
BY STEVE LYNN
slynn@ncbr.com

FORT COLLINS – Colorado uni-
versities have stepped up efforts to 
recruit international students, result-
ing in record-setting enrollment – and 
increased revenue.

International student enrollment 
in Colo-
rado rose 
6 percent 
to nearly 
9 , 0 0 0 
this year 
over last 
y e a r , 
accord -
ing to the 
Institute 
of Inter-
national 
E d u c a -
tion’s 2013 Open Doors Report on 
International Educational Exchange. 
Most Colorado international students 
come from China.

The students bring diversity – and 
dollars – to the state. Student spend-
ing in Colorado totaled $280 million 
during the 2012-13 academic year, 
nearly $30 million more than the 
previous school year, according to the 
report.

Colorado State University, the 
University of Northern Colorado and 
the University of Colorado-Boulder 
have seen their international student 
enrollment from Asia and the Middle 
East swell.

The increased number of interna-
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For Estes, a holiday that almost wasn’t
BY MELISSA SCHAAF
reporter@ncbr.com

ESTES PARK – Lights twin-
kle in store windows. Soft snow 
crunches under the boots of pass-
ersby. Aromas of taffy and caramel 
corn float through the air. A herd of 
shaggy elk can be seen grazing on a 
nearby hill. All that’s missing from 
downtown Estes Park are throngs of 
holiday visitors.

Twelve weeks ago Estes became 
a ghost town when historic floods 
wiped out the two main highways 
that bring visitors from around the 
world to the scenic mountain com-
munity that lies at the gateway to 
Rocky Mountain National Park.

Local retailers are still reeling 
from the absence of shoppers. So 
far, six businesses have closed their 
doors either early or indefinitely 
because of hardships, made worse 

by the flood.
Some business owners such as 

Diane Muno are just now getting 
their stores open again. Muno owns 
the historic Spruce House, home of 
The Christmas Shoppe store, along 
Fall River. The 99-year-old building 
sustained severe flood damage from 
river overflow. After restoration and 
repairs, it reopened Nov. 20, just in 
time for the holiday season.

Forecast: New development scarce despite low vacancies

JONATHAN CASTNER

Estes Park’s historic Stanley Hotel has served as home to the SBA’s local disaster recovery center.

COURTESY CSU

Saudi National Day 
celebrated at CSU.

BY MOLLY ARMBRISTER
marmbrister@ncbr.com

Little new construction on new 
commercial development – industrial, 
office and retail - is likely to be seen 
in 2014, despite low vacancy rates and 

rising demand in some markets.
Although rents on commercial 

properties are slowly heading up, they 
will remain too low to justify new 
development, according to Colorado 
State University’s Everitt Real Estate 
Center.

Industrial property carries the low-
est vacancy rate in the region, accord-
ing to data provided by the Everitt 
Center. In Loveland and Fort Collins, 
where industrial vacancies are the 
lowest, at 1.23 percent and 1.92 per-

International 
student  
enrollment 
sets record

➤ See Students , 4➤ See Forecast , 21

➤ See Estes , 19
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BY MOLLY ARMBRISTER
marmbrister@ncbr.com

LOVELAND – Loveland offi-
cials are working on plans to revive a 
downtown partnership that will pro-
mote the area through management, 
marketing and advocacy, reviving an 
agency that was disbanded in the late 
1990s.

Talks on establishing the partner-
ship are preliminary, but the idea will 
be going to a city council work session 
in December. The partnership would 
include downtown property owners, 
representatives from the city and 
community organizations, as well as 
those with business interests in other 
parts of the city.

Loveland Mayor Cecil Gutierrez 
and others say such a dedicated group 
is necessary to help the historic down-
town compete against outlying shop-
ping areas and the vibrant downtowns 
in nearby cities.

“Like a shopping center has a prop-
erty manager, it has to be an organi-
zation that brings focus every day,” 
Gutierrez said.

The health of downtown is impor-
tant to more than just those with 
property downtown, according to 
Mike Scholl, economic development 
manager for the city of Loveland. 
Having a strong downtown makes 
doing business elsewhere in the city 

easier, and is a draw for new residents 
who will spend disposable income at 
various stores citywide, even stretch-
ing out as far as the Centerra mixed-
use development, Scholl said.

The downtown partnership would 
be different from a downtown devel-
opment authority, Scholl said, because 
DDAs are focused on redevelopment. 
DDAs are able to use tax increment 
financing to incentivize redevelop-
ment of aging properties.

The downtown partnership would 
promote downtown and its business-
es through marketing and events, 
he said. The partnership also could 

include a business improvement dis-
trict, which would  do marketing and 
advocacy, but also could issue munici-
pal bonds for economic development.

Business improvement districts 
are quasi-municipal organizations 
contained within boundaries estab-
lished by city council ordinance. The 
districts are formed by approval of 
property owners representing 50 
percent of acreage and 50 percent 
of property value of the proposed 
district. They are financed through 
a mill levy assessed on commercial 
property and approved by a vote of 
businesses within the district, accord-

ing to Denver-based redevelopment 
specialists Progressive Urban Manage-
ment Associates.

Downtown Loveland has struggled 
in recent years, through the recession 
and the construction of Centerra, a 
mammoth shopping center at Inter-
state 25 and U.S. Highway 34, which 
has drawn retail dollars from Love-
land as well as Fort Collins, Greeley 
and all the towns in between.

Some new businesses have opened 
in downtown Loveland since the 
recovery began, including two brew-
eries and Next Door restaurant, adja-
cent to the recently renovated Rialto 
Theatre Center. Earlier this year, 
Madwire Media announced that it 
would expand into the office space 
above the Rialto, located on Fourth 
Street, known as the “Main Street” of 
downtown. 

Sales tax collections are up by 9.5 
percent in the downtown area as a 
result, according to city records. In 
October, downtown Loveland saw 
$946,901 in sales tax collections, 
compared with $846,895 in October 
2012.

But even with this development, as 
well as some downtown multi-family 
housing, downtown Loveland is quiet 
compared with the bustle of other 
downtowns in the region. Down-
towns in Fort Collins and Greeley are 

At Kennedy and Coe, we have 
the courage to do something 

Even if it means rolling up our 
sleeves, and our trousers.

www.kcoe.com  |  800.303.3241

Consultants

GET THE BUSINESS 
OUT OF THE OFFICE.

Clinton Baker, Partner,
Kennedy and Coe

Adam Sweetman, 
Sweetman Investments

Loveland may revive downtown advocacy group

➤ See Loveland, 23

COURTESY BRINKMAN PARTNERS

The Gallery Flats in Loveland
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BY STEVE LYNN
slynn@ncbr.com

FORT COLLINS – A collaborative 
effort by The Nature Conservancy and 
local and state governments to establish 
protective buffers on the city’s oil- and 
gas-rich open spaces will remain rel-
evant despite a five-year drilling ban 
passed by voters this month, officials 
say.

However, the State Land Board, 
which owns potentially lucrative min-
eral rights under these open spaces, 
said it is dismayed by the moratorium. 
The Land Board believes the drilling 
ban will lead to lost revenue, spokes-
man Melissa Yoder said in an email, 
although the agency has not made pro-
jections. No oil and gas development 
has taken place on the lands, and leasing 
interest there has significantly slowed. 

“Clearly, we are disappointed about 
the potential impacts this may have on 
the extensive work which was done by 
so many parties in our Mountains to 
Plains Energy by Design project for the 
lands in Soapstone, Meadow Springs, 
Red Mountain,” Yoder said. “With 
a very thoughtful and collaborative 
approach, we were able to develop a 
plan which considered the incredible 
natural resources in balance with oil 
and gas extraction.”

The Nature Conservancy joined city 

of Fort Collins and State Land Board 
officials to craft an $88,000 plan to 
lessen the effects of drilling on open 
spaces just south of the Wyoming bor-
der: Soapstone Prairie Natural Area, 
Red Mountain Open Space and Mead-
ow Springs Ranch. The plan, which sev-
eral local and state government officials 
spent much of their time working on, 
was completed last January.

“It was a very collaborative project 
with a huge amount of cooperation 
between many different groups, so lots 
of people other than just the State Land 
Board were involved,” Yoder said.

The State Land Board owns 15,000 
acres of subsurface mineral rights in 
the open spaces north of Fort Collins. 
The land is owned by the city. Colorado 
state law allows separate ownership 
of property split between surface and 
mineral rights.

The 60,000-acre Soapstone open 
space contains the Lindenmeier Arche-
ological Site, a National Historic Land-
mark where people lived 11,500 years 
ago during the Ice Age. Archaeologists 
discovered artifacts at the site in 1924. 
Sharp pieces of stone used to spear 
bison, thin bone needles for stitching 
hides as well as beads made of ochre 
rock believed to have been jewelry have 
been found at the site, last excavated 
in 1940.

Soapstone also is home to the sec-

ond-largest population of the rare Colo-
rado butterfly plant. Of the 26,000 
plants known to exist in the state, 900 
have been located on the Meadow 
Springs Ranch. The plant grows only 
in Colorado, Wyoming and Nebraska.

Energy by Design also addresses 33 
species of wildlife in the area. Golden 
eagles nest there, swift foxes live in dens 
and pronghorn antelope spend their 
winters there.

Neither the Lindenmeier site nor 
the plant are protected by law, but the 
Energy by Design plan outlines buffers 
from drilling operations and has identi-
fied areas where protected wildlife live.

In February, the Fort Collins City 
Council banned hydraulic fracturing 
except for an agreement it reached 
with Black Diamond Minerals LLC 
in Denver, still allowing drilling in the 
natural areas. However, voters banned 
drilling in natural areas and the city in 
November.

William Burnidge, Eastern Colorado 
program director for the Nature Con-
servancy, said the moratorium will not 
affect the plan, published in January. 
The plan will remain relevant “if and 
when” development goes forward.

“It’s a very robust product that cap-
tured the biodiversity and other natural 
values that are present on those proper-
ties and did a good job of understanding 
the potential impacts,” he said. “There 

Do you got insurance?
How about proper 

grammar? Or ideas about mar-
keting to Colorado’s healthy 
young people?

We know who doesn’t: 
ProgressNow and Colorado 
Consumer Health Initiative, 
who have launched a market-
ing campaign that mimics the 
classic Got Milk? campaign 
with a millennial-focused dose 
of absurd advertisements.

The campaign, with its tag-
line “Do You Got Insurance?” 
is meant to motivate young 
adults to purchase coverage 
from Connect for Health Col-
orado, the state’s insurance 
exchange.

Connect for Health has its 
own $4.2 million campaign, 
which began ramping up this 
month, and will continue to do 
so through the end of the year.

Meanwhile, “Got Insur-
ance?” has dwarfed the Con-
nect for Health campaign, at 
least in terms of controversy, 
with its depiction of a young 
woman eager to get her male 
friend “between the covers” or 
a young man perched atop a 
beer keg with no recollection 
of how he got there.

The success of the exchange 
depends on the enrollment of 
young people, who are expect-
ed to balance older popula-
tions that require more health 
care services, but if the idea is 
to get healthy young people on 
board, maybe wine-drinking 
while working out and tequila 
shots aren’t the best message 
to send.

See for yourself at doyougo-
tinsurance.com. 

NCBR EYE

Connect for 
slackers, 
Colorado?

BY STEVE LYNN
slynn@ncbr.com

LOVELAND – Stone Soup, a 
fledgling technology-accelerator pro-
gram, has put its launch on hold and 
may not move into its previously 
announced location at the Rocky 
Mountain Center for Innovation and 
Technology.

The accelerator, designed to aid 
young, promising companies that 
have moved out of the startup phase 
and are in need of long-term support 

and counsel, is looking for other loca-
tions, organizers said.

In March, the group said it had 
selected the former Agilent Technolo-
gies Inc. campus for the accelerator. 
Whether the accelerator will locate at 
the center “is still to be determined,” 
organizer Jay Dokter said. “It’s cer-
tainly one of the options somewhere 
in the future that has not been elimi-
nated as a possibility.”

If organizers choose not to locate 

the accelerator at the campus, it 
would be another setback for Love-
land’s economic development efforts 
involving the RMCIT.

The Colorado Association for Man-
ufacturing and Technology withdrew 
its Aerospace and Clean Energy proj-
ect from the campus last year. The 
center also has drawn just one tenant 
since Bowling Green, Ky.-based Cum-
berland & Western Resources bought 
the distressed property from the city 

in December 2011.
Bill Murphree, owner of Cumber-

land & Western, which paid $5 mil-
lion cash for 177 acres and 811,000 
square feet in buildings at the cam-
pus, did not return a call seeking 
comment.

Although the accelerator is months 
behind schedule, Dokter said the key 
objectives remain the same: Create 
high-paying jobs and stimulate the 
economy in Loveland and Northern 
Colorado, and build on the area’s 

Rocky start for Stone Soup as progress stalls

➤ See Stone Soup, 23

➤ See Energy, 10

Drilling ban shelves open space pact

JONATHAN CASTNER

Backers worked for years to develop a pact designed to protect the oil- and gas-rich open spaces just south of the Wyoming border from 
destructive drilling practices. Now the pact is on hold  thanks to the fracking ban approved by Fort Collins voters Nov. 5.

Tech accelerator has trouble getting into gear
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www.farmersbank-weld.com

At Farmers Bank, all deposits and money 
stay here to support and fund other 
local businesses.  These people are your 
customers, your neighbors and your friends. 
Can the “Mega” banks in town say that?

SUPPORT LOCAL BUSINESS!

Rocky Mountain Governmental Purchasing Association

Visit www.rmgpa.org today!

Rocky Mountain Governmental Purchasing Association

8th Annual Government-2-Business Opportunity
Thursday, Sept. 22, 2011

1:30 pm to 4:30 pm

RMPGA is an association of over 400 public procurement professionals representing over 

today at: 

http://RMGPA.org
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Rocky Mountain Governmental Purchasing Association

8th Annual Government-2-Business Opportunity
Thursday, Sept. 22, 2011

1:30 pm to 4:30 pm

RMPGA is an association of over 400 public procurement professionals representing over 

Limited number of 
participants so register 
today at: 

http://RMGPA.org

Rocky Mountain Governmental Purchasing Association

8th Annual Government-2-Business Opportunity
Thursday, Sept. 22, 2011

1:30 pm to 4:30 pm

RMPGA is an association of over 400 public procurement professionals representing over 

today at: 
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Rocky Mountain Governmental Purchasing AssociationRocky Mountain Governmental Purchasing Association

Your Invitation to Connect with Government 
Procurement Decision Makers at Their 

Winter Conference

$500 per Exhibit Booth

Vendor Exhibit Showcase 
3:00 p.m. - 5:00p.m.

Member Agency 1 on 1 
Exchange 

 3:30 p.m. - 4:30 p.m.

Vendor/Agency Networking 
Social 

4:00 p.m. -5:30 p.m.

Put 
YOUR COMPANY

and it’s capabilities on 
display with a Vendor 

Exhibit Showcase 
booth.

Open the Door or 
Close the Deal

Ten RMPGA member agencies will meet one on one with 
Ten registered vendors. 

RMGPA is an association of over 400 public procurement professionals representing 
over 100 different state and local agencies in Colorado and Wyoming.

Thursday, December 12, 2013
Embassy Suites, Loveland, CO

4705 Clydesdale Parkway

Get Your Booth Today!Get Your Booth Today!

Courtesy University of Colorado - Boulder

Courtesy University of Northern Colorado - Greeley

Courtesy Colorado State University - Fort Collins

STUDENTS from 1

tional scholars prepares all students 
for a global workplace, offers valuable 
perspective on other countries and 
cultures and provides peer competi-
tion, school officials said. Interna-
tional students also pay nonresident 
tuition, a boon for universities strug-
gling with less funding from the state, 
university officials said. Internation-
al students also tend to receive less 
financial aid, pushing up revenue for 
universities.

“The fact that it’s a benefit to our 
revenue stream doesn’t make anyone 
disappointed,” said Jim Cooney, CSU 
vice provost for international affairs.

At CSU, international enrollment 
increased to 1,506 students this year, 
a 23 percent increase from 2012-13. 
CSU’s international enrollment has 
increased 70 percent over the past 
five years.

“We’re getting to a level that’s 
respectable and we sti l l want 
to increase that level even more,” 
Cooney said.

The influx comes from relation-
ships university faculty members 
have developed with colleagues at 
five key Chinese institutions: East 
China Normal University, Northwest 
Agriculture and Forestry University, 
Hunan University, China Agricul-
tural University and Beijing Normal 
University. At East China Normal in 
Shanghai, for example, the universi-
ties have established the clean-ener-
gy-focused Joint Research Institute 
for New Energy and the Environ-
ment. The university more recently 
has developed ties to Chinese high 
schools linked to those universities.

As part of President Tony Frank’s 
CSU 2020 plan, a broad strategic 
initiative, CSU plans to ramp up 
international student enrollment to 
3,000 by 2020.

“I think we’re going to get there 
sooner than later with what we’re 
doing,” Cooney said.

At UNC in Greeley, international 
enrollment reached 406 this year, up 
from 365 last year – an 11 percent  

gain. Most of the university’s inter-
national students come from Saudi 
Arabia, said Maureen Ulevich, direc-
tor of the Center for International 
Education. That country has a large 
scholarship program that sends stu-
dents to universities worldwide.

Many of the Saudi students are 
studying education and business. 
Many Chinese students, another large 
segment of UNC’S international pop-
ulation, are majoring in business and 

➤ See More Students, 5
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music.
“Compared to CSU or CU-Boul-

der, we have relatively few interna-
tional students,” Ulevich said. “A lot 
of our students come here because a 
relative or a friend has already come 
here, and they know that it’s a good 
university.”

At 1,879, CU-Boulder had the 
most international students of any 
higher-education institution in Colo-
rado – 25 percent more than CSU. 
As at CSU, most of CU-Boulder’s 
international students – more than 
500 – come from China.

“The same thing is happening 
everywhere in the country,” said 
Larry Bell, executive director of CU-
Boulder’s Office of International Edu-
cation. As other countries prosper, 
they look the U.S. universities to 
educate their young.

Another factor that increased 
enrollment was a bill signed by Gov. 
Bill Ritter in 2010 that removed inter-
national students from a cap on the 
number of nonresidents that attend 
state universities.

“Until the flexibility legislation 
passed, we did not recruit at all inter-
nationally,” Bell said.

Most international graduate stu-
dents attended CU of their own 
accord in the past, Bell said. But the 
bulk of the recent growth has come 
from undergraduate international 
student enrollment because CU has 
focused on recruiting that group. 

Columbine Commons
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Capitalizing on foreign scholars.
Colorado universities see higher international student enrollment

Title
Top 3 home countries of 
international students in fall 2013.

1,879

1,674

1,373

1,248

443

889

272 267 301
365 406406406

1,133
1,037

1,2261,226

1,5061,492

China

504

248

213

144

188

China

India

India

Saudi Arabia

Saudi Arabia

24

43

173

China

Thailand

Saudi Arabia

Chinese students comprise the largest segment of Colorado’s international student population. Colorado State University 
opened its Confucious Institute in 2013.

Many of the students major in engi-
neering, while others select business.

The increased international stu-

dent enrollment “brings the world” 
to Colorado students, he said. As at 
CSU, international students pay non-

resident tuition.
“There’s a financial benefit,” Bell 

said.
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BUSINESS NEWS DIGEST

What follows is a compilation of 
online news reported in the Northern 
Colorado Business Report for the period 
Nov. 13-25. Find the full stories at ncbr.
com by typing the headline into the search 
window at the top of the homepage.

NoCo foreclosure auction
sales dropped in October

Foreclosure auction sales declined 
80 percent in Weld County and 76 
percent in Larimer County during 
October from the same month last 
year, the Colorado Division of Hous-
ing said Monday. Foreclosure auc-
tion sales amounted to 15 in Larimer 
County in October, down from 62 
in October 2012. In Weld County, 
foreclosure auction sales sank to 23 
from 120. Statewide, foreclosure auc-
tion sales fell 69 percent, to 438 from 
1,399. Foreclosure filings, meanwhile, 
dropped to 843 from 1,880. Foreclo-
sure auction sales figures represent 
the number of foreclosures that have 
been sold at auction at the end of 
the foreclosure process. Foreclosure 
filings are the initial paperwork that 
begins the foreclosure process.

Posted Nov. 25.

Fort Collins Chamber
raises $480,000

The Fort Collins Area Chamber 
of Commerce said it surpassed its 
fundraising goal by $80,000, raising 
a total of $480,000. The chamber 
set a goal of raising $400,000 in its 
nearly three-month campaign known 
as Moving Fort Collins Forward. The 
annual campaign funds the chamber’s 
activities. The campaign also net-
ted 107 new members, beating the 
chamber’s goal of 100 new members. 
More than 80 volunteers from 13 
companies participated in fundraising 
efforts. OtterBox and the Coloradoan 
sponsored the campaign.

Posted Nov. 25.

Blue Ocean puts downtown
parking garage on hold

FORT COLLINS – Fort Collins 
development firm Blue Ocean is 
putting a proposed parking struc-
ture on hold downtown as it moves 
forward with plans for a new six-
story headquarters building at the 
same site at 111 S. Meldrum St. Blue 

Ocean, owned by OtterBox founder 
Curt Richardson, said it had always 
planned for one project to be on a 
slightly different track than the other 
and that it still had issues to resolve on 
the parking garage. The building was 
to have included a 450-space parking 
garage and retail development and 
was much larger than the proposed 
office building. Seth Lorson, Fort 
Collins city planner, said neighbors 
were concerned about the mixed-use 
parking structure, in part, because of 
its large size. The office building is 
scheduled for its next public hearing 
at 5:30 p.m. Dec. 5 at 281 N. College 
Ave., according to the city.

Posted Nov. 22.

Former Greeley banker
settles state charges

GREELEY – Former Greeley 
banker Darrell McAllister has agreed 
to pay $65,000 in restitution as part 
of a settlement with the Colorado 
Division of Securities. McAllister was 
once president and chief executive of 
Bank of Choice, formerly Greeley’s 
largest community bank. The bank 
failed because of insolvency and was 
sold to Greenwood Village-based 
NBH Holdings in 2011. McAllister 
served as head of the bank from 2003 
through 2010. In the stipulation, 
McAllister neither admits nor denies 
the allegations against him.

Posted Nov. 22.

Group wants to move
quickly on airport

LOVELAND – Business people 
and local government officials gath-
ered at the Loveland Chamber of 
Commerce agreed that they needed 
to move forward quickly on improv-
ing Fort Collins-Loveland Municipal 
Airport. Business people updated 
local government officials on their 
progress developing an airport busi-
ness plan. The plan is expected to 
address airport improvements as well 
as economic development on land 
surrounding the airport. Fort Collins 
Mayor Karen Weitkunat asked when 
the committee expected to complete 
its work in case the city needed to 
budget money for the plan before next 
summer. “I think six months is way 
too long,” airport group member Rich 

Shannon said.
Posted Nov. 21.

Foothills project development
plan approved by panel

FORT COLLINS – The Fort 
Collins Planning and Zoning Board 
passed the project development plan 
for Phase 1 for the redevelopment 
of Foothills Mall, a step toward a 10 
percent smaller mall than what was 
originally planned. A major amend-
ment to the project development 
plan originally was part of the board’s 
consent agenda, which allows boards 
to approve many motions at once 
if they are not expected to require 
and discussion or public comment. 
Residents can pull items from the 
consent agenda and place them on the 
discussion agenda if they choose. The 
amended project development plan 
for the first phase of Foothills includes 
the mall redevelopment’s 10 percent 
reduction in size from the original 
plan, and the removal of a building 
that currently houses Tres Margaritas 
in order to make way for a new Sears 
building.

Posted Nov. 21.

2014 better year
for real estate

LOVELAND – Both the residen-
tial and commercial real estate mar-
kets in Northern Colorado are set 
to improve in 2014, according to a 
forecast by CSU’s Everitt Real Estate 
Center, given at the Embassy Suites in 
Loveland. Home prices will continue 
to increase by around 10 percent in 
Fort Collins, Loveland and Greeley in 
the coming year, according to Everitt 
Center Executive Director Eric Hol-
sapple, who presented the findings of a 
research team working on the forecast 
since May. However, 2014 will likely 
bring higher prices on vacant devel-
oped lots, according to Holsapple, 
especially in Fort Collins. In 2010, 
Fort Collins had a 10-year supply of 
vacant developed lots, but that supply 
has dwindled to only two years today.

Posted Nov. 21.

CSU scientist wins
hypertension grant

FORT COLLINS – A Colorado 
State University scientist will use a 

$1.8 million grant from the National 
Institutes of Health to investigate trig-
gers for hypertension in people with 
obesity. Gregory Amberg, an associ-
ate professor in the CSU Department 
of Biomedical Sciences, hopes that his 
research will help define underlying 
causes of cardiovascular disease to 
provide better preventative therapies, 
according to a release from CSU. 
Identifying molecular switches can 
help prevent heart disease, which 
would help avoid organ damage that 
often accompanies established dis-
ease, Amberg said. He will focus spe-
cifically on the workings of calcium 
ion channels, which allow calcium to 
permeate the body’s tissues, trigger-
ing muscle to constrict the arteries, 
which increases blood pressure.

Posted Nov. 20.

Deadlines for flood
assistance extended

Some of the deadlines to apply 
for flood relief have been extend-
ed, according to a release from Sen. 
Michael Bennet, D-Colo., but those 
affected by the historic September 
floods should file claims soon. The 
Federal Emergency Management 
Agency pushed the deadline to apply 
for Individual Assistance and Small 
Business Administration loans back 
to Dec. 2, and the deadline to file 
flood claims with the National Flood 
Insurance Program has been extended 
to 81 days from the date of the dam-
age, rather than 60 days. The deadline 
to apply for Public Assistance and 
Transitional Sheltering Assistance 
is Nov. 30, according to the release. 
Additional information of deadlines 
can be found at floodsmart.gov.

Posted Nov. 19.

Pilgrim’s Pride to expand
in South, consolidate

Pilgrim’s Pride Corp. (Nasdaq: 
PPC) said it will consolidate opera-
tions from a processing plant in Boaz, 
Ala., at facilities it plans to expand 
in Russellville, Ala., and Douglas, 
Ga. The consolidation is part of an 
overall goal to save $200 million 
in 2014. In January, Pilgrim’s will 
expand its operations in Russellville 
and Douglas, absorbing its processing 
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Every day is someone’s special occasion.

www.palmerflowers.com
3710 Mitchell Drive

226-0200
Family owned since 1912

100% 
GUARANTEED 
Satisfaction

Send flowers.

Open and delivering flowers & gifts 7-days a week with extended hours to serve you.

➤ See Digest, 8
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Guaranty Bank and Trust helps Longmont United 

Hospital manage their day-to-day banking and 

expand their facilities to further support their overall 

mission. A Colorado bank for over 50 years, Guaranty 

Bank offers practical advice, personalized solutions 

and local decision making. We’re here to help you 

reach your financial goals. 

GuarantyBankCO.com  
970.454.4220

Dr. Fabio Pivetta, DO
Erin Dobbs, BSN
Longmont United Hospital
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Drop in loan demand felt by Greeley bank
BY MOLLY ARMBRISTER
marmbrister@ncbr.com

GREELEY – Net operat ing 
income at Cache Bank & Trust has 
plummeted, as weak loan demand 
forced the bank to invest heavily in 
low-yield government bonds.

The bank in Greeley has seen 
year-over-year decreases in net 
operating income of 115 percent 
and 91 percent in the second and 
third quarters of 2013 respective-
ly. Third-quarter income dropped 
from $689,000 to $57,000 year-
over-year.

Byron Bateman, Cache president 
and chief executive, said 2012 was 
an “exceptional” year for the bank, 
and that low loan demand in 2013 
caused it to invest in government 
bonds with lower interest rates than 
those banks earn by lending.

Community banks across North-
ern Colorado continue to struggle 

with weak loan demand, although 
many are showing improvement in 
terms of net income.

Although the economy has 
improved, loan demand has not, said 
Fred Joseph, Colorado’s banking and 
securities commissioner.

“Loan demand from qualified 
borrowers is still mediocre,” Joseph 
said. “Agricultural lending is a bright 
spot, but in general demand is not at 
a desirable level.”

Cache Bank’s asset portfolio 
shows about $89 million in bonds 
and $62 million in loans, numbers 
which ideally would be reversed, 
Bateman said.  Loans carry inter-
est rates of around 4 percent or 5 
percent, while government bonds 
have interest rates below 2 percent, 
making them much less profitable 
for banks.

Cache’s investment portfolio 
has increased by 4.7 percent year-
over-year, from $85 million to $89 

million, including the addition of 
$9.8 million in “other securities,” 
a line item that is made up of “all 
other domestic securities, includ-
ing holdings of private certificates 
of participation in pools of resi-
dential mortgages.” This does not 
include U.S. Treasury or municipal 
bonds.

Other types of investment 
decreased during that period, such 
as U.S. Treasury bonds, which 
dropped by 13.7 percent from $76 
million to $65 million year-over-
year in the third quarter.

In addition, many of Cache’s cus-
tomers are paying off their loans or 
reducing the use of products that 
were in high demand during the 
recession, such as lines of credit, 
Bateman said.

The bank has seen decreasing 
loan totals in the past several quar-
ters, with loan totals falling by 9 
percent from $68 million to $62 

million in the third quarter.
Commercial lending in particu-

lar, with the exception of oil and gas, 
has remained slow as investors and 
companies absorb the large amount 
of vacant commercial space left by 
the recession.

Stringent underwriting standards 
stemming from the banking cri-
sis also have stifled banks’ lending 
efforts in many cases, but as bor-
rowers get stronger financially, they 
should be able to qualify for loans 
more easily.

“I think we have a couple more 
years of the community banking 
fight,” Bateman said, referring to the 
difficulties community banks have 
had keeping up with new require-
ments handed down from the fed-
eral government designed to deal 
with large banks with $10 billion or 
more in assets.

The loans the bank is making are 
➤ See Cache, 8
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operations in Boaz. The consolidation 
will allow the company to maintain 
current production levels, increase 
efficiency and improve its margins 
by more than $20 million. Addition-
ally, the company will invest approxi-
mately $10 million to upgrade a feed 
mill in Falkville, Ala., while adding 
about 100 jobs at the Douglas and 
Russellville operations.

Posted Nov. 18.

Farm Bureau: USFS water
decision a win for farmers

The Colorado Farm Bureau said 
a U.S. Forest Service decision to no 
longer pursue forcing ski areas to 
surrender their water rights to renew 
their operating permits bodes well 

for farmers. The Forest Service’s 
decision represents a “huge win” for 
private property owners, including 
farmers with grazing permits, the 
Farm Bureau said in a statement. For-
est Service Chief Tom Tidwell said 
the Forest Service would propose 
new changes to ski area water rules. 
Meanwhile, U.S. Reps. Scott Tipton, 
R-Colo., and Jared Polis, D-Colo., 
have introduced the Water Right 
Protection Act, passed by the House 
Natural Resources Committee to 
protect water rights from being taken 
by the federal government.

Posted Nov. 15.

Greeley airport loses
solar farm bid

GREELEY – The Greeley-Weld 
County Airport lost its bid to Xcel 
Energy Inc. (NYSE: XEL) for a solar 
farm on airport property, representa-
tives of the entities said. The airport 
had hoped to commission construc-
tion of a 2-megawatt solar farm owned 
by San Francisco-based Ecoplexus 
Inc., airport manager Gary Cyr said. 
Ecoplexus also submitted bids for 
two other projects in Colorado. The 
Greeley airport had a 14-acre plot 
on airport property where it aimed 
to develop a solar farm. Ecoplexus 
submitted a bid to Xcel for the project 
earlier this year as part an Xcel’s 2013 
Solar Rewards program. Xcel instead 
awarded 4.5 megawatts of solar gen-
eration capacity to SunShare LLC in 
Colorado Springs for three solar gar-
dens in Adams, Denver and Jefferson 
counties, according to Xcel.

Posted Nov. 14.

Outside Magazine names Fort
Collins in ‘best towns’ list

FORT COLLINS – Fort Collins 
has landed a prominent place in two 
national “best of” lists: Outside Maga-
zine’s Editor’s Choice for the 2013 
Best Towns in America and second 
on consumer advocacy website Nerd-
Wallet’s best places for job seekers in 
Colorado. Outside Magazine credited 
Fort Collins’ ranking to its proxim-
ity to the Poudre River and Rocky 
Mountains, breathtaking views, its 
dynamic biking scene and microbrew-
ery-inspired beer culture. Ranked 
second in places to work in Colorado, 
NerdWallet based its selection of Fort 
Collins on such measures as popu-
lation change from 2009 to 2011, 
median household income, monthly 
homeowner costs, and the unemploy-
ment rate. Loveland also got some of 
the limelight. It was recognized as 
the third best place for job seekers. 
In addition to an eclectic art culture, 
NerdWallet noted Loveland’s efforts 
to assist job seekers with network-
ing opportunities, job postings and 
job training workshops through the 
Larimer County Workforce Center. 
Additionally, Loveland hosts institu-
tions that provide education in spe-
cialized areas, as well as enrichment 
courses, job-training certifications 
and professional development ses-
sions.

Posted Nov. 14.

 Create a 
better outcome 
 for your income.

 Commercial banking without insight doesn’t make sense. So we created Commercial Insight, a way of doing  

 business that proves we don’t just handle your deposits, issue loans, and call it a day. We do more. We take the 

time to talk with you about your business, so we can find better ways to manage your cash flow and capital to 

 improve your bottom line. Because that’s commercial banking that makes sense. Find out what Commercial Insight 

 can do for your business, at Community Banks of Colorado.

cobnks.com/insight         720.529.2746

A division of NBH Bank, N.A. Member FDIC.

Where common sense lives®.

Are you banking with Commercial Insight
™

?
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small, for single-family homes or 
small projects instead of large devel-
opments, Bateman said.

Weld County has seen a large 
amount of development in the past 
year, mostly in the oil and gas indus-
try, but those projects aren’t financed 
by community banks, Bateman said.

But in the next couple of years, 
Bateman expects that the large devel-
opments that have taken place will 
spill over to smaller projects that 
community banks can finance.

“Half-million to $1 million is our 
sweet zone” for loans, he said.

Even with the decline in revenue, 
Bateman remains hopeful for the 
new year. The bank’s 2014 budget is 
slightly larger than that for 2013, and 

Bateman expects the institution to 
issue “healthy” dividends in the next 
two years.

Bateman also dismissed rumors 
that his bank is up for sale, saying 
there is no reason for such a move to 
take place.

Earlier this year, Eaton-based New 
West Bank was sold to Fort Collins-
based Bank of Colorado, sparking 
rumors of other bank sales in Weld 
County, where the banking climate 
has shifted dramatically in recent 
years through a number of bank sales 
and liquidations.

The sale of New West led to an 
increase in deposits for Cache, but the 
majority of the loans New West held 
went to Bank of Colorado.

DIGEST from 6
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100% goes to charity

Support your Northern Colorado Nonprofits! 
Tuesday, December 10
Give online at NoCoGives.org
State and local incentives will increase the value of your donation!
Every donor to a Larimer County nonprofit will automatically be entered in a random drawing for 
one of 10 $1,000 prizes to be added to their donation.

Learn more at coloradogives.org/NoCoGives/cogivesday

24 hours to give where you live
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24 hours to give where you liveg

BY MOLLY ARMBRISTER
marmbrister@ncbr.com

FORT COLLINS – Crowdfunding 
– a high-tech, online method for rais-
ing small amounts of start-up cash - is 
poised to reach multi-million-dollar 
levels worldwide, and entities in Fort 
Collins are ready to help it along.

Fort Collins-based Community 
Funded LLC is in talks with more 
than two dozen companies locally and 
non-locally, that could begin using its 
software platform, Empowered By 
CF, to launch their own crowdfund-
ing sites, according to Community 
Funded cofounder McCabe Callahan.

While Callahan could not give 
details on exactly which organizations 
might be using his product in 2014, 
one university already has incorpo-
rated the platform.

Colorado State University’s inter-
nal crowdfunding platform, Charge, 
is set to launch university-wide in Jan-
uary, according to Charisse Bowen, 
director of CSU’s Institute for Entre-
preneurship, after a successful test 
run this summer using Community 
Funded’s software.

Crowdfunding allows companies 
or individuals to raise money through 
online donations in a set timeframe, 
usually in exchange for small “gift-
backs,” which vary based on the cause 

and are usually some sort of merchan-
dise or service from the company 
raising money.

About $8,500 was raised during 
the test, with two companies reaching 
their fundraising goals, Bowen said. 
During the test, investors were more 
likely to give money to a company 
that had an attainable goal.

“We learned that teams that set 
realistic goals made their goals,” 
Bowen said.

When the test run occurred, 
Charge was the first internal crowd-
funding platform at a university, 
Bowen said. Since then, other uni-
versities across the nation have fol-
lowed suit. Six of the organizations 
with which Callahan is working are 
universities, both inside Colorado and 
elsewhere in the nation.

Local businesses also are benefit-
ing from using crowdfunding plat-
forms that are not based in Northern 
Colorado. Two local theaters, Lyric 
Cinema Café in Fort Collins and The 
Kress Cinema in Greeley, have saved 
their businesses in the past year by 
using crowdfunding.

Both theaters used a national plat-
form, Kickstarter, to raise money to 
upgrade their projectors to digital, 
allowing them to continue showing 
movies produced by an industry that 
no longer uses film. Together, the 

theaters raised $254,000 for new 
projectors and other upgrades.

Even when the platform isn’t local, 
people still like giving to local causes 
via crowdfunding, Bowen said, because 
of the bond created between the inves-
tors and the company that isn’t present 
with more traditional forms of financ-
ing, such as bank lending.

Crowdfunding “creates a commu-
nity more than traditional financing,” 
Bowen said. The connection formed 
by giving to a business usually means 
that more people are motivated to 
visit that business or promote it via 
word of mouth, which pays even more 
dividends.

“An effective campaign is more 
valuable than just the dollars raised,” 
Bowen said.

A report called “Crowdfunding’s 
Potential for the Developing World,” 
issued earlier this month by World-
Bank estimates that crowdfunding 
may become a $90 billion market 
worldwide in the next 20 years, led by 
platforms such as Kickstarter, which 
has tapped more than $814 million 
from 4.9 million investors.

Other estimates place the value 
of crowdfunding in the coming years 
even higher, according to Callah-
an, but the future of the industry 
depends on regulations pending at 
the Securities and Exchange Com-

mission, he said.
The 2012 passage of the Jumpstart 

Our Business Startups, or JOBS Act, 
launched crowdfunding as a legiti-
mate investment opportunity rather 
than simply a community fundraising 
tool, but the law also brought with it 
regulations for the budding industry.

The JOBS Act allows for investors 
to receive equity in companies, rather 
than simply getting small gifts in 
exchange for investment. This means 
increased risk and chance for fraud, 
which is where the SEC comes in.

In October, the SEC released pro-
posed rules that would allow anyone 
to invest in startup companies with-
out having to register with the SEC  
first, but concern over protecting 
“unaccredited” investors led to other 
proposed rules.

Unaccredited investors are those 
with annual income under $200,000 
or net worth of less than $1 million, 
under existing SEC rules.

Rules for these investors are in a 
90-day discussion period at the SEC, 
expected to end in mid-January.

The growth of the industry will 
vary depending on the outcome of 
the regulations, Callahan said, but 
crowdfunding is here to stay, no mat-
ter what.

“It’s a game-changer,” he said. “It’s 
not going away.”

Local software may jumpstart crowdfunding
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Largest Certified Public Accounting Firms
Ranked by number of local accountants

RANK Company

No. CPAs local 2013
No. offices local
No. offices total

Employees 2013
Employees 2012 Areas of specialty

Phone
Email

Website
Person in charge

Year founded

1
EKS&H
1321 Oakridge Drive
Fort Collins, CO 80525

25
1
3

35
26

Audit, tax planning and business consulting services,
including financial modeling, business valuation,

strategic planning, business transition planning and real
estate cost segregation.

970-282-5400
cotto@eksh.com
www.eksh.com

Chris Otto, partner
2005

2
SAMPLE & BAILEY CPA PC
375 E. Horsetooth Road, Building 4, Suite 200
Fort Collins, CO 80525

21
1
1

40
41

Tax and tax planning, audits, reviews, compilations,
financial/retirement planning, business valuation.

970-223-8825
sfischer@sampleandbailey.com

www.sampleandbailey.com

Denise Juliana, managing
shareholder

Roger L. Sample, president
1979

3
SOUKUP, BUSH & ASSOCIATES
CPAS PC
2032 Caribou Drive, Suite 200
Fort Collins, CO 80525

15
1
1

21
18

Tax, business valuation, cost segregation, auditing and
accounting.

970-223-2727
scott@soukupbush.com
www.soukupbush.com

Scott Bush, president
1989

4
ANDERSON & WHITNEY PC
5801 W. 11th St., Suite 300
Greeley, CO 80634

13
1
1

24
24

Agriculture, litigation support, small businesses
consulting, financial and estate planning, retirement

planning, auditing various industries including nonprofit,
banking, health care, local government.

970-352-7990
larry@awhitney.com
www.awhitney.com

Larry Atchison, president
1968

5
KENNEDY AND COE LLC
6125 Sky Pond Drive, Suite 200
Loveland, CO 80528

12
1

11

35
34

Business consulting, accounting and audit services,
estate, finance and retirement planning. Industry

expertise in the several areas.

970-685-3500
jtamburr@kcoe.com

www.kcoe.com

Jeff Wald, member
1932

6
RLR LLP
1235 Riverside Ave.
Fort Collins, CO 80524

8
2
3

N/A
17

Business consulting, taxes, audits, payroll, accounting
systems valuation and litigation support.

970-692-5300
info@rlrcpas.com
www.rlrcpas.com

A. Scott Rulon
Robert Dickerson, partners

1980

7
DYE & WHITCOMB LLC
4115 Boardwalk Drive, Suite 108
Fort Collins, CO 80525

7
1
1

9
N/A

N/A 970-207-9724
jkdye@dyewhitcomb.com
www.dyewhitcomb.com

James K. Dye, principal
1999

8
BROCK AND CO. CPAS PC
3711 JFK Parkway, Suite 315
Fort Collins, CO 80525

6
1
5

41
50

Construction, real estate investors/developers, tax and
estate planning, high net worth individuals, business
advisory services, audits, reviews and compilations,

audits of employee benefit plans.

970-223-7855
sjohnson@brockcpas.com

www.brockcpas.com

Susan R. Johnson, director
1956

9
NORCO CPAS LLC
6500 W 29th St., Suite 260
Greeley, CO 80634

6
1
1

9
7

Tax planning/prep. CFO consulting, reviews,
compilations, strategic business planning, internal

controls, cash flow management, small business
accounting, QuickBooks services.

970-351-7480
d.spencer@norcocpas.com

www. norcocpas.com

Dianne Spencer, owner
2010

10
BARTELS & CO. LLC CPAS
7251 20th St., Building D-1
Greeley, CO 80634

5
1
1

9
9

Tax planning and preparation, audits, reviews,
compilations, bookkeeping; small business, estate

planning.

970-352-7500
rich@bartelscpa.com
www.bartelscpa.com

Richard J. Bartels, managing
partner

1990

11
GATES, KIRBY & CO. PC
300 Boardwalk Drive, Building 5B
Fort Collins, CO 80525

5
1
1

8
8

Tax return preparation and planning. Audits, reviews and
compilations. QuickBooks and general business

consulting.

970-226-1704
tom@gateskirby.com
www.gateskirby.com

Tom L. Gates, president
1984

12
HOOVER HARRIS & CO.
4075 W. 11th St.
Greeley, CO 80634

5
1
1

7
6

Agriculture, trucking, payroll, small business. 970-352-1642
nward@hooverharriscpa.com

www.hooverharriscpa.com

Wayne Hoover, principal
1969

Region surveyed includes the City of Brighton and Larimer and Weld counties.
N/A-Not Available. Researched by Mariah Tauer
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may be updates necessary if new infor-
mation comes to light or other things 
change, but basically the (plan) will be 
relevant and durable for an extended 
period of time.”

Daylan Figgs, the city’s natural areas 
senior environmental planner, agreed 
that the plan could be updated.

“It will be in place five years from 
now,” he said. “We may have to dust it 
off a little bit, but the critical informa-
tion… isn’t going to change that much.”

Companies such as Anadarko Petro-
leum Corp. (NYSE: APC) and Mara-
thon Oil Corp. (NYSE: MRO) own or 
have leased thousands of acres in the 
natural area, according to Energy by 
Design documents. The area is unprov-
en in terms of its potential for oil and 
natural gas extraction, but it borders 
profitable oil and gas acreage. 

Anadarko, which did not participate 
in Energy by Design, currently does not 
plan to drill the open spaces, spokes-
woman Robin Olsen said. A Marathon 
representative did not respond to a 
request for comment.

For now, Yoder said, the Land Board 
was “still evaluating what (the mora-
torium) means for trust lands.” The 
moratorium may not prevent the Land 
Board from leasing the property for oil 
and gas development. 

“While we expect that the morato-
rium may negatively impact the short-
term revenue outlook,” she said, “the 
(Land Board) will continue to evaluate 
leasing opportunities in this area.”

ENERGY from 3
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Largest Certified Public Accounting Firms
Ranked by number of local accountants

RANK Company

No. CPAs local 2013
No. offices local
No. offices total

Employees 2013
Employees 2012 Areas of specialty

Phone
Email

Website
Person in charge

Year founded

13
RUESCH, BIDDLE, LARSON & RATLIFF CPAS
LLC
3535 W. 12th St., Suite D
Greeley, CO 80634

4
1
1

6
7

Individuals, agriculture, small business, trusts and
estates.

970-353-1798
lance@co-cpa.com
www.co-cpa.com

Lance Larson, managing partner
Marsha Biddle, senior partner

1981

14
UNIFY CPAS PC
185 N. College Ave., Second Floor
Fort Collins, CO 80524

3
1
1

15
13

Small to medium business, start-ups, restaurants, retail,
payroll, profit enhancement, Quickbooks consulting and

tax planning.

970-484-9655
info@unifycpa.com
www.unifycpa.com

Stephanie Kimak, partner
1981

15
LINDA HOLDREDGE & ASSOCIATES CPA PC
365 E. 27th St.
Loveland, CO 80538

3
1
1

7
9

Business planning, tax preparation, bookkeeping services
and Quickbooks consulting.

970-667-2555
info@lovelandcpas.com
www.lovelandcpas.com

Linda L. Holdredge, owner
1978

15
RODAHL & CO. LLC CPAS
2038 Vermont Drive, No. 101
Fort Collins, CO 80525

3
1
1

7
5

Taxation, auto repair, construction and the related trades,
agri-business, liquor stores, service-based businesses,

hotels and motels.

970-207-0747
info@rodahlcpa.com
www.rodahlcpa.com

Dean Rodahl, CPA, manager
2000

15
SCHULZ AND LEONARD PC
200 First St.
Eaton, CO 80615

3
1
1

7
7

Individual and business income-tax preparation and
planning, estate planning, agribusiness, QuickBooks and

preparation of financial statements.

970-454-3371
roger@schulzandleonard.com
www.schulzandleonard.com

Roger L. Schulz, president
1976

18
ANGELI, DELINGER, DYE & KERCHER
4703 Broadway, Bldg B, Suite 2
Fort Collins, CO 80525

3
1
2

6
N/A

N/A 970-229-0500
adk@adkcpa.com

N/A

John Angeli
Steven Delinger, CPAs

2000

19
CW DECKER & COMPANY, CPAS PC
215 W. Magnolia St., No. 201
Fort Collins, CO 80521

3
1
1

6
N/A

Business and individual. 970-482-2179
chuck@cwdeckercpa.com
www.cwdeckercpa.com

Chuck Decker, president
1976

19
DRYG & ASSOCIATES CPAS PC
2105 Maple Drive
Loveland, CO 80538

3
1
1

6
6

Tax and consulting services for businesses and
individuals, business valuations and bookkeeping.

970-663-2020
kevin@drygcpas.com
www.drygcpas.com

Kevin Dryg, president
2011

21
GEYER & ASSOCIATES CPAS
125 S. Howes St., Suite 1040
Fort Collins, CO 80521

3
1
1

5
N/A

Wealth management, tax planning and preparation,
retail/manufacturing business consulting.

970-484-7040
dgeyercpa@aol.com
www.geyercpa.com

Dana Geyer, president
1978

22
ALEXANDER BROUGHTON & CO. CPAS PC
903 N. Cleveland Ave., Suite B
Loveland, CO 80537

3
1
1

4
5

Small-business consulting, real estate-related tax,
accounting, auditing, consulting.

970-669-7200
emacpa@frii.com

www.alexanderbroughton.com

Mike Alexander, president
1980

23
CLEARPATH ACCOUNTANTS LLC
702 W. Drake Road, Building D
Fort Collins, CO 80526

2
1
2

11
4

Small-business consulting, financial planning and estate
planning.

970-206-1435
rshinn@clearpathaccountants.com

www.shinnconsultingcpas.com

Ralph T. Shinn, managing
partner

Victor Amaya, firm administrator
1993

24
EADS & ASSOCIATES INC.
3003 E. Harmony Road, Suite 310
Fort Collins, CO 80528

2
1
1

9
N/A

Tax management 970-221-1477
eads@eadscpa.com
www.eadscpa.com

Brad Eads, president
1978

25
PISACKA, BAKER & ASSOCIATES LLC
375 E. Horsetooth Road Shores, Building 2, Suite 201
Fort Collins, CO 80525

2
1
3

8
6

Agriculture, construction contractors, engineering and
professional services, oil and gas.

970-488-1888
cody@pisackabaker.com
www.pisackabaker.com

Cody Pisacka, managing
member

2007

Region surveyed includes the City of Brighton and Larimer and Weld counties.
N/A-Not Available.

Researched by Mariah Tauer

Source: Business Report Survey
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BUSINESS
REPORT LIST Largest Investment Adviser Firms

Ranked by assets under management internationally

RANK Company

Total International Assets
Total number of employees

Total number of accounts
Local Office
Local Phone

Person in charge
Website

No. of local offices

1
MORGAN STANLEY SMITH BARNEY LLC
2000 Westchester Ave.
Purchase, NY 10577

$393,520,413,953
27,000

1,403,637

6125 Sky Pond Drive
Loveland, CO 80538

970-776-5501

James P. Gorman, CEO
www.morganstanley.com

1

2
MERRILL LYNCH
4 World Financial Center 250 Vesey St.
New York, NY 10080

$384,978,824,030
38,700

1,349,469

3555 Stanford Road, Suite 101
Fort Collins, CO 80525

970-266-4800

Thomas K. Montag
David C. Darnell, co-director, co-CEOs

www.ml.com
1

3
WELLS FARGO ADVISORS
One North Jefferson
St. Louis, MO 63103

$265,972,213,285
26,121

1,047,791

4532 McMurry Ave.
Fort Collins, CO 80525

970-223-4800

John G Stumpf, CEO/president
www.wellsfargoadvisors.com

3

4
NEW YORK LIFE INSURANCE CO.
51 Madison Ave.
New York, NY 10010

$255,551,794,958
1,386
9,184

3003 E. Harmony Road
Fort Collins, CO 80528

303-403-5600

Theodore A. Mathas, CEO/president
www.newyorklife.com

1

5
UBS FINANCIAL SERVICES INC.
1000 Harbor Blvd., 8th Floor
Weehawken, NJ 07086

$229,994,441,692
15,790

736,563

3711 John F. Kennedy Pkwy., Suite 410
Fort Collins, CO 80525

970-498 4000

Sergio Ermotti, CEO
www.ubs.com

2

6
AMERIPRISE FINANCIAL SERVICES INC.
707 Second Ave. South
Minneapolis, MN 55402

$124,647,967,697
12,528

1,075,946

1711 61st Ave., Suite 200
Greeley, CO 80634

970-573-5500

James M. Cracchiolo, CEO
www.ameriprise.com

3

7
LPL FINANCIAL
75 State St., 25th Floor
Boston, MA 02109

$94,922,950,712
17,499

452,576

316 W. Olive St.
Fort Collins, CO 80521

970-498-0644

Mark Casady, CEO
www.lplfinancial.lpl.com

21

8
EDWARD JONES
12555 Manchester Road
St. Louis, MO 63131

$87,498,311,544
17,587

499,072

3760 E. 15 St., Suite 101A
Loveland, CO 80538

970-669-6733

Jim D. Weddle, managing partner
www.edwardjones.com

44

9
RBC WEALTH MANAGEMENT
3 World Financial Center, 200 Vesey St.
New York, NY 10281

$50,608,154,954
6,823

155,415

3003 E. Harmony Road, Suite 400
Fort Collins, CO 80528

970-206-1174

John Taft, CEO
www.rbcwealthmanagement.com

1

10
WADDELL & REED INC.
6300 Lamar Ave.
Overland Park, KS 66202

$41,379,207,954
112
158

2850 McClelland Drive, Suite 3000
Fort Collins, CO 80525

970-226-5800

Henry J. Herrmann, CEO
www.waddell.com

5

11
RAYMOND JAMES
880 Carillon Parkway
St. Petersburg, FL 33716

$36,665,005,706
3,500

135,022

309 E. Mountain Ave., Suite 200
Fort Collins, CO 80524

970-224-2193

Paul C. Reilly, CEO
www.raymondjames.com

12

12
STIFEL FINANCIAL CORP.
One Financial Plaza, 501 N. Broadway
St. Louis, MO 63102

$20,963,531,257
5,059

76,429

2809 E. Harmony Road, Suite 330
Fort Collins, CO 80528

970-267-9666

Ronald J. Kruszewski, CEO/president
www.stifel.com

2

Source: SEC Investment Adviser Public Disclosure database
Please note that some firms have more than one local location and only one has been listed to represent the firm.

Researched by Mariah Tauer

Source: Business Report Survey

An evening of sweets, music, and networking 
benefiting entrepreneurs of tomorrow

Live Music • Gourmet Dessert Tasting from Northern Colorado Vendors
• Silent Auction

Thursday, December 12, 2013
Lincoln Center, Fort Collins

6:30 pm to 8:30 pm
Tickets: $25

Why attend Delight Night 
and support DECA?

Our mission is to prepare emerging leaders 
and entrepreneurs for careers in marketing, 

finance, hospitality and management.

Make a contribution to the future of our 
community by supporting Rocky Mountain 

High School DECA.

To register or for questions visit: 
www.rmhsdecadence.com or 

email kiaraloucks@gmail.com

Keynote Speaker – 
Kim Jordan, CEO of 
New Belgium Brewing

DECA Delight NightDECA Delight NightDECA Delight Night

http://www.ncbr.com
http://www.rmhsdecadence.com
mailto:kiaraloucks@gmail.comKeynote
mailto:kiaraloucks@gmail.comKeynote
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BUSINESS
REPORT LIST Largest Locally-Based Investment Adviser Firms

Ranked by assets under management

RANK Company

Total assets under management
No. of employees

No. of accounts

Person in charge
Phone

Website

1
CHAPEL & COLLINS LLC
215 W. Oak St., Suite 901
Fort Collins, CO 80521

$289,403,000
9

1,516

Donna Rendon Chapel, owner
970-204-1376

www.chapelcollins.com

2
COLORADO FINANCIAL MANAGEMENT INC.
4848 Thompson Parkway, Suite 320
Johnstown, CO 80534

$230,000,000
5

587

Joshua R. Miller, president
970-613-1392

www.colofin.com

3
MASTER'S FINANCIAL GROUP INC.
6500 29th St., Suite 210
Greeley, CO 80634

$225,000,000
12

N/A

Charles Cooper, president
John Roessig, vice president

970-351-7466
www.mastersfinancialgroup.com

4
VISION FINANCIAL GROUP
1336 Oakridge Drive
Fort Collins, CO 80525

$200,000,000
6

N/A

Rodney K. Wilson
Gregory D. Anderson, partners

970-482-2000
www.visionfinancialgroup.net

5
GOODWIN FINANCIAL SERVICE INC.
2038 Vermont Drive
Fort Collins, CO 80525

$133,000,000
10

1,200

Harry P. Goodwin, CEO/president
970-223-2377

www.goodwinfinancialservices.com

6
DELLA PAROLA CAPITAL MANAGEMENT LLC
215 W. Oak Drive
Fort Collins, CO 80524

$115,000,000
6

80

David A. Mascio, CEO
970-232-3326

www.dellaparola.com

7
LONG GREEN PLANNING GROUP
375 E. Horsetooth Road, Shores 3, Suite 203
Fort Collins, CO 80525

$80,000,000
4

N/A

Dan Burnett
Joe Lloyd

Ty Bailey, partners
970-282-7526

www.longgreenplanning.com

8
MARTIN WEALTH MANAGEMENT LLC
3400 Rosestone Court
Fort Collins, CO

$50,000,000
1

150

Stephen W. Martin, president
970-443-1873

9
REA CAPITAL MANAGEMENT LLC
4703-B Boardwalk Drive, Suite 1
Fort Collins, CO 80525

$46,207,108
4

156

Jeffery V. Fanning, managing member
970-223-0907

www.reagroup.us

10
JAMES L. WATT FINANCIAL ADVISORS LTD.
6248 Buchanan St.
Fort Collins, CO 80525

$45,000,000
1

35

James L. Watt, owner
970-225-1440

11
LYN S. PRING INC.
1136 Stuart St., Suite 4204
Fort Collins, CO 80525

$41,051,391
1

111

Lyn S. Pring, president
970-221-3655

12
INCLINE CAPITAL MANAGEMENT LLC
19 Old Town Square
Fort Collins, CO 80524

$20,878,000
1

31

Tracy Shagin, owner
970-419-8241

Source: SEC Investment Adviser Public Disclosure database
NA-Not Applicable

Researched by Mariah Tauer

Source: Business Report Survey

T H E  W A Y  B A N K I N G  S H O U L D  B E
bankofcolorado.com MEMBER FDICC

1888 WEST EISENHOWER BLVD. • LOVELAND, CO • 970.669.1355

NOW OPEN34th LOCATION IS

WE’RE PROUD TO ANNOUNCE OUR
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BY MELISSA SCHAAF
reporter@ncbr.com

Three researchers at Colorado 
State University are on a mission to 
fix a broken heart.

Led by Dr. Lakshmi Prasad Dasi, 
the research team is working to devel-
op replacement heart valves with a 
synthetic material that would mimic 
the tissue composition of other organs 
in the body, minimizing negative side 
effects.

In August, Dasi received a $1.8 
million grant from the National Insti-
tutes of Health to conduct a five-
year study dedicated to researching 
synthetic heart valves and finding 
ways to prevent the problems that 
plague existing mechanical and bio-
prosthetic replacement valves.

An estimated 70,000 to 80,000 
heart valve replacement procedures 
are performed every year in the Unit-
ed States, according to Beth Israel 
Deaconess Medical Center of the 
Harvard Medical Teaching Hospital. 
More than 300,000 Americans suffer 
from heart valve deterioration.

According to Dasi, mechanical 

replacement heart valves require the 
patient to take anti-coagulation medi-
cation for the rest of their lives to 
prevent blood clotting. Tissue-based 
replacement valves, or bio-prosthetic 
valves, are replacements constructed 
from pig or cow tissue that can calcify 
over time and only last approximately 
10 to 15 years.

“Neither one of these works well, 
so we are trying to develop a new class 
of heart valves made of new materi-
als,” he said. “We’re working with 
plastic treated in a special way so the 
body does not see the replacement as 
a foreign body.”

Along with Susan James, head of 
the Department of Mechanical Engi-
neering and an expert in polymer syn-
thesis, and associate professor Ketul 
C. Popat, an expert in bio-compati-
bility, the research team is working to 
develop valves made from a synthetic, 
flexible material which contains hyal-
uronan, a molecule found in soft 
tissue. James received a proof-of-con-
cept award for the material from the 
Colorado Office of Economic Devel-
opment and International Trade.

In addi-
t i o n  t o 
w o r k i n g 
with the 
new mate-
rial, Dasi 
s a id  t he 
team is also experimenting with a 
biological protein to coat the replace-
ment valves. With the protein coat 
and the plasticity of the material, the 
idea is that replacement valves can 
be molded and personalized to each 
individual patient.

“We’re just beginning in that direc-
tion, though,” Dasi said. “We’re still 
verifying the functions and verifying 
that human blood in vitro is (compat-
ible) with the novel materials.”

The experimentation process is 
done with human blood. The blood 
is placed on the materials and then 
monitored to observe clotting trends, 
specifically how the blood clots and at 
what speed, according to Popat. 

 “First we isolate the plasma, which 
is basically water,” he said. “We put 
the plasma on top of the material and 
look at how the platelets interact. We 
observe the shape of the platelets and 
compare the level of platelet activa-

tion on the developed materials to 
the level that occurs in the body. If 
platelets don’t activate in our body, 
there is a problem.”

As soon as Popat can get a satisfac-
tory result of blood interaction with 
the material, he will examine how 
blood flows through the synthetic 
heart valve. The focus right now is on 
the material and blood relationship. 
Once established, the team will cre-
ate an actual synthetic heart valve to 
be placed into animals.

“The flow system is important; 
blood doesn’t stay in one place,” Popat 
said. “We’re trying to design a system 
to look at how blood flows through 
heart valves and the dynamic interac-
tion with the materials.”

Eventually, the research team will 
work with 
Dr. Chris-
t o p h e r 
Orton, a 
veterinary 
c a r d i o -
t horac ic 

surgeon and head of the Department 
of Clinical Sciences in the College of 
Veterinary Medicine and Biomedical 
Sciences at CSU. Sometime over the 
next two years, the newly modeled 
valve prototypes will be implanted 
into pigs and juvenile sheep, said Dasi. 
The animals will be closely monitored 
to see that thrombosis and calcifi-
cation does not occur, as can hap-
pen with current replacement valves. 
Heart testing in the animals will yield 
comparable results to human hearts; 
pig hearts reflect adult human hearts 
while juvenile sheep reflect hearts of 
children.

While the development process 
still is in the preliminary stages, Dasi 
and his team are striving for a break-
through that would last a lifetime.

“Our attempt is not like the oth-
ers,” he said. “What makes it differ-
ent is that we’re camouflaging the 
synthetic materials in the body.”

DISCOVERIES
FOCUS: UNIVERSITIES, LABS & THE ECONOMY 

CSU team eyes synthetics for replacement heart valves

The Science of 
Better Detection.
With more than 800 tornadoes touching down in the U.S. each year, 
CSU is focused on public safety by developing the next generation 
of severe weather early detection systems.

Professor V. Chandrasekar at CSU’s CHILL radar site

Susan JamesLakshmi Prasad Dasi Ketul C. Popat
IMAGES COURTESY CSU

http://www.ncbr.com
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BY MAGGIE SHAFER
news@ncbr.com

As a result of the flood that hit on Sept. 13, 
the Weld County Food Bank distributed 950,000 
pounds of food – nearly double the amount dis-
tributed in September 2012. Now, entering what 
traditionally is its busiest time of year, the food 
bank is working with the business community to 
collect a record amount of donated food over the 
holiday season. We spoke with executive director 
Bob O’Connor to find out how.

Question: We’ve heard the needs of Weld 
County Food Bank are greater this year than in 
previous years. How big is the difference and why 
do you think there is greater need?

Answer: We had a 41 percent increase in the 
number of turkeys and holiday food items this 
year. This is a significant challenge for the food 
bank, one we know we can meet with the support 
of our community.  The reasons for the increase in 
need are twofold. We want to make sure that no 
one who was affected by the flooding goes without 
a holiday meal. The food bank also worked this 

year to expand services to underserved areas of 
Weld County, and as a result we are feeding more 
families than ever.

Q: Your website says hunger is a reality for one 
in six Coloradans. Is it really that prevalent? And 
if so, how come we don’t hear more about it?

A: The amount of people in Weld County 
who are hungry is significant. There are approxi-

mately 35,000 individuals in Weld that will go 
hungry this year. The numbers are even higher 
for children, where one in four will experience 
hunger. But hunger is often silent. Mothers go 
without so their children can have dinner. Seniors 
have to choose between food or medications. We 
see the effects of hunger every day and we work 
hard to educate the community about the effects 

and what they can do to help.
Q: What are the biggest challenges the food 

bank will face this winter?
A: The holiday season is typically our busiest 

time at the food bank. But this year is differ-
ent. The recent floods created an increased need 
for many families, so we have been in high gear 
since September. During the flooding, the com-
munity was generous and eager to help those in 
need. But we know that hunger is a year-round, 
silent epidemic and we hope our community will 
be able to continue to support our work and help 
us expand to meet the need in underserved and 
rural areas of the county.

Q: This will be your second year as executive 
director of the food bank. What has been the 
mark of your leadership so far?

A: My immediate focus was to determine if 
we were meeting the needs of our community 
and where service gaps may exist. To accomplish 
this we conducted a Community Needs Assess-
ment. Those results became the lynchpin of our 
strategic plan. We were able to distribute 9.1 
million pounds of food last fiscal year, a 10.5 
percent increase from the previous year. The big 
difference was our outreach to areas in our county 
that have been previously underserved. Our new-
est program, the Mobile Food Pantry, is making 
a significant difference in filling the gap. In fact, 
in the last 11 months we were able to distribute 
more than 615,000 pounds of food to 13,819 
households in areas that were previously under-
served. In Hudson, 188 people waited for our 
truck to arrive in minus-4 degree temperatures.

NEWSMAKER Q&A

THE EDGE NORTHERN COLORADO BUSINESS REPORT  WWW.NCBR.COM

Weld food bank seeks donors hungry to help

Bob O’Connor

➤ See Newsmaker, 17

2014 Audi A6 2.OT CVT Premium

2014 Audi A4 2.OT Quattro Premium

$449mo
36 month lease + tax

$550mo
39 month lease + tax

Stock #41295. 2014 Audi A6 2.0T CVT 
Premium  lease includes $4500 due at 
lease signing. Must qualify for $1500 
Audi Owner Loyalty or Audi Acquisition 
Program Incentive.
12,000 miles per year. Security deposit 
waived by Audi Financial Services, with 
approved credit.
Offer expires 1/2/14.

Stock #41325. 2014 Audi A4 2.0T quattro 
Premium  lease includes $3500 due at lease 
signing. Must qualify for $1000 Audi Owner 
Loyalty or Audi Acquisition Program Incentive.
12,000 miles per year. Security deposit 
waived by Audi Financial Services, with 
approved credit.
Offer expires 1/2/14.

www.edcarrollaudioffortcollins.com

“But I don’t have to pay overtime 
to my salespeople, right?”

That’s a common question asked 
at Labor Brain presentations. Many 
employers assume that their sales-
people are exempt from overtime. 
This assumption comes from the fact 
that the Fair Labor Standards Act 
contains two overtime exemptions 
for sales employees. However, not all 
sales employees are included under 
those exemptions, and large over-

t ime l iabi l ity 
can result from a 
misclassification 
of some or all of 
your sales staff.

To determine 
whether or not 
your sales people 
are exempt from 
overtime, let’s 
take a closer look 
at the two principal sales exemptions: 

7(i) and outside sales.
For the  “7(i)” or “commission 

exemption to apply, the employee 
must meet all three of these criteria: 
Be employed by a retail or service 
establishment as defined in the regu-
lations; make at least 1.5 times mini-
mum wage; and make more than 50 
percent of total pay in commissions.

The FLSA defines “retail or service 
establishment” as one that sells prod-
ucts or services to the final consumer, 

business to individual, as opposed 
to business to business, and whose 
annual dollar volume of sales is at 
least 75 percent non-resale. Common 
industries that take this exemption 
are hairdressers, retail clothing stores, 
plumbers and banquet servers.

If the sales employee works at a 
bona fide “retail or service establish-
ment,” he or she must make at least 
time-and-a-half minimum wage on 

Don’t assume sales staff gets no overtime pay

LABOR BRAIN
Kalen Fraser

➤ See Labor Brain, 18

http://www.ncbr.com
mailto:news@ncbr.com
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DEC. 2: GAP ANALYSIS
The city of Fort Collins will host a public open 
house from 6 to 8 p.m. in the community room house from 6 to 8 p.m. in the community room house
at 215 N. Mason St. to gather input about so-
cial sustainability needs and how the city could 
be involved in closing those gaps. City staff 
and consultants will answer questions, Span-
ish translation services are expected to be 
available and light refreshments will be served. 
Those unable to attend can submit comments 
online at fcgov.com/socialsustainability. A 
complete study will be available online after 
Dec. 8.

DEC. 4: TAX SEMINAR
“Taxes: Get Informed and Organized Now!” 
will be presented by certified public accoun-
tant Kevin Dryg from 8:30 a.m. to noon at the 
Larimer Small Business Development office, 
125 S. Howes St., Suite 150 in the Key Bank 

Tower, Fort Collins. Cost is $40 prepaid or $50 
on the day of the event if space is available. 
Register at www.larimersbdc.org and call 970-
498-9295 to pre-pay. A 48-hour notice of can-
cellation is required for a refund.

DEC. 5: MAKE IT OFFICIAL
A workshop covering such topics as forming 
an LLC, planning to create a partnership, reg-
istering a business with the secretary of state 
and Internal Revenue Service will be presented 
by attorney Tom Selken and certified public ac-
countant Teresa Kaufman from 8 to 10 a.m. at 
the Larimer Small Business Development of-
fice, 125 S. Howes St., Suite 150 in the Key 
Bank Tower, Fort Collins. Cost is $25 prepaid 
or $35 on the day of the event if space is avail-
able. Register at www.larimersbdc.org and call 
970-498-9295 to pre-pay. A 48-hour notice of 
cancellation is required for a refund.

DEC. 5: STARTING A BUSINESS
Nelia Harper will lead “So You Want to Start 
a Business” from 11 a.m. to 1 p.m. at the 
Larimer Small Business Development office, 
125 S. Howes St., Suite 150 in the Key Bank 
Tower, Fort Collins. Cost is $15 prepaid or $25 
on the day of the event if space is available. 
Register at www.larimersbdc.org and call 970-
498-9295 to pre-pay. A 48-hour notice of can-
cellation is required for a refund. This class is 
a prerequisite to scheduling a counseling ses-
sion at the Larimer SBDC.

DEC. 6: WEBSITE CLASS
Reu Smith will present “Planning and Building 
an Effective Website”  from 8 a.m. to noon at 
the Larimer Small Business Development of-
fice, 125 S. Howes St., Suite 150 in the Key 
Bank Tower, Fort Collins. This workshop is for 
small businesses that are building a new web-
site or reworking their current one. Cost is $40 
prepaid or $50 on the day of the event if space 
is available. Register at www.larimersbdc.org 
and call 970-498-9295 to pre-pay. A 48-hour 
notice of cancellation is required for a refund.

DEC. 7: HOLIDAY CELEBRATION
Loveland Habitat for Humanity will present a 
family celebration, Home Sweet Home, from 
1 to 4 p.m. at Embassy Suites, 4705 Clydes-
dale Parkway, Loveland. A life-sized ginger-dale Parkway, Loveland. A life-sized ginger-dale Parkway, Loveland. A life-sized ginger
bread house and Candy Land game, cookie 
decorating, crafts, face painting, gifts from lo-
cal businesses and photos with Santa will be 
included. Entertainment will include the Just 
for Kix dancers and the Loveland High School 
Chorale. All proceeds will support building 
Habitat for Humanity homes in Loveland. More 
information at 970-669-9769 or www.loveland-
habitatforhumanity.org.

DEC. 7: VOLUNTEERS SOUGHT
NOCO Shares is seeking volunteers from 8:30 
to 4:30 p.m. to deliver 300 Christmas trees 
to families referred by local agencies such as 

United Way of Larimer County, Project Self-
Sufficiency and Partners Mentoring Youth. 
Donations of artificial trees, tree decorations, 
lights and tree stands also can be made. More 
information is online at nocoshares.org or by 
calling Kathie Robson at 970-381-2631.

DEC. 12: VENDOR SHOWCASE
The Rocky Mountain Governmental Purchas-
ing Association will host a Vendor Exhibit 
Showcase from 3 to 5 p.m. at the Embassy Showcase from 3 to 5 p.m. at the Embassy Showcase
Suites Loveland Hotel and Conference Center, 
4705 Clydesdale Parkway, Loveland. Exhibi-
tors will have an opportunity to showcase their 
products and services to more than 80 repre-
sentatives from governmental procurement. 
Exhibit space is limited to 45 vendors, who also 
can meet one-on-one with 10 members from 
select agencies. More information is online at 
www.rmgpa.org.

JAN. 11: BERTHOUD AWARDS
The Berthoud Chamber of Commerce In-
stallation Dinner will be held at Embassy stallation Dinner will be held at Embassy stallation Dinner
Suites, 4705 Clydesdale Parkway, Loveland. 
Awards will be presented for Citizen of the Year, 
Business of the Year and charitable or philan-
thropic efforts (the Doc Fickel Award). Items are 
being sought for a silent auction. More infor-being sought for a silent auction. More infor-being sought for a silent auction. More infor
mation at www.berthoudcolorado.com.

Deadline for calendar items is three weeks pri-Deadline for calendar items is three weeks pri-Deadline for calendar items is three weeks pri
or to publication. Please email calendar items 
to Dallas Heltzell at dheltzell@bcbr.com with 
“Calendar”as subject.

New lists are coming!
Don’t be left out.

research@ncbr.com 

Lists: Business Parks; Commercial General Contractors; 
Landscape Architects; Electrical Contractors

Research Deadline:
January 3, 2014

Publishes in NCBR:
January 24, 2014

CALENDAR

http://www.ncbr.com
http://www.larimersbdc.org
http://www.larimersbdc.org
http://www.larimersbdc.org
http://www.larimersbdc.org
http://www.loveland-habitatforhumanity.org
http://www.loveland-habitatforhumanity.org
http://www.loveland-habitatforhumanity.org
http://www.rmgpa.org
http://www.berthoudcolorado.com
mailto:dheltzell@bcbr.com
mailto:research@ncbr.com


Northern Colorado Business Report   |  www.ncbr.com Nov. 29 - Dec. 12, 2013   |   17

CLOSINGS
The Tres Margaritas restaurant at 3400 S. ColTres Margaritas restaurant at 3400 S. ColTres Margaritas -
lege Ave. in Fort Collins is to close at the end of 
this month to clear the way for the first phase of 
development at Foothills Mall. The restaurant 
is to relocate at an as-yet-undisclosed location 
in the city.

Green Logic, 261 Linden St., Fort Collins, 
which sells environmentally friendly products, 
plans to close at the end of January.

CONTRACTS
Loveland-based Canyon Bakehouse will fea-
ture four varieties of its gluten-free bread on 
bakery shelves at more than 750 Target retail 
locations. Christi and Josh Skow and co-own-
er Ed Miknevicius opened Canyon Bakehouse 
in 2009 to make gluten-free breads for the 
Rocky Mountain Region of Whole Foods mar-Rocky Mountain Region of Whole Foods mar-Rocky Mountain Region of Whole Foods mar
kets. Since then, their products have been car-kets. Since then, their products have been car-kets. Since then, their products have been car
ried in more than 4,000 stores across the na-
tion, including additional Whole Foods stores, 
Kroger and Publix.

DEADLINES
Nov. 30 is the final day to donate to the fifth 
annual communitywide shoe drive. Dona-
tions of gently used footwear for people in 
need – including flood victims this year – can 
be dropped off at the sponsors’ places of busi-
ness: Brown’s Shoe Fit in The Square, 3500 
S. College Ave., Fort Collins; real estate agent 
Sandi Godbey at Coldwell Banker residential 
brokerage, 2580 E. Harmony Road, Suite 301, 
Fort Collins; or State Farm Insurance agent 
Doug Baldwin, 208 E. 29th St., Loveland. 

GOOD DEEDS
As part of a partnership with Rocky Mountain 
Innosphere and the Innosphere and the Innosphere Colorado Enterprise 
Fund, Morrison & Foerster LLP is providing Morrison & Foerster LLP is providing Morrison & Foerster LLP
pro bono legal services to support the first-
ever community development venture capital 
fund in Colorado. The Colorado Catalyst Fund 
is targeted at $20 million and is expected to 
fund up to 30 Colorado-based startup compa-
nies over a 10 year period. For more informa-
tion, contact Innosphere chief executive Mike 
Freeman at 970-818-7736.

Cornerstone Home Lending Inc. in Fort Col-
lins, along with nine other national mortgage 
companies, provided 10 homes for veterans 
wounded in combat. Cornerstone donated 
$30,000 to the Boot Campaign, a nonprofit or-$30,000 to the Boot Campaign, a nonprofit or-$30,000 to the Boot Campaign, a nonprofit or
ganization that raises support and awareness 
for challenges returning veterans face. 

KUDOS
Two national “best of” lists have named Fort 
Collins among the best places to live and Collins among the best places to live and Collins
work. Outside Magazine recently selected Outside Magazine recently selected Outside Magazine
the city as an Editor’s Choice for its 2013 Best 
Towns in America. NerdWallet, a consumer 
advocacy website, ranked the city as the sec-
ond best place for job seekers in Colorado 
in terms of income, affordability, population 
growth and unemployment rates.

Fort Collins-based general contractor Brink-
man Construction was part of a team accept-

ing a regional award for work on the Drive of-
fice building in Denver. Located within the TAXI 
campus in River North, Drive was named a Best 
Project of 2013 by ENR Mountain States maga-
zine. Winners were selected by a panel of indus-
try professionals in a region including Colorado, 
Utah, Idaho, Montana, Wyoming, Kansas, Ne-
braska, North Dakota and South Dakota.

The Defender series of smartphone cases from 
Fort Collins-based OtterBox won the e Parent OtterBox won the e Parent OtterBox
Tested, Parent Approved winner’s seal of approval.

Brian Schiller, vice president at Greeley-based 
insurance brokerage Flood and Peterson, 
achieved the On Your Side Elite Farm Certifica-
tion designation from Nationwide Agribusiness 
Insurance Co.

NEW PRODUCTS/SERVICES
Fort Collins-based New Belgium Brewing
plans to effectively double its wood beer pro-
duction through the addition of 32 French oak 
foeders – large wooden casks for condition-
ing sour beer – that will bring their total foeder 
count to 64. The first 12 foeders were put in 
place after reinforced concrete was poured.

Three charging stations for electric vehicles 
will be built at the Centerra mixed-use de-
velopment in Loveland. McWhinney will place 
stations at the Rangeview office building on 
Rocky Mountain Avenue, at the Marketplace 
and in the Promenade Shops.

OPENINGS
Blue Skies Winery, 251 Jefferson St., Fort 
Collins, will hold a grand opening from 5 to 7 
p.m. Nov. 30. Owners are Kate and Pat Atkin, 
and winemaker Dan Korte makes all the hand-
crafted varieties on site.

City National Pawn will open a second Fort 
Collins store at 1654 N. College Ave. in a space 
which had been vacant since Showtime Video 
closed in spring 2011. City National has a store 
at 802 S. College Ave., as well as one at 3301 
W. 10th St. in Greeley and two in Cheyenne.

Koko FitClub will open at 2519 S. Shields St., Koko FitClub will open at 2519 S. Shields St., Koko FitClub
Suite 1H in Fort Collins. Customers’ personalized 
fitness data is stored on a “Koko Key” which aids 
their use of the computerized workout equipment 
at the club. The owners, Colorado State Univer-at the club. The owners, Colorado State Univer-at the club. The owners, Colorado State Univer
sity alums Mike and Wendy Newman, hope to 
open other locations in Northern Colorado.

Gib’s Bagels, with three locations in Fort Col-
lins, will open a store at 1241 Main St. in Wind-
sor by the end of the year.

The Crunchy Grocer, an independent natural/
organic foods store owned by Jonas and Mis-
sy Buehl, opened at 1461 E. Eisenhower Blvd. 
in Loveland. It currently employs 25 people.

Kaiser Permanente will open a 27,401-square-Kaiser Permanente will open a 27,401-square-Kaiser Permanente
foot clinic at 2429 35th Ave. in Greeley on Jan. 
2. The building, which will house 20 health-care 
professionals, is being renovated from its former 
use as a New Frontier Bank. Kaiser opened clin-
ics in Fort Collins and Loveland in October 2012.

BRIEFCASE

We Welcome These New Business Members!

For more information on becoming a Business Member or for a listing of all  
Business Members, please call 970.484.9090 or visit www.RealitiesForChildren.com.

Nov. 29 - Dec. 12, 2013   

Realities For Children’s Business Members 
Make it their business to make a difference

Realities For Children 
Charities is a 501c3 charitable 
organization dedicated to 
providing for children in 
Larimer County who have 
been abused or neglected. 
In order to maintain 100% 
distribution of donations; 
we have over 150 local 
businesses underwrite our 
administrative expenses. 
Whenever you shop, dine or 
hire one of these businesses, 
you are becoming part of the 
solution to child abuse in our 
community.

For more information about 
how YOU can become a 
Business Member of Realities 
For Children and support 
Larimer County children 
who have been abused or 
neglected, please contact us 
at (970) 484-9090.

Your membership fee is a tax 
deductible business marketing 
expense. We will provide 
you with comprehensive 
marketing benefits AND you 
will be giving back to the 
most vulnerable members of 
our community.

NEWSMAKER from 15

Fresh fruit and vegetables are often out 
of reach for struggling families because 
the price is simply too high. Since 1980, 
the cost of fresh produce has increased 
by 40 percent, whereas processed foods 
have declined between 10 percent and 
30 percent. So when faced with a limit-30 percent. So when faced with a limit-30 percent. So when faced with a limit
ed budget, families are forced to choose 
the least expensive option. Now com-
munities such as Hudson, Keenesburg, 
Milliken, Erie and Dacono receive fresh 
produce, dairy and other perishables on 
a regular basis.

Q: What are your goals as a food 
bank this holiday season and how can 
the local business community help 
you meet them?

A: As I mentioned, we saw a 41 per-
cent increase in our holiday requests 
this year and we need help from the 
community to meet that goal. For 
every $1 donated to Weld Food Bank 
we can provide six meals. For more 
information on how to donate or to 
organize a food drive, you can go 
to www.weldfoodbank.org.

http://www.ncbr.com
http://www.RealitiesForChildren.com
http://www.weldfoodbank.org
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TIME OUT

COURTESY PINOT’S PALETTE

Fort Collins Chamber of Commerce officials joined the staff of 
Pinot’s Palette, an art and wine studio at 159 W. Mountain Ave., 
for a Red Ribbon ceremony Sept. 17. In front, from left, are 
manager Eva Smith and owners Kim Fain and Tony Curtis. In 
back are members of the chamber’s Red Ribbon committee.

COURTESY GREELEY CHAMBER OF COMMERCE

Vanna In of Jobs of Hope meets with Curtis Rau of event 
host Atmos Energy for Business Before Hours on Nov. 6 in 
Greeley.

COURTESY GREELEY CHAMBER OF COMMERCE

From left: Craig Smith of Smith Chiropractic; Jerry Keiser of 
Front Range Interiors and Bob Meusch of Bank of Colorado 
meet at a Business After Hours event Oct. 24.

COURTESY GREELEY CHAMBER OF COMMERCE

Don Overcash of Sandler Training joins Judy Kron of the  
Success Foundation serving Greeley-Evans Schools at an 
Oct. 24 Greeley Chamber of Commerce event.

COURTESY GREELEY CHAMBER OF COMMERCE

Jim Jamsay of Cobalt Mortgage and Doug Nelson of North-
ern Colorado Paper attend an Oct. 24 Business After Hours 
event hosted by FMS Bank in Greeley.

COURTESY GREELEY CHAMBER OF COMMERCE

From left: District 6 SWAP coordinator Julie Baxter meets 
Jackelyn McIntosh of  Alphagraphics and Elaine Grabin of 
the Assistance League of Greeley/Bargain Box at a Nov. 14 
event hosted by Meadow View of Greeley.

COURTESY GREELEY CHAMBER OF COMMERCE

From left: J.P. Puma of RAM Waste Systems, Alex Estevez 
of Pinnacle Consulting, Melissa Gattis of Ancon Construc-
tion and Ken Yamada of the Wing Shack meet for a Greeley 
Young Professionals event hosted by Contemporary Cook.

COURTESY GREELEY CHAMBER OF COMMERCE

From left: Lindsey Steele and Rachel Pierson of School 
District 6 join State Farm insurance agents Sara Diaz and 
Melissa McDonald at a Nov. 7 Greeley Young Professionals 
event hosted by Contemporary Cook.

COURTESY GREELEY CHAMBER OF COMMERCE

From left; Tony Trevino of the Weld County Clerk and 
Recorder’s Office chats with Mike Garcia and Jonathan 
Gonzalez of Nutty Promotionz at a Nov. 14 Business After 
Hours event hosted by Meadow View of Greeley.

COURTESY GREELEY CHAMBER OF COMMERCE

From left: Alexia Peake of Peake Wellness Center and 
Jonina Withen of Essentially Bare Laser and Skin Care Clinic 
chat with University of Northern Colorado senior Tory Oro-
zco at a Nov. 7 Greeley Young Professionals event hosted 
by Contemporary Cook.

COURTESY GREELEY CHAMBER OF COMMERCE

Kristin Yocum of the Boys & Girls Clubs of Weld County, left, 
joins Janice Mount of Greeley Habitat for Humanity at a Nov. 
14 Business After Hours event.

Email your event photos to Dallas 
Heltzell, dheltzell@bcbr.com. Include 
complete identification of individuals.

Submit your 
event photos 
for NCBR’s 

Time Out page!

LABOR BRAIN from 15

an hourly basis. This does not mean 
the employee must be paid an hourly 
wage. It means that each week, if his 
or her total pay is divided by his or her 
total hours, the rate must be greater 
than 1.5 times minimum wage, which 
amounts to $10.88 for federal compli-
ance.

In addition, the employee must 
make more than 50 percent of his or 
her pay from commissions. This is 
determined by looking at a represen-
tative period set by the employer that 

can be as short as one month or as long 
as 12 months.

The second exemption that applies 
to sales employees, the outside sales 
exemption, applies to employees 
whose primary job duty is “making 
sales” and who primarily is engaged 
away from the employer’s place of 
business. An employee who makes 
sales from the main office, a satellite 
office or home office is not engaged 
away from the place of business. 
There are no federal pay requirements 

for employees who meet these criteria 
of an outside sales exemption.

In addition to these two main 
categories, other smaller overtime 
exemptions in the FLSA could apply 
to salespeople including car salesmen 
and others. If your business also is 
covered by state labor law, you should 
check to make sure that these exemp-
tions also apply on a state level.  

In conclusion, if you employ sales 
people, do not assume that they are 
exempt from overtime. You should 

be able to point to the exemption in 
the FLSA that applies to your sales 
employee and explain why he or she 
meets the criteria for that specific 
exemption. Don’t forget that if you 
are employing non-exempt sales staff, 
all of their non-discretionary bonuses 
and commissions must be included in 
their overtime rate!

Kalen Fraser, founder of The Labor 
Brain Inc., can be reached at kalen@
laborbrain.com.

http://www.ncbr.com
mailto:dheltzell@bcbr.com
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ACCOUNTING
Sid Fahsholtz joined the Fort Collins office of 
Brock and Co. CPAs as a tax manager. He has 
more than 10 years of experience in as a busi-
ness adviser and tax and estate planner.

BANKING
Scott Horton was hired as chief financial of-

ficer for Fort Collins-
based Verus Bank of 
Commerce, which 
has branches in Fort 
Collins and Loveland, 
as chief financial offi-
cer. He has more than 
13 years of banking 
experience and came 
to Verus from NBH 
Bank, where he was 
assistant control-
ler. Horton earned a 

bachelor’s degrees in accounting from the Uni-
versity of Colorado-Boulder.

BIOSCIENCE
General manager Greg Prouty was promoted 
to director of engineering at Loveland-based 
bioscience company Chata Biosystems, and 

Bob Brook joined the company as general 
manager of its Loveland manufacturing facility. 
Prouty has worked for Chata for more than five 
years. Brook, who earned a bachelor’s degree 
in biological sciences from Colorado State 
University, has more than 15 years of health-
care industry experience.

DEVELOPMENT
Mimi Wahlfeldt joined NewMark Merrill 

Mountain States as 
marketing coordina-
tor in the California-
based company’s 
Fort Collins office. 
She will work to mar-
ket several Colorado 
shopping centers 
including Fort Col-
lins Marketplace, at 
College Avenue and 
Horsetooth Road in 
Fort Collins, and the 
Village at Twin Peaks 

in Longmont.

ENGINEERING
Steve Carpenter joined the Fort Collins office 

of Boulder-based JVA Inc. as senior project 
manager. Carpenter received a master’s de-
gree in civil engineering at North Carolina State 
University and worked for 20 years in structural 
engineering in Asheville, N.C., before moving 
to Fort Collins in 2008.

HEALTH CARE
Coloardo HealthOP, a nonprofit health in-
surance cooperative, appointed three new 
board members including Marc Ringel, 
medical director of Hospice of Northern 
Colorado in Greeley and senior clinical 
instructor in the University of Colorado 
School of Medicine’s Department of Fam-
ily Medicine. Colorado HealthOP is spon-
sored by the Rocky Mountain Farmers 
Union Educational and Charitable Foun-
dation. The other new board members 
are Melinda Harper, founder of Harper 
Hofer & Associates, a CPA firm, and 
George Lyford, health care attorney for 
the Colorado Center on Law and Policy. 

NONPROFITS
Katie Fahrenbruch was named Northern Col-
orado regional director for the Alzheimer’s As-
sociation Colorado chapter. She will work out 

of the association’s Fort Collins office. Fahren-
bruch earned a master’s degree in education 
and bachelor’s in psychology from Colorado 
State University.

REAL ESTATE
Patti Watkins joined 
The Group, Inc., Real 
Estate, as a broker 
associate and part-
ner. She has been 
a self-employed 
photographer and 
graphic designer, 
and receivead a de-
gree in marketing 
from Texas A&M Uni-
versity. Watkins can 
be reached at The 

Group’s Centerra Office, 5401 Stone Creek 
Circle, Loveland.

If you have an item to share about a pro-
motion, job change or career news of note, 
email it to Dallas Heltzell at dheltzell@bcbr.
com or mail it to On The Job at NCBR, 
1550 E. Harmony Road, Fort Collins, CO 
80525.

ON THE JOB

Wahlfeldt

Horton

Watkins

ESTES from 1

“Initially it was overwhelming to look 
at the devastation,” Muno said. “The easy 
part was being able to replace inventory 
items. That’s a finite thing. The amount 
of support and encouragement from this 
community has overwhelmed me, too, 
because that kind of encouragement has 
been what’s allowed us to sustain hope.”

Muno owns three other stores in 
Estes Park, all of which incurred little 
or no damage and reopened within days 
after the flood. However, the lack of 
foot traffic from visitors and tourists has 
caused a significant decline in revenue, 
which has been just as devastating.

Absent tourists
“We lost our visitors and our guests, 

and that hurt economically,” she said. 
“That part you can’t get back. We really 
do need to see people come in and sup-
port the community.”

Every year, more than 2 million peo-
ple from around the world come to stay 
in this remote resort hamlet. Whether 
it’s the day-tripper or the week-long 
vacationer, local businesses depend on 
the $187 million in annual spending 
from tourists to stay afloat. Revenue 
from tourism makes up 60 percent to 70 
percent of Estes Park’s economy, money 
that has been absent since September’s 
devastating rains and flooding.

Estes Park now has survived three 
major floods in less than 40 years, the 
most recent of which occurred only 
12 weeks ago. Rains came down and 
the waters rose, washing away houses, 
destroying businesses and demolishing 
the two major highways that lead into 
town. As if that weren’t enough, the 
federal government’s October shutdown 
closed Rocky Mountain National Park.

 “Fall is the time of year when the 
leaves start to change and the elk come 
out,” Mayor Bill Pinkham said. “Those 
are both big tourist attractions that usu-
ally draw a lot of people. There was 
nobody this year. You could have been 
bowling down Main Street.”

In the weeks since, the hard work of 
restoration has begun, with volunteers 
and federal agencies taking up residence 

at the iconic Stanley Hotel. The U.S. 
Small Business Administration’s Disaster 
Recovery Center volunteers have helped 
hundreds of individuals with disaster-
assistance loans. Businesses will use these 
loans to rebuild, repair and replace any-
thing that was damaged – or simply to 
remain open.

More than $4 million in SBA loans 
has been disbursed to businesses in Lar-
imer County with more being approved 
every day. The deadline to apply has 
been extended to Dec. 2.

“Business owners are still coming in 
to see SBA,” said Michael Flores, public 
information officer for the SBA disaster-
assistance office. “The business leaders in 
Estes Park are striving to do everything 
in their power to recover.”

In fact, some business owners have 
banded together to create a virtual online 
shopping mall. Merchants from 17 stores 
have their products featured on shop-
estesparkcolorado.com in an effort to 
generate sales.

While small business owners may 
be struggling, larger corporations and 
companies have fared far better after 
the flood. The iconic Stanley Hotel, for 
instance, is projected to have a stronger 
holiday season than last year.

John Cullen, owner and president 
of Grand Heritage Hotel Group, which 
owns the Stanley, said the hotel has 
experienced no loss of room bookings 
because of the flood. “We’re only $1,400 
behind the pace of last October when we 
did have roads,” he said.

A week before Thanksgiving, the 
hotel had 44 of 140 rooms left to fill to 
reach capacity.

The influx of people may lift the 
town’s spirits and economy.

“Seven days after the flood, the town 
resembled a remote island,” Cullen said. 
But now, “it has come back alive.”

Lifelines severed
Major routes – U.S. Highways 34 

and 36 and Colorado Highway 7 – that 
allowed metropolitan dwellers access to 
the town’s high-altitude, low-stress inns 
and hiking trails were wiped out in the 

flooding. The Big Thompson River along 
U.S. 34, for instance,  washed away 17 
miles of road in one section.

For eight weeks, from mid-Septem-
ber to early November, Estes was a town 
stranded often with no way in or out. 
Gov. John Hickenlooper and the Colora-
do Department of Transportation vowed 
to get all road repairs completed by Dec. 
1 – and they did.

On Nov. 4, U.S. 36 reopened, and on 
Nov. 21 U.S. 34 opened as well.

“How they got the roads back up and 
running in 52 days is amazing,” Cullen 
said. “The ability to get that done is 
nothing short of miraculous. They are 
our lifeline from big cities into the town.”

Holiday events once destined for can-
cellation are back on the calendar. The 
Nov. 29 Catch the Glow parade usually 
draws upwards of 30,000 people.

Tax revenue tanks
Although the highways are open and 

businesses are back up and running, 
Estes Park hasn’t yet breathed a sigh of 
relief.

It’s estimated the town will lose $1.5 
million in tax revenue, which will have 
an impact for months to come, said 
Brooke Burnham, director of commu-
nications and public relations for the 
convention and visitors’ bureau.

In an effort to combat that loss, the 
town’s marketing and tourism organiza-
tion Visit Estes Park has applied for a 
$1.5 million grant from the U.S. Eco-
nomic Development Administration 
to fund a post-flood tourism marketing 
campaign to remind people worldwide 
that the town is open for business again.

 “If we can’t combat the national 
perception that Estes is damaged and 
inaccessible, it will just perpetuate this 
scenario,” Burnham said. “Our town 
comeback will go from months to as long 
as two years.”

“Mountain Strong”
“The community has really come 

together through all of this,” Pinkham 
said. “There is a tremendous community 
spirit.”

The townspeople of Estes Park have 
done their job to resuscitate the town’s 
economy and morale.

Two days after the rains came down, 
two community members created the 
Estes Park Community Flood Recovery 
organization. Via social media, they kept 
individuals abreast of updates, recovery 
locations and ways to assist those in dire 
need. Additionally, they created ‘Moun-
tain Strong’ apparel, which was sold to 
raise money for flood recovery.

Businesses also stepped up. They cre-
ated a Support Estes Park fund where 
businesses donated products to create 
gift baskets sold online. All proceeds from 
the gift baskets went directly to United 
Way of Larimer County. In addition to 
the gift baskets, gift certificates could be 
purchased, or an individual could simply 
make a donation. All proceeds raised will 
stay in the Estes Park area.

“People wanting to help support us in 
our recovery are going to be key for us.” 
Burnham said. “The infrastructure is 
starting to come together with the high-
ways and businesses open. Structurally 
we’re doing really well. Now we really 
need that economic recovery to kick in 
to gear.”

Nov. 30 is Small Business Saturday, a 
campaign to encourage shoppers to visit 
local businesses and show their support.

With both highways open and the 
holidays fast approaching, Estes Park is 
hoping the holiday season ushers in a 
strong 2014.

 “We’re trying to figure out how to tell 
the world, ‘Hey, we’re still in business,’ ” 
Cullen said.

Early indicators are that the town 
hasn’t been forgotten. In the October 
edition of Travel & Leisure magazine, 
Estes Park was ranked second as Ameri-
ca’s Favorite Town.

There are very few reminders of the 
crisis the town went through just a few 
months ago and town officials say this 
bodes well for the future.

“We’re hopeful for this holiday sea-
son,” Pinkham said. “We want to let 
people know that we are back, stronger 
than ever.”

http://www.ncbr.com
mailto:dheltzell@bcbr.com
mailto:dheltzell@bcbr.com
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FOR THE RECORD

BANKRUPTCIES

Larimer County

Chapter 7

MEGAN MARIE PROVOST, 1726 
S DEL NORTE, LOVELAND; CASE 
#2013-28453, DATE FILED: 11/6/2013

BRENDA L SHIERS, 430 W 10TH 
ST APT C, LOVELAND; CASE #2013-
28455, DATE FILED: 11/6/2013

SARA L BRYANT, 801 E DRAKE 
RD APT 58, FORT COLLINS; CASE 
#2013-28456, DATE FILED: 11/6/2013

FRANK BRAMWELL, 1505 N 
ADAMS AVE, LOVELAND; CASE 
#2013-28466, DATE FILED: 11/6/2013

JEREMY JOE MONTEZ, 3004 
SOUTHMOOR CT, FORT COLLINS; 
CASE #2013-28485, DATE FILED: 
11/6/2013

CARL M PALMER, 636 SW 26TH 
ST, LOVELAND; CASE #2013-28508, 
DATE FILED: 11/6/2013

RANDALL WAYNE JR MONTAL-
BANO, 3211 WIGWAM WAY, WEL-
LINGTON; CASE #2013-28509, DATE 
FILED: 11/6/2013

DELL RAE MOELLENBERG, 472 
W 2ND ST, LOVELAND; CASE #2013-
28567, DATE FILED: 11/8/2013

JOSEPH WILLIAM COOPER, 3028 
LAKE DR, LOVELAND; CASE #2013-
28569, DATE FILED: 11/8/2013

MITCHELL B MICHIELI, 927 
GREENFIELDS COURT, FORT COL-
LINS; CASE #2013-28600, DATE 
FILED: 11/8/2013

DAVID EUGENE SCHNEIDER, PO 
BOX 271867, FORT COLLINS; CASE 
#2013-28615, DATE FILED: 11/8/2013

JOHN SCOTT GAGE, 3627 GLEN-
BARR COURT, FORT COLLINS; CASE 
#2013-28642, DATE FILED: 11/8/2013

DONNA R FRIMAN, 431 KNOB-
CONE DR UNIT 104, LOVELAND; 
CASE #2013-28666, DATE FILED: 
11/9/2013

MARILEE L SENN, 1764 N DEN-
VER AVE, LOVELAND; CASE #2013-
28733, DATE FILED: 11/9/2013

JOSHUA M BIRNEY, 1738 EAST 
11TH STREET, LOVELAND; CASE 
#2013-28734, DATE FILED: 11/9/2013

RICHARD S HOLSTINE, 4240 E 
COUNTRY ROAD 66, FORT COL-
LINS; CASE #2013-28787, DATE 
FILED: 11/12/2013

TANZA LEIGH MARTIN, 1612 
DOGWOOD COURT, FORT COLLINS; 
CASE #2013-28850, DATE FILED: 
11/13/2013

RICKY DANIEL RATAJCZAK, 3717 
S TAFT HILL ROAD LOT 141, FORT 
COLLINS; CASE #2013-28926, DATE 
FILED: 11/14/2013

Chapter 13
CAMERON J KITTEL, 3657 BUT-
TERNUT DRIVE, LOVELAND; CASE 
#2013-28532, DATE FILED: 11/7/2013

Weld County

Chapter 7

TODD E STEINBECKER, 2420 W 
25TH STREET RD, GREELEY; CASE 
#2013-28454, DATE FILED: 11/6/2013

JULIO D AGUERO, 2030 28TH AVE 
#4, GREELEY; CASE #2013-28499, 
DATE FILED: 11/6/2013

RUSSEL D JR DAHLSTROM, 731 
GRAND AVE LOT 177, PLATTEVILLE; 
CASE #2013-28500, DATE FILED: 
11/6/2013

CASEY HERMAN MARTINEZ, 
5551 W 29TH STREET #4012, GREE-
LEY; CASE #2013-28510, DATE 
FILED: 11/6/2013

SHERINE LIANE BOWEN, 13001 
CAVANAUGH ROAD, HUDSON; 
CASE #2013-28528, DATE FILED: 
11/7/2013

BRIAN MICHAEL SCHWICK-
RATH, 13001 CAVANAUGH ROAD, 
HUDSON; CASE #2013-28530, DATE 
FILED: 11/7/2013

CHRISTOPHER BRIAN HANSON, 
14058 MILWAUKEE ST, BRIGHTON; 
CASE #2013-28543, DATE FILED: 
11/7/2013

CHRISTOPHER DEAN DISHONG, 
12250 LOCUST ST, BRIGHTON; 
CASE #2013-28547, DATE FILED: 
11/7/2013

MICHAEL MARC SALMANS, 
12369 JASMINE ST, BRIGHTON; 
CASE #2013-28549, DATE FILED: 
11/7/2013

DELORES JEAN JONES, 311 
CENTRAL AVE, PLATTEVILLE; CASE 
#2013-28566, DATE FILED: 11/8/2013

MICHAEL D JR HUNDER, 1301 
MALLARD LANE, BRIGHTON; CASE 
#2013-28587, DATE FILED: 11/8/2013

SEAN P LEAR, 643 MILLET CIRCLE, 
BRIGHTON; CASE #2013-28604, 
DATE FILED: 11/8/2013

BUXTON EDWARD JR DEMERS, 
2229 MANDARIN CT, JOHNSTOWN; 
CASE #2013-28622, DATE FILED: 
11/8/2013

JASON R PHIPPS, 5025 PELICAN 
STREET, BRIGHTON; CASE #2013-
28624, DATE FILED: 11/8/2013

BARBARA ANN LAYTON, 3405 
16TH STREET #22, GREELEY; CASE 
#2013-28634, DATE FILED: 11/8/2013

LESLIE E KIEBER, 2101 22ND AVE 
#305, GREELEY; CASE #2013-28656, 
DATE FILED: 11/9/2013

DANIEL SHIVELY, 3137 19TH AVE-
NUE, GREELEY; CASE #2013-28689, 
DATE FILED: 11/9/2013

ANN CATHERINE NUNEZ, 
2130 1/2 9TH STREET, GREELEY; 
CASE #2013-28735, DATE FILED: 
11/10/2013

JAMES ROBERT MOSEL, 6223 
EAST 123RD AVENUE, BRIGHTON; 
CASE #2013-28737, DATE FILED: 
11/10/2013

HENRY M STOLL, 3600 MARIGOLD 
ST, EVANS; CASE #2013-28747, 
DATE FILED: 11/12/2013

CHARLES JASON VANZANT, 2225 
PODTBURG CIR, JOHNSTOWN; 
CASE #2013-28772, DATE FILED: 
11/12/2013

JOSE MANUEL JR MADERA, 356 
MT EOLUS STREET, BRIGHTON; 
CASE #2013-28793, DATE FILED: 
11/13/2013

STEVE PATRICK DUARTE, 
3709 VALLEY VIEW AVE, EVANS; 
CASE #2013-28817, DATE FILED: 
11/13/2013

EDDIE STEVE TALAMAN-
TES, 4630 ZION DR, GREELEY; 
CASE #2013-28819, DATE FILED: 
11/13/2013

SASHA MARIE RIKER, 1642 7TH 
AVE, GREELEY; CASE #2013-28822, 
DATE FILED: 11/13/2013

ANNA MARIA CONCEPTI 
MUNOZ, 2016 BEECH AVE, GREE-
LEY; CASE #2013-28823, DATE 
FILED: 11/13/2013

RACHEL LEE GARCIA, PO BOX 
752, FIRESTONE; CASE #2013-
28844, DATE FILED: 11/13/2013

CANDICE LORENE MONTES, 
450 ELIZABETH ST, FORT LUPTON; 
CASE #2013-28845, DATE FILED: 
11/13/2013

CATHY ANN KOSOLA, 129 
BAYSIDE CIRCLE, WINDSOR; 
CASE #2013-28849, DATE FILED: 
11/13/2013

SCOTT R IRWIN, 1119 WARD DR, 
GREELEY; CASE #2013-28903, DATE 
FILED: 11/14/2013

JON ROBERT SENIOR, PO BOX 
64, FREDERICK; CASE #2013-28945, 
DATE FILED: 11/15/2013

RUSTY LEE ROOT, 1801 24TH 
AVENUE COURT, GREELEY; 
CASE #2013-28962, DATE FILED: 
11/15/2013

JOSHUA ARIN DAVISON, 3060 E 
BRIDGE ST LOT 100, BRIGHTON; 
CASE #2013-29003, DATE FILED: 
11/15/2013

DAVID ROGAKIS, 970 HEMLOCK 
DRIVE, WINDSOR; CASE #2013-
29023, DATE FILED: 11/15/2013

Chapter 13

ULAND ADRIAN ALLEN, 2121 
35TH AVE APT 3, GREELEY; CASE 
#2013-28614, DATE FILED: 11/8/2013

REYNA LUISA GUTIERREZAN-
TILLON, 3962 DEL NORTE CT, 
BRIGHTON; CASE #2013-28620, 
DATE FILED: 11/8/2013

ELVIA RITA SANCHEZ, 2587 
CHERRY CIRCLE, BRIGHTON; 
CASE #2013-28848, DATE FILED: 
11/13/2013

HOWARD LEE WOOD, 309 LINDEN 
OAKS DRIVE, AULT; CASE #2013-
28874, DATE FILED: 11/14/2013

SCOTT ARTHUR WATERS, 6704 
SUNBURST AVE, FIRESTONE; 
CASE #2013-28881, DATE FILED: 
11/14/2013

ROBERT EDWARD STOUT, 
130 CHEYENNE AVE, EATON; 
CASE #2013-28941, DATE FILED: 
11/15/2013

MICHAEL DEAN WEAVER, 773 
SOUTH 16TH AVENUE, BRIGHTON; 
CASE #2013-29019, DATE FILED: 
11/15/2013

FORECLOSURES
Larimer County

BORROWER: DEBRA DIANE SHEN-
EMAN, 406 MULBERRY DR # 6C, 
LOVELAND. LENDER: GREEN TREE 
SERVICING LLC, AMOUNT DUE: 
$112772. CASE #81172. 10/31/2013

BORROWER: GARY LEE GRANT, 
1024 OXFORD LN, FORT COLLINS. 
LENDER: NATIONSTAR MORTGAGE 
LLC, AMOUNT DUE: $156220. CASE 
#81175. 10/31/2013

BORROWER: KIRA S BLAKELEY, 
2106 CLYDESDALE DR, FORT COL-
LINS. LENDER: JPMORGAN CHASE 
BANK, AMOUNT DUE: $167546. 
CASE #81176. 10/31/2013

BORROWER: BRANDON W & 
LORELEI J BROWN, 2551 CARLA DR, 
LOVELAND. LENDER: NATIONSTAR 
MORTGAGE LLC, AMOUNT DUE: 
$144707. CASE #81177. 10/31/2013

BORROWER: CYNTHIA J KAMPEN, 
2716 W MULBERRY ST, FORT COL-
LINS. LENDER: OCWEN LN SERVIC-
ING LLC, AMOUNT DUE: $215581. 
CASE #81210. 10/31/2013

BORROWER: MARIANNE B & WIL-
LIAM GODWIN, 3719 KENTFORD RD, 
FORT COLLINS. LENDER: HOUSE-
HOLD FINANCE CORP III, AMOUNT 
DUE: $320016. CASE #81756. 
11/2/2013

BORROWER: JAMES FINLEY, 
504 SUNRISE LN, FORT COLLINS. 
LENDER: NATIONSTAR MORTGAGE 
LLC, AMOUNT DUE: $109834. CASE 
#82348. 11/6/2013

BORROWER: BRIDGET & DYLAN 
M MCDONOUGH, 155 CARINA CIR 
UNIT 105, LOVELAND. LENDER: 
NATIONSTAR MORTGAGE LLC, 
AMOUNT DUE: $112872. CASE 
#82671. 11/7/2013

BORROWER: DAVID A & KIMBER-
LY STANSBERRY, 540 CORA PL, 
LOVELAND. LENDER: HOUSEHOLD 
FINANCE CORP III, AMOUNT DUE: 
$119631. CASE #82674. 11/7/2013

BORROWER: FARA J MAWHIN-
NEY, 6076 WATERFRONT DR, FORT 
COLLINS. LENDER: NATIONSTAR 
MORTGAGE LLC, AMOUNT DUE: 
$1046990. CASE #82853. 11/8/2013

BORROWER: DALE L & JEAN M 
FRENCH, , . LENDER: HOME STATE 
BANK, AMOUNT DUE: $110117. 
CASE #82854. 11/8/2013

BORROWER: RONALD & SHARON 
C BUSH, 6021 MARS DR, FORT COL-
LINS. LENDER: NATIONSTAR MORT-
GAGE LLC, AMOUNT DUE: $39021. 
CASE #83124. 11/9/2013

Weld County

BORROWER: GARY R JR & SUSAN-
NA G KUEHN, 262 HERMOSA ST, 
LOCHBUIE. LENDER: CITIMORT-
GAGE INC, AMOUNT DUE: $225432. 
CASE #3973598. 10/26/2013

BORROWER: LEE E & RUBY H 
LINDBLAD, 1820 11TH AVE, GREE-
LEY. LENDER: BK NEW YORK MEL-
LON, AMOUNT DUE: $270207. CASE 
#3973797. 10/29/2013

BORROWER: LAURA BETH & 
DAMON JO FISHER, 2503 ROSE-
MARY LN, MEAD. LENDER: WELLS 
FARGO BK, AMOUNT DUE: $176049. 
CASE #3973798. 10/29/2013

BORROWER: TODD A MILOTA, 
6149 SHAMROCK CIR, FREDER-
ICK. LENDER: JPMORGAN CHASE 
BK, AMOUNT DUE: $143132. CASE 
#3974138. 10/30/2013

BORROWER: WILLIAM SCOTT 
& SAMOA BROWN, 8621 W 17TH 
STREET DR, GREELEY. LENDER: 
JPMORGAN CHASE BK, AMOUNT 
DUE: $182090. CASE #3974139. 
10/30/2013

BORROWER: SUSAN TREVIZO, 148 
4TH ST, FORT LUPTON. LENDER: 
COLONIAL NATL MTG, AMOUNT 
DUE: $114381. CASE #3974497. 
10/31/2013

BORROWER: SEVERIANO & 
ANDREA BRICENO, 4633 ZION 
DR, GREELEY. LENDER: US BK, 
AMOUNT DUE: $62421. CASE 
#3974743. 11/1/2013

BORROWER: JEROME C & DIANE A 
PIERZINA, 3000 BLUE SKY CIR # 11 
108, ERIE. LENDER: WELLS FARGO 
BK, AMOUNT DUE: $131530. CASE 
#3974744. 11/1/2013

BORROWER: MARY L & WAYNE D 
LOCKWOOD, 8275 WELD CNTY R 
16, FORT LUPTON. LENDER: JPM-
ORGAN CHASE BK, AMOUNT DUE: 
$315433. CASE #3975076. 11/2/2013

BORROWER: CLIFFORD J SNY-
DER, 112 S GREELEY AVE, JOHN-
STOWN. LENDER: WILMINGTON 
TRUST CO, AMOUNT DUE: $88111. 
CASE #3975399. 11/5/2013

BORROWER: CHARLES E II MEY-
ERS, 6209 W 7TH ST, GREELEY. 
LENDER: CENTENNIAL LENDING 
LLC, AMOUNT DUE: $185705. CASE 
#3975400. 11/5/2013

BORROWER: J W & MARLENE 
R HOOKOM, 3315 TRINIDAD ST, 
EVANS. LENDER: NATIONSTAR MTG 
LLC, AMOUNT DUE: $201034. CASE 
#3975805. 11/6/2013

BORROWER: KATRINA M STOL-
PE, 3236 PHEASANT ST, EVANS. 
LENDER: JPMORGAN CHASE BK, 
AMOUNT DUE: $114473. CASE 
#3976125. 11/7/2013

BORROWER: RYAN NELSON, 324 
AMBER DR, WINDSOR. LENDER: 
CITIMORTGAGE INC, AMOUNT DUE: 
$145669. CASE #3976729. 11/9/2013

BORROWER: MARION CHRISTIAN 
& TR MATSON, 836 CLIFFROSE 
WAY, SEVERANCE. LENDER: GREE-
LEY AREA HABITAT FOR HUMAN, 
AMOUNT DUE: $66726. CASE 
#3976730. 11/9/2013

B O R R O W E R :  O S VA L D O 
ENRIQUEZ, 3518 W WAGON TRAIL 
PL, GREELEY. LENDER: LAKEVIEW 
LOAN SERVICING LLC, AMOUNT 
DUE: $296381. CASE #3976731. 
11/9/2013

BORROWER: LUCY ACOSTA, 1103 
ELM ST, GILCREST. LENDER: ONE-
WEST BK, AMOUNT DUE: $77992. 
CASE #3977268. 11/13/2013

JUDGMENTS

Larimer County

DEBTOR: GLORIA & GLORIA 
S LOZA, CREDITOR: CACH LLC. 
AMOUNT: $5712.18. CASE #C-13C-
034225. DATE: 10/31/2013

DEBTOR: LYNNETTE BAKER, 
CREDITOR: CACH LLC. AMOUNT: 
$1564.51. CASE #C-13C-034224. 
DATE: 10/31/2013

DEBTOR: DCBOX COM LLC, 
CREDITOR: TOMBROPOULOS 
LOAN CONSULTANTS. AMOUNT: 
$384800.85. CASE #D-01CV001252. 
DATE: 10/31/2013

DEBTOR: GRAIG A KEETON, 
CREDITOR: WAKEFIELD ASSOC INC. 
AMOUNT: $748.96. CASE #C-13C-
031467. DATE: 11/1/2013

DEBTOR: BARBARA LELAND, 
CREDITOR: WAKEFIELD ASSOC INC. 
AMOUNT: $1054.25. CASE #C-13C-
031326. DATE: 11/1/2013

DEBTOR: LINDA G DANIELS, 
CREDITOR: SPRINGLEAF FIN SER-
VICES INC. AMOUNT: $3206.75. 
CASE #C-13C-034361. DATE: 
11/2/2013

DEBTOR: KAREN A MCNEIL, 
CREDITOR: CAPITAL ONE BK USA. 
AMOUNT: $1814.96. CASE #C-12C-
004613. DATE: 11/2/2013

DEBTOR:  N INA LOUISE 
HUTCHINSON, CREDITOR: PORT-
FOLIO RECOVERY ASSOC LLC. 
AMOUNT: $1646.15. CASE #C-11C-
003230. DATE: 11/2/2013

DEBTOR: DH A INC, CREDI-
TOR: WOOD DOOR SPECIALTIES 
INC. AMOUNT: $23106.0. CASE 
#D-12CV-007066. DATE: 11/5/2013

DEBTOR: CHRISTOPHER REP-
PERT, CREDITOR: FRED USINGER 
INC. AMOUNT: $11579.94. CASE 
#C-2013C34235. DATE: 11/5/2013

DEBTOR: WINTER BROS INC, 
CREDITOR: PRO COAT SYSTEMS 
INC. AMOUNT: $15469.0. CASE 
#C-2013C50435. DATE: 11/5/2013

DEBTOR: TROY L RESLER, 
CREDITOR: WAKEFIELD ASSOC INC. 
AMOUNT: $631.01. CASE #C-13C-
031348. DATE: 11/6/2013

DEBTOR: CAROLYN L HEBERT, 
CREDITOR: WAKEFIELD ASSOC INC. 
AMOUNT: $1054.93. CASE #C-13C-
031298. DATE: 11/6/2013

DEBTOR: THOMAS A PETER, 
CREDITOR: WAKEFIELD ASSOC INC. 
AMOUNT: $922.92. CASE #C-13C-
031465. DATE: 11/6/2013

DEBTOR: RB INTERIOR TRIM 
INC,  CREDITOR: HALDEMAN 
HOMME INC. AMOUNT: $87676.52. 
CASE #D-12CV-001430. DATE: 
11/7/2013

DEBTOR: LISA L WOODY, 
CREDITOR: CACH LLC. AMOUNT: 
$7858.11. CASE #C-13C-031435. 
DATE: 11/7/2013

DEBTOR: ELLEN B ULRICH, 
CREDITOR: CACH LLC. AMOUNT: 
$10294.64. CASE #C-13C-031361. 
DATE: 11/7/2013

DEBTOR: RAYMOND O & RAY-
MOND O GARZA, CREDITOR: 
MIDLAND FUNDING LLC. AMOUNT: 
$2898.92. CASE #C-13C-033844. 
DATE: 11/8/2013

DEBTOR: JUSTIN R GAIER, 
CREDITOR: DISCOVER BK. 
AMOUNT: $5128.68. CASE #C-13C-
033985. DATE: 11/8/2013

DEBTOR: LESONDAK CONSTR 
LLC, CREDITOR: VERUS BK COM-
MERCE. AMOUNT: $227853.57. 
CASE #D-13CV-031055. DATE: 
11/9/2013

DEBTOR: MELODY A CHRISP, 
CREDITOR: MARSHALL RECOV-
ERY LLC. AMOUNT: $10000.0. CASE 
#D-11CV-000232. DATE: 11/2/2013

DEBTOR: JAMES MCDONALD, 
CREDITOR: LVNV FUNDING LLC. 
AMOUNT: $2168.24. CASE #C-08C-
005560. DATE: 11/5/2013

DEBTOR: JEFFREY T PARSONS, 
CREDITOR: MIDLAND CREDIT MAN-
AGEMENT INC. AMOUNT: $1016.86. 
CASE #C-08C-004542. DATE: 
11/8/2013

Weld County

DEBTOR: SHANE M & AMANDA 
J PANTIER, CREDITOR: BUCKEYE 
WELDING SUPPLY INC. AMOUNT: 
$50142.36. CASE #D-13-22127 HRT. 
DATE: 10/31/2017 WE JDG

DEBTOR: CLAIR L & CATHY 
HULL, CREDITOR: CUMIS INS 
SOCIETY INC. AMOUNT: $237735.81. 
CASE #D-11-34187 EEB. DATE: 
11/1/2017 WE JDG

DEBTOR: WINTER BROS INC, 
CREDITOR: PRO COAT SYSTEMS 
INC. AMOUNT: $15469.0. CASE 
#C-2013C50435. DATE: 11/13/2017 
WE JDG

DEBTOR: WP MOUNT INVEST 
LLC, CREDITOR: FIRST CITIZENS BK 
TRUST CO. AMOUNT: $1019153.68. 
CASE #D-13CV-002243. DATE: 
10/26/2013

DEBTOR: FLORENCE & THOMAS 
PERALES, CREDITOR: WAKEFIELD 
ASSOC INC. AMOUNT: $622.07. 
CASE #C-13C-033610. DATE: 
10/29/2013

DEBTOR: VICTOR VIEYRA, CRED-
ITOR: MAIN STREET ACQUISITION 
CORP. AMOUNT: $6807.66. CASE 
#C-13C-033501. DATE: 10/29/2013

DEBTOR: CAROL & CAROL J 
ARCHER, CREDITOR: ACTIVE COL-
LECTION AGENCY INC. AMOUNT: 
$6394.61. CASE #D-13CV-030225. 
DATE: 10/29/2013

This information is obtained from SKLD Information Services.

BANKRUPTCIES
Applications for bankruptcy 
protection are filed with the 
U.S. Bankruptcy Court in 
Denver. Chapter 7 denotes 
filings made for liquidation. 
Chapter 11 indicates filings 
for reorganization. Chapter 
13 indicates filings that en-
able petitioners to pay off 
their creditors over three to 
five years.

FORECLOSURES
Includes notices of election 
and demand filed by credi-
tors alleging default on a 
debt. Foreclosures are not 
final until a Public Trustee’s 
Deed has been issued. 

STATE TAX LIENS
Judgments filed against 
assets of individuals or 
businesses with delinquent 
taxes.

JUDGMENTS
Judgments constitute de-
cisions by a court of law 
against an individual or 
corporation for payment of 
monetary damages.

WARRANTY DEEDS
Transfers property while 
guaranteeing a clear title 
free of any encumbrances 
that are not listed on the 
deed.
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FORECAST from 1

cent respectively, average rents stayed 
below $7 per square foot in 2013, and 
will not exceed $8 per square foot in 
2014, according to projections.

In order to justify new industrial 
development, per-square-foot rent 
prices need to exceed $10, said Eric 
Holsapple, director of the Everitt 
Center.

Loveland’s industrial vacancy rate 
does not take into account the Rocky 
Mountain Center for Innovation and 
Technology, which encompasses more 
than 800,000 square feet. The Everitt 
Center’s forecast analyzed only ware-
house and distribution space in the 
industrial market, and the RMCIT 
building is categorized as “flex” space.

In Greeley, where new industrial 
buildings are the most sought after by 
oil and gas companies and their sup-
pliers, the vacancy rate sat at around 
2.38 percent during 2013, and will 
remain there for 2014, and rents will 
increase from $4.85 to $6 per square 
foot, still shy of the $10 mark needed 
to spur new development.

Rents remain depressed in the 
face of low vacancy because of the 
amount of time many buildings spent 
on the market, said Charles Shapiro, 
Denver-based senior sales director at 
CoStar Group, a national real estate 
analytics firm.

During the recession and in the 
year immediately following it, build-
ings sat empty for months, if not 
years, leading to a long-term reduc-
tion in price. That trend continued 
in 2013.

In fact, median time-on-market 
for industrial properties in Northern 
Colorado spiked sharply from 2012 
to 2013, from about 11 months to 
17 months, higher than either the 
Denver or Colorado Springs market, 
according to data from CoStar.

The reason for this could be linger-
ing uncertainty in the market, Shap-
iro said, or that the small number of 
remaining buildings doesn’t suit the 
needs of potential buyers.

In the office market, the picture 
is much the same. Persistently high 
vacancy rates coupled with low rents 
will keep new development from 
occurring at least through 2014, 
according to the Everitt Center’s fore-
cast.

In Loveland and Greeley espe-
cially, office vacancy rates across all 
classes were high in 2013, and will 
decrease only slightly, although Love-
land will see more improvement in 
2014 than Greeley.

On average in 2013, Loveland had 
the highest office vacancy rate in 
Northern Colorado at 11.7 percent. 
That is projected to drop to 9.6 per-
cent in 2014, bringing rents up from 
$19 per square foot to $20. In order 
to drive new development, though, 
office rates should be in the mid-$20 
per square foot range, according to 
Holsapple.

Greeley will see only a nominal 
rent increase from $15.82 to $16 per 
square foot, resulting from a small 
dip in vacancy from 10.2 percent to 
10 percent.

Retail vacancy rate Industrial vacancy rate

Retail average rent

Office vacancy rate

NoCo’s commercial properties languish on the market

Office average rentIndustrial average rent

*Source: CSU Everitt Real Estate Center and The CoStar Group
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Both cities’ vacancy rates are too 
high to drive new development, as a 
market is considered “full” at about 5 
percent vacancy.

Fort Collins is closer to hitting that 
mark, with office vacancy dropping 
to 6.75 percent in 2014 from 7.39 
in 2013, but average rent will stay at 
around $20 per square foot. But office 
property is moving more quickly than 
in recent years, according to CoStar. 
In 2012, office spaces spent about 17 
months on the market, dropping to 
less than 15 months in 2013.

The healthiest segment in com-
mercial development these days is 
retail, according to the Everitt Cen-
ter, with several new developments 
occurring across Northern Colorado, 
especially in Loveland and Fort Col-

lins.
The Foothills Mall redevelopment 

in Fort Collins is set to begin in 2014 
but is not likely to sway statistics until 
2015 when the mall opens.

New retail projects are sprinkled 
throughout Fort Collins, and the 
Centerra development in Loveland is 
seeing activity with the construction 
of Bass Pro Shops and the surround-
ing retail space, including a hotel.

Loveland’s retail vacancy rate took 
a dive from 2012 to 2013, from 4.25 
percent to 1.88 percent, and will 
remain that low in 2014, according to 
Everitt Center data. As a result, aver-
age rent will rise to $16 per square 
foot, still below the new-construction 
threshold of mid-$20. Much of the 
construction going on is build-to-suit, 

which can occur at lower rent levels 
than speculative development.

In Fort Collins, momentum in the 
retail market will drive rents up, but 
not quite to the same level as Love-
land’s, according to the Everitt Cen-
ter. The Fort Collins vacancy rate will 
fall below 5 percent, pushing rents up 
to nearly $15. But Greeley will see the 
most improvement in retail, perhaps 
driving new development in 2015 and 
beyond, especially as more homes 
are built there. Greeley’s population 
is expected to pass 100,000 people 
within two years, according to Everitt 
Center projections.

Vacancies in Greeley are expected 
to drop to 5 percent in 2014, boosting 
rents to their highest levels since 2010 
at $10.50 per square foot.
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22   |   Nov. 29 - Dec. 12, 2013 Northern Colorado Business Report   |  www.ncbr.com

When the campaign for a new constitutional When the campaign for a new constitutional Wamendment to increase education fund-
ing – Amendment 66 – heated up last Wing – Amendment 66 – heated up last W

summer, the conversations in the business com-
munity were quiet and dismayed. The statewide 
tax increase the reformers sought was too high; the 
objectives too unclear, the amendment too extreme.

Publicly, few in business came out against the 
measure. In the end, however, the striking defeat 
of the amendment across the state made clear that 
the business community was more in step with the 
general public than the initiative’s backers.

Still, this is not the time for satisfaction at the 
education reform measure’s defeat. It’s time for the 
business community to draw together its big think-business community to draw together its big think-business community to draw together its big think
ers, problem solvers and dealmakers to win more 
funding for K-12 education and our colleges and 
universities.

There are few organizations across this state that 

are as adept at organizing and articulating important 
work agendas as business groups. And when busi-
nesses team up with educators, the results are often 
astounding.

Just look at what the nonpartisan Colorado 
Legacy Foundation accomplished with its business 
partners last year. Working with the National Math 
and Science Initiative, the foundation was able to 
increase by 70 percent  the number of students 
earning passing scores on Advanced Placement tests 
for 13 Colorado schools last year. The tests are a key 
college entrance requirement. This is a huge step 
in helping Colorado high schoolers get ready for 
college. The initiative provided funding for teacher 
training, student exam fees, classroom equipment 

and supplies and extra time for coaching students 
during Saturday study sessions.

This year, they’re working in more rural schools, 
and they’ll be offering the program in Greeley High 
School, among others.

Not surprisingly, this nonpartisan program is 
being heavily backed by businesses, including Ball 
Corp. and Exxon Mobil Corp., as well as the Bill 
and Melinda Gates Foundation and the Michael and 
Susan Dell Foundation.

What would happen if every major chamber of 
commerce in Colorado sat down with Republicans 
and Democrats and some of the bright lights in 
education – such as the Colorado Legacy Founda-
tion – to see what else we could do to offset the 
harmful effects of low state funding? It’s not clear 
yet. What is clear, however, is that we need a bipar-
tisan, business-backed effort to improve funding 
and educational outcomes for all Coloradans.
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COMMENTARY

NCBR Opinion Poll

The NCBR Opinion Poll is 
not scientific and reflects 
only the opinions of those 
Internet users who have 
chosen to participate. The 
results cannot be assumed 
to represent the opinions 
of Internet users in general, 
nor the public as a whole.

Next question: 

The economy is 
forecast to continue 
slowly improving next 
year. Do you expect 
your company to hire 
new employees in 
2014?

Answer now at www.ncbr.com. 
Responses will be accepted 
through Dec. 10.

NORTHERN COLORADO BUSINESS REPORTNORTHERN COLORADO BUSINESS REPORTNORTHERN COLORADO BUSINESS REPORT  WWW.NCBR.COM WWW.NCBR.COM WWW

PUBLISHER
Jeff Nuttall..................jnuttall@ncbr.com
Direct: 232-3131

EDITORIAL
EDITOR
Jerd Smith.................... jsmith@ncbr.com
Direct: 232-3142

Reporters
Molly Armbrister.....marmbrister@ncbr.com
Direct: 232-3139
Molly Armbrister
Direct: 232-3139
Molly Armbrister

Steve Lynn.....................slynn@ncbr.com
Direct: 232-3147
Steve Lynn
Direct: 232-3147
Steve Lynn

Copy Editor
Dallas Heltzell ..........dheltzell@bcbr.com
Direct: 232-3149
Chief Researcher
Mariah Tauer...............mtauer@ncbr.com
Direct: 303-630-1961
Editorial intern
Melissa Schaaf ................. news@ncbr.com

WEB MANAGER
Chase Miller ............... cmiller@bcbr.com

WEB DESIGNER
Denise Schwartz.... dschwartz@bcbr.com

ADVERTISING
Advertising Director
Sandy Powell
Advertising Director
Sandy Powell
Advertising Director

............. spowell@ncbr.com
Direct: 232-3144
Sandy Powell
Direct: 232-3144
Sandy Powell

Senior Account Executive
Julie Constance......jconstance@ncbr.com
Direct: 232-3148
Account Executives
Rachel Finley ............... rfinley@ncbr.com
Direct: 232-3133
Rachel Finley
Direct: 232-3133
Rachel Finley

Missy Moss ................. mmoss@ncbr.com
Direct: 232-3143
Missy Moss
Direct: 232-3143
Missy Moss

PRODUCTION
Production Manager
Bernie Simon ..............bsimon@ncbr.com
Direct: 232-3140
Art Director
Chad Collins.............. ccollins@ncbr.com
Direct: 232-3141

ADMINISTRATION
Accounting Manager
Carol Wood
Accounting Manager
Carol Wood
Accounting Manager

..........accounting@ncbr.com
Direct: 232-3151
Office Manager / Front Desk
Tiffanie Moore........ frontdesk@ncbr.com
Office Manager / Front Desk

frontdesk@ncbr.com
Office Manager / Front Desk

Direct: 232-3130
Circulation Manager
Janet Hatfield
Circulation Manager
Janet Hatfield
Circulation Manager

............ jhatfield@ncbr.com
Direct: 232-3146

To advertise or subscribe: 970-221-5400 
Fax: 970-221-5432
Online edition: www.NCBR.com

The entire contents of this newspaper are copyrighted 
by BizWest Media with all rights reserved. 

Reproduction or use, without permission, 
of editorial or graphic content in any 
manner is prohibited.

EDITORIAL

School funding needs businesslike approach

http://www.ncbr.com
http://www.ncbr.com
http://www.ncbr.com
mailto:Nuttall...................jnuttall@ncbr.com
mailto:Smith....................jsmith@ncbr.com
mailto:Armbrister......marmbrister@ncbr.com
mailto:Lynn......................slynn@ncbr.com
mailto:Heltzell...........dheltzell@bcbr.com
mailto:Tauer...............mtauer@ncbr.com
mailto:Schaaf..................news@ncbr.com
mailto:Miller................cmiller@bcbr.com
mailto:Schwartz.....dschwartz@bcbr.com
mailto:Powell..............spowell@ncbr.com
mailto:Constance.......jconstance@ncbr.com
mailto:Finley................rfinley@ncbr.com
mailto:Moss..................mmoss@ncbr.com
mailto:Simon...............bsimon@ncbr.com
mailto:Collins...............ccollins@ncbr.com
mailto:Wood...........accounting@ncbr.com
mailto:Moore.........frontdesk@ncbr.com
mailto:Hatfield.............jhatfield@ncbr.com
http://www.NCBR.com


Northern Colorado Business Report   |  www.ncbr.com Nov. 29 - Dec. 12, 2013   |   23

A special 
section in 

the Business 
Report 

dedicated 
to the most 

important 
stories of 
the year.

The biggest business news of the year in 2013:

Advertising space still available.

CALL 
TODAY!

 2013 RETROSPECTIVE

Advertising Deadline
December 17, 2014
Sandy Powell 970.232.3144
spowell@ncbr.com

Publishes
December 27, 2014
NCBR.com

1550 E. Harmony Road, 2nd floor | P.O. Box 270810 | Fort Collins, CO 80527 | 970.221.5400 | Fax: 970.221.5432

16      Sept. 20 - Oct. 3, 2013 
Northern Colorado Business Report   |  www.ncbr.com Northern Colorado Business Report   |  www.ncbr.com

Sept. 20 - Oct. 3, 2013     17

detours as the region’s roads – and, in some 

cases, their employers – are rebuilt.

Nonprofits, many of whom saw key fund-

raisers halted amid life-threatening flooding, 

are in dire straits. The Sustainable Living Fair, 

a flagship fundraiser for the Sustainable Liv-

ing Association, had no choice but to cancel 

the event held along the banks of the Cache 

La Poudre in Fort Collins. The cancellation, 

said executive director Kellie Falbo, put us 

“in a desperate situation.” The association lost 

$50,000 and immediately began turning to 

new fundraising efforts. Whole Foods in Fort 

Collins agreed to donate 5 percent of its Sept. 

18 proceeds to the organization.

Xcel Energy Inc. had only begun to calcu-

late how much damage had occurred within 

its transmission and delivery system. By mid-

week, it was glaringly apparent that while elec-

trical outages were comparatively few and brief 

in duration, the utility’s natural-gas  delivery 

infrastructure was in bad shape.

“We have 7,000 people out of natural gas 

and it’s going to be a long, long process to get 

them back. All of our natural-gas lines are 

buried and anything in that flood area that 

is buried is damaged,” said Xcel spokesman 

Gabriel Romero. “Once we get gas turned back 

on, we have to go home-to-home. It’s going to 

be inch by inch. Some people are going to be 

out of gas for months.”
Key industries in northern Colorado have 

been hit hard, some worse than others. Rail-

roads and highways are in disarray. Oil and gas 

producers are mired in muddy water, with pro-

duction in some flooded fields at a standstill. 

For the region’s giant agribusiness machine, the 

rains mean delays in harvests, but the overall 

forecast indicates the impacts to crops may be 

minor. At the same time, tourism has come to 

a halt.

Roads, rails devastated

The Colorado Department of Transporta-

tion was compiling a list of damaged roads 

and bridges and estimating the cost of their 

repair the week after the flood. A Colorado 

Department of Transportation spokeswoman 

could not give details to the Business Report 

by press time.
At least 30 bridges were destroyed, she 

said. Mountain highways saw the most serious 

damage, with entire sections of U.S. Highway 

34 washed away by the raging Big Thompson 

River. The flood closed U.S. 34 between Love-

land and Estes Park, Granby and Estes Park, 

and Greeley and Wiggins. Other major North-

ern Colorado road closures that lasted into the 

week included sections of U.S. 287, Colorado 

14 between Ted’s Place and Walden and U.S. 

36 between Boulder and Estes Park.

The transportation department’s priority 

was to fix roads around mountain towns that 

now have few points of access, such as Estes 

Park, the spokeswoman said. The town was 

only accessible by Trail Ridge Road, which 

winds through Rocky Mountain National Park 

and is susceptible to closure because of snow.

The closed roads complicated food-delivery 

efforts as grocery stores and restaurants shut-

tered their doors. Larimer County Public 

Health sent a team of three employees special-

izing in restaurant inspection and consumer 

health this week to the town to reopen food 

service businesses.
“They’ll look over the place, see what needs 

to be done and help give them guidance on how 

to reopen,” said Jane Viste, spokeswoman for 

the county public health department.

The National Guard, emergency contrac-

tors and state employees will begin building 

temporary roads for U.S. 36 and Colorado 7 

between Boulder and Estes Park as well as U.S. 

34 between Loveland and Estes Park, trans-

portation department Executive Director Don 

Hunt said in a statement. The transportation 

department issued requests for proposals the 

third week of September and planned to select 

contractors by the fourth week of September.

Sections of Union Pacific’s railways in 

Northern Colorado were damaged, shutting 

down a line from LaSalle to Fort Collins and 

causing delays on another railway from Denver 

to Cheyenne, Union Pacific spokesman Mark 

Davis said.
Davis said crews would take days to restore 

service to normal on the Denver to Cheyenne 

line. The other line could take longer to reopen.

“All the customers that we serve in Fort 

Collins right now, there’s no rail cars going in 

or out,” he said at the time. “We have resources 

in place, and once (the water) goes down we’ll 

start repairing damage.”
Lost roads and bridges will affect the region-

al economy even after floodwaters recede, said 

Martin Shields, regional economist at Colorado 

State University.
Uncertainty about when damaged road and 

bridges will be repaired will pose a problem 

for places such as Estes Park. Three million 

people visit Rocky Mountain National Park 

annually, and they won’t be able to travel there 

on U.S. 34, the most popular route. Along with 

tourism implications, the infrastructure dam-

age will affect the supply chain, raising local 

retailers’ costs.
“Infrastructure damage is so critical,” 

Shields said. “Without roads, your economy 

gets choked off.”
However, the region will see economic 

activity when construction funded by state and 

federal governments begins on damaged roads 

and bridges, Shields said.

Oil production halted
Multiple oil companies, including Anadarko 

Petroleum Corp. (NYSE: APC), Synergy 

Resources Corp. (NYSE: SYRG), PDC Ener-

gy Inc. (Nasdaq: PDCE) and Encana Corp. 

(NYSE: ECA), all shut off wells because of 

flooding.
Anadarko, an oil company with one of the larg-
Anadarko, an oil company with one of the larg-
Anadarko, an oil company with one of the larg

est operations in Northern Colorado, curtailed 

production at about 670 wells out of a total of 

5,800, 20 miles of pipeline out of more than 3,200 

and 250 tank batteries out of a total of 2,535 in 

the field.
Four of the company’s 13 production rigs 

stopped operating. The company was flying over 

flood waters to monitor the situation and had 

construction crews on standby to help with any 

potential issues.
“Future work will be delayed until road repairs 

and conditions allow for equipment transport,” the 

company said in a statement.

Noble Energy Inc. (NYSE: NBL), another large 

oil producer in the region, shut off “5 to 10 per-

cent” of its wells and found two releases of natural 

gas among its operations. 
“The amount of gas released is currently 

unknown, however, both wells are low-volume 

producers,” the company said in a statement.

Encana, which drills natural-gas wells around 

RANDY OWENS

A stretch of the U.S. Highway 34 business route in Greeley shows the ravages of floodwaters. The cost of highway repairs in Colorado is likely to be staggering.

Voices from the flood

One week ago, downtown Fort Collins looked as if it were 

a Saturday afternoon, instead of Friday, with students and 

business people out early because of flooding. But all was 

quiet at Odell Brewing Co. which had closed.

“We were in the middle of three different neighborhoods 

that were evacuated,” said Amanda Johnson, marketing 

and branding manager. 

Voices from the flood

Lori and Robert Graves always knew that one day the water 

would come. So they built Morning Fresh Dairy in Bellvue 

with a culvert around it. When the rains came, the water 

drained away from the cows and the dairy.

“Production wasn’t affected,” Lori said. “But delivery was a 

day behind because of road closures. We actually didn’t do 

too badly.”

BY MOLLY ARMBRISTER

marmbrister@ncbr.com

Owners of homes and business-

es affected by the floods have sev-

eral options for receiving financial 

assistance, including low-interest 

loans and grants, through the fed-

eral government.
The U.S. Small Business 

Administration is offering three 

types of disaster loans to qualify-

ing people, at interest rates that are 

“much lower” than typical loans, 

according to Bill Koontz, a spokes-

man for the SBA’s Office of Disas-

ter Assistance.

Interest rates depend on wheth-

er each applicant has credit avail-

able elsewhere, or the ability to 

borrow from non-government 

sources or other sufficient funds 

or resources. Those who do not 

have credit available elsewhere 

are eligible for SBA disaster-relief 

assistance.
Through SBA disaster relief, 

home loans can be obtained for 

interest rates as low as 1.9 percent, 

for as much as $200,000 for the 

repair or replacement of real estate 

or $40,000 for the replacement of 

property.
Business loans can be obtained 

for as low as 4 percent, for up to $2 

million for the repair or replace-

ment of real estate, inventory, 

machinery and equipment. Non-

profit organizations can get loans 

for as low as 2.8 percent.
The SBA also offers economic-

injury disaster loans, Koontz said. 

These loans are meant to help busi-

ness owners recover from mon-

etary losses rather than real estate 

or property losses.
For example, if a grocery store 

did not suffer any physical damage 

but one of its suppliers did and was 

then unable to provide products to 

the store, the grocery store could 

be eligible for an economic-injury 

loan.
Legal limits on economic-injury 

loans are $2 million, with the actu-

al amount of each loan limited to 

the economic injury as determined 

by the SBA, minus business-inter-

ruption insurance.
Economic-injury loans can be 

National 
agencies offer 
financial help

➤ See Financial, 18

Voices from the flood

Colorado Cherry Company owner Kristi 

Lehnert said her husband Anthony 

hiked up to the store nearest Loveland 

and sent back good news: It is virtually 

untouched. The company’s Lyons store 

sustained some water damage and it too 

is unreachable by road.

“It’s a complete miracle,” she said.

Roads heaved as rains dislocated rail tracks and soaked oil and farm fields

JONATHAN CASTNER

Workers repair a railroad crossing damaged by flood waters.

➤ See More Flood, 18
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Flood leaves businesses saturated, cut-off

After the deluge
Special Report

Pages 16-19

How Northern Colorado 
businesses fared in one of 
the worst natural disasters 

to strike the state and 
where they go from here.

BY STEVE LYNN AND MOLLY ARMBRISTER
news@ncbr.com

One week ago, hundreds of business people 
across Northern Colorado watched in dismay and 
then horror as roads buckled, stores flooded and 
thousands of workers vanished, stranded in their 
homes from Estes Park to Laporte, from Loveland 
to Evans, from Fort Collins to Greeley.

For seven days, from Sept. 9 through Sept. 16, the 
sun was largely absent, replaced with heavy clouds 
and sheets of never-ending rain. Rocky Mountain 

National Park would close. Oil tanks floated in the 
floodwaters. Packs of National Guard transport heli-
copters took to the skies, flying as the rain would per-
mit, to rescue thousands trapped high in the canyons 
that line the Front Range, caught behind mudslides, 
roaring creeks and broken roads.

From offices, oil fields, factories, laboratories 
and farms, one thing was clear. Colorado had just 
endured one of the largest natural disasters in its 

history. The Great Flood of 2013 had reshaped the 
commercial landscape.

This historic deluge will be catastrophic for many 
businesses. How many isn’t clear yet, although the 
Rocky Mountain Insurance Association estimates 
that one in four small businesses will fail as a result, 
largely because they lack adequate insurance.

For disaster recovery firms, paving companies, 
carpet cleaners and hardware stores, it will be a 
boon. For construction workers, it will mean jobs.

For average workers, it will mean months of 
➤ See Flood, PB
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STONE SOUP from 3
innovation culture and legacy as a 
hotbed of tech companies.

“We needed to think it through a 
little more,” said Dokter, adding that 
the group expects to finish the plan in 
December and will launch the accel-
erator soon afterward.

The group has “put in a ton of 
hours” developing its plan and has 
met with a variety of  other accel-
erator and economic development 
officials as well as business leaders, 
he said.

“We’re taking a step back a little 
bit, thinking it through, thinking 
what are reasonable, logical steps,” he 
said. “Instead of jumping from here 
to the Olympics, we’re considering a 
logical growth pattern that is respon-
sible, that is sustainable, that doesn’t 
put a burden on the taxpayer.”

The accelerator was supposed 
to cost $3.2 million to run during 
the next five years. The group had 
sought a total of $675,000 in incen-
tives from the city of Loveland for 
the accelerator. That money from 
the Loveland City Council’s Reserve 
Fund was supposed to pay the tech 
accelerator director’s $150,000 
annual salary and benefits through 
2017, a component of the plan dis-
cussed by council members at a 
work session in March.

Cumberland & Western was to 
receive $722,000 in lease payments 
over five years for space occupied by 
Stone Soup tenants, according to a 
draft budget of the project filed with 
the city. The accelerator also said it 
would seek more than $1 million in 
donations from local businesses.

Mayor Cecil Gutierrez said City 
Council never approved city funding 
for the accelerator. Council members 
considered the initiative a “good idea” 
but wanted more details.

“We had some early discussions,” 
he said. “We weren’t ready to just 
jump in with both feet because there 
was still a lot of discussion that need-
ed to take place.”

Council members asked city 
employees “to return to a regular 
meeting as soon as possible for for-
mal consideration of the budget 
appropriation,” according to council 
meeting minutes. However, no addi-
tional action has been taken.

seeing ever-higher levels of activity 
following the recession.

The last time a downtown orga-
nization was created in Loveland 
proved beneficial for the businesses 
there, according to Felicia Harmon, 
a Loveland-based revitalization con-
sultant and former director of the 
Loveland DDA.

Harmon served as the second 
director of the DDA after it was 
established in the late 1970s. The 
DDA’s first directive was to improve 
physical infrastructure, Harmon 
said. That task had been completed 
by the time she arrived in 1984, and 
it was her job to fix the area’s vacancy 
rate.

In the 10 years that Harmon was 
in charge of the DDA, the vacancy 
rate in downtown Loveland dropped 
from 30 percent to 7 percent, Har-
mon said. The current vacancy rate 
downtown is not tracked by the city, 
Scholl said.

The DDA was dissolved in the 
late 1990s when the property own-
ers voted to do away with it, Scholl 
said. Even though the DDA had done 
good work, the city wasn’t “there yet” 
in terms of needing an organization 
to manage the downtown area, he 
said.

One of the challenges for the 
DDA was the boundary lines of the 
district, Harmon said. 

“The lines were drawn very tightly 
around Fourth Street,” she said. “If 
the city is considering a downtown 
organization, they need to have 
broader boundaries, to allow for 
room to grow and bigger projects.”

Since the DDA dissolved, the city 
has managed some aspects of the 
downtown area, according to Guti-
errez, including conducting retail 
analyses and handling parking, but 
the city can’t manage downtown as a 
dedicated organization would.

The city established in the early 
2000s the downtown area as an 
urban renewal area, Scholl said, 
which has lent itself to some rede-
velopment, including the construc-

tion of Lincoln Place, a $9.3 mil-
lion multi-family project built this 
year by Fort Collins-based Brinkman 
Partners.

If the downtown partnership and 
business improvement district are 
created, odds are good that a new 
DDA will be established at some 
point down the road, Scholl said, 
probably after the urban renewal 
area expires.

URAs have a life span of 25 years, 
as mandated by state statute. Often 
in downtown areas, when URAs 
expire, they are converted into 
DDAs, which can operate similar to 
urban renewal areas but are not man-
aged by the city, Scholl said.

LOVELAND from 2

Organizers now believe the accel-
erator will not cost as much as the 
original estimate, Dokter said. Fund-
ing still will come from client leases 
and area businesses – and maybe 
from local government, although 
the group is re-evaluating how much 
money it will seek. Organizers want 
funding from tax dollars to be mini-
mal.

Dokter said he has seen interest in 
the accelerator from companies that 

want to move to Northern Colorado. 
He hopes that an accelerator could 
connect those businesses with oppor-
tunities such as deal flow and help 
from the region’s universities.

“It’s still very much the Stone Soup 
philosophy of the community partici-
pation,” he said. “It’s going to definite-
ly require participation on all levels.”

The delay in the formation of 
Loveland’s accelerator underscores 
the difficulty of embarking on such a 

project, said Charisse Bowen, director 
of the Institute for Entrepreneurship 
at Colorado State University.

Creating a successful accelerator 
can be a full-time job, so the Loveland 
accelerator’s “false start” isn’t surpris-
ing, she said.

“People underestimate how hard it 
is to put together a really strong, suc-
cessful accelerator program,” she said. 
“On the surface, it may appear to be a 
simpler undertaking than it is.”

http://www.ncbr.com
mailto:spowell@ncbr.com
http://www.ncbr.com
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mailto:marmbrister@ncbr.com
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mailto:news@ncbr.com


In 1969 I started Maxey Companies because I wanted to stay in Fort Collins 
not transfer with the company I was working for. Forty-four years later to 
receive the Bravo Lifetime Achievement award surprised me. My goal was to 
create a good life for my family in the community we loved and be a servant 
of that community. Those were the rewards of being an entrepreneur. This 
is an unexpected  recognition I am humbled and honored to receive. 

— Loren Maxey
Lifetime Achievement 2013

Entrepreneurs make 
a differance.

Our world is better today because extraordinary individuals have taken
risks. They started with only an idea - and they grew it into something

much larger. Something that’s changed lives, provided jobs, generated
growth, and most importantly, they’ve helped shape our community.

Bravo! Enterepreneur Awards recognizes those individuals who demonstrate
the characteristics of success, and who have overcome obstacles to become

one of our community’s most respected business leaders. To learn more
about Bravo! Entrepreneur Awards, please visit www.NCBR.com.

Bravo Entrepreneurs
Lifetime Achievement

1998-2013

2013....................................... Loren Maxey
 Fort Collins

2012 .........................................Norm Dean
 Greeley

2010 ..................................Don Churchwell
 Loveland

2008-09 ................................Gene Markley
 Fort Collins

2007.......................................Larry Kendall
 Fort Collins

2006...........................B.D. “Pete” Peterson
 and J. Barney Flood
 Greeley

2005.........................................George Hall
 Greeley

2004.................Bill Neal and Leo Schuster,
 Fort Collins and Loveland

2003..........................Kathryn Hach-Darrow
 Loveland

2002.........................................Bob Tointon
 Greeley

2001.......................................Tom Gleason
 Fort Collins

2000.........................................Ken Monfort
 Greeley

1999...........................................Bob Everitt
 Fort Collins

1998.............................................W.D. Farr
 Greeley

SAVE THE DATE
March 25, 2014 

Embassy Suites-Loveland

http://www.NCBR.com.Bravo
http://www.NCBR.com.Bravo
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Your guide to protecting your financial futureCPA

INSIDE

It isn’t news that much of northern 
Colorado was devastated by torrential 

rains and flooding this past fall. The end 
result caused physical and financial ruin 
for many. 

As a public service the American 
Institute of Certified Public Accountants, 
the National Endowment of Financial 
Education, and the American Red Cross 
published Disaster Recovery: A Guide 
to Financial Issues that addresses several 
pertinent topics in three parts:

Part I defines the steps to take imme-
diately following a disaster, such as 
restoring household stability, managing 
an injury or disability and financial deci-
sions after death; 

Part II identifies steps to take in the 
weeks and months after disaster has 
occurred to help people affected by 
disasters try to settle into a more normal 
routine by establishing a steady flow of 
income, handling expenses and debt, and 
working through potential lawsuits or 
other settlements; 

Part III illustrates the steps to take 
in planning for the future and moving 
on with life in areas such as assessing 
financial needs, getting retrained for a 
job, and estate planning.

Disaster recovery: A guide to financial issues

I’m young, I don’t need 
healthcare; column 
by Patrice Peacock
CPA-3

Ten financial moves @ 
25 years old; column 
by Stephen McQueen
CPA-4

Late start 
to 2014 
Tax season
CPA-5

Deducting costs 
associated with 
refinancing a 
mortgage loan
CPA-2

This workbook can be accessed for free at www.
aicpa.org/InterestAreas/PersonalFinancialPlan-
ning/Resources/LifeEvents/DisasterFinancialIssues/
DisasterFinancialRecovery/DownloadableDocu-
ments/Recovery.pdf

Are you covered? The Affordable Care Act, other-re you covered? The Affordable Care Act, other-re you covered? The Affordable Care Act, other
wise referred to as health care reform, requires 

those who are uninsured to get health insurance. While 
the start dates of some key programs have been post-
poned, enrollment in health insurance programs is 
expected to begin this fall and several other key provi-
sions of the act are becoming effective in the new year. 
Here are some insights and advice to help you under-Here are some insights and advice to help you under-Here are some insights and advice to help you under
stand what these changes mean. 

Uncertainty Abounds
First, if you’re confused about the law and its require-

ments, you’re not alone. A new telephone survey con-
ducted for the American Institute of CPAs by Harris 
Interactive survey found limited knowledge of the 
healthcare law and its implications. Forty-one percent 
said they are not at all knowledgeable about the law and 
another 48% said they were only somewhat knowledge-
able. Young people were the least knowledgeable, with 

nearly half of adults aged 18 to 34 saying they had no 
knowledge. When it came to knowledge of some of the 
law’s key provisions, only 69% knew that it required 
uninsured people to get health insurance and just 51% 
realized that a health insurance exchange would be 
available in their stat, according to a recent USA Today/USA Today/USA Today
Pew poll.

Colorado Society of
Certified Public Accountants

What you need to know about the health care law

This supplement was produced with the cooperation of:

Finding Help

The following are just a few of the agencies and organizations 
that provide assistance to people affected by a disaster:

FEMA. If you live in a county declared a major disaster area 
by the president, you may qualify for additional assistance and 
tax relief. For more information, contact the Federal Emergency 
Management Agency (FEMA) at 1-800-621-FEMA (3362) or go 
to www.fema.gov. www.fema.gov. www.fema.gov

Red Cross. Call your local Red Cross chapter or go to 
www.redcross.org. 

Salvation Army. Call your local Salvation Army or go to 
www.salvationarmyusa.org.

Volunteers of America. To find a local  office, call 
1-800-899-0089, or go to www.voa.org.

National Voluntary Organizations Active in Disasters.
This Web site lists other national and state organizations that can 
help. Go to www.nvoad.org.

State and county offices of emergency preparedness. Look 
in the blue pages (government section) of the telephone book.

>>> See Health care law, CPA-7

303-741-8607
cocpa.orgStart saving 

early; column 
by Craig Arfsten
CPA-6
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Now more than ever, homeowners are 
taking advantage of historically low 

interest rates and refinancing their mort-
gage loans. Did you pay points to your 
lender when you refinanced your loan? 
If so, you may be able to deduct them.

Points are costs that a lender charges 
when you take out a mortgage loan or 
refinance an existing mortgage loan on 
your home. One point equals 1% of the 
loan amount borrowed (e.g., 2 points on 
a $300,000 loan equals $6,000).

In order for points to be deductible, 
they must have been charged by your 
lender as up-front interest in return for 
a lower interest rate on your loan. If 
the points were charged for services 
provided by the lender in preparing or 
processing the loan, then the points are 
not deductible.

When deducting points, keep in mind 
that unlike points paid on a loan used to 
purchase a home, points paid on a refi-
nanced loan usually cannot be deducted 
in the year that you paid them. Instead, 
the points may need to be amortized over 
the life of the loan.

For example, assume that you refi-
nanced to a $300,000/30-year mortgage 
loan and paid $6,000 in points. You 
would be able to deduct 1/30 of those 
points each year over the 30-year loan 
period, or $200 per year.

The one exception to the amortiza-
tion rule is if part of your refinanced 
loan is used to make improvements to 

your primary residence. In that case, 
you may be able to deduct the portion of 
the points that is allocable to the home 
improvements in the year that the points 
are paid. In addition, if you choose to 
refinance again or sell your home in the 
future, you can generally claim the entire 
unamortized deduction that remains. For 
more information on the deductibility of 

points, you can refer to IRS Publication 
936.

As for other costs you may have 
incurred from refinancing, such as 
recording, title search, appraisal, and 
attorney’s fees, they are not deductible. 
Furthermore, unlike costs associated 
with a home purchase, costs associated 
with a refinance cannot be added into 

the cost basis (value) of your home for 
income tax purposes.

Source: 360DegreesFinancialLit-
eracy.org. 360 Degrees of Financial 
Literacy is a FREE PROGRAM offered 
by the nation’s certified public accoun-
tants to help American understand their 
finances through every stage of life.

Deducting costs associated with refinancing a mortgage loan

In light of  the many tax law 
changes for 2013 and future 
n light of  the many tax law 
changes for 2013 and future 
n light of  the many tax law 

years, now more people 
changes for 2013 and future 
years, now more people 
changes for 2013 and future 

can benefit from tax planning.  
years, now more people 

can benefit from tax planning.  
years, now more people 

Many taxpayers are going to get 
can benefit from tax planning.  
Many taxpayers are going to get 
can benefit from tax planning.  

an unwanted surprise with their 
Many taxpayers are going to get 
an unwanted surprise with their 
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How important is health insurance when you’re just 
starting out?  It may seem like you’re spending 

money on something that you’re not using. With annual 
physical exams and lab work costing up to several hun-
dred dollars combined with protecting yourself in case 
of a catastrophic event, healthcare is an important invest-
ment. By doing a little legwork, you may be able to find a 
health insurance option that makes sense for you.

There are several ways to obtain affordable medical 
coverage. You may:

• be eligible to be covered under your parents’ cover-
age,

• be covered by your employer or through a group 
plan offered through an organization of which you’re 
a member,

• buy private insurance,
• buy insurance through the health benefit exchanges 

created by the recent Patient Protection and Affordable 
Care Act, beginning in 2014.

You may be eligible to be covered under your par-
ents’ health insurance if you’re under 26 and don’t have 
coverage available from your employer. If your parents’ 
coverage is through their employer, then the employer’s 
plan must allow coverage for dependents. However, 
you don’t need to be claimed as a dependent on your 
parents’ tax return in order to be covered under their 
health insurance.

Many employers offer health insurance as an employ-
ee benefit, and often will subsidize the cost of the pre-
mium. Additionally, some professional and fraternal 
organizations offer group plans or policies that can be 
purchased as individual private insurance.

There are many choices of coverage. Cost of coverage 
varies depending on choice of providers, flexibility, and 
out-of- pocket costs. 

Health Maintenance Organization (HMO) is 
arranged so that you pay your monthly premium and are 
limited to the providers within the HMO network. You 
work with a primary care physician who acts as a “gate-
keeper” to other specialists. For example, if you have 
a knee injury from skiing, you first visit your primary 
care physician who may then refer you to an orthope-
dist.  Usually there’s a co-pay due at the time services 

are rendered. HMOs provide preventive care as well as 
hospitalization and surgical coverage.

Preferred Provider Organization (PPO) is similar 
to an HMO in that it provides for preventive care and 
hospitalization, and there’s usually a co-pay due at the 
time of service.  However, you choose your own provider 
rather than being limited to the providers within the PPO 
network. “In network” providers charge a negotiated 
fee and your coverage is more comprehensive. You may 
choose to use “out of network” providers, but may have 
to pay the full fee and will often have to meet a deduct-
ible before you receive reimbursement. Reimbursement 
will likely be limited to a percentage of the cost. For 
instance, once your deductible is met, the insurance 
company pays 70 percent and you pay 30 percent.  

Note that deductibles are usually calculated on an 
annual basis, so that your deductible starts over in Janu-
ary each year.

Point of Service (POS) coverage is similar to a PPO 
in that you can choose your provider, but is similar to an 
HMO in that you must choose a primary care physician 
who acts as the gatekeeper for other specialists. Costs 
are higher for out of network providers.

Comprehensive Major Medical plans usually cover 
hospitalization, surgical, and physician’s expenses. You 
receive no reimbursement until the deductible has been 
met. The insurance company then pays a percentage of 
the cost, and you are responsible for the rest.

High Deductible Health Plan is similar to a major 
medical plan. As the name implies, the amount you must 
pay before reaching the deductible is much higher than 
with other types of policies. You receive reimbursement 
only after the deductible is met, and then you’re reim-
bursed for a percentage of the costs. A high deductible 

I’m young, I don’t need healthcare

By Patricia Peacock
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Who will run your business after 
you?  Surveys have shown that 
about two-thirds of  business 

owners want their successor to be a family 
member (usually their child), but less than 
one-third ultimately pass the reigns this way.  
And, what are the chances of  the business 
continuing to grow and thrive through family 
succession?  Recent data shows that only 10 
percent of  businesses survive being passed on 
to a third-generation family member.  What 
can you do to ensure your business survives 
your tenure?  Here are a few tips.

Begin With the End in Mind
Many business owners are content simply to survive 
from one year to the next.  Long range planning consists 
of  budgeting for the following year.  If  a board of  
directors exists, it usually goes along with the CEO 
and accounting advice is limited to buying a piece of  
equipment before the end of  the year.  This is no way to 
build a business that you expect to survive a leadership 
transfer.
It’s never too late to take a look down the road and do 
some real strategic planning for succession.  
	 •	In	a	perfect	world,	what	does	your	company	look	like	

when you leave?  
	 •	Is	this	a	realistic	scenario?		
	 •	What	does	it	look	like	in	10	years?		Or	5	years?
	 •	Have	you	identified	an	outside	or	inside	buyer	or	a	

family member you want to pass the business on to?  
	 •	Does	your	planned	successor	have	the	same	skills	

that you have?
	 •	Does	the	business	have	value	without	you?
	 •	Do	you	have	a	plan	B?	

Set the Wheels in Motion Today
Busy	days	turn	into	busy	months	and	years.		It	is	very	
common to hear business owners say, “I don’t have time for 
long term planning.  I’m buried with day to day concerns.”  
Every	successful	business	has	a	CEO	who	is	busy.		But	if 	
you focus only on today’s issues, the likelihood is slim that 
you’re building a business that can be handed over to a 
successor.  This is especially important if  your plan is for a 
family member to succeed you.  
If  you plan to transfer leadership to an insider or family 
member, consider the following questions.

	 •	Does	your	planned	successor	have	the	right	
knowledge and skills?

	 •	Is	there	enough	time	to	give	your	identified	successor	
the opportunity to build experience with your 
company?

	 •	What	requirements	will	you	place	on	your	successor?

This last question is especially important when the 
goal is to transfer leadership to an insider or family 
member. The CEO position should not be considered 
an	entitlement.		Best	practice	is	to	require	any	successor	
(family, insider, or outsider) to meet specific requirements 
including level of  education and experience within and 
outside your firm.  Identify the attributes of  the right 
successor and then give your insider or family member 
the opportunity to gain them.

Leave a Strong Foundation upon Which to Grow
Your business has been successful because of  you and 
your team.  Leave your successor in a position to be 
successful.  In the case of  many businesses that have 
grown from a one-person operation into a strong and 
growing company, the founder or first-generation CEO 
holds a tremendous amount of  information in his or her 
head.  To survive a transfer of  leadership, you cannot 
simply assume that your successor knows what you know.
Which of  the following items do you have in place?
	 •	Mission,	vision,	and	values	statements	
	 •	Written	planning	documents
	 •	Strategic	and	exit	plans
	 •	Sales	and	marketing	plans
	 •	Fiscal	procedures/documentation	and	trustworthy	

financial statements
	 •	Written	HR	procedures	including	employee	manuals	

and documented hiring processes 
	 •	Ownership	and	buy/sell	agreements

Companies that survive and thrive after a transfer of  
leadership have all of  the above items.  Even if  you don’t 
expect to transfer leadership for many years (in fact, 
especially so), investing time and energy today will give 
you peace of  mind that your company will go on after 
you’re gone.  

Dave Sheanin, Consulting Manager
dsheanin@acmllp.com

Business Succession – Where to begin

>>> See Health insurance, CPA-7
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By Stephen McQueen

The early to mid 20s is likely to be a period of adven-
ture, exploration, and settling into one’s individual-

ity. This is a time when most people get the chance to be 
a little crazy before transitioning into committed rela-
tionships, mortgages, and career building. In throwing 
caution to the wind, it is also important to begin making 
the financial decisions that will prepare you for your 30s, 
40s, and beyond.  Below is a list of ten financial moves to 
consider before entering the next stages of life.  

1. Emergency Savings – Establishing an emer-
gency savings of six to twelve months living expenses 
is imperative for any individual. This is important for 
periods of unexpected unemployment, health issues, 
or major expenses. One of the best ways to build a sav-
ings account is to always pay yourself first. This means 
that any discretionary funds are deposited into savings 
before purchasing non-essentials. By doing this, it is pos-
sible to quickly accumulate a fund that will help during 
any periods of uncertainty.  

2. Contributions to 401K / IRA – Contributing to 
a 401k / IRA at a young age is so very important given 
the concept of time value of money.  A small monthly 
contribution can really add up to a very big nest egg 
over a 40-year career.  In addition, it is important to not 
lose out on any employer matching funds, which comes 
down to free money that is simply added to the account.  

3. Insurance – Insurance is necessary, especially for 
20-somethings who are snow-boarding, hiking, biking, 
or enjoying any other sporting activity. A serious acci-
dent, or an unexpected health issue, can quickly derail 
anyone’s plans. To prevent this, it is important to have the 
right amount of health insurance to pay for potentially 
expensive medical care.

4. Establishing & Maintaining Your Credit – 

Good credit is like having a warm blanket on a cold 
winter night. It provides access to the best interest rates, 
favorable treatment by retailers, and generally a better 
life. Bad credit is like a cold winter night without a blan-
ket, or even pajamas. Purchases such as homes, autos, 
and insurance will likely cost more due to the higher 
credit risk. In addition, employers are more often run-
ning a credit check on prospective employees, so poor 
credit can effectively limit your career potential. In order 
to monitor credit, it is important to run a report, for free, 

once per year at www.annualcreditreport.com.  This is 
one of the best tools to ensure everything on your credit 
report is accurate.

5. Student Loans – Student loans were likely a valu-
able tool for many who attended college.  If you are still 
in school, or considering graduate school, it is important 
to remember that all funds borrowed will eventually 
need to be paid back. This is something to consider 
when evaluating how much to borrow for items above 
and beyond tuition, like living expenses, etc.  The loans 
can add up quickly and the repayment schedule can be 
daunting at a time when you are just beginning a career.

6. Auto-payment for bills - A simple way to ensure 
all of the bills get paid on time is to set-up auto-pay, 
which can be done with almost any vendor (mortgage, 
utilities, auto, etc.), for free. The bill will automatically 
be deducted from a bank account, or charged to a credit 
card, on the due date, helping to build a solid payment 
history on your credit report. Missed payments are one 
of the biggest items that can contribute to bad credit, so 
setting up auto-pay is a simple step that can help build a 
strong credit history.

7. Maintaining a Small Monthly “Nut” – You can 
quickly build a significant debt portfolio (Monthly Nut) 
when only thinking in terms of the monthly payment for 
purchases. This large monthly nut can quickly become 
overwhelming and contribute to a great deal of stress.  
Something to seriously consider before taking the plunge 
by spending more on a home than necessary or purchas-
ing more car than can be afforded. Payments can rapidly 
exceed monthly expenditures which can be close to, or 
more than, your income.

8. Keeping Track of Your Overall Financial Pic-
ture (Net Worth) – Being aware of how much you have 

Ten financial moves @ 25 years old

>>> See Financial, CPA-7
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Congratulations on 90 years of

The Internal Revenue Service 
announced a delay of approximately 

one to two weeks to the start of the 2014 
filing season to allow adequate time to 
program and test tax processing systems 
following the 16-day federal government 
closure.

The IRS is exploring options to short-
en the expected delay and will announce 
a final decision on the start of the 2014 
filing season in December. The original 
start date of the 2014 filing season was 
Jan. 21, and with a one- to two-week 
delay, the IRS would start accepting and 
processing 2013 individual tax returns 
no earlier than Jan. 28 and no later than 
Feb. 4.

Year-End Tax Planning
This doesn’t mean you should put off 

year-end tax planning. Here are some 
things to take note of before the end of 
2013:

New top tax rate
The six tax brackets (10%, 15%, 25%, 

28%, 33%, and 35%) that applied for the 
last several years have been made perma-
nent for most individuals. That’s really 
good news, since it removes a great deal 
of uncertainty going forward.

The new 39.6% rate applies to indi-
viduals with taxable income exceeding 
$400,000; married individuals filing joint 
federal income tax returns with taxable 
income exceeding $450,000; married 
individuals filing separate returns with 
taxable income exceeding $225,000; and 
individuals filing as head of household 
with taxable income exceeding $425,000.

Higher rates on investment 
income for some

Most individuals won’t see any change 
in the rate at which they’re paying tax on 
long-term capital gains and qualifying 
dividends. If you’re in the 10% or 15% 
marginal income tax bracket, a special 
0% rate will generally apply. If you’re in 
the 25%, 28%, 33%, or 35% tax brack-the 25%, 28%, 33%, or 35% tax brack-the 25%, 28%, 33%, or 35% tax brack

ets, a 15% maximum rate will generally 
apply.

If you’re in the new top 39.6% tax 
bracket, though, it’s going to be a lit-
tle different starting this year—that’s 
because in 2013 a new maximum rate 
of 20% will generally apply to some or 
all of your long-term capital gains and 
qualifying dividends.

And keep in mind that a new Medi-
care contribution tax now applies to 
some or all of the net investment income 
of individuals with more than $200,000 
in modified adjusted gross income 
($250,000 for married couples filing 
a joint federal income tax return, and 
$125,000 for married individuals filing 
separate returns). The Medicare contri-
bution tax is 3.8%, and is in addition to 
other taxes that apply.

Other considerations
This year, if your adjusted gross 

income (AGI) is greater than $250,000 
($300,000 if you’re married and file a 
joint return, $150,000 if married filing 
separately, and $275,000 if you file as 
head of household), your personal and 
dependency exemptions will be phased 
out in part or in full. Similarly, your item-
ized deductions may be limited.

If you itemize deductions, note that 
the AGI threshold for deducting quali-
fied medical expenses on Schedule A 
increased from 7.5% to 10% for most 
individuals. If you or your spouse will be 
65 or older by the end of the year, though, 
the 7.5% threshold will continue to apply 
for 2013.

The rules allowing qualified chari-
table distributions from IRAs were 
extended through 2013. This popular 
provision allows individuals age 70½ 
or older to make qualified charitable 
distributions of up to $100,000 from an 
IRA directly to a qualified charity; the 
charitable distributions are excluded 
from income and count toward satisfy-
ing any required minimum distributions 
for the year.

Late start to 
2014 Tax season
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I tell clients saving for retirement is best started early. 
Not to discourage anyone from starting to save or 

increasing the amount contributed to an established sav-
ings program; it’s just always better and easier to start 
early. Playing catch up with your retirement savings is 
difficult and in some circumstances impossible.  

Let’s start with an example demonstrating the ben-
efits of starting to save early. Assuming there is only one 
month to save, and that month is made up of 30 days. If 
we start with a penny on the 20th of the month and every 
night the value of your savings doubles.  At the end of 
the month how much is in your savings account? If your 
answer is $10.24 you would be correct.  Now let’s assume 
you started 10 days earlier. How much more would be in 
your savings account after 20 days of saving? $5,232.64. 
If you were to have started at the beginning of the month, 
your savings account would have grown to over $2 mil-
lion. The moral of this story is to start saving as soon 
as possible.

If the example above does not convince you to save 
early, then maybe a more realistic scenario will.  For 
the sake of simplicity let’s assume we have a 20-year-
old person and a 55 year old. Both are only able to save 
for a 10 year period of time and those savings grow at 
an annual rate of 10%. The 20 year old contributes the 
maximum annual amount of $5,500 into a Roth IRA for 
10 years. When the 20 year old turns 65 how much would 
the Roth IRA be worth? The correct answer would be 

about $2.5 million. To achieve the same amount the 55 
year old would need to save $154,563 annually for 10 
years. You say that’s impossible, instead the 55 year old 
decides to take on more risk and go for a higher return. 
So instead of a 10% return, an 80% annual return would 
be needed for 10 years to equal what the 20 year old 
achieved. Did you catch another benefit in this example 
to starting early, the 20 year olds growth was all tax 
free because of the Roth IRA. Likely that is not the case 
for the 55 year old. The moral of this story is the same, 
start saving early and consider the benefits of using a 
Roth IRA.

Some of the key take a ways from the examples above 
can be summarized as follows:

• Start early;
• Invest for growth:
• Taking on more risk is not a good catch-up strategy;
• If you can, Roth IRAs with tax free growth are a 

great way to accumulate wealth.
So where do you start? The first place would be to 

understand the options you have for investing your 

money. While there are many options available, gener-
ally they can be categorized as follows, from no growth 
through highest growth potential:

• Cash stuffed into a coffee can buried in your 
backyard(or in a block of ice in your freezer);

• Cash;
• Money Market;
• Certificates of Deposit;
• Bonds;
• Stocks.
By starting early a growth approach makes the most 

sense because there would be enough time to ride out the 
ups and downs of the markets.

The ideal scenario would be a lump sum deposit 
as early as possible.  If that isn’t a possibility, which 
for most it’s not, then a dollar cost averaging approach 
makes the most sense. So what is dollar cost averaging? 
It’s based on the concept of paying yourself first, like you 
would with an electric bill or mortgage payment; make 

By Craig Arfsten

Start 
saving 
early

>>> See Saving, CPA-7
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The Marketplace Opens
What provisions should you focus 

on right now? Beginning next year, the 
newly created Health Insurance Market-
place will provide coverage choices for 
those who don’t have insurance and those 
who have it but are interested in explor-
ing other, potentially lower-cost options. 
Consumers in every state can set up an 
account, file an application and learn if 
they’re eligible for lower-cost premiums 
or out-of-pocket costs. The plans are 
offered by private insurers and they cover 
a set of essential health benefits defined 
by the law. The Marketplace plans must 
accept those with pre-existing condi-
tions and cover those conditions. They 
also can’t charge different prices based 
on gender.

Key Marketplace Dates
Open enrollment in the Marketplace 

was set to begin October 1, and cover-
age can start as early as January 1, 
2014. Most employers were required to 
notify employees of their Health Insur-
ance Marketplace options by October 
1. Open enrollment closes on March 
31, 2014, and will not open again until 
October 2014. It’s only possible to 
enroll outside of open enrollment if 

you have a qualifying life event, such 
as a marriage, divorce or new baby, 
certain changes in income or a move 
to another state.

Coverage Available Now
Those who need insurance before 

January 1 can turn to the government’s 
Plan Finder website (finder.healthcare.
gov/) for help in locating private insur-
ance plans. Be aware, though, that since 
many of the law’s provisions aren’t yet 
in effect, consumers may not receive the 
protections that will be available through 
the Marketplace, including lower premi-

ums based on income and coverage for 
pre-existing conditions.

Small Business SHOP Market-
place

If you work for or run a small busi-
ness, you should be aware of the Small 
Business Health Options Program a 
separate marketplace for companies with 
50 or fewer full-time employees. Online 
enrollment for qualifying companies to 
use the SHOP Marketplace was set to 
begin October 1, but in late September 
the Obama administration announced 
that company owners who want to enroll 

now would have to mail or fax in their 
information at least until November 1. 
Coverage can begin as early as Janu-
ary 1. Once a company selects a plan, 
employees can sign up online through 
the SHOP Marketplace. Companies that 
purchase coverage in 2014 through the 
SHOP Marketplace may be able to take 
advantage of a small business health care 
tax credit of up to 50% of premium costs. 
If you have questions about whether your 
company qualifies, be sure to consult 
your CPA. Note: If you’re self-employed 
without any employees, then you would 
use the individual Health Insurance Mar-
ketplace, not SHOP.

Health care and the cost of health 
insurance coverage are critical issues for 
consumers and businesses. For under-
standable answers and advice, be sure to 
turn to your local financial professional, 
like a CPA. He or she has the expertise 
to answer all your most complicated 
financial questions.

Source: 360DegreesFinancialLit-
eracy.org. 360 Degrees of Financial 
Literacy is a FREE PROGRAM offered 
by the nation’s certified public accoun-
tants to help American understand their 
finances through every stage of life.

HEALTH CARE LAW from CPA-1

plan is usually paired with a health sav-
ings account.

Health Savings Accounts (HSA) is 
an account owned by you in which you 
and your employer make contributions to 
be used later for medical expenses. Con-
tributions are pre-tax if made through 
your employer and tax deductible if you 
set up the account as an individual. The 
maximum annual contribution to an 
HSA account in 2013 is $3,250 for an 
individual or $6,450 for a family.

To be eligible to establish an HSA, 
you must be covered by a high deduct-
ible health plan and not be covered by 
a second health plan that’s not a high 
deductible plan. In 2013, the deductible 
for an individual must be at least $1,250 
and for a family, $2,500. Additionally, 
you may not be claimed as a depen-
dent on anyone else’s income tax return. 
Accounts are established with a financial 

institution, such as a bank, which offers 
HSA accounts.

You may withdraw from your HSA to 
pay qualified expenses for yourself, your 
spouse or your dependents. Withdraw-
als for qualified expenses are tax-free, 
and funds not used may be invested for 
future use.  Accounts may be rolled over 
to another institution.  Nonqualified 
withdrawals are subject to income tax 
and a 20 percent penalty.

Colorado’s Health Benefit 
Exchanges

Beginning in 2014, individuals may 
be able to purchase insurance for them-
selves and their families through the 
Health Benefit Exchanges. Colorado’s 
exchanges are managed through Connect 
for Health Colorado.  Enrollment begins 
in October, 2013.  Their website is www.
connectforhealthco.com.

Understanding What Your 
Health Insurance Covers

The benefits and limitations in 
employer-provided insurance are cov-
ered by a plan document.  Often you 
will be provided with a Summary Plan 
Description (SPD) which is shorter and 
easier to read. Be aware that if there are 
discrepancies between the plan docu-
ment and the SPD, the plan document 
takes precedence. Individual private 
insurance is covered by a contract. Each 
policy or plan is different, so it’s always 
a good idea to review the document or 
contract before selecting the coverage 
that’s best for you.

One risk that is not covered by insur-
ance is the situation where you’re not 
able to make decisions about your own 
care; for example, if you’re unconscious 
after an accident. To be prepared for this 
type of risk, you may consult with an 

attorney and execute an Advance Health 
Care Directive in order to name a person 
to make these decisions for you when 
you cannot. 

Patricia Peacock, CPA, CFP, is a 
member of the Colorado Society of CPAs 
Financial Literacy Committee. She is 
a vice president and financial planner 
for The Private Client Reserve of U.S. 
Banks, Denver. Pat can be reached at 
303-316-5949 or patricia.peacock@
usbank.com.

DISCLOSURES:
U.S. Bank and its representatives do not pro-
vide tax, legal, medical insurance and medical 
care advice, nor sell health insurance. Informa-
tion provided reflects our understanding and 
is not intended to be exhaustive.  Individuals 
should consult third party professional resourc-
es for advice and information concerning their 
particular situation. 

HEALTH INSURANCE from CPA-3

FINANCIAL from CPA-4 SAVING from CPA-6

or do not have can be an invaluable 
tool on the financial path to prosperity.  
There are many online tools, such as 
Fidelity “Full View” or Mint.com that 
allow you to easily track assets (401k, 
home value, savings) and liabilities 
(mortgage, credit cards, auto loans) and 
present the information in an easy to 
use format. This is a simple method to 
ensure you are on track with financial 
goals or identify areas for improve-
ment.

9. Charitable Endeavors – One move 
that will be good for an individual and 
society in general, is to consider charita-
ble endeavors in a financial plan. Simply 
make regular payments or donate time to 
a charity of choice.  

10. Balancing Wants Vs. Needs – 
While planning financial moves that pre-
pare for the years ahead, it is necessary 
to strike a balance of wants vs. needs. 
Although it is a good idea to plan and 
save on a regular basis, it is also impor-
tant to have fun and enjoy your youth. 
Prioritize experiences, items, or travel 
that will enrich your life to ensure you 
are “living” your life.    

Stephen J. McQueen, CPA, is a mem-
ber of the Colorado Society of CPAs 
Financial Literacy Committee. He is the 
Director of Finance & Controller with 
HomeAmerican Mortgage Corporation, 
Denver. Stephen can be reached stmc-
queen@msn.com.

automatic payments into your savings 
accounts each month. Set up a schedule 
where each month, or on a regular basis 
make contributions into an investment 
account. To avoid the temptation of skip-
ping a contribution it’s always best to put 
your investment program on auto pilot 
either by directly debiting your checking 
account or making automatic contribu-
tions into your company retirement plan 
each pay period.

Whether you start saving early or 
later, it’s critical to know how much you 
need to save in order to maintain your 
lifestyle in retirement. A financial advi-
sor or one of the many financial calcula-
tors available online can help getting 
started determining how much you will 

need to save.  Then the rest is up to you.

Craig Arfsten, CPA, CFP, is a mem-
ber of the Colorado Society of CPAs 
Financial Literacy Committee. Craig is a 
financial planner with Prosperion Finan-
cial Advisors in Greenwood Village, CO. 
Craig can be reached at 303-586-9424 or 
craig.arfsten@lpl.com.

DISCLOSURE:
The opinions voiced in this material are for 
general information only and are not intended 
to provide specific advice or recommenda-
tions for any individual. To determine which 
investment(s) may be appropriate for you, 
consult your financial advisor prior to investing. 
Securities offered through LPL Financial. Mem-
ber FINRA/SIPC.
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For Corporate Sponsorship Opportunities, Corporate 
Table Reservations or more information contact Sandy 

Powell at spowell@ncbr.com or 970-232-3144
www.NCBR.com

Under Departments click on Events. 

Reservations open online at NCBR.com 

The Northern Colorado Business Report, UNC Monfort College of Business and  
Kaiser Permanente are pleased to present the 2014 Economic Forecast.2014 Economic Forecast.2014 Economic Forecast

2014

Save the Date!
The Northern Colorado Economic Forecast 
luncheon opens the 2014 NCBR event series. 
This is where you’ll hear the news and views 
you need to define your business strategies for 
the coming months.

Don’t miss this 
in-demand event. 

Thursday, January 14, 2014   
11:00 a.m. - 1:30 p.m.

University Center Ballroom, 
University of Northern Colorado

2045 10th Avenue, Greeley
Tickets including lunch: $39




