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““The secret ingredient in our Sunset Stout?
The SBA loan that got us started.”

Colin and Shannon Westcott have introduced something new

to craft brewing in Fort Collins. At Equinox Brewing beer
lovers can sample hand-crafted ales and lagers in a shaded
beer garden, and then go next door to Hops and Berries
for the recipe and all the supplies needed to brew the same
beer at home.

“Our dream was to brew premium, boutique beers and share
our expertise with beer-lovers,” says Colin. “Thanks to the
SBA loan that Home State Bank provided, our dream has
come to life.”

“We really appreciate the low rate on our SBA loan,” says
Shannon. “Home State Bank made the whole process easy.
And Kathe set up our construction loan so we'd pay low,
interest-only payments until we opened for business. That
helped a lot!”

@ Member FDIC

mmmmmmmmm

If you'd like to sample the incredible flavor of a fine,
small-batch beer, visit Colin and Shannon at Equinox Brewing.
But if you're looking for an SBA-backed loan to start or
expand your business, call the SBA lending experts.

At Home State Bank.

Call Kathe Mehlbach in Fort Collins: 970-613-2172
Or David Besch in Loveland: 970-622-2361

Home Siate

BANK

www.HomeStateBank.com
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NCBR can lead region to new identity in next decade
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The Wood and Nuttall offspring were featured in a series of promotional ads when NCBR went to hiweek-
ly distribution in 1999. Above Catherine Wood (15), Alex Nuttall (17), Tommy Wood (17) and Carter

Nuttall (15) as they look today.

For me, the past 15 issues of the
Northern Colorado Business Report have
been a delightful run down memory
lane. Our stellar editorial team combed
through past volumes to bring readers
annual highlights, some positive and
some — like the dot-com bust — not
so much, but still important to the
development of our region.

Having now recapped the business
news in Larimer and Weld counties
since 1995, where do we go from here?
Anyone paying attention through the
years knows that we refer to these two
counties as one region — Northern
Colorado or NoCo for short.

Now we are calling for one “brand,”
something more descriptive that speaks
eloquently to the amenities of our
region. Something that can easily
become recognizable throughout the
rest of the world!

Ever hear of North Carolina’s
Research Triangle? That brand didn’t
just happen overnight. It was 50 years
in the making and came with careful,
thoughtful planning. That region origi-
nally consisted of three cities —
Raleigh, Durham and Chapel Hill —
and now encompasses 17 counties with
a population approaching 2 million.

“The Triangle” originally referred to
Research Triangle Park, created specifi-
cally to attract high-tech enterprises.
Although the name is now used to refer
to the geographic region, “The Triangle”
started with the research universities,
and their educated workforce, which
attracted targeted businesses. Creation
of The Triangle lifted North Carolina

from one of the poorest states in the
nation in the 1950s, with a population
about what Colorado supported in
1990, to the 10th most populous and
one that has turned a brain drain into a
brain draw.

Do we have the assets here in
Northern Colorado to accomplish what
North Carolina achieved? Yes — well,
most of them. Just take a look at those
mountains. They’re just as inspirational
as the hills of North Carolina — and we
have much less humidity.

But what else is important?

B Institutions of higher learning,
especially research schools that create
technology that successfully transfers to
the marketplace. We've got the universi-
ties and colleges to make it happen,
especially when you throw in the
University of Colorado in Boulder,
which was just honored by the
Colorado BioScience Association for
partnering with Colorado State
University. So, check that one on the
list.

® A well-educated, entrepreneurial
workforce. Check.

B Private sector employers willing to
make an investment in university
research, as well as their communities.
Remember the $1 million gift to CSU
from Woodward, or the $30 million
from Ed Warner, who discovered the
Jonah natural gas field? Check.

What we need to realize the dream

What we still need to realize the
dream is collaboration between our
public, private and academic sectors.

Political leaders at the
municipal, local, and state
level are beginning to
understand that the people
who live and work here do
not care about city bound-
aries. But the sales-tax
mechanism for funding city
and county operations
works against true regional
cooperation.

What else is missing?
First and foremost, a
regional transportation sys-
tem, including a regional

airport.

The Triangle has four
separate city transit author-
ities working together as
Triangle Transit. We have
three municipal transporta-
tion systems in Northern
Colorado but have failed to
establish a Regional
Transportation Authority.
This is a challenge that
must be overcome!

Joint operation of the
Fort Collins/Loveland
Municipal Airport is a great
example of regional effort,
but the facility is currently
landlocked. Cooperation
with owners of surround-
ing land could overcome
that obstacle, and creative
partnerships with the
Greeley/Weld County

Jeff Nuttall, publisher
Northern Colorado Business Report

Airport could bring us closer to this
goal.

Let’s never lose sight of the fact that
strong employment — primary jobs,
not low-wage service jobs — is the
main driver for a healthy economy. If
you want great city amenities, you must
have strong employment.

And a strong plan for communicat-
ing with potential employers. I recently
discovered a city of Fort Collins general
fund spending chart that referred to
economic development as “economic
health.” Anybody who thinks that
“development” has to be an ugly word
best avoided in polite company is com-
pletely missing the point.

During our Business Leaders
Breakfast at Bixpo last month, Loveland
business development manager Betsey
Hale asked the question, “Who will be
the leaders in Northern Colorado for
the next 50 years?”

NCBR can, and will, be a catalyst for
smart business growth in this region. By
smart, I mean perfect practice. Practice
does not make perfect; perfect practice
makes perfect. And that requires three
things:

1. set specific goals

2. obtain immediate feedback

3. concentrate on techniques as well
as outcome.

NCBR has long called for local
municipalities to work together for the
sake of the people who live in one com-
munity and work in another. We've
referred to Interstate 25 as the Main
Street of Northern Colorado. We have
called for one economic development
agency working to bring good paying
jobs to both counties.

Now it’s time to work together for
one brand. What is good for Greeley is
good for Fort Collins is good for
Loveland, and it’s all good for the peo-
ple who live and work in Northern
Colorado.

We look forward to continuing to be
part of the future of the region.

1lllljijjiililitililillillilililiillitiibtbbbbbRbR bbb
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In the year 2025
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Since March, we’ve been looking back over the last 15 years and
remembering all the things that no one dreamed of in 1995 that are com-
monplace today. Now we’ve asked some of our local movers and shakers
to look ahead another 15 years and share their predictions for what our
region will be like in 2025.

By way of background, a few statistics:

= The state’s population is expected to grow from 5.1 million today to
6.7 million in 2025. Thirty percent of Coloradans will be members of var-
ious minority groups; 30 percent of residents who move from other
states will be over 55 years old.

= The population of Larimer County will be just about 400,000; Weld
County, 415,000.

= Colorado last year launched a statewide effort to increase the per-
centage of adults with a college degree to 55 percent by 2025. Research
suggests that to continue to attract good jobs and compete with the high-
est achieving states and nations, by 2025 Colorado must produce nearly a
quarter million additional degrees beyond those already projected.

= The Bureau of Reclamation in 2004 prepared an analysis of poten-
tial water supply crises and conflicts by the year 2025. It found the entire
Colorado Front Range from Cheyenne to Pueblo facing inadequate water
supplies, making the potential for water conflicts highly likely in the next
15 years.

= |n 2025, Northern Colorado roads are expected to carry half again
as much goods by weight than they did in 1998. Federal fuel efficiency
standards now under consideration could require cars and truck built in
2025 to achieve 62 miles per gallon.

P AUTOMOTIVE BANKING  BASEBALL ARCHITECTURE
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LAUNCH OF A SERIES — NCBR’s 15th anniversary retrospective started in March

with an overview of how that newfangled invention The Internet started changing

Northern Colorado business in the mid-1990s. The graphics at the top of this and

the following pages show how the newspaper’s style has evolved over the past 15
years, and some of the topics that were worthy of their own icons.

THE
INTERNET

canfdoriceaecftorpeople in their last muorttissobfifiée,
24/ prqaibstfupdatiiivictoandies g il eay egrideslprior
help,trreanyand mgaubvabonkoved one.
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Cammunity care
A(zi& u&r‘&%ﬁ since 1978, we serve anyone,in our
c %fﬂnag?agohm&seoﬁ@u%sz%? ARG 4us.

community, régardless of insurance or financial status.

SAME AGENCY, NEW NAME, SAME
COMMITMENT TO EXCELLENCE

Pathways Hospice

OQuegrpeeitencsd care teams powiderppdmaticitahand

ForMERLY HOSPICE OF LARIMER COUNTY:

Community Care for Northern Colorado
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“By 2025 there will be over 800,000 residents in the two-
county area, up from around 630,000 people today. Larimer
County has more people now but by 2020 Weld County will
catch up then surpass Larimer.

And like the rest of America, we’ll be older. Today about 10
percent of region’s population is over 65 years of age. By 2025
that demographic will be up to 15 percent.

Regarding the workforce and the economy, it will grow by
140,000 people or so. The high-tech sector will still be
important but the migration from high-tech manufacturing to
high-tech engineering and design will continue.

The health-care sector will continue to grow with demand
driven by an aging population. How that service is delivered and
the quality is unclear due to the uncertainty of the reforms and
their final disposition.

Higher education will continue to be a very important
economic driver. We are fortunate to have good community
colleges, University of Northern Colorado and Colorado State
and a variety of private colleges. A research university like CSU
is a key asset. The region and the entire state will benefit from

oin )
?\‘t‘)?n’mated pews in 199

Prediction for the next 15 years

2% its commercialization efforts.

g™ The entrepreneurial environment we have today will only get
EZZ stronger. We have a smart populace, a vibrant higher education
§ community and active bioscience and high tech sectors. That

DAVID MAY, President/CEQ makes for a rich stew, especially since we will continue to be
Fort Collins Area Chamber of Commerce  plagued by underemployment. Basically, we're a nice place to
live so we’ll attract more talented people than we have good
P o paying jobs for. That will drive entrepreneurship.”
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Financing real estate opportunities

with securities based lending solutions

Whether you're a real estate investor, developer or contractor, you know At UBS Financial Services Inc., a Financial Advisor will work closely with

how important it is to have access to capital to take advantage of key
opportunities—particularly when you need to act quickly.

Our Premier Credit Lines' may offer you access to credit at competitive
rates by using your eligible investment account as collateral. This gives
you the ability to put your loan proceeds to work for a variety of uses,
such as:

e Construction projects

¢ Purchase of raw land

e Remodeling/property improvements
¢ Bridge or acquisition financing

¢ Debt refinancing

you to determine a financing strategy that is designed to address your
individual financial objectives.

For more information, contact

Saul Guice Il

Associate Director

Branch Manager
970-207-3602 800-767-2644
saul.guice@ubs.com

3711 John F. Kennedy Parkway, Suite 410
Fort Collins, CO 80525

'Credit Lines are subject to credit approval and are provided by UBS Bank USA, an affiliate of UBS Financial Services Inc.

Borrowing using securities as collateral entails risk and may not be appropriate for your client’s needs. All loans are subject to credit approval. For a full discussion of the risks
associated with borrowing using securities as collateral, your client should review the Loan Disclosure Statement that will be included in their application package. Neither
UBS Financial Services Inc. nor UBS Bank USA provides legal or tax advice. Your client should consult their legal and tax advisors regarding the legal and tax implications of

borrowing using securities as collateral for a loan.

www.ubs.com/financialservicesinc

3 UBS

UBS Financial Services Inc. is a subsidiary of UBS AG. ©2010 UBS Financial Services Inc. All rights reserved. Member SIPC. 22.91_Ad_9.5x6.7_Rc0924_Guis



6A | Northern Colorado Business Report

15th Anniversary Commemorative Issue

www.ncbrcom | Oct. 8-21, 2010

Home State Bantays the course for 60 years

Local focus kept
through branching,
Great Recession

By Kate Hawthorne
khawthorne@ncbr.com

LOVELAND — When Colorado
became the 50th state in the union to
allow interstate banking in 1995, Home
State Bank had already been serving
Larimer County residents for 45 years.
For 25 years, it had
been under the own-
ership of founder Jack
Devereaux, who came
to Loveland after sell-
ing his bank in
Wyoming.

Today, Home State
is still  in  the
Devereaux  family,
with Jack’s sons Harry DEVEREAUX
and Jack Jr. continuing their father’s
vision of a locally owned, independent
bank serving the needs of small busi-
nesses and individuals.

“We’ve never strayed from our core
values,” Harry Devereaux explained.
“We’re here to give people a chance and
allow them to pursue their dreams.”

The list of entrepreneurs who got a

See HOME STATE, 7A

Business Report file photo

FIRST IN FORT COLLINS - The Home State Bank branch on East Mountain Avenue opened in December 1998, the first location outside Loveland and one of the

first infill projects built in downtown under the newly adopted City Plan. Its sidewalk is one of the prime seating areas during NewWestFest each August.

CONGRATULATIONS NCBR oON 15 YEARS!
Connecting Point

Your Technology Business Partner

Connecting Point of Greeley Named Among the
“40 Most Innovative Managed Service Providers”

in North America by CRN Magazine

Connecting Point maximizes our clients’ investments in fechnology by providing
best in class network management. The cornerstones of our service model are
our 24x7 Help Desk, our local Datacenter and our Professional Services Team.

We Specialize In

MANAGED SERVICES « NETWORKING ¢ TELEPHONY ¢ SECURITY ¢« PRODUCTS

ConnectingPoint & & &

The Technology Professionals
2401 17th St. Greeley, Colorado
970-356-7224 www.cpgreeley.com

CELEBRATING 25 YEARS OF EXCELLENCE

Thinking about making a move?

Before you do
ASK THE RIGHT QUESTIONS

W “Could We Save Money If
We Move Our Business?”

M "/s There A Better Location
For Our Business?"

W " Does Our Office Convey
the Image We Want for
Our Business?"

W "Is Our Current Space a Good
Fit For Our Business Today
& In the Future?"

B "Should Our Business Be Leasing
or Consider Purchasing Space"

Tom Livingston

I can help you with the

ANSWERS
'P LIVINGSTON
Commercial Real Estate Services

970-266-0333

Tom@TomLRD.com
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chance to pursue their dreams with a
loan from Home State reads like a Who’s
Who of Northern Colorado business,
from Heath Construction to FRII, The
Silver Grill in Fort Collins to Mike’s
Barbershop in Loveland.

Max and Mary Beth Rodgers began
banking with Home State in 1954, when
they purchased Brown’s Shoe Fit on
Fourth Street in downtown Loveland.
After that initial loan, they received sev-
eral others over the years to expand the
business.

“This bank has definitely grown with
the town, and Brown’s Shoe Fit grew
with Home State Bank,” said Max
Rodgers, who retired in 1989. “We’ve
always stayed with Home State, even
when approached by other banks.”

That sort of loyalty even extends into
the next generations. Steve Rodgers, Max
and Mary Beth’s son, now manages the
next incarnation of Brown’s Shoe Fit, Sas
Shoes at The Outlet Mall, and got his
first loan in 1968 from Home State to
buy his first car at age 16. His daughter
just got her first car loan from Home
State, and Steve also went to Loveland
High School with Harry Devereaux. So
it’s not surprising he likes the hometown
feel of banking with Home State.

But more important is that Home
State remains an independent, commu-
nity bank.

Resisting acquisition

In the years before interstate banking
was fully implemented, Colorado was
engulfed in a wave of bank acquisitions

by entities such as Norwest, based in
Minneapolis. And during the 1980s and
’90s, Home State had its share of suitors,
all of which were turned down.

“We told them we were not for sale,”
Harry Devereaux said. “We’re not inter-
ested. Our focus is on the success of our
customers on Main Street, Northern
Colorado”

He had seen firsthand the effects of
out-of-state ownership. After getting
his degree from the University of
Colorado in 1974, he went to work for
the oldest bank in Colorado, First
National of Denver, “the bank that built
the West.”

“I would have been happy to stay on
17th Street for the rest of my career,” he
recalled. “But when all the old banks —
United Bank, Central Bank, First
National — got bought out, they lost
their connection to Colorado history,
their tradition of building a communi-
ty. It wasn’t what I wanted to do any-
more.”

While Harry returned to Loveland,
Jack Jr. continued his career in Denver,
eventually becoming regional manager
with what became Bank of the West,
responsible for 130 banks. But he too
came back to Home State in June, a year
after Jack Sr. passed away.

The bank has now grown to become
the largest locally owned bank in
Larimer County, with over $545 million
in assets and more than 200 employees,
and nine branches and 13 ATMs
throughout Loveland, Fort Collins,
Berthoud and Windsor. A far cry from
the seven employees and seven directors
who opened the doors with less than a
half million dollars in assets in 1950.

Home State brought several innova-
tions to the Northern Colorado banking
scene even before Jack Devereaux hit
town — drive-up banking, for example,
and assigning each account its own num-
ber, which paved the way for the eventu-
al move away from posting transactions
by hand.

Competition welcome

In 1974, with branch banking still 20
years in the future, Jack Devereaux decid-
ed that more competition would be good
for the Loveland banking community. So
he applied for and received a charter for
American Bank, which operated as a sis-
ter bank to Home State until 2002 when
they merged.

ATMs were introduced in 1979, and
the expansion of Home State to Fort
Collins in 1998 slightly preceded the
launch of online banking in 1999 — one
innovation that was not a casualty of the
soon-to-come dot-com bust.

The more recent economic bust has
taken down a number of banks — 129
have failed nationally in 2010 through
Oct. 1, according to the Federal Deposit
Insurance Corp. — and left even more
operating under regulatory agreements.
As a result, many small businesses are
struggling to find financing.

“Money is there to lend,” Harry
Devereaux said, adding that Home State
was honored earlier this year as one of
the state’s top five SBA lenders by the
nonprofit Colorado Lending Source —

the only community bank on the list.
“But the economy is in such a shambles,
and people are so uncertain about health
care and taxes, they just don’t know what
to do. I think lots of people are just wait-
ing until (after the elections in)
November to see how it’s all going to
shake out.”

With his brother now at Home State,
Harry said he will be devoting more of
his time to issues facing the banking
industry by working with the Colorado
Bankers Association and other organiza-
tions.

As for the future of Home State, he
said just as they have for the past 60
years, the bank will stay the course and
execute its three-, five-, seven- and 10-
year plans developed before the Great
Recession began, adjusted to meet the
new reality.

“We remain disciplined with what
footprint fits with what we do,” he
added. “We enjoy being part of the sta-
bility of our community, of being an
example of ‘Built to Last.”

And it has, for 60 years so far.
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Saluting Another Star

in Northern Colorado.

Congratulations

to the Northern Colorado Business Report,
for 15 years of stellar performance
from the faculty, staff and students of the
Monfort College of Business.

e The College now offers a Master of Accounting Program.
www.mch.unco.edu/programs/MAcc

e The College’s series of leadership workshops from the Monfort
Institute begins again on December 1.
www.monfortinstitute.org

o Still the only college of business to receive the prestigious
Malcolm Baldrige National Quality Award from the Office of the
President of the United States.

e For seven consecutive years, Monfort students have placed
in the top 5-10% on national standardized exams for core
business knowledge.

MONFORT ¥ s B
COLLEGE of BUSINESS NORTHERN COLORADO edufcatuon
to lite.

7
University of Northern Colorado ,’

www.mch.unco.edu

CHEENNE
BUSINESS

COMPUTERS

——

COMPUTERS

CONSTRUCTION = CORPORATE

COMPUTERS

Bravo!

Entrepreneur

Lifetime

Achievement

Honorees

2010 Don Churchwell, Fort
Collins

2008-09 Gene Markley, Fort
Collins

2007 Larry Kendall, Fort
Collins

2006 B.D. “Pete” Peterson and
J. Barney Flood, Greeley

2005 George Hall, Greeley

2004 Bill Neal and Leo
Schuster, Fort Collins
and Loveland

2003 Kathryn Hach-Darrow,
Loveland

2002 Bob Tointon, Greeley

2001 Tom Gleason, Fort
Collins

2000 Ken Monfort, Greeley

1999 Bob Everitt, Fort Collins

1998 W.D. Farr, Greeley

RELOCATION

1llllllllltltllitlttitinnbnhnhr
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BRAVO! ENTREPRENEURS,
BRAVOQ! — The Bravo!
Entrepreneur Awards began
NCBR’s successful foray into
the world of business-related
events. It is also the longest
running, entering its 13th year
in the spring.
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Fort Collins and the surrounding Northern
Colorado area will continue to be a prime
location for people to move to and hopefully
increase our employment base. Perhaps we
will see the expansion of “green business”
operations and alternative sources of energy
as companies locate to our area. | really
believe that the jobs and employment markets
will be key to our continued growth.

| would predict that Fort Collins would be
nearing 175,000 in population over the next
15 years with continued growth between the
Fort and Loveland.

CSU is another key to our economy and
continued expansion here in Fort Collins, as
higher education also will be an important

LORNA REEVES, President factor in our region.
Cache Bank & Trust

Prediction for the next 15 years

WHAT WE SHOULD HAVE KNOWN THEN — NCBR decided to look at the runup to the
dot-com bust in the retrospective devoted to 1999, rather than the more widely cov-
ered aftermath in subsequent years, in an attempt to spot the warning signs to
learn lessons for next time. And there will always be a next time, as we’ve seen
since 2008.

Success becomes you.
Scentsational good wishes.

3710 Mitchell Drive, 970.226.0200
205 North College, 970.482.1481
Fort Collins
www.palmerflowers.com

Our Number One Job is to Make You Look Spectacular!
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ALOHA FROM THE NCBR STAFF - Pictured on the steps of the Fort Collins Museum of Contemporary Art - aka the old
Post Office, where the Northern Colorado Business Report had its first offices in 1995 - from left to right, top row:
Chris Sullivan, director of technology (employed since 2004); Steve Porter, staff writer (2000-2004; 2006); Jeff Nuttall,
publisher (1995). Second row: Noah Guillaume, copy and web editor (2006); Lindsay Gilliland, senior account executive
(2000); Bernie Simon, production manager (2005); Julie Constance, account executive (2008); Ross Manley, chief
researcher (2010). Third row: Sandy Powell, sales manager (2004); Cindy Nosko, controller (2007); Rhonda Doyle, circu-
lation manager (2007); Tiffanie Moore, office manager (2007). Front row: Kate Hawthorne, editor (2005); Janet Hatfield,
account executive (2010); De Dahlgren, events and marketing manager (2008); Sharon Dunn, staff writer (2010); Chad
Collins, art director (1998).

Erik Stenbakken, Stenbakken Photography
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The era started strong: kids

growing up, Mike Ditka-era
moustache in full effect.
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Across Northern Colorado

52 BUSINESS
REPORT™

1. NCBR's frequency

3. Integrated water project

5. Milk and cheese

7. Party opposing ARRA

8.__ outaliving

9. Making businesses better

11. Right county?

13. All about algae

15. Money machine

16. Meatpacker

19. Internet bubble bust of 2001
22. Hoppin' Fort Collins industry
23. Romanian coin

21. Greeley uni.

29. EU currency

30. Sweet crop

31. All-seeing NCBR column

32. Gobbler

33. Loveland hsptl.

34. Interstate 25?

Down

1. Money depositories

2. Bane of the Post Office

3. Caterer's crisp cracker

4. Proposed super toll road
6.15 in biz for NCBR

10. What brought Trump to town
11. But not a drop to spare

12. Where NCBR publishers met
14. Raw property

17. Pollinator in danger

18. McWhinney retail changer
20. Fort Collins uni.

21. Not a PC.

23. Left county? By Noah Guillaume
24. Weld ecodevo

25. Danish employer

26. Colorful environmental movement

28. Larimer ecodevo

..

Answers on page 19A

Tennis playing frequency increases,
but golf game suffers with knee ~—
surgery in early fall.

Nuttall boys start
golfing with Dad on

reqular basis.

Hosting AABP Summer
Conference includes little time
for play, but Jeff manages.
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Prediction for the next 15 years ASANNSNNNNNNNNY

“I think you will see Northern Golorado
behaving and feeling like a region as opposed
to individual cities. The cities will physically
grow even closer to each other and will realize
that the best way to compete for jobs is to
become aligned.

| also think we’ll continue to see our region
outperform the country when it comes to our
job market and real estate market because of
fundamentals at work here like an educated
workforce, access to major transportation
corridors, proximity to a large metropolitan
area, and a high quality of life.”

0pRI0j07 UIAYYION

ERIC THOMPSON, President,
The Group Inc. Real Estate

Illustration by David Badders

ON THE ROAD AGAIN — The theme of Interstate 25 as the Main Street of Northern Colorado recurred through-
out the early years of NCBR, with good reason. We were on the story of Centerra before it had a name, the
ongoing annexation battles between towns and counties divided by the highway, and the growing concern over
congestion and alternatives to the major transportation between Northern Colorado and the world.
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Prediction for the next 15 years ANNSSSSRRRNNENNNY

“Northern Colorado is positioned to be in
excellent shape in 2025. Many organizations
have become aligned in the last 5 years and
share a more regional approach to meeting our
future needs. The region has become more
diversified in its industry sector strength and
support, which will enable us to weather a
potential illness in any one sector. The
community’s stakeholders better understand
the definition and secondly the importance of a
“primary job.” The continued focus on
primary-job and wealth-creating endeavors will
lift construction, retail and service offerings.

Here’s to a healthy, regionally aligned

KELLY PETERS, Chief Operation  Northern Golorado for 2025.”
Officer
Rocky Mountain Innovation Initative
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2005 — Northern Colorado icons
from NCBR 10th Anniversary issue
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Wonder what I'll
look like 10 years Historical look for the archives
from now? Yes, this will look completely
prehistoric when NCBR has its
25th anniversary. Qur kids and
grandkids will marvel at how we
were even able to “do anything”
with equipment this slow!

Images courtesy apple.com
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Operating System  Mac 05 904 zooo |Mac i05 40 20]0 |Phone 4 )
Processor 500 MHz PowerPC G3 CPU, 128MB Memory 1Ghz ARM A4 CPU, 512MB Memory ’§“
Graphics ATI Rage 128 Pro, 8MB of memory (8 million triangles) PowerVR SGX 535, uses system memory (28 million triangles) §
- E— — 3

Screen 786K pixels 614K pixels §
<

S

Data Transfer Speeds ' 1.3-12.5 MB/s (DVD-ROM-1/100 Ethernet) 04-20MB/s (3G-WiFi) é
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Storage 30GB Hard Drive 326GB Flash Drive §
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Dimensions 15.0 x 15.0 x 171 inches 45 x2.31x 31inches _g‘
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Weight 34.7 pounds 4.8 ounces §
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“Between now and 2025 we will be on the local end of a
U.S. economic recovery, starting in 2013 and continuing
until 2018-19. This will include housing construction
recovery as our economy grows. There will be another
serious recession in the early 2020s but by 2025 we will
again be in recovery.

Interstate 25 will be six lanes or more and the
surrounding areas will be filled in completely to Denver
with commercial and industrial development employing
workers who will live east and west of the highway;
cheaper housing to the east and more expensive, larger lot
homes to the west.

Growth along U.S. Highway 85 toward Denver
International Airport will ook like 1-25 today. Industrial
development along U.S. 85 will be oriented toward
manufacturing products that can be air-shipped to
international markets out of DIA.

The health care and retirement industries will be a much
bigger part of our economy as we maintain our excellent
quality of life and the Baby Boomers seek out our national
reputation for excellent health care. The social scene will
be much more oriented toward our retired population as
will a greater part of the services sector.”

Prediction for the next 15 years

JOHN W. GREEN, Ph.D.
Regional Economist
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increasingly apparent to me as | recently toured some of 7 @Uﬂﬂﬂ@[f M@ @ W@W
Prediction for the next 15 years e WOrld's antiquities in Egypt and Greece. While
Northern Colorado doesn’t have a comparable length of
history, the impression of the movement of time
provides a springboard for considering what the next 15
years might hold for us.

It seems obvious that Northern Colorado will continue
to grow and will, no doubt, see greatly increased
population. What will likely be more significant is the
increase in diversity that will be evidenced during that
population expansion. In addition to the current
demographics, largely Caucasian and Latino, there will
most likely be more inhabitants from African countries,
largely to fill the agricultural jobs prevalent in the area,
and from Asia, in particular China, as the region takes an
even stronger lead in high tech employment, especially
with regard to energy related fields.

With two major universities, two community colleges

and a host of proprietary schools, itis clear that The illustration from the front page of the June 18, 2010 issue of
NotrthelrnlCOI(;)radtQ W”tl)ctonltmu'e tobea d'on;maTt force’t the Business Report created some questions from our readers,
not o'y In eclication bt a1so in Economic development. mostly, “Who is that with Rulon?” It first appeared in the Sept. 24,

Education will propel the opportunities for employment . . . .
in what will become the focus for future prosperity in 1999, issue. Created by artist David Badders, it shows Poudre

MARSI LIDDELL, President
Aims Community College

the energy sector as well as in the allied health arena, Valley Health Systems CEOQ Rulon Stacy, left, arm-wrestling with
This will in turn, provide even more options for small former Banner Health Colorado CEO Scott Bosch, who was
business to thrive in a vibrant and robust community.” reassigned to Phoenix in 2004,

. =
Happy Anniversary -
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Here’s to Another 15 Years! THAHK TOU
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Ehrlich Subaru & Mazda Ehrlich Toyota & Scion

3563-7707 339-3900

8th Ave & 34 Bypass 47th Ave & 34 Bypass
Greeley Greeley
www.ehrlichmotors.com www.ehrlichtoyota.com

Ehrlich Nissan Ehrlich Volkswagen
353-5333 | 353-5333
35th Ave & 34 Bypass 35th Ave & 34 Bypass $€E YOU 4T COMeE HELL OR

Greeley Creeley HIGH WATER 201

www.clickonnissan.com www.clickonvolkswagen.com
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Chris Wood, pulisher

Boulder County Business Report 10000 00000000000000000000000.

Dennis E. Curran, publisher
Wyoming Business Report

Sign up today at NCBR.com for the new early edition
or both if you're not already receiving the p.m. edition.

www.WyomingBusinessReport.com www.BCBR.com
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THE CLOSER YOU GET — As our
chronology comes nearer to the
present day, we begin dealing
with stories that are still unfold-
ing. NCBR covered the foreclo-
sure crisis in depth in June 2007,
ahead of the national media and
the “official” start of The Great
Recession, and convened a panel
of experts to dissect the events of
Black September for the Oct. 10,
2008, issue.

Black September "08: Economic meltdown

Experts revisit
two full years of
Great Recession

Editor’s note: In October 2008,
Business Report staff asked local
experts to discuss what the eco-
nomic turmoil at the time might
mean to Northern Colorado and
the nation. For this story, we asked
them to revisit the topic from their
current perspective.

How is this the same or differ-
ent from the Savings and Loan
crisis of the 1980s or the Great
Depression of the 1930s?

John Clinebell, professor of
Finance, Monfort College of
Business, University of Northern
Colorado: The current crisis was
caused by a real estate bubble that
led to a short-term liquidity
problem. The major similarity
with the Great Depression is the
psycho-
logical

See Then...and Now impact:

‘What are the strengths/weak-
nesses of the legislation that has
come out of the crisis?

CLINEBELL: The TARP legis-
lation was successful, but was too
large (about half the size would
have been enough) and there
were insufficient restrictions on
the use of the funds. The infusion
of liquidity into the market from
TARP stopped the initial panic
and allowed financial institutions
to recover. The investment banks
that received TARP funds repaid
the money, with interest, in a rel-
atively short amount of time. The
lack of restrictions on TARP
money allowed it to be used for
non-financial firms — specifical-
ly the auto industry.

The stimulus package provided a
short-term  boost to economic
activity through massive govern-
ment spending but did little to
encourage private economic growth
and actually has hurt private eco-
nomic growth because of the fears
created by the massive deficit.

The recently passed financial
regulatory reform does provide

1 do believe the legisla-
tion did little to actually
address the underlying
causes of the original
financial crisis and com-
pletely ignored the role of
(government-supported
enterprises) Fannie (Mae)
and Freddie (Mac)
in the financial
system.

Because of the

many parts of

the bill that

are unrelated

to the financial

problems  we

faced, I believe

there is a strong possi-
bility the new financial
reform law will hurt the
economy and financial sys-
tem more than it will help.

Julie
Piepho,
executive
vice
president,
Cornerstone
Mortgage:

By Vanessa Martinez
Page 21

Speaking on

the mortgage

front, the legis-

lation that

came out

of the crisis

has been crafted to protect
See ECONOMIC, 20

some oversight of the derivative
markets and hedge funds but the
full impact is yet to be seen. Until
the regulations implementing the
law are put in place and the actu-
al role of the oversight committee
are determined, the effectiveness
of the law cannot be determined.

Fear. Fear
caused
— the run
on the banks in the Great
Depression and fear led to the
market crash in October 2008 and
to many of our current economic
problems.

WHAT THE HECK IS A BIXPO? - Short for Business Expo, Bixpo has always
aspired to be the region’s biggest and more important business networking
event. For its inaugural two days in September 2005, Bixpo filled The Ranch,
with Donald Trump and Rudy Guilani. Subsequent

iterations have featured “Freakonomics” author .

Steve Leavitt and ice cream maven Jerry b‘ po
Greenfield this year at the Embassy Suites-

Loveland, next door to The Ranch.
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2010 not yet a bounce-back year

Employment Changes Since the Recession Began
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Donald Trump Rudy Giuliani Steven Leavitt  Jerry Greenfield

Where great people and great companies meet

50% Discount on any one
direct hire OR 8 hours free

on a 40+ hour assignment!

* Direct Hire
* Temporary to Hire
* Temporary

-5 year guarantee on Connie Corbett, Rob Laidlig, Michele Collins, Shannon Jantz

direct hire exclusive to

AppleOne

* Payrolling
* Reference checking located in St. Michael's Town Square
and testing 2914 67th Ave,, Ste. 100 - Greeley, CO 80634

* Proactive Recruiting (970) 352-2101 - www.appleone.com

Congratulations NCBR for 15 years in Northern Colorado

Solutions for YOUR Business...
. . .Is OUR Business

Your Success...
.« .Is Our Mission

Honesty
Integrity
Trust

Tax Services ® Audit and Review ® Small Business Support
Business Valuations ® Litigation Support ® Trusts & Estates
(970) 352-7990  www.awhitney.com

Loyally serving Northern Colorado for more than 40 years
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INFOGRAPHICS, PLEASE — A
picture is worth a thousand
words, but when you can put
words and pictures together, the
effect is priceless, as shown by
these two examples, created a
decade apart.
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2009 — NCBR’s Award-winning
family tree graphic (presented by
Society of Professional
Journalists): researched hy
Kristen Tatti and designed by
Chad Collins.

Downtown projects rev up

Development projects in downtown Fort Collins range from the new Larimer County Courthouse to retail renovations.

Martinez Park
(mixed use)

Larimer County
Justice Center City Office Building

Trolley Square " -
City Drug Building Perennial Gardener

(mixed-use)
Larimer County (expansion)
Courthouse // ANN NSRS RRRSENNY
Civic Center :
: Multimodal
Parking Structure :
Catacombs Restaurant}
Building / From page 11A
Kruger Office Buildi /
(proposed mixed Use) gy | '
W || Restaurant
A : Northern Hotel
: WIS | 4, (comversion)

WALNUT
. N
~ (MOUNTAIN

Mountﬂ‘i;; fmpire v 7 )
= ' ANS NSNS RRRRNNNNY
Kitchen & Bath

REMINPTQN Design Center

Downtown Fort Collins 1999 projects, illustration by Chad Collins
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0zone testing hits wall of resistance

County commissioners united in opposition to new emissions program

By Steve Porter
sporter@ncbr.com

A new ozone emissions testing
program scheduled to go into
effect later this fall is meeting
some stiff resistance from local
elected officials.

Both the Larimer and Weld
county boards of county commis-
sioners have fired off letters to
Gov. Bill Ritter’s office asking that

the program be postponed.

The commissioners’ letters
cited a variety of reasons why they
believed the program, which goes
into effect in December, should
be delayed until after the next
Legislature is seated and can take
another look at the program.

“We just think they’re not
ready to go,” said Sean Conway,
Weld County commissioner. “The
system is not ready to deal with

the half-mil-
lion vehicles
that are going
to be tested up
here”

The Denver
metro area has
tested vehicle
emissions since
1981, in an
effort to battle
the city’s notorious Brown Cloud

CONWAY

of particulates that briefly sur-
passed Los Angeles as the nation’s
dirtiest air in 1979. Northern
Colorado went off the state-man-
dated tailpipe emissions program
in 2006 when local monitoring
stations showed the region’s air
quality was meeting federal
Environmental Protection
Agency standards.

However, the EPA ruled that

See OZONE, 24B

Activity along
once-ignored
Weld highway

By Sharon Dunn
sdunn@ncbr.com

WELD COUNTY — As the
semitrailers hauling cattle, milk
and other goods rumble past the
Nunn Café off of U.S. Highway 85
in northern Weld County, Kevin
Faulkner talks about good times
ahead.

Faulkner, manager of the last
place to catch a bite before the
final, lonely 35-mile stretch to
Cheyenne, remembers the bad
times not so long ago.

“Last winter was bad enough
(the owner) almost closed the
doors,” he said.

More trucks rumble by, shak-
ing the windows. Faulkner says,
“It’s gonna be a good winter.”

But that’s only the tip of the
iceberg for the growing com-
merce along U.S. 85, Weld
County’s major north-south
transportation corridor that
spans a good 60-plus miles from
the Wyoming border south to
Brighton where it dumps into
Interstate 76.

By all accounts, growth will
continue to explode on this once-
forgotten highway, said Weld
County commissioner Sean
Conway, who is a part of the U.S.
85 Coalition, formed last year to
address the issues that have come
with such growth.

“I think the consensus among
the coalition is that 85 has been

Commerce rediscovers U.S. 85

ON THE ROAD - A semitrailer hauls its goods south on U.S. Highway 85 past the Nunn Café recently, one
of a steady stream of truckers hauling throughout the growing corridor. U.S. 85 has seen massive growth
in commercial and industrial uses in the last year, with more promised to come, putting even more traf-
fic on this once quiet highway.

ignored as part of our regional
transportation  corridor  in
Colorado,” Conway said. “U.S. 34,
I-25 and others have gotten sig-
nificantly more attention and
resources than 85. We hope to
change that.”

Growing commerce, industry

The entire stretch of U.S. 85
through Weld County has seen
massive growth in the last year,
with the promise of much more
to come — and the likelihood of
very little money for upkeep and
maintenance as state budgets
shrink.

Just a few examples have made
this once-major route from
Denver to Wyoming into a practi-
cal thoroughfare of commerce:

Sharon Dunn, Northern Colorado Business Report

B Vestas Wind Systems recent-
ly opened its wind-turbine nacelle
manufacturing plant in Brighton,
and will soon open a blade plant
next door.

B JBS USA recently bought a
new building along the Greeley
business route of U.S. 85, with the
promise of 400 semitrailers mov-
ing in traffic daily. The company
also expanded production at its
Greeley beef-packing plant by
adding a second slaughter shift.
Semitrailers line the road for a
good half a mile twice a day to
deliver cattle.

B A discovery of shale oil in the
Niobrara formation has led the
rush north to vacant fields just
shy of the Wyoming border. By
November, expectations are that

there will be from 10 to 15 rigs
working the formation.

B Leprino Foods will open the
doors next November on a moz-
zarella cheese factory just off U.S.
85 in Greeley, almost catty-corner
from the JBS Carriers division.

Conway said all entities that
have planned for transportation
know and expect growth along
U.S. 85 to explode in the next 10
to 20 years.

“So now, it is clear with new
opportunities in oil and gas devel-
opment, a manufacturing corri-
dor developing between Brighton
with Vestas, and I think will go all
the way up to Evans, and Greeley
with Leprino coming on board, an
opportunity exists,” Conway said.

See US 85, 31B
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Packaging Corp. about to close Windsor plant

Final cleanup
and shutdown
set for Nov. 30

By Steve Porter
sporter@ncbr.com

WINDSOR — A longtime Windsor
employer is shutting its doors, apparent-
ly a victim of the economic slowdown in
general and the shrinking presence of
nearby Kodak in particular.

Company officials at Packaging Corp.
of America, 1201 Cornerstone Drive,
declined to comment on the closure of
the corrugated cardboard box manufac-
turing site that once employed about
130 people. Multiple phone calls seeking
comment from PCA’s corporate office in
Lake Forest, Ill., were not returned.

The company did send a letter to
Windsor Mayor John Vasquez notifying
the town that it would “permanently
close in its entirety” the box plant and
that final cleanup of the 146,000-square-
foot facility would take place by Nov. 30.

The letter said the company would
provide severance pay to all hourly and
salaried employees at the Windsor plant.
About 50 employees were still working
at the plant in mid-summer, but there
are now only a handful still at the site as
the final cleanup continues.

Kelly Arnold, Windsor town manag-
er, said he spoke to a company official in

Steve Porter, Northern Colorado Business Report

SHUTTING DOWN - Packaging Corp. of America's Windsor sheet plant is closing down after more than 20 years of operation effective Nov. 30.

Ilinois who said the plant was under-
used and was being closed in a nation-
wide consolidation effort.

PCA has four paper mills and 68 cor-

rugated product plants in 26 states,
including two others in Commerce City  was the level of work with Kodak, which
and Northglenn.

“When I talked to their headquarters

as to the reason for closing, they said it

was their primary client,” Arnold said.
See PCA, 27B
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Local prof
chronicles
Cosmo

Are crusty journalism
professors known for their
eye for interesting tidbits?
Yes. An Eye for revealing
fashions and girl-to-girl sex
tips? Not so much.

But that didn’t stop “The
Improbable First Century of
Cosmopolitan Magazine”
from landing on the list of
Must-Reads for history
buffs and pop-culture vul-
tures of either gender.

James Landers, an asso-
ciate professor in the
department of Journalism
and Technical
Communications at
Colorado State University,
follows the history of the
publication from its start as
a family magazine in 1886,
its considered death in the
1960s and its titillating res-
urrection as the profit cen-
ter of the Hearst Corp. by its
100th birthday.

Contributing to Landers’
research is interview-shy
Helen Gurley Brown, the
woman responsible for
Cosmo’s makeover in the
’60s, who talked Burt
Reynolds into posing nude
for the April 1972 issue.

The book is available
now at http://press.um
system.edu/fall2010/
landers.htm — not hidden
behind the drug-store
counter.

Courtesy University of Missouri Press
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Fort Collins-Loveland soaring to new heights

New flights, manager
mark new milestones
for municipal airport

By Steve Porter
sporter@ncbr.com

LOVELAND — New milestones are
looming for the Fort Collins-Loveland
Municipal Airport, as a new service route
takes off and a new airport manager will
soon be landed to guide the growth of the
47-year-old facility.

Seven years after beginning direct flights
to and from Las Vegas, Allegiant Air is
beginning service Oct. 8 to a second desti-
nation, Mesa-Phoenix.

The new service route to Arizona was
announced in August with $29.99 one-way

introductory flights offered between Oct. 8
and Jan. 31, 2011. Tickets for the special
fares had to be purchased by Sept. 1.

“We actually had lines out the front of
the terminal for many days,” said Keith
Reester, Loveland public works director
and interim airport manager. “People seem
to be pretty excited about it.”

Las Vegas-based Allegiant Air, which
specializes in connecting smaller markets
with direct flights to popular destinations,
started offering direct flights from
Loveland to Las Vegas in mid-2003. A 2008
study by the Colorado Division of
Aeronautics showed Allegiant’s then-six-
flights-per week had a regional impact of
$56 million annually and helped create
about 750 jobs.

Dave Gordon, former airport director
who was appointed director of the
Colorado Department of Transportation’s

See AIRPORT, 28B

Steve Porter, Northern Colorado Business Report

LINES FORMING - These Allegiant passengers are
buying tickets to the airline's two destinations, Las
Vegas and - starting Oct. 8 - to Phoenix. The airline,
which began service at the Fort Collins-Loveland
Airport in mid-2003, announced in August it would add
a second destination from Northern Colorado because
of strong and consistent air travel demand.

FBOrCe;NSers to find a home with Crabtree

Greeley craft brewery
plans to share recipes,
expertise at retail shop

By Sharon Dunn
sdunn@ncbr.com

GREELEY — Greeley’s only craft brew-
ery is stretching its wings with a planned
revamp of its downtown brewing room
and patio, plus the addition of a home-
brewer’s retail shop.

Crabtree Brewery, which got its start in
downtown Greeley in 2006, is about to
launch this new shop, a first of its kind in
the conservative-yet-college community
that has welcomed his operation with
open arms.

Owner Jeff Crabtree hopes the retail
shop will someday pay his salary so he can
continue to expand his craft brewery, as
well as offer a hand to any budding brew-
ers out there who need help with equip-
ment, recipes, or even advice.

“It’s going to be a positive externality to
the brewery,” Crabtree said.

The shop, which he’s named The
Brewing Economist, will be housed within
the brewery at 625 Third St.

In Crabtree’s vision of the shop,
“People come in, have a couple pints of
beer, buy homebrew supplies and have
access to a brewmaster and a brew net-
work to ask technical questions. I'm a big
believer in the craft of what I do. Having
access to huge inventories will make it
more affordable for craft brewing enthusi-
asts to brew beer at home. That’s how I
started.”

Crabtree started with used brewing
equipment and a small but loyal following
at his alma mater, the University of
Northern Colorado, where he studied eco-
nomics. For the first three years, he kept
his day job at Comcast to support his fam-
ily — and his new business of three
employees.

His plans at the beginning were ambi-
tious, and largely, he’s met many of his
goals. He started off with two beers and no

Sharon Dunn, Northern Colorado Business Report

THINK TANK - Jeff Crabtree and his head brewer Ryne Sherman stir grains into a tank to begin the brewing
process on one of Crabtree Brewing Co.'s many beers. Crabtree opened the brewery in downtown Greeley in

2006 and continues to grow.

contracts with any local bars or liquor
vendors. He has since grown the brewery
to include a bottling system that can pack-
age 100 cases every 40 minutes and agree-
ments with liquor vendors throughout
Colorado, Kansas and Nebraska.

Crabtree is moving 600-800 cases a
month, with his Ginger Bee the No. 1 sell-
er. Crabtree Brewery took home a second-
place People’s Choice finish at the second
Gnarly Barley Brew Festival in August at
the Larimer County Fair, and he also com-
peted in the Great American Beer Festival
in Denver last month.

Craft brewer camaraderie

When he started in 2006, fresh out of
college and planning the brewery for two
years, he said he hoped to give Odell
Brewing in Fort Collins — the second
microbrewery to open in Colorado now 20
years ago — a run for its money within

nine years.

Amanda Johnson of Odell said all craft
breweries enjoy a camaraderie, even while
steeped in competition for market share.

“Obviously, we're all in business, but we
all have our own unique contribution,”
Johnson said, speaking for the Odell fami-
ly founders, who were in London during
September. “What we really do for each
other is keep innovation at the forefront
because we’re always driving each other to
make the next better beer.”

She said Crabtree’s comment was flat-
tering, not threatening.

“Craft beer drinkers are brand-loyal,
but they’re also craft-beer-loyal, so there’s
a lot of cross pollination,” which is what
makes the industry great, Johnson added.

Crabtree’s homebrew shop is a natural
extension of his brewery — one in which he
plans to give up some recipes for amateur

See CRABTREE, 8B
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Women, Wellness, Wealth
offers educational day out

By Business Report staff

LOVELAND — Money and health
now top the charts of major concerns
among Americans, especially for
women.

The Women, Wellness and Wealth
event is a day designed to help take the
stress out of managing family and per-
sonal finances as well finding a healthy
lifestyle.

Oct. 20 begins at 7:15 a.m. with
breakfast and Paula DuPré
Pesman, Academy Award winning
producer of “The Cove” and
founder of the Boulder-based
nonprofit There with Care.

There With Care provides
practical services for children and
families facing critical illnesses in
order to ease the burden of day-
to-day obligations. Pesman
learned firsthand what it means
to be a family facing medical cri-
sis when her husband was diag-
nosed with and successfully treat-
ed for colon cancer.

After breakfast, attendees have their
choice of sessions: A panel discussion on
Finding Balance presented by Jep Enck, a
national inspirational speaker and train-
er in the area of human potential, runs
concurrently with Women’s Health and
Wellness Heartwise with physicians
Wendy Austin and C. Patrick Green pre-
senting.

Then another two sessions begin at
10:15 a.m.: Working Wealth, presented
by Rhonda Morehead, assistant vice
president and senior trust officer with
First National Wealth Management, will
explain how to make a plan, manage the
plan and realize the rewards, while
Boning Up on Nutrition and Diet will
address questions of iron, calcium and
vitamin D. Presenters are Michelle
Tollefson, M.D., medical director for
PVHS Twenty Three Trees Medical and
Wellness Spa and Rebecca Crocker,
manager of the new PVHS Medical
Fitness Center.

The topic for the luncheon keynote is
“The Power to Change,” or as nationally
renowned speaker Ava Diamond phras-

c 0 R R E

es it, “Is My ‘But’ Too Big?” And then the
afternoon sessions will be devoted to
issues life transitions.

From 2 to 3:30 p.m., attendees can
choose between a panel addressing
Women as Caretakers, including men’s
health, parenting parents and wellness
issues for the younger generations, or a
discussion of Life Stages, the Skinny on
Skin Care, presented by Michelle
Tollefson.

The day wraps up with a closing

engage. enlighten. inspire. entertain.

reception and open discussion of the
breakout topics from 3:30 to 5 p.m.

Women, Wellness and Wealth takes
place at the Embassy Suites Hotel and
Convention Center, 4705 Clydesdale
Parkway — east of the Crossroads
Boulevard exit from Interstate 25 — in
Loveland. An all-day ticket costs $99;
lunch only is $49. Reservations can be
made online at www.ncbr.com by click-
ing on the Events heading under
Departments on the lefthand side of the
homepage.

A portion of ticket sales benefit
Crossroads Safehouse, A Woman’s Place
and WomenGive.

Poudre Valley Health System is the pre-
senting sponsor for Women, Wellness and
Wealth, along with Palmer Flowers.
Additional sponsors are Linden Marketing;
First National Wealth Management;
Institute of Business and Medical Careers;
and Collinwood Senior Living.

For more information, contact
Northern Colorado Business Report
Events and Marketing Manager De
Dahlgren at ddahlgren@NCBR.com or
970-232-3132.

T 1 O N S
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Federal initiative provides boom for ‘bot makers

RoadNarrows taps
into education push
to build new robots

By Joshua Zaffos
news@ncbr.com

LOVELAND — It’s not quite a Star
Wars droid factory, but the downtown
Loveland office of RoadNarrows is lit-
tered with various robots and related
parts. There is a zoo of suped-up robot-
ic toys with oversized feet and cameras
for heads, automated arms that can be
outfitted with an array of different
devices, and a relative of the Roomba,
the self-propelled vacuum, this one
equipped with remote-sensing equip-
ment to make three-dimensional maps.

Consider the space a workshop for
turning relatively simple, automated
gadgets into empowered robots that the
staff of RoadNarrows hopes will lead a
new era of education and research. Eight
years after opening, the company is at
the onset of a growth stage.

The firm has recently hired five new
staff members to help with research and
development and strategic planning, fed
by a government push toward greater
and more in-depth science education. In
the last year, RoadNarrows moved into
its current office, helped in part by a
grant from the city.

The momentum for robotics compa-

nies has grown out of the education
agenda of President Obama, who
announced a November 2009 initiative
to prioritize science, technology, engi-
neering and math (STEM) learning in
American schools. The push is a
response to students’ declining perform-
ance in those fields, compared with
other countries. The government has
dedicated hundreds of millions of dol-
lars for the initiative and leveraged a
similar financial commitment from
companies, like Intel, and charitable
foundations.

The niche — and funding — has
attracted and nourished robotics and
engineering firms, such as
RoadNarrows, which has worked with
academic entities in order to get robotics
into classrooms and beyond.

Leading-edge entrepreneurs

RoadNarrows founders Kim Wheeler
and Robin Knight formed the company
as refugees from the corporate telecom-
munications world.

“We decided to get out of corporate
(life) and into leading-edge technology,”
Wheeler said. “And we saw robotics and
intelligence systems were emerging and
really exciting.”

Research labs at universities had typi-
cally shouldered the work of advancing
capabilities of robotics, but Wheeler and
Knight believed a small tech firm could
jump into the field and bring corporate
experience from large engineering proj-
ects to push some boundaries.

Choose from 21 health plans with a wide range
of benefits and price points. Offer one plan, all
plans or mix and match to meet everyone’s needs.

Along with extra choice, you get extra value—
including health-improvement programs and tools,
our large provider network, and strength and

experience you can rely on.

Learn more and compare plans now.
Go to NCBR.Choices.Anthem.com
Or contact your current broker for plan information.

ARM WRESTLE? - This bipedal
robot developed by RoadNarrows
in Loveland features strain-gauges
to sense gripping objects with two
hands. The company is in a growth
stage fed by a government push
toward greater and more in-depth
science education.

Courtesy RoadNarrows

The company began creating a domes-
tic market for bots manufactured in Asia
— where automated devices are more
popular as novelties, hobbies and even
pets — and developing add-on products
and software to expand their capabilities.
Through working agreements with man-
ufacturers, RoadNarrows has created
components that embed intelligence:

Robots that could previously just lumber
across a space are enabled with advanced
mobility and greater balance, voice and
image recognition, and the abilities to
touch, grasp and hold items.

University equipment funds and
research grants have allowed labs to
bring the creations into college class-

See ROADNARROWS, 8B

Anthem.

Health. Join In.

HEALTH | DENTAL | VISION | LIFE | DISABILITY

Anthem Blue Cross and Blue Shield is the trade name of Rocky Mountain Hospital and Medical Service, Inc. Life and Disability products underwritten by Anthem Life Insurance company. Both are independent licensees
of the Blue Cross and Blue Shield Association. ® ANTHEM and 360° Health are registered trademarks of Anthem Insurance companies, Inc. The Blue Cross and Blue Shield names and symbols are registered marks of the
Blue Cross and Blue Shield Association. © 2010 Anthem.



6B | Northern Colorado Business Report

www.ncbrcom | Oct. 8-21, 2010

Latino business environment: Work in progress

Words of wisdom for
next generation of
Latino entrepreneurs

When the Northern Colorado
Business Report was but a newbie publi-
cation 15 years ago, the Latino business
community in Northern Colorado was
also sporting baby trousers. According
to three local entrepreneurs, the busi-
ness environment
of 1995 afforded
fewer opportuni-
ties for Latinos
than 2010. And
while all three see
improvements,
their advice to the
new generation of
entrepreneurs
reflects a guarded

gy LATINO
optimism for
what will contin-  VOICES
ue to be a chal- Ana Arias

lenge over the next
decade and a half.

Today's business climate

An undercurrent of dissatisfaction
exists among some that our region still
lags in offering better, more inclusive
opportunities for Latino businesses. At
a time when the economic balance in
our country remains wobbly, Latino
businesses, like Anglo ones, are particu-

larly attentive to bringing more revenue
through the door to continue to sustain
their operations.

But what is sometimes shared when
Latino colleagues meet about what’s miss-
ing and greatly needed in today’s business
environment is significantly greater ethnic
diversity and inclusion of more people of
color and women in decision-making
positions on corporate and citizen boards,
in city and state governments.

“We’re not even making it into minds
of the decision-makers,” said one business
owner who wished to remain anony-
mous. “Therefore, (we’re) not included in
the ‘messages’ regarding living, working
and playing in Northern Colorado.”

Looking back, aiming forward

In 1995 Dan Benavidez was a major-
ity owner of an international trade
company. At the time, he recalls, the
Latinos in local business were mostly
established individuals who had been in
the area, if not all of their lives, then
most of their lives.

Today Dan is a consultant with GWA
Imports, an international trading com-
pany, and a highly respected member of
his Longmont community. He has been
an activist, a former city council mem-
ber as well as deputy mayor. He’s com-
mitted to improving his home town
and volunteering with numerous social,
civic, environmental, educational and
cultural organizations.

The differences he sees over 15 years
ago are improvements for Latino business-

es. “Basically, there’s more support from
the community as a whole,” Benavidez
said. “Everywhere from governmental
sources to business incubators.”

Lori Gama, president of DaGama
Web Studio, a full-service Internet mar-
keting company in Greeley, also sees
more opportunities today than in 1995.

“(Back then), I was a general manager
for McDonald’s, taking pride in my work
and doing a great job, but not living my
true passion,” Gama said. “When the
Internet presented itself to me, I realized I
could start my own company, designing
and developing websites and being one of
the first in the U.S. and Colorado to pro-
vide search engine optimization and help
many business owners succeed online.

“If you want to succeed in business,
the same things apply to all business
owners, not just Latino (ones),” Gama
added: getting a good education and
keeping up your knowledge in your
field of expertise; knowing how to net-
work with others; and volunteering to
help your community by serving on
nonprofit boards and committees.

“When everyone gives back and
helps someone succeed, we all succeed,”
she said.

Gama also has a healthy history of
community involvement in numerous
organizations over the years, from board
member for the Women’s Fund in Weld
County and a volunteer with the
Hispanic Youth Suicide Prevention com-
mittee to chambers of commerce in
Greeley and Loveland.

BE MORE THAN A DATABASE TECHNOLOGIST,
BE AN INFLUENTIAL DATABASE TECHNOLOGIST.

> Who would have thought you could cultivate
influence like you cultivate a garden. By applying
the academic definition of database management to the
pockets of knowledge hidden in an inner-city neighborhood,
one database technologist is growing a strong community

in her own backyard.

Regis University's School of Computer & Information

You can pick from several of our well-structured and
competitive degrees that comhbine technical knowledge,
theory, and practice to make you a valuable asset in an
ever-changing business world. Your expertise will have no
expiration date. And you can apply it across technologies,

industries, or even to the fruit and vegetable world.

Sciences does more than prepare the adult learner for
a successful career. But it also teaches a rigorous core
curriculum that provides the critical thinking and creative
problem-solving skills you need to positively change the

lives of those around you.

COLORADO - NEVADA - ONLINE

>1.800.249.8331

> Join us for a November Information Session.

Experience the power of influence.

REGISH

UNIVERSIT Y®
College for Professional Studies

BE INFLUENTIAL.

> CPS.Regis.edu/beinfluential Read more online

Like Gama and Benavidez, Rich
Lopez, owner of Greeley Printers, thinks
that there weren’t as many opportuni-
ties for Latino businesses 15 years ago
as there are today. He has seen three key
improvements: “First is our progress in
education. Next is our confidence that
reinforces our will to succeed, and final-
ly, collaborating at all levels and learn-
ing to use the tools that are available.”

Advice for a new generation

For the new generation of Latino
entrepreneurs and budding young busi-
ness folks, Benavidez, Gama and Lopez
offer nibbles of wisdom wrapped in
encouragement and tempered with a
splash of agua fria (cold water). So lis-
ten up, 20-something entrepreneurs.

“Be prepared to persevere, to think
large but to operate small,” Benavidez
said. “The next 15 years are going to be
troubling times to be a Latino in the
small business area.”

With years of experience in the inter-
national business segment, Benavidez
offers specific insights: “Be sure you
know the players, be sure you know the
culture. Do your homework on product
and other business development. In all
aspects of business, know the ins and
outs of capitalization, cash flow, the bot-
tom line and company structures.”

Gama shares a different perspective.

“Celebrate and appreciate your cul-
ture and keep learning. Keep building
the bridges of communication and

See LATINO, 23B



Oct. 8-21,2010 | www.businessreportdaily.com

Northern Colorado Business Report | 7B

Health-care reform
hanging by a thread?

Opposition still a
threat to new
law’s provisions

America’s new health-care law is six
months old, but whether it lives to see
its final provisions go into effect in
2014 and beyond is a difficult prognosis
to make.

On Sept. 23,
several of the law’s
most far-reaching
changes went into
effect, including
prohibiting insur-
ance companies
from canceling
coverage if the
policyholder gets
sick. Other provi-
sions now prohibit
insurance compa-
nies from setting
lifetime dollar limits
on coverage and allow young adults to
stay on or return to their family’s health
insurance policy until their 26th birth-
day.

Most non-partisan Americans would
probably say these are changes that
were needed to protect them from
bankruptcy, home foreclosure or worse
if they or their kids were to be hit with
a catastrophic illness or accident. But
just because the provisions have started
to go into effect doesn’t mean they can
count on them.

Opponents of the reform law, not
satisfied with the vote of the U.S.
Congress elected by the people, are
intent on tearing it apart or killing it
altogether.

Republican attorneys general in 21
states — including Colorado’s John
Suthers — have joined together to get
the law repealed on constitutional
grounds, claiming that by forcing
Americans to buy health-care coverage
it oversteps the limits of federal control
over states’ rights.

And on the same day that the new
provisions went into effect, U.S. House
Republican leaders announced their
“Pledge to America,” which included a
vow to repeal the law. “Because the new
health-care law kills jobs, raises taxes
and increases the cost of health care, we
will immediately take action to repeal
this law,” the pledge says.

Republicans, who solidly voted
against reform without offering a viable
alternative plan to fix what most
health-care analysts agreed was a bro-
ken system, are hoping to take back
control of the House and gain votes in
the Senate in the upcoming November
election.

Some Democrats, facing re-election
in the face of an agonizingly slow jobs
recovery, are distancing themselves from
their votes instead of defending the
improvements the new law is bringing
to American families and businesses.

Those who were most supportive of
health-care reform have retreated to the

HEALTH CARE
Steve Porter

“Most people just
want to move on."

Dede de Percin, executive director
Colorado Consumer
Health Initiative

sidelines, whining that the new law is
bad because it didn’t go far enough and
provide the so-called public option that
could have wrested control of health
care in this country from the insurance
industry once and for all.

So is health-care reform hanging by
a thread?

“No, it’s not,” says Dede de Percin,
executive director of the nonprofit,
nonpartisan Colorado Consumer
Health Initiative, which advocates for
health-care access for all Coloradans.
“First of all, one of the reasons such a
comprehensive bill passed is because,
while not everybody agrees on the fix,
just about everybody agreed (the sys-
tem) was in shambles and had become
a huge issue for the average American
working family. So the system had to be
fixed. I think there’s a lot in it that both
business and families get out of it and it
won’t be repealed.”

In full disclosure, de Percin acknowl-
edges that CCHI initially supported a
single-payer public plan. “In a perfect
world, we would have liked to have seen
a public option,” she said. “It’s not a
perfect (law), but there’s still a lot of
good in it. Some of the things that
rolled out on Sept. 23 were really com-
mon sense and would be standard busi-
ness practice in almost any other indus-
try”

Even if Republicans take back con-
trol of the House and Senate in
November, the chances of a major
repeal of the law are slim. It would take
a two-thirds vote in both Congressional
bodies to overcome a veto by President
Obama, and that big of an electoral
change is not likely.

Many Constitutional scholars have
said they don’t believe the attorney gen-
eral lawsuit will succeed because
Congress has the power to regulate
commerce.

De Percin said she hopes the new
law will soon join Social Security,
Medicare and Medicaid as part of the
fabric of American life.

Besides, she adds, there’s so many
other bigger issues — like reviving the
nation’s economy — that are occupying
the minds of Americans.

“At this point, it’s the law and most
people just want to move on.”

Steve Porter covers health care for the
Northern Colorado Business Report. He
can be reached at 970-232-3147 or
sporter@ncbr.com.
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CRABTREE, from 3B

brewers to experiment. And, it is geared
to the Weld County home brewer. At
present, there are two
functioning home-
brew shops in Fort
Collins and four in
Denver but none on
the east side of
Interstate 25.

“The hours will be
longer so you won’t
have to rush, get off
work, run to the
homebrew shop because it closes at 6
p-m.,” Crabtree said, noting that his
hours will run from noon to 8 p.m.
Monday-Thursday, and until 10 p.m. on
Fridays. “Here, you can have a pint of
beer and shop. We’ll give recipes to our
flagship beers and make modifications

CRABTREE

in a kit version. So, let’s say you love
Boxcar Brown and you want to make it
at home. Maybe you want to make it a
little maltier and not as much hops. We
can customize that beer, and put that in
a package for you.”

Nothing but growth

A combination of the brewery and
the retail shop will mean nothing but
growth, Crabtree said.

“Business is good. It could always be
better,” he said. “For some reason I never
take home a paycheck, but I see it posi-
tively growing. I see where we need to be
and how we could get there. It’s not the
most beneficial climate to grow in, but
I'm real fortunate that 'm growing in
these times, which have trained me (to
operate lean).” He looks forward to tak-
ing off when things become really good.

Crabtree said the goal of the shop is
to pay his salary so he can hire two more

people for continued expansion at the
brewery.

“I want more sustainability, to make
sure that instead of scheduling 30 hours
per week with employees, I can schedule
40 and give them nice benefits,” Crabtree
said. “If the homebrew takes off and cov-
ers my salary, I get to show up to work at
noon, run my financial numbers and still
do the managerial, then go to my own
little shop and talk about beer with a
bunch of new people. How exciting is
that? To sell recipes, and really help trou-
bleshoot.”

In addition to his homebrew shop
plans, Crabtree will infuse $6,000 into
his leased industrial space to spruce up
his brewery.

“On the patio, I'm going to fence it in
aesthetically to make it feel like a back-
yard, not just a parking lot,” Crabtree
said. “It’s a drive to get to us. I want you
to feel like you found a gem.”

ROADNARROWS, from 58

rooms. RoadNarrows now counts 200
customers, mostly research labs at U.S.
and international universities and some
private tech companies. At schools such
as the University of Colorado in
Boulder, students are given the tools and
then they help develop curriculum
based around computer science, engi-
neering and artificial intelligence.

A major boost for RoadNarrows has
come from federal support through the
National Science Foundation. The com-
pany has received both Phase I and
Phase II Small Business Innovation
Research grants from the NSF, for a total
of $600,000 in government grants. Part
of that has gone toward the creation of
Hekateros, a robotic arm, or manipula-
tor, being developed to provide sophisti-
cated and intelligent design and capabil-
ities at a relatively affordable price.

Knight explained that manipulators
fall into two categories: Hobby devices
with limited potential costing about
$800 and very sophisticated tools that
sell for roughly $10,000 to industrial
clients. Hekateros could fill the gap as a
high-quality manipulator based on less
expensive models but equipped with a
small Linux computer that expands its
intelligence. Knight said the product
could retail for around $3,500, which
would make it affordable and useful for
universities and other customers.

A prototype that can easily fit on a
typical desk allows operators to change
the devices at the end of the arm to per-
form different functions, such as grab-
bing and grasping, operating with a cam-
era, or making full rotations, a tricky feat
for manipulators. RoadNarrows plans to
release a first generation of Hekateros
devices this fall to select customers.

Range of applications

The NSF grants are meant to help small
companies, such as RoadNarrows, explore
“cutting-edge, high-risk, high-quality”
projects, like Hekateros, which could bene-
fit educational research and have applied
purposes. The company’s robots, add-ons
and software could have a range of applica-
tions from education and research to light
manufacturing and industrial uses and
entertainment and home use, according to
Knight. He added that RoadNarrows has
worked with an open interface for its prod-
ucts (when its partners allow) to encourage
more development.

“The size of RoadNarrows is particular-
ly important as it can cater to the niche of
research robotics,” said Nikolaus Correll, a
computer science professor at the
University of Colorado at Boulder who has
worked with the company on software and
hands-on learning packages. In turn,
RoadNarrows is assisting Correll’s lab with
development and maintenance.

The company is applying for more
funding through NSE but its staff is
aware that financial sufficiency and via-
bility will be tied to the success of its
products in the marketplace.

For now, Knight and Wheeler said the
company hopes to maintain its mix of
products and customers, and they are
not shy about talking about a more auto-
mated future where bots are not just
novelties and self-propelled home appli-
ances. With the increase in computing
and processing power and the develop-
ment of nanotechnology, robotics stands
on the verge of a boom, they said, similar
to the upsurge of smartphones and the
related applications still evolving.
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Made by hand, sold online

Natural, fresh
cosmetics right
from Loveland

By Tracee Sioux
news@ncbr.com

LOVELAND — Nearly 14
years ago, Michele Renaud Slavik
made some soaps that sold out
quickly in downtown Loveland.
This year, the founder and CEO of
Renaud Naturals is expecting to
break last year’s record of
$350,000 in sales of her natural
and organic cosmetics, skin care
and sunless tanning products,
mostly through online business.

“Our sales are up every year,”
Renaud Slavik said. “Last year was
our best year ever, which is good
in a recession. We manufacture
about 500 products here, cus-
tomers can choose to have our
products or T'll formulate a new
formula for them.”

Renaud Slavik, a Canadian who
now holds dual citizenship, met
John Slavik in the Florida Keys.
They moved to his hometown of
Loveland after they married.
Unable to work without a green
card, she asked herself, “Now what do I do?”

Renaud Slavik was not without skills; she
holds a bachelor’s degree in chemistry.

“I had this chemistry background and never
done anything with it, she recalled. “I always had in
back of my mind that [ wanted to do this one day.”

So when her handmade soaps received an
enthusiastic response from the shops on Fourth
Street, “I thought, ‘Gee, that went over well.’ I
took a couple of courses in aromatherapy and
cosmetic chemistry and carried on from there,”
she said.

Renaud Naturals now makes 90 percent of its
sales as wholesale to spas and natural body care
companies. Some clients are private label,
including Amalvi in Denver and La Vie Celeste
in New York City.

The Slaviks own two buildings on Loveland’s
Fifth Street. Her husband used to sell antiques in
the 1,200-square-foot space that now serves as

Ready for g TRANSCENDERT experience
with veur nexi business phote sheet ¥
(Imegine: peinless end simple)
G70-330-4403.

SOFT TOUCH - Michele Renaud Slavik, founder and CEQ of Renaud Naturals,
used her chemistry degree to develop a line of fresh, natural cosmetics.

Tracee Sioux , Northern Colorado Business Report

the Renaud Naturals store. Because such a small
portion of her business is done through walk-in
sales, the space doubles as a warehouse for the
booming online business. The sign still reads,
Madame Renaud’s, the company’s first name.

The manufacturing side of the business has
grown from occupying 50 square feet to using
7,000 square feet for conjuring new products,
mixing samples, making the product in concen-
trated bulk, packaging and shipping and office
space. In the back is an industrial mixer, blender,
refrigerators and a hopper that fills one bottle at
a time.

Every product is made fresh on site, with
Renaud Slavik inventing and mixing new prod-
ucts herself. Every product is hand-labeled.
Renaud Naturals now employs four full-time and
two part-time employees and their jobs overlap.

Office manager Amanda Stone doubles as the

See RENAUD, 34B
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Layoffs create
brand-new
entrepreneurs

Necessity can be
mother of invention,
when jobs are scarce

John Comeau and his wife, Allie,
founded Horsetooth Hot Sauce, a retail
and wholesale food company, in 2008,
after John was laid off from his corpo-
rate job.

The Colorado
State University
graduate had no
prior food compa-
ny experience, but
had made hot
sauce as a hobby.
Allie encouraged
him to start the
business, since she
had already been
self-employed for
many years. The
fact that she is in
marketing and copy-
writing has helped them significantly.

They began selling their products
directly to consumers at local farmer’s
markets, and the six-flavor line with
names like Rubin’s Red, after the cou-
ple’s blue heeler, and Naughty No. 4 is
now available in local stores and online
at www.horsetoothhotsauce.com.

The Fort Collins-based company has
two employees, and in the future Comeau
hopes to expand beyond hot sauce to
build a “Horsetooth Foods” brand.

WHAT'S

WORKING
Brian Schwartz

Q: What was your initial startup
cost and source?
A: $4,000 on credit cards.

Q: How long until there was a posi-
tive cash flow?
A: We have not hit a positive cash
flow just yet.
See WHAT'S WORKING 34B
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www.columbinehealth.com

970-488-3777
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ON THE JOB

NONPROFIT

CARE Housing welcomed new executive officers
toits board of directors. They are Dawn Davis, pres-
ident; Brian Mannlein, vice president; Chuck
Rutenberg, treasurer; Kevin Dryg, secretary. CARE
Housing is a nonprofit organization providing
affordable rental housing and supporting services
to working families.

Ryan Keiffer, executive
director of local nonprofit
arts and culture economic
development organization
Beet Street, accepted an
invitation to join the
Colorado Workforce
Development Council. The
CWDC is a governor-appoint-
ed committee to act as a KEIFFER
liaison for legislators and
state government officials on issues affecting
Colorado businesses and their capacity to recruit
and maintain quality, experienced workers.

LAW

Shannon Lyons joined
law firm Otis, Coan & Peters
LLC. Lyons specializes in
trial litigation and empha-
sizes all aspects of real
estate, business and bank-
ing related matters. He is a
member of the Colorado Bar
Association and the Weld
County Bar Association. He LYONS
as a founding member of the Greeley law firm of
Collins, Liu & Lyons LLP and remains as the manag-
ing partner.

ACADEMICS

The Education and Life Training Center in Fort
Collins hired Dianne Tjalkens as office manager
and volunteer coordinator and Laura Barron to fill
the new position of public relations coordinator.
Barron will focus on finding news ways to promote
ELTC's many programs including job skills training,
literacy classes, Smart Computer Workshops, com-
puter donation and refurbishing program, and cus-
tom-tailored computer software training.

Jeffrey Knight has
been elected vice chair of
the board of directors of the
Front Range Community
College Foundation. The
FRCC Foundation was estab-
lished in 1994 to raise funds
for scholarships, programs
and facilities at the college.
Knight is a territory manag- KNIGHT
er for Oracle, with more than
30 years experience in sales, marketing and man-
agement in computing, storage and e-commerce
industries.

Phebe Peterson and Donald Langren joined
theInstitute of Business and Medical Careers as new
student account coordinators. Both will be responsi-
ble for billing and collecting tuition, fees, refunds,

emergency loans and tracking active student
accounts.

HEALTH CARE

Jeff Higgs joined
Workwell Occupational
Medicine as the director of
operations. Higgs brings
over 10 years' management
experience in the health-
care industry and will over-
see the operations of all of
Workwell's clinical facilities.

CUERVO

Miramont Family
Medicine  hired  Scott
Kenyon to be its new
CEO. Kenyon, a native of
Washington state, received
his bachelor of
science degree from
Brigham Young University.
He received his master's in
health-care administration
from Pacific University in
Forest Grove, Ore. in August.

FREEMAN

Julia Cuervo, M.D., joinedBanner Medical Group
as an internal medicine specialist. Cuervo speaks
English and Spanish and looks forward to treating
all aspects of adult health care - preventive, diag-
nostic and therapeutic.

MARKETING/MEDIA

Marketing firm The Mantooth Co. in Fort Collins
added Randi Freeman to its team of nine.Freeman
will assume the role of Account Manager, handling
various marketing and event accounts.

GOVERNMENT

Ben Stein is the new chief financial officer for
the Colorado Department of Transportation. In this
position, he will serve as the director of CDOT's
Division of Accounting and Finance, responsible for
the overall financial management of CDOT including
transaction processing, financial reporting, fore-
casting and budgeting.

MISCELLANEOUS

CGRS Inc. hired René Clements as human
resources director and Bob Carnahan as chief
financial officer. Joby Adams, co-founder and prin-
cipal/hydrogeologist has been appointed to the
Geosciences Advisory Committee at Colorado State
University. CGRS, formed in 1987 in Fort Collins, pro-
vides services specifically designed to assist fuel
facility owners and operators with petroleum stor-
age, handling and regulatory compliance needs.

High Country Beverage hired Dan Barsocchini
as the new warehouse manager. Barsocchini will
oversee all function regarding the High Country
Beverage Warehouse in Loveland.

If you have an item to share about a promo-
tion, job change or career news of note, e-mail
it to Noah Guillaume at nquillaume@ncbr.com,
or mail it to On The Job at NCBR, 141 S. College
Ave., Fort Collins, CO 80524.

Business Report Social Media

Follow us on: wwwi.businessreportdaily.com

www.NCBR.com




Oct. 8-21,2010 | www.businessreportdaily.com Northern Colorado Business Report | 11B

TIME OUT

BIG LEAP - 1. Connie Mapes, State Farm Insurance Cos., leaps for the trapeze on the ropes
course during the September Leadership Weld County team building session. 2. Scientist and
Pulitzer Prize-winning author Edward 0. Wilson toured the University of Northern Colorado’s
biology and environmental studies programs Sept. 22, that included a stop in Ross Hall to visit
bats being studied by Biological Sciences Professor Rick Adams. 3. Clara Woodmansee and
Tootie Close of CCl, Amber Zamudio of Barvista Homes, and Ginny Barrett of IMS Heating & Air
attend Employer Solutions Group's seminar on pay practices and pitfalls Sept. 23 at Rustic Oven
in Fort Collins. 4. Louise Kuntzelman of First National Bank joined Denise and Bruce Freestone
of OpenStage Theatre & Co. on Sept. 23 at Linden Marketing in Fort Collins to receive Women of
Distinction pins from NCBR.

E-mail your event photos to Editor Kate Hawthorne, khawthorne@ncbr.com. Include complete
identification of individuals.

Unsurpassed Credentials. Uncommon Capabilities. Exceptional Care.

J. Smith, 1. Smith has had chronic back pain for almost thirty years.

Here is what she had fo say about Dr. Nieves:
“You are the only doctor who explﬂined my
numMerous proble‘ms and did various treatments

that finally brought me some pain relief and most
of the time pain free. You always told me t/a.at you
were not going to give up on me and you didn.

[ cannot sing my praises of y

Patient Testimonial

h »
ou enougn.

— J. Smith

THE EXPERIENCE, CREDENTIALS AND KNOW-HOW BEHIND YOUR RELIEF AND RECOVERY.

Fellowship-rained in interventional spine, musculoskeletal and pain medicine, Ricardo A. Nieves, M.D., has helped thousands of people live
happier, more fulfilling lives. Board-certified in pain medicine, sports medicine and physical medicine and rehabilitation and with several
related advanced certifications, he is Northern Colorado’s most highly credentialed non-surgical spine and musculoskeletal specialist.

* Non-Surgical Spine Care * Pain Relief & Restoration of Function

* Interventional Pain Medicine o Work Related Injuries

e Sports Medicine * Injections & Nerve Blocks

* Medical Acupuncture * Discograms

* Electro Diagnostic Medicine o Sports Medicine & Sports Injury Rehabilitation
Ricardo A Nieves, * Mechanical Diagnosis & Spine Treatment o Physical Therapy, Medical Exercise & Fitness

M.D., FAAPMR

1437 Riverside Ave, Fort Collins © (970) 692-5550 * www.cspasm.com
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Greeley

ENTREPRENEURIAL
MONFORT | ExTRERRENEGRIAL

Bigger and Better Than Ever,
With $36,000 in Prize Money!

Want to launch a new business, or take your business idea to
the next level? Then enter the Monfort College of Business
Second Annual Entrepreneurial Challenge—Northern Colorado’s
real growth initiative.

Entrepreneurial Challenge 101

Thursday, October 14 6-8 p.m.

University of Northern Colorado Center at
Centerra, 2915 Rocky Mountain Ave., Loveland
Learn about application guidelines, judging criteria, local

resources to help with business plan preparation and more.
This event is free to the public.

Applications due Monday, November 29.
Anyone can enter!
To compete, submit your business concept online by Monday,

November 29. For business concept guidelines and format,
visit our website at www.mch-echallenge.com.

Preliminary Challenge

Wednesday, Jan. 26, 2011

University of Northern Colorado Center at
Centerra, 2915 Rocky Mountain Ave., Loveland
Each entrepreneur will have 15 minutes to present a business

concept, with judges and other business experts giving
feedback during a private roundtable session.

Monfort College of Business
Entrepreneurial Challenge

Thursday, March 3 7:30 a.m.- 5 p.m.
University of Northern Colorado, University
Center Ballroom, Greeley $50 full day,

$25 luncheon only.

* Business plan presentations by 10 competition finalists.

* Workshops about financing, marketing and legal issues,
including protecting intellectual property and copyright law.

* Networking, luncheon, reception and business showcase.

For complete details about rules, workshops,
speakers and presentations, visit

www.mcb-echallenge.com

Bringing

UNIVERSITY of

NORTHERN COLORADO

education
to life.

Northern Colorado

BUSINESS
REPORT

BouLper County

USINESS
EPORT

BRIEFCASE

KUDOS

The Mom's Choice Awards named Pretty
Brainy Smart Tees for Smart Girls the Gold
Recipient in family friendly gear and accessories for
production quality, educational value, entertain-
ment value, originality, appeal, cost and design
innovation. The winning T-shirt design combines
math crib sheets, inspiring stories and embellish-
ments. Based in Fort Collins, Pretty Brainy designs
products that help ‘tween girls stay engaged in
interests that would lead to their future careers.

Paul L. Anderson Productions Inc., a multi-
media/video production company, earned the top
Award of Excellence from the Videographer Awards
for their creation of the Waterpik Dental
Professional Education Video. Paul L. Anderson
Productions specializes in visual communications
for the high-tech and bio-tech industry, and non-
profits.

NEW PRODUCTS AND SERVICES

Amy Madden Copp launched her event planning
business eSQUARED (exceptional events) this
month. eSQUARED will provide strategically
designed events to business executives who want to
capture the attention of their target audience, their
staff, their community, or their customers. Services
will include product launches, logo unveilings, exec-
utive retreats, company holiday parties, VIP cock-
tails and receptions, fundraisers and galas, confer-
ences and seminars. For more information, contact
Amy at amy@esquaredevents.com.

Be Local Northern Colorado launched its
online marketplace at www.BeLocalFirst.org with
more than 350 business profiles. The Be Local
Coupon Book, now in its fifth year, is available and
heftier than ever with over 260 coupons and $6,000
in savings from 177 independently local owned busi-
nesses. Visit the organization's new homepage to
access the online marketplace, find Coupon Book
outlets and learn about other initiatives.

NEW LOCATION

HuHot Mongolian Grill opened an express
restaurant concept off of Harmony Road in the
Front Range Village in Fort Collins. The location
offers the best of the original concept, but prepared
behind a counter for customers on the run. Starting
at $7.49, the menu includes a choice of chicken,
beef, pork, shrimp or tofu; three noodle options; 15
vegetables; HuHot's signature sauces; and 10 top-
pings.

Geotechnical Services Inc. expanded its oper-
ations to include a new office at 1136 E. Stuart St.,
Suite 2040, in Fort Collins. Heading up the branch
office is newly named Vice President Robin Dornfest.
GSI provides geotechnical engineering services spe-
cializing in geotechnical engineering, environmental
services, professional drilling, construction materi-
als testing and special inspection services.

NAME CHANGE

The team that created the RAMSTRONG fund
has now grown and evolved into the Lubick
Foundation's new nonprofit organization called
RamStrength. Headed by Executive Director
Michelle Lubick Boyle, the RamStrength was grant-
ed 501(c)(3) nonprofit status this year. This will
enable even greater support for local cancer sur-
vivors, by providing direct financial assistance for
basic needs, scholarship opportunities, programs
and services. For more information visit www.ram
strength.org/.

Skin Care Specialists of Colorado is chang-
ing its name to Dermatology Center of the
Rockies and moving to a newly constructed loca-
tion in the Longmont Medical Campus at 1551
Professional Lane, No. 135, in Longmont. The new
clinic will offer additional services: Mohs skin can-

Nonprofit notes

The Walmart Foundation's Colorado State
Giving Program announced a $75,000 grant for
Junior Achievement - Rocky Mountain Inc.
to support its mission of preparing young peo-
ple to succeed in a global economy. This grant
will help provide JA programs and volunteers
to 150 high school classrooms throughout the
state of Colorado in 2010, at no charge to the
schools or students.

Daniels Fund selected Pathways Hospice
as the recipient of a $20,000 grant to support
its mission of providing comprehensive care
for those who have an advanced medical con-
dition and those who are grieving. The grant
will help Pathways to continue to provide hos-
pice care to residents of Larimer and western
Weld counties, regardless of their financial cir-
cumstance.

cer surgery in the medical dermatology clinic and
cosmetic dermatology and spa services in the day
spa area. The Loveland office of Skin Care
Specialists of Colorado will change its name and
remain at its existing location at 776 W. Eisenhower
Blvd. at the south end of Lake Loveland.

DEADLINES

From October to March 2011, Johnson's Corner
will be hosting a drop-off collection point for non-
perishable food, winter coats and blankets for the
Pine Ridge Reservation located in South Dakota.
More than 42,000 people live on the 100-square mile
reservation, which has the highest rate of poverty
of anywhere in the United States and an unemploy-
ment rate around 85 percent, according to Nation
to Nation Ministries Inc., which supports the
reservation.

ANNIVERSARIES

Automotive detailing firm Sticklers 4 Details
Inc. in Fort Collins is celebrating its 10th anniver-
sary. The company's main focus has been on detail-
ing automobiles for auto dealers, but is now open-
ing its doors to the general public as well as fleet
accounts. Call 970-416-8313 for more information.

The Longs Peak Council, Boy Scouts of
America, celebrated its 100th Anniversary Event in
September at Hermit Park Open Space, in Estes
Park. This event brought together more than 2,500
scouts and scout leaders from throughout the
Northern Colorado Front Range, Southeast Wyoming
and Southwest Nebraska areas.

PROJECTS

Roche Constructors broke ground on the ren-
ovation and addition oon North Range Behavioral
Health. The design-build project is slated for com-
pletion in November. Roche is responsible for the
demolition of a parking garage and one-story build-
ing and removing the surrounding parking lot and
landscaping. In another project, The General
Services Administration awarded Roche the first
and second floor renovation of Building 41 in the
Denver Federal Center in Lakewood. Roche's scope
of work includes tenant finish upgrades to the first
floor mailroom and two major work spaces on the
second floor, which totals 24,500 square feet.
Construction is scheduled to begin this winter and
the team will have 150 calendar days to complete
the work.

If you have an item to share about name
changes, new products or business news of
note, e-mail it to Noah Guillaume at
nguillaume@ncbr.com, or mail it to Briefcase
at NCBR, 141S. College Ave., Fort Collins,

C0 80524.
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DAILY IN REVIEW

Colorado foreclosure filings rise for second month

Editor’s note: Daily in Review is a par-
tial digest of stories reported in the
Business Report Daily online service
between Sept. 20 and Oct. 1. Follow
Business Report Daily each day at
www.ncbr.com — click on “Breaking
News” on the home page — or subscribe to
have each day’s top items delivered to your
inbox twice a day.

DENVER — Foreclosure filings
across Colorado rose for the second
month in a row in August, but were
down compared to the same period a
year earlier, according to a report
released by the Colorado Department of
Local Affairs’ Division of Housing.

Foreclosure filings were down by 12.1
percent in Weld County, with 255 filings
in August 2010 compared to 290 in August
2009, while in Larimer County filings
were up by 3.7 percent, with 169 filings in
August compared to 163 a year earlier.

Statewide, foreclosure filings were
down by 10.1 percent in August com-
pared to the previous year. Monthly
foreclosure filings in Colorado have been
down year-over-year every month this
year since April.

Greeley DDA director to retire Oct. 15

GREELEY — Tricia Stewart, execu-
tive director of the Greeley Downtown
Development Authority for the last three
years, will retire from her position on
Oct. 15.

Stewart was hired in December 2007
to oversee the development of Greeley’s
57-block downtown district. A major
accomplishment of Stewart’s tenure was
to help pass the levy and bond measure
that gave the DDA an additional revenue
stream. Stewart also helped form the
Greeley Downtown Alliance.

The DDA board of directors has
named Bianca Fisher, project coordinator,
to serve as interim director until a perma-
nent replacement can be found.
Interested applicants can submit a resume
and letter of interest to Bob Tointon,
DDA chair, P.O. Box 9, Greeley, 80632.

Food Bank plans new pantry in Loveland

FORT COLLINS — The Food Bank
for Larimer County has begun a $2.15
million fundraising campaign to open
its Food Share program in a larger space
in Loveland.

The food bank plans to relocate
Loveland Food Share, a direct service
food pantry at 245 S. Madison Ave., to
the former Ferrero Paint & Collision
Repair building at 2600 N. Lincoln Ave.
A remaining $610,000 needs to be raised
to complete the campaign.

Food Share has locations in north
Fort Collins and Loveland and provides
free food to nearly 12,000 residents each
month.

In 2009, the Food Bank’s Food Share
pantries experienced 3,000 more visits
each month compared to the previous
year. In 2010, the food bank’s staff of 27,
with the support of nearly 1,900 volun-
teers, is on track to collect, sort and
deliver more than 7.5 million pounds of

food for 28,500 residents in need. FBLC’s
Food Share distributes 40 pounds of
food per person, per month.

For more information about the Food
Bank for Larimer County or Larimer
Shares, go to www.foodbanklarimer.org.

Monfort plans entrepreneurial challenge

GREELEY — The Monfort College of
Business at the University of Northern
Colorado  has beefed wup its

Entrepreneurial Challenge with more
prize money and more chances for
learning, competing and networking,
according to David Thomas, associate
professor of management.

The second competition will get
started with Entrepreneurial Challenge
101, designed for competitors to learn
about application guidelines, judging
criteria, local resources to help with
business plan preparation and more. It

will take place from 6 to 8 p.m. Oct. 14 at
the UNC Center at Centerra in
Loveland. Entrepreneurial Challenge
101 is free to the public.

Registration for the entrepreneurial
challenge, which is a daylong competi-
tion with workshops and a luncheon
next spring ends Nov. 29. Entrants
should register online and submit a
business concept at www.mcb-echal-
lenge.com.
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CALENDAR

Oct. 9 - HighCraft Builders Free Seminar - Tile 101,
from 10 to 11:30 a.m., HighCraft Builders, 429 S.
Howes St. in Fort Collins. Cost: Free. Contact:
HighCraft Builders at 970-472-8100 or
info@highcraft.net.

Oct. 9 - Adoptions Dreams Come True, starting at 6
p.m., The Hilton Fort Collins. Cost: TBD. Contact:
Brittany Hageman at 970-566-4682 or brittany@
mantoothcompany.com.

Oct. 9 - 10 - Surprise Sidewalk Sale, starting at 10
a.m., Downtown Estes Park, Elkhorn Avenue &
Vicinity in Estes Park. Contact: Suzy Blackhurst
at 970-577-9900 or sblackhurst@estes.org.

Oct. 11- NoCoNet presents Marketing Yourself, from
8 to 10:30 a.m., Faith Evangelical Free Church,
3920 S. Shields St. in Fort Collins. Contact:
NoCoNet at noconetinfo@yahoogroups.com.

Oct. 11 - 13 - The ABC's of Microsoft Access, from
5:30 to 8:30 p.m., The Education and Life
Training Center, 401 Linden St. in Fort Collins.
Cost: $99. Contact: Laura Barron at 970-492-
4357 or laura.barron@eltcenter.org.

Oct. 12 - 15 - Registration for the Fall Il Session at
ELTC, The Education and Life Training Center, 401
Linden St. in Fort Collins. Cost: Sliding Scale
Discounts Available. Contact: Laura Barron at
970-482-4357 or Laura.Barron@eltcenter.org.

Oct. 12 - Loveland Chamber of Commerce Old
Fashioned Political Rally, from 5:30 to 9 p.m.,
First National Bank West Exposition Hall at the
Larimer County Fairgrounds, Just off 1-25 in
Loveland. Cost: Free admission. Contact: Nicole
Hegg at 970-667-6311 or info@loveland.org.

Oct. 12 - Windsor Chamber Business After Hours,
from 5 to 7 p.m., Bank of Choice, 1270
Automation Drive in Windsor. Contact: Windsor
Chamber of Commerce at 970-686-7189 or infor-
mation@windsorchamber.net.

Oct. 13 - NCEDC Annual Meeting and Luncheon, from
11:30 a.m. to 1:30 p.m., Hilton Fort Collin, 425 W.
Prospect Road in Fort Collins. Cost: $35/person,
$240/table of eight. Contact: Diana McKinney at
970-667-0905 or dmckinney@ncedc.com.

Oct. 13 - Selling Your Unigueness, from 8:30 to 11
a.m., SBDC office (Key Bank Tower), 125 S. Howes
St., Suite 150 in Fort Collins. Cost: $40/prepaid,
$50/day of. Contact: SBDC at 970-498-9295 or
www.sbdc-larimer.com.

Oct. 13 - NCEDC Annual Meeting, from 11:30 a.m. to
1:30 p.m., Fort Collins Hilton, 425 W. Prospect
Road in Fort Collins. Contact: Kay Wood at 970-
667-0905 or kwood@ncedc.com.

Oct. 13 - STIR Loveland Speed Networking, from
4:30 to 6 p.m., Pourhouse, 124 E. Fourth St. in
Loveland. Cost: FREE/STIR Loveland members,
$15 to everyone else. Contact: Nicole Hegg at
970-667-6311 or stir@loveland.org.

Oct. 13 - Loveland Chamber of Commerce: The
Power of E-mail Marketing with Constant
Contact, from 10 a.m. to 2 p.m., Loveland
Chamber of Commerce, 5400 Stone Creek Circle
in Loveland. Contact: Nicole Hegg at 970-66/-
6311 or info@loveland.org.

Oct. 14 - Finding and Keeping Investors for your
nonprofit, from 8 to 11a.m., Loveland Chamber of
Commerce, 5400 Stone Creek Circle in Loveland.
Registration Deadline: Registration Deadline:
5:00 p.m., 10/13/2010. Contact: Nicole Hegg at
970-667-6311 or info@loveland.org.

Oct. 14 - How to attract and retain key employees
in a recovering economy, from noon to 1 p.m.,
Harmony one building/ New York Life, 3003 E.
Harmony Road, Suite 110 in Fort Collins. Cost:
free. Registration Deadline: 10/13/2010. Contact:
Brian  Fabrizio at  970-371-1915  or
bfabrizio@ft.nyl.com.

Oct. 14 - Innovation After Hours, from 4 to 6 p.m.,
Rio Grande - Agave Room, 143 W. Mountain Ave.
in Fort Collins.

Oct. 15 - Access - Intermediate, from 8 a.m. to 5
p.m., Front Range Community College - BP152,
4616 S. Shields St. in Fort Collins. Cost: $159
(includes textbook). Registration Deadline:
10/12/2010. Contact: Laurie Rue at 970-204-8686
or laurie.rue@frontrange.edu.

Oct. 16 - Hands-On QuickBooks, Loveland SBDC, 441

E. Fourth St., Suite 101a in Loveland. Cost: $120.
Contact: Mary Ann at 970-667-4106 or
maryann@lovelandsbdc.org.

Oct. 18 - 24 - Make A Difference Day 2010, starting
at 0 am. Larimer County. Contact: Jami
McMannes at 970-407-7055 or jmcmannes@
uwaylc.org.

Oct. 19 - Relationship Selling, from 8:30 to 11 a.m.,
SBDC office (Key Bank Tower), 125 S. Howes St.,
Suite150 in Fort Collins. Cost: $40/prepaid,
$50/day of. Contact: SBDC at 970-498-9295 or
www.shdc-larimer.com.

Oct. 19 - 13 - Google Confusion Unraveled, from
5:30 to 8:30 p.m., The Education and Life
Training Center, 401 Linden St. in Fort Collins.
Cost: $49. Contact: Laura Barron at 970-482-
4357 or Laura.barron@eltcenter.org.

Oct. 20 - Loveland Chamber of Commerce Business
Before Hours, from 7:30 to 9 a.m., High Impact
Signs and Graphics, 1546 Taurus Court in
Loveland. Cost: Free to Chamber Investors, $5 in
advance for non-members, $8 at the door for
non-members. Registration Deadline: Pre-regis-
ter by 5 p.m.10/19/2010. Contact: Jim Worthen at
970-667-6311 or info@loveland.org.

Oct. 20 - Notes from the Underground: Solutions to
Greenhouse Gas Mitigation are in our Soils, from
510 6:30 p.m., Avogadro’s Number, 605 S. Mason
St. in Fort Collins. Cost: FREE. Contact: Kerri
McDermid at 970-492-4155 or kerri.mcdermid@
colostate.edu.

Oct. 20 - Improve Your Business with QuickBooks
Reports, from 8 to 10 a.m., Loveland SBDC, 441E.
Fourth St., Suite 101a in Loveland. Cost: $25.
Contact: Mary Ann at 970-667-4106 or
maryann@lovelandsbdc.org.

Oct. 21 - Retain the Best & Engage the Rest, from
8:30 a.m. to 10 a.m., Fox Hill Country Club, 1400 E.
Hwy 119 in Longmont. Cost: $O. Contact: Amy
Essig at 303-776-3105 or aessig@VB
benefits.com.

Oct. 21 - Business Registration & Entity Selection,
from 7 to 9 a.m., SBDC office (Key Bank Tower),
125 S. Howes St., Suite150 in Fort Collins. Cost:
$25/prepaid, $30/day of. Contact: SBDC at 970-
498-9295 or www.shdc-larimer.com.

Oct. 21 - Trademark & Copyright, from 10 a.m. to
noon, SBDC office (Key Bank Tower), 125 S.
Howes St., Suite150 in Fort Collins. Cost: $25/pre-
paid, $35/day of. Contact: SBDC at 970-498-9295
or www.shdc-larimer.com.

Oct. 21 - Healthcare Reform After September 23,
from 11:30 a.m. to 1p.m., The Rustic Oven, 2350 E.
Harmony, in Fort Collins. Contact: Greg Soden at
970-612-2022 or gsoden@esghr.com.

Oct. 22 - Access - Advanced, from 8 a.m. to 5 p.m,,
Front Range Community College - BP152, 4616 S.
Shields St. in Fort Collins. Cost: $179 (includes
textbook). Registration Deadline: 10/19/2010.
Contact: Laurie Rue at 970-204-8686 or laurie.
rue@frontrange.edu.

Oct. 23 - Top Chef Northern Colorado, from 5:30
p.m. t010:30 p.m., Evans Community Center, 1100
37th St. in Evans, Colorado. Cost: $75/person or
$150/couple. Contact: Gwen Schooley at 970-353-
5970 or gschooley@akidsplace.org.

Oct. 23 - Larimer Humane Society's 12th Annual Top
Cat & Tails Gala, starting at 5:30 p.m., Fort Collins
Marriott. Cost: $90/person, $650/table. Contact:
Larimer Humane Society at 970-530-2947 or
http://www.larimerhumane.org.

Oct. 26 - Is Franchise Ownership For You?, from 3 to
5 p.m., Loveland SBDC, 441 E. Fourth St., Suite
101a in Loveland. Cost: $10. Contact: Mary Ann at
970-667-4106 or maryann@lovelandsbdc.org.

Oct. 26 - Taxes & Recordkeeping, from 8:30 a.m. to
noon, SBDC office (Key Bank Tower), 125 S.
Howes St., Suite150 in Fort Collins. Cost: $40/pre-
paid, $50/day of. Contact: SBDC at 970-498-9295
or www.shdc-larimer.com.

Oct. 28 - Internationally renowned economist,
Jeffrey Rosensweig, to speak on Oct. 28, from 11
a.m. to 1230 p.m., Hilton Fort Collins, 425 W.
Prospect Road in Fort Collins. Cost: $0.
Registration Deadline: Oct. 20. Contact: Kris
Clagett at 970-237-3380 or events@g4wm.com.
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What's In a

When 26 become
one, more money for
commercial loans

By the end of the year, FirstBank
locations in Colorado should still be
called FirstBank.

Big deal, right?

Right.
FirstBank’s 26
state charters are
about to become
one bubbling pot
of money — a col-
lective $10 billion
in assets — under
a plan to become
one national bank.

The Colorado
Division of Banking recently approved
the system’s request to consolidate. The
move still must be approved by federal
regulators, which may come this month
or by the end of the year.

For FirstBank officials, who have
been contemplating this step for a cou-
ple of years, the move is chiefly about
efficiencies.

“For us, the numbers speak for
themselves,” said Pat Brady, president of
Fort Collins-based FirstBank of
Northern Colorado. “I don’t think any
rational person would say something’s
wrong with FirstBank. It has no effect

BANKING
Sharon Dunn

on the customer; we love the timing of
it, and that we’re in control.”

Brady said the financial meltdown in
2008 put the brakes on plans to consoli-
date sooner.

“It seemed ill-advised because the
consumer would assume it had some-
thing to do with us being in financial
trouble,” Brady explained. “Now that
we’ll have a third record earnings (year)
in the worst time in banking since the
Depression, it seems that a client won’t
be concerned that this is done because
we’re in a negative position.”

Gerald Shadwick, a former banking
professor at the University of Northern
Colorado and longtime banking CEO,
said that given the bank’s stellar per-
formance, the consolidation would seem
to have no major advantages other than
being able to lend more under one roof.

“FirstBank is one of the strongest
banks in the state, so it’s not out of des-
peration,” Shadwick said. “They used to
be really just a consumer bank, so it could
be they’re stepping up to get into more
commercial size. This just makes it easier.”

Indeed, FirstBank of Northern
Colorado recently reached $100 million
in commercial loans, Brady said.

“We’ve been working toward that,
and we didn’t get into commercial lend-
ing until five years ago,” Brady said.

Change transparent
Collectively, the bank will be known as
FirstBank of Colorado, with operations

based in Lakewood. That means FirstBank
of Northern Colorado will cease to exist
— at least in name, Brady said. The
change will be transparent to most who
use the bank — stationery won’t change,
and checks, employees and bank locations
and ATM sites will remain the same. No
new, confusing branding to decipher.

But the high-dollar customers whose
accounts will grow beyond federal
insurance coverage limits will notice, as
they won’t be able to portion out their
money among different branches.

“We plan to lose some deposits that
were FDIC-sensitive in the consolida-
tion,” Brady said. “By way of an exam-
ple, in Northern Colorado, we had three
dozen customers that exceeded their
coverage limit ($250,000) in our char-
ter. As a rule, we think we’ll retain
between two-thirds and maybe 80 per-
cent if not more of all deposits that
were under-insured, if you will.”

What that will mean is customers
taking the risk of their money not being
insured in the event of a bank failure.

“That’s a testament (to the bank’s
strength),” Brady said. “Why move to a
lesser bank to get the government pro-
gram? The reaction (has been), T know
I can get coverage at XYZ Bank, but are
they really safer than you?””

Brady said losing some deposit
accounts may not be a bad thing.

“Even if we were to lose a substantial
part of the deposits that were unin-
sured, it really contributes to the bot-

name? FirstBank merges charters

tom line because currently, FirstBank is
such a good deposit gatherer. We are
unable to fully deploy all of our
deposits today. What that means, we
actually lose a bit of money every night
on excess deposits. We don’t like to lose
market share, but there’s actually not a
very big effect to income.”

In fact, the move should save the sys-
tem up to $2 million a year, Brady said.

The national charter also puts the bank
in the hands of examiners used to review-
ing larger banks, as well, Brady added.

Having one charter could also make it
easier to sell the bank, but Brady said that
is unlikely. He said the bank will likely
continue to grow as organically as it has
done in the past — one location at a time.

Brady said employees will keep their
jobs with the move, and he will remain
in Fort Collins, now as market president
instead of branch president.

“We still like the idea of local repre-
sentation in town and having the
autonomy to run our banks with cer-
tain characters,” Brady said. “We’re
telling our customers: We'’re the best of
both worlds. We’re bigger than a small
bank with only one office, but we’re not
so huge that you can’t get someone to
answer the phone.”

Sharon Dunn covers the banking indus-
try for the Northern Colorado Business
Report. She can be reached at 970-221-
5400, ext. 219 or sdunn@ncbr.com.
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Largest Bank Branch Locations DataBank

The Vault’s Always Open

Source: FDI
Region surveyed includes the City of Brighton, Larimer and Weld counties.
N-commerical bank, national charter and Fed member SM-commercial bank, national state charter and Fed member NM-commercial bank, national state charter and Fed nonmember SA-savings association, state or federal

charter

N/A-Not Available
NR-Not Previously Ranked

Do You Need a FREE SECOND OPINION OF YOUR PORTFOLIO?

Paul Hummel, ChFC
Chartered Financial Consultant
935 Cleveland Avenue
Loveland, CO - 970-669-9720

Michael Tarantino, CDFA™
Investment Representative
303 E. Mountain Avenue

Ft. Collins, CO - 970-292-0105

ongoing certification requirements.

Kevin Dunnigan, MBA, CFP® Andrew Moore BANK

CERTIFIED FINANCIAL PLANNER™ PROFESSIONAL Investment Representative
L, 057022256 Lo, (0570413215 four FNANCIAL
’ ' future depends on ACTIONS
YOU TAKE NOW.
Call today.
Free Portfolio Review
IRA Rollover
Annuities
Stocks & Bonds
Mutual Funds
Denise Martz Tyler Rusch, CDFA™ NOT INSURED BY FDIC OR ANY
Investment Professional Investment Representative FEDERAL AGENCY
3227 Timberline Road 2695 W. Eisenhower Blvd. May lose Value
Ft.Collng, €0 970-292-0115 Loveland, C0 - 970-622-7408 No Guarantee
Certified Financial Planner Board of Standards, Inc. owns the certification marks CFP, CERTIFIED FINANCIAL PLANNER™ and #&3 which it awards to individuals who successfully complete CFP Board’s initial and
Investment Centers of America, Inc. (ICA), member FINRA, SIPC, is not affiiated with Home State Bank. Securities and insurance products are offered through ICA and affiliated i mxumn(eaﬁenaes and are: not insured by
the FDIC or any other federal government agency; nota deposnorotherobhganon of, or quaranteed by any bank orits affliates; and subject to risks including the possible loss of principal amount invested.

BANK
ADDRESS DEPOSITS 2009 INSTITUTION MAIN OFFICE E-MAIL
RANK | PREVRANK |PHONE/FAX DEPOSITS 2008 INSTITUTION CLASS WEB SITE PERSON IN CHARGE W/ TITLE
I
PO, Do op - BANK $710,018,000 Fort Coll N/A
a ,010, ort Lollins :
1 1 Fort Collins, CO 80521 §758,357,000 SM www Istnationalbank.com iy el Bl T e
970-495-9450/N/A
g?s’f)Kwofo?# (s)tl e §276,543,000 £ N/A
X A vans :
2 2 Greeley, C S0 Loans and banking services. www.BankofChoiceOnline.com Darrell D. McAllster, CEO
SToc3es E400/970-350-5282
%003 FcAl'TGO A $207.163,000 Sioux Falls, SD N/A
ollege Ave. 163, 10ux ralls, f : :
3 3 Fort Collins, CO 80525 $167,679,000 N www.wellsfargo.com Dan Gasper, Community banking president
0 586 16010366 TTT
8501 TSt $191,940,000 Sioux Falls, SD N/A
A A loux ralls, o :
4 NR  [Greeley, CO 80634 §106,689,000 N www.wellsfargo.com Bill Kurtz, President
970-356-1000/N/A
1075 Collogah $170,11,000 Siou Falls, SD N/A
ollege Ave. HlIA loux ralls, :
5 NR Fort Collins, C0 80524 $156,140,000 N www.wellsfargo.com Dan Gasper, President
970-482-1100/N/A
Hri ek $163,679,000 Fort Coli N/A
ra Ave. A A ort Lollins .
6 4 Greeley, CO 80634 §189.644.000 SM www Istnationalbank com Alex Craig, Branch manager
970-495-9450/N/A
195¢ Boatdnalk e $149.924,000 Fort Coll N/A
. boarawa rive b o ort Collins :
T 5 Fort Collins, CO 80525 §145,875,000 S www Istnationalbank.com L7 CEIERN LI O T
970-495-9450/N/A
S9N Clovelard A $137,116,000 Loveland bank@homestatebank
. Cleveland Ave. 116, ovelan an omestatebank.com :
8 6 Loveland, CO 80537 §145154,000 NM www homestatebank.com Harry J. Devereaux, President
970-203-6100/970-669-6228
1S o S $136,944,000 Sioux Falls, SD N/A
ain ,944, ioux Falls, "
9 7 grigton & sosor 315,488,000 N www.wellsfargo.com Claudia Klose, Branch manager
655-3102/N/A
Sy Fdi\HomE $127,622,000 Greel N/A
ra Ave , s reele H
10 8 Evans, CO §i81415,000 - www BankofChoiceOnline.com Darrell D. McAllister, CEO
53 506 1000/370-506 1937
TRt Sp K $127.220,000 Ault info@farmersbank-weld
ITSt SL. d | u Info@rarmerspbank-weld.com :
1" 9 Ault, CO 80610 128,213,000 S www farmersbank-weld.com e IR, BT
970°834-2121/970-834-1351
%%YégtThAAG A $124,660,000 Loveland t ice@advantagebank
ve | | ovelan customerservice@advantagebanks.com . .
12 10 Greeley $52,492,000 NM www.advantagebanks.com Chris Jeavons, Branch president
o Aal 0047 10-353 0433
300+ Harmony Road 118,933,000 Charlotte, NC N/A
armony Roa ) | ariotte, g i
13 11 Fort Collns, C0 80575 §142 935,000 SA wiww.wellsfargo.com ST LT O L
970-493-3300/970-416-8610
ADVANTAGE BANK
1475 N. Denver Ave. $116,345,000 Loveland customerservice@advantagebanks.com Tom Chinnock. CEO
14 12 Loveland, C0 80537 §151584,000 N www.advantagebanks.com :
970-613-1082/970-613-1853
G0 %‘t’#‘s{‘ NDTRUST $114,889,000 Greel jredfern@cachebankandtrust
i / reeley Jredrern@cachebankandtrust.com :
15 13 Greeley, C0 80634 $83.853,000 M www.cachebankandtrust.com Byron W. Bateman, President & CEO
$70:351-8600/970-351-7678
WELLS FARGO
3500 JFK Parkway, Suite 110 $110,877,000 Sioux Falls, SD mark.hensler@wellsfargo.com Mark L. Hensler, Branch manager
16 NR Fort Collins, CO 80525 $103,174,000 N www.wellsfargo.com Sharon Nemitz, Manager
970-233-3600/970-224-0433
300 2otk $110,416,000 Loveland bank@homebank
. . ,410,! ovelan an! omebank.com :
17 NR |Loveland,C0 80538 §112.242,000 NM www homestatebank.com ] ETBICAT e
970-203-6100/970-669-1491
OB E hrmony foad 1 O-ORARO $104,792,000 Fort Coll N/A
. narmony Roa . 8 ort Lollins ; :
18 14 Fort Collins, C0 80525 $85.773,000 i wwwefirstbank.com Patrick M. Brady, President
970-223-4000/970-282-3925
Yish mﬂzsoTtrI}3 étN Ks ite 114 $103,956,000 Greel t ice@newwestbank bi
uite 956, reele customer_service@newwestbank.biz q :
19 15 Greeley, C $87,000,000 Commercil wiw.newwestbank biz LGy il B, Ealve
Srockab is0o/570-a78 fe0
IO M S -ORARO $103,902,000 Fort Coll T @bankofcolorad
ain St. , . ort Lollins om.prenger@pankorcolorado.com :
20 16 Windsor, C0 80550 §102.199,000 i Wwww.bankofcolorado.com Tom Prenger, Branch president
970-686-7631/970-686-9246
1S, Rolie A 00 §102,52,000 Fort Coll N/A
. Rollie ve 192, ort Collins : :
21 17 Fort L u;) on, CO $84,081,000 NM www.bankofcolorado.com Tom Goding, President
B 88T SA001305.867 3401
2005 Sevenih S 99601000 D N
. oeven . ,0U1! enver .
22 18 Loveland, CO 80537 §101824,000 N www jpmorganchase.com Shirley Choury, Branch manager
970-622-7444/970-622-7466
T30 Lncon - BANK $88,333,000 Fort Coll N/A
Incoin P ! ort Collins A .
23 NR Loveland, CO 80537 §921196,000 N wwwstnationalbank.com Mark Driscoll, President
970-495-0450/N/A

Based upon responses to Business Report survey researched by Ross Manle
To be considered for future lists, e-mail research@ncbr.cor

S
|

INVESTMENT CENTERS
OF AMERICA, INC.

We know the territorys
Located at

Home Siate

Farmers Bank is rere for the long

run. We've been serving Northern Colorado's
financial needs for over 100 years. Farmers
Bank is committed to supporting our local
communities and business for the future. Thank

you for your continued business.

www.farmershank-weld.com

713 S. Lemay Ave., Ft. Collins CO » 970.221.2020
BANIK 119 First St., Ault CO « 570.834.2121+ 800.241.4440 i
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Largest Local Banks

RANK | PREV RANK

16 16

BANK
ADDRESS
PHONE/FAX

BANK OF COLORADO
1609 E. Harmony Road
Fort Collins, C0 80525
970-206-1160/970-206-1156

FIRST NATIONAL BANK
205 W. Oak St.

Fort Collins, CO 80521
970-495-9450/NA

BANK OF CHOICE

3780 W. 10th St

Greeley, Cl

970-339-! 5600/970 339-5848

HOME STATE BANK

2695 W. Eisenhower Blvd.
Loveland, CO 80537
970-203-6100/970-669-1491

FIRSTBANK OF NORTHERN COLORADO
1013 E. Harmony Road

Fort Collins, CO 80525
970-223-4000/970-282-3925

ADVANTAGE BANK
1475 N. Denver Ave.
Loveland, CO 80537
970-613-1982/970-613-1853

FARMERS BANK
119 First St.

Ault, C0 80610
866-834-2121/970-834-1351

VALLEY BANK & TRUST
4900 E. Bromley Lane
Bné;hton €0 806

659- 3490/303 659-2816

CACHE BANK AND TRUST
4601 W. 20th St

Greeley, CO 80634

970~ 351 *8600/970-351-7878

NEW WEST BANK

3459 W. 20th St., Suite 114
Greeley, CO 80634
970-378-1800/970-378-1801

FORT COLLINS COMMERCE BANK
3700 S. Collet e Ave Unit 102

Fort Collins, 525

970-204- 1010/970 204-1590

FIRST NATIONAL BANK OF ESTES PARK
241 Park Lane

Estes Park, C

970-586- 4485/970 586 0517

LARIMER BANK OF COMMERCE
1432 E. Mulberry St., Unit B

Fort Collins, C0 80524
970-224-7200/970-224-7219

SIGNATURE BANK

355 Eastman Park Drive
Windsor, CO 80550
970-674-3600/970-674-3610

FIRST FARMBANK

127 22nd St.

Greeley, CO 80631

970~ 346 7900/970-304-0458

LOVELAND BANK OF COMMERCE
102 E. 29th St

Loveland

970-679- 7150/970 679 7169

Based upon FDIC figures, June 30, 2010.
Local charters are based in Larimer or Weld counties or the City of Brighton.
The market is defined as the total deposits made at locally chartered banks within Larimer and Weld Counties and the City of Brighton.

N/A-Not Available
N-Commercial Bank

0,

SM-Commercial Bank, state charter and Fed member
NM-Commercial bank, state charter and Fed nonmember
(@ As of October 30, 2010 Fort Collins Commerce Bank, Larimer Bank of Commerce, and Loveland Bank of Commerce will be under local ownership.

ASSETS (028150) JUNE 30,
ASSETS (000S) JUNE 30,
2009

$1925,185
$1,880,641

$1,865,087
2,424,181

1,277,960
$1.273,390

$545,258
551,598

$438,144
$365,040

9380448
$467,328

$259,695
$255,880

$228,025
245,802

$161,413
$169,099

$145,066
$146,843

$100,339
$86,163

97,085
$93,300

$94,342
$89,610

76,623
$99,479

$70,483
$57,046

$39,879
$36,754

DataBank

The Vault’s Always Open

EQUITY CAPIETQ(L’ (OOOS) AS OF
DEPOSITS (000S) IN RETURN ON EOUITY AS OF JUNE PERSON IN CHARGE
MARKET JUNE 30, 2010 REGULATORY AGENCY HOLDING COMPANY
MARKET SHARE JUNE 30, | RETURN ON ASSETS JUNE 30 BANK CLASS WEB SITE
2010 2010 EMPLOYEES 2010 YEAR FOUNDED
$194,641 FDIC Tgm ngir][g
X residen
51'62%/'026 10% NM Pinnacle Bancorp Inc.
0 1% 459 WWW. bankofcoolorado .com
$209,249 occ B o
, ranch manager
St 5%/?03 -6% N Lauritzen Corp.
1% 509 www.1stnationalbank.com
1934
Darrell D. McAllister
$1062250 Sy s CE0
16% -Z"/o 239 www.bankofchoiceonline.com
0 2004
Harry J. Devereaux
$475,100 $50,636 FDIC President
% % NM Home State Bancorp
° 0% 7 www4homes’}5atebank.com
$30,110 FDIC Pat’r:ick hfi Brtady
, residen
SR 24% M Firstbank Holding Co.
0 2% 7 WWW. eflrs%b3ank .com
$29 658 FDIC fom %hl(;mock
5345607888 45% NM Advantage Bancorp
0 -4% 70 Www. advantagebanks .com
FrJed JMBI.lauer
im Miller
$210,910 S22, 9,30 FED Branch manager
3% g o President
0 www.farmersbank-weld.com
2001
Donna J. Petrocco
$206,112 $20,796 FDIC President & CEO
3% 6% NM Valley Bank & Trust
0 1% 101 www. vaIIeyb?ggiandtrust .com
Bzron} W. Bateman
$147.145 $13,665 FDIC resident & CEQ
204 % NM Cache Bank and Trust
° 0% NA www.cachebankandtrust.com
1996
Leroy Leavitt
3129 244 312,]53 FDIC CEO chairman
204 1% NM New West Banks of Colorado Inc.
1% 25 www.newwestbank.biz
2003
Gerard Nalezny
$82,414 $9,663 FDIC President
1% 3% NM Ca{utol Bancorp Ltd. D
0% 10 www.fortcollinscommercebank.com
2005
Dawd Taylor
$85,189 $11,490 0cc ) President
1% 13% N First National Financial Corp.
0 2% 21 www.fnbestes.com
Mark Allen Kross
$80100 3%02/90 F,\EJ“IAC cani |PreS|dent e
y (] apitol Bancorp Ltd.
1% 1% 7 www.larimerbank.com
2007
54021 foIC Robert N. H&ndteraker
) Presiden
37}1,346 1% NM Signature Bank Corp.
0 0% 7 www.signaturebanks.com
2004
Daniel Allen
$55,243 83,361 F,\?,L‘C Investment Opts LLC
1% % 2 www firstfarmbank.com
0 200
Gerard Nalezny
$33.461 $6,371 FDIC Interim President
% 4% NM Capitol Bancorp Ltd.
1% 44 wwaoveIandbaz%o;commerce.com
Based upon responses to Business Report survey researched by Ross Manley
To be considered for future lists, e-mail research@ncbr.com
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WO O4 Wealth
YO Management

Individual. Global. Sustaining.

Q4 Wealth Management and John Clagett invite you
to hear globally recognized economist
Dr. Jeffrey Rosensweig speak on
Global Trends and Investment Strategies.

e

Thursday, October 28, 2010 ¢« 11 AM - 12:30 PM
The Hilton, 425 W. Prospect Road, Fort Collins

For event details and registration, please call 970.237.3380
or email events@g4wm.com by Oct. 22

Securities and Advisory Services offered through Nations
Financial Group, Inc. (NFGI), Member FINRA/SIPC, A
Registered Investment Advisor. John Clagett is a registered
representative of NFGI. Q4 Wealth Management, Inc.isa s
eparate entity and not affiliated with NFGI.
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Largest Credit Unions with Members

in Region

RANK

W 00 ~ oo U1 A~ W DN

—
o

1
12

Source: National

CREDIT UNION
ADDRESS
PHONE/FAX

SECURITY SERVICE FEDERAL CREDIT UNION

16211 La Cantera Parkway
San Antonio, TX 78256
210-476-4484/210-444-3000
ENT

7250 Campus Drive
Colorado Springs, C0 80920
719-574-1100/719-388-0104

ADDISON AVE. FEDERAL CREDIT UNION

3408 Hillview Ave.
Palo Alto, CA 94304
877-233-4766/650-855-3711

ANHEUSER-BUSCH EMPLOYEES CREDIT UNION

1001 Lynch St.

St. Louis, MO 63118
314-TT1-7700/314-664-4376
PUBLIC SERVICE CREDIT UNION
2015 S. Pontiac Way

Denver, CO 80224
303-691-2345/N/A

ELEVATIONS CREDIT UNION
2300 55th St.

Boulder, C0 80301
303-443-4672/N/A

CREDIT UNION OF COLORADO
1390 Logan St.

Denver, C0 80203
303-832-4816/303-743-0101
WARREN FEDERAL CREDIT UNION
114 E. Seventh Ave.

Cheyenne, WY 82001
307-432-5400/307-638-7043
BOULDER VALLEY CREDIT UNION
5505 Arapahoe Ave.

Boulder, CO 80303
303-442-8850/303-449-0438
WELD SCHOOLS CREDIT UNION
2555 47th Ave.

Greeley, CO 80634
970-330-9728/970-330-1668
COLLEGE CREDIT UNION

2901 S. 27th Ave.

Greeley, CO 80631
970-330-3900/970-330-3609

BIG THOMPSON FEDERAL CREDIT UNION

746 N. Cleveland Ave.
Loveland, CO 80537

970-669-4747/970-669-6888
redit Union Administration

Figures provided are national.

Region surveyed is Brighton, Larimer and Weld counties.
N/A-Not Applicable

NR-Not Previously Ranked

Norbel Credit Union is now a division of Security Service Federal Credit Union, effective July 30, 2010.

Longs Peak Credit Union and Brighton Federal Credit Union are inactive.

TOTAL ASSETS JUNE 30, 2010
TOTAL ASSETS JUNE 30, 2009

$5,583,115,234
$5,264,873,796

$3,060,478,517
$2,852,470,426

$2,410,336,260
$§2,376,901,976

$1,281,165,395
$1,219,924,793

$1,013,565,080
$1,084,662,873

$926,471,017
$921,228 972

$922,868,994
$880,972,252

$307,027,765
$299,875,037

$213,686,114
189,895,624

$54,756,794
$54,61,640

$43,162,451
$43,505,236

$12,605,741
$10,580,769

TOTAL SHARES AND DEPOSITS
JUNE 30, 2010

TOTAL SHARES AND DEPOSITS
JUNE 30, 2009

$4,691,917,598
$4,322,062,220

$2,520,405,018
$2,357,200,995

$2,066,005,069
$1963,033,465

$1130,946,894
$1,090,621,849

$918,399,135
$933,066,349

$840,658,845
N/A

$801,214,865
$765,601,138

$307,417,106
$254,902,352

$192,993,359
$170,871,256

$49,829,366
$49,278,175

$37,630,598
$37,918,092

$11,635,447
$9,623,393

NO. OF MEMBERS 2010
EMPLOYEES FULL-TIME

2010
EMPLOYEES-PT 2010

760,546
1189
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200,602
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36
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385
1

98,750
285
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319
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75
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m
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TOTAL LOAN AMOUNTS | TOTAL DELINQUENT LOANS
2010

JUNE 30, 2010
TOTAL LOAN AMOUNT
JUNE 30, 2009

565,122,505
4,718,462,657

1,807,265,330
1,786,519,091

1574,652,252
1.767,486,698

828,606,681
822,314,012

759,678,455
934,585,767

618,786,393
677,678,338

527,579,396
543,450,273

272,432,479
232,093,142

104,492,909
113,087,895

29,109,429
29,752,228

28,769,845
29,301,609

8,175,608
6,352,865
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TOTAL DELINQUENT LOANS
2009

60,916,693
62,061,785

11190,473
10,840,953

24,730,450
28,149,140

13,951,804
15,414,790

19,075,130
32,263,002

3,558,356
4,681,974

4,768,401
6,196,085

2,591,439
1728214

618,758
717,095

230,458
166,966

445723
407,364

83,580
25,164

PERSON IN CHARGE W/TITLE
WEB SITE
YEAR FOUNDED

David E. Reynolds
CEO

www.ssfcu.org
1956
Charles Emmer
www.ent.com
1957
Benson Porter
CEO
www.addisonavenue.com

John Osborn
CEO
www.abecu.org
1939

Dave Maus
CEO
WWW.pSCU.org
1938

Gerry Agnes
CEO
www.elevationscu.com
1952
Terry Leis
CEO
www.cuofco.org

1934
Stephanie Teubner
CEO

www.warrenfcu.com
1951

Rick Allen
CEO
www.bvcu.org
1950
Steven Sanborn
President
www.weldschoolscu.com
Walter Marx
CEO
www.collegecu.org
1935
Anne T. Hrdlicka

CEO
www.bigthompsonfcu.org

ed upon responses to Business Report survey researched by Ross Manley
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During these challenging

times, we — like our

customers — are making it

through on our own. Bank

of Colorado hasn't taken any

government assistance. No

spin, just an independent,

family-owned, locally

managed business.

Distinctively different.

Distinctively Colorado.

Visit us online at:

bankofcolorado.com
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Shop around for bank
credit for your business

Credit is a necessary ingredient to
balance the operation of most business-
es. Without credit a business cannot
take advantage of surges in revenue to
invest for a much
greater return. So
profit is directly
associated with
the credit a busi-
ness has and why
businesses in this
country are strug-
gling to grow and

prosper.
 Approximately - yHE CLEVER
three to four years

Y BUSINESSMAN

ago, banks began

to close unsecured
credit lines for busi-
ness customers.
Credit for business has become increas-
ingly difficult to secure and today busi-
ness owners struggle to find credit to
operate and expand their companies.

Most firms do not change banks very
often, but in today’s environment it
makes sense to shop banks to find the
best service offerings, best credit terms,
and, most important, to select a bank
that is in good shape. If you can find a
healthy bank with the capacity to handle
the services you require, you will be on
the way to a better financial partnership.

There are plenty of websites that
provide information about the health of
banks, including
www.bankwatchlist.com. You can also
check whether your bank is operating
under any government restrictions
through the Federal Deposit Insurance
Corp. — www.fdic.gov — or the site for
the regulator in charge of the institu-
tion, such as the Office of the
Comptroller of the Currency.

Besides the health of your bank, you
may want to consider its size. Can a large
national bank provide your firm more
services? What about a regional bank
that has a more narrow focus? Or a
smaller community bank that may have
an opportunity to serve you better? The
banks are competitive and want your
business, so contact them and ask them
what they will do to earn your business.

Gerard Nalezny, president and CEO
of the Fort Collins Commerce Bank,
says a community bank may have more
flexibility and motivation to work with

Tommy Winston

local businesses. He also suggested that
going to a healthy bank and asking
them to help you work with the U.S.
Small Business Administration to
achieve credit may be the best method
for obtaining credit today.

Ask the bankers specifically how
many SBA loans they have processed in
the last six months and how that figure
compares to all other business loans
they have made in the same period.
This will help to qualify what banks can
really help you with an SBA loan.

How to shop for bank credit

Take the following steps to put your-
self in the best place to obtain the credit
you seek for your business:

B Prepare the best financial picture of
your business before contacting anyone
for credit. Prepare your company to begin
the shopping spree for credit by putting
your company in the best light. Include
any surges in revenue you anticipate.

B Check the financial health of your
current bank. If there are any negatives,
turn your search to healthy banks near-
by. If your bank is considered healthy,
then make your first stop to your com-
mercial banker and tell him or her what
you are about to do. If they want to
retain your business they may offer you
some good reasons to stay with them. If
not, the shopping begins.

B Contact banks that fit your serv-
ice needs and have the capacity to han-
dle your account. List all the services
you use with your current bank and
make that list available to a prospective
bank. Make certain all the services you
need are available with the bank that
may provide the credit you want.

If you take these suggestions you
may be able to secure credit now. By
preparing your company to shop for
credit you will be looking at what you
can do to make more profit with what
you have. When credit finally becomes
more available you will be in a position
to gain the best terms for your firm.

Tommy Winston is CEO of Winston
Ventures LLC in Wellington, which con-
solidates industries through acquisition,
recruits and hires, and helps the unem-
ployed return to rewarding careers. He
can be reached at 970-494-0400 or
Tom@winstonventuresllc.com.

www.ssfcu.org

Northern Colorado Business Report | 19B
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Largest Non-Local Banks

DataBank

The Vault’s Always Open

RETURN ON ASSETS
TOTAL DEPOSITS (000S) JUNE 30, 2010
ASSETS (000S) JUNE DEPOSITS (000S) IN NATIONALLY 2010 EQUITY CAPITAL (000S) | RETURN ON EQUITY HOLDING COMPANY
BANK 30, 2010 MARKET JUNE 30, 2009 | TOTAL DEPOSITS (000S) JUNE 30, 2010 JUNE 30, 2010 WEB SITE
PREV |ADDRESS ASSETS (000S) JUNE DEPOSITS (000S) IN NATIONALLY JUNE 30 MARKET SHARE JUNE |REGULARATORY AGENCY PERSON IN CHARGE
RANK RANK |PHONE 30, 2009 MARKET JUNE 30, 2008 2009 0, BANK CLASS YEAR FOUNDED
JPMORGAN CHASE BANK NATIONAL ASSOCIATION 1% G ¢ RO 6D,
111 Polaris Parkwa $1,568,093,000 $418,886 $969,042,000 $131,058,000 10% | LS e
1 1 Columbus, OH 43240 $1,663,998,000 $359,876 $974,480,000 13% FDIC CEO & chairman
312-732-4000 N 1824
Wells Fargo & Co.
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KEYBANK NATIONAL ASSOCIATION 0% KeyCorp
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You need more than
a business loan. You
need a business loan

from someone you
can trust.

You can trust First FarmBank.

First FarmBank is a local community bank with a solid
foundation. In fact, it's one of the few highest rated banks in
Northern Colorado. So you get more than the funds you need
to help your business grow. You get peace of mind, knowing
you're doing business with a bank you can truly trust.

EQUAL HOUSIEG
LENDER

Member
FDIC

FIRST www.firstfarmbank.com

FARM Bank 127 220d St., just off Hwy, 85

Hometown values. 970-346-7900
Hometown strong. Greeley, CO

Tuesdays
10:00 p.m.

To be considered for future lists, e-mail research@ncbr.con
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Northern Colorado 5...The Only
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Its work done, FDIC packs up, heads out of town

But fallout from
New Frontier bust
continues in region

By Sharon Dunn
sdunn@ncbr.com

GREELEY — Next week, the virtual
black cloud that has hung over Greeley
for more than a year could be lifted, at
least somewhat.

The Federal Deposit Insurance Corp.,
which came to town to liquidate the
failed New Frontier Bank, expects to
pack its proverbial bags and be out of the
building on Oct. 15, having sold 4,200
active loans worth $1.54 billion.

FDIC employees have been in the
New Frontier Bank buildings on 35th
Avenue since April 10, 2009, the day state
regulators shut it down for a host of
issues, including bad lending practices.
The bank had been under a cease-and-
desist order since December 2008, and it
continued to lose millions as borrowers
defaulted until the ultimate closure.

Time has marched on since that day.
Borrowers worked feverishly to find new
lenders to assume their loans, many to
no avail. They dealt with their loans
being sold at auction by the FDIC, then
new noteholders demanding immediate

payment in full. Businesses have closed,
and city leaders have tried to move on to
the new industries coming in with the
promise of jobs.

Other bankers happily took in mil-
lions in depositors who had to find a
new home.

Two of the bank’s branch buildings,
in Windsor and Longmont, sold this
year, with some prospective users now
peeking through the windows of the
main branch.

The FDIC’s moving day would lead
some to breathe a sigh of relief. Still oth-
ers say, “Not so fast”

“By virtue of our very short collective
memory as a society, and the New
Frontier situation not garnering the
headlines, people have made the
assumption that the situation has
resolved itself by virtue of the FDIC auc-
tion,” said Mike Flesher, senior vice pres-
ident and corporate secretary for
Mountain Plains Farm Credit Services in
Greeley. “The story is far from over and
the final chapters are yet to be written.”

Clearing out the dust

Most area bankers agree that the
cloud left by the New Frontier crash will
take years to clear up. The bank had
touched so many aspects of the
Northern Colorado community and
beyond.

New Frontier Bank skyrocketed to the

“The story is far from
over and the final
chapters are yet to be
written."

Mike Flesher, senior vice president
and corporate secretary
Mountain Plains Farm Credit Services

top of the local market share in its short
10 years, ending with $2 billion in assets.
It was the largest dairy lender in the state
and financed several out-of-state dairies
as well.

“Just having a player of that magni-
tude, it just rippled through our econo-
my,” said Byron Bateman, CEO and
president of Cache Bank and Trust in
Greeley. “If they had a customer that
sold widgets, somewhere down the road,
one of our customers was impacted.”

But by far, borrowers with New
Frontier-originated loans that were
poorly set up, researched and managed
may suffer the worst. Bankers say their
futures have yet to unfold.

Few banks could take on many of

those displaced borrowers. Bateman said
he took about three loans worth about
$1 million after looking at about $20
million to $25 million.

Bank of Choice spent about $15 mil-
lion on a $50 million loan package at an
FDIC auction, and took about a dozen to
two dozen smaller loans off of New
Frontier’s books, in addition to gaining
about 2,000 deposit accounts, said CEO
Darrell McAllister.

“We looked at over 60 (loans) and
took about three,” said Fred Bauer at
Farmer’s Bank in Ault. “Some were just
too big, but by and large, they weren’t
creditworthy.”

Farm Credit Services, which only
takes on faming and ranching loans, felt
just as hamstrung as other banks trying
to help the displaced New Frontier bor-
rowers. Most of the loans were just
structured too poorly, many times with
multiple years of losses being rolled back
into their original loans.

“So that hole just got deeper and
deeper,” Flesher said. “When those folks
came to us, we saw situations, where, in
fact, if you forgave half of their debt,
they still weren’t financeable. We've got
employees who’ve been doing this for 20
to 30 years in the business working with
agriculture (lending) and we have just
never seen anything like this.”

See FDIC, 26B
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FLEET!

Do your trucks
earn your living?

Avoid costly downtime
by calling the
fleet specialists

970-221-9280
www.DSNC.biz

We can repair any kind of truck, hydraulics,
welding, emergency mobile service available
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Economist urges NoCo to hop on global train

Future success in
world economy,
Rosensweig explains

By Sharon Dunn
sdunn@ncbr.com

The global locomotive is moving, and
Northern Colorado investors should get
on it or risk falling behind in the next 20
years, says nationally known economist
and speaker Jeffrey Rosensweig.

Rosensweig will discuss emerging
trends in international economy and
American’s opportunities to get on the
train later this month at the Hilton Fort
Collins in an event put on by Q4 Wealth
Management.

“In some sense the U.S. was always
the locomotive for the world economy,
and now we’re hooking our own econo-
my onto these locomotives spread
around the world, and they’re helping to
pull us forward,” Rosensweig told the
Business Report recently.

“In Northern Colorado, I want to talk
about how people should think about
global trends as they think about invest-
ing their money, and what kinds of loco-
motives they should link themselves to,
so their families as well as careers and

business’ can prosper,” he said.
Rosensweig is an associate professor
of International Business and Finance
and director of the Global Perspectives
Program at Goizueta
Business School of
Emory University.

NCBR: While in
Fort Collins, you will
discuss business link-
ages in an emerging
global economy and
implications of glob-
ally divergent demo-
graphic trends for business. Can you give
us a little teaser of this discussion and its
importance?

ROSENSWEIG

Rosenweig: The U.S. economy is still
stagnant, despite official reports that
we’re in a recovery. There is dynamism
in the world economy, but it is clearly in
the big emerging markets. My first goal
is to show which are the big emerging
markets, such as China, India, Brazil,
Indonesia, and Mexico, and then portray
some trends and aspects of their excel-
lent growth.

This will lead into a discussion of
how this good growth abroad is impact-
ing the U.S. economy, and the opportu-
nities it presents for business in
Northern Colorado. One thing is that

the U.S. economy has been growing for
15 months, but it’s really because of
growth of our exports. For example,
Canada also has been growing well, and
they’ve been a very good market for U.S.
exports.

Most countries around the world
have currencies that are rising in terms
of the amount of U.S. dollars they can
buy, and therefore, theyre starting to
invest in the U.S. For example, there’s
increased activity of technology compa-
nies investing in both factories and R&D
facilities in the U.S. Northern Colorado
has the characteristics, including the
labor force and favorable environment
for business that should be quite com-
petitive in trying to attract these invest-
ments.

Q: What should Northern Colorado look
to as leverage to take advantage of such
international dealings?

A: One thing I think Northern
Colorado can push is the natural beauty
and healthy environment. We’ve been
able to attract investments from
Japanese and Korean companies in
Georgia because we have so many great
golf courses. Northern Colorado should
really market itself as a great destination
for foreign companies to come in and
build facilities and a great place for man-

Listen up

Jeffrey Rosensweig will speak from 11 a.m.
to 12:30 p.m. Oct. 28 at the Hilton Fort
Collins, 425 W. Prospect Road. Registration
is required by Oct. 22. A complimentary
lunch is included.
For more informa-
tion or registration,
contact 970-237-
3380 or email
events@g4wm.com.

agers to raise families.

When they’re doing well, people take
foreign trips. When you're in a recession
they take stay-cations, so this is really a
time to be aggressive and attract the
Canadians, Australians, Japanese, where
the yen is at a 15-year high. If you can get
a tourist family to stay for a while and
spend $5,000, that’s as good as exporting
a lot of machinery.

Q: In the 1990s, you wrote that by 2010,
the world would contain six great region-
al economies — four of them in Asia —

See ECONOMY, 23B

Pictured (Left to Right) Jay Gerdes - DaVinci Sign Systems Inc., Daryl Alexander — State Farm

Project: State Farm

Signage specifications: D/F monument sign with acrylic faces & 3M
film graphics. Stone veneer base with stone cap.

DAVINCI

SIGN SYSTEMS, INC.

the art and science of identification

970-203-9292

4496 BENTS DRIVE, WINDSOR, CO 80550
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ECONOMY, from 22B

and that three of every eight middle-class
consumers would live in the developing
world. Looking back at that statement,
what does that mean for the everyday
person in Northern Colorado?

A: (In the book), I tried to get people
to think less about Europe because the
action is going to be in Asia. My point
was, there’s going to be a rise of India,
China, and southeast Asia, and poor
people would move to middle class and
be a great market. Even though
Colorado isn’t on the West coast, it’s still
considered Western, and really should
think about a two-pronged strategy.
We’re pretty centrally located for
NAFTA (the North American Free Trade
Agreement), could we be more of a hub
for NAFTA? And, can we link in west-
ward to this emerging giant Asian econ-
omy? The 20th century was the U.S. cen-
tury. The 21st will hopefully be the glob-
al century, if not the Asia century. That
doesn’t mean we won’t be a superpower,
but it means parts of the U.S. that are
proactive to have a strategy to reach
across the Pacific, not just by selling
exports, but by attracting tourists or
investments, those are places that will
continue to prosper.

Q: Northern Colorado is home to several
globally focused companies such as JBS,
Vestas, Agilent, Agrium and HP. What
does having international companies do
for a geographic area in an emerging
global marketplace?

A: One thing that’s interesting, if you
think about those global companies that
have come to Northern Colorado, they
embody a lot of sophisticated technology
and create for the most part good jobs,
higher paying jobs, jobs that involved
skilled workers, and bring in some train-
ing. I think these companies are helping
build a brand for the area as a place that
has some technical sophistication.

Once a place attracts a certain critical
mass of some type of industries, then
others will move in because they think
there are other smart people around or
there’s a flexible labor force, or the kind
of service industry that we need — for
example, lawyers who understand the
industry — will be nearby, or universi-
ties in the region will start to specialize.

The prime example of that is Silicon
Valley. When it got to a certain critical
mass, all these other companies rushed
in and now they’re World Central in ven-
ture capital. That’s the kind of thing
Northern Colorado is already attracting.
It’s not there yet, but it may get to the
point where it builds a worldwide repu-
tation. U.S. firms as well as global firms
will come and create jobs, pay taxes and
want to invest in the local school system,
because when they notice other firms
will come, whether they’re from Brazil or
other places, they know there’s a lot of
other skilled workers around.

Q: What should people know when it
comes to investing wisely on a global
scale, and why is it important in today’s
economy?

A: I think related to the idea that there
have been long-term trends of fast eco-
nomic growth in these big emerging
markets, I think people have to think
about putting some of their personal

investments in mutual funds or index
funds that let them have a chance to par-
ticipate in some of that growth. Now,
stock markets are volatile, and they’re
always uncertain, so the key is to diversi-
fy and maybe put 15 percent in emerging
markets, maybe another 10 percent in
the advanced nationals overseas like
Europe, Japan, or Canada. People think
sometimes it’s too risky to own stocks
and mutual funds in emerging markets,
but it’s much less risky than putting all
your money in the U.S.

The first law of finance is don’t put all
your eggs in one basket. The U.S. also has
an accumulating government debt that is
unlike anything the world could have
dreamed about. Our economy will return
to growth, but it’s not going to grow like
these Asian economies. We certainly want
to have a good portion of money in
stocks or bonds, definitely real estate, but
it’s too risky to leave it all in one base.

Q: What will the U.S. economy look like
in 20 years under these growing trends?

A: I'm afraid in the U.S. there’s going
to be more winners, but there could also
be more losers. I do fear something of a
hollowing out of an upper-middle class.
We’re just not going to have those com-
fortable $70,000 or $80,000 union jobs.
We'’re going to have people who are
doing very well because they’ll be able to
compete in a global economy. They’re
going to have a market open to 7 billion
people, and that’s the beauty of it.

There will be different middle-class
jobs. People just have to be very strategic
when they think about what skills will
they get. There has to be a plan to make
sure these people can still be viable. We
can’t hold on to the past — it isn’t what
we’re competitive at — but we also
shouldn’t leave people in the wind.

LAT|N0, from 6B

friendship between cultures.”

A timely reminder, as Hispanic
Heritage Month continues through
October 15. People should judge you by
your strengths and knowledge and by the
content of your character, as Martin
Luther King Jr. said. Color and culture
should never be an issue or get in the way.

The last word belongs to Lopez: “Get
involved and stay informed, not only with
your surroundings but also connect with
people because everyone is a potential
customer.”

Ana Arias is principal of Arias Global
Consulting, based in Fort Collins. She
welcomes suggestions on topics you'd like
to see covered in “Latino Voices” and can
be reached at ana@ariasglobal.com.
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OZONE, from 1B

parts of the counties were not in compli-
ance with the federal ground-level ozone
standard between 2006 and 20009.
Legislation passed by the Colorado
General Assembly in 2009 called for an
expansion of Denver’s ozone testing pro-
gram into portions of Larimer and Weld
counties.

Ozone is formed in the atmosphere
by emissions from vehicles, industry and

oil and gas production and is considered
a health hazard, especially to those with
reduced lung function.

Not cost-effective

Steve Johnson, Larimer County com-
missioner, said his board believes the
testing program — which requires test-
ing every two years for vehicles made in
1982 or later — is not cost-effective.

He said other strategies offered by the
Colorado Department of Public Health

See OZONE, 25B

Steve Porter, Northern Colorado Business Report

GOING UP FAST - This new ozone emissions testing station near I-25 in Fort Collins is expected to be
ready for operation by next month. Three other new testing stations in Greeley, Loveland and Dacono are

also under construction by Envirotest.

Steve Porter, Northern Colorado Business Report

DRIVE-BY TESTING - Lou Devens, an air inspection technician for Envirotest's Air Care Colorado pro-
gram, checks an exhaust analyzer at a mobile testing station in Fort Collins.

Drive-by option

Since June, RapidScreen roadside emissions
testing units have been rotating among 22 pre-
approved locations, including I-25 interchanges
to Fort Collins, Greeley and Windsor, collecting
data to be used once the ozone testing pro-
gram is fully implemented.

The technology is based upon equipment
designed originally by Donald H. Stedman, a
chemistry professor at the University of Denver,
and in 1995 Greeley was one of the first places
where a real-world pilot study was conducted.
Roadside testing also was a component of the
basic emissions testing program before it was
retired in 2006.

RapidScreen equipment uses infrared and
ultraviolet light to measure the concentration
of specific pollutants in the exhaust plume of a
vehicle passing by. A computer records vehicle
speed and acceleration, and a photo of the
license plate is taken to match to registration
records.

If roadside sensors confirm eligibility, vehi-
cle owners will be notified on their registration

renewal cards that they can complete the regis-
tration process without a trip to an emissions
testing station.

Eligible vehicles include most light-duty,
1982-and-newer gasoline-powered cars and
trucks. It takes two “clean” readings at different
sites or on different days for a vehicle to quali-
fy for RapidScreen. The readings must be
recorded within a year of - and at least 75 days
prior to the end of - the registration month to
allow for processing.

Data collected so far is being used to identi-
fy eligible vehicles with November renewal
dates.

RapidScreen standards are stricter than
those for the more comprehensive four-minute
test performed at testing stations, and state
public health officials believe the units will col-
lect between 2,000 and 3,000 valid readings per
site per day.

For more information, visit the Air Care
Colorado website at www.aircarecolorado.com
or call 970-AIR-TEST (247-8378).
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“I'm against the
extra hassle for my
constituents.”

Steve Johnson, commissioner
Larimer County

OZONE, from 24B

and Environment could have been better
alternatives than the enhanced inspec-
tion and maintenance program adopted
by the 2009 Legislature.

“It has the least impact on the air and
the highest cost,” he said. “There’s eight
others that show as much or better cost-
benefit.”

Weld commissioner Conway said the
program should be held off until after
next month’s election.

“We’re not asking to indefinitely sus-
pend the program but hold off till a new
legislature and a new governor and
potentially a new air quality director can
look at this,” Conway said, noting that
state Sen. Scott Renfroe, R-Greeley, and
state Rep. Glen Vaad, R-Mead, have
vowed to introduce legislation in the
next session to repeal ozone testing in
both counties.

Gov. Ritter’s office has so far turned
down requests from several Northern
Colorado communities — including
Greeley, Evans, Erie and Mead, according
to Conway — to delay the program until
next year.

The letter from Weld County com-
missioners notes that no Weld monitor-
ing stations have been in violation of the
ozone standard and only one Fort
Collins-area station was briefly out of
compliance.

“The board questions why residents
of Weld County are being required to
pay $2.20 per vehicle registration and
$25 for testing when the majority of the
Front Range is in compliance,” the letter
says. “It is bad public policy to subject
citizens to regulations and inconven-
ience when clearly there is no need.”

But Christopher Dann, a spokesman
for the Colorado Department of Public
Health and Environment, said federal
standards are expected to soon become
even tighter and that Northern Colorado
drivers — particularly Denver-area com-
muters — are contributing to the Front
Range ozone problem.

“Thousands of vehicles are commut-
ing into the Denver metro area,” Dann
said. “That’s why we can’t consider coun-
ties in a vacuum but as part of a region.
Ozone is a regional pollutant and com-
ing from sources throughout the region.”

Testing stations under construction

Meanwhile, work goes on by
Connecticut-based Envirotest Systems
Corp. to build four new testing stations
in Fort Collins, Greeley, Loveland and
Dacono. Renee Allen, public information
manager for the company, said the four
new stations will join 14 others already
in the Denver area and are expected to be
ready to go by November.

Weld County’s letter to Ritter criti-
cized the fact that Envirotest will receive
a windfall from the inspection program.
“The board believes it is bad public poli-
cy to mandate by law that citizens,

through the payment
of fees, fund the con-
struction of buildings
for a private company,”
the letter said.

Allen said she
couldn’t comment on
how much Envirotest

is spending to build
the new stations but
acknowledged it was “a
considerable amount.”

Garry Kaufman, program manager
for the state Air Pollution Control
Division, said Envirotest — which has
been doing emissions testing in the
Denver region since 1994 — was the only
bidder for the four-year enhanced
inspection program in Larimer and Weld
counties and will receive nearly all of the
$25 inspection fee for those vehicles who
must visit a testing station and about $24
of the fee for those vehicles that are test-

JOHNSON

“No funds are coming
from the state to
Envirotest.”

Garry Kaufman, program manager
Air Pollution Control Division

ed by driving by one of the Envirotest
mobile emissions stations.

Kaufman said he could not say why
no other companies bid for the emis-
sions testing expansion program. “I
guess that’s a question for all the compa-
nies that didn’t bid,” he said. “We cer-
tainly put it out there for bid.”

Kaufman said providing the service is

“a fairly specialized business” with only
“a handful” of companies in the nation
providing it.

But Kaufman did note that no state
funds are going directly to Envirotest
and its Air Care Colorado program.
“They’re paid solely per test,” he said.
“No funds are coming from the state to
Envirotest.”

But local officials like Conway and
Johnson remain adamant that the pro-
gram — as it’s now set up — is incon-
venient, expensive and not likely to be as
effective as it could have been.

“What I have a problem with is being
charged $25 and then going to an inspec-
tion station to find out my car is fine,”
said Johnson. “I'm against the extra has-
sle for my constituents. We all want clean
air and this area is growing, we all know
that. But we think this is a bureaucratic
exercise that’s a waste of time and
money.”
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Highest-Paid Public Employees

DataBank

The Vault’s Always Open

ORGANIZATION
RANK
Anthony (Tony) Frank
Colorado State University
1 President
Fort Collins

Stephen Fairchild

Head coach - football
Fort Collins

Henry Miranda .
Colorado State University

Fort Collins

Ajay Menon o
Colorado State University
Dean of the College of Business
Fort Collins

SandraWoods

Colorado State University

Dean of the College of Engineering
Fort Collins

Paul Kowalczyk

Director of Athletics
Fort Collins

Lance Perryman
Colorado State University .
7 Dean of College of Veterinary Medi
Fort Collins

AmyParsons
Colorado State University

Fort Collins

Clifford Lyons
Colorado State University

Fort Collins

William Farland =~
Colorado State University

10 Vice president for research

Fort Collins

Stephen Withrow

Colorado State University

1

Fort Collins

Craig Beyrouty =~

Colorado State University

Dean of the College of Agricultural
Fort Collins

12

Colorado State University - Athletic Department

Provost and Executive vice president

Colorado State University - Athletic Department

cine and Biomedical Sciences

Vice president for University Operations

Director of the Infectious Disease Research Center

Professor, Clinical Sciences, Associate director of Animal Cancer Center

Sciences

SALARY

$392,000

$350,000

$300,000

$295,313

$260,000

$§259,875

$255,000

$250,000

$250,000

$248,050

$244,100

$225,000

Based upon responses to Business Report survey researched by Ross Manley
To be considered for future lists, e-mail research@ncbr.com

FD|C, from 21B

Cleaning house

The FDIC auctioned the loans to var-
ious private bidders — some for a frac-
tion of their original value — but that
still left empty branch buildings serving
as daily reminders to their communities
of the enormity of the failure.

The last of the FDIC-held buildings
sold in early September. The former
Windsor branch of the bank at 1130
Main St. is set to become an office rental.
Two anonymous investors bought the
former bank property to lease potential-
ly to a user in the financial services
industry, said listing agent Steve
Kawulok, managing director of Sperry
Van Ness in Fort Collins. The Longmont
branch sold earlier this year to be con-

Has your broker told

Jan 1 Worker's

verted into an educational institution.

The last bit of business is to get rid of
the main bank buildings on 35th Avenue
in Greeley, which are still under the
ownership of former bank directors
including Robert Brunner, Tim Thissen,
Larry Seastrom, John Kammeier and
Jack Renfroe.

Kawulok, whose firm acted as the list-
ing agent for all of the New Frontier
buildings, said there is an interested
buyer in one of the 35th Avenue proper-
ties. The “tower” property, or the addi-
tion New Frontier had built onto the
existing building in 2006, has had many
interested lookers, but it’s unlikely the
buildings will be sold as one unit.

“The tower was administrative serv-
ices,” Kawulok said. “It’s a beautiful
property, really a class-A corporate
headquarters type of property with a lot

you about:
Comp changes?

of atrium space and large conference
rooms. So it doesn’t fit the small user
very well. It’s probably better suited for a
single user, but probably someone with
more of a corporate presence.”

Those interested in the properties, he
said, have been in the financial services
industry, as well as the oil and gas indus-
try, which is experiencing a new boom
with the discoveries in northern Weld
County in the Niobrara formation.

The rest of the story

The FDIC chapter may be closing,
but the New Frontier saga continues.

“The truth of the matter is, a lot of
those involved in the FDIC auction, and
who were the winners and took control
of the assets of some of these operations,
they have yet to really do anything in
terms of moving forward to liquidate

their interests in this collateral they
bought,” Flesher said.

If the noteholders liquidate, they
could end up dumping a lot of farm real
estate, buildings, and equipment on the
market and depress values, with not
enough buyers to soak it up, Flesher
said.

The question will best be answered at
the end of this year, now that the harvest
is wrapping up, and when farmers and
their new “lenders” begin making their
financial decisions for 2011.

“Will they want to continue to
finance and allow them to farm, or will
they say, we're not in this for the long
haul?” Flesher said. “If in fact there are
large numbers of investors who decided
to liquidate and the assets go on the mar-
ket, that will force down asset values —
and that hurts everyone.”
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PCA, from 2B

“They are consolidating throughout the
country.”

Survived 2008 tornado

The PCA facility, located about a mile
west of Kodak, was built in 1986. The
plant was seriously damaged by the May
22, 2008, tornado that struck Windsor
but continued to operate while repairs
were made.

The facility, which sits on 13 acres just
north of Water Valley, supplied cardboard
boxes for Kodak and a host of other
clients, including New Balance shoes,
Motorola cellphones and Hallmark deco-
rative shipping boxes. As recently as 2007,
the facility added $5 million in new
equipment in anticipation of new con-
tracts totaling $12 million.

But Kodak’s declining manufacturing
output due to the shift from film to dig-
ital photography meant a declining
workload for PCA over the last few
years.

During its peak in the 1980s, Kodak
employed about 3,500. In 2007, Kodak
spun off its health-products business
into Carestream Health Inc., with each
company employing about 800.

Carestream now employs about 450
while Kodak is down to about 360 work-
ers. Earlier this year, Kodak announced
it would sell three buildings on its
Windsor campus and consolidate its
operations in the remaining buildings.

With no buyers for the three vacant
buildings, Kodak is now planning to
demolish them and a fourth building in
a cost-saving move, according to Chris
Veronda, a Kodak spokesman. Veronda
said the demolition is under way.

“We’re looking to demolish them
over the next three to four months, fin-
ishing early next year,” he said.

$9.4 million sale price

The PCA facility is for sale at $9.4 mil-
lion, or $64.50 per square foot, according
to CB Richard Ellis, the Denver commer-
cial broker handling the sale.

As a company, PCA has been having a
good year, with Forbes Magazine recog-
nizing it as one of the Top 100 Most
Trustworthy Companies in the nation in
April.

In May, the company was recognized
as one of the safest places to work by the
Fibre Box Association and the
Association of Independent Corrugated
Converters, with the Windsor plant cited
as one of 14 PCA plants out of 138 that
had zero safety incidents in 2009.

In July, PCA reported its net sales for
the second quarter of 2010 were $615
million, up 12 percent over the same
quarter in 2009. PCA is the fifth-largest
producer of containerboard and corru-
gated packaging products in the U.S.
with sales of $2.15 billion in 2009.

On Sept. 1, PCA (NYSE: PKG)
announced its board had approved a
quarterly dividend of 15 cents per share
on its common stock, which would be
paid on Oct. 15.

The Windsor PCA plant saw its
employee numbers steadily decline since
2007, when it had about 130. That
declined to 80 in 2008 and 53 by mid-
summer this year.

“We definitely hate to see them go,”
said Michal Conners, Windsor Chamber
of Commerce director, said of PCA.
“They’ve been a great partner in the
community and involved in many
things, and you always hate to see an
employer like that go away.”

Genesis Fixtures to wrap operations next month

FORT COLLINS - Genesis Fixtures, a sub-
sidiary of Carthage, Mo.-based Leggett and
Platt Inc., is closing down, putting about 70
production, administrative and management
employees out of work.

Genesis Fixtures manufactured wood and
laminated retail store fixtures at 3842 Redman
Drive in Fort Collins.

A company press release said the closing is
the result of a consolidation of operations.
Leggett and Platt has 19 business units, 20,000
employees and more than 140 manufacturing
facilities in 18 countries.

“The decision to close the Genesis opera-
tion is in no way related to the abilities or pro-
ductivity of the employees of the local facility,”
said the release. “The company anticipates that
most of the employees will be released in early

November. In accordance with the federal
Workers' Adjustment and Retraining Act, affect-
ed employees will receive at least 60 days of
pay and benefits from the date they receive
formal notice of the closure.”

The company said it is “exploring several
sources of outplacement assistance for
employees, including job placement services
available through various outside agencies.”
Area businesses with employment opportuni-
ties are encouraged by the company to contact
Steve Gorectke at 970-416-9315.

Leggett and Platt produces a wide variety
of products, including residential and commer-
cial furnishings, aluminum products, industrial
materials and other specialized items.

Genesis Fixtures was established in 1992
and acquired by Leggett and Platt in 2000. At

the time of the acquisition, Genesis had about
190 employees. That number dropped over the
next several years, according to Business
Report records, hitting about 140 in 2007. The
company workforce rose to 175 in 2008.

In August, Leggett and Platt announced it
was continuing a company restructuring first
outlined in November 2007, including a 50 per-
cent reduction of its store fixtures business.

Also in August, Leggett and Platt (NYSE:
LEG) announced an increase to its third quarter
dividend by 3.8 percent to 27 cents per chare.
The dividend will be paid on Oct. 15 to share-
holders of record on Sept. 15.

The 127-year-old company said annual divi-
dends have increased for 39 consecutive years
at a 14 percent compound growth rate.

- Steve Porter

Bravo! Entrepreneurs
Greeley
1998-2010

Ted Warner
Connecting Point

Trent Johnson
Greeley Hat Works

Larry Seastrom
New Frontier Bank

Roger Knopf

Envirotech Services, Inc.
Mark Kendall
Kendall Printing Company
Tim and Sally Warde
Northern Colorado Paper

Tom Roche

Roche Constructors, Inc.
Ruben and Scott Ehrlich
Ehrlich Motors

Jerry Morgensen
Hensel Phelps Construction Company
Bill Farr
Centennial Bank of the West
John Todd
Toddy’s

Darrell McAllister
1st Choice Bank

«I was surprised, humbled and honored to receive the

2010

Bravo Entrepreneur Award for Greeley.

Entrepreneurial spirit is what drives business growth
and economic development in our area. I want to
personally thank the Northern Colorado Business
Report for recognizing current and motivating future

entrepreneurs.”

2010 Bravo Award Sponsors

&

I KENNEDY AND COE, LLC

McWHINNEY

— Ted Warner

Entrepreneurs make
a difference.
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A|RPORT, from 3B

Aeronautics Division in April, said the
new Arizona flights would add an esti-
mated $150,000 to $160,000 in annual
airport revenue.

Allegiant dropped back to four week-
ly Las Vegas flights last year, but is back
to six flights a week with the Arizona
flights on Mondays and Fridays.

Jordan McKee, an  Allegiant
spokesman, said the local reaction to the
new service route has been satisfying.

“Sales for that new route are definite-
ly meeting expectations,” he said. “The
ticket sales are where we expect them to
be.”

McKee said Allegiant does not release
specific ticket sales numbers.

More milestones
The direct passenger flights have been

two major milestones in the airport’s rela-
tively short history. Other milestones have
included the addition of the Jet Center, the
fixed-base operator that opened in 1994
and serves local pilots, and the acquisition
of the airport by the cities of Loveland and
Fort Collins in 2000 after an airport
authority shut down.

Both cities contribute $85,000 each to
the airport’s annual $875,000 budget.

In 2001, CentrePoint Business
Airpark began developing on the air-
port’s east side, offering taxiway connec-
tions to the airport and quick access to
Interstate 25.

Michael Ehler, a broker with Realtec
Commercial, said the down economy has
slowed the development of CentrePoint.
“Things have really slowed, really for the
last three years now,” he said. “The proj-
ect did well until mid-to-late 2007. We
sold 43 lots and have sold all but three
from the original developer.”

Quebec-based Group LSR is the
developer, Ehler said. “They’re very
active in Texas and Florida, but this is
their only project in Colorado.”

A second business park is envisioned
in the immediate vicinity. Martin Lind,
developer of Windsor’s Water Valley, is
hoping to find a way to finance a park on
250 acres of land he owns on the air-
port’s north and south sides. Lind
secured approval in December 2008 of
both the Loveland and Fort Collins city
councils to move forward with forma-
tion of a special taxing district to fund its
development.

But the economic slowdown also put
Lind’s plan on hold until investment
money loosens up. “We’d like to contin-
ue with the project, but we’re in a chick-
en-and-egg thing,” Lind said. “But we
still see it as a very viable project.”

Lind’s agreement with the cities
remains in force until September 2011.

Airport manager
finalists

Four aviation industry veterans are finalists
for the manager position at Fort Collins-
Loveland Airport, left open when longtime
manager Dave Gordon became CDOT's director
of aeronautics. They are:

m William Cotter, airport director, Stennis
International Airport, Bay St. Louis, Miss., since
1999

® Rod Dinger, airports manager, Redding
Municipal Airport and Benton Airpark,
Redding, Calif.,, since 1995

m Mark Jucht, deputy director, Spokane
International Airport, Spokane, Wash., since
2005

m Jason Licon, airport manager, Kankakee
Valley Airport Authority, Kankakee Valley, Ill.,
since 2001

SOURCE: FORT COLLINS-LOVELAND AIRPORT

Pilots love it

Meanwhile, the once-sleepy airport is
well-loved by the 200-plus local pilots
who own or lease private planes and
hangars at the facility.

Howard Abraham, president of the 6-
year-old Fort Collins-Loveland Pilots
Association, said he’s been flying his
plane out of the airport since 1973 and
has watched it grow steadily.

“I can’t imagine this area being the
same economically or having the same
quality of life without the airport,” he
said. “It provides an avenue for bringing
business interests into and out of our
area. I think it’s a tremendous resource
for this community.”

Abraham said the airport is lucky to
have Allegiant providing direct air serv-
ice and that local pilots aren’t negatively
impacted by its presence. “Six flights a
week will have hardly any impact on us,”
he said. “We get along extremely well
with the Allegiant folks.”

Abraham said he hopes the next air-
port manager — due to be hired as early
as this month — has a wide understand-
ing of airport needs. “We would like to
see a manager who understands airport
operations and the airport’s future from
a user’s point of view, for general avia-
tion and for business, someone who can
improve it as a Northern Colorado gate-
way for all sorts of users.”

The airport received a blow earlier
this year when an expected $1 million
grant from the Federal Aviation
Administration did not come through,
shelving an $8 million runway rehabili-
tation project. Expanding the airport’s
8,500-foot runway is not likely to hap-
pen anytime soon, given land constraints
on all sides. That means planes bigger
than Allegiant’s 150-seat aircraft are gen-
erally not able to land and take off there.

CDOT’s Gordon said Allegiant’s suc-
cess at the Fort Collins-Loveland Airport
could attract other smaller carriers.
“That remains to be seen, but I think
they have proven there is a market there
for scheduled service,” he said.

But adding other air carriers and
stepping up activity at the airport would
require some significant new investment
in the facility, including a new terminal.
Gordon said that would take a strong
commitment to the airport from its
owner cities and better economic times.

For its part, Allegiant says it is always
studying the potential for adding new
flights.

“We are always evaluating adding new
routes and looking for ways to grow, so if
the demand is strong and there is an
indication the community will support
it, we’ll consider it,” McKee said.
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Have a cocktall, support loca

Micro-distillers grow
state tax revenues,
demand for crops

Sometimes the folks who sit around
figuring out how to raise state revenues
actually come up with a plan that’s a
win all the way
around. Consider
the recent national
growth in micro-
distilleries (also
called craft or
boutique distiller-
ies), in which
Colorado is
becoming a major
player. It is not as
if restaurants, bars
and liquor stores
were short of spir-
its or that “Mad Men” spurred a grass-
roots movement that rose up and
demanded small-batch vodka. It was
about taxes.

“State governments were looking for
ways to help agriculture,” said Scott
Leopold, CEO of Leopold Bros., based
in Denver. “Potential distillers were
looking for lower fees so they could
start up their businesses.”

An artifact of Prohibition, the
license fee for manufacturing distilled
spirits in this country has been dispro-
portionately high compared to fees for
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brewing beer and making wine, and
home distilling remains illegal; no
moonshining allowed. Over the years,
the high fees prevented small distillers
from entering the market and effective-
ly eliminated an opportunity to tax
them. It took more than 70 years after
the repeal of Prohibition for states to
get smart and to come up with a small-
producer license fee.

“In Michigan, where we started dis-
tilling, the fee went from $10,000 a year
to $500,” Leopold said. “Here in
Colorado, lower licensing fees have not
only allowed small distillers to get into
the market, they have also benefited
agriculture.”

He pointed out that a Palisade peach
grower on the Western slope can sell
only perfectly formed fruit to grocery
stores, but distillers aren’t so picky.

“We want the juice,” he said. “Peaches
that become our peach liqueur or peach
whiskey also become a high-value prod-
uct that the state can then tax.”

And tax it does. Leopold said that a
third to half the cost of a bottle of spir-
its off the liquor store shelf is taxes. But
for that reason, the state gets a triple
win for promoting craft distilleries: It
helps agriculture, it supports small
business, and it can collect more taxes.

Kristian Naslund, who with his wife
and father own the Dancing Pines
Distillery in Loveland, is one of the newest
small distillers in Northern Colorado to
welcome the licensing hat trick.

See STEPPING OUT, 30B

| agriculture

, Northern Colorado Business Report

SPIRITED WORK - Todd Leopold, master distiller of Leopold Bros. checks on a batch at the distillery in

Denver. Lower licensing fees have allowed more small distillers to enter the market.
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STEPPING OUT, from 298

“We are moving into the market
with gradual production,” he said. “We
have released our first white rum and
our chai liquors. This fall we will release
a spiced rum and an espresso liqueur.
We are aging a white whiskey in 15-gal-
lon barrels.”

Naslund, who is putting his hand-
made Spanish copper still to good use,
has been pleased with the response to
both his rum and liquor.

“Brian Jones at Henry’s Pub here in
Loveland has been generous with letting
us bring tastings into the pub,” he said.
“Elijah (Nugent) the bartender has
already created two drinks with our
products: the Special Mojito with
Dancing Pines Rum and the Chai
Manhattan. The Bombay Bistro in
Boulder ordered our chai liquors as
soon as they were available.”

Symbiotic relationship

The distilling of spirits seems to have
been the missing link in the libation
equation. Not only are distillers seeing
their products appear on the top shelves
of bars, but brewers of beer and dis-
tillers of spirits are finding ways to
complement each other.

“We have developed a nice symbiotic
relationship with Leopold Brothers,”
said Bryan Simpson, media relations
director at New Belgium Brewing Co.
in Fort Collins. “They have barrels, and
we have beer”

Beer before it has been hopped and
carbonated — called “wash” — serves as
the basis for making malt whiskey (as
distillers do in Scotland and Ireland).
The barrels that have been used for
aging whiskey give beer brewers the
means to create wood beer, a tricky
process with outcomes less predicable
than with stainless steel vats.

“The barrels provide an oxygen-rich
environment, which makes the beer
sour,” he said. “The small batches we
can do in the wood barrels give us a
chance to play around without much
loss. The process is thousands of years
old, but not common now.”

La Folie, a sour brown ale, was New
Belgium’s first wood ale.

“It’s very intense,” Simpson said.
“Our second, Eric’s Ale, is less intense
and re-fermented with peach juice. It
took silver in the American-style sour-
ale category at this year’s Great
American Beer Festival.”

While 200 small distilleries nation-
wide — up from 100 in 2007 — does
not really amount to a great surge in

artisanal spirits, there are enough play-
ers in the market doing interesting
things to attract critics, who can pro-
vide a perspective that goes beyond
declaring that if it is local, it must be
good. Chuck Cowdery, author of
“Bourbon Straight: The Uncut and
Unfiltered Story of American Whiskey,”
maintains a blog discussing the spirits
world. Just as consumers have had to
learn the difference between organic
and natural, cage-free and free-range,
and all the other little semantic pairings
that hitched a ride on the allure of
healthy eating, those who aspire to
admire specialty craft alcohol have
some things to learn.

“Quality all over the map, and the
movement is still trying to figure out
what ‘craft’ means for them,” Cowdery
said. “The assumption has been that if
you’re small, you're craft.”

He added that the eagerness of peo-
ple to support small, local producers is
one of the exciting forces driving this
movement, but that it has also led to
some exploitation by the unscrupulous.
In addition, a lot of the small opera-
tions are undercapitalized and strug-
gling to survive.

“A winnowing and maturing process
is under way,” he said.

Meanwhile, it is going to be some
fun not only to sample the creations of
local distillers, but also to bask in the
knowledge that every sip is good for
agriculture and the economy. Those
who would like to sample a pour or two
from the local spirit market can do
some additional good by attending the
benefit for Operation Smile on
Saturday, Oct. 16, from 7 to 11 p.m. at
the New Belgium Brewery with Leopold
Bros. (www.operationsmile.org/newbel-
gium). Salud!

@

Nordy's comes to Old Town

The wait is over: Nordy’s Bar-B-Que
& Grill has opened its Old Town Fort
Collins location. Even before diners
determine a winner in the Northern
Colorado Barbecue Wars (actually, the
diners are the winners), Nordy’s has dis-
tinguished itself with a physical feature
that will endear it to diners in the cold,
cold winter months: a revolving door.
No more blasts of frigid air on the seats
in the front of the restaurant. A nice,
warm touch.

Jane Albritton is a contributing writer
for the Northern Colorado Business
Report. She can be contacted at
jane@tigerworks.com.
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UsS 85, from 1B

U.S 85 tossed aside?

Prior to Interstate 25 being built in
the late 1960s and early ‘70s, U.S. 85 was
the chief highway to Wyoming. U.S. 85
was first tagged to become I-25, but the
powers-that-were didn’t want such a
thoroughfare running through Greeley,
Conway said.

“And if you build it, they will come,”
Conway said. “People and jobs, (I-25)
was an economic highway along the
foothills. Activity followed.”

And so did the money. U.S. 85 faded
into a quiet and quick commuter route
for Greeley residents working in Denver.

I-25 is still a favored route for state
and federal resources, evidenced by the
recent overlays funded by the federal
stimulus program, and work done to add
lanes to the southern Weld County por-
tion, which was a project dedicated for
state funds 10 years ago.

The Colorado Department of
Transportation has long seen U.S. 85 as a
corridor with continued importance,
but the funding just hasn’t come. In
2003, the stretch through Weld County
was set for a $2.3 billion revamp, accord-
ing to Johnny Olson, CDOT’s Region 4
director.

“I would say, probably about in 2002,
we started looking at strategic corridors
in the state,” he said. “U.S. 85 was going
to be a strategic corridor at the time.
Since we lost our funds, the 2003 corri-
dor plan went away. I would say the 2003
strategic corridor list is probably some-
where in the shredder or archives some-
where.”

Olson said U.S. 85 is being included
in the department’s Environmental
Impact Study on I-25, which has yet to
be completed, but will have a 65-year
shelf life. The study will look at the
importance of the highway as it is affect-
ed by congestion on I-25.

Olson said it’s obvious to CDOT that
the corridor is growing in commercial
and industrial importance. But it also
comes at a time when funding is even
more limited, and the best CDOT can do
statewide is just maintain transportation
networks for safety.

“T would say U.S. 85 is going to con-
tinue to see growth along that corridor,”
Olson said. “Do I think it’s going to get
worse? Yeah. All of our systems are going
to get worse. But is it to the point to say
it’s a crisis? No.”

U.S. 85 needs, wants

To Greeley Mayor Tom Norton, once
the state’s chief of transportation, the
corridor’s recent growth will push a
redesign to accommodate all types of
traffic, from commercial trucks to com-
muters and short trips, especially if lead-
ers can figure a way to pay for it.

“I'm happy it’s going to force the
issue,” Norton said. “Those are exactly
the things on 85 that will make north
and northeastern Colorado jump.”

Norton said he’d like to see the high-
way revamped to allow for more flow-
through lanes to accommodate commer-
cial traffic, and more exit lanes for the
short-term traffic.

But any redesign will take money.

Norton and leaders from towns that
span U.S. 85 are also part of the U.S. 85
Coalition to put the highway back into
the funding conversations. The coalition
already has applied for a $2 million
Housing and Urban Development grant
to study needs in the area due to the

growth.

Towns that have captured the big
companies, Brighton and Greeley, have
worked with the companies to widen
lanes or intersections that would other-
wise squeeze commercial traffic.
Brighton worked with Vestas to fix the
roads along the Weld County Road 6,
renamed Crown Prince Boulevard, and
U.S. 85. A new stoplight also was added
at the intersection, said Brighton City
Manager Manuel Esquibel.

That’s another place where the 85
Coalition comes in, Conway said.

“We’ll be competing for very scarce
dollars, federal and state,” Conway said.
“By coming together, by being one, I
think we have a better chance of securing
that funding in a very competitive envi-
ronment.”

More growth on the way
The expansion of commerce on the

corridor means more companies are
sniffing for locations. Mark Bradley, an
agent with Realtec Commercial Real
Estate in Greeley, said calls are coming in
almost as frequently as they were pre-
recession.

“We’re probably getting two inquiries
a week from oil and gas companies, or
brokers that represent oil and gas com-
panies, looking for space,” Bradley said,
adding that industrial-zoned buildings
with outside storage are more in demand
and harder to find in the Greeley area.
That is forcing prospectors to look along
the corridor for available space.

“The other dynamic is that two years
ago, most of those companies were pre-
ferring to go south,” Bradley said. “With
the Niobrara discovery, it seems to have
shifted their interest in wanting to go up
further north.”

Esquibel in Brighton said Vestas’
arrival has definitely lit up the phone

lines.

“That in itself has created some
inquiries, some good prospects,’
Esquibel said. “What’s interesting is, not
all, but there are some that are in the new
energy business, either solar or wind or
other aspects, even biofuel. So it’s been
interesting the type of industry that’s
looking at Brighton now.”

Faulkner at the Nunn Café 50 miles
north said there has been a steady
increase customers lately. In the last cou-
ple months alone, he’d estimate business
as grown up to 15 percent. He’s expect-
ing it to only get better as more oil com-
panies begin drilling.

“You can tell when it’s a boomer,” said
Faulkner, who left his 30-year job haul-
ing oil field pipe to run the café. “I think
this will hang on for a while. When you
listen to the oil companies talk, they’re
saying it’ll be like it was back in the mid-
’80s. It was crazy.”
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Since 1990, Greeley has funded street
maintenance and repairs through a 3.46
percent sales tax on food sold for home
consumption, which raises $4 million
annually. However, only 70 percent of
that $4 million is allocated to streets; the
other 30 percent, or $1.2 million, is used
to maintain all the other public infra-
structure in the city — the parks, the
pools, the buildings used by citizens
every day to interact with elected offi-
cials and city services.

That leaves $2.8 million to maintain
359 miles of paved roads, as well as 600
miles of curbs, gutters and sidewalks. It’s
no mystery, really, why the city’s

al research university
serving 25,000 stu-
dents from every
state and more than 80 countries.

Our missions may be different, but
they’re closely aligned. Both PSD and
CSU are rooted here in Northern
Colorado and share a strong commit-
ment to serving our community
through high-quality, enriching learn-
ing opportunities for all ages.

This partnership has evolved over
many years as we’ve worked to develop
educational pathways for all types of stu-
dents, from pre-school through college
and beyond. Nearly 25 percent of PSD

statewide issues that
surround the fund-
ing of education.

From our vantage point, education
works best when it is a seamless system.
The education community should not
be divided so that one part of the sys-
tem is forced to compete for funding
with another. Both CSU and PSD have
made significant reductions in response
to the statewide crisis in education
funding. Our systems demonstrate fis-
cal transparency and approach reduc-
tions with strategies that protect the
integrity of the students’ education.

In the next legislative session, the
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Voters have extended the food tax,
which is up for renewal every five years
and is set to expire in 2011, three times
since its inception. And they are being
asked to do it again on Nov. 2. This will
not result in any tax increase, merely a
continuation of a sales tax that places
Greeley at the second-lowest rate in
Northern Colorado, only slightly higher
than the Weld County portion of
Windsor.

Voters are also being asked to
approve a new 0.75 percent general sales

top-ranked programs in fields like busi-
ness, engineering, and natural resources
are attractive to students who have
received a solid foundation in science
and math during their years in PSD.

Following are some of the ways in
which this partnership is serving our
local community:

B Our Preschool through Grade 16
partnership is increasing understanding
of the success PSD graduates are expe-
riencing at CSU, helping provide access
to underserved students, and improving

ing needed to preserve quality and
access for both higher education and K-
12. In this environment, the importance
of our partnership will be greater than
ever, as we work to communicate the
value of a strong, seamless system of
public education to our community
and society as a whole.

As Colorado looks into the future,
we need to keep in mind that the choic-
es we make today have long-term
implications. Our children will only
have access to the educational opportu-

Direct: 232-3146

rdoyle@ncbr.com
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tax dedicated entirely to street mainte-  instructional strategies. nities that we are willing to provide, g%
nance. This is expected to raise $8.7 mil- B We are collaborating to implement  and the impact of years of reduced %
lion annually, with no sunset, and when  the Concurrent Enrollment Act going opportunities magnifies itself across i
added to the existing food tax, will give  into effect statewide in 2012. This generations. As the state prepares for
the city $11.5 million to not only repair ~ measure will bring statewide coordina- the future, education in Colorado needs

VERIFIED

but improve the quality of streets.

Even with the addition, Greeley’s
sales tax rate of 4.21 percent will remain
below the regional average, and nearly a
full percent lower than the nearest retail
competitors in Centerra.

We think it’s time to get serious
about Greeley’s streets, before the prob-
lem extends beyond just our image. Vote
yes on both 2A ad 2B.

tion to programs that allow students
enrolled in school districts to simulta-
neously take courses at a state college or
university. A pilot at Fort Collins High
School is under way.

B For years, PSD has hosted
Professional Development Schools that
provide CSU teaching candidates with
opportunities to practice teach, tutor,
and work with students.

to be a very high priority, and we will
be proud to continue to partner with
our local community in support of a
system that serves the long-term educa-
tional interests of all our citizens.

Tony Frank is president of Colorado
State University; Jerry Wilson is
Superintendent of the Poudre School
District.
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LETTERS TO THE EDITOR

The ‘in’ box is open
Write the Northern Colorado Business
Report to comment on our content or to raise
issues of interest to the business community.

Letters must be limited to 300 words.
Longer guest opinions may be considered upon
request. Please include address and telephone
numbers so that we can verify your submission.

The Business Report reserves the right to
edit for length, and to reject letters that are
potentially libelous.

E-mail letters to Kate Hawthorne,
khawthorne@ncbr.com or submit comments
through our website, www.ncbr.com. Snail mail
to 141S. College Ave,, Fort Collins, CO 80524.

Survey reveals factors against ballot
initiatives

Of the 130 Coloradoans (53 percent
men and 47 percent women) who
responded to a recent survey fielded via
targeted email between Aug. 25 and
Sept. 18 concerning upcoming Colorado
ballot initiatives, it appears that a variety
of Colorado’s registered voters are saying
“No” to Amendments 60, 61 and
Proposition 101 at rates of 72 percent, 73
percent and 72 percent respectively.

The survey sample included 38 percent
Republicans to 39 percent Democrats,
with 17 percent Independents and 3 per-
cent Libertarians. While Republicans
tended to modestly oppose the three ini-
tiatives at the rate of 51 percent, 51 per-
cent and 53 percent, Democrats were
more surely opposed at 90 percent, 90
percent and 92 percent. Independents
were less radically opposed at 76 percent
across the board, while Libertarians were
100 percent for the initiatives.

One expected finding was that
among the 69 respondents who work
either for a government or nonprofit
agency, opposition to the initiatives was
86 percent, 86 percent and 88 percent,
while among the 36 respondents who
work either in a for-profit business or
who are self-employed, opposition to
the initiatives was only about 56 percent,
56 percent and 53 percent respectively.

It is obvious that some very strong
feelings have been tweaked here as near-
ly half of the sample voluntarily submit-
ted paragraphs upon paragraphs about
what they thought about these initia-
tives. These comments are likely to be
helpful to future reports on this subject.

It should be noted that while this sur-

ADVERTISING INFO

Call
Sandy Powell

141 S. College Ave.
Fort Collins, CO 80524
(970) 221-5400 x 214+ (800) 440-3506

www.ncbr.com

Fax (970) 221-5432 « spowell@ncbr.com

vey/poll has its representative value, gen-
eralizing these results to a greater
Colorado election is difficult and it is
not possible to accurately predict the
outcomes of the actual election due to
numerous factors beyond our control.
Polling about these issues will continue
throughout the election.

If you would like to participate,
please go to: www.beverlyresearchlab.
blogspot.com/ and tell us what you
think.

William Beverly

Walsenburg

Greeley/Evans under way on foreclosure

revamps
(Business Report Daily, Sept. 27, 2010)
So the federal, county and city gov-
ernments can provide tax dollars to
compete with the free market of real
estate investors and industrious individ-
uals for these foreclosed homes. All these
“entitlements” take dollars away from
taxpayers. Some of those taxpayers will
run out of money and their houses go
into foreclosure. Sounds like the govern-
ment has created the perfect recurring
business — if we could just find more
people able to pay all these taxes.
John C.
Northern Colorado

Beet growers bemoan GM seed ban
(NCBR, Sept. 24, 2010)

I support the decision by Judge
White. While unfortunate that this may
cause a hardship on farmers, the politics
of Monsanto and the USDA are the root
cause here and Judge White is making
this clear. I have minimal concerns
about the human health risks of GM
produce, but great concerns about the
adapting genetics of weed species and
the monopoly Monsanto has (just my
opinion) on the entire market of seed
stock in the world. The “between the
lines” on Seaworth’s comments are that
the entire industry is at risk because
Monsanto is the only game in town.
Seaworth can’t say this because he has to
work with Monsanto.

Brad Smith
Wellington

Employee goals = business objectives
(NCBR, Sept. 10, 2010)

I have been working with small and
medium-sized businesses to better con-
nect the dots — those of strategy, plan,

NCBR poll watch

| like them.

- 2%

What improvements?
| 5%

A little confusing.

What do you think about the I-25/Crossroads
interchange improvements?

Next question:
What will be the economic engine in 2025?

Answer now at www.ncbr.com. Responses will be
accepted through Oct. 18.

These results reflect responses to the online poll at
www.ncbr.com Sept. 21 - Oct. 4.

. 23%

execute, and review. This article does a

good job of concisely highlighting the
benefits of doing so.

Bob Hills

Fort Collins

Film shows many sides of renowned CSU

professor
(NCBR, Jan. 29, 2010)

In the 1950s and early ’60s I was
involved in the cattle industry in
Queensland and the dipping sequence in
the movie was very accurate to what we
did for cattle tick because this was before
the widespread introduction of “bos
indicus” infusion in the Australian cattle
industry and our cattle were particularly
prone to tick fever. This was virtually the
only time they were mustered and were
as wild as March hares. They were scrub
cattle and the amount of angst, hard
work and sweat that (Temple Grandin’s)
designs in cattle handling would have
saved makes you wonder. Great movie.

Peter Lawrence
Western Australia

BLOG COMMENTS

Two ears, one mouth
(P$ychology 102, Ron Stickler)

This advice speaks to everyone in the
service industry! Hair stylists, realtors,
network marketing companies, general
retail, etc. As a customer, I always appre-
ciate feeling as though the sales person
wants to help me, versus win me over.
Excellent advice and clarity! Thank you,
Ron!

Traci
Fort Collins

Is it time to

FIRE

your web design company?
Visit www. ThinkRedRocket.com /fired to find out.

When it’s time to start getting positive results
from your site, it’s time to think Red Rocket.
www. ThinkRedRocket.com

RED ROCKET WEB SPECIALISTS
970-674-0079

Want to purchase

oil/gas interests.
Send details to:

C0 80201

minerals and other

P.0. Box 13557, Denver,

Email:

Business Owners

Own your own New ATM machine
or we will place New ATM. Need
110 outlet and local phone line and
you are ready to go.

Phone 307-630-8115
jwyatme@emsn.com
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RENAUD, from 9B

model on the packaging for SASS-EE,
the sunless tanning line, and Susan
Marsh, production manager, is “allergic
to practically everything,” so she is the
most informative tester.

“All of us test every product. If it
doesn’t work on Susan then we don’t use
it,” Renaud Slavik said. “She’s the
extreme, 99 percent of people wouldn’t
get like that, but because we don’t want
anyone to have a problem we won’t use it
if it irritates her skin.”

Low-tech online business
Despite its huge Internet business,
Renaud Naturals would never be mistak-
en for a high-flying dot.com company.
“We did not ever borrow any money
and I did not pay myself anything for the
first five years,” Renaud Slavik said.

In the first year Renaud Slavik put up a
website, RenaudNaturals.com, which she
designed and manages herself, and recent-
ly added SASS-EE.com to sell the sunless
tanning line. The cost of her online adver-
tising and marketing campaign consists of
domain and hosting fees and an e-mer-
chant account. She has no Internet mar-
keting strategy, does not solicit business or
use an analytics program to track website
traffic. A friend recently put up a
Facebook fan page and Renaud Slavik
guesses she’ll learn to use it soon.

“I just don’t know how they find us
really. They are looking for things like
‘natural face moisturizer’ online. People
tell other people. We have a great prod-
uct,” she said. “When people go online
and find us, they will email and ask for
quotes in bulk. We’re talking about 40
gallons of tanning solution. We don’t
really have a sales team, but we get peo-
ple approaching us.”

The creme de la creme of Renaud
Naturals’ current sales is the sunless tan-
ning line, including pre-tan and post-tan
products, that makes up about half the
sales. But the company got into the busi-
ness almost by accident.

“I had a client who asked if T could
make him a cream with DHA. To me that
was fish oil,” Renaud Slavik remembers.
“He called me and said, “This is a really nice
cream, but it didn’t tan me’ I asked, ‘Why
would it?” We got that straightened out. He
meant the other DHA, dyhydroxyacetone.”

The company’s packaging is retro
pin-up style with a flirty feminine flare.
However, Renaud Slavik is switching to a
gender-neutral blue label for her facial
care line.

“Lots of men are using our facial care
line,” she said.

The percentage of overall users is
small, but perhaps with a blue label, it
will increase.

WHAT'S WORKING, from 98

Q: Did you use a business plan? If so,
have you had to modify your original
business plan to meet the demands of
the market?

A: Yes. I have spent time mainly on
revising the financial aspects of the
business plan.

Q: What is the
vision of the compa-
ny and the communi-
ty you serve?

A: 1 enjoyed mak-
ing hot sauce as a
hobby. I also have
always seen the appeal coMEAU
of buying locally
made products. Now I'm getting the
opportunity to work with many other
local businesses, restaurants and retail
shops, and am proud to participate in
the “local” economy.

Q: What is the passion that your
business fills for you personally?

A: Tlove people, and especially the
people like me, who also love hot sauce!
It is great being around people who share
your passion for something. The freedom
of being my own boss has been great.

Q: What was the genesis of the idea?

A: Tt was really the necessity of hav-
ing to make a living when I couldn’t
find employment.

Q: Where do you see yourself and
your company in 10 years?

A: We'd like to expand our product
line beyond hot sauce, and build a
“Horsetooth Foods” brand.

Q: What were your biggest challenges?

A: The health department, and all
the licensing required to sell a food
product. Everything from the font size
on the labels to having to convince the
FDA that it was not an “acid” food.

Q: What aspects of ownership are
the most rewarding?

A: T'd have to say it has been the
freedom, but also the joy of selling a
product I really believe in.

Q: Are there one or two things you
can attribute your success to?

A: My wife has been the biggest sup-
porter, which helped me push on.

Q: What is the most important
attribute you look for in an employee?
A: Tlook for passion, pride in the

product, and knowledge.

Q: Any recommended books or other
resources? Do you recommend an MBA?

A: No on the MBA. Michael Gerber’s
“E-Myth” was a valuable book. I learned
a lot through (Adobe Illustrator) tutori-
als on YouTube, especially when it came
to label and business card design.

Q: Slogan to live by or what it might
say on your tombstone?

A: “Try as much as you can, no mat-
ter how much you fail”

Brian Schwartz is the author of “50
Interviews: Entrepreneurs Thriving in
Uncertain Times.” In upcoming issues of
NCBR, he will be sharing some of his
interviews with successful business people.
Schwartz is also the founder of 50
Interviews Inc., and can be reached at
www.50interviews.com.
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‘Basic employment” key
for Northern Colorado

Export-base jobs
needed for growth
to return to region

Employment in the goods-produc-
ing sectors is especially important to
the export-base theory of growth of a
region. Employment in these industries
is often called “basic employment.”

The export-base
theory says that a
region grows by
exporting goods
and services, but
especially goods,
which generates a
flow of money back
to the region as the
goods are paid for
by consumers. This
revenue is used to
pay for the workers
producing the
goods, for expan-
sion of the manu-
facturing companies — both facilities and
employees — and for the taxes that sup-
port local government and infrastructure
development. Secondary employee
expenditures support all sectors of the
economy, from home construction to
recreational pursuits.

The service sector can also be an
export industry. For example, at
Colorado State University and the
University of Northern Colorado,
money flows in to pay for tuition, hous-
ing and student recreational expenses.
The education (the product) usually
flows outside Northern Colorado as
graduates accept jobs elsewhere. During
the education process, tax revenues are
generated to pay for police services,
street and road repair.

Employment is measured in two ways
by the Colorado Department of Local
Affairs, by place-of-residence and by-place
of work. By place-of-residence, there was
an average of 269,397 persons employed
in Northern Colorado in the second quar-
ter of 2010. That’s 1.61 percent fewer than
in the second quarter of 2009. So, on a
year-over-year basis, employment is still
declining in Northern Colorado.

But the decline has bottomed, reaching
a lowest annual decline rate of 3.64 per-
cent in the fourth quarter of 2009. The
decline in Northern Colorado was less
than in Colorado (—4.53 percent) and is
recovering faster (—2.17 percent). It is like-
ly that the annual employment growth
rate will be positive in the third quarter;
up from 275,800 employees in the third
quarter of 2009. The recovery is taking
place in both Larimer and Weld Counties.

Total nonfarm employment by
place-of-work averaged 210,000 in the
second quarter of 2010, up from
205,500 in the first quarter but down
from 213,500 in the second quarter of
2009. So employment losses by place-
of-work have also bottomed in
Northern Colorado but are still declin-
ing on an annual basis.

Total private (non-government, non-
farm) employment by place-of-work
averaged 164,100 in the second quarter

ON THE

ECONOMY
John W. Green, Ph.D.
Regional Economist

of 2010, up from the first quarter but
down from the second quarter of 2009.

Employment varies by sector

Employment in the goods-producing
sectors in Northern Colorado averaged
36,700 in the second quarter of 2010, up
from 36,000 in the first quarter but down
from 39,600 in the second quarter of
2009. Employment in these sectors
peaked at 45,900 in the third quarter of
2008 and 45,400 in the third quarter of
2001. We need to add about 6,000
employees in these sectors to get back to
previous peaks reached in 2008 and 2001.

Employment in the service-providing
sectors in Northern Colorado did not
decline nearly as far as in the goods-pro-
ducing sectors, thanks to government
employment and the hospitality and
health sectors. Employment there aver-
aged 173,300 in the second quarter of
2010, up from 169,400 in the first quar-
ter and about the same as 173,900 in the
second quarter of 2009. The peak was
177,300 in the second quarter of 2008.
We need to add 4,000 employees in these
sectors to reach the previous peak.

The place-of-work sectors that lost
the most employment in the recent
recession were the natural resources,
mining and construction industries.
Employment in these sectors peaked at
22,600 in the third quarter of 2007. It
fell to 15,400 in the first quarter of 2010
and recovered to 16,300 in the second
quarter. The decline from top to bot-
tom was 32 percent and employment in
these sectors will need to increase near-
ly 50 percent to reach previous peaks.

Employment in the manufacturing
sector in Northern Colorado continues
to decline through the second quarter
of 2010, although the decline appears to
be leveling out. Employment decreased
from 20,600 in the first quarter to
20,400 in the second quarter. The peak
was 27,400 in the first quarter of 2001.

The University of Pennsylvania pro-
duces an alternative Industrial
Production Adversity Index for all coun-
ties in the nation, published by
msnbc.com and Moody’s Analytics.
According to this Index, growth in indus-
trial production in Northern Colorado
has been positive for the first six months
of 2010, recovering from an Index low of
—12.15 in Larimer County in the second
quarter of 2009. Data is published back
to 1994 when the Index peaked at 15 in
Larimer County. The Index has been
unevenly declining in both counties of
Northern Colorado since then. Leprino,
Vestas, Abound, Woodward Governor
and other manufacturers could turn this
situation around very soon.

So, the export base theory of growth
(basic employment) has been declining
in importance in Northern Colorado for
the past 15 years, especially during the
recent recession. But the future looks
good as our economy adds new, poten-
tially large export manufacturers and
existing goods-exporting plants expand.

John W. Green, Ph.D., is a regional
economist who compiles the Northern
Colorado Business Report’s Index of
Leading Economic Indicators. He can be
reached at jwgreen@frii.com.

ChoiceBusiness Checking
The Perfect FREE Choice for Business Banking

Bank of Choice wants to be your hometown choice for
the best in financial services. Our ChoiceBusiness
Checking account offers a wide variety of options to help
you, and your business, reach your financial goals.

e No monthly service charge for less than 500 items
(debits, credits and/or deposited items) posting to your
account®

* Minimum to open $100 — no minimum balance
necessary to avoid service charge

e FREE ChoiceOnline Banking
* FREE Bank of Choice Online Bill Pay

Stop by one of our many Northern Colorado
locations today to visit with a ChoiceBanker or
check us out online at BankofChoiceOnline.com

Bank of Choice

THE CHOICE YOU CAN BANK ON.

Evans / 3635 23rd Avenue
Fort Collins — Drake / 1044 West Drake Road
Fort Collins — Boardwalk / 4532 Boardwalk Drive
Greeley — 10th / 3780 West 10th Street
Greeley — 20th / 7251 West 20th Street, Building A
Platteville / 370 Justin Avenue
Windsor / 1270 Automation Drive

Also located in: Arvada / Aurora / Conifer / Denver / Elizabeth
Englewood / Kiowa / Parker

BankofChoiceOnline.com

Member FDIC
(970) 373-3512 CHDEE

EQUAL HOUSING
LENDER

*ltems more than 500 per month will be charged at 30¢ per item.

N




What: Webinar series
When:Tuesdays-. 10/2k-11/23
Where: Your desk

How: Register at
https://www3.gotomeeting.com/register/7?k51lk244k

Series cost: s25

For more information call Lindsay Gilliland at
970-221-5400 ext. 203

& Exit Strategies —

: sion
Business Succes ur Business

s to Building Value in Yo

Key Component

October 26th, 12pm-1pm - Meet the Presenters - Overview of the Series - Q&A

November 2nd, 12pm-1pm - Features Sandy Blaha

Failsafe Exit Strategy - Driving Business Valuation & Wealth Creation with Sandy Blaha.

Sandy Blaha Performance Consulting is a performance management, leadership development and succession/exit planning company. An
author, presenter, trainer, facilitator and coach she builds organization capacity with a focus on strategy, leader development, talent assessment
and execution discipline. She works with owners and senior executives nationwide to insure their companies’ legacies.

November 9th, 12pm-1pm - Features Susan Johnson

BROCK

BUiId YOUI' V(l | Ue (l nd PIU n YOU r FUiU re Certified Public Accountants
AND Business Advisors
Susan Johnson, CPA, is the Director of Tax of Brock and Company, CPAs, P.C. Susan joined the firm in 1978 OMPANY  JrroressionaL corroration

and works primarily with privately-owned businesses and individuals. Her areas of expertise include the
construction and real estate industries, and estate and fiduciary tax planning. She has worked with numerous clients as they transition
their businesses to hoth family members and outsiders.

November 16th, 12pm-1pm - Features Tony King

Legal Considerations and Issues in Business Successions and Exits

Anthony A. King is a leading transaction attorney in the Rocky Mountain Region working with business owners
in successfully transferring businesses to key employees, family members and third parties, as well as advising
husiness owners on other business issues. Tony joined the firm in 1993 and has been an owner and Director since
1999. His practice centers on mergers and acquisitions, business fransitions, corporate and business planning,
financings and executive compensation planning.

November 23rd, 12pm-1pm - Features John Clagett

Key Strategies for Creating Sustainable Wealth for Today's Business Owner

John Clagett is the owner of Q4 Wealth Management, Inc. a full-service firm whose dlient-centered business model delivers
customized advice, financial strategies, and personalized service to many Northern Colorado business-owners. With over seventeen years
in the investment industry, John brings a unique approach to managing the many areas of dients’ financial lives by proactively
conferring with their team of investment, tax, legal, and insurance professionals to ensure objectives are met.
Securifies and Advisory Services offered through Nations Financial Group, Inc.(NFGI), member FINRA/SIPC, a Registered Investment Advisor. John Clagett is a Registered
Representative of NFGI. Q4 Wealth Management, Inc is a separate entity and not affiliated with NFGI.
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