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Sharons passion results in 39 stores in 16 years

By Shelley Widhalm
news@bizwest.com

BOULDER—When the founders of
Lucky’s Market started out, they knew
they wanted to stock the shelves with
good, healthy food they would love to
eatand serve.

Chefs Bo and Trish Sharon bought
a small grocery store in Boulder that
they soon expanded into the Lucky’s
Market chain of natural food stores
with 39 stores in 10 states.

“We knew we wanted to stock the
shelves with better food — food that
we would want to eat, food that we
would want to serve to our families,
friends and children,” said Bo, CEO of
Lucky’s. “This meant that we worked
to source clean, local and delicious
foods. Our motto has always been
Good Food For All”

The Sharons wanted to sell quality,
healthy foods, while keeping prices
affordable and the service genuine
and personal. They call what they
offer “Organic for the 99 percent” and
focus on natural, organic and locally-
grown foods and other products.

Originally to do their cooking, the
Sharons went to health food stores
to avoid pesticides and growth hor-
mones. They shopped for fresh pro-
duce at farmers markets and stopped
at gourmet stores for good flavors,
plus went to conventional grocery
stores for the traditional ingredients
they needed for their recipes. But they
didn’t like having to shop at so many
different places to complete their gro-
cerylist, while also paying high prices
for high quality food.

“I have always been passionate
about food, cooking, healthy living,
food flavors and inventing. When I
started cooking full meals for my two
boys, I got even more conscious about
healthy ingredients and balanced
meals,” Bo said. “I wanted to teach
them about putting the best fuel into
their growing bodies. ... Food fuels
the body. But good food is even better
at fueling the body. Healthy living is
a way of life, not just a phase, and we
embrace healthy living daily in our
family.”

The Sharons had met in their early
20s at the Culinary Institute of Amer-
ica and decided to go into business
for themselves while still focusing on
their love of food.

“Bo went on to win 10 American
Culinary Federation medals, while
earning a spot on the 2002 USA Culi-
nary Olympic team. Food had cap-
tured his heart, but (he) had yet to
fulfill his need to serve others. So
Lucky’s Market was born,” said Ben
Friedland, vice president of marketing
for Lucky’s. “They believed access to
healthy, high-quality foods was not a
privilege but a right. And they set out

to proveit.”

To create Lucky’s, the Sharons pur-
chased North Boulder Market in 2003
from Trish’s father with the intent
of honoring the family legacy while
changing the product mix. It was a
small, independent grocery store that
sold conventional products and a few
natural and organic items. The Shar-
ons, 23 at the time, recreated the gro-
cerystoreinto aneighborhood natural
foods store called the North Boulder
Lucky’s Market to make healthy food
morereadily available. To do this, they
changed amajority of the existing dis-
tribution systems, found new suppli-
ers, designated new supply chains and
achieved certifications to sell specific
products.

“(We) committed to a business
model that allowed high-quality prod-
ucts atlow prices people were not used
to,” Bo said. “We wanted to create a
place where people could gather, cel-
ebrate good food and save a few bucks
along the way.”

The Sharons grew the business
organically and from 2003 to 2005
served more and more of the sur-
rounding Boulder community. In
2005, the Sharons opened Lucky’s
Café adjacent to the store to serve
comfort food using locally sourced
ingredients. In 2012, they added
Lucky’s Bakehouse and Creamery
next door to offer cakes, homemade
ice cream and pastries.

In2013, the Sharons secured invest-
ment and began to open additional
stores and now are in Colorado, Mon-

tana, Wyoming, Indiana, Kentucky,
Michigan, Ohio, Missouri, Floridaand
Georgia. In 2016, they engaged in a
strategic partnership with the Kroger
Co., which invested in the company
to accelerate the company’s growthin
new and existing markets.

“Lucky’s is the only grocery store
that is run by two passionate chefs,
and we think this shows when people
walkin our doors,” Bo said.

The Sharons designed the Lucky’s
stores to feel welcoming and acces-
sible. Each store averages approxi-
mately 30,000 square feet with a
layout resembling an indoor farm-
ers market with bins, barrels and
wooden crates displaying products.
There is the typical grocery depart-
ment with natural, organic and
brand name items, plus raw, vegan,
vegetarian and gluten-free options,
along with personal and pet care
supplies. Then there is the bakery,
dairy, meat and seafood, produce,
bulk, and beer, wine and spirits
departments. Other departments
include local products from nearby
vendors, the company’s private label
with Lucky’s Linred and the kitchen,
a fancy word for the deli. The deli is
where things are made from scratch
in-house, such as the house-roasted
and smoked meats sliced to order,
fresh-crafted sandwiches, items for
the full-service chef’s case and fresh-
squeezed juices.

“We empower each of our store
directors to make day-to-day business
decisions that are in the best interest

COURTESY LUCKY’S MARKETS
Trish Sharon, left, and her husband, Bo, pose in one of the Lucky’s Market stores in Hunter’s Creek, Florida. They were present for
the dual opening of Lucky’s Markets in Hunter’s Creek and Winter Park, Florida, in October 2018.

of the local communities they serve,”
Bo said.

Bo and Trish want to expand
Lucky’s even further, while keeping
thatlocal touch, Bo said.

“We have a strategic plan to con-
tinue to grow, open new stores and
bring more good food to more people
in the years to come,” Bo said.

Lucky’s opened seven stores this
year and has 20 signed leases for new
store locations.

“Lucky’s has always been about
more than just food; we are about
good food, community, giving back,
familyand havingfun,” Bosaid. “Food
had captured my heart, but I always
had a pull to serve others and give
back.”

Lucky’s operates a community
impact program focused on support-
ing healthy communities and youth
education. Every quarter, each of the
company’s stores partnerswith alocal
nonprofit to donate 10 percent of sales
on a given day to the organization,
plus Lucky’s provides other giving
programs. The company supports its
community impact initiatives with
the 10% For Good program, where
10 percent of purchases of Lucky’s
private label products are reinvested
into the communities where the stores
arelocated.

“Last but not least, each Lucky’s
team member is also paid for 32 hours
each year for providing communi-
ty service,” Bo said. “We are deeply
ingrained in our communities and
always will be.”
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GOGCC, Weld agree on permitting timeframe

What follows is a compilation of
recent news reported online at Biz-
West.com. Find the full stories using
the search window at the top of the
homepage.

Weld County officials and the
Colorado Oil and Gas Conserva-
tion Commission have signed an
agreement to review drilling appli-
cations within 60 days. Weld County
Commissioner Barbara Kirkmey-
er announced the agreement in a
Wednesday session of the Colorado
Oil and Gas Summit in Denver. The
timeframe, which applies only to
applications submitted after Aug.
5, is meant to reduce the backlog of
pending drilling applications.

Posted Aug. 29.

Boulder hemp firm featured
in new documentary

“American Hemp,” a new docu-
mentary directed by Josh Hyde, fea-
tures Boulder-based Evo Hemp and
the company’s relationship with
hemp growingmembersofthe Oglala
Lakota Native American Tribe in
South Dakota. The film, released on
Amazon’s streamingservice, follows
Evo Hemp’s leaders in the run-up
to the passage of the 2018 Farm Bill,
whichrelaxed federal restrictions on
the plant.

Posted Aug. 26.

NEWS DIGEST

Miss this news?

BizWest works every day to bring you
the latest news as it happens. Sign up
for daily updates and the latest industry
e-newsletters at:

M bizwest.com/
subscribe-to-our-newsletters

Suit accuses jump-rope maker
of skipping over patent rules
Jump Rope Systems LLC, a Lou-
isville-based developer of patented
jump-rope handle technology, is
suinganotherLouisvillefirm,alleging
patentinfringement. The suit, filed in
U.S.District Courtin Denver, accused
Fit For Life LLC of continuing to sell
products containing JRS’ technol-
ogy after the expiration of alicensing
agreement between the two firms.
Posted Aug. 20.

Mitchell, creator behind
Old Town Square, dies

Gene Mitchell, a former Fort Col-
lins developer who spearheaded the
creation of Old Town Square in the
1980s, died Aug. 16. Hewas in his mid-
90s. When Mitchell first pitched his
idea for Old Town Square in 1981, the
areahad “alot of run-down buildings

full of pigeons,” said Mitchell’s for-

mer business partner David Sitzman

at Sitzman-Mitchell & Co. But his

vision for Fort Collins’ dilapidated

downtown spurred him to persevere

through the initial skepticism.
Posted Aug. 20.

Poudre Valley Co-Op named
in lawsuit against RoundUp

A pair of plaintiffs are suing agri-
culture giant Monsanto and Poudre
Valley Co-Operative Association Inc.
over the possible cancer-causing
ingredients in its RoundUp weed-
killer. In a suit filed Aug. 16 in U.S.
District Courtin Denver, Fort Collins
resident Charlotte Bishelli claims to
have developed Non-Hodgkin’slym-
phoma after using RoundUp for nine
years. Lone Tree resident Clinton
Blyth, the other plaintiff filing a fed-
eral suit, said he used RoundUp for
at least 40 years and was diagnosed
with Non-Hodgkin’s lymphoma in
2006 and 2015. He is also suing the
Fort Collins-based Poudre Valley
farm co-op that sold the weedkiller.

Posted Aug. 20.

Oskar Blues, Guns N’ Roses
settle beer-name dispute

A settlement was reached in
the trademark-infringement suit
broughtbyrock group Guns N’ Roses
in response to a 2018 decision by

Longmont-based Canarchy Craft
Brewery Collective and Oskar Blues
Brewery to release a Guns N’ Rosé
branded beer. The Axl Rose-fronted
band, known for hits such as “Sweet
Child O’ Mine” and “Welcome to the
Jungle,” filed the suitin Californiain
May, accusing Oskar Blues of seeking
to profit from Guns N’ Roses’ fame.
Terms of the settlement in principle
have not been released.
Posted Aug. 19.

AveXis top scientists out
after data manipulation
surfaces

Swiss biologics firm AveXis Inc.,
which recently took over AstraZen-
eca’s former pharmaceutical produc-
tion facility in Longmont, fired two
of its top scientists in the wake of data
manipulationrelated to the company’s
U.S. Food and Drug Administration
application for gene therapy Zolgens-
ma. Brothers Brian Kaspar and Allen
Kaspar—respectively AveXis’ chiefsci-
entific officer and senior vice president
of research and development — are
no longer employed by the firm and
“notbeeninvolved in any operations at
AveXissinceearlyMay2019,” according
toanAveXisannouncement. The com-
pany does not specifically cite the data
manipulation accusations as a reason
for the Kaspar brothers’ termination.

Posted Aug. 16.
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COURTESY GOLD LEAF COLLECTIVE

Cassity Bertrand, mobile services manager for Gold Leaf, poses by the Silver Seed food truck, which was parked with 18 others at the Fort Collins Food Truck Rally, held every

Tuesday from 5:30 until dusk in City Park.

Vegan eatery makes most of golden opportunity

By Dallas Heltzell
news@bizwest.com

FORT COLLINS — September is a
golden month in Colorado, as locals
and tourists alike flock to the high
country to marvel at hillsides ablaze
with yellow aspen leaves. Seasoned
leaf-peepers know, however, that the
time to enjoy that golden aspen glory
is fleeting, since a strong storm can
blow those quaking leaves away and
leave nothing but bare branches.

In September two years ago, a
strong financial storm nearly meant
the end of The Gold Leaf Collective.
The five-month-old vegan restau-
rant was beset by costly repairs or
replacement of kitchen equipment.
Its finances couldn’t keep up, and it
shut its doors.

“I'honestly thought we were done,”
said founder Taylor Smith.

Instead, with the help of its part-
ners, staffand a generous community,
the rustic little eatery on Fort Collins’
funky Laurel Street quickly bounced
back — and today basks in the golden
glow of success.

That success seemingly is limited
only by the 900-square-foot restau-
rant’s size.

“We’ve maxed out our currentloca-

DALLAS HELTZELL / FOR BIZWEST

Mushroom melt sandwich, left, and poke’ bowl, right.

tion,” Smith said. “We’ve only got 13
tablesinside and thekitchenis equally
astiny. Those growing pains are hurt-
ing. And yet we're projecting to clear
$1 million in revenue this year in that
tiny space.”

The space has stone and wood

accents, bookshelves above its front
windows, creative lighting, knick
knacks galore, a copper-based water
feature on the back wall, and a uni-
sex restroom with shelves holding
dozens of old National Geographic
magazines.

If you go

The Gold Leaf Collective
120 W. Laurel St., Fort Collins
970-682-1633

thegoldleafcollective.com

Smith describes the menu as
“hyper-local” with as many Colora-
do-specific ingredients as possible,
“served in both familiar and unique
ways. Ourintent,” hewroteinresponse
toan online critic, “is to appeal both to
non-vegans and vegans alike, and as
the first vegan restaurant in Northern
Colorado, we feel it is our responsibil-
ity to provide a non-judgmental plat-
form for all types of people to try for
the first time — or expand upon their
knowledge of — plant-based cuisine.”

Smith is used to meeting such
challenges. He was brought up in a
religious faith known for carrying
its message door to door. “I'm not
that anymore, but still it raised me
to be very vocal about the world and
everything in it,” he said. “All those
doors slammed in my face taught me
so much about standing up for what I
believe.
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“I dropped out of high school at 15
because I was taught the world was
about to end. The only people that
would hire me were kitchens.”

That exposure to food preparation
provided Smith with a vehicle — lit-
erally — to help save the planet: an
old Serro Scotty Sportsman teardrop
camper trailer.

“I wanted to figure out how I can
leave myimpacton theworld,” he said.
“We're burning the place down and
acting like everything’s fine. We need
some change. I'd like to inspire more
people to vote with their dollars and
vote with their food.

“So I drove down to Colorado
Springs seven years ago to pick up
that old trailer. It had no insulation,
and there was a squirrel living in it. At
the time it was green. We used paint
thinner to strip the old green off. Itwas
a lot of work. Once we stripped that
paint away, we found there was silver
underneath it. It was beautiful!”

And the Silver Seed was born.

The trailer began serving up
healthyfood, whereveritcould. “We're
out three to five days a week in the
busy season,” he said. “We go all over
Colorado, including at the food-truck
rally in Fort Collins every Tuesday
from 5 to dusk in City Park.

“So we started thinking we should
open arestaurant,” he said. “We toiled
over the name for weeks. But we were
all plant-based, 100 percent, so Gold
Leafjust felt right. It was the next step
of the evolution, and sure enough, it
happened.

Longmont

SUNFLOWER = ™"

SunflowerBank.com

Boulder | 720-931-5969
Broomfield | 720-931-5972
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There are just 13 tables inside the tiny Gold Leaf Collective restaurant.

“Backin late 2016, I got the call that
a space was available” that had been
the home of an Ethiopian restaurant,
Smith said. “But we had no money.
So I posted on Facebook that I had
an opportunity to open a restaurant,
and within three months we had over
$100,000. It was kind of a sign for us
that it was time to take the next step.

“I'was the sole owner, but I brought
on some co-owners to make it pos-
sible. The primary owners are me and
my wife, Michelle.”

Gold Leaf Collective opened in
April 2017 as Northern Colorado’s first
all-vegan restaurant. “That first year
was tough. We almost didn’t make
it,” Smith said. “We were trying really
hard to make something that had

A

If you have worked with us, you have experienced the personal attention

never been seen before, something
avant garde. Butitwasn'taccessible to
the community. It was a little too new.
It’s hard enough to have a vegan res-
taurant, but to makeitavant garde you
end up shooting yourselfin the foot.”

That financial foot injury forced
Smith to shut the five-month-old eat-
ery down on Sept. 8, 2017. “We had to
sitdown fora minute and thinkwhat’s
going to make this thinglast?”

Gold Leaf’s employees didn'’t give
up. Theylaunched a GoFundMe cam-
paign and held a fund-raising block
party, Smith said, “and we raised more
than $6,000 in three days.”

Hence the “Collective” part of the
restaurant’s name.

“Mostrestaurants pay no attention

and financial guidance that is our cornerstone.

But, do you know:

We’re now the 3rd largest bank headquartered in Colorado.

e Our Colorado team alone has grown 50% in the past two years.

*  We are committed to building relationships including commercial,
private banking, great deposit offerings, home mortgages, and truly

differentiated investment management.

| 303-651-2542

YOU CAN BANK ON US.
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to suggestions of employees, but we
wanted everybody to have avoiceinits
direction,” Smith said. “We work with
local companies. It’s not my restau-
rant;it’s everybody’s. We do mandato-
rymeetings monthly with ourkitchen
and our servers to just touch base that
everything’s tastinggood and if there’s
anything we need to change.

“I don’t understand how restau-
rantowners take everything on them-
selves,” he said. “This way, it makes it
feellike a team, because we are.

“Restaurant workers get the short
end of the stick. Long hours, on your
feet, pay not good. So our tips are
shared with the back of the house as
well. It motivates everybody to get
their Agame on. I couldn’t rest well if
knew my employees were struggling;
it doesn’t make sense to me.”

In April this year, Smith bought
Rustic Donut, a wholesaler that sup-
plies 50 coffee shops throughout Colo-
rado. His restaurant now serves the
hearty sweets as upscale desserts.

“Sonowwe have three core compa-
nies operating together with the same
mission,” Smith said.

Now, he said, he just needs more
space “wherewe can do all these things
and present them in the forefront.

“We're talking about opening in
Boulder, although that’s at least two
years out,” he said. “I'd like to have a
fleet of food trucks one day, and we're
also exploring moving to a different
location in Fort Collins. We need to
figure outhowto fund that and logisti-
cally make it happen.”
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Interview with Mike Frank, CEO of Nutrien Ag Solutions Inc.

Each month, BizWest asks a busi-
ness leader to participate in a ques-
tion and answer feature to help shed
light on a business topic, an industry
or add insight to a field of endeavor.
This month, Mike Frank, executive vice
president and CEO of Nutrien Ag Solu-
tions Inc. participated in the feature.

BizWest: There have been alot of
changes for your company over the
past couple of years — acquisitions,
name change and so forth. Please
describe Nutrien’s unique value
proposition within American agri-
culture.

Mike Frank: Yes, much like the
overall agriculture industry, we have
made changes to keep up with the
growing demands of our growers and
the world atlarge. In 2018, Agrium
Inc. and Potash Corp. of Saskatch-
ewan Inc. merged to create Nutrien,
the world’s premier provider of crop
inputs and services. Nutrien has the
largest crop nutrient production port-
folio combined with an unparalleled
global retail distribution network. As a
result of the merger, Nutrien rebrand-
ed itsretail business (Crop Production
Services) to Nutrien Ag Solutions,
which is headquartered here in
Loveland. We are now the largest ag
retailer in the world with localized
solutions for growers at more than
1,700 locations in seven countries.

In addition to our physical loca-
tions, we are also proud to provide our
growers and crop consultants with
our unique digital platform, provid-
ing growers with a comprehensive,
innovative, easy to use, personalized
customer experience. This platform
is a one-stop solution that allows us to
set a new level of experience for grow-
ers and empower them to make the
best business decisions possible.

BizWest: What effect have rela-
tively low commodity prices had on
your ability to be a provider of crop

1,000

2900 S. College, Suite 1B ®m Fort Collins, CO 80

inputs in agriculture?

Frank: Since 2012, there has been
adecline in farm prices and return.
Coupled with the unfavorable weath-
erin the U.S. and now a trade war
with China, it’s a challenging envi-
ronment for farmers. That said, farm-
ers are resilient, and they are always
looking for new ways to grow the
food that feeds the planet. We help
provide our customers with whole
farm solutions from inputs to financ-
ing and by taking this approach we
become their partner. While the near
term is challenging, we believe the
mid-to-long term prospects for agri-
culture is very promising.

BizWest: Have the tariffs affected
your business? How?

Frank: Nutrien Ag Solutions’ suc-
cess hinges on the health and finan-

Wayp

Reedemable for $1,000 in Credit Towards a Commercial
Appraisal Fee for a Loan Opened at Waypoint Bank Ft. Collins

cial strength of our farmers. When
our customers are successful, we are
successful. Trade wars are good for
no one, and we are in strong support
of free and fair trade.

BizWest: Has Nutrien been work-
ing to capture market share among
hemp producers?

Frank: In every country where we
operate, we abide by the federal and
local laws. We support all types of
agriculture. Hemp is grown on a rela-
tively small amount ofland, so it may
be a small opportunity in some areas,
however it’s not really a focus of ours.

BizWest:What is the greatest chal-
lenge facing American agriculture
right now, and what do you see as a
solution to it?

Frank: The biggest challenge

Offer expires 9/30/19.
Only to be used for loans originated with Waypoint Bank on commercial properties.

COURTESY NUTRIEN
Mike Frank, CEO of Nutrien Ag Solutions, is pictured while filming a message from the company. He’s standing in front of one of the
company’s demonstration plots.

facing agriculture is feeding a grow-
ing planet. In the next 30 years, it’s
expected that another two billion
people will be added to the world-
wide population. The American
farmer and agriculture industry
will play a huge role in ensuring that
everyone on the planet has enough
food to sustain a healthy life. This is
why it’s so important that we have an
environment where American farm-
ers can produce and sell their crops
to customers around the world.

BizWest: How many people work
for Nutrien in Northern Colorado? In
Colorado as a whole? Worldwide?

Frank: We have more than 800
employees in Northern Colorado,
where Nutrien Ag Solutions is head-
quartered, and more than 20,000 full-
time employees worldwide.
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The number of catastrophes in Colorado has increased from year-to-year, resulting in the high-water dollar mark in 2017 with $101.9 billion in insured losses.

INSURANCE RATES WILL CLIMB ALONG THE FRONT RANGE

WHETHER YOU HAVE CLAIMS OR NOT

By Dan Mika
dmika@bizwest.com

Two years of global natural catas-
trophes and years of population
growth are about to drive up the price
of property insurance across the
region.

Brett Kemp, president of Flood and
Peterson, told a group of executives
at a BizWest roundtable in June that
insurance premiums and deductibles
for properties haverisenrapidly overa
short period of time.

“The insurance market has
changed overnight,” he said.

Mike Brown, director of market
solutions for Flood & Peterson in Fort
Collins, said the reinsurance market
was soft for several years due to a
healthy supply of reinsurance com-
panies willing to take on therisk of the
insurers that dealt with consumers.
The last “hard market” period ended
around 2012, he said.

But two years of major global catas-

trophes have caused losses to spike,
including last year’s Camp Fire in
California and Hurricanes Harvey,
Irma and Maria battering the south-
east throughout 2017.

In April, reinsurance company
Swiss Re published a report estimat-
ing global insured losses from natu-
ral disasters between 2017 and 2018
totalled $219 billion, the highest ever
inatwo-year period. Swiss Re estimat-
ed 60 percent of thelossesin 2018 were
from “secondary perils” caused by
extreme weather events, such as river
flooding, ice storms and wildfires.

Those losses made reinsurers
increase their premiums to consumer
insurers to manage their ownrisk, and
the insurance companies are going
to pass those price hikes onto their
customers or not renew certain types
of protection they previously offered.

“So it wasn't just one year, it was
bad. It was a bad year, plus another
badyear combined,” Brown said. “Add
traditionally soft pricing to that, lead-

Stephen Tebo

COURTESY TEBO DEVELOPMENT CO.

“Yearly premium for
(Tebo) properties will
rise from $350,000 to
$1.5 million next year, an
increase of 76 percent.”

Stephen Tebo, owner of Boulder-
based Tebo Development Co.

ingup to that,and nowall ofa sudden,
the reinsurance market sort of dried
up to a certain extent.”
Inaninterviewwith BizWest, Kemp
said premiums and deductibles are
also rising along the Front Range
because of rapid population growth.
As more people move into Northern
Colorado and the Boulder Valley, they
bring more cars at risk of pummeling
byhail, occupy more homes that could
need roof replacements and increase
demand for insurance at a time when
fewer companies are willing to take on
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Property insurance losses
in Colorado, 2010-2017

Year-to-date (January - ##)

Number of Claims Insured Losses 2019 Dollars

Year Catastrophes | ($ Millions) | ($ Billions) ($ Billions)

2001 20 1.6 $26.5 $38.3
"""""" 2002 3 | 18 859 $8.3
"""""" 2003 | 26 |29 $179
"""""" 2004 2 | 34 |suas $72

2005 24 44 $62.3 $81.6

2006 31 23 $9.2 $11.6

2007 23 1.2 $6.7 $8.2

2008 36 4.1 $27.0 $32.1

2009 27 22 $10.5 $12.25

2010 33 24 $143 $16.4

2011 30 4.9 $33.6 $37.8

2012 26 4.0 $35.0 $38.6

2013 28 1.8 $12.9 $14.0

2014 31 2.1 $155 $16.5

2015 39 2.0 $15.2 $16.0

2016 42 3.0 $21.7 $22.6

2017 46 5.2 $101.9 $104.2

2018 55 NA $47.5 NA

Sources: Insurance Services Office, Inc. (ISO) & Insurance Information Institute with adjustment from 2019 consumer

potential for higher payouts.

“If you go east of here 10 years ago,
you could have a hailstorm that hit
very limited homes. But now, you can
have a hailstorm that could hit hun-
dreds of houses and businesses at the
same time,” he said.

Stephen Tebo, owner of Boulder-
based Tebo Development Co. and one
of the largest landowners in the coun-
ty, told BizWest his yearly premium for
his properties will rise from $350,000
to $1.5 million next year, an increase
of 76 percent.

Tebo said his insurance company
attributed much of that to hailstorm
damage causing tens of millions of
dollars to buildings across the Front
Range, along with rising property
taxesin the area. Thatincreased valu-
ation means more risk for insurers to
take on.

While Tebo said those taxincreases
will cost him substantially more than
insurance increases, it still causes a
logistical problem for any company
trying to plan for the future.

“Obviously, we can’t go without
insurance, so we just have to pay for
it. We don’t have a choice and then
eventually it will be passed onto the
tenants,” he said.

Swiss Re expects damage caused
by natural disasters to rise in the
coming years due to climate change,
and because more people and assets
are becoming concentrated in areas
exposed to destructive weather.

Brad Udall, a water and climate
scientist at Colorado State University
and a co-author of the 2018 National
Climate Report, said one of the “weak

price index

links” of climate science has been
modeling how climate change can
turn into future economic damages
for insurance and almost every sector
in the global economy.

Udall said it’s particularly diffi-
cult to estimate when the next major
weather eventwill strike an areabased
solely on climate data. Instead, a hot-
ter climate can make those weath-
er events cause more damage than
they normally would by priming
other parts of the environment more
susceptible to secondary perils. For
example, a more arid environment
will dry out trees and flora in a forest,
making it prone to a massive wildfire.

He believes insurers will be one
of the hardest hit as the economy is
affected by climate change, but pass-
ing those costs onto customers may
change the way people and businesses
look at the issue.

“Ialways expected them to respond
in ways that frankly might change
public opinion at some point on this
topic,” he said. “When you turn cli-
mate change from an environmental
issue to an economic issue, everyone
is going to pay attention.”

It’s not immediately clear how
much the shift in reinsurance is going
to cost consumers along the Front
Range and beyond. Insurance compa-
nies vary on their renewal dates with
their reinsurers, so the industry likely
won't have a fullidea of how muchit’ll
have to adjust premiums and deduct-
ible structures until early 2020.

Until then, insurance advisers are
asking customers to talk to them about
specifics about their property that
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Total Property Loss
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Source: Colorado Department of Regulatory Agencies, Insurance Division
*Combined total losses from Homeowners Multiple Peril and Commercial Multiple Peril

could be a risk factor on raising rates,
along with local and global market
factors that could force increases.
Stephanie Newell, personal lines
manager at Flood & Peterson, said this
is particularly important for custom-
erswho haven’thad to use their policy.

“The Idea that people have as
business owners and individuals is ‘I
haven’t had any claims, so my insur-
ance shouldn’t go up,” and unfortu-
nately, that’s just not the case any-
more,” she said.

While climate changeis threatening
to alter how the global economy runs,
adaptation isn’t the only option. The

rapid advent of renewable electricity,
carbon capture and other technolo-
gies can reduce humanity’s footprint
on the environment and maintain the
Paris Climate Accord’s goal of keeping
global temperature increases to below
2 degrees Celcius above pre-Industrial
Eralevels, Udall said.

“In addition to adapting to it
through insurance, let’s solve it,” he
said. “We have the technology, we
have the policy, we basically know
what we have to do. Some things we
don’t know how to do right now, but
we have lots of easy steps that could
be taken right now.”
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State positions itself to be blockchain center

By Paula Aven Gladych
news@bizwest.com

Misconceptions cloud the discus-
sion when it comes to blockchain
technology. Many believe that block-
chain is strictly used in cryptocur-
rencies but, as the state of Colorado
is finding out, the opportunities for
blockchain are endless, from tracing
student records at university to voting
electronically or developing a token
system for a video game.

So, what is blockchain? It is a way
to track information in a decentral-
ized way that ensures the security and
transparency of the information.

“The idea is that the information
is all verifiable and publicly acces-
sible. You don't need an intermediary.
The system is maintained by all of
its users,” said Jana Persky, Office of
Economic Development and Inter-
national Trade staff for Colorado’s
Blockchain Council.

She likens blockchain to Google
Docs in which multiple users can
access a document and not only make
changes to it but see what changes
other users have putin place. The peo-
ple who have been pushing cryptocur-
rencies for the past several years did
so because they were tired of having
to use intermediaries when it came
to small financial transactions. They
wanted to find a way that one person
could deduct $50 from a bank account
and deposititinafriend’sbankaccount
with no fuss and no delay.

Currently, if someone wants to
implement that type of transaction,
it “goes through several middlemen
and we have to trust they are correct.
We trust they will deduct $50 and send

What is blockchain?

A blockchain is a shared ledger where
transactions are permanently recorded
by appending blocks. The blockchain
serves as a historical record of all
transactions that ever occurred, from the
genesis block to the latest block, hence
the name blockchain.

Source: blockgeeks.com/guides/blockchain-
glossary-from-a-z/

$50 to your account. But blockchain
provides a way to do that,” she said.
All transactions are recorded in one
ledger. There is no way to take out $50
and give the recipient only $30.

Coloradois at the forefront of block-
chain technology in part because it
attracts entrepreneurs who are using
blockchain technology to do creative
things, Persky said.

“We have seen a lot of potential in
Colorado, a really energetic group of
blockchain enthusiasts and entrepre-
neurs,” she said.

In 2018, numerous bills were
brought before the state legislature,
many of them attempting to change
the regulations regarding the use of
blockchain. Ultimately, all of the bills
failed but the state Office of Economic
Development wanted to support this
up-and-coming industry so it con-
vened the Blockchain Council made
up of attorneys, legislators, represen-
tatives of government agencies and
industry representatives to consider
the issues surrounding blockchain in
amore thoughtful manner.

“In Colorado we are very open to
supporting blockchain and want to
make sure we are removing unneces-

sary barriers but we are being more
conservative in our approach and tak-
ing more incremental steps,” Persky
said. The goal was not to put things
into law that would actually hurt the
industry.

The first thing the council did was
determine whether there were exist-
ing barriers to the use of blockchain
in Colorado because “we don’t need
to createlaws where they are notneed-
ed. There can be unintended conse-
quences,” said Hannah Parsons, CEO
of Exponential Impact, an early stage
technology accelerator in Colorado
Springs that works with emerging
technologies, including blockchain,
and serves on the Blockchain Council.

The council found that there
weren't many laws on the books that
would prohibit the development of
blockchain in Colorado but clarifica-
tion was needed from different agen-
cies about how they would work with
blockchain. For instance, a definition
was needed for what is and isn’t con-
sidered money transmission.

“Getting an official opinion from
these different agencies was enough
todo aninterpretation of thoselaws so
blockchain companies can continue
to grow,” Parsons said.

One law concerning blockchain
did pass earlier this year. In March
2019, Gov. Jared Polis signed into law
the Colorado Digital Token Act, which
created an exemption for digital token
offerings that are clearly not securi-
ties, while ensuring that consumers
remain broadly protected from fraud
and misconduct, according to the
Blockchain Council. The act provided
a registration exemption under the
Colorado Securities Act for issuers of

A selection of
blockchain
companies in the
Denver area

= Bext360, Golden

= Community Bank Fin-Tech Solutions

= Cryptanite Blockchain Technologies
Corp (BitCorp), Boulder

= Dapix, Denver

= First Contract Crypto
= First Foundry

= Halfblast Studios

= Holo, Denver

= Market Protocol LLC
= MojoTech LLC

= Odyssey

= Peregrine Crypto Cafe
= Radar, Denver

= Radar Relay LLC

= Rebel Al, Louisville

u SALT, Denver

= ShapeShift, Denver
= ShapeShift

= Taekion/Grid7 LLC

digital tokens that have a primarily
consumptive purpose; for example,
in exchange for goods, services or
content.

Many differentindustries have pro-
posed the use of blockchain technol-
ogy. A Colorado beef producer wants
to be able to prove his beef is grown
locally. Blockchain would allow the
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How changes get made on a blockchain

Person wants to make a
change to the blockchain. create a new

“block.”

o=

beef to be tracked from farm to dis-
tribution. Another potential use is to
track carbon offsets or to build gaming
platforms that use tokens.

The National Cybersecurity Cen-
ter partnered with Colorado to pilot
blockchain technology that would
make it easier and safer for active mili-
tary and U.S. residents living over-
seas to cast a vote in municipal and
statewide elections via their mobile
phones.

This population typically votes via
mail-in ballot or email. Voting by mail
can take too much time, particularly
when there is a runoff election, and
voting by email poses security risks,
said Forrest Senti, director of govern-
ment affairs for National Cyberse-
curity Center. The ballots could be
intercepted or manipulated.

“We were asked by stakehold-
ers to come up with a better solu-
tion. Through our research and our
exploration we found that blockchain
would be a good app for solving this
issue,” he said.

This change will

This block is broadcast to every computer
on the distributed network.

It used Voatz, a mobile elections
platform backed by military-grade
security and cutting-edge technology;,
including biometrics and blockchain-
based infrastructure, to allow Den-
ver residents living overseas to cast
a ballot electronically. The system
requires voters to send a 10-second
video of themselves and a picture of
their photo ID along with their com-
pleted electronic ballot. Because the
Voatz platform uses blockchain tech-
nology, all voter identifiers and how
they voted are stored across multiple
private servers, making it easier for
third parties to validate and audit the
information for accuracy.

Because of the technology, Denver
had more than 200 people cast votes
from overseas in its May municipal
election and the subsequent runoff
election on June 4. That doubled voter
turnout for that overseas audience
“which was amazing. One hundred
percent of people who used itsaid they
wanted to keep using it,” Senti said.

The National Cybersecurity Center

COLORADO’S LEADING SIGN MANUFACTURER

' 970-203-9292

4496 BENTS DRIVE, WINDSOR, CO 80550

Those computers approve of the change.

is piloting the program during Utah’s
primaries this year and will use it
again during their general election.

Paul Foley, CEO of Denver-based
SmartCapital, an angel investment
company, and co-lead of Colorado
Blockchain, an online community
where entrepreneurs and others inter-
ested in blockchain technology can
organize meetups and conferences
and put forth information, said that
many people in the state have been
really excited about blockchain tech-
nology since 2012 when Bitcoin came
out. Starting in about 2017, the indus-
try started seeing the emergence of
blockchain platforms like Ethereum,
Hypeledger Fabric, Multichain and
Open Chain.

The bad news is that none of these
platforms are easy to build on, Foley
said. Until these platforms become
more user-friendly and less clunky,
blockchain will remain out of the
mainstream.

“Right now they are not very
usable,” he said. The struggle so far
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The new block is added to the chain. There is a
permanent record of the change and it can’t
be undone.

i[Clilol

Source: blockgeeks.com

hasbeen whatis the platform and how
should it be built? Once the platform
isin place, other users and developers
need to be able to make applications
for the platform.

“I think one of the reasons we've
heard so much about Ethereum is it is
the mostused by developers currently.
With thatsaid, itisnotagreat platform
to build apps on. They still have along
way to go,” Foley said.

Helikens blockchain technology to
the inception of Amazon. That com-
pany had big dreams to develop an
online retailer that would be able to
deliver packages within a two-day
time frame but that didn’t come to
fruition for 20 years, he said. At the
time Amazon got its start, dial-up
Internet was prevalent. To make the
Amazon dream a reality, it needed
faster broadband service and laptops
instead of desktop computers.

“Itis hard to say when that is going
to happen. Itis happening faster than
how the Internet grew, but it is not
happening overnight,” he said.
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Attendees of BizWest’s Blockchain CEO Roundtable were, from left, Ashley Cawthorn, Berg Hill Greenleaf Ruscitti; Anthony Meisner, Land Title Guarantee Co.; Kent Barton,
ShapeShift; Devin Eldridge, Radar Relay LLC; Lisa Calkins, Halfblast Studios; Jim Cowgill, Plante Moran; Andy Montgomery, Community Bank Fin-Tech Solutions; Jason Hart-
grave, First Contract Crypto; Collins Brown, Market Protocol LLC; Bing Chou, MojoTech LLC; Jonathan Palmer, Peregrine Crypto Cafe; James Barry, Taekion/Grid7 LLC.

Blockchain technology in NoCo

By Dan Mika
dmika@bizwest.com

BOULDER — A group of Block-
chain-based companies believe the
technology can revolutionize the way
people pay and trust one another, but
it’s anyone’s guess as to how soon it’ll
become mainstream.

The attendees were gathered at
BizWest’s inaugural CEO Roundtable
on Blockchain in Boulder Tuesday
morning.

What is blockchain?

Blockchain is a technology that
connects participating computers
into a decentralized network that
sharesasingleledger of activity. When
two members of the network make a
transaction, whether that’s trading
cryptocurrency, a computer file or
making an agreement, an encrypted
block of data is sent to the rest of the
network with a signature of the last
confirmed block. If any part of the
transaction or fileis altered, it changes
the signature and makes it incom-
patible with other parts of the chain,
making hacking extremely difficult.

The other users take that encrypted
data and use their computing power to
alter the “nonce,” or a piece of data in
the submitted block, to get a different
output from the encryption program.
Once a user, known as miner, finds the
right string of numbers and symbols
to meet the block’s security rules, the
other miners in the network check to
see if the answer is correct. If enough
miners agree that the answer is correct
(and that the transaction data hasn’t
beentampered with), the blockisadded
to the public ledger and the miner who
reached the solution getsareward, such
asatoken or a cryptocurrency.

This system allows each user of the
blockchain to check each other’s work
and establish a level of mutual trust.

Blockchain vs. Bitcoin

Blockchain is perhaps most famous
for being the technology behind Bit-
coin and other cryptocurrencies, a
group of digital currencies whose
value is not tied to another currency
or acommodity.

James Barry, chief technology offi-
cer of Takeon/Grid7 LLC, said that
focus on money buries the other uses

blockchain can have for companies,
such as tamper-proofing file sharing
within an organization.

“I think these are two complete
solutions, at least from my view,” he
said.

Jonathan Palmer, founder of co-
working space Peregrine Crypto Cafe,
said companies could use blockchain
to verify that they’re backing the val-
ues they espouse in advertising, such
asreaching sustainability goals.

“Itenables awhole differentlevel of
relationship peer-to-peer because you
don’t have to take my word for it, you
canactuallygoand find out the truth,”
he said. “... I see it as a way for brands
to demonstrate values in a way that’s
immutable.”

Buying power

Cryptocurrency’s independence
from any controlling interest means
the masses can all decide on the value
ofacoin. Kent Baron, head of research
and development at ShapeShift AG,
said that is a different approach
instead of the historical method of
tyingacurrency’sworth to acountry’s
cash reserves or a commodity.

“Tome, currencyisjustinthe eye of
the beholder,” he said. “Bitcoin came
into existence because we as a gov-
ernment say China’s manipulating
their currency, and the U.S. will call it
quantitative easing here.”

Collins Brown, chief operating offi-
cer at Market Protocol LLC, recalled
a story about his friend’s father, who
had lost his home in Argentina twice
due to hyperinflation in the country’s
peso. Cryptocurrency’sindependence
could prove a useful asset to people in
politically unstable countries to pro-
tect their assets, he said.

“This is the first opportunity in
the history of the world to decouple
those two things, a reserve currency
because of the blockchain,” he said.

Butbecause cryptocurrency hasno
physical value and is currently traded
like a security, its price can swing
wildly.

Anthony Meisner, a sales represen-
tative at Land Title Guarantee Co., said
the firm now allows buyers to close
sales with Bitcoin or other cryptocur-
rency. But a real estate contract takes
at least 30 days to close, more than

Please see Blockchain, page 16
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enough time for a wild swing in prices
and create headaches onsettingafinal
closing price.

“The truth is, until we solve the
other stuff on the backend, the block-
chain side [compared with crypto-
currency] is much more impactful
long-term,” he said. “But the currency
side of it doesn’t matter. It’s irrelevant
in the United States, at least for now.”

Future of security & privacy
Lisa Calkin, CEO of software con-
sulting firm Halfblast Studios, said
money and data fraud is widespread
amongenterprises, butno companyis
willing to come out of its own volition
to say it has a security issue.
Blockchain’s built-in transpar-

ency and resistance to hacking
could reduce the prevalence of those
attacks, especially ata time where sev-
eral major companies have reported
data breaches affecting millions of
customers.

“I think that’s what made me the
most sad and most excited when get-
ting into blockchain is how much
fraud therereallyis, and howyou kind
of live in your own bubble,” she said.
“...It costs us real money; it costs us as
individuals real money and the cost
of goods is much higher because of
fraud and of services. To me, the world
canchangeifwe canreducejustthose
pieces of it.”

Blockchain for the masses
Blockchainis highly complex, even

for some of the people at the round-
table who are building businesses
around the technology. That makes
the barrier to adopting the technology
hard to breach.

First Contact Crypto Inc. builds
interactive programs to teach peo-
ple about how blockchain works in
exchange for a redeemable token.

“We can almost think of it as finan-
cial education for kids, but applied to
this blockchain technology because
of what we just saw,” First Contact
CEO Jason Hartgrave said. “There’s
so many moving parts that you need
someone to break it down into very
tiny, bite-sized nuggets of information
to get people to understand what it is
and how it may ultimately impact or
disrupt their financial future.”

BizWest 17}
ACADEMY

PROFESSIONAL GROWTH FOR EXECUTIVE LEADERSHIP

An EXCLUSIVE PROGRAM for advancing, purpose-driven
professionals, executives and small business owners

GERRY AGNES
President & CEQ,
Elevations Credit Union

FACILITATOR

JESSICA HARTUNG
Founder, Integrated Work

BW BizWest

BROOK EDDY
FOUNDER & CEO,
BHAKTI CHAI

ADRIAN TUCK
CEO, UPLIGHT

DAVID BARNETT
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LEADERS TODAY AT:
events.bizwest.com/bizwestacademy

For more information contact
Jeff Nuttall, 970.232.3131, jnuttall@bizwest.com
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The other issue to widespread
adoption is that the majority of mer-
chants don’thave enough incentive to
start accepting cryptocurrency pay-
ments. Andy Montgomery, CEO of
Community Bank Fin-Tech Solutions,
said stores won't start taking those
payments unless they know it'll bring
in a revenue stream they wouldn’t
have had before.

“From a merchant perspective, I
can sell more, I can get more, and
you've got it so you sell coffee and
other things from crypto. Has there
been a huge rush of people, because
you're the only place that takes it?,”
he asked.

A slow roll to adoption

Colorado is fairly friendly to the
idea of cryptocurrency develop-
ments. Gov. Jared Polis founded a
blockchain caucus group when he
was in Congress. Radar Relay Inc.
chief operating officer Devin Eldridge
said the region’s “wild west” mental-
ity encourages people to push the
limits of their industries, and the
existing technology sector along the
Front Range makes the state a viable
hub for blockchain development.

“We'’re not quite under Wyoming
levels, but this state legislature has
been fairly friendly to crypto and
open-minded, and that could create
some kind of business attraction,”
he said.

Barry said we haven'’t yet seen a
dominant company emerge in the
blockchain space, butit very well may
start in Colorado using the pieces of
open-source code already available
from developers that came before.

“There are several of them in Den-
ver that I know of that are percolat-
ing under, and somebody’s going to
emerge out of there,” he said. “And
big companies are going to come by
using the bits and pieces and putting
them together.”

However, cryptocurrency’s adop-
tion will be slow, in part because of
how complex it is, and in part that
the U.S. has ahighly-developed mon-
etary system that much of the world
relies on. But it’s also unclear what
exactly will come out of a technology
that fundamentally alters the way
societies have arranged their econo-
mies and their methods of running
businesses.

Bing Chou, managing direc-
tor of MojoTech LLC, said he is a
technology generalist rather than a
blockchain specialist. He said in his
experience, the rapid advent of tech-
nology doesn’t always immediately
take societal implications in mind
as it develops, and blockchain could
prove similar.

“Technology moves much faster
than regulation, and our ability to
wrap our brains around it and our
ability to sort out how this changes
my life in a positive way,” he said.
“The more I hear what you guys
are laying down in front of me, the
more I realize that change is going
to come, and it’s going to be hard.
And it may be ugly in certain ways,
right?”
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LUH CEO recounts first year in new role

By Lucas High
lhigh@bizwest.com

LONGMONT —It’s been a bit more
than a year since Longmont United
Hospital CEO Dr. Christina Johnson
took over as the leader of the hospital,
and during that time, she’s faced chal-
lenges and triumphs.

“Coming to a new hospital has
been a great opportunity to get intro-
duced to new people and get to know
new people,” Johnson said during a
recent BizWest interview in which she
reflected on her first year on the job.

Johnson took over as the hospital’s
leader in May 2018 from Joseph Tasse,
who had been acting as the interim
president and CEO of the hospital
since Mitchell Carson departed in
October 2017.

A medical doctor who completed
residenciesinbothinternal and emer-
gency medicine, Johnson came to
LUH from Lutheran Medical Centerin
Wheat Ridge, an SCL Health hospital.
As Lutheran’s chief operating officer,
Johnson led business development of
multiple clinical service lines, imple-
mented clinical excellence programs
and handled physician recruitment.

Johnson cited the cultureat LUH as
one of the highlights of her first-year
experience.

“It’s just so warm and welcoming,”
shesaid. “... That’swhat this placeis all
about. It's been a community hospital
for60years, andithas the same values
and community spiritit’s always had.”

A healthy portion of her time and
energy has been devoted to the pro-
cessofintegrating LUH in the Centura
network. LUH joined the Centura sys-
temin 2015, but the alignment process
has been ongoing.

“This has been a good time for me
tocome onboard,” Johnsonsaid. “Ina
lot of ways, I wasn’t all that far behind
[longtime LUH employees] because
we really hadn’t gotten too far along
in the integration process.”

The early integration process
“involved a lot of behind-the-scenes
mechanics: IT systems, and business
platform systems,” she said.

As those necessary — but not par-
ticularly flashy — steps have been
completed, LUH is able to move the
integration process toward more
community-facing initiatives such
as strengthening relationships with
other Centura facilities.

“The goal is for [Centura-aligned
hospitals] to not compete with one
another, rather to provide a unified
brand that enhances the quality of care
andserviceatall of ourhospitals,” John-
son said. “.. Integrating with Centura
has allowed us to effectively project to
themarketplace howthishospitalis dif-
ferent from another one in town.”

“(Longmont United

has) been a community
hospital for 60 years, and
it has the same values
and community spirit it’s
always had.”

Dr. Christina Johnson

Johnson inherited a tough situa-
tion when she took over from Tasse. A
month prior to herarrival, the hospital
laid off about 30 employees, citing
an increase in competition from the
newly opened UCHealth Longs Peak
Hospital and an overall decrease in
people seeking inpatient treatments.

Johnson acknowledged that the
arrival of UCHealth created some
disruption on the Longmont hospi-
tal market, a market in which LUH
had been the only game in town for
decades.

“There were certainly consumers
who wanted to try it out who might
have been previously loyal [to LUH],”
she said. “We hear of those folks com-
ingback saying, ‘Yeah, I checked it out

but I feel better over here [at LUH].
If you have a new choice, it’s natural
to want to try it. But that’s starting to
settle out a little bit.”

She added: “It’s not unhealthy to
have competition present itself. It
gives youa chance tosay, ‘Hey, it’s time
to up our game a little bit.”

With Longmont’s growing popula-
tion, “ultimately the community will
need two hospitals,” Johnson said.
“Ourjobisnot to dismiss what'’s being
provided across town. Our job is to
emphasize our inherent strengths.”

Longmont United, like all hospi-
tals, is dealing with ongoing industry
headwinds.

“Whatwe’re seeingis anincreasing
number of services moving to an out-
patient arena,” Johnson said. “There
are always continual [industry] shifts
... and health-care dynamics that
keep us on our toes regarding staffing
levels.”

Despite the challenges, Johnson
said she doesn’t anticipate additional
“dramatic rightsizing like the organi-
zation has gone through before” when
about4 percent of staffers werelaid off
in 2018.

“We’re much more rightsized, so
now it’s about making little [staffing]

COURTESY JUSTIN LEVETT PHOTOGRAPHY
“Whether you look at the financial well-being or you look at what our value is to the community, | feel very positive about the out-
look of Longmont United,” said Longmont United Hospital CEO Dr. Christina Johnson.

adjustments,” she said.

Johnson said when she took over,
“employees were really uncertain
about the future hospital and uncer-
tain about this new relationship with
Centura— understandably so.”

Recentstaffsurveyshaveindicated
“a marked increase in engagement,”
she said. “I'm really proud of the work
that our leaders have done around
owning the issues that are of concern
to our associates and involving them
in decision-making.”

Johnson said her relationship with
the hospital’s board of directors has
blossomed during her year on the job.

“It’s been amazing,” she said.
“Charlotte Tyson has taken over the
chair, and she and I talk frequently.
It'sherintention—and I fully endorse
it—tohave theboard servenotonlyin
a fiduciary role and a governance role
but also as mentors, advisers and sup-
porters of the administrative team.”

Looking into the future, Johnson
said she’s confident in LUH’s position
in the health-care marketplace.

“Whether you look at the financial
well-being or you look at what our
value is to the community, I feel very
positive about the outlook of Long-
mont United,” she said.
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DERMAL INFUSION

THE SOLUTION FOR HEALTHY,
VIBRANT, REJUVENATED SKIN

Exfoliates » Extracts * Infuses

Dermal Infusion is an advanced skin-
resurfacing treatment that combines
exfoliation, extraction, and infusion of
condition-specific serums to improve
skin health, function & appearance.

e Improves Fine Lines & Wrinkles

o Treats hyperpigmentation, dry skin,
photo-damage, enlarged pores & acne

¢ Non-Invasive & No Downtime

‘
Available at our Fort Collins Location:

2032 Lowe Street, Ste. 103
AlluraClinic.com -+ (970) 223-0193
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Engineering

Intel Corporation has
openings in Fort Collins,
CO. Combination ed/

exp accepted in some
positions in lieu of degree.
To apply, email resume to
FortCollins_jobs@intel.com
and reference the job #
below. Apply to each job

# of interest. Applications
will be accepted through
10/25/19. EOE

Component Design
Eng—Design and develop
electronic components.
Requires MS (#6226);
MS+6 mo exp (#6227); or
MS+1 yr exp (#6228).

SoC Design Eng—
Oversees definition,
design, verification,

and documentation for
SoC (System on a Chip)
development. Determines
architecture design,

logic design, and system
simulation. Requires MS
(#6229); or MS+6 mo exp
(#6230).
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COURTESY STEMODONTICS

Stemodontics clients have their wisdom teeth shipped to the company’s California facility where stem cells are extracted, frozen and stored.

Dr. harvests stem cells from teeth

By Lucas High
lhigh@bizwest.com

BOULDER — Patients who take
advantage of a new service offered by
Boulder Oral Surgery are betting that
the Tooth Fairy has a little bit more
to offer than a couple of quarters in
exchange for their wisdom teeth.

Boulder Oral Surgery’s Dr. Terry
Nedbalski recently began work-
ing with California-based startup
Stemodontics Inc. to give young
patients the option of harvesting
stem cells from their wisdom teeth
when they’re removed. The hope is
thatthese stem cells will be usefulin
the future for the treatment of a host
of ailments.

“These stem cells, particularly
when they’re harvested from a young-
er person, have the potential to be
used for a number of medical appli-
cations,” Stemodontics co-founder
Ophir Klein told BizWest. “It kind of
serves as an insurance policy for ther-
apeutic needs down the road.”

“We're still at the very beginning
of starting to understand this kind
of regenerative medicine,” he said,
but potential applications include
bone repair, organ regeneration and
immune function improvement.

Nebalski said he is particularly
excited about the potential for new
treatments of neurological issues such

asParkison’sand Alzheimer’s diseases.
Nedbalski has been working with
Stemodontics for the better part of
2019 to collect, freeze in liquid nitro-
gen and store the stem cell material.
“The concept of being able to bank
something that could help heal you or
save your life down the line is so inter-
esting to me,” Nebalski said.
Traditionally, pulp material from
within wisdom teeth was considered
medical waste and discarded. Wis-
dom teeth are particularly rich in stem
cells as compared to baby teeth simply
because wisdom teeth are much larger.

COURTESY STEMODONTICS
Stem cells harvested from wisdom teeth may prove helpful in developing therapies for
bone repair, organ regeneration and immune function improvement.

“They’re easily accessible because
so many people have their wisdom
teeth removed and they'’re a pretty
good bet when it comes to long-term
storage,” Klein said.

While doctors and patients have
been aware of the potential benefits
of stem cell therapies for years, the
concept of harvesting the cells from
wisdom teeth is a relatively new one.

“It really hasn’t been on people’s
radar, but we are in a ramp up phase
now,” Klein said.

For patients who elect to bank their
stem cells, the wisdom tooth removal

processisno different thanitwould be
ifthe teeth were goingtobe discarded,
Nedbalski said.

“Nothing changes from a surgical
standpoint,” he said. “Not a thing.”

Parents who missed out on the
opportunity to bank their newborn’s
umbilical cord stem cells are among
the groups most excited about this
new technology, Nedbalski said.

“They’re really jazzed to be able to
have a second chance,” he said.

Boulder is a good market to roll out
the stem cell banking conceptbecause
patients are especially interested in
new and innovative treatments and
medical technologies, Nedbalski said.

“As far as I know, we're the only
practice in town doing it, so our
patients viewit as avalue-added prop-
osition,” he said.

If patients harvest their wisdom
teeth stem cells, how long will they
have to wait until therapies are devel-
oped to utilize their benefits? “That’s
the million dollar — well, multi-mil-
lion dollar — question on everyone’s
minds,” Klein said.

He speculated: “I'd say by the end
of the next decade we're going to see
a huge increase in the number of
potential uses. There’s a huge amount
of activity — every week there are
new studies and new papers coming
out and every year our expectations
increase.”
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WE MENDED A FAILING

HEART

AND KEPT THEIR ROMANCE

ALIVE

When you have that newlywed glow,
everything seems rosy. So when Jean Richter
started feeling short of breath, she wasn’t
initially concerned. But then her symptoms
worsened and her beloved husband, Dave,
had to rush her to the Foothills Hospital
Emergency Department.

Jean was diagnosed with heart failure, a chronic
condition that has a 50% survival rate within
five years of diagnosis if not treated correctly.
Luckily for Jean, Boulder Community Health
had recently opened the first specialized Heart

Jff Boulder Commmunity Health

BOULDER HEART

Failure Clinic in Boulder County. Dr. Scott Blois’s
expertise with the latest treatment options set
Jean on a remarkable journey back to a full
active life.

“I have a wonderful husband, five incredible
daughters and 13 grandkids | adore,” says Jean.
“I’'m so happy we can hike, travel and have fun
together again.”

Read Jean’s story at bch.org/healinghearts
or call 303-442-2395 for information about
Boulder County’s first Heart Failure Clinic.

Boulder Heart i

Anderson Medical Center

4743 Arapahoe Ave,, Suite 200
in Boulder

Medicare accepted
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m LIST Physical Therapy & Rehabilitation Centers - Boulder Valley

Ranked by number of therapists

Phone
Therapists E-mail Person in Charge
Rank Clinic Employees Specialties Website Parent Company
Centura Health — Longmont United Hospital Occupational, physical & speech therapy, orthopedics, neuro, ) ) )
1 Physical Medicine 30 vestibular/balance, manual PT, lymphedema/oncology, women's ﬁ(/)AS SRR ssrr\llil(f:smhagen, dliectorof muti
1950 Mountain View Ave. 25 health, dry needling, Pilates, chronic pain, aguatic PT, cardiac/ wwwJuhcares.org o
Longmont, CO 80501 pulmonary. ‘ ‘

Physical therapy, occupational therapy, hand therapy, orthopedic

North Boulder Physical Therapy 24 physical therapy, sports physical therapy, woman's health, Pilates, 303-4440-3034
2750 Broadway 48 ost o care. MVA care. WG care. Ivmphedema. Running pain.Neuro debra@northboulderpt.com Debra Layne, owner
Boulder, CO 80304 D op e ' »ymp : g pain. www.northboulderpt.com
g:ll‘::ldbﬁlrig t:ir::::umty Hea o tipatisnt 19 Physical therapy, occupational therapy, speech-language therapy, 303-415-4400

3 1000 W. South Boulder Road. Suite 210 18 hand therapy, cognitive therapy, swallowing therapy, lymphedema cholland@bch.org Judi Jackson, rehabilitation director
Lafayette, CO 80026 therapy, neurologic, orthopedic, cancer and pelvic floor rehabilitation  www.bch.org
:gﬁladbﬁlrig 2;:;"""“" Health — Outpatient 18 Physical Therapy, Occupational Therapy, Speech/Language Therapy, 303-415-4400 Judi Jackson, director rehabilitation

4 1000 W South Boulder Rd. Stite 210 14 Hand Therapy, cognitive therapy, neurologic, orthopedic, cancer, cholland@bch.org services; Judi Jackson, director of
Lafayette , CO 80026 lymphedema and pelvic floor rehabilitation services www.bch.org rehabilitation and integrative therapy
Pace West Physical Therapy 8 Manual therapy, spinal care, dry needling, Foundations training, yoga, 303-546-9201 t(;grlzt?s:e{rzy,g?tbg(\;\éne[;@ysgg Pace

5 1800 30th St., Suite 215 11 Graston, ergonomic assessments, sports injury rehab, orthopedic care,info@pacewestpt.com MPT pist; R y i
Boulder, CO 80301 massage therapy. www.pacewestpt.com i
Synapse Physical Therapy Physical therapy, athletic training, dry needling, spine, joint 720-388-8380 . ) .

6 1 Superior Drive, Suite B 6 replacement, orthopedic rehab, concussion after care, vestibular mkeating@synapsept.com Michasl Keating, owner/director

) 15 Elevate Colorado LLC

Superior, CO 80027 rehab. www.synapsept.com
North Boulder Pilates 5 303-413-3496

7 3000 Center Green Drive, Suite 140 6 Pilates taught by physical therapists. nbpilates@qwestoffice.net Debra Layne, owner
Boulder, CO 80301 www.northboulderpilates.com
40plus Integrative Health . PP . . - 303-544-0402 .

8 3985 Wonderland Hil Ave. % ;Phrglrs;cg:]{g;abnltanon, integrative health coaching for midlife, yoga 40p|uslntegrativeHeaIth@gmaiI.comigb'Iﬂssﬁtl}g;sstjlﬁdpﬁgéﬁmﬂ
Boulder, CO 80304 P ' www.40plusintegrativeHealth.com P
Pilates for Life ] 303-532-3362

9 734 Tenacity Drive, Unit A y Therapeutic rehab from injuries, surgeries or chronic issues. clowilla@aol.com Claudia Miller, president/CEQ
Longmont, CO 80504 www.pilatesforlifeprospect.com
Germaine Weaver PT 303-444-2233 .

1 0 2299 Pearl St., Suite 301 1 Pediatrics, Women's Health. gweaverpt@yahoo.com ggm:mg wggzzp gvTvner
Boulder, CO 80302 www.bouldercranio.com ’
Front Range Center for Spine and Sports 790-304-8154
1 1 2n2e7d7lcl\I/|':1hattan Circle. Suite 100 g K/Ir:ayrila(;?el nl:/(l;cimme, Non-Surgioal Orthopedios, Nerve Testing, Pain Frontrangecenter@yahoo.com Justin Green, president
Boulder, CO 80303 www.Boulderboneandjoint.com
Region surveyed includes Boulder and Broomfield counties. Researched by Chris Wooc
1 BCH Outpatient Rehabilitation is relocating from Boulder to Community Medical Center in Lafayette in April 2019. N/A-Not Available

- UNDER THE BIG TOP

WELLNESS OCTOBER 26TH | 5:30 PM | LOVELAND, CO

PRESENTING GALA FOR WELLNESS!

BE AMAZED BY SENSATIONAL
CIRCUS ENTERTAINMENT, CARNIVAL
GAMES, DINNER & LIBATIONS,
AND THE CHANCE TO WIN A
SPECTACULAR GETAWAY VACATION

COME ONE, COME ALL!

GALA

FOR WELLNESS

GALAFORWELLNESS.COM
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Physical Therapy & Rehabilitation Centers - Northern Colo.

Ranked by number of therapists

Therapists E-mall Person in Charge
Rank Clinic Employees Specialties Website Parent Company
Columbine Therapy Services 115 970-494-6449
1 802 W. Drake Road, Suite 145 115 N/A marketcentrerehab@columbinehealth.com  Yvonne Myers, health systems director
Fort Collins, CO 80526 http://columbinehealth.com/rehabilitation/
Northern Colorado Rehabilitation Hospital 970-619-3400 )
2 4401 Union St. 13§|3 Acute inpatient rehabilitation, outpatient therapy center. N/A E{ﬁggﬁfég&n' CEO
Johnstown, CO 80534 www.ncrh.ernesthealth.com
Banner Rehabilitation Center at NCMC 970-810-6900 o
3 1517 16th Ave. Court gg‘ Physical, occupational and speech therapy. N/A g:gze?:ggltﬁwgs\t(g%nggr - QTR
Greeley, CO 80631 www.bannerhealth.com Y P
. Physical therapy, occupational therapy, hand therapy, o
4 ggzr?r?rgblgrlmggg: d. Suite 103 29 lymphedema, pediatric rehabilitation services, post-offer g:&é%gjgga doinmation.com Brenda Cummings, partner
Fort Collins, CO 80525 4 ?hrgfégy;ment testing, orthopedic rehabilitation, massage www.coloradoinmotion.com Colorado Physical Therapy Specialists LLC
Centre Avenue Health & Rehab Post-operative, orthopedic, adult neurological, cardiac, 970-494-2140 ) -
5 815 Centre Ave. 12159 24-hour skilled nursing care, including wound care, infusion centreavenue@columbinehealth.com é%{um?gHig?;ﬁmsﬁsr?gs
Fort Collins, CO 80526 therapy, physical and occupational therapy. www.columbinehealth.com y
The Suites Fort Collins 970-223-4376 . .
6 4880 Ziegler Road 12(2)0 Rehabilitation care for patients exiting the hospital. info@edurohc.com Em%ﬁgﬁa ggglmstrator
Fort Collins, CO 80528 www.thesuiteshc.com
Rebound Sports & Physical Therapy Physical therapy, occupational therapy, certified hand 970-663-6142 N )
7 107 W. 29th St., Suite 100 138 therapy, massage therapy, sports screening, dry needling,  rebound@reboundsportspt.com B;%gﬁﬂgf:'%?m’ Lasey lialilisan,
Loveland, CO 80538 SportsMetrics, fitness coaching. www.reboundsportspt.com g g
UCHealth Physical Medicine and Rehabilitation 970-495-8454
8 Clinic — Prospect 19 PT, OT, SLP, Ortho, neuro, cancer, amputee, incontinence, N/A Elizabeth Concordia, president & CEQ
1106 E. Prospect Road, Suite 100 28 lymphedema, vestibular, pelvic pain. UCHealth
Fort Collins, CO 80524 vww.uchealth.org
UNC - Rocky Mountain Cancer Rehabilitation
970-351-1876 . .
Institute 15 ' - . Reid Hayward, director
9 Ben Nighthorse Campbell Center, 913 19th St. N/A EEE e, i 1 € URE3: il ' University of Northern Colorado
www.unco.edu/rmcri
Greeley, CO 80639
Banner Physical Therapy and Rehabilitation 970-663-3720
1 0 Center 15 Pediatric, industrial, orthopedic and neuro rehabilitation, N/A Christine Burseth
1632 Hoffman Drive 20 sports medicine and general rehab. www.mckee.loveland.com Banner Health Western Region - Corporate
Loveland, CO 80538
1 1 gg::i?las"h Childron's Therapy Services — Fort 14 Pediatric physical, occupational, speech therapies, music ,(‘\;‘;/9'495'8780 Elizabeth Concordia. president & CEO
1500 S. Lemay Ave. 17 therapy, pediatric clinical dietician I P
Fort Collins, CO 80524 ' 019
Peak Form Medical Clinic ' . . ' 303-655-9005 Jeanette Hrubes, CEO/medical director of
1 2 1093 E Bridge St. 12 PQ?;]ST ;2?:[35; (; post-accident, post-surgical, chronic info@peakformpt.com clinical operations
Brighton, CO 80601 P ' www.peakformpt.com Peak Form Professional LLC
Front Range Orthopedics & Spine 19 303-772-1600
1 3 4943 Colorado Highway 52, Suite 180 NA N/A abulinski@frocmd.com

Frederick, CO 80514

Region surveyed includes the city of Brighton and Larimer and Weld counties.

12018 data
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Mildred was asked what she liked best about Good
Samaritan Society — Water Valley. She replied,

1 have lived in this community for 11 years and
was one of the first residents to move in. I couldn’t
pick what I liked best because I love everything; the
staff, my friends, the food; everything.”

- Mildred
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REGIONAL HOSPITALS

WHO'S PROFITABLE, WHO'S NOT AND WHY

By Dan Mika
dmika@bizwest.com

There’s a wide gap in how much
profit hospitals in Northern Colo-
rado and the Boulder Valley make
each year, despite a growing pool of
patients moving to the region.

UCHealth Poudre Valley Hospital
inFort Collins, for example, broughtin
just over $203.3 million in net income
on $1.7 billion in patient revenue,
accordingto thelast costfilingitmade
with the federal government, while
UCHealth Broomfield Hospital took a
$41.4 million loss on $205.7 million in
revenue in the same year.

So what separates the providers in
the black from those in the red?

Andrew Friedson, a University of
Colorado Denver professor special-
izing in health-care economics, said
figuring outhospital profitability is the
same as any other business: revenues
in versus expenses out.

Revenues mainly come down to
what mix of services a hospital service
can provide and how much it gets paid
from either pre-negotiated prices from
private insurers or the set payments
from Medicaid and Medicare.

“There’s probably a fair amount of
cross-subsidization with hospitals,
that there’s more profitable units and
less profitable units,” he said. “And
hospitals will invest in places that are
going to allow them to do more.”

Those higher-earning units can
also cover losses incurred by unin-
sured patients visiting the emergency
rooms.

A medical provider’s financial for-
tunes are also tied to how it performs,
especially if many of its patients are
on Medicaid. The Centers for Medi-
care and Medicaid Services (CMS)
uses a value-based financing model
that bases how much a hospital gets
paid based on metrics from the previ-
ous year. Poorly performing hospitals
could take as much as a2 percent hit if
itstruggled the year prior.

BIZWEST FILE PHOTO

UCHealth Poudre Valley Hospital in Fort Collins brought in just over $203.3 million in net income, according to the last cost filing it

made with the federal government.

“If you go from the very top-ranked
hospitals or the very top-ranked group,
the most popular hospitals to the very
bottom-ranked group ofhospitals, you
could suffer a rather large penalty for
poor performance,” he said.

What hospitals do with that money
and their overall revenues mostly
comes down to how they’re organized.
For-profithospitals have pressure from
shareholders to make money and give
out dividends, Friedson said, while
non-profits may give those revenues to
physicians, executives orinvestin new
equipment and procedures.

So why does one hospital in a city
pull a profit, like UCHealth Poudre
Valley takingin $203.3 million in prof-
its in the last reported year, while
another struggles, like Banner Fort
Collins taking a $13,080,674 loss?

Friedson said a more popular hos-
pital or one that offers higher-ticket
procedures is more likely to attract
people with insurance that covers

“If you go from the very
top-ranked hospitals

or the very top-ranked
group, you could suffer a
rather large penalty for
poor performance.”

Andrew Friedson, University
of Colorado Denver professor
specializing in healthcare
economics

more of the patient’s costs and pays
the hospital more.

And those hospitals that draw more
financially well-off patients or are more
popular can invest in a larger mix of
more profitable services or expand
their bed count, allowing them to
achieve economies of scale that their
smaller counterparts can’t match.

“So what'’s left over for the other
hospitals? Patients with less gener-
ous insurance or who don’t have the
option to pay for that higher quality
product,” he said.

That’s a key part of the equation in
determining how successful a hospital
can be, but it’s one that depends on the
individual patientinstead of the hospital
andisdifficult to breakdown completely.

So how exactly does someone
define what is a high-quality hospital
compared to what isn’t?

There’s a slew of factors, chief
among them being hospital readmis-
sion within a certain period of time,
mortality rates and how much a hos-
pital is overspending or underspend-
ing to perform a certain procedure.
But Friedson cautions that perceived
quality and actual outcomes aren’t
always aligned.

“This is the issue, is that quality is
notoriously difficult to measure,” he
said.

Hospital name Location Owner Patient Revenue NonPatient Revenue  Net Income Patient Revenue per bed Net Income per bed
UCHealth Poudre Valley Fort Collins ~ UCHealth 266 $1,705,651,323 $6,420,304 $203,311,770 $6,412,223 $764,330
UCHealth Medical Center of the Rockies Loveland UCHealth 174 $1,424,626,584 $5,590,910 $111,089,435 $8,187,509 $638,445
North Colorado Medical Center Greeley NCMC/Banner 225 $1,129,073,075 $12,975,781 $54,265,265 $5,018,103 $241,179
McKee Medical Loveland Banner 115 $382,255,423 $1,522,931 $20,643,940 $3,323,960 $179,513
Avista Adventist Hospital Louisville Centura 108 $583,611,795 $1,848,773 $9,112,251 $5,403,813 $84,373
Boulder Community Hospital Boulder BCH 168 $1,628,396,799 $0 $8,050,353 $9,692,838 $47,919
Platte Valley Medical Center Brighton SCL Health 89 $375,625,737 $9,062,171 $7,514,194 $4,220,514 $84,429
Estes Park Medical Center EstesPark  Estes Park 85 $90,001,163 $4,258,301 $2,548,748 $1,058,837 $29,985
Longmont United Longmont  Centura 131 $636,732,347 $5,736,357 -$11,080,474 $4,860,552 -$84,584
Banner Fort Collins Fort Collins ~ Banner 23 $83,195,835 $252,392 -$13,080,674 $3,617,210 -$568,725
UCHealth Longs Peak Longmont  UCHealth 51 $263,940,397 $1,027,543 -$22,472,042 $5,175,302 -$440,628
UCHealth Broomfield Broomfield ~ UCHealth 22 $205,726,418 $193,012 -$41,451,217 $9,351,201 -$1,884,146

Source: American Hospital Directory, based on most recent Form 2552 filings
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State officials are trying to revoke Clear View Behavioral Health’s hospital license for a slew of alleged safety violations.

Clear View: Fate of hospital unknown

By Dan Mika
dmika@bizwest.com

JOHNSTOWN — As it stands, Clear
View Behavioral Center’s future will
be debated in an administrative law

court in late September.

The 92-bed psychiatric hospital
in Johnstown has been under fire
for months for several safety inci-
dents found during multiple state
visits, and the Colorado Department

of Public Health and Environment is
attempting to shut the facility down
for good.

Here’s arecap of what the hospital
has been accused of and what litiga-
tion is scheduled so far.

COURTESY CLEAR VIEW BEHAVIORAL HEALTH

Investigations abound
CDPHEgranted aninitiallicense to
Clear View in November 2015, and the
Centers for Medicare and Medicaid
Services gaveits blessing for the center
to take federalinsurance the following
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February.

The state health agency began
investigating four separate state and
federal complaints sometime after
and closed the probe on July 28, 2018,
issuing findings of “immediate jeop-
ardy” to Clear View for failing to main-
tain sanitary conditions and failing
to investigate patient falls and suicide
attempts. The CDPHE reportalso said
Clear View was cited for 85 code viola-
tions and breached Medicare’s rules
for participation seven times, putting
itin jeopardy oflosing access to Medi-
care participation by this June.

Clear View responded late last
December, saying that it had resolved
the problems and asked the depart-
ment not to downgrade it with a cor-
rective conditional license. CDPHE
officials downgraded the license
anyway in February, and Clear View
declined to appeal.

In late May, CDPHE officials made
an unannounced inspection of the
facility and determined Clear View
had failed to make enough progress on
several ongoing complaints, such as:

Making sure pencils and other
objects that could be used for self-
harm were kept out of patient rooms
and keeping a direct line of sight on
suicidal patients.

Failing to catch a patient’s hus-
band sneaking Xanax, oxycodone and
heroin to her room. The report said
the patient later injected two other

Go global V\"rit\h-‘us
at your side.

“The incidents alleged...
are not relevant to
whether a material
breach of the conditional
license... occurred.”

Statement from response letter
filed with the state by Clear View
Behavioral Health

patients with the drug.

Admitting a patient with open
wounds, uncontrolled diabetes and
a potassium deficiency that the cen-
ter wasn’t equipped to handle. The
patient died from a heart attack.

Releasing a patient who had sexu-
ally assaulted her younger brother
back to her family, against both the
family’s and the patient’s wishes.

Drivingalegallyblind, wheelchair-
bound homeless patient to a shelter in
Pueblo against his wishes. When they
arrived, the report said employees
found the shelter had closed perma-
nently and drove him instead to a
Colorado Springs shelter.

Attempting to move a suicidal
patient to an outpatient clinic in
Canon City and putting him up in a
hotel, 160 miles away from Clear View.

CDPHE filed the report on June 24,
demanding Clear View respond to the

allegations within 90 days or forfeit its
license.

Colorado Attorney General Phil
Weiser told Denver Channel 7 earlier
this summer that the state and the
Larimer County Attorney’s Office are
also investigating a patient’s death
and claims of Medicare and Medicaid
fraud alongside CDPHE. No suits had
been filed as of print time.

Lawrence Pacheco, a spokesman
for the office, said the investigation is
ongoing.

Clear View overhauls staff,
denies allegations

After the CDPHE report was
released, Clear View’s parent compa-
ny told BizWest that it would continue
to work with state officials, and that
it brought in a new executive team,
including new CEO Sharon Pendle-
bury, chief clinical officer Victoria
Cordova and director of operations
Janaque McDonough from hospitals
in Wyoming.

Clear View filed its response with
the state on July 24, denying almost
every chargemade againstitbysaying
it didn’t have enough information to
admit or deny the state’s allegations,
or saying that the allegations were
immaterial to their licensing agree-
ment.

“Respondents deny thatloose pen-
cils are contraband,” Clear View’s let-
ter read in response, contrary to what
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CDPHE’sreportsaidisin the hospital’s
safety checklist.

Clear View also said it didn’t have
enough information to admit or deny
that one ofits patients had used heroin
on himself or herself and others, and
further stated “theincidents alleged...
are not relevant to whether a material
breach of the conditional license...
occurred.”

The CDPHE reportsaid it found the
heroin use evidence from Clear View’s
own incident report.

To the (administrative law)
courts

The CDPHE's case now goes to an
administrative law judge, which are
run by the Colorado Office of Admin-
istrative Courts. Doug Platt, a spokes-
man for the department, said the sides
agreed to hold a pre-hearing con-
ference on Sept. 23, when presiding
judge Tanya Light could set a date to
heararguments and decide if the case
will be open or closed to the public,
depending on privacy considerations
for staff and patients.

There’s no required timeframe for
Light to recommend whether CDPHE
should or shouldn’t revoke Clear
View’s license, and the final decision
rests solely with the department.

Editor’s note: This story was sent
to press on Aug. 29, 2019. For updates,
please visit www.bizwest.com.
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Gl BREWING

By Dallas Heltzell
news@bizwest.com

GREELEY — Why turn a success-
ful burger restaurant into Greeley’s
eighth brewpub? For Stuft Burger Bar
co-owners Jake Fitzsimmons and Tif-
fany Helton, the opportunity to open
Lonesome Buck Brewing Co. was too
good to pass up.

“We knew we wanted to open a
brewery, and we were looking for a
location that was both pedestrian
friendly and had production space,”
said Fitzsimmons. “I could find one
but never the other. I could find great
production space, butitwasinaware-
house district. I could find great retail
space, but it didn’t have production
space.

“And then I took a hard look at the
building we already owned. It had a
downstairs space that was already an
extradiningroom, so we took thatand
converted it from a Stuft into a brew-
pub. We built the brewery downstairs
while Stuft was still operating.”

Fitzsimmons and Helton have been
working together for 16 years. “I was
in marketing and advertising, but
started a deli — Eliot’s Mess, serving
‘untouchable’ sandwiches — in 2003,
and Tiffany worked for me as general
manager. Problem is, you only get one
day part, lunch. Nobody was coming
in for dinner. We closed in the middle
of the financial calamity in 2007, saw
the need for a kick-ass burger place,
and made the pivot.

“It was off to the races ever since.”

They opened the first Stuft Burger
Bar in downtown Fort Collins in 2008,

then expanded to Windsor in 2010
and Greeley in 2012. They closed the
downtown Greeley location in March
of this year, then opened Lonesome
Buck in July in downtown Greeley,
with a dining area and bar on the
main floor.

Thebrewery’sname came from the
“classic country vibe” Fitzsimmons
wanted. “The word ‘lonesome’ kept
comingup,” hesaid. “Actually, thelogo
came first, modeled after a pronghorn
antelope. They travel in packs, and
they’re fun to watch. The logo has the
pronghorn horns, and the snout has
the stem of aBelgian beer glass hidden
within it.

“We wanted to embrace our Gree-
ley-ness but didn’t want to be a theme
bar — no saddle barstools or wagon

DALLAS HELTZELL / FOR BIZWEST
Co-owner Tiffany Helton poses behind the bar at Lonesome Buck.

wheels. We just wanted to be acces-
sible, fun, maybe alittle irreverent.”

Irreverent like the old-fashioned
photo booth in the back, in which
patrons can sit and have a strip of four
photos taken — for a buck, of course.
“My wife and I, when we were dating,
used to do these at a bar in Fort Col-
lins,” Fitzsimmons said.

Irreverent like the beer flights on
specially made wooden boards with
a bar across the top to hold a pretzel
that’s made with spent grain from the
brewing process. “We found a local
farmer to take the remainder of that
spent grain,” Fitzsimmons said. “He’ll
use it to feed his cows, then we’ll buy
beeffrom him for special events. Gree-
ley’s an ag town. That’s our roots. We
embrace that. We don’t run fromit.”

www.bizwest.com

DALLAS HELTZELL / FOR BIZWEST
Beer flights come with a pretzel made

from spent grains.

If you go
Lonesome Buck Brewing Co.

819 Ninth St., Greeley
970-473-2825

lonesomebuck.com

And irreverent like the new down-
stairs dining area the pair opened on
Aug. 9, right next to the brewery’s fer-
menting tanks. “It gives us the oppor-
tunity to show people the inner work-
ings of a brewery they don’t normally
see,” hesaid. “There’s no ‘Laverne and
Shirley’ canning line here. It’s a back-
to-basics approach.”

Fitzsimmons plans to use the
downstairs space for special events
such as a Ladies’ Beer School and beer
dinners “where we create a menu and
each course — food not normally on
the menu — matches to one of our
beers. You'll get to meet the brewer,
have fun drinking beer and learn
about the process.”

Public access to those tank-side
tables makes for one of the cleanest,
neatest and brightest brewery spaces
to be found in the region, and head
brewer Cameron Huff, recruited from
De Steeg microbrewery in Denver,
rules that basement realm. “Cam-
eron’s aone-man show,” Fitzsimmons
said. “His boss had bought another
brewery called St. Patrick’s and con-
verted them both to Blind Faith Brew-
ing”

The 12 beers on tap include a Bel-
gian lager and a watermelon wheat,
and Huff plans to introduce more for
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Head brewer Cameron Huff is the master of his domain located on the lower level of

the facility.

fall. The biggest seller is a raspberry
blonde ale called “Becky with the Red
Hair.”

The food offerings are primarily
the responsibility of Helton and Jere-
my Krieger, who also had been kitchen
manager for Stuft, Fitzsimmons said.
“We felt it was important to have a
smoker-based menu. Reason is, I like
that smoke penetration; the meat’s
juicier and tender. The smoker uses
Colorado oak logs; it’s right behind
the walk-in cooler that supplies the
bar kegs. We take the meat right from

the smoker to the main kitchen, so it
never drops temperature until we're
ready to serve it.”

Besides ribs, brisket, pulled pork
and cheeseburgers, the menu also
features several variations on poutine.

Lonesome Buck’s location also
benefits from its Ninth Streetlocation,
whichis closed off on Friday nights for
strolling and live music, and in which
customers can carry their drinks out-
side and from one place to another.

“It’s basically no different than if
you're in New Orleans or Las Vegas,”

Fitzsimmons said. “You can walk
across the street to Mad Cow or vice
versa. The Downtown Development
Authority led the charge on that
one. The better downtown Greeley
becomes an entertainment district,
the better success we're all going to
have.”

Could the other Stuft restaurants
become breweries in the future?

“The Stuftrestaurants are all really
busy,” Fitzsimmons said. “Greeley’s
building was just far too oversized for
what Stuft needed. Building a brew-

DALLAS HELTZELL / FOR BIZWEST
A special seating area is located in the tank room so that patrons can watch the brew-
ing process.

pub is harder than building a restau-
rant, but I wouldn’t say we wouldn’t
do it. It'll take us a while to figure out
what’s working and what’s not, and
we’ll just get better every day.

“I'm an entrepreneur. I'm 100 per-
cent focused on Greeley right now.
If we take care of Greeley, we’ll get
another opportunity.

“Until then, I'll justkeep ahammer
in one hand and a cell phone in the
other,” he said. “You either embrace
the chaos or you'll burn out.”
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Loveland considers retail marijuana, tax rates

By Dan Mika
dmika@bizwest.com

LOVELAND — The Loveland City
Council split its proposed ballot mea-
sure on whether to allow retail mari-
juana in the city into two questions
earlier this week.

Loveland city attorney Moses Gar-
ciasaid city staff are drafting two sep-
arate ballot questions, with the first
determining if the city council can
add additional excise and sales taxes
up to 15 percent on marijuana prod-
ucts. City staff estimated that the city
would raise an additional $4.4 million
insales-taxrevenueifthe tax question
passes. If not, Loveland would charge
only its general 3 percent sales tax on
products.

The other question, if passed,
would allow the council to issue retail
permitting at its discretion.

“It could do that where the council

authorizes every sin-
gle one or autho-
rizes a specific
number, or
they may
delegate
that func-
tion to
the city
manager
adminis-
tratively,”
hesaid. “My
guess is that
it would be a
little bit of both.”
Loveland offi-
cials started to draft
thelanguage after a conten-
tious four-hour meeting last month
whereresidents, law enforcementand
marijiuana industry officials sparred
over whether legalizing pot sales in
the city would help or hurt the city

overall.
Garcia said the
change doesn’t
affect the
timeline for
the council
to approve
sending
the mea-
sure to the
ballot in
the Nov. 5

election.

Voters in
the city defeat-
ed a 2010 ballot
measure to allow
medical-marijuana
production and retail after
the statelegalized medical marijuana,
with 60 percent of voters in opposi-
tion. The city council later passed
an ordinance banning all marijuana
retailers in August 2013, preempting

“It could do that where
the council authorizes
every single one or
authorizes a specific
number, or they may
delegate that function
to the city manager
administratively.”

Moses Garcia
Loveland City Attorney

statewide recreational legalization a
year later.

An effort to overturn the ban via
citizeninitiative in 2016 failed because
it couldn’t gather the 2,600 signatures
to reach the ballot.

DNA test
kit for
cannabis
in beta

By BizWest Staff
news@bizwest.com

BOULDER — Digipath Inc.
(OTCQB: DIGP), laboratory testing
and analytics firm for the cannabis
industry, announced Wednesday
it had initiated beta testing for the
company'’s Tru-Hemp ID Kit.

The kit uses DNA testing to pro-
vide a more effective way for hemp
cultivators to distinguish canna-
bis from hemp, which by law must
contain less than .03 percent THC
content.

“Farmers want to have the ability
to definitively verify what they are
buying, particularly when purchas-
ing hemp seeds from other states
or countries, or cannabis clones,”
Digipath chief science officer Cindy
Orser said in a prepared statement.

Digipath’s beta test is being con-
ducted in Vermont and North Caro-
lina.

“It is rewarding to see our first
genetic product entering a success-
ful beta test phase,” Orser said in
a statement. “We are enthusiastic
about the market opportunity and
theinterest from hemp farmers and
hemp regulators.”

Surna may list stock on Nasdaq

By Lucas High
Ihigh@bizwest.com

BOULDER — After posting its
first profitable quarter earlier this
month, Surna Inc. (OTC: SRNA), a
manufacturer of environmental-
control and air-sanitation systems
for indoor cannabis-cultivation,
does not appear content to rest on
its laurels.

The company announced late
last month during a call with ana-
lysts and investors plans to explore
the possibility of listing Surna’s
stock on the Nasdaq exchange.

“The old Surna was silent, unen-
gaged and abandoned [by the
investment community] — justifi-
ably so,” Surna chairman Tim Keat-
ing said. “But our goal by the end
of 2020 is to create a widely held,
actively traded and fully valued
company as a stepping stone to an
eventual Nasdaq listing.”

The companyis planning a series
of meetings with institutional inves-
tors over the next several months to
explore its options.

“We continue to believe we are
undervalued comparable peer
group,” Keating said. “... We have no
debt, and the [capitalization] table
is pristine.”

Accordingto Surna, peer compa-
nies in the OTC ancillary cannabis
space include Generation Alpha
Inc. (OTC: GNAL), Growlife Inc.
(OTC: PHOTO) and General Can-

nabis Corp. (OTC: GROWG).

“We'’ve achieved profitability for
the first time, which is an especially
notable achievement in this indus-
try,” Keating said. The company
posted record revenues of $4.2 mil-
lion in the second quarter of fiscal
year 2019

Despite the positive momentum,
Surnaleaders acknowledge that the
company must continue to grow.
They’ve set annual revenue targets
of $20 million to $40 million.

In order to reach that goal, Surna
must not only boost its organic rev-
enue growth, but also acquire addi-
tional companies.

Byincreasingits breadth of prod-
ucts and services, Surna “hopes to
create a one-stop shopping solution
forindoor cannabis growers’ equip-
ment and supply needs,” Keating
said.

“If we successfully execute our
organic growth plan and our stra-
tegic acquisition-associated capi-
tal raise initiatives, our goal is to
become one of the first profitable
ancillary businesses serving the
cannabis industry to obtain a Nas-
daq listing.”

Existing cannabis-related com-
panies traded on the exchange
include Akerna Corp. (Nasdaq:
KERN), Cronos Group Inc. (Nasdagq:
CRON) and Arena Pharmaceuticals
(Nasdaq: ARNA).

Surna’s organic growth strategy
includes leveraging an expanded

“Our future success
will be dependent on
our ability to expand
our business with other
MFOs”

Tony McDonald,
CEO, Surna Inc.

product line to attract more multi-
facility operators, expansion and
retrofit projects, Surna CEO Tony
McDonald said. This would help
thefirm “generate more predictable
and accelerated revenue stream”
by reducing reliance on more risky
new-build operations.

Surna has identified 45 domestic
multi-facility cannabis cultivators,
or MFOs, that operate more than
250 facilities, he said. Tapping into
that marketis a more efficient use of
resources than focusing on single-
facility owners who want to build
their first cultivation project.

“Our future success will be
dependent on our ability to expand
our business with other MFOs,”
McDonald said. “.. Many of those
MFOs have immediate or near-term
plans to expand their cultivation
facilities.”
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Cannabis companies and investors crave easily digestible legal advice
that accounts for the industry's multi-layered regulations.

Dorsey & Whitney is here to help guide you through all your legal issues.

For up to date industry information, visit us on our cannabis related blog:
www.dorseycann.com
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Quiet Title Actions -
What Are They? When To Use Them?

Statistics show that the average American
waits until the latter stages
of life to obtain an estate
plan, and while we all hope
to live long and healthy lives,

many people are leaving

James Godbold
Attorney atLaw

themselves in less than ideal
circumstances should tragedy
strike. In fact, a staggering 78
percent of millennials (ages 18-36) and 64
percent of Generation X (ages 37 to 52) do
not have an estate plan, many of whom have
minor children.

While the main component of a complete
estate plan, a well drafted will or trust,
will effectively and efficiently distribute
your assets upon death, it is also a vital
instrument to name guardians for minor
children. Should someone pass away with
minor children and without a well-drafted
will appointing a guardian, a judge will
decide who will fill this role. The process
of appointing a guardian can be extremely
difficult for children and can lead to tension
and emotional turmoil.

In addition to a will or trust, it is important
to have general and medical powers of
attorney. A general power of attorney
appoints an individual to make financial
decisions on behalf of the principal. This
includes paying rent or a mortgage,
depositing paychecks, and paying routine
bills. Further, a medical power of attorney
appoints an individual to make medical
decisions when the principal is incapable
of doing so. Without this position
designated, loved ones will be unable to
make medical decisions for the principal in
urgent situations. Both powers of attorney
are necessary for any legal adult since an
individual’s parents or spouse do not have
the authority to make legal decisions for the
incapacitated person. Overall, a thoughtful
and thorough estate plan is necessary
for every adult regardless of individual
circumstances.

. Sy ) 1812 56th Avenue
OTIS & BEDINGFIELD, LLC Greeley, CO 80634
WWW NOCOATTORNEYS COM 970-330-6700
jgodbold@nocoattorneys.com

www.nocoattorneys.com

Trust Barometer Points To Key Trust
Qualities In Business

Trust is crucial to starting and building a
business—trust with customers,
trust with clients and trust with
employees. Trust, along with
an ethical approach in business
dealings, gets noticed locally
and globally, helps retain a
healthy customer base and
leads to great word of mouth.

Shelley Polansky

Better Business
The barometer, in its 19th Bureau

year, gathers statistics about

trust in four key areas of business, government,

non-governmental organizations, or NGOs, and the

media through a trust and credibility survey. The

survey, conducted by Edelman Intelligence— the

research and analytics division of Edelman, a public

relations firm based in Chicago, lll.—shows that

trust has declined broadly in the four institutions.

Globally, 75 percent of people trust their
employers to do what is right, significantly more
than NGOs at 57 percent, businesses at 56 percent,
government at 48 percent and the media at 47
percent, according to the survey. The general
population is shifting to localized trust to the
relationships they believe they can control, such as
those with employers, and away from traditional
authority figures and institutions.

But there is good news. A large number of
respondents, or 73 percent, said they believe
businesses can take actions to increase their
profits, while improving economic and social
conditions in their communities. Sixty-seven
percent of employees want their employers to
advocate for social issues—and those that do are
rewarded with greater employee commitment,
advocacy and loyalty, as stated in the survey.

Businesses can employ trust and ethics in
their interactions with staff, customers and the
community to build, maintain and improve their
overall appeal in the marketplace, while also
keeping their mission and values in the forefront of
everything they do. They can do their own part to
ensure the Edelman Trust Barometer continues on
an upward trajectory in business trust.

Trust and ethics are something the Better
Business Bureau highly values, as demonstrated
in our Business and Charity Accreditation process
as well as with the celebration of our BBB Torch
Awards for Ethics and BBB Spark Award for
Entrepreneurship winners annually.

And to help us offer even more local services for
the business and nonprofit community as well as
provide a space for like-minded organizations to
network with others, BBB has recently expanded
our office space.

The new BBB Community Center will launch
next month with an Open House celebration on
Oct. 1st from 4:00-6:00 p.m. At the celebration we
will unveil our new meeting room spaces that will
soon be made available (free of charge) to BBB
Accredited Businesses and Accredited Charities
for their own meetings and events. Starting in
2020, BBB will also offer trust-building classes and
seminars for businesses and nonprofits. Businesses
and nonprofits can RSVP for the event by visiting
bit.ly/32P5Utw.

Shelley Polansky

~ President/CEO
~ Better Business Bureau Serving
e Northern Colorado and Wyoming
BBB p: 970-484-1348
i f: 970-221-1239
bbb.org

The Reality of our Cybersecurity

Threat Landscape

Cybercriminals are
constantly changing the
way they deliver attacks on
networks to take advantage
of employee’s trust, and
compromise or steal data.
Smaller businesses may think
they aren't a target, but that
couldn’t be further from the
truth. In fact, small businesses
with 100 employees or less
face the same risk of attack as 20,000-employee
enterprises. No matter the size, businesses need
to enhance their IT security posture to protect
themselves as threats spread and become more
elegant, complicated and malicious.

Scott Warner
Connecting Point

Some challenges that businesses face today
are:

+ They don't know/understand their current
security risks and can easily maintain false sense of
security believing they are “too small” or their “data
isn't that important”

«They can't see the suspicious activity that is
already happening on their network

+ They have limited ability to react and respond
to threats

+ They are unprepared and don't have the
necessary tools or process to address breaches or
actual attacks

+ Their employees don't grasp and/or don’t have
skills to practice caution and awareness

« Security breaches compromise the reputation
and financial stability of an organization

Some statistics that align with those
challenges are:

« 71% of attacks are aimed at small to mid-sized
businesses

+ 67% of businesses have experienced or are
experiencing a breach

+ 56% of breaches take months or longer to
discover

+ 63% of businesses go out of business after they
experience a data breach

+92% of all data breaches are caused by
employee mistakes

To keep up with growing cybersecurity threats,
businesses need to adopt more innovative and
proactive methods of protection. It's increasingly
important to layer security throughout the
network...there isn't a silver bullet. Implementing
enhanced firewalling practices, using multi-factor
authentication, installing next-generation antivirus,
leveraging security awareness training, enforcing
password management tools and mobile device
security, are a few specific examples of how
businesses can build cybersecurity resiliency. It's
also critical that businesses understand their specific
and current business risk related to cybersecurity
so that plans can be generated to strengthen
security posture. Implementing better tools,
technology, training and policy is critical to help
protect a business from increasing threats and
provide a chance to recover should the business
experience a breach. If you need help assessing your
cybersecurity risk or want help improving IT security

strategy, call Connecting Point and we can help.

Scott M. Warner

President | Connecting Point
2401 17th Street

Greeley, CO 80634
970.356.7224 Main line
970.395.2317 Direct line
970.405.3248 - Cell
scott.warner@cpcolorado.com | www.cpcolorado.com

Connecting Point & 3 &
o Thee Focheslogy Prodesaionol
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Balance, primary jobs grow an economy

our household “economy”
Y is analogous to your com-

munity’s economy. When
you bring in more money than you
expend, you're fine. If you don't,
you're not. Same with Anytown
US.A.

Community economic prosper-
ity comes from
having a base of
economic activi-
ties that brings in
more money than
leaks out to other
places. Civic lead-

ers in most com- -
munities figured ‘F’(())IIQCTECOLLINS
that outlong ago DAVID MAY
and have focused

on the retention, expansion, and
attraction of primary companies.
Primary companies create
products or services of which most
are sold outside the local market.
One misperception is that primary
employers are big manufacturers.
That is a narrow definition. They may
be a major educational institution, a
specialized professional service, and
they can be quite small.
Communities benefit when the
income from those sales come back
into thelocal economy. On the whole,
primary jobs pay significantly better
than the average job. The wages from

Society. All rights reserved.

those jobs create disposable income,
much of which is spentlocallyin res-
taurants, for insurance, homes and
home décor, and so on.

Consequently, a significant num-
ber of so-called secondary jobs are
created to serve the primary sector.

In essence, primary companies
are wealth creators, and secondary
companies are wealth circulators.

A study by Citizens for a Sustain-
able Economy in Fort Collins demon-
strates the value of primary jobs. The
study found that 100 primary jobs:

e create 150 additional support
jobs with average annual pay of
$58,421

e generate $331,431 in city sales,
use and property tax revenue,

e and produce $269,295 in prop-
erty taxes for the school district

The average annual wage for these
primary jobsis $76,258.

The downside of losing primary
companies is devastating: loss of
jobs for residents and a diminished
standard oflife, loss of tax base for
the community and the attendant
quality of life amenities those taxes
buy, and damaged civic pride and
reputation.

Once communities start a nega-
tive economic spiral, it’s hard to
break the downward momentum.

Instinctively residents understand

the importance of attracting and
keeping primary jobs. In a poll last
December, likely Fort Collins voters
ranked “creating more quality jobs
in Fort Collins” as a top five most
importantissue.

Competition is fierce for these
kinds of companies with over 25,000
economic development organiza-
tions in the U.S. trying to snag the
expansions or relocations of pri-
mary companies. It’s important to
remember your community’s pri-
mary companies are other cities’ top
prospects.

One of the things that can encour-
age companies to decamp is a bad
business climate. Business climate
is defined as the extent to which the
political and policy environments of
alocale, compared with other juris-
dictions, are seen to be supportive or
burdensome to businesses.

Factors impacting business cli-
mate include labor, land, taxes, regu-
lation, quality oflife, and the atti-
tudes of government officials toward
business.

Surprisingly, some public officials
don’t understand the importance of
primary jobs, or worse, they have a
no-population-growth agenda and
thinkkilling the economy is the
means to that end.

Case in point is a conversation

To learn more about how our services

can help you, call (888) 497-3813.

o matter how much you love them, you can’t do it all.

You love your aging parent. But providing care has nearly become a full-time job. Picking up prescriptions on your way

home. Doing the yard work. Canceling plans because something unexpected came up.

Before things get too overwhelming, let the Good Samaritan Society lighten your load with options that can help.

G Good .
(L. Samaritan
(~ ) Society
COMMUNITIES OF
NorTHERN COLORADO

The Evangelical Lutheran Good Samaritan Society provides housing and services to qualified individuals without regard to race, color, religion, gender, disability, familial status, national origin or other
protected statuses according to applicable federal, state or local laws. Some services may be provided by a third party. All faiths or beliefs are welcome. © 2017 The Evangelical Lutheran Good Samaritan '

that took place recently in Fort Col-
lins where a prominent public official
went on a 15-minute tear at a meet-
ing about why primary employers are
undesirable.

Butironically a key theme of his
talk was about the importance of
focusing on economic resiliency. He
even shared that the U.S. Economic
Development Administration says
resiliency has three primary attri-
butes: the ability to recover quickly
from an economic shock, the abil-
ity to withstand an economic shock
and the ability to avoid the shock all
together.

Resiliency is exactly what primary
employers bring to a community. A
diverse base of primary employers
helps communities cope with down-
turns in the economic cycle.

Clearly, those of us in the com-
munity building business need to
step up our game when it comes to
educating public officials about how
to keep from un-growing the local
economy.

Let’s just start with this: primary
jobs mean a strong and resilient local
economy.

David May is the president and
CEO of the Fort Collins Area Chamber
of Commerce. Reach him at
dmay@fcchamber.org.




34 m BizWest | September 2019

B OUTDOORB |7

www.bizwest.com

Sherpani matches style with sustainability

By Elizabeth Gold
news@bizwest.com

catch the eye of women, according
to Alexa Osbourn, brand marketing
manager. “There was very little for
women in the outdoor industry other
than a small pink option.”

The Ruzic’s brought their product
and retail experience as dive shop
owners in Key West to the new compa-
ny. With their outdoor industry busi-
ness sense and Maria’s background
doing design work for Speedo, the
couple was well-equipped to come
up with appealing designs aswell as a
business model that would work.

In addition to creating designs
that visually go beyond the practical
norm, Sherpani bags specialize in
RFID anti-theft protected travel bags,
luggage, crossbodys, backpacks and
totes made with recycled and sustain-
able choices. Bags start at $30.

“Ed and Maria went on a kayak-
ing and snorkeling family vacation
in 2009,” Osbourn said. They were
shocked at how much trash there was
on the ocean floor and started filling
a kayak with the garbage — finding
a dozen water bottles and aluminum
cans in the first 10 minutes of their
clean-up effort. “They saw so much

BOULDER — Coloradans love the
outdoors. We hike init, runinit, skiin
it, and longingly look out the window
atwork dreaming about the next time
we can soak itin again.

According to the U.S. Bureau of
Economic Analysis, Coloradans aren’t
alone in this love affair. Outdoor pur-
suitsinthe U.S.rely onanindustry that
contributes more to the national GDP
than mining, oil and gas. Keeping up
with the needs and desires of those
outdoor enthusiasts keeps businesses
focused on providing gear and oppor-
tunities that range from sports and lei-
sureactivities to travel and accessories.

Locally, Sherpani LLC does its part
by designing, creating and selling
handbags and backpacks that appeal
to women looking for products that
are ethically and organically made.
The bags have a look that goes well
on both trail hikes and in conference
rooms.

Maria and Ed Ruzic started Sher-
pani in 2002 to fill a void in the avail-
ability of outdoor lifestyle bags that

Discover the power
of banking made simple.

Because running a business is complicated enough.

Full line of commercial loan products

Deposit accounts to fit your needs

Mobile banking anytime, anywhere, online cash management
Credit card processing, instant issue chip debit cards

SBA Preferred Lender

Banking made simple

so you can get back to what really matters

%/IS Bank

Banking Made Simple.®

2425 35th Avenue e Greeley ¢ 970-673-4501
520 Sherman St ¢ Fort Morgan ¢ 970-867-3319

Member @
Fm www.fmsbank.com

plastic in the ocean and they wanted =~ Sherpani’s sales reflect a growing
tocleanitup and findawaytoreduce = market share, according to Osbourn.
it” In 2018, Sherpani saw a 25 percent
The Ruzic’s way of addressing the  increase in sales over 2017, and sales
problem with a next step was to create are tracking to exceed that amount
bags and backpacks that were made  for2019
with recycled water bottles. In 2010 Opening its doors in 2002, Sher-
they launched the collection, which ~ pani moved from Arapahoe Avenue
was made entirely of fabrics recycled  and 55th Street to its current spot on
from plastic water bottles. Since then, Pearl Street in 2015. The retail store
Sherpani has repurposed an estimat- takes up about 300 square feet, and
ed 3.2million waterbottlesthatwould  the remainder of the shop provides
have polluted the environment. The  storage. Products are designed onsite
line—Essentials—currentlyincludes =~ and manufactured in Indonesia.
15 products. Boulder is the sole Sherpani brand
Sherpani uses REPREVE, a brand- store. “We have a strong customer
ed recycled performance fiber made  base and loyal following at the store
fromrecycled materials. Therecycled  but our online presence has a larger
contentis certified by an outside party. reach,” Osbourn said. Products are
The company has received an All-In  alsosold through wholesalerslike REI,
award forintegrating REPREVE exten- Cabela’s, Nordstrom.com, Bass Pro
sively into its product line. Shops and The Container Store
Another line — Sherpani’s Ameri- “Like every other brand in retail
can Ethos Collection — includes 15 and digital e-commerce, we promote
bags and features textiles that are = ourselves on digital platforms like
hand-painted and hand-glazed ina  Facebook ads and Google ads,” she
similar fashion as what artisans did  said. “Digital marketing is the way
centuries ago, according to Osbourn of the future to be able to acquire
With a brick and mortar store on and reach customers and to expand
Pearl Street and a presence online, brands and reach.”

ONDER |

«EVENTS |

Presented by

Wednesday
Oct. 30, 2019
5:30 — 8:30 p.m.

The Ranch Loveland

TICKETS AVAILABLE NOW

events.bizwest.com/
events,/2019-northern-
colorado-40-under-forty/

2018 Honoree
Philip Rodriguez
City Manager, Brighton
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Pediatric Hospice Care

“My arms are empty without you! My heart cries
out, lonely in the darkness, but you
are not here.

No tears shall bring you back
into my arms again. My mother’s
love was not strong enough to keep
you,

but it is strong enough to follow
and find you, though all the mists
of Eternity should try to come
between!” - Joan Walsh Anglund

Nate Lamkin
Pathways

Hospice views every life and death as unique and
precious, and we know that the death of a loved one
of any age represents a tragic loss for their family and
friends. That said, there is a natural order of things; our
elders are meant to predecease our youth, and when a
child dies it violates that natural order. When a child and
family are coping with life-limiting iliness, hospice care
is available for them in every way that we are there for
our older patients and families and more, but there are
important distinctions to understand.

With adult patients, signing on to hospice care
means agreeing to refocus your treatment on managing
symptoms and enhancing quality of life instead of
aggressive, disease-modifying interventions. This can
be a difficult decision for an elderly person and their
loved ones, but for the family of a terminally ill child it
is often unthinkable. That is why terminally ill pediatric
patients can be under hospice care while simultaneously
receiving aggressive/curative treatments so that
families never have to choose one over the other. This
arrangement is referred to as “concurrent care”, and it
eliminates the biggest barrier to terminally ill children
and their families receiving critically needed care and
support from hospice.

Goals of care can also look different with pediatric
patients. Generally speaking, most of our older adult
patients and their families wish to avoid further
hospitalizations and prefer to spend their final moments
at home or in home-like surroundings. Many of the
children we care for, however, have spent a good portion
of their lives in the hospital. They and their loved ones
have cultivated strong relationships with their hospital-
based team, and they find a sense of safety and comfort
in the hospital setting. Hospice strives to honor our
patients’goals and wishes for end-of-life, and it is not
unusual for us to spend many months caring for a child
at home with the plan to transfer them to the hospital
for their final days.

Above all else, our mission with pediatric patients
and their families is to affirm and celebrate the child’s
life, to maximize quality of life and minimize suffering,
and to wrap these children and their loved ones a
compassionate, comforting embrace of care and
support. Few hospice organizations specialize in caring
for pediatric patients, but for those of us that do there
care be no higher expression of our calling to affirm and
enhance life even as it nears its end.

Nate Lamkin, President
Pathways

305 Carpenter Road
Fort Collins, CO 80525
www.pathways-care.org

Pathways\ /o

Timekeeping: More Than Punching
aTimecard

Gone are the days
when timekeeping was
simply inserting a punch
card into a box hung on
the wall, or handwriting
time on a preprinted
slip. Today'’s electronic
timekeeping solutions
offer affordable mobile
solutions that can save employers money
and time, while providing additional
services such as scheduling, time-off
accruals, employee portals and more.

Allyson Rodahl, CPP
Payroll Vault

Eliminate time theft. Employee
compensation is the single biggest
cost for most small businesses. Time
theft, such as timesheet padding or
buddy punching, can have a significant
impact on your bottom line! Electronic
timekeeping can provide controls to stop
time theft, including GPS mapping for field
employees.

Reduce errors. The American Payroll
Association estimates manually prepared
timecards include as much as 8% in
errors. You could be paying for unworked
labor. A conservative 2% on $15,000 of
gross wages equals $300-for a single pay
period. And that doesn’t include the cost
to correct and re-issue paychecks if and
when the errors are detected. Electronic
timekeeping automatically calculates
hours, including overtime, and can help
ensure employees are only paid for eligible
time-off or holidays.

Save time. Electronic timekeeping
solutions allow owners and managers to
review and edit employee hours online.
Instead of manually keying in time,
electronic timekeeping solutions can be
imported into payroll software, not only
saving time but also eliminating input
errors.

Clock In/Out anywhere. No longer are
your employees required to clock in and
out on a physical clock. Today’s electronic
timekeeping solutions allow your
employees to clock in from their office,
home, or in the field, with controls in place
to verify their identity.

Payroll Vault offers a robust
timekeeping solution that can be tailored
to your company. Call us today to find out
how we can save you time and money!

Allyson Rodahl, CPP

Payroll Vault of Weld County
(970) 353-0170
Allyson.rodahl@payrollvault.com

Payroll @) Vault

It's all about Community

If you are looking for a maintenance-
free lifestyle, look no
further than Columbine
Patio Homes. Located in
the heart of Fort Collins,
we are within walking
distance to the Fort Collins
Senior Center and CSU, and
minutes to Old Town so
you will be able to engage
in the best that Fort Collins has to offer. A
community designed for active adults 55
and better; who wish to downsize from the
responsibility of home ownership, so they
can focus instead on the lifestyle they have
always cherished.

Our beautifully designed homes are
move-in ready. Each patio home features
two bedrooms, two bathrooms, a one or
two car garage, an open floor plan, a front
and back patio, and a spacious kitchen.
Home maintenance - inside and out, lawn
care, and snow removal are taken care of
so you have more time to enjoy life. We
have five different floor plans and three
different color schemes allowing you to
pick the home which fits your needs and
style best.

In addition, the layout of our
neighborhood fosters a sense of
community. Since December 1st of 2018,
we have welcomed tenants into our circle,
which has quickly become an active and
vibrant community. Not only do you
have the confidence of knowing your
home will be well cared for, you have the
security of neighbors who engage with
and keep an eye out for one another.
There is opportunity to be as social as you
like while maintaining the independent
lifestyle you have been accustomed too.

Also, being part of the Columbine
Health System community gives you
access to the additional services we offer.
There is a selection of activities offered
each month on our campus. If you don't
feel like cooking, make a reservation at one
of our neighboring Independent Living
facilities, serving breakfast, lunch, and
dinner each day. Or if you need medical
and/or non-medical home health care,
we have these services available right on
our campus as well. You are truly part of a
greater community.

For more information visit our website
at columbinehealth.com or call 970-999-

Keri Travis
Manager

2071.

KeriTravis

Manager

Columbine Patio Homes
Torino Circle

Fort Collins, CO 80526
970-999-2071
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The former owners of Lake Loveland Dermatology
argued they had no fiduciary obligations when they
sold the practice at the center of an ongoing series
of bankruptcy cases. Skin PC and its owner, Kevin
Mott, bought Lake Loveland Dermatology in 2016
and filed for bankruptcy in March. Mott has previ-
ously accused former owner Patrick Lillis and his
wife, Tracy Amick, of inflating the practice’s value
and using Lake Loveland Dermatology revenues to
pay themselves instead of other vendors while Lillis
and Amick worked there.

The Colorado Housing and Finance Authority
partnered with the ROC USA Capital and Impact
Development Fund to turn ownership of a mobile-
home park in Longmont over to the residents of the
park. The Longmont Mobile Home Community
park was converted to a resident-owned coopera-
tive, which eliminates the risk of displacement that
occurs when the land under mobile-home parks
changes hands on the free market.

A citizen group called The Larimer Alliance for
Health Safety and Environment formed to have a
voice in the creation of local rules regulating the oil
and gas industry. The organization formed because
its members felt that the appointed membership of
a county advisory board tipped too far toward the
industry and was not balanced.

Miragen Therapeutics Inc. (Nasdaqg: MGEN) will lay
off 26 employees as part of a restructuring plan. The
Boulder-based chemotherapy company announced
those layoffs in its quarterly filings with the U.S. Se-
curities and Exchange Commission. The company
said it will now focus on its blood cancer and fibrosis
therapies and reduce investment in producing new
drug candidates. The company also reported that
French pharmaceutical company Servier is ending
its joint research agreement with Miragen on an
RNA-targeting therapy for heart disease. That deal,
which was inked in 2011, will officially close next
February, and Miragen is expected to pay the tran-
sition costs. It’s unclear in what departments those
laid off employees work or how much the company
plans to save from the restructuring.

Sandoz Inc. will lay off 37 more employees as the
Novartis-affiliated pharmaceutical company winds
down operations at its Broomfield manufacturing
plant. The latest employee separations — part of
a rolling series of layoffs in advance of the facility
closure that will result in the loss of about 450 jobs
— are expected to occur between October and De-
cember, according to a Worker Adjustment and Re-

ON THE JOB

training Notification Act notice submitted to the Col-
orado Department of Labor and Employment. These
upcoming layoffs will affect employees in a variety
of job types, including analysts, associate directors,
chemists, production managers and scientists.

A Northern Colorado Water Conservancy District
grant program begun last year is funding 12 projects
that will bring additional water-efficient landscapes
to the region and also create new educational oppor-
tunities for the public. About $130,000 was awarded
this spring through Northern Water’s Collaborative
Water-Efficient Landscape Grant Program. The
projects consist of irrigation-system upgrades, in-
corporating Colorado climate-friendly plants into the
landscapes, and turf-to-native-grass conversions.
Northern Water also will provide signage and other
materials at the sites in an effort to help educate the
public. Recipients are Champion Greens Home-
owners Association and Prospect Homeowners
Association in Longmont; Oakridge Village VI
Homeowners Association in Fort Collins; Mariana
Cove Homeowners Association, Kendall Brook
Master Homeowners Association, Seven Lakes
Master Association and Fairway Ridge Home-
owners Association in Loveland; CSU Extension
in Larimer County; the city of Boulder and the towns
of Berthoud, Eaton and Windsor.

CLOSING

Brewmented Homebrew Supplies in Longmont,
which included a brewery and taproom, closed in
late August.

Florio’s Shoes, opened by Lee Florio in 1922, will
close its downtown Greeley store at 820 Ninth St.
by the end of the year. Mark and Brian Florio, the
store’s current owners and Leo Florio’s great-neph-
ews, will retire when the store closes.

Dungeons & Drafts closed permanently despite an
outpouring of support of fans. The gaming-themed
bar was seized by state revenue officials last month
after accruing more than $50,000 in taxes. A Go-
FundMe effort brought in more than $35,000, but the
bar’s owners said on their Facebook page that they
will not try to reopen the bar.

CONTRACTS

Maxar Technologies (NYSE:MAXR) (TSX:MAXR)
was awarded a $44 million, four-year contract from
the U.S. National Geospatial-Intelligence Agency to
provide on-demand access to satellite imagery. The
contract supports the NGA's Global Enhanced GEO-
INT Delivery program. The contract starts this month

PAID ADVERTISING CONTENT

Cassandra Ungerman | New Hire

NORTHERN ENGINEERING SERVICES

Northern Engineering Services (Northern Engineer-
ing), provider of civil engineering and land surveying
services in Northern Colorado, has hired Cassandra
Ungerman as Associate Engineer. Cassandra is a
2019 graduate from Colorado State University. She
holds a Bachelor of Science in Civil Engineering. Cas-
sandra’s senior design project at CSU was to analyze
intersections throughout the City of Fort Collins for ac-
cident rates and examine crash reports and data to
explore options for redesign of intersections or signal
timing. She also served as intern on a master-planned
community for commercial and residential develop-
ment in Las Vegas, NV. Cassandra is a Fort Collins
native and will continue to reside in the city.

“We continue to see a strong demand for our ser-
vices. We have added four new team members in the
past few months. Aaron and Cassandra bring talents
and energy that will positively impact our firm,” said
President Nick Haws. “Hiring them has many ben-
efits. It allows us to better serve our clients, while also
providing opportunity for growth and advancement
of our current employees.”

About Northern Engineering: Northern Engineer-
ing is one of the largest and most experienced civil
engineering and land surveying firms in Northern
Colorado, servicing Larimer and Weld Counties.

&N

CASSANDRA AARON WURSTER
UNGERMAN

Northern’s expertise includes land development,
master plan engineering, stormwater management,
roadways, town engineering, water and wastewater,
and land surveying. Northern has been on BizWest’s
Mercury 100 list for four years straight as one of
the fastest growing privately-owned companies in
Northern Colorado.

The firm’s designs can be seen throughout North-
ern Colorado and beyond. Recent projects include
the South Maddie Redevelopment, Severance High
School, TPC Colorado at Heron Lakes, Union on
Elizabeth, and The Exchange. Office locations are in
downtown Greeley and Old Town Fort Collins.

Aaron Wurster | New Hire
NORTHERN ENGINEERING SERVICES
Northern Engineering Services (Northern Engineer-

and can be renewed for an additional four years in
2023.

Broomfield-based SCL Health Inc. signed an agree-
ment with health insurer Humana Inc. (NYSE: HUM)
to provide in-network coverage for its locations in
Brighton and nearby cities. The deal includes the 98-
bed Platte Valley Medical Center in Brighton and
Platte Valley Medical Group clinics in Fort Lupton
and Commerce City. The pact was effective June 30.

Sierra Nevada Corp.’s Louisville-based space divi-
sion is partnering with Centennial’s United Launch
Alliance LLC to provide launch vehicles for the
NASA Dream Chaser spacecraft’s six upcoming
missions to the International Space Station. Owned
and operated by SNC, the Dream Chaser spacecraft
is a reusable, multi-mission space utility vehicle.
Its mission involves delivery of more than 12,000
pounds of cargo to the space station. It will return
carrying space trash and scientific data. Dream
Chaser will launch aboard ULA's Vulcan Centaur
rocket system.

Universal Hemp LLC agreed to a licensing deal with
Canadian drug company Lexaria Bioscience Corp.
(OTCQX: LXRP) (CSE: LXX) for its water-soluble
drug-delivery system. The companies agreed to a
five-year deal for Lexaria’s technology, which allows
CBD and other drugs to enter the bloodstream more
effectively when eaten. Universal Hemp will pay at
least $3.75 million over the life of the deal, but that
number could increase over time. Boulder-based
Universal Hemp produces bulk hemp byproducts for
food and nutraceutical companies.

Advanced Space Inc. of Boulder and Colorado
Power Electronics Inc. of Fort Collins are among
companies recently selected by NASA to partner
with the agency on projects to advance the commer-
cial space sector and support future NASA missions.

Advanced Energy Partners Inc. (Nasdaq: AEIS) is
giving the University of Colorado a research grant
to improve the power control systems Advanced
Energy makes. The partnership, which will focus on
new ways to process electricity through thin films and
improving existing power processing techniques,
is supported by a three-year grant from Advanced
Energy. The project is led by Dragan Maksimovic, a
CU engineering professor, and John Dorrenbacher,
a senior technical staffer at Advanced Energy.

Zoetis Inc., an animal-health company that devel-
ops and markets animal medicines, signed an agree-
ment with Colorado State University to establish a

ing), provider of civil
engineering and land
surveying services
in  Northern  Colo-
rado, has hired Aaron
Wurster as Associate
Engineer. Aaron holds
a bachelor's degree
in civil engineering
from the Air Force
Academy in Colorado
Springs, CO. He re-
cently served as an Air Force officer stationed at FE
Warren Air Force Base in Cheyenne, WY where he
was a base maintenance engineer in the 90th Civil
Engineer Squadron. Aaron completed an internship
with Northern Engineering through the Military Ca-
reer Skills Program which prepares Airmen to transi-
tion from military to civilian employment. Aaron lives
in Fort Collins with his wife Hannah.

BRANDY NATALZIA

COMMERCIAL REAL ESTATE

Brandy Natalzia | New Hire

BRINKMAN

Development and investment company, Brinkman,
has hired Brandy Natalzia as a Real Estate Transac-
tion Attorney.

Natalzia’s career in the real estate industry began
with a national homebuilder where she was an
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research lab at CSU that will explore the livestock
immune system and target new immunotherapies.
Its goal is to develop new alternatives to antibiotics
in food-producing animals. The new 3,000-square-
foot Zoetis Incubator Research Lab will operate at
the Research Innovation Center on CSU’s Foothills
Campus starting in early 2020.

EARNINGS

a2 Milk Co., an Australian milk producer with a U.S.
headquarters in Boulder, posted total sales of more
than $830 million in the fiscal year that ended June
30. That revenue figure, which is up 41.4 percent
compared with the prior year, is a record for a2,
which made expanding into the United States mar-
ket a priority in 2019. Domestic sales for the firm,
which specializes in easier-to-digest milk products
made with A2 protein, were $23.2 million in 2019, up
160 percent from 2018. a2 recorded earnings of 39
cents per share for the most recent fiscal year.

Advanced Energy Industries Inc. (Nasdag: AEIS)
posted lower revenues in the second quarter of fiscal
year 2019 compared with the previous period and
the second quarter of 2018. Sales were $134.8 mil-
lion in the second quarter of 2019, compared with
$140.7 million in the first quarter of 2019 and $196
million in the second quarter of 2018. Earnings were
$17.2 million or 45 cents per diluted share in the
second quarter of 2019, down from $49.4 million or
$1.25 per diluted share in the same period last year.
The company anticipates sales of about $128 million
in the third quarter of this fiscal year.

Ball Corp. (NYSE: BLL), a Broomfield-based metal-
packaging manufacturer with a major aerospace di-
vision, reported adjusted earnings of $0.64 per share
for the second quarter of fiscal year 2019. While
those earnings just barely missed Zacks Consen-
sus Estimate of $0.65 per share, they were up sig-
nificantly over the $0.58 per share earnings posted
in the same period during the 2018 fiscal year. Ball's
North American beverage packing division’s operat-
ing earnings for the second quarter 2019 were $141
million on sales of $1.3 billion compared with $157
million on sales of $1.2 billion in the second quarter
2018. European beverage packing had earnings of
$87 million on sales of $715 million, compared with
$75 million on sales of $703 million in the second
quarter 2018. South American beverage packing
had $65 million in earnings on sales of $377 million,
compared with $66 million on sales of $379 million
during the same period in 2018. Earnings for Ball's
aerospace division for the second quarter 2019 were
$38 million on sales of $379 million, compared with

Please see Briefcase, page 38

award-winning member of the sales and manage-
ment team. She later became licensed to practice
law in both Colorado and Florida and has spent the
last five years as a Senior Associate at Otis, Beding-
field & Peters focused on real estate and business
transactions. Natalzia is a published writer several
times over and brings her expertise in land acqui-
sition, municipal compliance, financing, contract
negotiations and lease agreements to strengthen
Brinkman’s team of development and investment
professionals.

As the Real Estate Transaction Attorney, Natalzia’s
primary role is to work closely with Brinkman'’s exter-
nal legal counsel to oversee all legal aspects of real
estate transactions and provide legal oversight to the
development, leasing and real estate management
teams.

Natalzia will serve on the company’s Leadership
Team and will also address any legal or contractual
concerns with internal business units, external cus-
tomers, vendors and strategic partners.

Natalzia holds a bachelor’s degree in Communi-
cations from the University of North Florida and a
Doctor of Jurisprudence degree from the Florida
Coastal School of Law. She also serves as the Cur-
rent President of the Northern Colorado Chapter of
Commercial Real Estate Women (CREW) and is the
recent recipient of the 2018 CREW National Leader-
ship Certificate.

See more profiles to learn about movers and shakers in various industries.
Submit your company announcements at bizwest.com/on-the-job
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$24 million on sales of $290 million in the second
quarter 2018.

Charlotte’s Web Holdings Inc., (OTCMKTS: CWB-
HF), a Boulder-based CBD product maker, posted
higher quarterly revenues. The company recorded
revenues of $25 million for the second quarter of fis-
cal year 2019, up from $17.2 million during the same
period of 2018. Despite the revenue increases, Char-
lotte’s Web’s net income for the most recent quarter
was down slightly. The company posted income of
$2.2 million in the second quarter, down from $3.7
million last year. Second-quarter operating expenses
increased 98 percent year-over-year to $16.2 million
to support expansion, including senior management
additions to the leadership team.

Clovis Oncology Inc. (Nasdag: CLVS) lost 15.92
percent of its stock price upon missing analyst
earnings targets in its quarterly earnings report. The
Boulder-based cancer therapy company posted rev-
enues of $32.98 million, a year-over-year increase of
38.8 percent, driven by sales of its ovarian cancer
treatment Rubraca, but missed analyst consensus
estimates by $1.94 million. Its loss-per-share figure
was $2.27, far greater than analyst estimates of
$1.71 per share. The company posted an overall net
loss of $120.9 million for the quarter.

Quarterly income for Crocs Inc. (Nasdag: CROX),
the Niwot-based casual footwear maker, was $39.2
million, or 55 cents per share, up from $30.4 mil-
lion, or 35 cents per share, in the same period last
year. Revenues were $358.9 million, up 9.4 percent
over the second quarter in 2018. The company now
expects full-year revenue growth of 9 to 11 percent
over last year's sales of $1.09 billion. Crocs, which
is planning to move its headquarters to Broomfield
in 2020, was previously anticipating 5 percent to 7
percent growth.

DMC Gilobal Inc. (Nasdag: BOOM) posted a record
$110 million in consolidated sales during the sec-
ond quarter of fiscal year 2019. DMC’s 37 percent
year-over-year revenue growth was driven by stron-

ger than forecasted sales at both DynaEnergetics,
DMC'’s oilfield products business, and NobelClad,
the company’s composite metals business. Net in-
come totaled $17.2 million, or $1.15 per diluted share
for the most recent quarter, up from $6.4 million, or
43 cents per diluted share, in last year's second
quarter.

Encision Inc. (PK: ECIA) is laying off staff in a $1 mil-
lion cost-cutting plan after the company posted a
19.7 percent drop in sales. The Boulder-based medi-
cal device maker had net revenues of $1,929,000 in
its most recent quarter compared to $2,404,000 in
the same quarter last year, according to its Q1 2020
earnings report. It's not clear how many employees
will lose their jobs. The company did not disclose
that figure in its report, but did say the savings will
reach more than $1 milion annually. The company
now has exactly as many assets as it does liabilities
and shareholder equity, at $4,345,000 in each cat-
egory.

Gaia Inc. (Nasdag: GAIA), a Louisville-based com-
pany that streams video with a focus on yoga, added
subscribers, boosted revenues and cut its net losses
in the second quarter of fiscal year 2019. The com-
pany posted a net loss of $4.5 million, or $0.25 per
share. During the same period last year, it had losses
of $6.4 million, or $0.36 per share. Revenues for the
second quarter of this fiscal year were $13.2 million,
up from $10 million in the same quarter of 2018.

Heska Corp. (Nasdag: HSKA), a Loveland-based
veterinary diagnostic product maker, posted losses
of $0.03 per share on revenues of $28.1 million for
the second quarter of fiscal year 2019. That’s down
from a profit of $0.26 per share on revenues of $29.7
million during the same quarter last year. Total oper-
ating expenses in the second quarter of 2019 were
$13 million, compared with $10.9 million in the prior
year.

Maxar Technologies Inc. (NYSE: MAXR)(TSX:
MAXR) posted a 15.4 percent drop in revenue from
last quarter to the second quarter of 2018 on falling
space systems and imaging sales. The Westminster-

based aerospace company posted a Q2 2019 rev-
enue of $490 million, missing Wall Street estimates
by $29.36 million. Its earnings per share figure for
the quarter was $2.45, missing analyst estimates by
5 cents. Maxar's space systems business lost $73
million year-over-year in the second quarter, while its
imagery business lost $11 million over the quarters.

Miragen Therapeutics Inc. (Nasdag: MGEN) re-
ported $2,514,000 in second-quarter revenue, beat-
ing Wall Street estimates by $2.32 million, and lost
29 cents per share, beating analyst estimates of a
37 cent-per-share loss. The company posted a net
loss of $8,896,000 for the quarter. It has $48,782,000
in total assets.

After trimming losses in recent quarters, Noodles
& Co. (Nasdag: NDLS) posted positive earnings in
the second quarter of fiscal year 2019. The company
had a quarterly net income of $438,000, or $0.01 per
share, in the most recent period. That's up from a net
loss of $1.9 million in the first quarter of 2019 and up
from a loss of $5.9 million in the second quarter of
last fiscal year. Total revenue increased 2.4 percent
to $120.2 million in the second quarter of 2019 from
$117.4 million in the same period last year. Compa-
rable restaurant sales increased 4.6 percent system-
wide. As of the end of the quarter, Noodles operated
a total of 457 locations, 395 of which are company-
owned restaurants and 62 are franchise restaurants.

Pilgrim’s Pride Corp. (Nasdag: PPC) shares rose just
north of 8 percent after quarterly earnings showed
that chicken popularity benefitted from U.S.-Mexico
trade tensions. The Greeley-based chicken producer
posted $2.84 billion in revenue, $170.1 million in net
income and $0.68 in earnings per share. Those beat
analyst consensus revenue estimates by $1.43 mil-
lion by 8 cents per share. Pilgrim’s reported $68 mil-
lion in earnings before interest and taxes in Mexico
during @2, compared with $10 million last quarter
and $62 million in Q2 2018.

Surna Inc. (OTC: SRNA), a manufacturer of environ-
mental-control and air-sanitation systems for indoor
cannabis-cultivation, is exploring the possibility of
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listing its stock on the Nasdaq exchange. It posted
a quarterly profit for the first time in company history
after facing questions about its cash flow and ability
to continue operations as recently as 2017. It gener-
ated net income of $140,000 in the second quarter
of 2019, up from a loss of more than $1.4 million
during the same period last year. Surna’s revenues
in the second quarter of this year were a record $4.2
million, surpassing a previous quarterly high of $3.6
million. Surna set an annual revenue target of $20
million to $40 million in order to achieve long-term
financial sustainability.

Urban-Gro Inc., a cultivation systems integrator and
agricultural-technology firm for commercial cannabis
cultivators, posted slightly lower revenues in the sec-
ond quarter of fiscal year 2019, leading to a higher
loss than was recorded during the same period last
year. Quarterly revenues were $5.64 million, com-
pared with nearly $5.9 million in the second quarter.
Losses in the most recent period that ended June
30 were $1.43 million, or 6 cents per share, up from
a loss of just under $500,000, or 2 cents per share in
the same quarter last year. While quarterly results are
down compared with the second quarter of 2018,
revenues are actually up about 23 percent when the
first six months of this year are compared to the first
six of 2018.

Woodward Inc. (Nasdag: WWD) beat analyst esti-
mates in its fiscal year third quarter of 2019 as its
aerospace sales took flight. The Fort Collins-based
designer and manufacturer of aerospace and in-
dustrial controller systems reported an earnings per
share figure of $1.30, beating the highest analyst es-
timate of $1.23, and $752 million revenue, beating
Wall Street’s consensus estimate by just more than
$52 million. The company reported aerospace sales
of $499 million for the quarter, compared with $405
million in the same quarter last year, a 23 percent in-
crease, while industrial sales increased 37.5 percent
to $253 million for the quarter compared with the
same quarter last year.

Zayo Group Holdings Inc. (NYSE: ZAYO) posted
sales of $650.6 million last quarter as it continues to
Please see Briefcase, page 39
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close a deal to sell itself to two investment groups.
The Boulder-based telecom infrastructure compa-
ny’s revenue figures in its fiscal-year Q4 grew by 2
percent compared with the previous quarter, accord-
ing to the earnings report filed with the U.S. Securi-
ties and Exchange Commission. However, the most
recent earnings are down 1 percent compared with
the same quarter last year. Those figures beat ana-
lyst estimates by $7.74 million, while the company’s
earnings-per-share figure of 26 cents beat expecta-
tions by 11 cents.

EVENTS

In its 14th year, First Bite: Boulder County Restau-
rant Week has a new owner, a nonprofit partnership
program, two restaurant tour days featuring First
Bite restaurants, and two price levels for its signature
nine-day-long restaurant “week.” This year’s First
Bite will take place Nov. 8-16. Jessica Benjamin, a
local events producer, bought the rights to First Bite
in March. First Bite is partnering with boutique food
tour operator Local Table Tours to bring people a
behind-the-scenes preview of select First Bite par-
ticipating restaurants. There will be two tours: one
late in September in Boulder, and one in early Oc-
tober in Longmont. Benjamin also is launching Two
on Tuesday, a fundraiser in which participants will
donate $2 or more on Nov. 12 to their choice of five
area nonprofits while dining at restaurants that eve-
ning. Corporate and private donors will match contri-
butions to the nonprofits.

Thirteen biotechnology companies from Northern
Colorado and the Boulder Valley were confirmed to
present to investors Sept. 4-5 at the 2019 Rocky
Mountain Life Science Investor and Partnering
Conference in Vail. They include Boulder-based
Accure Acne, Aktivax, Aspero Medical, Biodesix,
Brava Diagnostics, MFB Fertility, OnKure Thera-
peutics, Orbit Genomics, Sinfonia Biotherapeu-
tics and Solo-Dex; Fort Collins-based PhotonPhar-
ma; Louisville-based Neuraptive Therapeutics;
and Longmont-based KromaTiD.

KUDOS

Four hospitals in Northern Colorado and the Boulder
Valley received recognition in the American College
of Cardiology’s NCDR Chest Pain Ml Registry.
Two were platinum-level performers, and two were
silver level. Recognized at the platinum level was
North Colorado Medical Center in Greeley and
UCHealth Medical Center of the Rockies in Love-
land. McKee Medical Center in Loveland and Good
Samaritan Medical Center in Lafayette received
silver-level recognition.

Rex Burns, a professor of American literature at the
University of Colorado Boulder, was among 21 au-
thors who have published books in or about Colo-
rado — from pioneers and politicians to educators
and entrepreneurs — to be the first inductees into
the Colorado Authors’ Hall of Fame on Sept. 14
in Denver.

Pilgrim’s Pride Corp. (Nasdaqg: PPC), a Greeley-
based poultry production giant, took strides in the
last year toward achieving certain sustainability tar-
gets in 2020. The company achieved a 20 percent
reduction in greenhouse gas emission intensity,
compared with the goal of 14 percent; a 13 percent
reduction in electricity use intensity, compared with
the goal of 12 percent; and an 11 percent reduc-
tion in natural gas use intensity, compared with the
goal of 14 percent, according to the newly released
Pilgrim’s Pride 2018 Sustainability Report. Pilgrim’s
Pride reported less success with water use reduc-
tion efforts. Rather than moving toward its goal of a
10-percent reduction by 2020, the company report-
ed a water use increase of 13 percent.

Inc. magazine’s rankings of the 5000 fastest-growing
companies in the United States includes, 35 from
Northern Colorado and the Boulder Valley. Some
companies, such as Datavail Corp. of Broomfield,
have been on the list for several years — 10 in Dat-
avail's case. Others, such as Hayden Outdoors
LLC, are making their debut appearance.

Two Northern Colorado and Boulder Valley compa-
nies made the Channel Futures MSP 501 rankings.
Connecting Point Greeley, trade name for RTH
Inc., was named as one of the world’s premier man-
aged service providers. Also listed was Greystone
Technology Group Inc., with locations in Boulder
and Fort Collins.

The Joint Commission, a national hospital accreditor,
named UCHealth Longs Peak Hospital a primary

stroke center. The designation is granted to hospitals
that go beyond the Commission and the American
Stroke Association’s standards for treating stroke vic-
tims during the initial attack and in post-care treatment.
The Joint Commission previously granted primary
stroke center certification to Avista Adventist Hospital
in Louisville, Boulder Community Health, UCHealth
Poudre Valley Hospital in Fort Collins, Longmont
United Hospital and UCHealth Medical Center of
the Rockies in Loveland within the past two years.

Elevations Credit Union was presented with the
Global Women’s Leadership Network’s Athena
Leadership Award on July 27. Nancy Herbert, EI-
evations’ immediate past board chair, accepted the
award during the World Credit Union Conference in
the Bahamas.

U.S. News and World Report ranked several hospi-
tals in the region as some of the best in Colorado.
In its annual listings, the magazine listed UCHealth
Medical Center of the Rockies in Loveland as
seventh-best in the state, tying with UCHealth Me-
morial Hospital in Colorado Springs. The hospital
was cited for its lung surgery and heart procedure
programs, along with its abdominal aortic aneurysm
procedures. UCHealth Poudre Valley Hospital in
Fort Collins came in 11th place and was cited for its
performance with colon cancer surgery and hip and
knee replacements. Banner Fort Collins Medical
Center and Boulder Community Health did not
place in the statewide rankings, but both were rated
as high performers in hip replacement procedures.
The magazine also gave BCH a high performer rank-
ing in knee replacements.

The Fort Collins Area Chamber of Commerce re-
ceived multiple awards from industry associations
for its work in the region. The chamber’s Bringing
Business Home campaign to spotlight businesses
in the community won the 2019 Colorado Cham-
ber of Commerce Executives best communications
campaign award, and an award for communica-
tion excellence from the Association of Chamber of
Commerce Executives. The website WorkinNorth-
ernColorado.com won the 2019 dotCOMM platinum
award, and Jessica Verderame, the chamber’s de-
velopment and retention coordinator, was a 40 Un-
der 40 award winner from the Association of Cham-
ber of Commerce Executives.

MERGERS AND ACQUISITIONS

Nutrition bar maker One Brands LLC, which has ad-
ministrative offices in Boulder, agreed to be acquired
by The Hershey Co. (NYSE:HSY) for $397 million.
The deal helps the candy giant expand its “better-
for-you brand portfolio,” which currently includes the
Oatmega product line.

Denver-based oil companies PDC Energy Inc.
(Nasdag: PDCE) and SRC Energy Inc. (NYSEAM-
ERICAN: SRCI) are merging in a deal estimated at
about $1.7 billion. The two companies plan to merge
in an all-stock deal, creating a company that con-
trols about 182,000 acres in Weld County, accord-
ing to filings with the U.S. Securities and Exchange
Commission Monday. The merger would create the
second-largest producer of oil and gas in the Denver-
Julesberg Basin at approximately 166 million barrels
of oil and gas equivalents daily, but would still be
dwarfed by Occidental Oil Corp., (NYSE: OXY) which
produces 301 million barrels per day, according to
Q2 2019 figures from the two companies.

Pilgrim’s Pride Corp. (Nasdag: PPC) agreed to buy
one of the largest pork producers in Britain for $354
million. The Greeley-based chicken producer plans
to buy 12 processing plants run by Tulip Limited, a
subsidiary of Danish Crown AmbA, in an all-cash
deal for £290 million using the 1.22 exchange rate
between the U.S. dollar and the British pound ster-
ling as of market close.

A U.S. Bankruptcy Court judge seems poised to ap-
prove the sale of “substantially all” of the assets of
Gillette, Wyoming-based Cloud Peak Energy Inc.,
which maintains administrative offices in Broom-
field. Cloud Peak Energy Inc. filed for Chapter 11
bankruptcy protection in U.S. Bankruptcy Court in
Delaware in May, listing $928.66 million in assets
and debts of $634.99 million. The company filed a
proposed order to sell its assets to Farmington, New
Mexico-based Navajo Transitional Energy Co.
LLC, the winning bidder in an auction conducted
Aug. 15-16.

Sphero Inc. purchased New York City-based start-
up littleBits Electronics Inc. as it continues to shift
away from toys and into education. Boulder-based

Sphero said the acquisition makes it the largest
company in its segment of the education technology
industry, with more than 140 patents. Sphero did not
disclose the sale price.

Boulder organic hemp and CBD product maker RE
Botanicals Inc. joined forces with South Carolina-
based Palmetto Harmony Inc. The newly merged
company will continue to operate as RE Botanicals,
and current CEO John Roulac will remain in that po-
sition. Palmetto Harmony’s Janel Ralph will serve as
chief operating officer and oversee production oper-
ations in South Carolina. No jobs are expected to be
shed as a result of the merger. In fact, the combined
firm anticipates adding about 20 total positions in
Colorado and South Carolina.

Front Range Biosciences Inc., an agricultural bio-
tech company focused on high-value crops such as
cannabis, acquired the research and development
team of Steep Hill Inc., a California-based cannabis
genetics testing and analysis firm.

Renovations Brands LLC, a Boulder-based um-
brella company that includes home-improvement
product lines such as RTA Cabinet Store, Mantels
Direct and Electric Fireplaces Direct, acquired
New York-based DecorPlanet Inc., a digital retail
platform for home and bathroom products. Terms of
the acquisition were not disclosed.

Fidelity Investments Inc. increased its stake in Ad-
vanced Energy Industries Inc. (Nasdag: AEIS) to
now hold just more than 10 percent of the company.

Stifel Financial Corp. (NYSE: SF), headquartered in
St. Louis, will buy George K. Baum & Co., a 91-year
old privately held investment banking firm based in
Kansas City, Missouri, to create the nation’s largest
public finance platform. Both companies have op-
erations in Denver, and Stifel operates a location in
Greeley.

Uplight, an energy technology firm formed by the
recent merger of Tendril Inc. and Simple Energy
Inc., acquired Canadian energy data software-as-a-
service firm Ecotagious Inc.

Utility Sales & Service Inc., a Longmont-based util-
ity infrastructure services provider, was acquired by
SiteWise LLC, a subsidiary of Arvada-based Peak
Utility Services Group. Terms of the transaction
were not disclosed.

Gannett Inc. (NYSE: GCl), the parent company of
the Fort Collins Coloradoan and Windsor Beacon,
agreed to be acquired by newspaper competitor
New Media Investment Group Inc. (NYSE: NEWM)
in a deal that would create by far the largest local
news conglomerate in the country. In a joint state-
ment, the companies said they plan to merge the
properties owned by Gannett and GateHouse Me-
dia, New Media’s newspaper operating division, un-
der Gannett's USA Today Network brand. If the deal
is completed, the combined company would oper-
ate 265 daily newspapers and thousands of weeklies
across the United States and have a print circulation
of 8.7 million. The next largest newspaper company
is Media News Group/Digital First, which includes
the Denver Post, Boulder Daily Camera, Long-
mont Times-Call, Loveland Reporter-Herald and
other newspapers in Colorado.

Danish alternative power company Danfoss A/S
closed its $100 million acquisition of UQM Technol-
ogies Inc. (NYSE American: UQM). The Longmont-
based electric motor company first announced the
deal in January as a strategic move to compete with
larger companies producing motors, and give Dan-
foss a North American plant to operate out of in the
electric segment.

Congruex LLC, a Boulder-based telecom construc-
tion and engineering service firm, acquired HHS
Construction LLC and HHS Communications
LLC, California telecom infrastructure services pro-
viders known collectively HHS Construction. Terms
of the deal were not disclosed.

Banner Health agreed to pay $328.4 million to buy
out Weld County and the North Colorado Medical
Center’s holding company’s interests in the Greeley-
based hospital.

Peak Media Properties LLC, a subsidiary of New
York-based investor Terry O’Toole, took over a
group of art and crafts magazines based in Fort Col-
lins formerly held by F+W Media. The new company
said it closed the acquisition of more than 20 maga-
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zine titles based out of Fort Collins including Inter-
weave, a title founded in Loveland in 1975.

Pfizer Inc. (NYSE: PFE) completed its $11 billion ac-
quisition of Boulder-based oncology company Array
BioPharma when approximately 77 percent of Array
shares were tendered to Pfizer by the deadline.

A managed affiliate of Denver-based OmniTrax Inc.
signed a definitive agreement to pay $105 million to
acquire the Winchester & Western Railroad, which
operates in Maryland, New Jersey, Virginia and West
Virginia. The 101-year-old railroad will be purchased
from Covia Holdings Corp. (NYSE: CVIA). The ac-
quisition is expected to close in the third quarter of
2019, pending customary closing conditions, in-
cluding approval by the U.S. Surface Transportation
Board. OmniTrax operates the Great Western Rail-
way of Colorado LLC, which operates throughout
Northern Colorado. Its parent owns the Great West-
ern Industrial Park in Windsor.

Zayo Group Holdings Inc. (NYSE: ZAYO) is closer
to coming off the public markets after shareholders
approved the company selling itself to private inves-
tors for $14.3 billion. Zayo agreed to be acquired by
affiliates of Digital Colony Partners and the EQT
Infrastructure IV Fund in May, which would take the
company off public markets once the deal is closed
in the first half of 2020.

Broomfield-based Ball Corp. (NYSE: BLL) will sell off
its aerosol packaging facilities in Garin and San Luis,
Argentina to Argentinian metal packaging maker En-
vases del Plata S.A.

MOVES

The CU Center for Midwifery is centralizing its op-
erations into Longmont United Hospital to meet
demand for midwife-supported births. The center
closed its offices in Firestone and its former location
in Longmont and will base itself out of LUH’s The
BirthPlace wing.

Boulder-based small-satellite manufacturer Blue
Canyon Technologies moved its headquarters
from a three-office complex in Boulder to a new
80,132-square-foot flex space in Lafayette.

Exxel Outdoors LLC, a manufacturer of sleeping
bags, tents and other outdoor products, will soon re-
locate its headquarters from Boulder to Broomfield’s
Interlocken business park. In order to accommodate
a growing workforce, the firm recently bought a
39,000-square-foot building at 1 International Court
for $6 million, roughly one-third larger than its current
space in Gunbarrel.

Downtown Loveland restaurant staple Mo’ Betta
Gumbo, moved Aug. 14 from Fourth Street and
Cleveland Avenue to a ground-floor location in The
Foundry, about one block away. The popular restau-
rant has signed the first commercial space lease in
the new development.

Quicksilver Scientific Inc. is moving from Lafayette
to a 60,000-square-foot building in Louisville’s Colo-
rado Technology Center. The maker of hemp extract
and other nutrition products intends to start moving
from its current 23,000-square-foot building to 1960
Cherry St. in the CTC later this year and fully move in
by next January.

Stateless Inc. moved to a 17,000-square-foot of-
fice in Boulder as it prepares to hire up to 80 new
employees in the next 18 months. The infrastructure
company will hire software engineers, technical sup-
port, sales and administrative staff to fill out its new
headquarters at 5710 Flatiron Parkway and meet ex-
pected future demand. The company currently has
50 employees.

OPENING

Kelly and Eric Hess will open a Camp Bow Wow in
Loveland, the latest franchise location for this fast-
growing dog day care and boarding company. The
business will be located at 1227 Des Moines Ave. in
Loveland, previously occupied by Tharp Cabinets.

Fort Collins-based Jax Inc. plans to open its first
store in Wyoming in a closed Sears store in Chey-
enne’s Frontier Mall. Jax operates seven stores —
two each in Fort Collins and Lafayette, and one each
in Loveland, Broomfield and Ames, lowa. Jax oper-
ates either Jax Outdoor Gear or Jax Farm & Ranch
stores, or sometimes a combination.

Please see Briefcase, page 41
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Get involved with the
Fort Collins Area Chamber of Commerce!

Now Is the Time to Move Your Business Forward during
the Annual Moving Fort Collins Forward! Campaign
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relationships are critical! business members.
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staff, and social media. BELONG
l / BE HEARD With over 1,250 business members of all industries and
We are THE voice of the business community here in sizes, your opportunities are endless. The Fort Collins Area
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DGS Wood Restoration and Cabinetry LLC, based
in Superior, opened a Kitchen Tune-Up franchise
known for its signature one-day wood restoration
service. The company joins franchises in Fort Collins,
Denver and Aurora.

Colorado Coffee Co. will take a 2,000-square-foot
spot in The Foundry’s plaza area in Loveland, join-
ing its current location at 1450 N Boyd Lake Ave. The
Foundry officially opened Aug. 16, along with several
occupants including the project’s seven-screen, 625-
seat MetroLux Dine-In Theatre. Other portions of the
project — including a public parking garage, Patina
Flats Apartments and TownePlace Suites by Marri-
ott — were already in operation. The Foundry is a $76
million public-private partnership led by the city, local
developer Brinkman Construction LLC and investors
Baukol Capital Partners and Colmena Group.

AveXis Inc. plans to start producing gene-therapy drugs
at the former AstraZeneca plant in Longmont at the end
of the year, as regulators continue to scrutinize a data-
manipulation scandal over its flagship drug. The Swiss
drug company is currently preparing a six-building,
692,000-square-foot manufacturing campus in Long-
mont that was inactive for three months as its latest drug-
production plant. It bought the property in March for $30
million and received $1.9 million in economic incentives
from the Longmont City Council in June.

Snarf’s Sandwiches, a local restaurant chain found-
ed in Boulder, will open a new Boulder location at
2660 Pearl St., the former home of Jersey Mike’s
Subs. Snarf's LLC operates three existing Boulder
sandwich shops and more than a dozen others along
the Front Range.

Conga, tradename for AppExtremes LLC, a com-
pany engaged in end-to-end digital document
transformation, opened a new headquarters in an
88,000-square-foot facility at 13699 Via Varra in
Broomfield. The headquarters will be home to about
650 employees, who will have access to 32 confer-
ence rooms, seven scrum areas and hallways that
reflect local mountain trails.

Abrewery for creative people opened in Boulder. The

ELDER |

CONSTRUCTION

i

new brewery at 2907 55th St. wants to brew beer, of
course, but also serve as a place for artists and oth-
ers to gather and have great conversation. It will be
called the Unnamed Beer Co.

Pueblo Bank & Trust, which operates locations in
Pueblo, Castle Rock, Colorado Springs, Leadville, Den-
ver, Salida and Carion City, on Aug. 26 opened a new
loan-production office at 315 Coffman St. in Longmont.

Gateway First Bank, an Oklahoma-based institu-
tion, was approved to open two Northern Colorado
loan production offices, according to data from the
Colorado Division of Banking. Those locations are
340 Mountain Ave. in Berthoud and 3400 W. 16th St.
in Greeley. An opening date for those offices has not
yet been determined.

Denver-headquartered Sunflower Bank opened a
new Broomfield branch location at 665 Flatiron Mar-
ketplace Drive. The 10,000-square-foot branch was
built on the site of the former Bahama Breeze restau-
rant in Flatlron Marketplace.

Brynne Gant, an attorney specializing in estate law,
criminal defense and family law, opened a law firm,
Gant Law LLC, at 1140 38th Ave. in Greeley.

Lake Loveland Dermatology P.C. joined Associ-
ates in Family Medicine’s clinic at 1683 Main St. in
Windsor.

Charlotte’s Web Holdings Inc., a CBD product manu-
facturer, leased a nearly 137,000-square-foot flex office
space in Louisville’s Colorado Technology Center
business park from Etkin Johnson Real Estate Part-
ners LLC. Charlotte’s Web, which currently occupies a
roughly 40,000-square-foot Boulder production facility,
has been in growth mode of late, expanding its hemp
production capabilities, retail distribution network and
executive team in recent months. The new CTC space,
which will be built out to fit the company’s needs over
the next two years, will house distribution, manufactur-
ing and research and development operations.

Odell Brewing Co. is getting into the craft wine busi-
ness. The Fort Collins brewery will build a wine cellar
this year and go to market with a set of wines by next

summer. Odell plans to build the cellar and a tasting
room in a property next to its headquarters at 800
E. Lincoln Ave. this year, and will distribute cans of
wines throughout the state.

When Front Range Community College students
start classes, some will be doing so in a brand-new
facility at 1351 S. Sunset St. in Longmont. That’s
the address of FRCC’s new Center for Integrated
Manufacturing, a 27,000-square-foot facility with
classrooms and laboratory spaces to give students
hands-on experience in a variety of types of manu-
facturing disciplines.

A British financial company trying to modernize the
gold standard set up its U.S. operations in Boulder.
Glint Pay Inc. was formed in 2015 and launched its
app in Europe last year.

JumpCloud Inc., a directory-as-a-service technol-
ogy platform, expanded into three Boulder offices
and will soon move into an additional Denver space.
The company also plans to add 200 employees over
the next year.

Fort Collins will bring on its first customers for the
Connexion municipal broadband service later this
fall. City staff told the Fort Collins City Council that
they plan to release pricing information for Connex-
ion this month and slowly begin adding customers
through the fall, but still intend to reach their goal of
having every resident get access to the broadband
service by 2022 at the latest.

PRODUCT UPDATE

Digipath Inc. (OTCQB: DIGP), laboratory testing and
analytics firm for the cannabis industry, initiated beta
testing for the company’s Tru-Hemp ID Kit. The kit uses
DNA testing to provide a more effective way for hemp
cultivators to distinguish cannabis from hemp, which by
law must contain less than .03 percent THC content.

Neptune Mountaineering, the iconic Boulder out-
door shop, launched an initiative to introduce the
store’s customers to new brands that have funded
recent product launches through crowdsourcing
platforms such as Kickstarter and Indigogo. Nep-
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tune Lab, a curated selection of crowdfunded prod-
ucts, occupies a dedicated, roughly 100-square-foot
space within the store and will feature an interactive
kiosk to allow customers to learn more about the
brands and their respective fundraising campaigns.

Left Hand Brewing Co. and Berthoud-based hemp
producer WAAYB Organics launched a line of canned
CBD-infused sparking waters. The waters, called
Present, are available in natural, lemon-lime and blood
orange flavors and include 20mg of CBD distillate.

After announcing in February that it would no longer
accept Epic Passes next ski season, Arapahoe Ba-
sin joined forces with lkon Pass. lkon Pass hold-
ers will have seven-day access to A-Basin on the
lkon Pass with no blackout dates, and five-day ac-
cess on the lkon Base Pass, with selected blackout
dates, according to an Ikon news release. lkon pass
holders now have access to 40 resorts, six of which
are in Colorado. A-Basin ended its partnership with
Broomfield-based Vail Resorts (NYSE: MTN) be-
cause of concerns of overcrowding.

The Kroger Co., the country’s largest supermarket
chain, will carry Charlotte’s Web Holdings Inc. CBD
products in 1,350 stores across 22 states.

Geocann LLC, a Fort Colins-based cannabis firm,
launched a line of edible and beverage products that
make use of patented Vesisorb drug-delivery technology.

SERVICES

Allegiant Air will establish new nonstop flights be-
tween Northern Colorado Regional Airport at
Loveland and the Phoenix and Las Vegas areas. The
routes are part of an expansion of air service by Al-
legiant Travel Co. (Nasdag: ALGT), which previously
had flights from Northern Colorado when the airport
was known as the Fort Collins-Loveland Municipal
Airport. Nonstop flights from the airport to Las Vegas
begin Nov. 21 and run on Sundays, Mondays, Thurs-
days and Fridays. Flights from Colorado to Phoenix
start Nov. 22 and run Mondays and Fridays. All flights
will use Airbus A319 jets equipped to carry 154 pas-
sengers. One-way flights from Loveland to Las Ve-
gas are currently $49 on Allegiant’s website.

Connecting Point g i s

“Connecting Point is our General Contractor for all things IT. Their experience, processes and expertise, allow us to worry less about IT
and focus our efforts on delivering exceptional client experiences. We believe the process of building our client’s dreams is relational,

not simply transactional. ..we've found that Connecting Point aligns with that business philosophy too... it's a great fit!”
Chris Elder — President, Elder Construction
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(Left to Right) Elder Construction: Patrick Elder,
Chris Elder, Austin Dodder

The Technology Professionals Connecting Point: Andy Warner, Scott Warner
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BRIEFS
Sculpture, pavilion
paid for by donations

Two projects named for Northern Colorado commu-
nity visionaries and philanthropists Bob and Joyce
Everitt were dedicated at the Gardens on Spring
Creek in Fort Collins. The Gardens’ new stage will
now honor the couple’s service to the community
through its name, the Everitt Pavilion. In addition, a
life-size bronze sculpture of their likeness was un-
veiled, designed and created by sculptor George
Lundeen and his team at Lundeen Studios in Love-
land. Everitt Legacy Fund steering committee mem-
bers Randy Morgan, Jessica MacMillan, Mary Ze-
nzen, Tom Livingston, Wes Sargent and Mike Pierce
worked with gardens director Michelle Provaznik to
raise money for the project.

Scobey to receive state
librarian of year award

Sarah Scobey, Poudre River Public Library District

nonprofit resources librarian in Fort Collins, will
receive the 2019 Colorado Librarian of the Year
award for her work with nonprofit organizations
in Northern Colorado. The award is presented by
the Colorado Association of Libraries to honor
exceptional achievement during the past year by
a librarian. Scobey’s efforts to improve resources
and support services for nonprofits culminated
last year in the development of the new Harmony
Nonprofit Center located at Harmony Library. Un-
der her leadership, the library district has estab-
lished local and regional partnerships to advance
nonprofit education and fill gaps in services. Sc-
obey will be recognized at a luncheon at the Colo-
rado Association of Libraries Conference on Sept.
20 at the Embassy Suites Conference Center in
Loveland. Tickets for the awards luncheon can be
purchased by calling the association office at 303-
463-6400.

FUNDRAISERS

Burnham Law Firm PC joined with University of

Colorado Athletics and its multimedia rights holder,
Buffalo Sports Properties LLC, to ramp up its “Stop
Domestic Violence” campaign this 2019-20 football
season. For each defensive three-and-out or fourth
down stop that the Buffs record, Burnham Law will
donate $100 to benefit Boulder County’s Safehouse
Progressive Alliance for Nonviolence and the CU
Boulder Office of Victim Assistance, which support
survivors and raise awareness around domestic vio-
lence in the region.

Bud Genter initiative
to support Boys & Girls Clubs

The Budweiser Events Center at The Ranch in
Loveland and its venue management firm Spectra
Inc. will support the Boys & Girls Clubs of Larimer
County with funds generated by the 2019-2020
Round-Up for Charity Initiative. The initiative is a
new feature on the center’s ticketing website that
allows customers to round up their event ticket or-
ders to the nearest dollar amount as a donation to
the clubs.

www.bizwest.com

Fun Fly model plane event
benefits children’s home

Fun Fly, the Aug. 17 Longmont event celebrating
National Model Aviation Day, brought together avia-
tion enthusiasts and members of a local Academy of
Model Aeronautics club, the Longmont Electric Air-
craft Flyers, to fly model aircraft. Proceeds supported
Mountain States Children’'s Home, a Longmont-
based home for children who have experienced
emotional trauma and behavioral issues resulting
from abuse, neglect and abandonment.

I Have A Dream holds
wine silent auction

The “I Have A Dream” Foundation of Boulder County
Emerging Leaders Board held a silent wine auction
fundraiser called Corks & Caps on Aug. 24 in Boul-
der. The foundation provides long-term, year-round
holistic support for students from low-income com-
munities — called “Dreamer Scholars” — and their
families from elementary school through college.

ROUNDTABLEE

Taekion/Grid7 LLC.

Blockchain technology

Attendees of BizWest's Blockchain CEO Roundtable were (from left to right):
Ashley Cawthorn, Berg Hill Greenleaf Ruscitti; Anthony Meisner, Land
Title Guarantee Co.; Kent Barton, ShapeShift; Devin Eldridge, Radar Relay
LLC; Lisa Calkins, Halfblast Studios; Jim Cowgill, Plante Moran; Andy
Montgomery, Community Bank Fin-Tech Solutions; Jason Hartgrave,

First Contract Crypto; Collins Brown, Market Protocol LLC; Bing Chou,

MojoTech LLC; Jonathan Palmer, Peregrine Crypto Cafe; James Barry,

Sponsored by:

Berg Hill Greenleaf Ruscitti
BizWest
Community Banks of Colorado
EKS&H/Plante Moran

Go to www.bizwest.com/ceo-roundtable for details.
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Now part of Plante Moran
Where common sense lives.

For more information about the CEO Roundtable contact
Jeff Nuttall at 970-232-3131 or jnuttall@bizwest.com
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slow growth

Innovation roundtable: NoCo
startups look for resources, labor,

Participants in BizWest's 2019 Innovation Roundtable. From left to right:
Aaron Eide, Flood & Peterson; Joe Mitchell, UQM Technologies;

Mike Moses, Red Mountain Scientific; Scott Sampl, Innosphere;

Andrea Bazoin, everHuman; Brandon Harris, Plante Moran; Andrew
Hendrickson, SurgiReal; Jan Harrison, Compass Community Collaborative
School; Jennifer Henderson, Career Allies; Todd Headley, CSU Ventures;
Jana Sanchez, LaunchNo.CO; Mike Murray, Ageto Energy; Blake

Craig, Laborjack; Lisa Gumerman, Sunshower.io; Chris Donner, SI-
TECHNOLOGY; Bryan Watkins, Elevations Credit Union; Mike Grell, Plante
Moran; and Chris Otto, Plante Moran.

Sponsored by:
EKS&H/Plante Moran
Elevations Credit Union
Flood and Peterson
BizWest

Go to www.bizwest.com/ceo-roundtable for details.
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For more information about the CEO Roundtable contact
Jeff Nuttall at 970-232-3131 or jnuttall@bizwest.com
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Santiago’s raises nearly
$400K in annual campaign

Colorado-based ~ Santiago’s Mexican Restau-
rants raised more than $392,000 for Realities For
Children, the recipient of the 28 restaurants’ annual
charity campaign. With the help of Lion Home Ser-
vice matching its donations up to $100,000, San-
tiago’s surpassed its $225,000 donation goal by 74
percent. Santiago’s, with restaurants in Loveland,
Johnstown, Longmont, Brighton, Frederick, Greeley,
Lafayette, Fort Lupton and Boulder, as well as metro-
politan locations, conduct fundraisers that the found-
ing family considers to be “faithfully authentic” to its
core values. Realites For Children is a local nonprofit
with several programs and direct services for chil-
dren in Northern Colorado who have suffered abuse,
neglect or are at-risk.

Hope Lives to conduct
formal fundraiser

Hope Lives, a nonprofit cancer support center in Fort
Collins, will host its annual A Night for Hope formal
evening fundraiser from 6 to 11 p.m. Saturday, Sept.
7, at Embassy Suites Loveland, 4705 Clydesdale
Parkway. Tickets are $150 per person and numerous
sponsorships are available. A Night for Hope will be
a James Bond-themed event led by master of cer-
emonies Reggie Rivers. A Frank Sinatra imperson-
ator will perform, and a silent disco conducted where
music is be pumped through headphones while at-
tendees dance the night away. Hope Lives provides
free, integrative, support services and products
designed to help manage the side effects of breast
cancer treatment. More information at hopelives.
givesmart.com.

TIME OUT

CHAD COLLINS / BIZWEST
From left, 2019 Bravo! Entrepreneur
honoree Jon Turner, Hillside Commercial
Group, Inc.; 2019 Bravo! Entrepreneur
honoree Brian Peterson, ECI Site
Construction; Craig Luzinski (Chief
Executive Officer for Associates in
Family Medicine) for 2019 Bravo!
Entrepreneur honoree Dr. Don Wells
(not pictured); IQ Awards Innovation
Challenge winner Jennifer Henderson,
CEO of Career Allies Inc.; 2019 Bravo!
Entrepreneur Lifetime Achievement
honoree Curt Richardson, founder &
chairman, Otter Products LLC; and
2019 Bravo! Entrepreneur honoree Leo
Hayden, Hayden Outdoors.

Alternative to Violence
hosts fundraiser

Alternatives to Violence will conduct its annual Fore
Golf Tournament on Friday, Sept. 6, at the Highland
Meadows Golf Course in Windsor. Proceeds from
the event benefit victims of violence in the region. A
post-tournament celebration in the Big Red Barn at
Highland Meadows will follow the golf event. Thrivent
Financial is the primary sponsor. Those wishing to
volunteer or participate should call the ATV office at
970-669-5150. Those who cannot attend the event
but wish to contribute can donate at alternativestovi-
olence.org/Pages/Donate.php.

GOOD DEEDS
Dentist provides free care
to exonerated mother

Boulder Modern Dentistry gave a new smile Aug. 17
to a mother who was wrongly convicted, but then
exonerated, of killing her 10-year-old son. Julie Rea
was wrongfully indicted for her young son’s death in
2000. Her trial took place in 2002 and the judge sen-
tenced her to 65 years in prison. After new evidence
came to light, she was granted a certificate of inno-
cence on Nov. 29, 2010. Since that time she’s strug-
gled to rebuild her life and mourn the loss of her son.

GRANTS
SBA awards innovation
and research grant to OEDIT

The Colorado Office of Economic Development and
International Trade received a $125,000 Federal and

State Technology Partnership Program grant from
the U.S. Small Business Administration to support
innovation, research and development. The FAST
program “works to increase participation for women-
owned, rural-based, and socially and economically
disadvantaged firms, all areas of focus for Colorado
economic development,” according to an SBA news
release. The program “provides specialized training,
outreach, mentoring, and technical assistance for
R&D focused small businesses.”

New Belgium leverages grant
into advanced training

More than 180 employees at New Belgium Brew-
ing Co. gained new skills this year thanks to a major
grant from the state of Colorado. Front Range Com-
munity College’s Corporate Solutions division helped
New Belgium acquire the grant funding to help com-
pany employees develop selected business training.
The courses included Lean Six Sigma, project man-
agement for manufacturing, emotional intelligence,
and communication and relationship building. The
classes were all facilitated by trainers from Corporate
Solutions.

Ball commits more
than $1M to CU Boulder

The University of Colorado Boulder received two
major gifts from Broomfield-based Ball Corp. (NYSE:
BLL) and its foundation, including a $1 million gift
from Ball to support the university’s new Aerospace
Engineering Sciences building opening this fall. The
Ball Foundation, the philanthropic arm of Ball, also
made a $104,000 grant for scholarships to grow the
pool of diverse talent through the BOLD (Broadening
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Opportunity through Leadership and Diversity) pro-
gram in CU engineering and EXCEL program in the
Leeds School of Business.

Ball provides scholarship fund
for FRCC manufacturing students

Ball Foundation, the philanthropic arm of Ball Corp.
(NYSE:BLL), donated $50,000 to be used for schol-
arships for students in Front Range Community Col-
lege’s manufacturing program. FRCC’s new Center
for Integrated Manufacturing, a 27,000-square-foot
facility with classrooms and laboratory spaces to
give students hands-on experience in a variety of
types of manufacturing disciplines opened in August
in Longmont. The funds will support 20 to 30 stu-
dents enrolled in training programs at the Center for
Integrated Manufacturing. Scholarship awards will
range from $500 to $2,500 per student.

Bohemian Foundation
accepting grant applications

Bohemian Foundation, a Fort Collins-based grant-
making organization, is accepting applications for
its fall 2019 Pharos Fun grants through Sept. 5. Ap-
plicants must be a 501(c)(3) organization or a gov-
ernmental unit serving a charitable purpose. Private
foundations, type Il non-functionally-integrated sup-
porting organizations, and programs and projects
under fiscal sponsorship are ineligible to apply to
Pharos Fund. Applicants may apply for the following
types of support: program support, general operat-
ing support or project support. To apply for a grant,
visit bohemianfoundation.org/pharos-apply.

CHAD COLLINS / BIZWEST

Left, Curt Richardson, founder & chairman, Otter Products LLC and Bravo!
Entrepreneur honoree 2010, 2019, and Bob Tointon, chairman, Phelps-Tointon Inc.
and Bravo! Entrepreneur honoree 2002, answer audience questions during the Bravo!
Entrepreneur Master Class session, held Aug. 22, 2019 at Embassy Suites Loveland.

CHAD COLLINS / BIZWEST
Left, Connie Dohn, co-founder and CFO, Dohn Construction Inc. and Bravo!
Entrepreneur honoree 2014, and Wynne Odell, co-founder & CEO, Odell Brewing Co.,
Bravo! Entrepreneur honoree 2008, answer audience questions during the Bravo!
Entrepreneur Master Class session, held Aug. 22, 2019 at Embassy Suites Loveland.

View more 2019 Bravo! Entrepreneur event photos at https://events.bizwest.com/bravo/2019-2/
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NoCo startups look for resources, labor

By Dan Mika
dmika@bizwest.com

FORT COLLINS —A group of start-
up executives in Northern Colorado
believe breakingstartup resources out
of industry silos is key to expanding
the area’s innovation footprint.

The executives were gathered at
BizWest’s Innovation Roundtable at
the Community Foundation of North-
ern Colorado.

Finding funding and friends in
FoCo

LaunchNo.CO executive direc-
tor Jana Sanchez said there are local
business resources in the Fort Col-
lins area, including Innosphere and
the Larimer County Small Business
Development Center. However, she
said the existing startup accelera-
tors either focus narrowly on specific
industries such as clean technology or
life sciences, or they cater toretail and
service shops that don’t quite fit into
the startup mold.

That leaves a gap in support for
startups outside of those silos.

“One of the things that I'm trying
to help figure out is how do we create
a collaborative set of structures for
people that include both government
resources and private community,”
Sanchez said.

’an

— YEARS —
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Participants in BizWest’s 2019 Innovation Roundtable. From left to right: Flood & Pe-
terson vice president Aaron Eide, UQM Technologies CEO Joe Mitchell, Red Mountain
Scientific CEO Mike Moses, Innosphere COO Scott Sampl, everHuman CEO Andrea
Bazoin, Plante Moran tax manager Brandon Harris, SurgiReal vice president Andrew
Hendrickson, Compass Community Collaborative School founder Jan Harrison, Ca-
reer Allies CEO Jennifer Henderson, CSU Ventures president Todd Headley, LaunchNo.
CO executive director Jana Sanchez, Ageto Energy co-founder Mike Murray, Labor-
jack co-founder Blake Craig, Sunshower.io CEO Lisa Gumerman, SI-TECHNOLOGY
vice president Chris Donner, Elevations Credit Union vice president Bryan Watkins,
Plante Moran partners Mike Grell and Chris Otto.

LaunchNo.CO is planning to
launch a “concierge” service to guide
companies to specific resourcesin the
area depending on their industry and
revenue stage.

One segment that Lisa Gumerman
believes Fort Collins can occupy is
supporting women founders. The co-

founder and CEO of cloud optimiza-
tion company Sunshower.io said the
difference in funding given to male-
led ventures compared to female-led
companies shows there’sa gap in sup-
port overall for female leaders.

“So let’s maybe look for Fort Col-
linsto be a place where entrepreneurs
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really could thrive. How cool would
that be, like really focused on sup-
porting women-led businesses,” she
asked.

But building the support infra-
structure outside of those silos could
prove difficult, as some of the execu-
tives have been discouraged from
running their business outside of Fort
Collins.

Jennifer Henderson, founder and
CEO of Fort Collins-based parental
leave planning company Career Allies
Inc., said she was told by a promi-
nent Boulder-area venture capitalist
that being in Fort Collins is a nega-
tive because she isn’t as close to large
funders or customer bases in Boulder
or Denver. That funder even suggested
some houses for sale in Boulder, Hen-
derson said.

“When you're small and scrappy,
you'll jump when they say jump to
an extent, but I'll talk out of the other
side of my mouth and say that this is
home,” she said. “This is where my
family is, it's where my extended fam-
ilyis, soI'll go down fightingifit comes
to that.”

Microbusinesses driving new
ideas

CSU Ventures president Todd
Headley said the volume and diversity
of newstartups and patentsin the uni-
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versity portfolio has at least doubled
over the past decade, as almost every
large-scale university in the country
races to help students build their own
startups.

“There’s alot more support organi-
zations and there’s a lot more capital,
and the barriers, I think, are lower to
particularly young and middle-aged
people hopping out of the safety of a
company and starting something of
their own,” he said.

Scott Sampl, chief operating offi-
cer of the Fort Collins-based incuba-
tor Innosphere, said many found-
ers don’t have to rely on the safety
of a major company at all anymore.
While Hewlett Packard, Intel and
AMD still have large operations in
the city, he said startup founders like
the executives in the room with him
have shown they don’t need backing
from big industry players to get into
software and business development
for themselves.

“It sort of begs the question, do you
really need an anchor,” he asked.

Skills gap on both ends of the
age spectrum

Red Mountain Scientific CEO Mike
Moses praised CSU for launching its
data science program last year. For
him, artificial intelligence is poised
to upend entire industries, and he
praised Innosphere’s Al program and
other local institutions for investing
in companies building on that tech-
nology.

“That expertise is going to be a real

genesis of growth in Northern Colo-
rado,” he said.

AndreaBazoin, founder and CEO of
Fort Collins-based EverHuman LLC,
said there’s a labor group to tap into
among people in their 40s and older.
Her company works on teaching digi-
tal skills to people who didn’t grow up
using computers extensively.

“When we're talking about this
huge skills gap, is therereally or are we
just not being patient enough to mine
it,” she said.

Jan Harrison, a co-founder of the
Compass Community Collaborate
School, said the community also has
to invest in education, especially at
theK-12level, ifit wants to prepare stu-
dents to enter the startup workforce or
start their own ventures in the future.

“We can’t miraculously create col-
lege students who are capable if you
haven't prepared them ahead of time,”
she said. “So I would just love to see
us talking as a community about how
we're investing in our young people,
not just college, but people younger
than that.”

Finding workers

Many of the founders said they
struggle to attract talent at the market
rate. Mike Murray, co-founder and
director of business development for
Ageto Energy LLC, said there’s talent
available on the Front Range, but the
distance poses an issue.

“You go to Boulder and there’s
thousands of software engineers just
sitting around looking for work,” he

said. “They’re qualified, probably with
different [programming languages].”

Andrew Hendrickson, vice presi-
dent of operations at surgery training
company SurgiReal Inc., said it’s dif-
ficult to offer competitive pay, espe-
cially for a company in the middle of
scaling up production.

“We’re looking to be able to pay
manufacturers something they can
afford to do,” he said.

But location wasn’t an issue for
everyone in the group searching for
employees. Joe Mitchell, CEO of UQM
Technologies Inc., said the compa-
ny’s location at the intersection of
Weld, Larimer and Boulder counties
can draw employees across multiple
regional labor basins. It also taps into
amenities in the surrounding area.

“We have people commuting from
Littleton, Boulder, Fort Collins, so
they’re willing to make the drive,” he
said. “We’re half an hour from the air-
port, 25 minutes to Boulder, you can
bein downtown Denverin 35 minutes.
Itreally is a nice location.”

UQM was acquired by Danish
power manufacturing company Dan-
foss A/Slast week.

Remote work also came up as an
option to fill needed jobs. Chris Don-
ner, vice president at medical device
maker SI-TECHNOLOGY LLC, said his
company doesn’t have any employees
or manufacturing in Colorado except
for the executive team. His staff is
spread out between Memphis, Atlanta
and Mississippi, and the company
manufactures in Arizona.
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However, Donner and his team
plantosell SIto alarger company early
initslife cycle.

“I haven’t had an issue with tal-
ent because I can happily work with
anyone, anywhere in the world at this
point,” he said. “...We haven’t been
looking at the perspective of trying to
scale this organization up. Our mis-
sion was to get the project so far thata
strategic would take it there, and so far
it’s been working pretty well,” he said.

Many of the executives said their
employees are making from 20 to 25
percent less than the market rate in
exchange for possible stock options,
and for working in a company they
believe in.

Growing slow

Sanchez said the region’s start-
up founders have a less aggressive
approach to rapid scaling and selling
their companies compared to funders
orinvestors, making for aless stressful
business model on the founders than
pushing for growth at any cost.

Blake Craig, co-founder of Labor-
jack LLC, believes the current loose
climate around venture capital pushes
startups to aim for big fundraising
rounds and high-class office space in
lieu of protecting their full ownership
stake in the company.

“It’s this interesting thing, like is
thisaunique time where there’s going
to be so much venture [capital] avail-
able?,” he said. “Is that sustainable? Is
that the better business model instead
of something where you keep it and
grow?”

Jason Hanson
Broker/Operator « Henderson Management & Real Estate

e

c

Gechnology

EAR WHAT OUR
CUSTOMERS ARE SAYINC...

“Chartered Technology has handled all of
our technological needs for over 5 years
and we are very pleased with the service
they provide to us. Their staff is available,
knowledgeable, and professional. They
have helped keep my business productive
and streamlined for success. I would

highly recommend them. >’

® Fully Managed IT Services & Security
® Network Infrastructure & Structured Cabling

® HD Video Surveillance

Chartered

m—

(970) 541-0524

infoldcharteredtech.com

FINANCIAL GOALS.

Contact Kristi or Lorna
at Great Western Bank
today to learn more.

Great
% Western
Bank:

Making Life Great*

Member FDIC

PRIVATE BANKING

FOCUSED ON PROVIDING
COMPREHENSIVE AND CUSTOMIZED
SOLUTIONS TO HELP MEET YOUR

At Great Western Bank, our dedicated
Bankers and Wealth Advisors work
together to help clients achieve and sustain
important life goals. We're committed to
building long-term relationships through
personalized Private Banking services.

Private Banking Manager
Fort Collins - 970-660-9013

SERVING: Boulder, Broomfield, Cherry Creek, Colorado Springs, Denver, Erie, Fort Collins,
Greeley, Lafayette, Lakewood, Littleton, Longmont, Louisville and Loveland

Private Banker
Fort Collins + 970-660-9009

www.greatwesternbank.com

2 ic




46 ® BizWest | September 2019

G REALDEALS

LUCAS HIGH/BIZWEST
Brue Baukol co-founder Chad Brue (center) describes elements of the Nawatny Ridge development project during a public meeting
Monday in Louisville.

Phillips 66 site developer
unveils Nawatny Ridge

By Lucas High
Ihigh@bizwest.com

LOUISVILLE — Staff with Brue
Baukol Capital Partners, a Denver-
based firm that aims to redevelop the
Phillips 66 site in Louisville, presented
preliminary plans for the project for
thefirst time publicly Monday evening
before a capacity crowd of roughly 200
residents at the Louisville Recreation
and Senior Center.

While specifics about the project
remain scant, one new detail emerged
Monday: the project’s proposed name.

Nawatny Ridge is what Brue Bau-
kol staffers are calling the planned
mixed-use development on a roughly
430-acre plot along U.S. Highway 36
near Northwest Parkway. The name
is a reference to Louis Nawatny, the
city’s namesake who helped found
Louisville in the late 1800s.

While the name might evoke Louis-
ville’s pioneer past, the Nawatny Ridge
property has its own more modern
history.

The site was the long-time head-
quarters of Storage Technology Corp.
before the company was acquired by
Sun Microsystems Inc. and Louisville
operations were moved to Broomfield.

ConocoPhillips (NYSE: COP)
bought the land in 2008 for $55.6 mil-
lion, planning to build a world-class
research and training campus focus-
ing on sustainable energy that was
expected to create 7,000 jobs. Soon
after, Phillips 66 (NYSE: PSX) was spun
off into an independent company,
which inherited the Louisville project
but never moved forward, although
the site had been cleared. In June 2017,

“I’d liken it to if we were
baking a cake. We’ve
maybe turned the oven
on to preheat, but that’s
about it.”

Chad Brue,
Brue Baukol Capital Partners

Phillips 66 entered into an agreement
to “sell land in Louisville to a land
development company,” according to
documents filed that August with the
U.S. Securities and Exchange Com-
mission. The filing stated that Phillips
66 was banking on a price of $50 mil-
lion and expected to close the sale in
the first quarter of 2018. That purchase
never occurred.

Bancroft Capital reportedly had the
property under contract in 2018, but
the dealfell through, and the property
was back on the marketlater thatyear.

The Phillips 66 land was one of the
sites submitted by Colorado for the
Amazon HQ2 project. Amazon even-
tually chose Virginia as the site of the
new headquarters.

Now, Brue Baukol has the prop-
erty under contract for a yet-to-be dis-
closed sum and has ambitious plans to
revive the site.

The company’s preliminary plans
call for a massive new mixed-use
development featuring a corporate
headquarters campus, a senior living
community, hotels and several mil-
lion square feet of commercial and
office space, according to planning

documents submitted to Louisville
planners.

While no additional details about
the site’s eventual corporate tenant
were provided Monday, Brue Baukol
staffers did discuss some of their guid-
ing principles they plan to employ for
the development project.

Those principlesinclude a focus on
integrated open spaces, multimodal
transportation connections, compact
developmentand fosteringabalanced
local economy, said Kathleen Fogler,
an urban planner with Denver-based
Tryba Architects. Tryba, which is
working with Brue Baukol on Nawatny
Ridge, is the trade name used by David
Owen Tryba Architects PC.

The developers plan to reuse long-
neglected infrastructure on the site
and integrate the project with the
property’s existing topography, she
said.

Infrastructure-improvement plans
include extending Campus Drive to
96th Street and opening Tape Drive,
currently a private road within the
fenced off Phillips 66 site, for public
use.

Company co-founder Chad Brue
stressed to the meeting attendees that
the project is still very early in the
development process.

“I'd liken it to if we were baking a
cake,” he said. “We've maybe turned
the oven onto preheat, but that’s about
it.”

Brue Baukol planstohold aseries of
additional outreach meetings with the
community in advance of the Nawat-
ny Ridge project plans going before
Louisville’s Planning Commaission
and City Council likely this year.

www.bizwest.com
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Boulder’s Exxel Outdoors
moving HQ to Broomfield

Exxel Outdoors LLC, a manufacturer
of sleeping bags, tents and other outdoor
products, will soon relocate its headquar-
ters from Boulder to Broomfield’s Inter-
locken business park.

In order to accommodate a growing
workforce, the firm recently bought a
39,000-square-foot building at 1 Interna-
tional Court for $6 million. That’s roughly
one-third larger than its current space in
Gunbarrel.

Exxel has been in growth mode in
recent years after the 2015 acquisition of
American Recreation Products LLC. It was
after that merger that the company moved
its operations from California American
Recreation Products’ existing operations
in Gunbarrel.

Investors buy Westminster
apartment complex for $120M

A pair of investment firms recently
traded The Vintage at Hyland Hills, a 472-
unit apartment community in Westminster,
for $120.1 million.

The Vintage at Hyland Hills Investor
LLC, a UBS Realty Investors LLC holding
company, sold the property to IMT Capital
V Hyland Hills LLC, an affiliate of Califor-
nia-based real estate investment firm IMT
Capital LLC, according to Adams County
public records.

The apartment complex at 4901 W.
93rd Ave, which was built in 1994 and
features one- and two-bedroom units, has
been rebranded IMT Hyland Hills.

The sale was financed in part by a
seven-year, $74.7 million Freddie Mac loan
provided by CBRE Capital Markets, public
records show.

Charlotte’s Web takes over
CTC flex space

Charlotte’s Web Holdings Inc. (OTC:
CWBHF), a CBD product manufacturer,
has leased a nearly 137,000-square-foot
flex office space in Louisville’s Colorado
Technology Center business park from
Etkin Johnson Real Estate Partners LLC.

The new CTC space, which will be built
out to fit the company’s needs over the
next two years, will house distribution,
manufacturing and research and develop-
ment operations.

Avison Young real estate agency princi-
pals Justin Rayburn and Dawn McCombs
represented Charlotte’s Web in the lease
transaction.

Swetsville Zoo property up for
sale for $10.5M

The Swetsville Zoo, a longtime roadside
attraction just east of Fort Collins, has
been put up for sale as a redevelopment
opportunity.

A listing on commercial real estate site
LoopNet has the 36.34-acre property at
4801 E. Harmony Road for sale at $10.5
million, including 1,600 feet of frontage on
Harmony Way.

Bill Swets started to weld animal sculp-
tures out of used car and machine parts
as a hobby in 1985, and the attraction
started to draw visitors for self-guided
tours. Swets held an auction for some of
his antique equipment in 2015 as develop-
ment in the area gained traction, but it
didn’t include the animal art.

The sculptures on site are not included
in the property sale.
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Multi-family investment sales continue
to outpace other CRE sectors

orthern Colorado multi-
family investment sales
have smashed office,

industrial and retail transaction vol-
ume since New Year’s Day. We are
defining Northern Colorado for the
purposes of this article as Larimer
and Weld counties. According to

the Costar Group Inc., multi-family
sales volume in 2019 has amounted
to more than $275 million spread
across 17 transactions. This is nearly
double office, retail and industrial
combined sales
volume in the
same geographic
market. Yet
according to the
same data source,
office, industrial
and retail prop-
erty types carry
higherreturns
and lower vacancy
rates than multi-
family. The average capitalization, or
cap, rate for multi-family sales since
the beginning of 2019 is 5.5 percent
in Northern Colorado. Compara-
tively, office, industrial and retail
year-to-date investment sales are

REAL ESTATE
JAKE ARNOLD

start with single family homes and
expand into multifamily investments
as their wealth and comfort grows.
The “gross” lease structure generally
used in multi-family leasing makes
accounting easy for investors to self
manage their own properties. These
leases are generally set to renew
annually, which allows the owner
to re-evaluate the lease rate against
building operating costs, and adjust
accordingly. Multi-family commer-
cial real estate tends to appreciate
atasmooth, steady rate over time
in comparison to other investment
types. Since 2009, the average price
per unit in Northern Colorado has
increased over 300 percent going
from $60,000 to over $180,000. Dur-
ing the same time frame, average
office price per square foot increased
from $100 to $180 or 80 percent.
Multi-family owners enjoy their
ability to implement immediate
adjustments to increase net operat-
ing income (NOI) and thus directly
increase the value of their invest-
ment. Owners who have scaled
their operations are also able to
reduce expenses and create operat-
ing efficiencies. The owner’s abil-

averaging 7.3 per- ity to actively
cent, 7.6 percent T o . manipulate the
and 6.5 percent, Why a:Fe multi fan:lﬂy NOI directly
respectively. properties controlling affects the prop-
Why are multi- the investment market erty value. In very
family properties . simple terms,
controlling the in Northern Colorado by assuming the
investment mar- such a larg € marg in?” prevailing cap
ketin Northern rate in North-
Colorado by such ern Colorado is
alarge margin 5.5 percent, for
and why are every $1 NOI is
investors attract- increased, the

ed to this property type despite the
competitive landscape?

Different than any of the other
market sectors, multi-family prop-
erty in Northern Colorado has
attracted out-of-state and sometimes
international private equity and
institutional investment interest. By
volume these buyer types amount to
96 percent of the multi-family invest-
ment sales in 2019. Of the 17 record-
ed transactions since the beginning
of the year, six transactions were over
$15 million, with all buyers out of
state. For the private investors, the
remaining 11 multi-family transac-
tions this year in Northern Colorado
still carry a low average cap rate of
5.6 percent. The investor pool for
multi-family property is larger than
alternative types of commercial real
estate due to low barriers to entry,
ability to control asset value, scalabil-
ity and the intrinsic hedge against
vacancies and market volatility.
These factors keep multi-family in
the forefront of real estate investment
in Northern Colorado.

Multi-family investment offers
lower barriers of entry when com-
pared to other types of commercial
real estate. Many local investors

value of an investment property
proportionally increases by $18.18.
Here’s the math: $1 increase in NOI
+5.5 percent cap rate = $18.18. With
this, you can see how importantitis
for investors to manage their asset to
the dollar.

The Colorado State Demography
office predicts both Fort Collins
and Greeley to double in popula-
tion in the next 30 years. Fort Collins
ranked 9th nationally in 2018 for
year-over-year nonfarm job growth
of 4.4 percent. Lastly, Colorado State
University continues steady enroll-
ment growth (2018-2019 enrollment
of 33,877 students) and investment
in facilities on and around campus.
Multi-family real estate is predomi-
nantly driven by population growth,
employment growth and education
expansion in any given area. These
are a few of the many indicators that
Northern Colorado will continue to
foster a robust multi-family invest-
ment market to both local and non-
local investors.

Jake Arnold is director of broker-
age for Waypoint Real Estate, a Fort
Collins-based real estate firm 970-632-
5050.
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Council may be stealing economic opportunity

your eyes may start to glaze

over at the mere mention of
“Opportunity Zones,” but stick with
me as there is a fascinating story of
apparent desperation, questionable
motives, and possibly deceitful tac-
tics in order to stem any growth in
Boulder.

What are Opportunity Zones any-
way?

Opportunity Zones were cre-
ated by the 2017 federal tax reform
package, the Tax Cuts and Jobs Act,
as away to incentivize investors to
improve and revitalize communi-
ties across the country that have
languished while the rest of the US
enjoyed a terrific boom. Specifically,
an Opportunity Zone is a census
tract that Congress designated as
eligible (read struggling) to receive
private capital investments through
“Opportunity Funds,” which allow
investors to receive a deferral, reduc-
tion, or possibly even elimination of
federal capital gains taxes, depend-
ing on how long they keep their
money invested in a qualifying prop-
erty and how much they improve it.

So what?

This is where the story gets inter-

I fyou are like a lot of people,

LET'S TALK ABOUT YOU.

Personal.

- We build creative marketing
{ tools to tell your unique story.

esting. Gov. Hickenlooper, seem-
ingly with support from Boulder

at the time, designated a Boulder
census tract that runs from 28th to
55th Streets and from Iris to Arapa-
hoe Avenue as an Opportunity Zone.
While virtually every other munici-
pality welcomed these designations
as an opportu-
nity to revitalize
their struggling
communities,
the Boulder City
Council placed a
moratorium on
its Opportunity
Zone, blocking
investment. And
did I mention that
thisis alimited

. o)
BOULDER VALLEY
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time offer?

If you are new to the area or have
not been following local politics
closely (and who could blame you?),
it might seem surprising that Boul-
der would block such investments.
However, as discussed in a previous
column, a majority of the Boulder
City Council appears to be beholden
to Boulder’s CAVE people (Citizens
Against Virtually Everything) who
do not want growth of any kind. It

A=

“Specifically, an
Opportunity Zone

is a census tract that
Congress designated as
eligible (read struggling)
to receive private capital
investments through
‘Opportunity Funds.””

seems they want things to be like
itwas “back then,” an apparently
bygone era with fewer people, fewer
businesses, etc. When viewed
through thislens, their actions,
though by definition counter produc-
tive, make sense.

And now for the master stroke
of the CAVE people: make it look to
the public like they are lifting the
moratorium, when they are actually
downzoning large parts of the city.
Under the guise of lifting the Oppor-
tunity Zone moratorium and updat-
ing “use table standards,” the city will
effectively downzone thousands of
properties (not just in the Opportu-

{E} HELLO@GOLINDEN.COM {P} 970.221.3232
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nity Zone), limiting office uses to 25
percent of floor area in the BR, BMS,
and TB business zones, and limiting
small office uses in residential zones.
This will make any existing building
in an affected business zone with
more than 25 percent office space a
“non-conforming use,” meaning that
changes or expansions to this use
would require city approval through
anon-conforming use review. And
what do you think the chances of get-
ting approved would be?

This proposal by the city council
runs counter to its stated positions on
the environment, not to mention its
own Boulder Valley Comprehensive
Plan policies supporting creation of
15-minute walkable neighborhoods
and other policies favoring mixed-
use planning, smart growth, and
pedestrian uses.

Ifyou are so inclined, you can
share your opinion with the city
council at council@bouldercolorado.
gov, or if you are really motivated,
you can attend the council’s public
hearing at 6 p.m. on Sept. 3 at 1777
Broadway.

Jay Kalinski is broker/owner of Re/
Max of Boulder.
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Costs, low Incentives hinder
Energy Park’s progress

“Fort Knox’ of
energy security
— Craig Harrison hopes his data

center project will be one of the
o most energy efficient in the region.

S BIZWEST FILE PHOTO

By Dan Mika
dmika@bizwest.com

WELD COUNTY — The Niobrara
Energy Park was supposed to be home
to the biggest microgrid-powered data
center in the world.

Harrison Resource Corp. president
Craig Harrison described the 662-
acre site as the “Fort Knox” of energy
security, using an on-site natural gas
and renewable energy sources with
nearby power producers to provide as
much as 400 megawatts of electricity
to a major technology company.

Today, it’s still vacant, and the
only public show of interest toward
it is from NCMC Inc., the caretaker
group behind North Colorado Medi-
cal Center. The company bought the
entire park for $4.9 million earlier this
month, or just more than $7,400 per
acre, in what its executive director
Jeff Carlson described as a real estate
investment.

The future of the property remains
a mystery. Carlson declined to say
what NCMC'’s board plans to do with
the property other than it won’t build
ahospital on the remote site, and Har-
rison told BizWest that he couldn’t
speak about the property duetoanon-
disclosure agreement.

So if the Niobrara Energy Park has
those built-in advantages, why has
it remained barren in the four years
since it hit the market?

Weld County Commissioner Sean
Conway said he’s held multiple discus-
sions with Harrison in the years after
the commission granted Niobrara a
special industrial zoning designation
in 2011, and he believes that Colo-
rado simply isn’t willing to provide
enough incentives to compete against
its neighbors.

That zoning designation won'’t

CHEYENNE

“It will eventually get
developed because it
has land use designation
as an industrial PUD, so
that’s all in place. It just
requires somebody to
step up, I think, in terms
of capitalization.”

Sean Conway,
Weld County Commissioner

change now that NCMC owns the
land.

Harrison told BizWest in 2013 that
initial buildout of the park would cost
$4.3 billion between setting up serv-
ers, energy components and the data
center itself.

“It’s challenging in the sense
because of its remoteness; it’s not
near amajor population center, and to
develop the infrastructure, the roads,
the backup systems, all of these things
to make a viable business park, those
costs are enormous,” Conway said.

Michael Rareshide, a partner at
Dallas-based Site Selection Group
focusing on data centers, told BizZWest
Coloradois close enough to California
and has the tech industry already in
place to entice a data center, and the
Niobrara’s built-in renewable energy
sources are a big plus for major tech
companies.

That steep startup cost combined
with Colorado’s relative lack of incen-
tive supportisatough askforany com-
pany, even a Fortune 500 tech player,
Rareshide said, especially when cities
in states like Utah, Arizona and Texas
have more generous incentive pack-
ages up front.

O

FORT COLLINS

LOVELAND

NIOBRARA DATA

CENTER ENERGY PARK

Pawnee

National
Grasslands

Source: Niobrara Data
Center Energy Park

GREELEY

“You've handicapped the large-
scale data center guys already,
because of a lot of these incentives
[other states] give tend to belike, ‘We’ll
abate your sales tax, and if the compa-
nies are going to spend $200 million,
that’s millions of dollars of sales taxes
they can save, just because they're
buying servers,” he said. “Why hurt
the companies that way?”

Any company building a data cen-
ter is looking to build and run it as
efficiently as possible, and that will
likely take any site in Colorado out
of the running for a data center if it’s
up against a high-incentive state,
Rareshide said.

“Besides power costs, construc-
tion costs and the ability to ramp up
quickly, those kinds of things, eco-
nomic incentives are in the top 10 and
probably in the top five,” he said. “..
Itjust keeps you in the competition.”

Jill McGranahan, spokeswoman
for the Colorado Office of Econom-
ic Development and International
Trade, said the state’s policy requires
any company seeking incentives to
create 20 net jobs for at least a year
before it can receive any tax credits.

Shesaid theincentives are designed
to make companies take on the risk of
startup instead of using state dollars to
underwrite it.

“All of our tax credits and incen-
tives are performance-based,” she
said. “They’re modest by comparison,
and we do that so the cost is paid
upfront by the companies and not by
the taxpayers.”

Conway believes a data center is
critical for Northern Colorado in the
coming years and still views Niobrara
ashavingas much economic potential
as I-25's construction for the region or
Denver International Airport had for
Denver.
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BoCo sees fourth-highest
wage gains in nation

Boulder County outpaced every other
county in the region and the entire country
in wage gains in the first quarter of 2019,
according to new data released from the
U.S. Bureau of Labor Statistics. The aver-
age weekly wage in Boulder County in
that time period was $1,409, an increase
of 7.6 percent, or $99 per period. Weld
and Larimer counties saw a 3.5 percent
increase, or $36 more, in weekly wages
in the same timeframe. Workers in Weld
County averaged $1,076 per week in pay,
while Larimer County employees pulled
in $1,062. However, all of those wage
increases are partially offset by inflation,
which rose by 1.4 percent over Q1 nation-
wide. Boulder County’s wage gains were
the fourth-highest in the country, following
San Francisco County in California at 10.2
percent, Bay County, Florida, at 9.3 per-
cent and Vanderburgh County, Indiana, at
8.2 percent.

Greeley hotels top in
occupancy; Estes priciest

Greeley hotels had the highest July
occupancy rate and the lowest prices in
the Boulder Valley and Northern Colo-
rado regions. Greeley posted a month
occupancy rate of 91.4 percent and an
average daily rate of $121.68, according to
the most recent Rocky Mountain Lodging
Report by the Colorado Hotel and Lodging
Association. Loveland’s hotels were slight-
ly less full during the month as the city
recorded a 90.8 percent occupancy rate.
Prices averaged $150.07 per night. Hotels
along the U.S. Highway 36 corridor posted
a July occupancy rate of 90.5 percent and
average prices of $152.71. In Fort Collins,
the July occupancy rate was 89.4 percent,
just topping Boulder’s 89.3 percent rate.
Average daily prices for the two cities were
$150.11 and $211.82 respectively. The
priciest rooms in the region — $238.17 per
night — were in Estes Park, which posted
a July occupancy rate of 89.1 percent.
Longmont recorded an occupancy rate
of 88.4 percent and average nightly rates
of $141.99. The statewide average hotel
occupancy was 85.4 percent in July. Aver-
age prices were $176.31.

FoCo leads CGolo. metros
in June employment

The Fort Collins metropolitan area had
the lowest June unemployment rate — 2.6
percent — of all Colorado metros. The
Boulder and Greeley metro jobless rates
weren'’t far behind with 2.7 percent and 2.8
percent respectively, according to newly
released data from the Colorado Depart-
ment of Labor and Employment. All four
counties in the Boulder Valley and North-
ern Colorado saw the unemployment rate
tick up in June. Boulder County’s rate rose
from 2.1 percent in May to 2.7 percent last
month while Broomfield County’s figure
increased from 2.3 percent to 2.7 percent
over that period. Larimer County’s jobless
rate jumped from 2 percent to 2.6 percent,
and Weld County’s rose from 2.2 percent
to 2.8 percent.
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The Shakespeare effect
In your business

n opening night, after 40
minutes backstage, I made
my entrance and promptly

forgot the lines of my monologue.
The play, Buffalo Gal, was based
on the Anton Chekov masterpiece
the Cherry Orchard. The hours of
memorizing and months of rehearsal
couldn’t stop the sweat from dripping
down my collar and under the arm-
pits of the wardrobe shirt assigned to
my character.
Never imagin-
ingI could take
time away from
my business and
perform in a play,
there I was getting
afirst rowlesson
in the ways acting
onstage mirrorsa  LEADERSHIP
competentbusi-  RICK GRIGGS
ness manager or
entrepreneur.
learned how technical rehearsals
precede dress rehearsals and the
importance of on stage and “cue-to-
cue” rehearsals. Rather than time
away from my business, actingin a
play gave me productive insights and

and healthy excitement about getting
itright for the audience. They trusted
the industry system of progressive
and repeated deliveries. They also
build a deep understanding that
every other cast member is on their
side honestly cheering for their suc-
cess.

Actors know how to celebrate.
There’s a thrill at the curtain call —
nudging the cast member to release
their roles as they smile and bow
to the audience as themselves. It’s
quick, memorable and appropri-
ate. With Buffalo Gal, we changed
clothes and popped into the lobby for
refreshments and a hand shake line
with those who wanted to meet and
chat with the cast— customer meets
supplier. [ was fascinated how audi-
ence members spotted little details
in someone’s performance that made
the entire play shine. The connec-
tions to running a business began
bubbling to the surface.

Talsolearned that people in the-
ater rarely do it for the money. The
hours involved would not match
minimum wage and any stipend
would need to stretch to fill gas

great tools for my tanks — theylove
dlens i learnedhow technical Whattheyco.l
training very rehearsals precede and respect for
;eriously. It }sltarts dress rehearsals and each otheli and
utting the . an unspoken
riéﬁt persgon in the 1mportance of on inspiralt)ion for
therightjoband  stage and “cue-to-cue” the craft and the
rehegrsmg like rehearsals. Rather than prodpct. Racial
maniacs. Months . barriers melted.
before opening time away from my Gender divi-
Eight tk;)e castd business, acting ina sions seemed
egins by read- . non-existent.
ingg the pslfay from play gave me pIOduCtlve The only peek at
start to finish. insights and great tools status was watch-
Everyone gets for mv clients.” ing and admir-
the big picture Y ) ing the skills
from the first of those who
day of rehearsal. humbly showed
Rehearsals begin how many times

so early that another play will con-
ductits entire run while the new one
is being prepared.

Actors practice performing in
the moment. When the readings are
done and mostlines are memorized,
the cast moves to technical, dress
and public performances. With man-
uscripts and cheat sheets in hand,
actors work their parts for timing and
continuity. My confidence to perform
grew as other cast members said I
could do it and trusted me on stage to
pull my weight.

Actors always arrive on time.
You might not make your appear-
ance until an hour into the play, but
your team expects you to be there
well before the curtain rises. No one
stumbles in late mumbling about
traffic or an emergency.

Actors trust their nerves. The good
performers showed normal anxiety

they must have done it before. Their
confidence and support of others
was noticeable — something every
employee craves.

Seconds after my final lines, feel-
ing shame and embarrassment, I
sank into my backstage chair. Pulleys
strained to close the curtains then
reversed direction as the cast entered
from both sides of the stage. Later in
the lobby I went to apologize to the
director for the mangled monologue.
She said she hardly noticed and that
everyone forgets lines. She said I
did well for my first play. I went and
shook some hands.

Rick Griggs is a former Intel Corp.
training manager and inventor of the
rolestorming creativity tool. He runs
the 10-month Leadership Mastery
Academy. rick.griggs83@gmail.com or
970-690-7327.
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Blue Canyon Technologies has leased a new flex space in Lafayette to accommodate its growth.

anyon Tech aims

for aerospace gold rush

By Lucas High
lhigh@bizwest.com

BOULDER — During Colorado’s
19th century gold rush, it wasn'’t just
prospectors who werelooking to strike
itrich.

It was also the men and women
who sold those prospectors their
picks, shovels and pans. And often,
those general-store operators ended
up far more successful than the aver-
age miner.

That’s precisely the approach that
Boulder-based small-satellite manu-
facturer Blue Canyon Technologies
Inc.isbringing to the aerospace indus-
try. The company doesn’t embark on
any space missions of its own, but it
will gladly supply materials for other
firms that do.

“That’s how we see ourselves,”
BCT’s director of advanced develop-
ment Dan Hegel told BizZWest. “We're
not trying to corner the market on
imaging or radio signal triangula-
tion or weather measurement. We're
the supplier that enables all of those
operations.”

This strategy has proved quite suc-
cessful for BCT, which was founded
in 2008 and got its initial boost from a
Small Business Innovation Research
grant from the U.S. Air Force.

“Some [larger aerospace firms] may
view us as a threat,” Hegel said. “But
really, we're here to help enable their

“We’ve had steady,
exponential growth —
almost doubling every
year in terms of people
and revenue.”

Dan Hegel, Blue Canyon
Technologies Inc.

missions. If they come to us with a
mission that requires one small space-
craft or 10 spacecrafts, we're able to
manufacture them cheaper and faster,
soit’s a win-win for everyone.”

BCT'’s clients include NASA, vari-
ous government defense and mili-
tary organizations, aerospace firms,
and other private companies, such
as weather monitoring and modeling
operations.

The company has grown from four
employees to 170 in the past decade.

“We’ve had steady, exponential
growth —almost doubling every year
interms of people and revenue,” Hegel
said.

The company expects to add 50
more employees by the end of the year.

“We're adding people as fast as we
can,” Hegel said. “It seems like every
Monday we have two or three new
people who have joined the company.”

BCT’s close relationship with the
University of Colorado helps the firm

find talent to fill positions, he said.
“They put out some really top-notch
people.”

To accommodate the growth, BCT
is moving its Boulder headquarters to
anew 80,132-square-foot flex space in
Lafayette.

Jessica Cashmore and Neil Litt-
mann with the Colorado Group Inc.
brokered thelease with BCT and Etkin
Johnson Real Estate Partners.

“As Blue Canyon Technologies
expands its satellite manufacturing
and R&D, it needs a partner like Etkin
Johnson that can support its contin-
ued growth,” Etkin Johnson partner
Ryan Good said in a prepared state-
ment. “Lafayette Corporate Campus
isanideal real estate solution for aero-
space and advanced technology com-
panies due to the large floorplates,
ample parking and highly sought-
after location along the U.S. Highway
36 corridor.”

The company currently operates
from a three-office campus in Boul-
der. One of BCT’s existing Boulder
buildings — the manufacturing and
testing facility — will remain in use,
and employees from the other two will
work out of the new Lafayette space.

“It’s much better for communica-
tion and efficiency to have as many
people under one roof as possible,”
Hegel said.

In total, the company will occupy
roughly 100,000 square feet of space.
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New business filings
up slightly in Q2

New Colorado business filings grew in
the second quarter of 2019, albeit slowly.
The state saw 31,762 new business entities
filed in the period, up 0.6 percent from the
second quarter of 2018, according to newly
released data from the Colorado Secretary
of State’s Office and Business Research
Division at the University of Colorado
Boulder Leeds School of Business. There
were 135,848 business renewals and more
than 727,000 businesses in good stand-
ing recorded last quarter, both increases
over the same period last year. “Colorado’s
economy is performing well despite slower
growth nationally,” Colorado Secretary of
State Jena Griswold said in a statement that
accompanied the Quarterly Business and
Economic Indicators report. “Employment
in our state continues its upward trend, and
we hope to see continued growth in the next
two quarters.” Despite a slowing national
economy Colorado will likely continue
to add new companies and jobs at least
through the end of 2019, according to the
report. “The slower growth in new business
filings is consistent with generally slower
growth we are observing in other parts of
the economy,” Brian Lewandowski, associ-
ate director of CU’s Business Research Divi-
sion, said in a prepared statement. “Despite
this, the state continues to be among the
leading growth economies nationally.” Aver-
age wages totaled $58,942, compared with
the national average of $57,265, according
to the report.

Techstars gets investment
to spur global programs

Techstars, a Boulder-based startup
accelerator, received a $42 million investment
aimed at supporting ongoing global expan-
sion and growth. The organization recently
announced plans for new programs in Aus-
tralia, the United Arab Emirates and South
Korea. The recent investment was led by
SVB Financial Group, the holding company of
Silicon Valley Bank, according to a Techstars
news release. Existing Techstars investors
include Boulder-based venture firm The
Foundry Group. SVB president John China
will join the Techstars board of directors.

Techstars launches
Abu Dhabi accelerator

Techstars is launching a new accelerator
program in Abu Dhabi, a city in the United
Arab Emirates, called Techstars Hub71
Accelerator. The 13-week program will be
conducted in partnership with Hub71, an
Abu Dhabi-based global technology hub
led by Mubadala Investment Co., accord-
ing to a Techstars news release. Techstars
has an existing UAE accelerator program
in Dubai. Vijay Tirathrai, who has led the
Techstars Dubai Accelerator for the past
two years, will be the managing director of
the Techstars Hub71 Accelerator. “We are
excited to partner with Techstars to launch
this mentorship-driven accelerator and look
forward to starting the first year of the Tech-
stars Hub71 Accelerator here in Abu Dhabi,”
Ahmad Alwan, Hub71’s head of strategy and
corporate development, said in a prepared
statement. “We are committed to creating
an optimal environment for technology start-
ups right here in Abu Dhabi, where through
this program, founders with exceptional
ideas and talent will come together. Not only
will these startups benefit from hands-on
mentorship and exposure to global inves-
tors, but they will have the opportunity to
join a network of successful and respected
Techstars alumni.”
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Setting up your first
Google campaign

you've probably thought about

how to find new customers
online. One of the most popular ways
to discover potential customers is to
advertise with Google Ads (formerly
called “AdWords”). If you're curi-
ous about advertising on Google but
you've never tried it, here are some
tips to get started.

Google Ads isn’t like traditional
advertising: It lets you target search-
erswho are
alreadylook-
ing for products
or services like
yours. So, if you
manage a flower
shop, you can
find users in your
area who search
for phrases like,
“flower shop,”
“flower delivery,”
or “fresh flowers.” And you only pay
when a user clicks on your ad, which
means you're only paying for clicks
from interested searchers.

I fyour business has a website,

MARKETING
LAURIE MACOMBER

Identify keywords and
understand match types

The first step in setting up Google
Adsis understanding how potential
customers might search for busi-

cally, we recommend avoiding broad
match, if possible.

Geographic area and budget

Next, you'll want to define your
target area and plan your daily bud-
get. If you haven’t already, you should
decide which geographic areas you'd
like to advertise to.

Then, decide on a daily budget. If
you plan for a $10/day budget, you
will likely spend around $300 per
month. Remember that you will be
bidding against your competitors
for placement on each search results
page, so expect to spend a minimum
of $5/day per campaign.

AdWords express vs. Google
Ads

Google offers a simplified adver-
tising product called “AdWords
Express” — with an easier setup but
ifyou would like to leverage the full
power of the Google Ads platform or
hire a professional to help you with
your Google Ads campaigns, we rec-
ommend using the full Google Ads
product instead.

Dive in and use Google
Support

After you've identified your key-
words and have a plan for your target

nesses like yours area and budget,
online. Google . . you're ready to set
ads are targeted “Google Adsisn’t like up an account.
by“keyword”—  traditional advertising: It ~ Werecom-

S0 your campaign mend that you
will contain a lets you target searchers use a Google

list of phrases who are a]ready looking account you have
you believe for pro ducts or services set up specifically
your potential for your business.
customers will like yours U Asyou sign
search. Start by up, Google Ads
brainstorming will walk you

all of the search through the setup
phrases you think of your campaign
a potential customer might use to — from inputting your keywords to
find you writing your ad copy. We recommend

To help optimize your keywords,
Google offers a tool as part of Google
Ads called the “Keyword Planner.”
Simply input your list of search
phrases and it will help you identify
related terms that you may have
missed.

We also recommend becoming
familiar with Google Ads’ different
keyword match types: broad match,
modified broad match, phrase match,
and exact match. The match type you
utilize will have a dramatic effect on
the reach of your campaign, soit’s
important to understand the catego-
ries before getting started. Hint: typi-

creating a campaign to learn — don’t
worry, you can always pause the
campaign and reach out for help if
you need it. If you have questions, try:

* Reviewing Google’s “help” docu-
ments for Google Ads — they are
more robust than ever, and can cer-
tainly help you get started

* Taking advantage of Google’s
phone support— Google has greatly
improved this service, so businesses
can get answers to specific questions

Laurie Macomber is owner of Fort
Collins-based Blue Skies Marketing.
Reach her at 970-689-3000.
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CYBER

The Ranch Events Complex
First National Bank, North Exhibition Hall
5280 Arena Cr., Loveland CO
Vendor Hall Opens: 8:00 am

Program: 10:00 am to 2:00 pm
Member $40 = Non-member $50

Gain Awareness of cyber-attacks and
solutions to protect your company’s
valuable information. Four industry
experts will be presenting on business
cyber awareness and solutions.
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Cyber Security: My Business — Plan.
Protect. Respond (threats, issues,

resources).

presented by DANIEL ELIOT
National Cyber Security Alliance
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What Your Small
Business Needs

Liability to Business
When They Are

to Know to call) Compromised (legal
presented by presented by consequences)
RODNEY CHRISTOPHER presented by
GULLATTE JR. CALARCO RYAN BERGSIEKER
Small Business Special Agent — FBI Gibson Dunn Law Firm
Development Center Denver
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$400/members
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‘ . Booth includes 6-foot
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C[:[AMBER exhibit drapery, linen,
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Special ticket pricing for
additional attendees (call
the Chamber).

(970) 482-3746
FORTCOLLINSCHAMBER.COM/EVENT/CYBER-SECURITY-SUMMIT
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Allegiant Airlines service
welcome news for NoCo
residents, businesses

ews that Allegiant Airlines will resume ser-

N vice at Northern Colorado Regional Airport
comes as a welcome sign for residents and
businesses in the region.

The Nevada-based airline announced in late
August that it would resume service in November at
the airport, owned jointly by the cities of Fort Col-
lins and Loveland. Service will be added to and from
Phoenix, Arizona, and Las Vegas, Nevada, with four
flights a week to Las Vegas and two per week to Phoe-
nix.

Introductory rates for one-way flights to Las Vegas
are $49.

Allegiant formerly serviced the airport — known
then as the Fort Collins-Loveland Municipal Airport
— but left the market in 2012, complaining about the
lack of a control tower. But the airport in 2015 was
selected as a test site for a virtual control tower, and
that seems to have been enough to entice the airline
back to the market.

Limited flights such as four per week to Vegas
and two per week to Phoenix will hardly lead to an
economic-development boom for the region. But the
return of passenger service will be welcomed by resi-
dents seeking a quick getaway, or for business travel-
ers needing a quick visit to either city.

Residents of Northern Colorado can reach NoCo
Regional in minutes, versus an hour plus to travel to
Denver International Airport, and avoiding crowds,
traffic, long security lines and expensive parking lots
make Allegiant an attractive option for Phoenix and
Vegas.

No one expects that Northern Colorado Regional
Airport will provide serious competition to the DIA
behemoth. But filling flights to Phoenix and Las
Vegas could lead to some other regional routes that
make sense, i.e, Omaha, Nebraska; Des Moines,
Iowa; Salt Lake City, Utah; etc.

The scheduled flights also help support the invest-
ments that governments and developers have made
in the area immediately adjacent to the airport.

So we say, “welcome back” to Allegiant and
encourage travelers to avoid the hassles of DIA and
consider the NoCo option, and kudos to officials at
the airport and cities of Fort Collins and Loveland for
making it happen.
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Should region be concerned
about loss of public companies”

oe Mitchell explored various

strategic alternatives for UQM

Technologies Inc. (NYSE Ameri-

can: UQM) before deciding to
sell the Weld County company to
Danfoss Power Solutions (US) Co.
The sale, completed
July 31, reduced by
one the ranks of
publicly traded com-
panies in the Boulder
Valley and Northern
Colorado.

That number will
be further reduced
when Boulder-based
Zayo Group Holdings
Inc. (NYSE: ZAYO) is sold to investment
firms Digital Colony Partners and EQT
Infrastructure IV Fund, a $14.3 billion
deal expected to close in early 2020.

Companies go public to raise sub-
stantial amounts of money, all while
spreading risk over a far greater num-
ber of investors. Funds can be used for
research and development, acquisi-
tions and expansion.

Public companies sometimes opt to
go private due to shareholder pressure,
to maximize value to shareholders or
to reduce the regulatory burden. In
UQM’s case, the company struggled
to reach profitability, which made it
difficult to raise funds. When the U.S.
government rejected an investment
by a Chinese company, UQM had little
choice but to explore an all-out sale of
the company, which makes electric
motors.

While Zayo and UQM are expected
to maintain operations in Boulder and
Weld County, respectively, the loss of
publicly traded status diminishes the
economy and profile of the region in ill-
defined ways.

First, public companies are required
to file quarterly and annual earnings
statements with the U.S. Securities and
Exchange Commission. Those filings
provide detailed analysis of a com-
pany’s financial health but also raise
the profile of the communities in which
they’re based.

PUBLISHER'S
NOTEBOOK
CHRISTOPHER WOOD

And successful initial public offer-
ings from a region can create more
investor interest in companies from
that area.

As companies go private, the local
community has fewer ways to gauge
the health of that company. And the
company itself finds its profile reduced,
with fewer press releases and — at
times —less community engagement.

This region has lost public compa-
nies before, either to closure, mergers,
sale or relocation. Some companies
have gone through a combination of
those factors: DigitalGlobe, formerly
based in Longmont, relocated to West-
minster in 2015, then merged with a
Canadian company to form Maxar
Technologies Inc. (NYSE: MAXR),
which is based in Westminster.

At times, sale of a public company
is the beginning of the end for that
company in the region. Rally Software
Development Corp. (NYSE: RALY)
agreed to be sold to CA Technologies
(Nasdagq: CA) in 2015. CA has since
vacated the Boulder market, eliminat-
ing hundreds of jobs.

More public companies plan chang-
esin the years ahead. Broomfield-
based Ball Corp.— parent of Ball Aero-
space & Technologies Corp. in Boulder
— plans to build a new headquarters in
Broomfield.

While the ranks of publicly traded
companies in the Boulder Valley and
Northern Colorado appears to be
thinning, new companies might be
poised to expand in the public space,
including several cannabis-related
companies that have gone public via
the Canadian exchange or the over-the-
counter market.

Butit remains to be seen whether
those companies will fill the void or
achieve the high profile of Zayo or Ball.

In the meantime, the region will
experience a slightly lower profile until
the “next Zayo” emerges.

Christopher Wood can be reached
at 303-630-1942, 970-232-3133 or
cwood@bizwest.com.
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The cure to your frustration: A ‘City of Opportunity’

oes this conversation sound
familiar: “Both mykids grew
up in Boulder. They now have

good jobs, but neither of them can afford
tolive here. That really frustrates me.”
Thatlack of housing opportunity frus-

trates me, too, and I don’t even have kids.

Historically, Boulder offered hous-
ing opportunities
for a diversity of
residents. Everyone
from artists and
teachers to budding
entrepreneurs and
business executives
could find ahome
in our community.
This diversity was
our strength, insti-
gating the creative
collisions that are the root of our innova-
tive spirit, and generating the eclectic
vibe that attracted many a Volkswagen
Microbus driver. Unfortunately, we're
atrisk of losing this special community
character due to misguided policymak-
ing.

We need to reclaim our heritage as
a City of Opportunity for all, creating
possibilities to foster upward economic
mobility, promote a more vibrant econ-
omy, and address important environ-
mental sustainability issues.

One of the best predictors of social
mobility and opportunity for success
is where children grow up. A group
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called “Opportunity Insights,” formed
at Harvard University to analyze data
and promote policies that supportlocal
decision making, recently reported that
children’s chances of earning more than
their parents have generally declined
due to the increasing economic strati-
fication of neighborhoods across com-
munities. The resultis less access to safe
neighborhoods that have better schools,
other opportunity-building support and
higher paying jobs.

Research from the International
Monetary Fund on intercity mobility
across the U.S. bolsters the Harvard
finding by showing that cities that offer
good job opportunities also tend to
have higher housing costs. These costs
discourage intercity migration for better
employment. As arecent articlein The
Atlantic echoed, “Americans are having
more and more trouble finding homes
and apartments they can afford in the
parts of the country where well-paid
jobs are being created.”

We know Boulder needs to do bet-
ter at creating a welcoming environ-
ment. Surveys showed that non-white
residents perceive fewer employment
options here than whites. Studies also
disclosed a “small but persistent” lack of
inclusion reported by under-represented
community members and newcomers.
Some of this attitude was attributed to
the high cost of housing and access to
basic living supplies — a condition that
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created a more homogenous, wealthy
community.
But building more inclusive commu-

nities is not just a matter of social justice.

Italso creates opportunities to improve
overall economic vitality. The Center for
American Progress has cited anumber
of ways in which diversity contributes
to successful outcomes in the business
world, from broadening the employee
base to driving more creative solutions
to consumer needs. That’s in line with
Boulder’s renowned culture of col-
laboration, driving innovation through
productive collisions of creative people
and ideas.

Similarly, creating a City of Opportu-
nity also expands the options for more
inclusive approaches to addressing
environmental concerns that can yield
scalable and systemic sustainability
solutions. In particular, a new report by
the Boulder-based Southwest Energy
Efficiency Project, entitled “Growing
Greener,” showed that creating oppor-
tunities for a more “compact and con-
nected Boulder,” in large part by adjust-
ing the policies of exclusion, will “help
to address global warming, improve the
quality of our air and water, and protect
Colorado’s undeveloped areas from
sprawling development.” Though some
of the Growing Greener report’s conclu-
sions would be a heavylift for even the
most staunch urbanist advocate, the
central tenet— that smart, compact
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growth promotes environmental goals
— isundeniable.

Inlight of the previously mentioned
social and environmental realities, I find
itironic thata community that fancies
itself to be “progressive” on so many
issues promotes a number of exclusion-
ary policies that inhibit diversity and
social mobility. In the process, we also
threaten our future economic vitality.
I'mreferring to policies such as restric-
tive zoning, high development fees
thatlimit nonprofit and small business
expansion and onerous regulations that
preclude budding entrepreneurs from
moving their ideas into action. Driving
up prices in this manner creates artifi-
cial barriers for those with lower finan-
cial means to access our community.
In this way, we've stifled our children’s
future and made it harder for diverse
groups to live in this wonderful place
and enrich our society.

I'hope that doesn’t happen. We need
to eschew exclusionism, often driven
by fear of change. In the process, we
can create better systemic solutions
that secure a vibrant economy, a more
socially equitable culture and a healthy
environment. Let’s end the frustration
by creating a true “City of Opportunity.”

John Tayer is president and CEO of the
Boulder Chamber of Commerce. He can
be reached at 303- 442-1044, ext 110 or
Jjohn.tayer@boulderchamber.com.
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We all have
good days and bad days.

Let’s talk about our mental health.
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