
BizWest is an independent, locally owned business journal.

THE LISTS   BANKS | CREDIT UNIONS | HOSPITALS  | SUBMIT BUSINESS INFORMATION FOR FUTURE BIZWEST LISTS AT RESEARCH@BIZWEST.COM

THE BUSINESS JOURNAL OF THE BOULDER VALLEY AND NORTHERN COLORADO VOLUME 35  |  ISSUE 22  |  NOVEMBER 2016

›› E I C H L E R  Destination marketing promotes development 7

›› P O W E R S  Longmont United’s prescription for health 35

›› P I N S K Y  Shifts in thinking - less stress, happier work 43

›› K A L I N S K I  Strong housing market continues 51

Shooting  
for the  
Moons
Lost Marbles owners 
identify need, launch 
Longmont toy store. PAGE 8

Robot gives  
leg up in 
knee surgery
Robot-assisted knee 
replacement a first  
in state, region. PAGE 38

Direct Primary 
Care makes 
wellness pay
Patients pay a monthly 
membership fee instead of 
paying for services. PAGE 22

Music District 
hits all the right 
notes
Five buildings along College 
Ave. with goal to support 
musicians,  industry. PAGE 6

LONGMONT EXECUTIVE HEALTHHEALTH CAREFORT COLLINS

New federal overtime regs 
go into effect Dec. 1. What 
do businesses need to know?
 PAGE 10

Going into
OVERTIME

CALL

844.493.TALK (8255)
or TEXT

TALK to 38255
or WALK into

928 12th Street 
in Greeley

24/7/365 Crisis Services

mailto:RESEARCH@BIZWEST.COM


2   |   BizWest  |  November 2016  www.bizwest.com

R E A D E R S ’ 
G U I D E Subscribe

Subscribe to BizWest, change 
your subscription or ask 
questions: 303-630-1954 or 
970-232-3144. Get the award-
winning BizWest print edition 
and all of our annual directories, 
including the Book of Lists. Visit 
www.bizwest.com/subscribe.
Upcoming lists & 
directories
n December: Breaking 
Ground — This special section 
will provide a complete rundown 
of the region’s commercial 
construction projects.
n December: Giving Guide — 
Serves as a connection between 
the nonprofit and business 
sectors and is a resource for 
learning about charitable 
organizations in our regions.
Custom Publications
BizWest Media’s Custom-
Publication Division can deliver 
turnkey publications to celebrate 
your company’s anniversary, 
highlight new products or 
services, or for any other 
purpose. Contact Sandy Powell, 
spowell@bizwestmedia.com.
Reprints
See an article in BizWest that you 
want framed or mounted on a 
plaque? Want to highlight your 
company’s position on one of our 
ranked lists? Call 970-232-3143 
or 303-630-1953 to order.
Tips/press releases
Submit news tips or press releases 
to news@bizwestmedia.com.

BizWest.com

Our website features breaking business news from 
the Boulder Valley and Northern Colorado, as well as 
content from our print edition and digital replicas of 
all our publications. 

Boulderopolis.com

News, trends and insights from the startup 
community in the Boulder Valley.

Social media

Twitter: Follow us at @bizwestmedia 
Find BizWest and Boulderopolis on Facebook, 
Instagram and LinkedIn.

E-newsletters

Follow breaking business news in the Boulder Valley, 
Northern Colorado or statewide with BizWest’s daily 
e-newsletters. Or get weekly or biweekly recaps in 
the region’s key sectors with more than a dozen 
industry newsletters. Sign up at www.bizwest.com.

n Morning Report: A daily email aggregation of the 
top business-news headlines from around Colorado.

n Business Daily – Boulder Valley: The day’s top 
business news from Boulder and Broomfield counties, 
delivered right to your inbox.

n Business Daily – Northern Colorado: The day’s 
top business-news headlines from Larimer and Weld 
counties, delivered right to your inbox.

Register for these and a dozen industry newsletters 
at http://bizwest.com/subscribe-to-our-newsletters

Digital Services

Need help with SEO, search-engine marketing, 
content marketing or some other digital requirement? 
Contact Sandy Powell in the BizWest Digital Services 
Department at spowell@bizwestmedia.com.

IN PRINT ONLINE & DIGITAL EVENTS & 
NETWORKING
BizWest produces a variety of business 
conferences, networking events and 
award programs throughout the year, 
both in the Boulder Valley and Northern 
Colorado. Visit our website at www.
bizwest.com/events to submit award 
nominations or to register.
n Boulder Valley  
Real Estate Conference  
November 15
Stadium Club @ Folsom Field, Boulder
n IQ Awards  
December 6
Plaza Convention Center, Longmont
n BizWest Power Breakfast Series 
featuring MadWire Media and Google  
December 8
5 Technology Parkway, Fort Collins

CONTACT US
Advertising

Contact Sandy Powell for 
information on advertising, 
event sponsorship, custom 
publishing, or for a copy our 
editorial calendar: spowell@
bizwestmedia.com, 303-630-
1954 or 970-232-3144.

Visit our offices in 
Boulder and Fort Collins

n 1790 30th St., Suite 300,  
Boulder, CO 80301 
303-440-4950

n 1550 E. Harmony Road,  
Fort Collins, CO 80525 
970-221-5400

Volume 35 : Issue 22 
November 2016

Copyright 2016.  
BizWest Media LLC.

Reproduction or use of editorial or graphic content without 
written permission is prohibited. BizWest (USPS 18522, 
ISSN 1528-6320) is published monthly by BizWest Media 
LLC, a Colorado LLC, 1790 30th Street, Suite 300, Boulder 
Colorado, 80301. Periodical Postage Paid at Boulder, CO and 
at additional mailing offices.
POSTMASTER; Send change of address notices to: BizWest 
Media LLC, P.O. Box 270810, Fort Collins, CO 80527
Circulation: 
303-630-1953 | 970-232-3143  |  efrare@bizwestmedia.com

QUOTABLE
“As an hourly 
employee, hours 
worked over 40 
hours in a work week 
are now subject to 
overtime regulations.”
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at Rocky Mountain Hospital for Children in 
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By Dallas Heltzell
news@bizwest.com

FREDERICK — Almost daily, Biz-
West reports the stories of entrepre-
neurs raising money to grow their new 
businesses. Startup X raises $5 million 
in its latest funding round. Startup Y 
wins a “pitch slam” and attracts the 
interest of angel investors. Startup Z 
allies with a group of venture capital-
ists.

Ron Douglas has a different idea: 
Forget all that. Make that money your-
self.

“You spend all that time courting 
those yay-hoos and then they try to 
tell you how to run your business,” he 
said. “Or you spend hours with ven-
ture capitalists trying to nerd out how 
you’re going to succeed.”

Raising that capital months or 
years before a startup even becomes 
profitable is a waste of time, he said. 
“All that time, you could be doing busi-
ness and making money.”

For Douglas, 42, a self-made mil-
lionaire who got his own start flipping 
cars and then realized the real money 
could come through helping others, 
time is the most valuable asset. He 
allocates three days a week for his 
family in Frederick — including seven 
children. For the rest of the week, 
however, he’s all business, working 
at his home computer or driving his 
Ford Raptor — which he described as 
“the Shelby of the F-150s” — to visit 
struggling businesses that have asked 
for his help.

“My office is my truck. The world is 
my office,” Douglas said. “Sometimes, 
they’re a little shocked to see me pull 
up. I just say, ‘Here’s my office. I’ve got 
a window view wherever I go.”

Time is so precious for Douglas 

that it may not let him stay involved 
with “Blue-Collar Backers,” a reality 
television show that aired for four epi-
sodes on Friday nights in August and 
September on The Discovery Channel.

“TV was fine,” Douglas said, “but the 
tough part was that I like to go get things 
done. I don’t like to waste time. Walking 
through a door five times so they can get 
the right angles drove me crazy.

“It was a lot of work and it took a lot 
of time away from the family,” he said. 
“I was definitely plenty busy before 
Discovery; now I feel like I’m eight 
months behind. I haven’t decided if 
I’m going to do it again.”

Even so, the show helped him 
promote his role as president of the 
National Self-Reliance Organization, 
which he founded in Frederick in 2009. 
NSRO’s offerings include a podcast, 
webinars taught by Douglas that offer 
to “coach your company to go from 
zero to six figures in six months — or 
less,” and even an annual Self-Reli-
ance Expo, which was held during 
the first weekend of November at the 
National Western complex in Denver.

“We had close to 10,000 people,” 
Douglas said. “We ended our show at 
5 on Saturday night just as the line for 
a Donald Trump rally was starting.”

He has helped such diverse busi-
nesses as publishers, greenhouse 
manufacturers, makers of tiny houses 
and shipping-container homes, and 
sellers of food and water-storage sys-
tems.

The idea for teaching self-reliance 
extends beyond business, Douglas 
said. It might also include gardening, 
home canning — or simply surviving 
in an emergency.

“A couple years ago, a snowstorm 
shut down the city for three or four 
days,” he said. “We had a neighbor 

say his family was starving, but we’re 
having fun with the fireplace going. 
Fifty feet apart, one’s fending for their 
life and the other’s having fun with 
their family, So, I knew teaching self-
reliance was a need that’s out there.”

The seeds for “Blue-Collar Backers” 
were planted after Douglas helped a 
business whose owners knew people 
at Leftfield Entertainment, produc-
ers of such cable-TV reality shows as 
“Pawn Stars” on the History Channel 
and “The Real Housewives of New 
Jersey” on Bravo!

“They just happened to know Left-
field, and one mentioned that Discov-
ery was looking for a show,” Douglas 
said. “I told them, ‘Thank you very 
much’ and turned them down at first, 
but they were pretty persistent.”

The show featured Douglas and 
several other unassuming million-
aires who mentor budding entrepre-
neurs who want to make their dreams 
come true. Its promotional materials 
noted that, “with traditional banks 
and lenders rejecting over 80 percent 
of small business loans, there’s been a 
resurgence of a new breed of investors. 
They provide cash and, more impor-
tantly, a hands-on approach to help 
dreams become reality. … How does 
a business stick out in this ever-com-
petitive marketplace? And what’s the 
best decision for the business to move 
forward? Our experts will share tried-
and-true methods, and the resources, 
to take these businesses to the next 
level. They will also reveal tips on 
how to be successful in their indus-
tries from lessons learned in the field. 
These one-of-a-kind endeavors will 
be built from the ground up – with our 
team of experts helping to navigate 
every step of the way to find that path 
to fortune.”

Besides Douglas, the cast of men-
tors included a pair of Arizona-based 
builders, twin-brother contractors 
from Biloxi, Miss., and a San Antonio 
food-truck tycoon.

The show was entertaining and 
informative — but “Shark Tank” it 
wasn’t. Douglas prefers building a 
business through enthusiasm, hustle 
and sweat equity, starting with what-
ever money is in the entrepreneur’s 
pocket and then creating a brand or 
model.

The first episode featured Doug-
las, clad in blue overalls and wide-
brimmed brown hat, helping Brian 
Klees revive business at his Elevations 
Bikes and Boards at 2395 S. Down-
ing St. in Denver after a robbery that 
nearly had put the shop out of busi-
ness. Douglas donated $20,000 in 
equipment to the shop and helped 
Klees find a better point-of-sale sys-
tem, while Klees oversaw a physical 
renovation. In compensation for his 
services, Douglas asked for a portion 
of the reinvigorated store’s profits for 
six months — and a bicycle.

Whether or not he returns to tele-
vision, Douglas will keep feeding his 
passion for coaching.

“I love speaking at schools,” he said. 
“I was at Niwot High last week. I love 
seeing that spark in their eye when I 
tell them they can run their own busi-
ness and do it quickly. I’ve even been 
invited to Singapore to talk to a group 
of entrepreneurs.”

Among his most-rewarding expe-
riences, he said, was working with “a 
guy that had about 100 employees and 
really wasn’t sure if he was going to file 
for bankruptcy. We were able to turn it 
around. Now he’s up to 150 employees.

“That’s kind of cool when you can 
save jobs like that.”

Do it yourself

COURTESY RON DOUGLAS

For self-made millionaire Ron Douglas, dressing for success includes overalls, and a swanky office means either the second floor of his home in Frederick or the driver’s seat of 
his beloved Ford Raptor.

Instead of hunting capital, 
Douglas says, startups 
should be self-reliant

http://www.bizwest.com
mailto:news@bizwest.com
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Sometimes you can't 
see what's hurting 
someone the most. 

Find hope and support at

970.347.2120  |  NorthRange.org

http://NorthRange.org
http://www.bizwest.com
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NEWS DIGEST
What follows is a compilation of 

recent news reported online by Biz-
West.com. Find the full stories using 
the search window at the top of the 
homepage.

BOULDER — The city of Boul-
der released an interactive financial 
forecast tool that city officials say 
confirms their long-standing claims 
that creating a municipal electric 
utility would save the city millions of 
dollars and speed up the transition 
to renewable energy sources versus 
continuing with Xcel Energy as the 
local utility. Along with the tool, the 
city released its own updated analysis 
of a city-run electric utility that shows 
the utility could meet the financial 
metrics required by the city’s char-
ter. The city published four different 
20-year scenarios using a range of 
assumptions of variables like oper-
ating budget of the utility, annual 
load growth, interest rates, cost to 
purchase power, debt service cover-
age ratio, and the cost to acquire the 
system from Xcel. The scenarios are 
compared with Xcel’s expected rates 
and show various savings over the 
first 20 years of the utility.

Posted Nov. 8.

Layoffs hitting Boulder
Valley, NoCo newspapers

BOULDER — The most recent 

wave of job cuts to hit newspapers 
nationally has struck a pair of local 
news organizations over the past two 
weeks as well. Boulder-based Prai-
rie Mountain Publishing — which 
publishes the Boulder Daily Cam-
era, Longmont Times-Call, Loveland 
Reporter-Herald and several other 
smaller newspapers around the state 
— announced that the company laid 
off nine employees this week. That 
announcement came roughly one 
week after five employees were laid 
off at the Fort Collins Coloradoan 
as part of that paper’s parent com-
pany, Gannett, cutting 2 percent of 
its workforce nationwide.

Posted Nov. 4.

CU center to lead $15.3M
project in developing countries

BOULDER — The University of 
Colorado Boulder’s Mortenson Cen-
ter in Engineering for Developing 

Communities has been selected to 
lead a $15.3 million effort to improve 
the sustainability of water, sanita-
tion and hygiene, or WASH, projects 
in developing countries. Globally, 
more than 2.4 billion people lack 
access to improved sanitation facili-
ties, and 660 million people are with-
out access to safe drinking water, 
according to a university statement. 
The five-year project, funded by 
the U.S. Agency for International 
Development, will be coordinated 
by center co-director Karl Linden, 
associate director for research Amy 
Javernick-Will and associate director 
for outreach Rita Klees. CU Boulder 
and Environmental Incentives will 
coordinate the efforts of three proj-
ect teams.

Posted Nov. 4.

Comcast to launch 1-gig
Service in state in 2017

As more and more cities in Col-
orado explore building out their 
ow n broadba nd internet net-
works to compete with incumbent 
providers, Comcast on Tuesday 
announced that it will beat most 
of them to the super-fast-speeds 
punch by of fering residentia l 
1-gigabit service throughout its 
footprint in the state sometime 
in early 2017. Rather than a fiber-
to-the-home model that the city 

of Longmont is using to build out 
its gigabit network, Comcast will 
deliver the super-fast speeds with 
DOCSIS 3.1 technology that uses 
the company’s existing infrastruc-
ture and wiring already in most 
homes. Customers subscribing to 
the 1-gig service will need only to 
install a modem compatible with 
the new technology and subscribe 
to the higher tier of service.

Posted Nov. 1.

Colorado Therapeutics 
notches FDA clearance for 
first product

BROOMFIELD — Colorado 
Therapeutics LLC in Broomfield has 
received clearance from the FDA for 
its first product, a sheathlike mem-
brane that reinforces and regen-
erates soft tissue where weakness 
exists and for the surgical repair 
of damaged or ruptured soft-tissue 
membranes, including the repair 
of hernia defects. The membrane 
combines biologic and synthetic 
products and will be packaged in a 
dry state, requiring no preparation 
or rehydration. The 510(k) clearance 
gives Colorado Therapeutics, a spi-
noff of Colibri Heart Valve LLC, the 
right to start manufacturing, mar-
keting and selling the product in the 
United States.

Posted Oct. 21.

Boulder crafts municipal-utility cost-modeling tool

Miss this news?
BizWest works every day to bring you 
the latest news as it happens. Sign up 
for daily updates and the latest industry 
e-newsletters at:

n bizwest.com/ 
subscribe-to-our-newsletters

Realities For Children Charities is a 501(c)3 charitable organization. All donations are tax deductible.

TREE LIGHTING CELEBRATION

To Make a Donatation, Please Visit

GiveaNightLight.com
or Give Us a Call 970.484.9090
Send your checks to: Realities For Children Charities
1610 South College Avenue, Fort Collins, CO  80525

Sponsor a light on the NightLights Tree for just $100 and 
100% of your donation will provide for the needs of local 
children who have been abused, neglected or are at-risk.

HOW YOU CAN HELP

THE 2016 NIGHTLIGHTS SPONSORS

YOU’RE INVITED!

THURSDAY, DEC 1ST, 6-7PM
First Presbyterian Church
531 S.College Ave., Fort Collins

http://GiveaNightLight.com
http://www.Neenan.com
http://www.bizwest.com
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Bustang’s Broncos service 
to continue through season

The Colorado Department of Transpor-
tation’s Bustang bus service between Fort 
Collins and Sports Authority Field at Mile 
High — and between Colorado Springs 
and the stadium — will continue to shuttle 
fans to and from Broncos games for the 
rest of the 2016 season. Tickets cost $30 
roundtrip, and the bus arrives about 90 
minutes before kickoff in the stadium’s 
southeast parking lot and departs 30 
minutes after the end of the game. 
Coaches are climate controlled, equipped 
with Wi-Fi access, restrooms, USB outlets 
and power outlets and have wheelchair 
access. Ace Express of Golden operates 
Bustang for CDOT.

Green Sun wins $225,000 
to advance scoliosis brace

Medical-device startup Green Sun Medi-
cal walked away from the MedTech Innova-
tor competition’s top prize of $200,000, 
but it was another award that came with a 
smaller check that the company’s founders 
believe might end up having a bigger impact 
on the company. In addition to the competi-
tion’s top prize, Johnson & Johnson officials 
awarded Fort Collins-based Green Sun a 
$25,000 scholarship to join the former’s 
JLabs incubator, which has multiple loca-
tions around the country. Green Sun chief 
executive Jamie Haggard said the incubator 
membership, which could last up to two 
years, should allow his company to tap into 
invaluable industry expertise as it works 
toward going to market in the second half of 
next year with a tech-enabled spinal brace 
for adolescent scoliosis patients. Founded 
in 2014, Green Sun Medical is based at the 
Innosphere incubator in Fort Collins.

CSU to lead study 
of methane emissions

Colorado State University researchers 
will lead a two-year, $1.8 million study 
funded by the U.S. Department of Energy 
that will examine methane emissions 
from natural-gas compressor stations. 
The project is aimed at helping scientists 
develop a more-complete picture of over-
all emissions from natural-gas facilities. 
Daniel Zimmerle, senior researcher at 
CSU’s Energy Institute, will lead the study, 
with engineering firm AECOM and other 
industry partners set to conduct a 20- to 
26-week field campaign focusing on natu-
ral-gas gathering compressor stations.

Fort Collins Music District 
hits all the right notes
by Curt MacDougall
news@bizwest.com

 
FORT COLLINS — If it’s true that 

music has charms to soothe a savage 
breast, then Fort Collins may soon be 
one of the most peaceful communi-
ties in Northern Colorado, thanks to 
the newly minted Music District. The 
32,000-square-foot facility, encom-
passing five buildings along College 
Avenue just north of Laurel Street, 
opened in September with a goal to 
support musicians and their industry.

Jesse Elliott, director of the Music 
District, put it plainly. “We want to 
produce great bands and artists that 
get out into the world and bring the 
amazing name and creative product 
of Fort Collins and Colorado to other 
places,” he said. 

To accomplish that, the Music Dis-
trict focuses on three “pillars” – the 
Craft of Music, the Business of Music 
and the Community of Music. While it 
may seem like a lot of ground to cover, 
the facility is designed to incorporate 
all those facets of the industry.

“There’s everything from rehearsal 
spaces to co-working and office spac-
es, conference rooms, a community 
radio station, a couple of retail incuba-
tors, even apartments for musicians to 
stay in,” Elliott explained.

This new venture represents anoth-
er sign of Fort Collins’ burgeoning 
music scene, where events such as 
Bohemian Nights and NewWestFest 
draw ever-larger crowds. Tom Scharf 
is the director of music programs at 
the Bohemian Foundation, a philan-
thropic organization that is the driv-
ing force behind Bohemian Nights 
and the Music District.

“I think music continues to make 
Fort Collins a vibrant community 

and a very interesting and desirable 
place to live,” he said. “It’s part of what 
makes us uniquely human, to be part 
of this expression.”

According to Scharf, the founda-
tion purchased the site for the Music 
District about a decade ago, with the 
intent of adding it to what he calls the 
area’s “music ecosystem.”

“Everything from getting music 
into the schools with programs like 
Little Kids Rock to the music exhibits 
at the Museum of Discovery,” Scharf 
noted, “then musician and music 
business development, and support-
ing live performance ... we see them all 
tying in to that ecosystem.”

Elliott and his business partner, 
Bryce Merrill, were working for the 
Bohemian Foundation in a consult-
ing role when the idea for the Music 
District came to be. They and Scharf 
traveled to places such as Austin, Seat-
tle and Toronto, incorporating pieces 
from other programs while also work-
ing to develop a unique format.

“It’s a space where, hopefully, cre-
ativity and ideas combust spontane-
ously, and this idea that when people 
are collaborating together, that some-
thing greater than the sum of its parts 
comes out of that,” Sharf said. “So 
we’re allowing for that kind of experi-

NEWS&NOTES

Please see Music District, page 17

JOEL BLOCKER / FOR BIZWEST 

Jesse Elliott, director of the Music District, a five-building campus along South College 
Avenue, oversees daily operations of the Music District, including programming and 
community relations. 

F O R T  C O L L I N S B I Z

KEEPING THE LIGHTS ON 
ISN’T ENOUGH.

We’re not your typical electric 

electric cooperative. We power 
our community with more than just 
electricity. We work to bring jobs and 
investment to the area.

To learn more about the cooperative 
difference, visit www.pvrea.com.

mailto:news@bizwest.com
http://www.pvrea.com
http://www.bizwest.com
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T ogether, we are better. 
Destination marketing 
and economic develop-

ment go hand in hand in attracting 
talent and investment. Destination-
marketing organizations and eco-
nomic developers are in the business 
of competing in a global market-
place. Effective tourism marketing 
can place a community in front of 
C-suite decision-makers as well as 
individuals. 

This is good news for businesses 
and residents 
located in com-
munities and 
regions where col-
laboration takes 
place. The oppor-
tunity to maxi-
mize resources 
and minimize 
overlap certainly 
equals an increase 
in effectiveness 
for all involved. 

I recently had an opportunity to 
travel with a group of economic-
development professionals from 
Northern Colorado to Minnesota to 
learn from leaders located in Min-
neapolis and St. 
Paul. There were 
representatives 
from Fort Collins, 
Loveland, Estes 
Park, Larimer 
County and Weld 
County in atten-
dance. 

Taking time 
to think big is 
a good invest-
ment, and this 
group cleared 
their respective 
calendar for 2½ 
days to do just 
that. Collectively, 
they explored potential synergies, 
challenges and opportunities. There 
was good-natured ribbing at times 
over who offered the “best” of certain 
things or contributed financially for 
the betterment of their community 
or simply had bragging rights with a 
list of awards for doing things well. 
On the flip side, there were discus-
sions regarding how to do things bet-
ter, where we might have a blind eye 
or an inability to cross lines for the 
greater good. 

Organizations such as Visit Fort 
Collins continually strive to offer 
opportunities to promote our overall 
destination at the highest level. This 
means telling the story or choreo-
graphing the destination experience 
for the good of the visitor. Visitors 
are not concerned with municipal 
borders or differentiation of coun-
ties. They simply want to come have a 
great experience. When that occurs, 
communities flourish and prosper. 
Handing the baton between orga-
nizations depending on the need of 

the visitor, site selector or investor 
increases the odds of success.  

The next level to consider is hav-
ing a tourism master plan. This could 
include conversations of community 
members, tourism and economic-
development leaders, city and county 
leadership with a willingness to 
explore where to go next. 

For the last 18 months, Visit Fort 
Collins has engaged actively with 
internal conversations regarding 
tourism planning. We are studying 
communities that have done specific 
planning, such as Tourism Vancou-
ver, Meet Minneapolis and Visit Indy. 
We also look at peers such as Visit 
Bend, Visit Boulder or Visit Columbia, 
Mo. 

We must include those leading 
at the state level also. The Colorado 
Tourism Office has been on a year-
long quest to work with stakehold-
ers to discern the best possible path 
forward for our big picture tourism 
efforts. There is clear correlation 
with economic development, as the 
CTO is under the umbrella of Colo-
rado’s Office of Economic Develop-
ment and International Trade. Visit 
Fort Collins supported an effort in 

October hosting 
one of the stops 
for the Colorado 
Tourism Offices 
Tourism Road 
Map. This initia-
tive is focused on 
identifying future 
opportunities 
and challenges 
with the ultimate 
goal of creating 
a set of strategies 
and tactics for 
success moving 
forward. 

Combining 
these efforts 

along with local and regional eco-
nomic-development partners is more 
important than ever. Disruptions will 
continue to pop up in the market-
place. A few short years ago, we could 
not have known how Airbnb, Uber or 
even the use of social media would 
affect us. Currently, video and virtual 
reality are the hot topics to navigate 
and potentially integrate into desti-
nation marketing.

Both tourism marketing and 
economic development require for-
ward thinking. It should also include 
stakeholder engagement and ulti-
mately a unified voice to attract the 
best talent, investment opportunities 
and product development for our 
residents and visitors. 

Innovative thinking, robust dis-
cussions and continued exploration 
will serve our city, county, region and 
state well. 

Cynthia Eichler is executive director 
and CEO of Visit Fort Collins. She can 
be reached at cynthia@ftcollins.com.

Loveland
(970) 825-1111

1300 E Eisenhower
Loveland, Co 80537
PalmerFlowers.com

Boulder
(303) 494-5678

2935 Baseline Rd
Boulder, Co 80303

BoulderBlooms.com

Fort Collins
(970) 226-0200

3710 Mitchell Dr
Fort Collins, C0 80525
PalmerFlowers.com

Downtown FoCo
(970) 482-9121
111 W Olive St

Fort Collins, Co 80524
PaulWoodFlorist.com

Four Locations  
To Serve You:

®

 

 
 

Coe Construction, Inc.
Phone: 970-663-7636

www.coeconstruction.com

Loveland Health Clinic Banner Health X-Ray Loveland

NCMC MRI Sterling Health Clinic

FORT COLLINS 
VOICE
CYNTHIA EICHLER

Destination marketing promotes 
region’s economic development

“Visitors are not 
concerned with 
municipal borders 
or differentiation of 
counties. They simply 
want to come have a 
great experience. When 
that occurs, communities 
flourish and prosper.” 

http://PalmerFlowers.com
http://www.ecocycle.org/charm
http://www.coeconstruction.com
http://www.bizwest.com
mailto:cynthia@ftcollins.com
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Foundation forms partnership 
to aid recovering musicians

The CAN’d Aid Foundation, Oskar Blues 
Brewery’s Longmont-based do-goodery 
arm, launched “Send Me a Friend,” a sup-
port system developed in partnership with 
New Orleans musician Anders Osborne. 
Send Me a Friend’s mission is to sup-
port musicians on the road to recovery 
from addiction by helping them get back 
to work sober. Conceived by Anders in 
response to his own experiences with 
early sobriety, Send Me a Friend will pro-
vide musicians and those who work in the 
music industry with the resources they 
need to make life on the road — in clubs, 
music halls and festivals — less daunting. 
CAN’d Aid’s founding members include 
Oskar Blues  founder Dale Katechis and a 
handful of longtime employees. 

Council OKs deadline extension 
for South Main Station project

The void in downtown Longmont 
where the former Butterball turkey plant 
used to be will likely remain for at least 
another year. The Longmont City Council 
on Nov. 1 voted to approve an extension 
to the deadline for developers to break 
ground on a mixed-use project dubbed 
South Main Station. Originally Dec. 1, the 
deadline is now Dec. 31, 2017. The city 
imposed the deadline as one condition of 
reimbursing South Main Station developer 
150 Main LLC $1.25 million for demolition 
costs. Half of that amount has already 
been reimbursed but the other half is con-
tingent on other construction milestones. 

Long-delayed Whole Foods 
sets Dec. 14 opening day

Whole Foods Market’s shiny new story 
in Longmont, which has sat ready to open 
since December, finally has an opening 
day. The store at the Village at the Peaks 
shopping center is slated to open Dec. 
14, with the store already hiring. The 
40,000-square-foot store was supposed 
to open in January of this year, but in 
December 2015 Whole Foods officials 
announced that the opening would be 
delayed until December due to tougher 
market conditions in the natural-foods 
space.

Alaskan firm acquires another 
Campus at Longmont building

Anchorage, Alaska-based Pacific 
Acquisitions LLC closed on the $6.4 million 
purchase of a 49,600-square-foot building 
in Longmont that has housed Matheson Tri-
Gas Inc. for the past 23 years. Pacific Acqui-
sitions acquired the property at 1861-1871 
Lefthand Circle, located in the Campus at 
Longmont business park, from Goff Capital 
Partners LP of Fort Worth, Texas. CBRE’s 
Geoff Baukol, Tyler Carner and Jeremy Bal-
lenger represented Goff in the sale.

This was Pacific Acquisitions’ fourth pur-
chase of commercial properties in the region 
that have been 100 percent leased by single 
tenants. In August, Pacific Acquisitions paid 
$14 million to Goff Capital Partners for the 
90,500-square-foot building at 1900 Pike 
Road in the Campus at Longmont occupied 
by Micron Technology Inc. In April, Pacific 
Acquisitions purchased a 200,420-square-
foot building in Frederick for $16.6 million 
from Minnesota-based Founders Property. 
Fort Collins-based Otter Products LLC is 
leasing the warehouse and using it as a 
national distribution center. 

Shooting for the Moons

By Luanne Kadlub 
news@bizwest.com 

 
LONGMONT — Some people 

thought Darren and Lillianna Moon 
had lost their marbles when they 
chucked their comfortable lifestyle in 
Houston to move to Longmont, know-
ing only that they wanted to start some 
sort of business. 

Au contraire. “Moving to Colorado 
was a no-brainer,” said Darren Moon, 
who lived in Alaska and New Mexico 
before Houston. “We plan to put roots 
here. We did our research to find the 
right community that was walkable. 
It was a find-our-tribe kind of thing.” 

And when it came to what type 
of business to embark on, Moon 
explained, “We knew we would have 
to check out the community and see 
what it was lacking.”  

Turns out, Longmont didn’t have a 
dedicated toy store — but it does now. 
The couple opened Lost Marbles Toy 
Store in August in part because their 
research showed that, “From where 
we are, there are 24,000 kids under 
the age of 18 in a three-mile radius,” 

Moon said. 
Getting the store up and running 

didn’t happen overnight. After relo-
cating to Longmont in 2015, they met 
with Janine Ledingham, director of 

local business and startup commu-
nity development for the Longmont 
Economic Development Partnership. 
She in turn connected the couple with 

NEWS&NOTES

Please see LOST MARBLES, page 9

JONATHAN CASTNER FOR BIZWEST

Lost Marbles owners Darren and Lilliana Moon launched the store after learning that Longmont didn’t have a dedicated toy store.

JONATHAN CASTNER FOR BIZWEST

Lilliana Moon arranges product at the Lost Marbles Toy Store in Longmont.

L O N G M O N T B I Z

Lost Marbles owners identify need, launch Longmont toy store

mailto:news@bizwest.com
http://www.bizwest.com
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the Small Business Development Cen-
ter and the Downtown Development 
Authority and with other downtown 
retail business owners. 

“They are a great addition to Long-
mont’s local retail sector and add to 
the unique character of our down-
town,” she said. 

The Moons took advantage of the 
Startup Essentials class put on by the 
SBDC in Longmont and the 10-week 
Leading Edge Entrepreneurship class 
offered by the city of Longmont and 
Longmont EDP. At the conclusion of 
the class, the Moons had their busi-
ness plan in hand. All they needed was 
a storefront. 

“In retail, like getting a home, it’s 
location, location, location. When 
I was writing the business plan, I 
knew we had to be on Main Street,” 
Moon said. He happened upon the 
perfect location while walking his 
dogs during a January snowstorm. 
“We took a different route and I ran 
across this building with a for-lease 
sign. I called the number and imme-
diately signed the lease.” 

It wasn’t long before they were 
introduced to the challenges of reno-
vating a historic building. “Every-
thing was out of code, so it took twice 
as long to complete,” Moon said. 
The seven-month renovation project 
included peeling up linoleum floor 
tiles to reveal original Douglas fir 
floors, which they then leveled and 
refinished. They also removed the 
drop-down ceiling.  

The couple had a soft opening in 
August, with the official grand open-

ing set for Nov. 12 — just in time for 
the busy holiday toy-buying season. 

“We’re a specialty retail store. We 
don’t carry stuff that you’re going 
to find at department stores,” Moon 
said, conceding that the big-box 
stores are their biggest competition 
nonetheless. What customers will 
find at Lost Marbles, however, is a 
“huge collection” of Melissa and 
Doug wooden toys, Beanie Boos, 
Brio train sets, Ravensburger puz-
zles and a full line of items and activ-
ities focused on science, technology, 
engineering, math and art — better 
known as STEM and STEAM. But 
you’ll also find traditional games 
such as cribbage, chess, checkers 
and, yes, marbles. 

For now, it’s just Darren and Lil-
lianna manning the store seven days 
a week, albeit with help from their 
daughters. “Our 10-year-old can run 
the register on the busiest of nights, 
and the 6-year-old does her best to 
acquire one toy a day if she does 
enough chores to satisfy mom and 
dad.” 

This toy store, however, has more 
going for it than toys, games and 
puzzles for kids. The Moons have 
a 700-square-foot flex room in the 
back of their building where they 
plan to offer instructional classes, 
such as children’s yoga and tumbling 
classes, and arts and crafts. It can 
also be used for birthday parties. 

On down the road, Moon said, 
they might look at opening “a differ-
ent type of brick-and-mortar busi-
ness. We want to be a big part of 
downtown Longmont.”  

JONATHAN CASTNER FOR BIZWEST

Darren Moon knew the store needed to be on Longmont’s Main Street.

MIND

truenorthcompanies.com

TrueNorth o�ers real solutions that are 
designed with you in mind.
Don’t leave your priorities to chance. At TrueNorth, we 
specialize in developing plans that help you manage 
your business and personal risks to meet your unique 
insurance needs.

PEACE

OF
Stimulating Curiosity One Word at a Time

The Boulder Valley Rotary Club’s Dictionary Project affects nearly 

700 third grade students each year in Boulder Valley School District 

elementary schools. More than 20 local Rotarians help students 

transition from learning to read so they can read to learn.

Learn more about our local community service projects by visiting
www.BoulderAreaRotary.org.

Sponsored as the BizWest 2016 
Partners in Philanthropy Winners by

Boulder Valley 
Rotary Club

Boulder  
Rotary Club

Rotary Club  
of Niwot

Boulder Flatirons 
Rotary Club

LOST MARBLES, from 8
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By Paula Aven Gladych
news@bizwest.com

New overtime rules go into effect 
Dec. 1, and employers need to be pre-
pared for them.

The rules, which were passed by 
the Department of Labor earlier this 
year, raise the salary threshold indi-
cating overtime eligibility from $455 
per week to $913 per week or $47,476 
per year. That means that anyone 
who makes less than $47,476 per year 
should be eligible for overtime pay, 
which is time and a half.

“The first step employers are doing 
is doing that analysis on their work-
ers to see who falls under the new 
threshold and making a determi-
nation whether or not they should, 
1. Increase their salary so that they 
meet the new salary threshold, or 2. 
Reclassify that employee. That would 
mean reclassifying them from sala-
ried to hourly,” said Lara Makinen, 
state legislative affairs director for the 
Colorado Society for Human Resource 
Management.

A lot of repercussions go along with 

reclassifying employees to an hourly 
wage, she added. It means that people 
who were accustomed to checking 
emails or voice mails either early in 
the morning or late at night will no 
longer be allowed to do it.

“As an hourly employee, hours 
worked over 40 hours in a work week 
are now subject to overtime regula-
tions,” she said. 

That has a huge impact on employ-
ee morale, she added. Many will stop 
going above and beyond in their daily 
work since they will no longer be paid 
for their efforts and “that’s a shame,” 
Makinen said. “That is what employ-
ers are worried about.”

The industries most affected by the 
new rules are nonprofits, schools and 
universities, and service industries, 
such as restaurants, hospitality and 
retail.

There’s two big pieces to this 
change, emotional and financial, said 
Michael Tracy, managing principal 
and owner of Omni Human Resource 
Management, which is based in Over-
land Park, Kan., but has some repre-
sentation in Fort Collins.

The emotional piece can be the 
most damaging, he said. A person may 
feel like their career is advancing and 
that they are working toward some-
thing, only to be bumped down from 
a salaried to an hourly position.

“It lowers their status and stature,” 
he said. “Furthermore, it eliminates 
people’s opportunity to work a little 
more and try to get ahead and be bet-
ter than the next guy. … It eliminates 
the incentive for people who want to 
do a little bit extra, and that’s emo-
tional.”

The easiest way to deal with the 
new regulations is to move these 
exempt salaried workers up to the new 
salary threshold. If they meet all of the 
qualifications of an exempt employee, 
they should be bumped up to the new 
salary level. To qualify, they need to 
manage a business or manage people.

The problem with just bumping 
these people up to the $47,476 salary 
level is that many of these companies 
are small businesses. Bumping up 
these salaries could mean a salary 
increase of $5,000 to $10,000 a year per 
employee, which could be a financial 

hardship for small businesses that 
can’t afford to pay the higher wages 
of corporate America, Makinen said.

Kelly Marinelli, principal consul-
tant for Solve HR Inc. and co-vice 
president of membership for the Boul-
der Area HR Association, said that to 
remain exempt, an employee’s sal-
ary must be increased above the new 
threshold. Since many of these people 
work many more than 40 hours in a 
week, it is up to the employer to deter-
mine how many hours each employee 
works every week and see if it would 
be cheaper to move them to an hourly 
rate or just increase their salary.

“It is hard to go to someone you 
really value as an employee and say, 
by the way, you are not going to be 
exempt any longer and the hourly 
wage we are going to give you is much 
lower than you might expect,” Mari-
nelli said. 

If an employer just divides the 
employee’s straight salary by 40 hours 
to come up with an hourly wage, it 
could still cost the employer a lot more 
money because of overtime pay, so 
many employers will lower a person’s 

New overtime rule

$47,476
As of Dec. 1, 2016, salaried workers 
will have to earn at least $47,476 
annually, or $913 per week, to not be 
eligible for overtime pay.

Old overtime rule

$23,660
Up until Nov. 30, 2016, salaried 
workers who earned at least $23,660 
annually, or $455 per week, were not 
eligible for overtime pay.

NEW OVERTIME RULES

http://www.bizwest.com
mailto:news@bizwest.com
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hourly pay and give them a set num-
ber of overtime hours they can work 
every week to reach their current sal-
ary. That could mean that a manager 
might actually end up making less 
money per hour than their hourly 
employees, which could be a bitter pill 
to swallow.

“That’s a difficult conversation 
to have with someone who works 
hard for not a large salary in the first 
place. Explain why that’s necessary 
and make sure you are helping them 
through that transition by keeping 
them engaged in other ways,” Mari-
nelli said. That might mean offering 
new educational and development 
opportunities to them.

If a person’s salary is close to the 
$47,476 figure anyway, it makes sense 
to just increase them to the new thresh-
old. If they aren’t close, it is probably 
“time to look at their duties and the 
overtime they are working and con-
sider what your staffing needs really 
are,” she said. “What will happen if 
you make everyone non-exempt; that 
work has to go somewhere. Typically, 
it goes to the lowest-level employees 
who are still salaried. You have to be 
careful with communication and 
keeping an open and listening ear to 
those employees. They will be affected 
in a way that may make them search 
for a new position. You don’t want to 
lose employees. There is no one-size-
fits-all solution.”

When the Department of Labor 
came up with the $47,476 figure, it 
looked at the salaries in the lowest-
paid geographic area in the United 
States and took the 40th percentile 
for that geographic area. The rules 
will automatically extend overtime-
pay eligibility to 4.2 million workers, 
according to the DOL. The overtime 
rules have only been updated once 
since the 1970s. That was in 2004, and 
according to the DOL, the threshold 
was set too low. 

The current threshold is $23,660 
a year, which “means even workers 
earning less than the poverty line for 
a family of four may earn too much to 
automatically qualify for overtime,” 
the DOL stated. 

The white-collar exemption was 
initially meant for highly paid workers 
who had better benefits, job security 
and opportunities for advancement.

“Un f or t u n a t e l y,  w he n le f t 
unchanged, the salary threshold is 
eroded by inflation every year,” the 
DOL stated.

A bill was introduced in the U.S. 
Senate on Sept. 29, 2016, that proposes 
phasing in the new salary thresh-
old over five years, Makinen said. 
Sponsored by Sen. Lamar Alexander, 

R-Tenn., Senate Bill 3464 would raise 
the threshold to $35,984 beginning 
Dec. 1, 2016. The rate would not go up 
in 2017, but would gradually increase 
to the $47,476 number on Dec. 1, 2020.  

Under the current DOL rules, the 
threshold would increase to $51,168 
by 2020. 

Congress doesn’t come back in ses-
sion until after the election, Makinen 
said, but she believes there is still hope 
the bill will pass before the rules are 
implemented Dec. 1.

Once a company makes the change 
to non-exempt employees, another 
issue is training managers who are 
used to managing exempt employees 
how to monitor whether employees 
are clocking in and out and recording 

their times appropriately, said Franch-
esca Lata, an attorney with the North-
ern Regional Office of MSEC in Fort 
Collins and the legislative chair of the 
Northern Colorado HR Association.

Companies may have to institute 
an email and voicemail curfew, mak-
ing sure non-exempt employees know 
that this behavior will not be allowed 
during off hours.

Employers need to pay attention to 
how they are communicating these 
changes to their employees, Lata said. 

“This will be a huge morale issue for 
a lot of employees. They will see it as a 
demotion. I think that is the hardest 
part, just trying to break the news in a 
positive way,” she said. 

The final rule will:
 n Raise the salary threshold indicating eligibility from $455/week to $913 ($47,476 per year), ensuring protections to 4.2 million 

workers.

 n Automatically update the salary threshold every three years, based on wage growth over time, increasing predictability.

 n Strengthen overtime protections for salaried workers already entitled to overtime.

 n Provide greater clarity for workers and employers.

The final rule will become effective on Dec. 1, 2016. The final rule does not make any changes to the duties test for executive, 
administrative and professional employees.   

Source: U.S. Department of Labor

The overtime rule
In 2014, President Obama directed 
the Secretary of Labor to update 
the overtime regulations to reflect 
the original intent of the Fair Labor 
Standards Act, and to simplify and 
modernize the rules so they’re 
easier for workers and businesses 
to understand and apply. The 
department has issued a final rule 
that will put more money in the 
pockets of middle class workers – or 
give them more free time.

What employers  
can do
 1. Pay time-and-a-half for overtime 

work.

 2. Raise workers’ salaries above the 
new threshold.

 3. Limit workers’ hours to 40 per 
week.

 4. Some combination of the above.

Source: U.S. Department of Labor

http://www.bizwest.com
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B A N K I N G & F I N A N C E

Please see Elevations, page 13

COURTESY ELEVATIONS CREDIT UNION

Elevations Credit Union CEO Gerry Agnes made mort-
gage lending a high priority for the credit union, help-
ing it become the No. 1 mortgage lender in the state.

By Michelle Venus
news@bizwest.com

It all started in April 2009 with the creation of 
developing a strategy around excellence and the 
goal of winning the Malcolm Baldrige National 
Quality Award. That goal was reached two years 
ago and along with it, Boulder-based Elevations 
Credit Union expanded their customer base to 
include 11 branches from Denver to Fort Collins 
and built one of the strongest mortgage-lending 
programs along the northern Front Range.

“Remember [when the strategy was developed], 
this was at the lowest point of the S&P 500 and 
consumer sentiment during the Great Recession,” 
said Gerry Agnes, president and CEO of Eleva-
tions. “When we made that declaration, one of the 
first areas we looked at was the mortgage-lending 
market.”

That particular strategy was in response to large 
mortgage lenders pulling out of the market, leaving 
a vacuum. Elevations, a nonprofit, member-owned 
financial cooperative, heard a “great cry for help” 
from its members and answered it, Agnes said. But 
more than just filling a widening gap in the market, 
Elevations was determined to provide comprehen-
sive mortgage-lending products and services.

Prior to this point, Elevations was, Agnes said 
—in the big picture along the Front Range — an 
irrelevant residential lender relative to market 
share in its primary market. Now, the credit union 
holds the No. 1 position.

One critical component of the award-winning 
strategy was to put the right people in place. In 
2011, Elizabeth Million was hired as vice president 
of mortgage lending. With a background in the real 
estate business as an appraiser, Million helped to 
develop what Ray Lindley, senior vice president of 
lending, described as a “culture of excellence in 
service” with a focus not only on members applying 
for mortgage loans, but also on other stakeholders 
involved, from the Realtor to the title company. 
Lindley points to this as a game changer for Eleva-
tions, building a reputation as a lender who “gets it 
right the first time” and “delivers on the promises 
we make.”

Million credits the efforts that led to the Baldrige 
Award as setting a strong framework for her team. 
Starting with a relatively small team comprised of 
three loan officers, a few processors and an under-
writer.

An Elevated position
Elevations Credit Union 
tops state in  
mortgage lending

http://www.bizwest.com
mailto:news@bizwest.com
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“Elevations already had a great rep-
utation for service, but the service was 
‘everything else but mortgage,’” she 
said. The support of Elevations’ lead-
ership to build the mortgage depart-
ment was crucial in meeting some of 
the challenges Million faced at the 
beginning. One of the challenges was 
shifting how work was done within the 
department.

“People in the mortgage [busi-
ness] tend to want to do things a 
certain way, because that’s how it’s 
done and that’s what they are used to 
doing,” she explained.Million built 
the business one loan officer at a 
time, putting together a team that 
was not only willing to work within 
a new paradigm, but also eager to 
effect change. A key component was 
identifying loan officers who had a 
deep belief in credit-union philoso-
phy and community partnership. 
Million insists that each loan officer 
needs to be in the community, work-
ing with Realtors and builders to 
assist them in their own businesses 
and creating relationships that ulti-
mately benefit Elevations’ members. 
All their production happens in the 
state, whereas other credit unions 
lend within Colorado but outside the 
state as well.

Once the goals of winning a presti-
gious award and building a successful 
mortgage department are met, what’s 
next? Growth, Million said. The credit 
union currently has 11 branches in 

Boulder, Fort Collins, Lafayette, Lou-
isville, Longmont and Loveland. Right 
now, Fort Collins is a particular focus, 
with one branch located on the south 
side of town. Plans to add another Col-
lege Avenue location are in the works. 
That leaves more of a very large state 
in which to expand. 

Investing in new communities 
takes time and effort, Lindley said, 
and it’s an investment Elevations is 
willing to make with the long view in 
focus. It’s about building the brand 
in new communities, informing new 

markets about Elevations and its prod-
ucts and making sure quality service 
is front and center.

It’s the individual member sto-
ries that drive the Elevations team. 
Million remembers one member, a 
man who had just come through a 
very contentious divorce. His former 
wife had engaged in activity during 
the marriage that severely and nega-
tively impacted his credit score. The 
Elevations team spent many months 
investigating the issues and creating 
a paper trail that ultimately exoner-

ated him.
“No one would help him,” Million 

said. “But once we pieced together 
everything that had happened, we 
were able to help him refinance his 
mortgage, and he cried at the closing.”

“Our mantra is that we underwrite 
the story, not the stats,” Lindley said. 
“We look at more than the data, the 
FICO score and the debt-to-income 
ratio. Well, people are people, and a lot 
of times there is a story behind them. 
And that story is what is important 
to us.” 

RESOURCES FOR  
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Elevations, from 12

Elevations loan volume

Elevations Credit Union produced more than 3,400 loans in Boulder County alone during 2015.

 2015 January - August 2016
County # of Loans Total Value # of Loans Total Value

Boulder 3,413 $733,272,176.00 2,499 $603,851,351

Broomfield 274 $51,342,661.00 201 $45,829,750

Denver Metro 5,159 $1,059,899,358.00 3,882 $899,347,031

Larimer 557 $95,296,748.00 537 $75,583,599

Weld 496 $85,861,052.00 434 $82,799,873

Source: Elevations Credit Union

http://www.farmersbank-weld.com
http://www.esultd.com
http://www.vcn.com
http://www.boulderopolis.com
http://www.bizwest.com
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Rethink workplace for growth
I n today’s fast-paced, hyper-

competitive global economy, 
being innovative has never 

been more critical. 
KPMG’s 2016 CEO Study revealed 

that the ability to innovate, or even 
have the time to think about innova-
tion, weighs heavily on the minds of 
CEOs. In fact, 85 percent of the 400+ 
CEO respondents indicated that 
they need more time to strategize 
about how to foster innovation in 
their organizations, and proactively 
address the disruption in today’s 
business climate. 

Although CEOs in the study view 
innovation as a strategic priority, 
only 25 percent say innovation is 
embedded into everything they do. 

Why is innovation so important? 
Based on the KPMG CEO study and 
what we’re seeing in the Denver/
Boulder marketplace, building a cul-
ture of innovation leads to increased 
growth and shareholder confidence. 
To move the needle, successful CEOs 
are working hard to drive the right 
mix of investments in new products 

and services, alliances, and acquisi-
tions to open up new channels and 
attract new customers.

Rethinking the workplace
The study also highlighted the 

need for CEOs to examine their 
strategy and determine whether 
they have the necessary data, talent, 
resources and business models to 
continue on the right path to remain 
relevant and competitive. 

A new report published by leading 
industry analyst Forrester under-
scores how the physical world can 
play a crucial role in fostering digital 
innovation. In fact, Forrester recently 

highlighted KPMG as one of only two 
forward-thinking companies who 
are rethinking workplace design. The 
Forrester report concluded that:

• Behavioral science shows that 
physical workspace has a strong 
impact on how well employees work.

• Innovative workspaces break 
down silos and hierarchies by remov-
ing physical walls to create open floor 
plans.

• Desks, chairs and other furniture 
are on wheels so the space is as agile 
as the development work.

• Cubicle farms are dying, and 
innovative workspaces are where 
employees want to be. 

A prime example of this is KPMG’s 
Ignition Denver — the first in a 
national network of high-tech cen-
ters opening across the country that 
feature meeting, recreation and 
project spaces that encourage cre-
ative thinking; an open floor plan 
designed to enhance collaboration; 
and high-tech visualization tools 
that demonstrate solutions. Ignition 
has grown quickly and garnered 

significant interest in the local busi-
ness community, with several clients 
wanting to conduct regular business 
meetings at Ignition to spur greater 
innovative thinking.

Attracting talent, empowering 
teams

Another key finding from the 
CEO study is that 34 percent of 

“To move the needle, 
successful CEOs are 
working hard to drive the 
right mix of investments 
in new products and 
services, alliances, and 
acquisitions to open up 
new channels and attract 
new customers.”

Please see Rethink, page 15
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MIKE BEARUP LOU TREBINO

https://home.kpmg.com/us/en/home/insights/2016/06/us-ceo-outlook-2016-its-now-or-never.html
https://www.forrester.com/report/How+New+Workspaces+Catalyze+Developers+Innovation+Collaboration+And+Cultural+Change/-/E-RES133276
http://www.abt.com
http://www.greatwesternbank.com
http://www.bizwest.com
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Dr. Ralph R. Reynolds,
Oral & Maxillofacial Surgeon
Reynolds Oral & Facial Surgery

Expanding local
practices for over
60 years.
At Guaranty Bank and Trust, we’ve 
been helping Colorado doctors, like 
Dr. Reynolds, expand and grow their 
practices for over 60 years. From 
commercial loans and lines of credit, 
to private banking solutions, we’re 
here to help.

Member FDIC

Call one of our healthcare banking 
experts today:

Jamie Hardy | 970.266.2019
Mark Chatterley | 303.675.1183

GuarantyBankCO.com
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respondents said that working in an 
entrepreneurial or collaborative cul-
ture is one of the best ways to retain 
employees. Creating an environment 
where barriers to collaboration are 
removed fosters a cross-pollination 
of ideas that attract top talent who 
embrace disruption and innova-
tion. It also stimulates creativity and 
engagement. 

For example, digital and tax teams 
at Ignition Denver recently found 
that they were working on similar 
challenges over a game of pool and 
came together to form a solution. Sci-
ence shows that if people are stuck 
with a problem they can’t solve, it 
helps to walk around or play a game 
to unblock their thinking. 

Innovation and customer 
loyalty

Innovative solutions are also the 
key that can unlock the door to cus-
tomer loyalty. In fact, the CEO study 
found that customer loyalty is a con-
cern for 90 percent of CEOs. At Igni-
tion, we satisfy customers not just in 
what we deliver but in how we deliver 
it. When our clients see the innova-
tive and collaborative way that we 
approach their problems, it gives 
them confidence in our work, thus 
enhancing loyalty. 

Moving the needle forward
Driving innovation initiatives can 

be challenging, and at times daunt-
ing. For example, the survey found 
that 49 percent of CEOs believe their 
organizations will be transformed 
into significantly different entities in 
the next three years. 

Innovation can seem intimidat-
ing, especially when an organiza-
tion feels the pressure to move 
quickly or miss the train. That’s 
because innovation builds upon 
itself. In other words, there are 
often tiers of innovation, and you 
can’t innovate at the enterprise 
level without also innovating at the 
smallest level.

While we strive to embed innova-
tion into everything we do, it isn’t 
always possible. That’s why we look 
at how we do what we do each day 
and think about how we can do it dif-
ferently tomorrow. Building on these 
successes and failures to move the 
needle forward is all part of innova-
tion. 

Mike Bearup is the office manag-
ing partner of the KPMG LLP Denver/
Boulder office. Lou Trebino is an 
advisory principal for the KPMG LLP 
Denver/Boulder office. They can be 
reached at mbearup@kpmg.com and 
ltrebino@kpmg.com.

Please see Xxxxx, page 15

Rethink, from 14
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Nonlocal Banks
Ranked by total assets 6/30/2015

Rank Bank

Total assets (000s)
Total deposits (000s)
Deposits in region
(000s)

Net income (000s)
Equity capital (000s) Return on Assets1

No. of local
branches
Regulatory agency

Phone
Website

Person in charge
Title
Year founded

1
JPMorgan Chase Bank
1111 Polaris Parkway
Columbus, OH 43240

$1,971,380,000
$1,330,275,000
$2,595,061

$8,834,000
$189,376,000 0.86% 32

OCC
312-732-4000
www.jpmorganchase.com

James Dimon
CEO
1824

2
Wells Fargo Bank
101 N. Phillips Ave.
Sioux Falls, SD 57104

$1,553,871,000
$1,227,084,000
$4,292,320

$10,313,000
$147,137,000 1.33% 30

OCC
800-956-4442
www.wellsfargo.com

John G. Stumpf
CEO
1852

3
U.S. Bank
425 Walnut St.
Cincinnati, OH 45202

$414,002,247
$307,828,983
$972,528

$2,713,588
$40,786,686 1.34% 31

OCC
513-632-4036
www.usbank.com

Richard K. Davis
CEO
1863

4
Keybank
127 Public Square
Cleveland, OH 44114

$92,480,729
$73,068,664
$271,157

$461,995
$9,981,745 1.00% 11

OCC
216-689-3000
www.key.com

Beth E. Mooney
CEO
1849

5
Compass Bank
1111 Main St., Suite 2800
Kansas City, MO 64105

$82,894,412
$62,659,479
$376,164

$263,339
$11,952,693 0.65% 8

FED
800-239-1996
www.bbvacompass.com

Manuel Sanchez
chairman/CEO
1964

6
Bank of the West
180 Montgomery St.
San Francisco, CA 94104

$72,545,497
$51,400,733
$563,675

$294,138
$11,966,028 0.82% 12

FDIC
800-488-2265
www.bankofthewest.com

Michael Shepherd
CEO
1986

7
First-Citizens Bank
4400 Six Forks Road
Raleigh, NC 27609

$30,803,511
$26,567,251
$33,928

$111,774
$2,788,075 0.73% 2

FDIC
888-323-4732
www.firstcitizens.com 1898

8
BOKF National Association dba Colorado State
Bank and Trust
One Williams Center
Tulsa, OK 74172

$30,615,811
$21,502,228
$31,670

$152,517
$2,788,226 1.02% 1

OCC
800-234-6181
www.csbt.com

Bill Sullivan
CEO
1910

9
TCF National Bank
2508 S. Louise Ave.
Sioux Falls, SD 57106

$19,848,396
$16,001,970
$49,224

$92,845
$2,119,420 0.94% 2

OCC
800-823-2265
www.tcfbank.com

William A. Cooper
CEO
1923

10
First National Bank of Omaha
1620 Dodge St.
Omaha, NE 68197

$17,539,989
$14,358,185
$2,302,812

$102,434
$1,797,352 1.20% 25

OCC
888-530-3626
www.firstnational.com

Bruce Lauritzen
chairman
1857

11
FirstBank
10403 W. Colfax Ave.
Lakewood, CO 80215

$15,123,791
$13,644,880
$2,166,463

$92,706
$1,217,041 1.25% 22

FED
800-964-3444
www.efirstbank.com

John Ikard
CEO/president
1963

12
Great Western Bank
35 First Ave., N.E.
Watertown, SD 57201

$9,758,015
$7,385,335
$633,524

$49,965
$1,550,578 1.03% 13

FDIC
605-886-8401
www.greatwesternbank.com

Ken Karels
CEO/president
1935

13
NBH Bank National Association
1111 Main St., Suite 2800
Kansas City, MO 64105

$4,760,314
$3,858,756
$237,833

$3,744
$608,636 0.15% 7

OCC
888-237-3111
www.nationalbankholdings.com

G. Timothy Laney
CEO/president
2010

14
Vectra Bank Colorado N.A.
2000 S. Colorado Blvd., No. 2-1200
Denver, CO 80222

$3,230,926
$2,824,070
$135,895

$7,028
$347,623 0.46% 4

OCC
800-232-8948
www.vectrabank.com

Bruce K. Alexander
CEO
1905

15
CoBiz Bank
821 17th St.
Denver, CO 80202

$3,131,455
$2,711,851
$308,741

$15,779
$337,151 1.05% 3

FED
303-312-3412
www.cobizbank.com

Steven Bangert; Scott Page
CEOs
1978

16
ANB Bank
3033 E. First Ave.
Denver, CO 80206

$2,414,280
$2,034,070
$69,295

$13,240
$202,948 0.74% 2

FED
866-433-0282
www.anbbank.com

Donald Sturm
CEO
1964

17
Guaranty Bank & Trust Co.
1331 17th St.
Denver, CO 80202

$2,267,328
$1,750,356
$682,136

$10,992
$229,739 1.01% 12

FED
303-298-6977
www.guarantybankco.com

Paul W. Taylor
CEO
1955

18
Sunflower Bank
3025 Cortland Circle
Salina, KS 67401

$1,667,885
$1,345,907
$14,108

$9,054
$191,083 0.77% 1

OCC
888-827-5564
www.sunflowerbank.com

Mollie Hale Carter
CEO/president
1892

19
First National Bank of Santa Fe dba First
National Denver
2101 Mountain Road NW, Suite B
Albuquerque, NM 87104

$1,644,419
$1,328,659
$192,662

$1,250
$258,362 0.15% 4

OCC
505-992-2000
www.milehighbanks.com

Ken McCormick
president
1919

20
Citywide Banks
10660 E. Colfax Ave.
Aurora, CO 80010

$1,265,289
$1,113,879
$45,232

$4,341
$124,561 0.69% 1

FDIC
303-365-3600
www.citywidebanks.com

Kevin Quinn
CEO/president
1963

21
Academy Bank
2835 Briargate Blvd.
Colorado Springs, CO 80920

$873,340
$600,891
$20,727

$2,718
$173,963 1.15% 8

OCC
719-472-1090
www.academybankco.com

John Carmichael
president
1966

22
Colorado East Bank & Trust
100 W. Pearl St.
Lamar, CO 81052

$756,933
$665,667
$191,254

$164
$88,793 0.04% 5

FDIC
719-336-5200
www.coloeast.com

Steve Sherlock
CEO
1905

23
Centennial Bank
13700 E. Arapahoe Road
Centennial, CO 80112

$721,859
$637,764
$54,505

$2,031
$75,131 0.56% 2

FED
303-680-1600
www.centennialbanking.com

Jim Basey
CEO/president
1986

24
First Western Trust Bank
1900 16th St., Suite 1200
Denver, CO 80202

$695,114
$537,003
$165,369

$1,498
$71,115 0.43% 2

FDIC
877-505-1281
www.fwtb.com

Scott C. Wylie
CEO
2004

25
Adams Bank & Trust
315 N. Spruce St.
Ogallala, NE 69153

$647,977
$532,805
$94,357

$3,790
$74,539 1.17% 4

FED
308-284-8401
www.abtbank.com

Todd S. Adams
chairman/CEO
1916

26
Northstar Bank of Colorado
7979 E. Tufts Ave., Suite 850
Denver, CO 80237

$594,503
$478,825
$146,807

$2,606
$110,490 0.86% 7

FED
855-660-3184
www.northstarbankco.com

Stuart Pattison
CEO/president
1980

27
Valley Bank and Trust Co. DBA Western States
Bank
1701 First Ave.
Scottsbluff, NE 69361

$369,216
$331,614
$108,959

$1,421
$36,303 0.83% 3

FDIC
308-632-7500
www.valleybankne.com

John P. Stinner
CEO
1996

28
Amfirst Bank National Association
602 W. B St.
McCook, NE 69001

$261,729
$223,043
$12,923

$1,008
$24,935 0.57% 1

OCC
303-702-9200
www.amfirstbank.com

Mark Korell
president
1906

29
Points West Community Bank
100 E. Third St.
Julesburg, CO 80737

$215,306
$176,738
$81,720

$2,525
$21,612 1.65% 5

FDIC
970-474-3341
www.pwcbank.com

Tom Olson Jr.
CEO
1906

30
Equitable Savings & Loan Association
221 N. Third St.
Sterling, CO 80751

$172,450
$133,188
$2,934

$655
$25,315 0.76% 1

FDIC
970-522-6522
www.equitable-savings.com

Donald "Skip" Koenig Jr.
CEO/president
1921

31
Rawlins National Bank
220 Fifth St.
Rawlins, WY 82301

$169,504
$150,720
$10,793

$175
$14,977 0.16% 1

OCC
800-788-9479
www.rnbonline.com

Richard Chenoweth
president
1898

32
North Valley Bank
9001 N. Washington St.
Thornton, CO 80229

$155,593
$139,596
$9,558

$1,509
$15,847 1.33% 1

FDIC
303-452-5500
www.nvbank.com

Chuck Johnston
president
1963

33
FMS Bank
520 Sherman St.
Fort Morgan, CO 80701

$155,511
$125,000
$37,259

$1,024
$15,009 0.86% 1

FDIC
970-867-3319
www.fmsbank.com

John Sneed
CEO
1982

34
High Plains Bank
329 Main Ave.
Flagler, CO 80815

$134,004
$113,532
$9,004

$1,127
$12,271 1.14% 1

FED
800-984-0010
www.highplainsbank.com

Jim Pieters
CEO/president
1908

35
Wray State Bank dba Windsor State Bank
300 Clay St.
Wray, CO 80758

$115,698
$99,627
$13,011

$235
$11,799 0.42% 1

FDIC
970-332-4111
www.wraystatebank.com

Alan Wilson
president
1977

Source: Federal Deposit Insurance Corp.
ROA based on adjusted net income for Sub S corporations, as stated by FDIC.
1 ROA based on adjusted net income for Sub S corporations, as stated by FDIC.
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$30,803,511
$26,567,251
$33,928

$111,774
$2,788,075 0.73% 2

FDIC
888-323-4732
www.firstcitizens.com 1898

8
BOKF National Association dba Colorado State
Bank and Trust
One Williams Center
Tulsa, OK 74172

$30,615,811
$21,502,228
$31,670

$152,517
$2,788,226 1.02% 1

OCC
800-234-6181
www.csbt.com

Bill Sullivan
CEO
1910

9
TCF National Bank
2508 S. Louise Ave.
Sioux Falls, SD 57106

$19,848,396
$16,001,970
$49,224

$92,845
$2,119,420 0.94% 2

OCC
800-823-2265
www.tcfbank.com

William A. Cooper
CEO
1923

10
First National Bank of Omaha
1620 Dodge St.
Omaha, NE 68197

$17,539,989
$14,358,185
$2,302,812

$102,434
$1,797,352 1.20% 25

OCC
888-530-3626
www.firstnational.com

Bruce Lauritzen
chairman
1857

11
FirstBank
10403 W. Colfax Ave.
Lakewood, CO 80215

$15,123,791
$13,644,880
$2,166,463

$92,706
$1,217,041 1.25% 22

FED
800-964-3444
www.efirstbank.com

John Ikard
CEO/president
1963

12
Great Western Bank
35 First Ave., N.E.
Watertown, SD 57201

$9,758,015
$7,385,335
$633,524

$49,965
$1,550,578 1.03% 13

FDIC
605-886-8401
www.greatwesternbank.com

Ken Karels
CEO/president
1935

13
NBH Bank National Association
1111 Main St., Suite 2800
Kansas City, MO 64105

$4,760,314
$3,858,756
$237,833

$3,744
$608,636 0.15% 7

OCC
888-237-3111
www.nationalbankholdings.com

G. Timothy Laney
CEO/president
2010

14
Vectra Bank Colorado N.A.
2000 S. Colorado Blvd., No. 2-1200
Denver, CO 80222

$3,230,926
$2,824,070
$135,895

$7,028
$347,623 0.46% 4

OCC
800-232-8948
www.vectrabank.com

Bruce K. Alexander
CEO
1905

15
CoBiz Bank
821 17th St.
Denver, CO 80202

$3,131,455
$2,711,851
$308,741

$15,779
$337,151 1.05% 3

FED
303-312-3412
www.cobizbank.com

Steven Bangert; Scott Page
CEOs
1978

16
ANB Bank
3033 E. First Ave.
Denver, CO 80206

$2,414,280
$2,034,070
$69,295

$13,240
$202,948 0.74% 2

FED
866-433-0282
www.anbbank.com

Donald Sturm
CEO
1964

17
Guaranty Bank & Trust Co.
1331 17th St.
Denver, CO 80202

$2,267,328
$1,750,356
$682,136

$10,992
$229,739 1.01% 12

FED
303-298-6977
www.guarantybankco.com

Paul W. Taylor
CEO
1955

18
Sunflower Bank
3025 Cortland Circle
Salina, KS 67401

$1,667,885
$1,345,907
$14,108

$9,054
$191,083 0.77% 1

OCC
888-827-5564
www.sunflowerbank.com

Mollie Hale Carter
CEO/president
1892

19
First National Bank of Santa Fe dba First
National Denver
2101 Mountain Road NW, Suite B
Albuquerque, NM 87104

$1,644,419
$1,328,659
$192,662

$1,250
$258,362 0.15% 4

OCC
505-992-2000
www.milehighbanks.com

Ken McCormick
president
1919

20
Citywide Banks
10660 E. Colfax Ave.
Aurora, CO 80010

$1,265,289
$1,113,879
$45,232

$4,341
$124,561 0.69% 1

FDIC
303-365-3600
www.citywidebanks.com

Kevin Quinn
CEO/president
1963

21
Academy Bank
2835 Briargate Blvd.
Colorado Springs, CO 80920

$873,340
$600,891
$20,727

$2,718
$173,963 1.15% 8

OCC
719-472-1090
www.academybankco.com

John Carmichael
president
1966

22
Colorado East Bank & Trust
100 W. Pearl St.
Lamar, CO 81052

$756,933
$665,667
$191,254

$164
$88,793 0.04% 5

FDIC
719-336-5200
www.coloeast.com

Steve Sherlock
CEO
1905

23
Centennial Bank
13700 E. Arapahoe Road
Centennial, CO 80112

$721,859
$637,764
$54,505

$2,031
$75,131 0.56% 2

FED
303-680-1600
www.centennialbanking.com

Jim Basey
CEO/president
1986

24
First Western Trust Bank
1900 16th St., Suite 1200
Denver, CO 80202

$695,114
$537,003
$165,369

$1,498
$71,115 0.43% 2

FDIC
877-505-1281
www.fwtb.com

Scott C. Wylie
CEO
2004

25
Adams Bank & Trust
315 N. Spruce St.
Ogallala, NE 69153

$647,977
$532,805
$94,357

$3,790
$74,539 1.17% 4

FED
308-284-8401
www.abtbank.com

Todd S. Adams
chairman/CEO
1916

26
Northstar Bank of Colorado
7979 E. Tufts Ave., Suite 850
Denver, CO 80237

$594,503
$478,825
$146,807

$2,606
$110,490 0.86% 7

FED
855-660-3184
www.northstarbankco.com

Stuart Pattison
CEO/president
1980

27
Valley Bank and Trust Co. DBA Western States
Bank
1701 First Ave.
Scottsbluff, NE 69361

$369,216
$331,614
$108,959

$1,421
$36,303 0.83% 3

FDIC
308-632-7500
www.valleybankne.com

John P. Stinner
CEO
1996

28
Amfirst Bank National Association
602 W. B St.
McCook, NE 69001

$261,729
$223,043
$12,923

$1,008
$24,935 0.57% 1

OCC
303-702-9200
www.amfirstbank.com

Mark Korell
president
1906

29
Points West Community Bank
100 E. Third St.
Julesburg, CO 80737

$215,306
$176,738
$81,720

$2,525
$21,612 1.65% 5

FDIC
970-474-3341
www.pwcbank.com

Tom Olson Jr.
CEO
1906

30
Equitable Savings & Loan Association
221 N. Third St.
Sterling, CO 80751

$172,450
$133,188
$2,934

$655
$25,315 0.76% 1

FDIC
970-522-6522
www.equitable-savings.com

Donald "Skip" Koenig Jr.
CEO/president
1921

31
Rawlins National Bank
220 Fifth St.
Rawlins, WY 82301

$169,504
$150,720
$10,793

$175
$14,977 0.16% 1

OCC
800-788-9479
www.rnbonline.com

Richard Chenoweth
president
1898

32
North Valley Bank
9001 N. Washington St.
Thornton, CO 80229

$155,593
$139,596
$9,558

$1,509
$15,847 1.33% 1

FDIC
303-452-5500
www.nvbank.com

Chuck Johnston
president
1963

33
FMS Bank
520 Sherman St.
Fort Morgan, CO 80701

$155,511
$125,000
$37,259

$1,024
$15,009 0.86% 1

FDIC
970-867-3319
www.fmsbank.com

John Sneed
CEO
1982

34
High Plains Bank
329 Main Ave.
Flagler, CO 80815

$134,004
$113,532
$9,004

$1,127
$12,271 1.14% 1

FED
800-984-0010
www.highplainsbank.com

Jim Pieters
CEO/president
1908

35
Wray State Bank dba Windsor State Bank
300 Clay St.
Wray, CO 80758

$115,698
$99,627
$13,011

$235
$11,799 0.42% 1

FDIC
970-332-4111
www.wraystatebank.com

Alan Wilson
president
1977

Source: Federal Deposit Insurance Corp.
ROA based on adjusted net income for Sub S corporations, as stated by FDIC.
1 ROA based on adjusted net income for Sub S corporations, as stated by FDIC.

Researched by Chad Collins
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SMALL BUSINESS LOANS WITH VERUS BANK
HELPING YOU MEET YOUR FINANCIAL NEEDS

mentation and ever-changing nature 
to occur there.”

The reconnaissance also gave 
them a glimpse of potential prob-
lems. “Austin ... had a really great 
branding campaign for music and 
then kind of let its infrastructure 
and its working-class musicians and 
some of its venues sort of crumble 
out from under it,” Elliott said. So the 
Music District is trying to be more 
proactive about addressing issues 
such as affordability, sustainability 
and diversity in an effort to avoid a 
similar fate.

Elliott says he is excited about 
finding himself in the middle of a 
well-established music culture in Fort 
Collins. “It’s been this really vibrant, 
wonderful place for a long time,” he 
noted. “We just happen to be in a posi-
tion to bring some of that together, 
maybe provide a center of gravity or 
a hub for it all.” And early interest is 
high, with more than 2,200 workshop 
attendees and visitors reported since 
the doors opened.

Both Elliott and Scharf feel the 
Music District is a natural extension 
of the Bohemian Foundation’s belief 
that strong communities are vital, and 
that music is a powerful tool to help 
bring communities together.

“In some ways, it’s trying to change 
some of the paradigms of the music 
business as it’s been done for a long 
time,” Scharf said. “That’s an uphill 
battle, but we’re fortunate that we 
have an opportunity to give it a try.”

Music District, from 6

Local Banks
Ranked by total assets 6/30/2015

Rank Bank

Total assets (000s)
Total deposits (000s)
Deposits in region (000s)

Net income (000s)
Equity capital (000s) Return on Assets1

No. of local
branches
Regulatory agency

Phone
Website

Person in charge
Title
Year founded

1
Bank of Colorado
1609 E. Harmony Road
Fort Collins, CO 80525

$2,879,032
$2,353,126
$777,430

$22,643
$280,357 1.04% 11

FDIC
970-206-1160
www.bankofcolorado.com

Shawn Osthoff
president
1900

2
Home State Bank
2695 W. Eisenhower Blvd.
Loveland, CO 80537

$860,175
$704,165
$704,165

$4,719
$72,273 0.92% 11

FDIC
970-203-6100
www.homestatebank.com

Harry J. Devereaux
president/CEO
1950

3
Valley Bank & Trust
4900 E. Bromley Lane, Suite 100
Brighton, CO 80601

$294,751
$266,851
$56,420

$945
$26,272 0.63% 2

FDIC
303-659-5450
www.valleybankandtrust.com 1978

4
Verus Bank of Commerce
3700 S. College Ave., Unit 102
Fort Collins, CO 80525

$281,947
$222,271
$222,271

$2,409
$41,309 1.76% 1

FED
970-267-6564
www.verusboc.com

Mark Kross; Gerard Nalezny
CEOs
2005

5
AMG National Trust Bank
1155 Canyon Blvd., Suite 310
Boulder, CO 80302

$279,964
$251,382
$246,960

$2,358
$25,910 1.63% 1

OCC
303-447-8877
www.amgnational.com

Sheryl Bollinger
president/CEO/general
counsel
1976

6
Advantage Bank
1475 N. Denver Ave.
Loveland, CO 80538

$263,660
$239,612
$239,612

$1,216
$17,896 0.92% 3

FDIC
970-613-1982
www.advantagebanks.com

Tom Chinnock
CEO
2000

7
Farmers Bank
119 First St.
Ault, CO 80610

$226,185
$198,685
$198,685

$2,437
$27,180 1.35% 2

FED
970-834-2121
www.farmersbank-weld.com

Fred J. Bauer
president
2001

8
Summit Bank & Trust
2002 E. Coalton Road
Broomfield, CO 80027

$152,672
$122,928
$90,878

$224
$14,021 0.32% 2

FDIC
303-460-4718
www.summitbt.com

John Rhoades
CEO/president
2006

9
Cache Bank and Trust
4601 W. 20th St.
Greeley, CO 80634

$150,159
$126,039
$119,139

$156
$13,782 0.21% 2

FDIC
970-351-8600
www.cachebankandtrust.com

Byron W. Bateman
CEO/president
1996

10
First FarmBank
2939 65th Ave.
Greeley, CO 80634

$134,890
$119,060
$95,123

$448
$13,123 0.67% 2

FDIC
970-346-7900
www.firstfarmbank.com

Daniel Allen
president
2007

11
FlatIrons Bank
1095 Canyon Blvd., Suite 100
Boulder, CO 80302

$127,563
$103,574
$103,574

$858
$13,537 1.02% 2

FED
303-530-4999
www.flatironsbank.com

Kyle Heckman
president
2001

12
Bank of Estes Park
255 Park Lane
Estes Park, CO 80517

$115,092
$103,445
$103,445

$291
$11,116 0.35% 3

FDIC
970-586-4485
www.bankofestespark.com

David G. Taylor
CEO/president
1965

Source: Federal Deposit Insurance Corp.
1 ROA based on adjusted net income for Sub S corporations, as stated by FDIC. Researched by Chad Collins
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Rotary Club

Get all the details at www.centennial.rotary.org.
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“We should not live for ourselves alone,
but for the joy in doing good for others.”

The Rotary Foundation stands at the forefront of 
humanitarian service, having supported thousands of 
projects to provide clean water, ght disease, promote 

peace, and provide people with basic education — and one 
historic project dedicated to eradicating polio worldwide. 
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Credit Unions
Ranked by total assets 9/30/2016

Rank Company Total assets Shares & deposits Loan amounts Net income (loss)

No. of members
No. of employees
No. of branches

CEO / Year Chartered
Phone
Website

1
Security Service Federal Credit Union
16211 La Cantera Parkway
San Antonio, TX 78256

$9,351,334,067 $7,134,798,181 $8,495,911,602 $35,957,098
737,528
1,674
71

James Laffoon / 1956
210-476-4000
www.ssfcu.org

2
First Tech Federal Credit Union
1335 Terra Bella Ave.
Mountain View, CA 94043

$9,293,562,403 $6,209,174,210 $6,802,998,933 $84,012,421
457,100
1,220
40

Greg Mitchell / 1970
855-855-8805
www.firsttechfed.com

3
ENT
7250 Campus Drive
Colorado Springs, CO 80920

$4,744,695,248 $3,645,075,005 $3,490,205,801 $40,099,487
276,877
649
29

Randy Bernstein / 1957
719-574-1100
www.ent.com

4
State Farm Insurance Co. Credit Union
1 State Farm Plz SB-1
Bloomington, IL 61710

$3,996,947,879 $3,463,937,305 $923,434,275 $21,841,998
131,893
151
23

Tom DeWitt / 1936
309-766-6001/309-766-1245
www.statefarmfcu.com

5
Public Service Credit Union
9990 Park Meadows Drive
Lone Tree, CO 80124

$2,007,460,144 $1,564,235,437 $1,523,237,586 $21,093,908
197,742
430
28

Todd Marksberry / 1938
303-691-2345
www.pscu.org

6
Elevations Credit Union
2300 55th St.
Boulder, CO 80301

$1,721,085,823 $1,424,781,854 $1,276,712,137 $20,265,886
120,283
420
12

Gerry Agnes / 1952
303-443-4672
www.elevationscu.com

7
Anheuser-Busch Employees Credit Union
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Credit Unions
Ranked by total assets 9/30/2016

Rank Company Total assets Shares & deposits Loan amounts Net income (loss)

No. of members
No. of employees
No. of branches

CEO / Year Chartered
Phone
Website

1
Security Service Federal Credit Union
16211 La Cantera Parkway
San Antonio, TX 78256

$9,351,334,067 $7,134,798,181 $8,495,911,602 $35,957,098
737,528
1,674
71

James Laffoon / 1956
210-476-4000
www.ssfcu.org

2
First Tech Federal Credit Union
1335 Terra Bella Ave.
Mountain View, CA 94043

$9,293,562,403 $6,209,174,210 $6,802,998,933 $84,012,421
457,100
1,220
40

Greg Mitchell / 1970
855-855-8805
www.firsttechfed.com

3
ENT
7250 Campus Drive
Colorado Springs, CO 80920

$4,744,695,248 $3,645,075,005 $3,490,205,801 $40,099,487
276,877
649
29

Randy Bernstein / 1957
719-574-1100
www.ent.com

4
State Farm Insurance Co. Credit Union
1 State Farm Plz SB-1
Bloomington, IL 61710

$3,996,947,879 $3,463,937,305 $923,434,275 $21,841,998
131,893
151
23

Tom DeWitt / 1936
309-766-6001/309-766-1245
www.statefarmfcu.com

5
Public Service Credit Union
9990 Park Meadows Drive
Lone Tree, CO 80124

$2,007,460,144 $1,564,235,437 $1,523,237,586 $21,093,908
197,742
430
28

Todd Marksberry / 1938
303-691-2345
www.pscu.org

6
Elevations Credit Union
2300 55th St.
Boulder, CO 80301

$1,721,085,823 $1,424,781,854 $1,276,712,137 $20,265,886
120,283
420
12

Gerry Agnes / 1952
303-443-4672
www.elevationscu.com

7
Anheuser-Busch Employees Credit Union
1001 Lynch St.
St. Louis, MO 63118

$1,622,264,311 $1,316,085,016 $1,330,540,418 $8,215,824
123,466
355
30

Robert McKay / 1939
314-771-7700
www.abecu.org

8
Credit Union of Colorado
1390 N. Logan St.
Denver, CO 80203

$1,359,737,750 $1,199,009,197 $761,327,413 $3,766,264
112,171
295
15

Terry Leis / 1934
303-832-4816
www.cuofco.org

9
Premier Members Credit Union
5505 Arapahoe Ave.
Boulder, CO 80303

$904,943,546 $770,303,045 $680,718,179 $4,908,947
64,199
214
17

Rick Allen / ; Carlos Pacheco /
303-442-8850
www.pmcu.org

10
Blue1

114 E. Seventh Ave.
Cheyenne, WY 82001

$899,334,596 $745,992,978 $746,912,163 $3,213,001
72,255
241
12

Stephanie Teubner / 1951
307-432-5400
www.bluefcu.com

11
Weld Schools Credit Union
2555 47th Ave.
Greeley, CO 80634

$67,267,412 $61,005,286 $32,303,681 $216,092
5,724
19
1

Connie Cannone / 1936
970-330-9728
www.weldschoolscu.com

12
Northern Colorado Credit Union
2901 S. 27th Ave.
Greeley, CO 80631

$50,846,948 $43,959,203 $32,285,270 $45,611
3,585
9
2
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970-330-3900
www.northerncoloradocu.org
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1001 Lynch St.
St. Louis, MO 63118

$1,622,264,311 $1,316,085,016 $1,330,540,418 $8,215,824
123,466
355
30

Robert McKay / 1939
314-771-7700
www.abecu.org

8
Credit Union of Colorado
1390 N. Logan St.
Denver, CO 80203

$1,359,737,750 $1,199,009,197 $761,327,413 $3,766,264
112,171
295
15

Terry Leis / 1934
303-832-4816
www.cuofco.org

9
Premier Members Credit Union
5505 Arapahoe Ave.
Boulder, CO 80303

$904,943,546 $770,303,045 $680,718,179 $4,908,947
64,199
214
17

Rick Allen / ; Carlos Pacheco /
303-442-8850
www.pmcu.org

10
Blue1

114 E. Seventh Ave.
Cheyenne, WY 82001

$899,334,596 $745,992,978 $746,912,163 $3,213,001
72,255
241
12

Stephanie Teubner / 1951
307-432-5400
www.bluefcu.com

11
Weld Schools Credit Union
2555 47th Ave.
Greeley, CO 80634

$67,267,412 $61,005,286 $32,303,681 $216,092
5,724
19
1

Connie Cannone / 1936
970-330-9728
www.weldschoolscu.com

12
Northern Colorado Credit Union
2901 S. 27th Ave.
Greeley, CO 80631

$50,846,948 $43,959,203 $32,285,270 $45,611
3,585
9
2

Russ Dalke / 1935
970-330-3900
www.northerncoloradocu.org

13
Shambhala
100 Arapahoe Ave., Suite 8
Boulder, CO 80302

$2,242,628 $2,056,465 $1,741,757 $3,203
368
1
N/A

Robert Sutherland / 1976
303-444-9003
www.shambhalacreditunion.org

Source: National Credit Union Administration
1 Formerly Warren Federal Credit Union and Community Financial Credit Union Researched by BizWest

Credit Unions
Ranked by total assets 9/30/2016

Rank Company Total assets Shares & deposits Loan amounts Net income (loss)

No. of members
No. of employees
No. of branches

CEO / Year Chartered
Phone
Website

1
Security Service Federal Credit Union
16211 La Cantera Parkway
San Antonio, TX 78256

$9,351,334,067 $7,134,798,181 $8,495,911,602 $35,957,098
737,528
1,674
71

James Laffoon / 1956
210-476-4000
www.ssfcu.org

2
First Tech Federal Credit Union
1335 Terra Bella Ave.
Mountain View, CA 94043

$9,293,562,403 $6,209,174,210 $6,802,998,933 $84,012,421
457,100
1,220
40

Greg Mitchell / 1970
855-855-8805
www.firsttechfed.com

3
ENT
7250 Campus Drive
Colorado Springs, CO 80920

$4,744,695,248 $3,645,075,005 $3,490,205,801 $40,099,487
276,877
649
29

Randy Bernstein / 1957
719-574-1100
www.ent.com

4
State Farm Insurance Co. Credit Union
1 State Farm Plz SB-1
Bloomington, IL 61710

$3,996,947,879 $3,463,937,305 $923,434,275 $21,841,998
131,893
151
23

Tom DeWitt / 1936
309-766-6001/309-766-1245
www.statefarmfcu.com

5
Public Service Credit Union
9990 Park Meadows Drive
Lone Tree, CO 80124

$2,007,460,144 $1,564,235,437 $1,523,237,586 $21,093,908
197,742
430
28
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Banks, Ranked by Deposits
Banks with local branches, ranked by in-market deposits

Rank Bank
Deposits in Market June 2015 (000s)
Market Share

Assets March 2015 (000s)
Assets March 2014 (000s)

FDIC Number
No. of local branches
Corporate website

Person in charge
Title
Year founded

1
JPMorgan Chase Bank
1111 Polaris Parkway
Columbus, OH 43240

$1,330,275,000
13%

$1,971,380,000
$1,970,450,000

628
32
www.jpmorganchase.com

James Dimon
CEO
1824

2
Wells Fargo Bank
101 N. Phillips Ave.
Sioux Falls, SD 57104

$1,227,084,000
22%

$1,553,871,000
$1,388,274,000

3511
30
www.wellsfargo.com

John G. Stumpf
CEO
1852

3
U.S. Bank
425 Walnut St.
Cincinnati, OH 45202

$307,828,983
5%

$414,002,247
$367,103,430

6548
31
www.usbank.com

Richard K. Davis
CEO
1863

4
Keybank
127 Public Square
Cleveland, OH 44114

$73,068,664
1%

$92,480,729
$88,164,989

17534
11
www.key.com

Beth E. Mooney
CEO
1849

5
Compass Bank
1111 Main St., Suite 2800
Kansas City, MO 64105

$62,659,479
2%

$82,894,412
$4,889,407

19048
8
www.bbvacompass.com

Manuel Sanchez
chairman/CEO
1964

6
Bank of the West
180 Montgomery St.
San Francisco, CA 94104

$51,400,733
3%

$72,545,497
$67,725,004

3514
12
www.bankofthewest.com

Michael Shepherd
CEO
1986

7
First-Citizens Bank
4400 Six Forks Road
Raleigh, NC 27609

$26,567,251
0%

$30,803,511
N/A

11063
2
www.firstcitizens.com

1898

8
BOKF National Association dba
Colorado State Bank and Trust
One Williams Center
Tulsa, OK 74172

$21,502,228
0%

$30,615,811
$27,159,713

4214
1
www.csbt.com

Bill Sullivan
CEO
1910

9
TCF National Bank
2508 S. Louise Ave.
Sioux Falls, SD 57106

$16,001,970
0%

$19,848,396
$18,809,172

28330
2
www.tcfbank.com

William A. Cooper
CEO
1923

10
First National Bank of Omaha
1620 Dodge St.
Omaha, NE 68197

$14,358,185
12%

$17,539,989
$16,239,245

5452
25
www.firstnational.com

Bruce Lauritzen
chairman
1857

11
FirstBank
10403 W. Colfax Ave.
Lakewood, CO 80215

$13,644,880
11%

$15,123,791
$13,979,963

18714
22
www.efirstbank.com

John Ikard
CEO/president
1963

12
Great Western Bank
35 First Ave., N.E.
Watertown, SD 57201

$7,385,335
3%

$9,758,015
$9,270,904

15289
13
www.greatwesternbank.com

Ken Karels
CEO/president
1935

13
NBH Bank National Association
1111 Main St., Suite 2800
Kansas City, MO 64105

$3,858,756
1%

$4,760,314
$4,889,407

59052
7
www.nationalbankholdings.com

G. Timothy Laney
CEO/president
2010

14
Vectra Bank Colorado N.A.
2000 S. Colorado Blvd., No. 2-1200
Denver, CO 80222

$2,824,070
1%

$3,230,926
$2,606,013

2993
4
www.vectrabank.com

Bruce K. Alexander
CEO
1905

15
CoBiz Bank
821 17th St.
Denver, CO 80202

$2,711,851
2%

$3,131,455
$2,818,763

22683
3
www.cobizbank.com

Steven Bangert; Scott Page
CEOs
1978

16
Bank of Colorado
1609 E. Harmony Road
Fort Collins, CO 80525

$2,353,126
4%

$2,879,032
$2,527,421

16980
11
www.bankofcolorado.com

Shawn Osthoff
president
1900

17
ANB Bank
3033 E. First Ave.
Denver, CO 80206

$2,034,070
0%

$2,414,280
$2,091,727

19220
2
www.anbbank.com

Donald Sturm
CEO
1964

18
Guaranty Bank & Trust Co.
1331 17th St.
Denver, CO 80202

$1,750,356
3%

$2,267,328
$1,957,127

17482
12
www.guarantybankco.com

Paul W. Taylor
CEO
1955

19
Sunflower Bank
3025 Cortland Circle
Salina, KS 67401

$1,345,907
0%

$1,667,885
$1,682,809

4767
1
www.sunflowerbank.com

Mollie Hale Carter
CEO/president
1892

20
First National Bank of Santa Fe
dba First National Denver
2101 Mountain Road NW, Suite B
Albuquerque, NM 87104

$1,328,659
1%

$1,644,419
$762,731

2239
4
www.milehighbanks.com

Ken McCormick
president
1919

21
Citywide Banks
10660 E. Colfax Ave.
Aurora, CO 80010

$1,113,879
0%

$1,265,289
$1,203,465

19858
1
www.citywidebanks.com

Kevin Quinn
CEO/president
1963

22
Home State Bank
2695 W. Eisenhower Blvd.
Loveland, CO 80537

$704,165
4%

$860,175
$739,503

16902
11
www.homestatebank.com

Harry J. Devereaux
president/CEO
1950

23
Colorado East Bank & Trust
100 W. Pearl St.
Lamar, CO 81052

$665,667
1%

$756,933
$751,459

3027
5
www.coloeast.com

Steve Sherlock
CEO
1905

Market includes Boulder, Broomfield, Larimer and Weld counties. Researched by Chad Collins
Source: FDIC
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H E A L T H C A R E

Direct Primary Care makes wellness pay
By Dallas Heltzell
news@bizwest.com

Last month, Dr. Cory Carroll, who 
has been in family practice for nearly 
25 years, made a momentous decision 
that was at once scary and exciting.

He dropped Medicare.
Instead, Foothills Family Care 

LLC is now joining a growing list of 
practices that are fully invested in 
the “Direct Primary Care” model, in 
which patients pay a monthly mem-
bership fee instead of paying for ser-
vices.

He began the transition in January 
by trying a hybrid business plan that 
still incorporated fees for services but 
morphed slowly to the new paradigm.

“There was a lot of fear involved. 
This is a new model,” Carroll said. 
“When you talk to experts, they say 
with the typical transition for an 
established practice, only about 10 to 
20 percent of patients will sign up. So 
as an established doctor, as I was, with 
a full panel, I would lose on average 80 
to 90 percent of patients. There’s the 
newness, the patients not wanting to 
pay an extra fee.”

But Carroll was willing to try, and 
added that it wasn’t a case of teach-
ing an old dog new tricks. “I’ve always 
been a new dog in an old dog’s body,” 
he said.

 “When I started the transition, I 
initially had about 175 to 180 patients 
in Direct Primary Care, about 20 per-
cent. But with the pricing I developed, 
I needed 300 to 320 patients to break 
even — to cover salaries for employees 
and myself and all the overhead. As I 
was moving my business model this 
year, I wasn’t spending a lot of effort in 
marketing, so my growth in the Direct 
Primary Care practice was stagnant.

“So what I found, with continuing 
with Medicare, I was not able to meet 
expenses as we moved into the sixth, 
seventh, eighth month of the experi-
ment,” Carroll said. “Besides, the cur-
rent insurance model was more bur-
densome, regulatory and frustrating, 
and for a small solo-doctor practice it 
was impossible to manage.

“So I could either scrap it all and 
go back to the insanity or dive in full 
force.”

He finally realized he had no choice 
but to cut the cord.

“The day before I needed to give 
Medicate my opt-out notice, I did it — 
and it was a good decision.”

What happened?
“It went quite well,” Carroll said. 

“When I gave notice to my Medicare 
population, there was some anger, 
some frustration — but surprisingly, 
and graciously, many of my Medicare 
patients understood the frustration 
and wanted to support and maintain 
a presence in my practice.”

He retained about 25 percent of his 
patients including half his Medicare 
clients, and his patient rolls now are 
approaching 300.

“It’s still novel, different, perhaps 
scary — especially to providers,” Car-
roll said, “but it allows me to be much 
more focused on patient care.”

The insurance system required 
face-to-face encounters between doc-
tors and patients, Carroll said, but he 
can now talk with them in ways that 
are convenient for them — includ-
ing Facetime or Skype. “They get to 
dictate, up to a point, how I can serve 
them,” he said. “There’s no reason for 
me to physically force them to come to 
my office. I had two 20-minute phone 
conversations with patients today.

“I still schedule it,” he said. “It’s an 
appointment for me, but instead of a 
waiting room of people who have had 
to take off work and sit for God knows 
how long out there, they can do it from 
home. It’s exciting because it’s a better 
way to take care of patients.”

Under the Direct Primary Care 
models, Carroll’s patients pay a varied 
monthly fee: $15 for patients younger 
than 18, $40 for ages 18 to 39, $55 for 
those 39 to 65, and $70 a month for 
those older than 65. There’s a 15 per-
cent discount for couples and families, 
one month free if a year’s service is 
purchased, and a 10 percent discount 
if patients meet health criteria such 
as having an ideal body weight, being 
a nonsmoker, or eating a plant-based 
diet.

“I’ll likely increase that to 20 per-
cent as more patients succeed,” Car-
roll said.

The new model allows Carroll to 
“focus a lot of my practice on preven-
tion — how to avoid type 2 diabetes, 
hypertension.”

It also works better for his bottom 
line, Carroll said.

“If my patients are healthy and I 
only make money if they come to me 
when they’re ill, I don’t make a lot of 
money,” he said. “There’s no incentive 
to transition from sick to health. I still 
get compensated for this work, where-
as with the fee-for-service model you 
lose money.”

That payment model isn’t rigid for 
Direct Primary Care practices, which 
adds an extra bit of consumer-friendly 
competition to the field. 

“I’ve heard at different conferences 
that if you’ve seen one direct-care 
office, you’ve seen one,” said Ginnie 
Meyers, wellness partner at Founda-
tion Health in Boulder. “Everyone’s a 
little different.”

Foundation charges $175 a month 
across the board or $150 if payment 
is made quarterly, plus a $25 discount 
for dependents. The practice still sup-
ports those with insurance, especially 
to cover major procedures its clinic 

can’t do.
“Companies also might be inter-

ested in having this as a supplement 
to whatever they have,” Meyers said. 
“Brokers are setting up an insurance 
plan that will look exactly the same 
as a typical fully insured plan — with 
deductible, copays, a gamut of bells 
and whistles – but the difference is 
that it’s a partially self-funded plan. 
The employer would pay the doctors 
through a third-party administra-
tor up to a certain amount, whatever 
they’ve budgeted. If they don’t pay 
that amount, it goes into an escrow 
account — a ‘claims reserve.’ If they 
don’t use it, they get it back. It’s a way to 
reward employers for getting healthy.

“We’ve had a lot of companies sav-
ing a lot of money. We had one client 
group of 60 who got $52,000 in claims 
reserve back.”

But with other practices also using 
the model, “we have to be different 
from your primary doctor — longer 
visits, more one-no-one, focus on gen-
eral well-being. Every part of your life 
is taken care of.”

Most phenomenally in terms of 
what American patients are used 
to, she said, “most visits might last 
anywhere from one to three hours. 
Patients are in the waiting room less 

than five minutes and then in the 
clinic as long as they need to be.

“We’re really structured in a way 
that providers can practice medicine 
in the ways they really thought they 
were going to when they went to medi-
cal school.”

Whereas a typical primary-care 
office might have 2,500 to 4,500 
patients per provider, Meyers said, “we 
cap our patient load at 1,000 among 
all our providers.” After making the 
transition in February 2014, she said, 
“We broke even in under two years.”

Both Meyers and Carroll expressed 
frustration as rates of obesity, diabe-
tes and hypertension increase in the 
country.

“We were treating symptoms, not 
helping patients understand that what 
they eat is the main driver of disease,” 
Carroll said. “The medical model is 
still enmeshed with pharmaceutical 
solutions.

“I was a practicing engineer before 
med school,” he said, “and the phrase 
‘We don’t know’ is frustrating to an 
engineer because we needed to know 
how something worked before we 
built it. That’s why we have to under-
stand the critical importance of what 
you eat and how your body exists.

“That’s what we’re doing now. We 
give them facts and evidence, and 
then their diabestes, blood pressure, 
cholesterol all get better. Direct prima-
ry care allows me to emphasize that, 
100 percent,  and still get reimbursed.

“This model moves us away from 
that ‘Here’s your pill, here’s your next 
appointment’ scenario.”

For catastrophic care, plans such as 
Liberty Direct are available, he said. 
It’s not compliant with the Afford-
able Care Act because it doesn’t cover 
some pre-existing conditions, but it 
still meets Internal Revenue Service 
requirements that allow taxpayers to 
avoid the penalty the ACA charges.

“It’s a nice option for small busi-
nesses struggling with insurance 
costs,” he said. “They will count that 
as insurance.”

Carroll acknowledged that with 
a monthly fee covering all services, 
there could be some abuse — but he 
figures it balances out.

“Some may need more care while 
others need less,” he said. “If I’m smart 
I can take care of all of them, make 
a living and be sustainable. I’m very 
satisfied with my financials.”

He figures he could hire an exercise 
coach, host group yoga classes and 
bring in a chef who teaches healthy 
meal planning in the office.

“I told a patient today that if I’m 
successful, we’ll take him off three 
drugs in the next year, which basically 
could pay for my monthly fee,” Carroll 
said. “As they get healthier, I’m going 
to charge them less money.”

Local DPC providers
Some Direct Primary Care providers in the 
Boulder Valley and Northern Colorado:

Nextera Healthcare
North Vista Medical Center, 3601 Arapahoe 
Ave., Boulder
4943 Colorado Highway 52, Frederick
275 S. Main St., Suite 201, Longmont
NexteraHealthcare.com

Hinman Family Practice
1350 Tulip St., Longmont

Cloud Medical Center
Lofts at the Peloton, 38th Street and Arapahoe 
Avenue, Boulder
Highland City Club, Ninth Street and Arapahoe 
Avenue, Boulder
Prospect New Town, 2017 One Hundred Year 
Party Court, Longmont
Cloudmedical.io

Foothills Family Care LLC
1032 Luke St., Suite 1, Fort Collins
Cory D. Carroll, MD, 970-221-5858
Foothillsfamilycarellc.com

Foundation Health
1949 Pearl St., Boulder
Experiencewell.com

Robertson Street Family Practice LLC
831 Commodore Place, Fort Collins
970-481-0527

http://www.bizwest.com
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kp.org/choosebetter

You don’t profit 
from sick employees. 
Why does your  
health provider?

A BETTER WAY TO TAKE CARE OF BUSINESS

In an industry built on fee-for-service care, Kaiser Permanente 
succeeds because we’re built around prevention and the 
highest quality care. One Harvard Business Review article 
described our care as “untainted by any economic conflict  
of interest.”* And an industry report by The Economist said  
we promote economy and quality care with “no financial  
motive to order unnecessary procedures.”†

Choose better. Choose Kaiser Permanente.

*   Lew McCreary, “Kaiser Permanente’s Innovation on the Front Lines,”  
Harvard Business Review, September 2010.

†  ”Another American Way,” The Economist, May 1, 2010.
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Neighbors Health enters crowded
Greeley emergency market

by Curt MacDougall
news@bizwest.com

GREELEY – Another player is step-
ping into the emergency-care arena in 
Northern Colorado, as Houston-based 
Neighbors Health System prepares to 
open a stand-alone emergency room 
in Greeley next month.

The company operates 29 facili-
ties in its home base of Texas and is 
expanding into Colorado in a big way, 
with free-standing emergency depart-
ments under construction in Aurora 
and Pueblo, as well as Greeley.

It’s a trend that has seen tremen-
dous growth in the last decade or so. 
A recent report from Medpac, a non-
partisan agency advising Congress 
on Medicare issues, showed that hos-
pital-affiliated stand-alone facilities 
increased 76 percent between 2008 
and 2015. Additionally, 172 indepen-
dent freestanding emergency centers 
have been built since 2010, mainly in 
Texas, Arizona and Colorado.

And Greeley serves as a micro-
cosm of that trend. Currently, Banner 
Health’s North Colorado Medical Cen-
ter operates a traditional emergency 
room at its 16th Street location, while 
both University of Colorado Health 
and Banner now have free-standing 
emergency departments in the city. 

With another traditional emergency 
room on the way as part of UCHealth’s 
new hospital slated to open on Gree-
ley’s west side in 2018, Neighbors 
Health will make for five emergency 
departments in the community.

As the only independent facility on 
that list, Neighbors Health believes it 
can find a niche.

“We need hospitals in the area 
for admissions of our patients and 
transfers to them, if the patient needs 
ongoing care that we can’t provide, 
but we don’t really view it as a com-
petitor in the market,” said Maureen 
Fuhrmann, chief development officer 
with Neighbors. “Now, if there were 
four or five independent models oper-
ating, that would probably be a market 
we would stay away from.”

Fuhrmann said Neighbors Health 
provides a unique experience for 
patients. “What we do different from 
a traditional hospital (is), we have the 
capacity and the time to see patients, 
coordinate their care, give them fol-
low-up, and that ultimately results 
in reducing unnecessary admissions 
and helps reduce health-care costs.”

Part of that experience involves 
less waiting. The facility will come 
with a full-service lab on-site to help 
expedite test results. “We also have 
immediate access to CT Scan and 

radiology,” Fuhrmann said. “Patients 
don’t have to go to another floor or 
(get) wheeled around the hospital. 
They’re right there in the department. 
So there are a lot of procedures we 
have that allow us to treat the patient 
more efficiently and discharge them 
quicker.”

Health-care officials say they are 
simply following the demographics, 
which saw Weld County’s popula-
tion increase by more than 50 percent 
between 2000 and 2015. “Our goal is 
about providing access to care close 
to home,” said Marilyn Schock, chief 
operating officer of Poudre Valley 
Hospital in Fort Collins and Medical 
Center of the Rockies in Loveland. “As 
the population was really growing 
in Greeley, there was nothing on the 

west side of town, and that was why 
we decided to build our free-standing 
emergency department over there.”

That growth is also the impetus 
behind the new UCHealth hospital in 
Greeley, which Schock will head once 
it’s complete. “We have many people 
from Greeley proper but also from 
Weld County at large that utilize our 
services, with many of them coming 
to Medical Center of the Rockies,” she 
noted. “So [the new hospital] meets a 
current demand, but it’s also meet-
ing the future demands in regards 
to the estimates that we’re hearing 
about population growth in the whole 
region.”

But Margo Karsten, CEO for Banner 
Health’s facilities in Northern Colo-
rado, thinks the Greeley market is get-
ting crowded. “I would say it’s highly 
competitive,” she said. “We’re seeing 
it nationally and locally. I think all 
health systems are trying to improve 
access to the community, and I believe 
there’s an over-saturation of free-
standing emergency rooms.”

Yet the increased competition 
doesn’t seem to be applying the typical 
downward pressure on the cost of ser-
vices. Just the opposite, in some cases. 
Federal law prohibits independent 
facilities such as Neighbors Health 
from accepting Medicare or Medicaid, 

“Patients don’t have to 
go to another floor or 
(get) wheeled around the 
hospital. They’re right 
there in the department.”
Maureen Fuhrmann, chief 
development officer with  
Neighbors Health Systems 
 

CHRISTOPHER WOOD/BIZWEST

Neighbors Health System, based in Houston, will open its freestanding emergency department in Greeley in December.
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Name Location City Sq. feet Date

Fort Collins Emergency Center 4858 S. College Ave. Fort Collins 8000 Early 2017

UCHealth 4630 Snow Mesa 
Drive

Fort Collins 17000 Opened  
October 2015

Banner North Colorado 
Emergency Care

2000 70th Ave. Greeley N/A Opened  
August 2012

Neighbors Health System 20th Street & 35th 
Avenue

Greeley 8400 N/A

UCHealth 6906 W. 10th St. Greeley 22000 Opened  
November 2012

UCHealth/Adeptus Health Inc. 2101 Main St. Longmont 7,000 Opened  
March 2016

UCHealth/Adeptus Health Inc. 5965 Firestone Blvd. Firestone 6500 Opened June 2014

Longmont United Hospital/
Centura

4943 Colorado  
Highway 52

Frederick 12000 Opening  
June 2016

UCHealth/Adeptus Health Inc. 875 W. 136th Ave. Broomfield 6600 Opened July 2014

UCHealth Emergency and 
Surgery Center

6906 West. 10th St. Greeley

1

2

3

4

5

6

7

8

9

171 W. Harmony Road, Suite #102
Fort Collins, CO 80526

970-223-1999

Lisa Myers, NP-C 
Owner

BioTe Certified 
Hormone 

Replacement 
Therapy Practitioner

Now you have an alternative for non-emergency 
procedures from minor accidents and illnesses.

We are open 7 days a week

Quality, Affordable Health Care

Professional Care
For You and Your Family’s Health.

www.thehealthcareclinic.org

which can lead to unexpectedly high 
bills. In fact, a recent study by the Cen-
ter for Improving Value in Health Care, 
a nonprofit that monitors health-care 
costs in Colorado, found that patients 
at free-standing emergency depart-
ments could pay up to 10 times more 
for treatment than at a typical urgent-
care center. 

Another problem is that patients 
may not realize the dif ference 
between the various facilities. “Due 
to their stand-alone buildings and 
similarity to non-emergency options, 
it is possible for consumers to mistake 
an FSED for an urgent care center,” the 
CIVHC report states.

Karsten echoes that concern. “I 
worry ... for the elderly in our commu-
nity, it can get confusing on where to 
go to in that emergent situation, when 

you see emergency rooms all over,” 
she said. “We plan to do some good 
communication in the community on 
helping people understand all these 
different access points and making 
sure we keep them safe as they’re see-
ing all the different places to go to.”

And rather than compete for emer-
gency-room patients, Karsten said 
that Banner will be taking a different 
approach when it comes to the North-
ern Colorado market. “We’re trying to 
keep people healthy,” she said. “We 
want to get people the care they need 
when they need it and try to avoid 
emergency visits.”

Neighbors Health Systems expects 
to open the eight- to 10- bed unit at 
the corner of 35th Avenue and 20th 
Street in Greeley by the second week 
of December.
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BCH Foundation’s Besser eyes ‘ambitious’ goals

By Elizabeth Gold
news@bizwest.com

BOULDER — As incoming presi-
dent of the Boulder Community 
Health Foundation, Grant Besser is 
focused on fueling the momentum for 
the fund-raising arm of Boulder Com-
munity Health. 

The foundation seeks to enhance 
the quality and availability of health-
care services in Boulder and Broom-
field counties.  The means of doing 
that include providing health-related 
public education, as well as generating 
and administering charitable gifts to 
the local not-for-profit, community-
owned hospital and health system, 
Boulder Community Health.

“Grant is a visionary,” said Dee 
Perry, a member of the foundation 
board of directors who served as its 
interim president.  “A lot of people 
had more-traditional fund-raising 
backgrounds, but we’re realizing that 
in today’s philanthropic market, it’s 
necessary to be able to identify mul-
tiple ways to raise money, rather than 
sticking to just the typical kinds of 
campaigns.”

Besser’s background includes 
working as chief marketing officer 
with Teach for America, marketing 
director with Yahoo! and vice presi-
dent of international marketing with 
Warner Bros.

He sees the new position as a good 
blend of his skills from the social-
impact sector and the corporate 
arena.  “What’s in common with all of 
these is that they’re based on relation-
ship building with both organizations 
and individuals,” he said. 

The Boulder Community Health 
Foundation has been building those 
relationships since 1978, and over the 
past three years, its grants to hospital 
departments and health-care services 
have exceeded $2.5 million annually. 

Those funds support a variety of 
programs, including diabetes educa-
tion for people who can’t afford access 
to the service, pediatric rehabilitation 
services and scholarships, state-of-
the-art medical technology and fill-
ing in the gaps of unmet community 
health-care need.

Grants focus on areas such as 
patient care, unmet needs and tech-
nology.  Recent awards include medi-
cal co-payment and medications for 
the uninsured, a breast-cancer sup-
port group and treatment fund, HIV 
counseling for patients at the Beacon 
Clinic, and a portable X-ray machine 
for cancer-care services and intensive-
care-unit patients.

With just more than a month under 
his belt, Besser describes his first pri-
ority as focusing on where the founda-
tion needs to further invest in current 

funds and endowments.
“There’s a strong history of sup-

porters within this community, and 
I’m working to continue building 
relationships with them and asking 
where the opportunities are for broad-
er community programs, events and 
patient funds,” he said.  “That can 
mean grants given within the system, 
scholarships or capital investments 
for equipment.”

Determining funding goals for 2017 
is in the works.  “It’s fair to say that 
they’ll be ambitious,” he added.

Perry credits the foundation with 
keeping Boulder Community Health 
in an esteemed category.  “For one 
thing, it’s helped the hospital be able 
to hire top-notch physicians and pro-
viders so people don’t have to go to 
Denver for high-quality service,” she 
said.

As a community-owned organiza-
tion, BCH has responded to what the 
community wants by going beyond 
offering traditional health care.  “The 
foundation has been part of bringing 
in more alternative procedures, called 

integrative care, that are alternative 
strategies to medication,” she said.  
“Stephen Tebo originally insisted that 
integrative care be part of the cancer 
treatment.”

Tebo donated to and raised money 
for the Tebo Family Medical Building, 
a state-of-the-art cancer treatment 
center located at Boulder Commu-
nity Health’s Foothills Hospital. The 
42,000-square-foot complex blends 
high-tech cancer-fighting equipment, 
medical expertise and advanced 
research to treat cancer patients.  

The Center for Integrative Care pro-
vides specialized treatment for cancer 
patients, cancer survivors, their fam-
ily members and caregivers.  Those 
services include massage therapy, 
acupuncture, meditation, Healing 
Touch, Reiki, nutritional consultation 
and music therapy.

“We’ve funded training with pro-
viders — it all helps with recovery,” 
Perry explained.  “Staff also has a 
lot of stress, and when they practice 
these things, they can help keep oth-
ers calm.”

Funding unmet health-care needs 
is on the rise as a result of Colorado 
having more patients on Medicaid, 
which often isn’t enough to cover 
treatments, Perry said.  Providing 
money to help make up some of the 
difference is one of the gaps the foun-
dation fills.

“We have three cancer funds that 
go to breast-cancer treatment, the 
acute cancer-care center, and the Red 
Lipstick Fund,” she explained.  

Through the Red Lipstick Fund, the 
foundation writes checks directly to 
patients who are receiving treatment 
at the Tebo Cancer Center to help with 
transportation to and from treatment, 
day care, medication, shelter and food.

Boulder Community Health is one 
of only two independent health sys-
tems along the Front Range.  Parkview 
Medical Center in Pueblo is the other.

“A community receives many 
advantages from having a nonprofit 
independent health system,” said 
Richard Sheehan, BCH director of 
marketing and public relations.  “The 
goal of a nonprofit organization is to 
fulfill its mission, not to generate divi-
dends for shareholders.”

Perry pointed out that BCH behav-
ioral health care is one of those ser-
vices that doesn’t add much to the 
bottom line.  “We have to respond to 
what the community needs,” she said.

“Being independent means our 
board of directors, composed of local 
citizens, set the priorities for BCH 
and keep us focused on developing 
innovative ways to address the spe-
cific health challenges of local citi-
zens,” Sheehan said.  “In a regional 
or national health system, hospitals 
from different communities compete 
with each other for resources. All of 
BCH’s resources go toward meeting 
the needs of people living in Boulder 
and Broomfield counties.”

Profits are reinvested in the local 
health-care system by adding new 
equipment, new services and new 
facilities.

The foundation aims to raise at 
least $2 million annually to support 
BCH’s efforts, and if there’s a capital 
campaign needed for buildings or 
other high-ticket items, the founda-
tion has raised as much as $4 million, 
Perry said.

“The goal of a nonprofit 
organization is to fulfill 
its mission, not to 
generate dividends for 
shareholders.”
Richard Sheehan, director of 
marketing and public relations 
Boulder Community  
Health Foundation

Relationship-building
will be central for new
foundation president

COURTESY BOULDER COMMUNITY HEALTH

Grant Besser was named president of the Boulder Community Health Foundation in 
early October.
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Mission Sponsors 
Alphagraphics 
BizWest 
Dellenbach Motors 
Emergency Physicians of the Rockies 
Eye Center of Northern Colorado 
Hensel Phelps 
Markley Motors, Inc. 
Northern Colorado Anesthesia Professionals 
Wray Plumbing and Heating

Corporate Sponsors 
Access 
Columbine Health Systems 
Houska Automotive 
iHeart Media 
McWhinney 
Mortenson Construction 
Orthopaedic & Spine Center of the Rockies 
The FEET, Inc.

To learn more about becoming a Corporate 
Partner contact Alison Aristoff at 970.237.7408  
or alison.aristoff@uchealth.org 

Cornerstone Sponsors

Thank you to the  
PVH and MCR Foundation’s  
2016 Corporate Partners.  

Your generosity helps to support  
the health of your community,  

AND WE APPRECIATE YOU! 

supportinghealth.org
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Riverbend project takes BCH’s  
Foothills campus to next phase
By Jeff Thomas
news@bizwest.com

BOULDER — As the lights go down 
on Boulder Community Health’s 
Broadway location, things are look-
ing up at the new medical pavilion at 
the organization’s Foothills Hospital 
location.

The Boulder City Council approved 
the 76,000-square-foot, 55-foot-tall 
BCH Riverbend Medical Pavilion 
building, Nov. 2, and demolition of 
the four existing buildings (4801, 4855, 
4865 and 4885 Riverbend Road) may 
begin as early this month, said Jackie 
Attlesey-Pries, chief operating officer 
and chief nursing officer for BCH.  The 
approval included a zoning modifica-
tion to the height restriction for the 
2.55-acre site, east of 48th Street and 
the organization’s Foothills Hospital.

“We’re hoping we can secure the 
demolition permits in the next couple 
weeks, and begin actually building 
in the very early part of next year,” 
Attlesey-Pries said of the 2.55-acre 
project, which includes a five-story 
parking facility.  The Community Hos-
pital Association, the parent company 
of BCH, owns eight of the 12 exist-
ing buildings on Riverbend Road, the 
remaining four of which are already 
filled either by BCH operations or phy-
sician leases.

The hospital has sold its campus 
at Broadway and Balsam Avenue to 
the city of Boulder for $40 million, 
though Attlesey-Pries said the move 
to the new facilities probably won’t be 
finished until 2018. Importantly, Att-
lesey-Pries said the pavilion will also 
bring together integration of services 
for BCH patients that simply wasn’t 
possible before.

The bottom floor will house outpa-
tient services, but will be split between 
behavioral health and the hospital’s 
integrated-care facility. Patients suf-
fering from depression or addiction 
issues will meet with psychiatrists 
and psychologists here, as well as 
behavioral-health nurses and other 
specialists. 

The pavilion will also have a proce-
dure room — for more routine injec-
tions, for instance — and will also 
house the Guerra Fisher Institute for 
Electroconvulsive Therapy, which 
provides treatment for severe depres-
sion. 

“We are expanding the space avail-
able for integrated care,” said Attle-
sey-Pries about the facility that will 
provide services such as therapeutic 
massage, acupuncture and Reiki. “We 
are also expanding into this whole 
arena of an integrated-care model — 
helping people deal with pain while 
perhaps reducing pain medication.”

That’s significant in the Riverbend 
Medical Pavilion, she said, especially 
considering that there are other signif-

icant patient facilities on the second 
floor. Two-thirds of this floor will be 
dedicated to inpatient rehabilitation 
for brain and spinal injuries.

“This will be a beautiful new unit, 
much of it dedicated to allowing peo-
ple to regain their strength,” she said. 
“When part of the brain isn’t working 
well, it can cause a loss of control over 
other parts of the body” requiring very 
physical rehab.

Patients in the other third of the 
second floor will also have cause to 
use these facilities, as that section will 
house the outpatient neurology clinic. 
Patients suffering from neurologic 
diseases, such as multiple sclerosis 
and epilepsy, are also in need of physi-
cal rehab.

The top, or third, floor will house 
behavioral health in-patient facili-
ties, increasing the number of beds 
from the 15 currently housed at the 
Broadway location to 18. While inpa-
tient beds for behavioral patients have 
been increasing in Northern Colo-
rado, most experts believe there is still 
a profound lack of such services.

“The utilization of the room is 
enhanced greatly (compared to the 
current space at BCH’s Broadway facil-
ity),” Attelesey-Pries said. “It’s going to 
be a very state-of-the-art facility — a 
safe environment for the patients, plus 
better security for all of the staff. 

All of the services that will be 
housed at the Foothills Pavilion are 
now housed at the Broadway campus. 
However patients requiring signifi-
cant testing services, such as MRIs 
and X-rays, currently need to be trans-
ported to Foothills Hospital.

“It will be nice to have those right 
across the street,” she said. “There are 
many times that patients have to be 
transported by ambulance.”

Creating a new campus that can 
support the many aspects of today’s 
medical fields in close proximity is an 
overall goal of the move to Foothills 
and Riverbend from the Broadway 
campus. The outpatient services avail-
able at the Riverbend Medical Pavil-

ion, including the integrative-care 
aspects, will be important resources 
for many patients, including those at 
the nearby Rocky Mountain Cancer 
Center.

Attlesey-Pries said the Broadway 
campus is getting a bit empty, though 
at this point there are still significant 
departments located there, includ-
ing outpatient and pulmonary rehab. 
Significant administrative person-

nel, including marketing and public 
relations, are also still housed at the 
Broadway campus.

“Other services have moved in, 
for instance hospice. Their lease was 
ending where they were so we were 
able to move them in (to the Broadway 
facilities),” she said. “There are a few 
other things there, medical office type 
things, but the majority of it is not fully 
utilized.”

COURTESY BOULDER COMMUNITY HEALTH

The BCH Riverbend Medical Pavilion will house a variety of outpatient services.

Riverbend Medical Pavilion
This map shows the Riverbend office park. Buildings in blue will be demolished for the new 
Riverbend Medical Pavilion, while buildings in maroon are also owned by BCH. Other buildings 
are owned by third parties.

To/From Foothills Hospital
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Diagnostics
Colorado Sleep Institute

4880

Arapahoe Avenue

48
th

 S
tr

ee
t

Courtesy Boulder Community Health

http://www.bizwest.com
mailto:news@bizwest.com


30   |   BizWest  |  November 2016  www.bizwest.com

Y  our parents may have the wrong idea about senior living. You may, too.

Our senior living communities are full of life, friends and a sense of belonging, where our residents are loved, valued and at peace. 
Contact a community in Northern Colorado near you to visit and see for yourself.

local laws. Some services may be provided by a third party. All faiths or beliefs are welcome. © 2015 The Evangelical Lutheran Good Samaritan Society. All rights reserved. 15-G1480

To get help starting the conversation, call (888) 497-3813.

Bonell (Greeley) | Estes Park | Fort Collins | Fox Run (Greeley) 
Loveland | Water Valley (Windsor)| Home Care

Hospitals - Boulder Valley
Ranked by number of licensed beds.

Rank Hospital
No. of licensed beds
No. of employees (FTE)

Admissions
in-patients 2015
Admissions accute
patients 2015 Outpatient visits 2015

Avg. length of stay
(days) acute 2015
Avg. length of stay
(days) total 2015

Operating revenue 2015
Revenue 2015

Administrator, Title
Year founded

1
Good Samaritan Medical Center
200 Exempla Circle
Lafayette, CO 80026
303-689-4000/303-689-6999
www.goodsamaritancolorado.org

234
1,400

12,445
12,445 96,338 4

4
$0
$0

David Hamm, president/
CEO
2004

2
Longmont United Hospital
1950 W. Mountain View Ave.
Longmont, CO 80501
303-651-5111/N/A
www.luhcares.org

201
1,200

7,081
6,538 151,901 4

4
$174,100,000
$176,600,000

Mitchell Carson, President
& CEO
1959

3
Boulder Community Health Foothills
Hospital
4747 Arapahoe Ave.
Boulder, CO 80303
303-415-7000/303-440-2374
www.bch.org

173
1,513

9,532
0 620,538 0

4
$323,792,960
$284,116,000

Robert Vissers, president
& CEO
1922

4
Avista Adventist Hospital
100 Health Park Drive
Louisville, CO 80027
303-673-1000/303-673-1048
www.avistahospital.org

152
462

4,253
4,253 36,198 3

3
$92,149,250
$341,246,930

Dennis Barts, CEO
1990

5
Centennial Peaks Hospital
2255 S. 88th St.
Louisville, CO 80027
303-673-9990/303-673-9703
www.centennialpeaks.com

72
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A 1976

6
UCHealth Longs Peak Hospital*

12319 E. Ken Pratt Blvd.
Longmont, CO 80501
N/A/N/A
N/A

53
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A

Dan Robinson, CEO
N/A

7
UCHealth Broomfield Hospital
11820 Destination Drive
Broomfield, CO 80021
303-460-6000/N/A
https://www.uchealth.org/Pages/OHAM/
OrgUnitDetails.aspx?OrganizationalUnitId=513

22
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A

Derek Rushing, CEO
N/A

8
Children's Hospital Colorado North
Campus
469 W. Colorado Highway 7
Broomfield, CO 80023
720-777-1340/N/A
www.childrenscolorado.org

6
131

460
0 58,817 0

1
$0
$0

Suzanne Jaeger, senior
vice president, chief
patient experience and
access officer
2008

* Under construction. Researched by BizWest
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www.columbinehealth.com

 Locally owned and operated, we have cared
for families in Northern Colorado for 45 years
We welcome your family to join ours.

At Columbine,
you're family.

Hospitals - Northern Colorado
Ranked by number of licensed beds

Rank Hospital
No. of licensed
beds

No. of
employees

No. of inpatient
discharges 2015

No. of outpatient
visits 2015

Avg. length of stay
(days) 2015

Phone
Website

Person in charge
Title
Year founded

1
North Colorado Medical Center
1801 16th St.
Greeley, CO 80631

378 1,900 10,990 109,720 4 970-810-6002
www.bannerhealth.com/ncmc

Margo Karsten
CEO, Banner Health
Northern Colorado
1904

2
Poudre Valley Hospital
1024 S. Lemay Ave.
Fort Collins, CO 80524

231 3,7561 13,4042 189,7622 N/A 970-495-7000
www.uchealth.org

Kevin Unger
President and CEO
1925

3
Medical Center of the Rockies
2500 Rocky Mountain Ave.
Loveland, CO 80538

166 N/A 9,6812 28,5262 N/A 970-624-2500
www.uchealth.org

Kevin Unger
CEO
2007

4
McKee Medical Center
2000 N. Boise Ave.
Loveland, CO 80538

115 577 3,951 60,998 3 970-820-4640
www.bannerhealth.com/McKee

Margo Karsten
Interim CEO, Banner
Health Northern Colorado
1976

5
Platte Valley Medical Center
1606 Prairie Center Parkway
Brighton, CO 80601

98 702 3,980 72,003 3 303-498-1600
www.pvmc.org

John Hicks
CEO/president
1960

6
Clear View Behavioral Health
4770 Larimer Parkway
Johnstown, CO 80534

92 N/A N/A N/A N/A 970-461-5061
http://www.clearviewbh.com

Lana Currance
CEO
2015

7
Northern Colorado Rehabilitation
Hospital
4401 Union St.
Johnstown, CO 80534

40 1501 9292 5,3612 142 970-619-3400
www.ncrh.ernesthealth.com

Mike Phillips
area director
2005

8
Estes Park Medical Center
555 Prospect Ave.
Estes Park, CO 80517

25 300 4872 N/A 32 970-586-2317
www.epmedcenter.com

Larry Learning
CEO
1975

9
Banner Fort Collins Medical Center
4700 Lady Moon Drive
Fort Collins, CO 80528

22 155 440 2,569 3 970-821-4000
www.BannerHealth.com/FortCollins

Scott Baker
interim CEO, Banner
Health Northern Colorado

10
Northern Colorado Long-Term Acute
Hospital
4401A Union St.
Johnstown, CO 80534

20 2001 2112 N/A 252 970-619-3663
NCLTAH.ernesthealth.com

Mike Phillips
area director of operations
2007

1 Did not respond, 2015 information.
2 Did not respond, 2014 information.

Researched by BizWest
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Hospitals
Includes Boulder Valley & Northern Colorado,
ranked by number of licensed beds.

Rank Hospital
No. of licensed beds
No. of employees (FTE)

Admissions
in-patients 2015
Admissions accute
patients 2015 Outpatient visits 2015

Avg. length of stay
(days) acute 2015
Avg. length of stay
(days) total 2015

Operating revenue 2015
Revenue 2015

Administrator, Title
Year founded

1
North Colorado Medical Center
1801 16th St.
Greeley, CO 80631
970-810-6002/970-810-6644
www.bannerhealth.com/ncmc

378
N/A

11,963
N/A 105,726 N/A

4
$0
N/A

Margo Karsten, CEO,
Banner Health Northern
Colorado
1904

2
Good Samaritan Medical Center
200 Exempla Circle
Lafayette, CO 80026
303-689-4000/303-689-6999
www.goodsamaritancolorado.org

234
1,400

12,445
12,445 96,338 4

4
$0
$0

David Hamm, president/
CEO
2004

3
Poudre Valley Hospital
1024 S. Lemay Ave.
Fort Collins, CO 80524
970-495-7000/N/A
www.uchealth.org

231
N/A

13,404
N/A 189,762 N/A

N/A
$0
N/A

Kevin Unger, President
and CEO
1925

4
Longmont United Hospital
1950 W. Mountain View Ave.
Longmont, CO 80501
303-651-5111/N/A
www.luhcares.org

201
1,200

7,081
6,538 151,901 4

4
$174,100,000
$176,600,000

Mitchell Carson, President
& CEO
1959

5
Medical Center of the Rockies
2500 Rocky Mountain Ave.
Loveland, CO 80538
970-624-2500/N/A
www.uchealth.org

187
0

13,409
0 25,691 0

5
$0
$0

Kevin Unger, CEO
2007

6
Boulder Community Health Foothills
Hospital
4747 Arapahoe Ave.
Boulder, CO 80303
303-415-7000/303-440-2374
www.bch.org

173
1,513

9,532
0 620,538 0

4
$323,792,960
$284,116,000

Robert Vissers, president
& CEO
1922

7
Medical Center of the Rockies
2500 Rocky Mountain Ave.
Loveland, CO 80538
970-624-2500/N/A
www.uchealth.org

166
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A

Kevin Unger, CEO
2007

8
Avista Adventist Hospital
100 Health Park Drive
Louisville, CO 80027
303-673-1000/303-673-1048
www.avistahospital.org

152
462

4,253
4,253 36,198 3

3
$92,149,250
$341,246,930

Dennis Barts, CEO
1990

9
McKee Medical Center
2000 N. Boise Ave.
Loveland, CO 80538
970-820-4640/N/A
www.bannerhealth.com/McKee

115
N/A

4,353
N/A 63,473 N/A

3
$0
N/A

Margo Karsten, Interim
CEO, Banner Health
Northern Colorado
1976

10
Platte Valley Medical Center
1606 Prairie Center Parkway
Brighton, CO 80601
303-498-1600/N/A
www.pvmc.org

98
545

3,085
2,981 70,631 3

3
$8,238,388
$94,346,813

John Hicks, CEO/president
1960

11
Clear View Behavioral Health
4770 Larimer Parkway
Johnstown, CO 80534
970-461-5061/N/A
http://www.clearviewbh.com

92
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A

Lana Currance, CEO
2015

12
Centennial Peaks Hospital
2255 S. 88th St.
Louisville, CO 80027
303-673-9990/303-673-9703
www.centennialpeaks.com

72
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A 1976

13
UCHealth Longs Peak Hospital*

12319 E. Ken Pratt Blvd.
Longmont, CO 80501
N/A/N/A
N/A

53
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A

Dan Robinson, CEO
N/A

14
Northern Colorado Rehabilitation
Hospital
4401 Union St.
Johnstown, CO 80534
970-619-3400/970-278-9341
www.ncrh.ernesthealth.com

40
N/A

929
N/A 5,361 N/A

14
$0
N/A

Mike Phillips, area director
2005

15
Estes Park Medical Center
555 Prospect Ave.
Estes Park, CO 80517
970-586-2317/970-586-9514
www.epmedcenter.com

25
N/A

487
N/A N/A N/A

3
$38,882,210
N/A

Larry Learning, CEO
1975

16
UCHealth Broomfield Hospital
11820 Destination Drive
Broomfield, CO 80021
303-460-6000/N/A
https://www.uchealth.org/Pages/OHAM/
OrgUnitDetails.aspx?OrganizationalUnitId=513

22
N/A

N/A
N/A N/A N/A

N/A
N/A
N/A

Derek Rushing, CEO
N/A

17
Banner Fort Collins Medical Center
4700 Lady Moon Drive
Fort Collins, CO 80528
970-821-4000/N/A
www.BannerHealth.com/FortCollins

22
N/A

N/A
N/A N/A N/A

N/A
$0
N/A

Scott Baker, interim CEO,
Banner Health Northern
Colorado
N/A

18
Northern Colorado Long-Term Acute
Hospital
4401A Union St.
Johnstown, CO 80534
970-619-3663/970-619-3668
NCLTAH.ernesthealth.com

20
N/A

211
N/A N/A N/A

25
N/A
N/A

Mike Phillips, area director
of operations
2007

* Under construction. Researched by BizWest
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Acupuncture Clinics
Ranked by number of patient visits

Rank Company
No. of patient visits (per week)
No. of employees Products/Services

Phone
Website

Person in charge
Title
Year founded

1
Traditional Chinese Medical Clinic Inc.
700 W. Mountain Ave.
Fort Collins, CO 80521

6,080
3 Acupuncture, herbology, traditional Chinese medicine, Tui Na. 970-416-0444

www.tcmclinic.org

Dayna Larson
president/L.Ac.
1994

2
InnerBalance Acupuncture
3405 Penrose Place, Suite 204
Boulder, CO 80301

3,040
1 Acupuncture, Chinese herbal medicine. 303-931-8294

www.innerbalanceacupuncture.net

Julie Jiayu Zhang
LAC. Dipl. C.H
2001

3
Northern Colorado Pain Management
1175 58th Ave., Suite 200
Greeley, CO 80634

200
15

Pain management including interventional pain management
(epidural steroid injections, nerve root blocks, radiofrequency
ablations for facet joint pain) acupuncture, massage.

970-495-0444
www.northerncoloradopain.com

Jan Gillespie-Wagner
Medical Doctor
1992

4
Mountain West Wellness Acupuncture
5353 Manhattan Circle, Suite 104
Boulder, CO 80303

70
2 Acupuncture, Chinese herbal medicine, pain management. 303-648-4066

www.boulder-colorado-acupuncture.com

Jack Schaefer MAcOM
director, LAc
2001

5
Left Hand Community Acupuncture
124 S. Michigan Ave.
Lafayette, CO 80026

60
1

Acupuncture, chinese herbs, moxa, and electrical stimulation
therapy.

720-248-8626
www.lefthandacu.com

Caroline Adams L.Ac.
owner/licensed
acupuncturist
2010

6
David Scrimgeour, L.Ac.
728 Pearl St.
Boulder, CO 80302

45
3

Acupuncture, Chinese medicine, classical homeopathy, Chinese
herbal formulas, functional medicine, sports medicine,
supplements, organic facials, massage.

303-413-9596
www.davidscrimgeour.com

David Scrimgeour L.Ac.
owner
1990

7
Jade Mountain Health
745 Poplar Ave.
Boulder, CO 80304

35
1 Acupuncture, chinese herbalism, cupping, moxabustion. 303-859-3125

www.jademtnhealth.com

Andrew Maloney L.Ac.
L.Ac MSOM
2003

8
East West Wellness LLC
1148 W. Dillon Road, Suite 1
Louisville, CO 80027

35
4

Acupuncture, functional medicine/nutrition, genetic interpretation,
NADA for addiction/ stress management, herbal therapy,
supplements, with massage and physical therapists on staff.

303-554-1600
www.ewwellness.com

Kaley Shull
front office
2004

9
Shanghai Acupuncture LLC
2500 30th St., Suite 200
Boulder, CO 80301

30
1 Acupuncture and Chinese herbs. 303-525-3399

www.shanghaiacupuncturellc.com

Jin Ma L.Ac., R.N.
owner
2001

10
Acupuncture Boulder Inc.
5757 Central Ave., Suite 212
Boulder, CO 80301

20
1

Nationally certified and state licensed acupuncturist. Using
acupuncture, herbs and nutritional guidance to treat a wide
variety of pain and health concerns, including fertility.

720-432-5373
www.acupunctureboulder.com

Robin Schiesser L.Ac., Dipl.
OM
owner
2002

11
Chiropractic Works/Acupuncture
Works/Massage Works
7451 Stonington Court
Fort Collins, CO 80525

20
0

Chiropractic and acupuncture. Hot stone therapy, deep tissue,
cranial and Swedish. Sports medicine, alternative medicine,
herbs, nutritional therapy.

970-229-9993
www.chiroworker.com

Stephen B. Asquith
D.C. ; Board Certified in
Acupuncture
1984

12
Courage Mountain Classical
Acupuncture
1800 30th St., Suite 307
Boulder, CO 80301

20
1

35 years acupuncture experience. Also Needleless acupuncture
and Zero Balancing Structural Acupressure for injuries &
enhanced well-being. Great support in times of transition &
immune function.

303-442-7019
www.couragemountain.com

Johanna Alper Lic.Ac., B.Ac,
(UK)
acupuncturist
1981

13
Amelia Molly Greacen L.Ac.
3625 Conifer Court
Boulder, CO 80304

18
0

Practicing chinese medicine since 1982. Treating a variety of
conditions, including infertility, menopause, gynecological issues.

303-546-0987
www.womanmedicine.com

Amelia Molly Greacen L.Ac.
L.Ac., Diplomate
Acupuncture and Chinese
Herbalism
1982

14
DeVore Acupuncture
1030 Centre Ave., Suite B
Fort Collins, CO 80526

12
0 Acupuncture, plant spirit medicine. 970-221-9838

www.pamdevorefortcollins.com 2004

15
Good Samaritan Medical Center
340 Exempla Circle
Lafayette, CO 80026

10
1

The Center for Integrative Medicine focuses on the whole person
by bridging conventional medical treatments with a variety of rich
healing traditions to enhance and enrich one's health and well-
being.

303-673-1615
www.goodsamaritancolorado.org

Ruth Ross
2004

Regions surveyed includes Boulder, Broomfield, Larimer and Weld counties. Researched by BizWest
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(970) 663-3500 • 305 Carpenter Rd, Fort Collins

Hospice Care • Palliative Care
Grief & Loss Counseling

More at pathways-care.org

Donate to Pathways          
on Colorado Gives Day.

“Pathways took a lot of stress 
off of me. They let me be my 
husband’s wife for the last 
week of his life. That was the 
greatest gift that hospice could 
have given me, and they let 
him keep his dignity.” 
– Monika Zielke’s Pathways story

Remember Pathways on  
Colorado Gives Day –  
Tuesday, December 6 

PACE*  
Day Programs

Healthcare 
Transportation

In-home Services 
Care Management

**PPPrPPPPPProgogoograraram mmm ofofofo AAAAAAllllll-i-i-incncncncluluusssisivvvvvvee CCCCararrra eeeee eeeee fffofofoffffff r r thththeeee ElElE dedeeeddeeedeeerlrlrlrly.y.yy.y.y PPPPPaiaiaiaiaia dddddd AcAcAcAcAcA tototototoorrrrr PoPoPoPoPoP rtrtrtrtrrr rarararayayayayall

Sofia made it to 74 years old without ever picking up 
a paintbrush. She came to InnovAge PACE looking 
for coordinated healthcare and day programs. 
She found all that and more — a desire to leave 
a legacy through her art. This is life on your terms.

SOFIA

844.704.9616 
TTY: 711

Healthcare  
and support as 
unique as you.

MyInnovAge.org 

SSoofiafia mmadadee itit too 74 yyeaearsrs ooldld wwitithohoutut eeveverr pipip ckckinininggg upppup 
aa papainntbtbrushh.. SShee ccame tto InnnonovAAgge PPACACACEE lol okokinngg
for cooordidinanatetedd heealalththcarere andnd ddayay prrogrgramma s.. 
Shhe e fooundd alalll ththatat aandnd mmorro e e — a ddeesisiree to o leavva e e 
aaa lelegagacycy tthrhrououghgh hher art. ThThThisisis iiss lililifefefe oonn yoyourur ttererermmsms...

SSS fi d it t 74 ld ith t i kiSofia made it to 74 years old without ever picking up 
a paintbrush. She came to InnovAge PACE looking 
for coordinated healthcare and day programs. 
She found all that and more — a desire to leave 
a legacy through her art. This is life on your terms.

Longmont United provides 
new prescription for health

G oogle the No. 1 cause of 
death in America, and 
heart disease pops up 

first, then cancer.  In reality, the No.  1 
cause of death in America is not heart 
disease, cancer or any other disease: 
It’s the choices we make.   

Fifty percent of our “health” is a 
result of our behaviors.  Genetics and 
environment are the second-largest 
contributors to our physical and men-
tal wellbeing, while the direct medical 
care we receive 
plays only a small 
contributing 
role. Imagine the 
positive impact 
on human health 
— not to mention 
health-care costs 
— if we as Colora-
dans focused our 
efforts on the most 
significant factors 
that can be changed. 

It has taken too long for hospitals 
and the health-care industry to rec-
ognize that we should be working to 
keep patients well by supporting them 
in making healthy lifestyle choices, 
rather than treat-
ing them when 
they are sick.  

Longmont 
United Hospital 
is part of Centura 
Health, the largest 
health-care sys-
tem in Colorado. 
Centura Health is 
working very hard 
to help North-
ern Coloradans 
become healthier. 
We have changed 
the entire infra-
structure of our 
system to make wellness services and 
primary care, which helps prevent 
disease, more accessible, convenient 
and affordable.  

For example, Centura Health has 
looked at the health needs of neigh-
borhoods across Colorado and is set-
ting up neighborhood health centers 
to deliver care based on community 
need. This means we’re offering well-
ness, education and preventive care 
geared toward each community’s 
distinct characteristics and demo-
graphics. Just last month, we opened 
such a neighborhood health center in 
Firestone.   

Longmont United Hospital built 
and subsidizes a community-focused 
wellness center, with exercise and 
rehabilitation programs to help 
everyone from marathon runners 
to patients recovering from heart 
surgery.  The hospital also supports 
healthy, local, organic food for all 
people — regardless of income — by 
sponsoring the Boulder County Farm-
ers Market and the Nelson Family 
Community Garden at the Indian 

Peaks Medical Center.  
When you do need medical care, 

we are creating a system that makes 
it convenient for you to get it.  In June, 
we introduced a new model of care to 
the Frederick community: an Emer-
gency and Urgent Care center, which 
treats everything from minor aches to 
major injuries, 24 hours a day, seven 
days a week. This center provides 
unprecedented value to patients, who 
are evaluated and treated by board-
certified emergency physicians and 
emergency-trained nurses and billed 
only for the level of service received.   

To accommodate patients’ need for 
flexibility, we have introduced virtual 
physician visits that allow patients to 
have a secure video visit with a doc-
tor for less than $50. In the Longmont 
area, with partner DispatchHealth, 
we will soon bring back the house 
call. This service brings providers 
to patients in their homes, allowing 
caregivers to gain a broader view of 
the individual behaviors and environ-
mental factors that influence health 
and to meet patients where they are 
most comfortable.  

In order to move away from a sick-
care model to one 
that promotes 
wellness, the way 
the United States 
pays for health 
care also must 
change.  Our 
current fee-for-
service model 
of health care 
rewards provid-
ers for the volume 
of services per-
formed  — more 
tests, more medi-
cations, more 
visits. The future 

holds a payment model that rewards 
providers for delivering the care that 
makes patients healthy at the lowest 
cost.  

This, in essence, is a complete 
departure from our historical health-
care model.  For our nation, that 
model will soon consume 20 percent 
of our gross domestic product.  Clear-
ly, something needs to change.  The 
good news is that we have the tools to 
greatly impact these costs by making 
responsible decisions and focusing on 
our own health and wellness.  

In contrast to other health systems 
that are building new hospitals and 
adding sick-care beds, Centura Health 
is committed to keeping people 
healthy by delivering the right care, 
in the right setting, at the right price. 
Of course we will always be there for 
you if you get sick, but we really want 
to focus on supporting the behaviors 
and choices that keep you well, for life.  

Peter Powers is vice president of 
operations for Longmont United Hos-
pital. 

“It has taken too long 
for hospitals and the 
health-care industry 
to recognize that we 
should be working to 
keep patients well by 
supporting them in 
making healthy lifestyle 
choices.” 

HEALTH CARE
PETER POWERS

http://pathways-care.org
http://MyInnovAge.org
http://www.bizwest.com
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Repeal ACA, and provide healthcare for all 
L ife is our most valuable 

asset.  In fact, as listed in 
the Declaration of Inde-

pendence, life is an “unalienable” 
right, along with 
liberty and the 
pursuit of happi-
ness.  Because all 
citizens have the 
right to protect 
their life, they 
must also have 
the right to own 
and direct their 
health-care dol-
lars toward pur-
chases that sustain their life.  Wheth-
er a third party is a private insurer or 
a government health-care entity, no 
third party should have a mandate 
or control over how an individual 
spends their health-care dollars to 
maintain or improve their health.

The Health Care Ownership Act is 
designed so that individuals directly 
control where their health-care dol-
lars are spent, not disinterested, 
disassociated third-party adminis-
trators.  Further, the act incentivizes 
all health-care providers to compete 
for patients who choose the most-
advanced health care for the lowest 
possible cost.

Unfortunately, the current Afford-
able Care Act achieves the opposite.  
By separating patients from their 
health-care purchase decisions, the 
ACA consolidates health-care provid-
ers and insurers and creates barriers 
to competition that sacrifice quality 
and affordability.  Due to the loom-
ing failures of the ACA, many of its 
supporters are now calling for a gov-
ernment-run single-payer system to 
replace the ACA.  A single-payer sys-
tem would further sacrifice quality, 
access and overall affordability with 

even greater consequences for the 
future of health care and our lives.  For 
this reason, the ACA must be repealed 
and replaced with the HCOA before a 
single-payer system is mandated.

The ACA does not discern differ-
ences in the U.S. health-care popu-
lation, whereas the HCOA divides 
it into three broad groups, all of 
which deserve access to basic health 
care.  Group 1 represents a minority 
subpopulation in the United States 
consisting of those who are destitute, 
mentally ill or otherwise incapable or 
unwilling to make their own health-
care decisions.  These patients repre-
sent a large portion of the uninsured 
in America, and although the prime 
objective of the ACA was to pro-
vide insurance for all, most of these 
patients remain uninsured and with-
out access to health care.  

Under the HCOA, Group 1 patients 
are protected through government-
owned or subsidized medical schools, 
Veterans Administration hospitals, 
and/or local medical clinics, not 
insurance.  At no charge, these clin-
ics will specialize in treating chronic 
medical and behavioral conditions 
such as alcoholism and drug addic-
tion, as well as treat any other ill-
nesses.

The Group 1 clinics will also act 
as a safety net for all other patients 
who for one reason or another fall out 
of Groups 2 or 3 that are described 
below.  Therefore, Group 1 clinics 
function as a single-payer govern-
ment health-care plan for those who 
are incapable to apply for insur-
ance and/or for all others who failed 
to fund a health savings account.  
Health-care providers and the U.S. 
government, by necessity, will play a 
larger role in making medical deci-
sions and allocating the appropriate 

resources to provide the best possible 
care for these patients.  Regarding 
those advocating a single-payer sys-
tem for all, do they believe that the 
entire U.S. population is otherwise 
incapable to fund or make their own 
health-care decisions? 

Unlike Group 1, groups 2 & 3 repre-
sent those who place a high value on 
their lives; these people are fully capa-
ble and active at making their own 
exercise, diet, health-care and life 
decisions.  For Groups 2 & 3, the HCOA 
plan encourages that this group 
maintain personal control over how 
they choose to spend their health-care 
dollars on their health-care, exercise 
and diet choices.

The only difference between 
Groups 2 & 3 are their income levels; 
Group 2 is low-income, and Group 
3 represents those with moderate to 
high income.  Both groups can con-
tribute their pre-tax income to an 
individual or family health savings 
account (HSA) with no associated 
limit.  But, because Group 2 is low-
income, those individuals and fami-
lies can qualify for up to a $10,000 per 

year U.S. government subsidy to their 
HSA.  Because the HCOA plan will 
provide more choice and potentially 
lower monthly premiums, seniors 
who are currently covered under 
Medicare may choose to swap Medi-
care for an HCOA plan.  For all those 
participating in the HCOA over age 
65, any amounts accrued in their HSA 
may be spent on long-term care or can 
be passed onto dependent HSAs. 

In addition to HSAs, all patients 
can purchase private or government 
catastrophic health-care insurance 
with pre-tax dollars to cover illnesses 
that exceed $5,000 to $20,000.  If pri-
vate insurers are allowed to compete 
nationally to provide accident and 
catastrophic health insurance, rates 
could range as low as $2,000 to $4,000 
per individual per year.  The accident 
insurance would cover up to $10,000 
in medical expenses (related to injury) 
and the catastrophic would cover any 
expenses above that amount.  Those 
patients who run out of HSA dollars, 
and/or for those who do not purchase 
accident/catastrophic insurance, the 
HCOA will still protect them under 
the Group 1 plan.  Even patients with 
pre-existing illnesses that find them-
selves uninsurable will have guaran-
teed access to health care through the 
Group 1 plan.

In summary, while the ACA sug-
gests that it provides “insurance 
for all”, that does not equate to the 
intended goal of providing “health 
care for all.”  The HCOA provides 
health care for all, provides patients 
an incentive to stop unhealthy behav-
iors, and promotes competition in 
the medical industry to create quality 
results at competitive costs.

Craig Beyer is a board-certified 
ophthalmologist in Boulder.

GUEST OPINION
CRAIG F. BEYER

“Whether a third party 
is a private insurer or a 
government health-care 
entity, no third party 
should have a mandate 
or control over how an 
individual spends their 
health-care dollars to 
maintain or improve 
their health.”
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FRAC FOR FREEDOM
Liberty Oilfi eld Services, the only Denver headquartered, 
Rocky Mountain centric hydraulic fracturing service 
provider wants you to know some important facts about 
why fracing is necessary: 

• US energy production has soared decreasing 
energy prices, saving the average US household 
$1500/year.

• Greater than 2x energy cost advantage over 
industrialized nations

• Dominant driver of reduction of US per capita 
CO2 emissions to 1964 levels by displacing coal!

PHONE: (303) 515 - 2800  |  FAX: (720) 583 - 6685
WWW.LIBERTYFRAC.COM

Tim Veldhuizen is cookin’ with gas

By Joshua Lindenstein
jlindenstein@bizwestmedia.com

GREELEY — Entrenched in Love-
land at the time as owner of three 
restaurants, Tim Veldhuizen passed 
several years back when a customer 
proposed taking the 4th Street Chop-
house concept and opening another 
location in Greeley. The idea stuck 
with Veldhuizen, however.

Veldhuizen sold his stakes in his 
Loveland restaurants in 2008 to move 
to his wife’s native Argentina. But 
when he returned to Colorado four 
years later looking for opportunity, he 
took a drive through Greeley and was 
hooked. 

“The fact is, it’s a really nice town 
and has a lot of opportunity,” Veldhui-
zen said in a recent interview.

Veldhuizen quickly seized on 
that opportunity, opening the Gree-
ley Chophouse in early 2013, buying 
Moody’s American Grill later that year, 
and then opening the 1908 speakeasy 
last summer. But he’s far from done. 
Veldhuizen said he’s got more con-
cepts he’s looking to open — both in 
Greeley and beyond. He said that in 
his “fantasy world” he’d have as many 
as 20 restaurants along the northern 
Front Range.

“I’d like to develop a real strong, 
diverse Colorado company,” said Veld-
huizen, who lives in Loveland again 
following the return from Argentina. 
“So hopefully we can get there.

“I think there’s still a few good 
opportunities in the Fort Collins mar-
ket. I think there’s some opportuni-
ties in Loveland, Windsor, Estes Park, 
Longmont. I think there are still some 

.open markets in all of those towns. 
So really the question is to find what 
would be the next best move.”

For Veldhuizen, a variety of styles 
is the name of the game, with Italian, 

breakfast, pizza and others high on 
his list. He’s also been looking lately 
for a place to open a craft brewery in 
Greeley.

While he doesn’t have a name for 
his overarching family of restaurants 
yet, he envisions the brewery provid-
ing a common theme.

“One of the things we’d like to do 
is get in on the brewing craze,” Veld-
huizen said. “I think when we do that, 
we’ll kind of use the name of the brew-
ery to thread everything together.”

Veldhuizen, a chef by trade, had 
co-owned the 4th Street Chophouse, 
McGraff’s American Grill and Cip-

poletti, an Italian restaurant that has 
since rebranded to Pourhouse Bar and 
Grill. While in Argentina, he opened 
the American-food-themed Colorado 
Grill before selling that to his chef 
there when he left.

Since his return, he’s worked with 
chef David Malthaner on shaping his 
current Greeley establishments. Veld-
huizen said he’s not a “franchise guy,” 
and is eyeing everything from hotdogs 
to steaks and “anything in between” 
for his next ventures.

“That’s what makes it fun for me is 
to have the opportunity to do a variety 
of different things,” Veldhuizen said.

“That’s what makes it 
fun for me is to have 
the opportunity to do 
a variety of different 
things”
Tim Veldhuizen

JOEL BLOCKER / FOR BIZWEST

Tim Veldhuizen, owner of Greeley Chophouse, Moody’s American Grill and 1908 Speakeasy, stands behind the bar at 1908 Speakeasy 
in historic downtown Greeley on July 11. The speakeasy opened in June 2014. 

G R E E L E Y B I Z

Restaurateur aims 
to build on eclectic 
Greeley successes
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Mental Health Partners 
buys Lafayette building

Boulder-based Mental Health Part-
ners paid $5.9 million to buy the office 
building at 1455 Dixon Ave. in Lafay-
ette, where the organization plans to 
move its executive and administrative 
offices over the coming years.

Mental Health Partners, which 
has more than a dozen facilities in 
Boulder and Broomfield counties, is 
a nonprofit organization that provides 
mental-health and wellness services, 
as well as substance-abuse services, 
to people regardless of their ability 
to pay.

Communications manager Barbara 
Darling said the organization antici-
pates a mixed-use for the facility that 
includes some services. The transition 
will likely take a few years as Mental 
Health Partners waits for the leases of 
existing tenants of the 37,000-square-
foot building to expire. Mental Health 
Partners’ executive and administrative 
offices are currently at 1333 Iris Ave. 
in Boulder.

Boulder-based Zayo Group 
assumes oversight of EAGLE-
Net

BOULDER —  Zayo Group Holdings 
Inc. (NYSE: ZAYO) a Boulder-based 
provider of bandwidth infrastructure, 
has assumed network oversight and 
support responsibility for EAGLE-Net 
Alliance, an intergovernmental entity 
that provides broadband connectivity 
to schools, libraries and health-care 
facilities across Colorado.

Zayo and EAGLE-Net have entered 
an interim agreement as they work 
to establish an expanded, long-term 
partnership. Zayo takes over those 
duties from Texas-based TX Com-
munications Inc., doing business as 
Affiniti, which became affiliated with 
EAGLE-Net in 2013.

EAGLE-Net has faced harsh criti-
cism from lawmakers and others in 
recent years who accused it of using 
taxpayer dollars to compete with 
private-sector Internet service provid-
ers and laying fiber optics in areas 
already served by other companies. 
The organization also was accused of 
spending most of its money without 
fulfilling its core mission of connecting 
school districts.

Isonas expands HQ, assembly 
plant to accommodate growth

BOULDER — Isonas Inc., a design-
er and manufacturer of security-con-
trol systems, has moved its corporate 
headquarters and assembly plant to a 
larger space within Boulder.

Isonas, headed by chief executive 
Rob Mossman, moved from 2,000 
square feet at 4720 Walnut St. to 
5,000 square feet at 4750 Walnut St. 
earlier this month.

The company is growing and has 
28 employees. Isonas’ annual revenue 
increased 51 percent from $2.5 million 
in 2012 to $3.8 million in 2014. 

Isonas makes a door-access con-
trol product called the PowerNet IP 
Reader-Controller that can lock and 
unlock an unlimited number of doors 
within a network without having to 
wire panels or hubs. 

By Jeff Thomas
news@bizwestmedia.com

BOULDER — Boulder’s MakeMu-
sic Inc., interactive music –training 
technologists, picked off what could 
have become a major competitor for 
an undisclosed amount last week, 
along with the Web-based technol-
ogy needed to launch its own market-
leading product into the cloud.

“We have been the dominating 
player, but there are some new com-
petitors,” said MakeMusic CEO Gear 
Fisher. “Weezic would have definitely 
been a competitor.”

Paris-based Weezic, like MakeMu-
sic, produces an interactive method 
for music teachers to evaluate their 
students’ home practice. The technol-
ogy also allows the students to record 
their music while listening to interac-
tive scores, which can actually skip 
measures along with the student’s 
mistakes.

MakeMusic was based on tradi-
tional Windows and Mac desktop 
applications, however, meaning an 
application had to be downloaded and 
launched from the hard drive. What 
Weezic had was a new HTML 5-based 
application where the application was 
in the cloud, and the interaction with 

the student and teacher is browser-
based.

“Weezic was acquired due to its 
core strengths of Web-based music 
learning and assessment technolo-
gies,” Fisher said. “Additionally, the 
Weezic team is comprised of excep-
tionally talented researchers and 
developers.

“We are committed to growing 
SmartMusic and providing world-
class practice tools to musicians, 
teachers and composers. With this 
acquisition, SmartMusic will become 
available on the Web, and in par-
ticular, it will become accessible on 
Chromebook.”

Creating an app that works on 
Chromebooks, which have extremely 
small hard drives, is important for edu-
cational tools, Fisher said. Chrome-
books are based on cloud applications 
and are also rapidly becoming the No. 
1 computer in school settings because 
of their low cost and useful free appli-
cations.

Both teams will now work on 
releasing a Web-based SmartMu-
sic, compatible with Chromebooks, 
in time for this fall’s school session. 
Fisher said the Weezic team would 
largely be focused on that effort, as 
their product is gradually diminished 
over the next several months.

Fisher described most of his team 
as “musicians with a passion for tech-
nology,” but the entire Peaksware 
team can also be described as cloud-
based training technologists. Under 

the MakeMusic brand, there are sev-
eral other music technology products, 
most notably Finale, leading digital 
notation software for the last 25 years.

But there’s a lot more under the 
Peaksware umbrella that Fisher 
oversees, including TrainingPeaks, 
Best Bike Split and TrainHeroic — all 
of them cloud-based training apps. 
Bringing them all under one roof, 
Fisher said, was the idea of investor 
Andy Stephens of LaunchEquity Part-
ners of Boulder, which owns Peak-
sware.

LaunchEquity owned about a 
third of MakeMusic when it bought 
out the remaining shareholders in 
2013 for about $17 million.  MakeMu-
sic was one of Minnesota’s 100 largest 
firms, employing about 100 people 
there and reaching revenues as high 
as $17 million annually.

However, in its last years as a pub-
lic firm, MakeMusic was losing about 
$1 million a year.

“Andy saw how fast we were grow-
ing, so he thought we’d all be better off 
under one roof,” Fischer explained.

About 30 people came to Boulder 
from the Minnesota firm, but Fischer 
said Peaksware is constantly hiring 
software technologists.

Though MakeMusic is already 
marketed around the globe, Fisch-
er said that Paris would become an 
important hub of operations. Weez-
ic’s director of technology, Greg 
Dell’Era, is moving to Boulder to help 
coordinate technological resources.

NEWS&NOTES

COURTESY MAKEMUSIC

The Weezic and MakeMusic teams gathered at MakeMusic’s Boulder headquarters in June.

B O U L D E R B I Z

Cloud-based application
provides entry to Web,
Chromebook market

MakeMusic singing new tune
after purchase of Paris’ Weezic
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Oxlo inks deal 
with Ford Motors

Ford Motor Co. has selected 
Broomfield-based Oxlo Systems 
Inc.’s software-as-a-service to 
enable auto dealers across the 
globe to register extended-warranty 
service plans. Financial terms of the 
deal were not disclosed.

Oxlo Systems is the owner/oper-
ator of ODIN, the Open Dealer Inte-
gration Network for the automotive 
industry. Oxlo provides auto dealer 
software, auto manufacturer and 
auto lender dealer data exchange 
solutions and services that transact 
automated business processes

The project, a collaboration 
between Ford IT and Oxlo Systems, 
leverages Oxlo’s software to opti-
mize an existing integrated data 
feed and position Ford to expand to 
countries that currently are not able 
to register the plans. The software 
accepts third-party warranty data 
feeds and performs pre-processing 
and data transformation prior to 
submission to Ford. The business 
process includes warranty status 
responses provided by Ford and 
converted by ODIN.

Additionally, the Ford EMS sup-
port team will use Oxlo’s ODIN for 
Ford EMS, a secure online web 
portal connected to the Oxlo Open 
Dealer Integration Network to view 
data feeds, registration process 
status and manage registration 
exceptions.

Mortgage-services firm 
to lay off 265 in state

Broomfield-based Urban Fulfill-
ment Services has disclosed to the 
state of Colorado that it plans to lay 
off 265 employees in the state.

The company is a subsidiary of 
Pittsburgh-based Urban Lending 
Solutions. The layoffs will occur at 
offices in Westminster and High-
lands Ranch as Urban Fulfillment 
Services shutters three divisions.

The company had boomed 
during the foreclosure crisis that 
came with the burst of the housing 
bubble, but a company official told 
the Denver Post that demand for its 
services has declined as the num-
ber of delinquent mortgages and 
foreclosures have decreased.

Broomfield contributing 
to landlord recruitment

Broomfield and Boulder are 
among 14 cities in the Denver metro 
area that are raising funds to help 
entice landlords to accept rental 
assistance vouchers for the home-
less.

The cities – which also include 
Aurora, Denver, Arvada, Brighton, 
Centennial, Englewood, Golden, 
Greenwood Village, Northglenn, 
Lakewood, Parker and Westminster 
– have so far contributed $52,000. 
The fund promises up to $1,600 to 
landlords to help “cover damages 
from tenants in the program and the 
cost of short-term vacancies.”

Serving up success

By Paula Aven Gladych
news@bizwestmedia.com

BROOMFIELD — The Kitchen 
Coop in Broomfield is not your aver-
age commercial kitchen co-op. It pro-
vides kitchens and production areas 
for small food producers to make their 
wares, but it adds a little something 
extra: sound advice.

Jeff Greenberg, founder and presi-
dent of The Kitchen Coop LLC, wanted 
his venture to stand out from the com-
petition. Why keep renting commer-
cial kitchen space to companies that 
had a high chance of failure when 
he could share his knowledge and 
expertise in management consulting 
and manufacturing operations to help 
these businesses succeed instead.

He didn’t just want to be a landlord.
“In order to leverage the opportuni-

ty, you need to help these companies 
grow,” he said. Otherwise, he added, 
you just keep renting to one failing 
company after another.

“The companies at that small scale 
can’t survive,” Greenberg said. “They 
can’t develop long-standing clients 
because they aren’t going to make it; 
they aren’t going to make money and 
they are going to quit.”

The idea for The Kitchen Coop was 
born in 2011, but really got off the 
ground 2 ½ years ago. Greenberg was 
a consultant to many different manu-
facturing companies from 2004 until 
he decided to venture out on his own. 
One of his clients at the time was a $30 
million food company out of Albu-
querque, N.M. After working with that 
company for three years, Greenberg 
decided he enjoyed the food industry 
and wanted to work in it.

He worked for six months at MM 
Local, a start-up branded food busi-
ness that cans local, organic fruits and 
vegetables, to better learn the food 
business. As part of his work, he needed 
to find it a facility in which to operate.

“That proved to be very difficult,” 
he said. He began to mull over the idea 
of opening his own commercial kitch-
en facility for upstart food producers.

While it might seem as though the 
food industry is a major leap from 
Greenberg’s previous work, he pointed 
out that he studied judgment decision 
making as a graduate student at the 
University of Colorado, earning a mas-
ter’s degree in cognitive psychology. 
He wanted to be a management pro-
fessor, teaching managers and execu 
tives how to encourage better deci-

sion making. He earned a bachelor’s 
degree in psychology and another in 
economics from the Wharton School 
of Business at the University of Penn-
sylvania.

It is that background that drives his 
company today.

To date, The Kitchen Coop has 
helped two dozen companies and 
continues to work with more than half 
of those, Greenberg said.

The company has 23,000 square 
feet of space, including six different 
production areas, two packaging 
areas and a large climate-controlled 
warehouse and office space so people 
can use the building as their entire 
base of operations.

On top of that, the company owns 
millions of dollars in equipment for 
baking and liquid product processing.

“We help clients with everything 
from finance, marketing, business 
planning and business-level consult-
ing, where we make sure that they 
have a realistic view of their product’s 
profitability so they are not wonder-
ing why they aren’t making money. 
They don’t go into it with unrealis-
tic expectations,” he said. “We help 
them source ingredients and packag-
ing material. We even sometimes get  
involved with product development, 

taking an existing recipe and refin-
ing it.”

When a company reaches a certain 
level of success, Greenberg and his 
staff help it scale up to real proper 
food manufacturing. They help cli-
ents develop food-safety programs 
and standard operating procedures 
and train them on the use of the com-
pany’s equipment and how to work 
with The Kitchen Coop’s labor force to 
produce their products.

The Kitchen Coop employs 15 to 18 
people who work in day and evening 
crews.

Companies come to The Kitchen 
Coop for two things. They either are 
looking for a contract manufacturer, 
someone to make their product for 
them, or they are looking to rent space.

“We fit in between those in that we 
do want to offer co-manufacturing, 
but most companies we are talking to, 
they are so small that they don’t real-
ize it is not profitable for someone else 
to get involved,” he said. “It is not prof-
itable for someone else to take it over.”

The company is working to bring in 
more clients on the contract manufac-
turing side.

To that end, The Kitchen Coop has 
added additional equipment and is 
building out another production area 
as well. The goal is to work with small 
companies that want to produce more 
but don’t have a way of doing it cur-
rently.

“We provide a path to co-manu-
facturing that is proving itself quite 
worthwhile that it works. We help cli-
ents who self-manufacture and coach 
them and guide them through until 
such a time as we can take over,” he 
said. “The offering is unique in the 
industry and is what has attracted 
people to us.”

NEWS&NOTES

“We make sure that 
they have a realistic 
view of their product’s 
profitability so they are 
not wondering why they 
aren’t making money.”
Jeff Greenberg, founder and 
president, The Kitchen Coop LLC

JONATHAN CASTNER/FOR BIZWEST

Founder and owner Jeff Greenberg puts his background in psychology and business 
to help small food producers launch and grow.  “We even sometimes get involved with 
product development, taking an existing recipe and refining it,” he said.

B R O O M F I E L D B I Z

Co-working space 
comes with a side 
of mentoring
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A-B buys American 
Eagle Distributing

Anheuser-Busch has purchased 
American Eagle Distributing as part 
of a transaction spurred by a new law 
passed by the Kentucky Legislature.

The purchase of the Loveland-
based beer distributor comes as A-B 
also transferred ownership of the two 
distributorships it owned in Kentucky 
– in Louisville and Owensboro – to 
Odessa, Texas-based Standard Sales 
Co. In exchange, Standard transferred 
distributorships it owned in Littleton, 
Colorado Springs and Pueblo to Ameri-
can Eagle.

According to a media release from 
Belgium-based Anheuser-Busch InBev, 
which has its North American head-
quarters in St. Louis and a brewery in 
Larimer County, the American Eagle 
deal is expected to close in September 
and the Standard Sales transaction is 
to be finalized in October. Terms of the 
transactions were not disclosed.

A-B’s Kentucky distributing license 
expires Oct. 31 and cannot be renewed 
because Kentucky lawmakers passed 
House Bill 168, which bans beer 
producers from owning distributor-
ships. The ban had been sought by 
the Kentucky Department of Alcoholic 
Beverage Control to avoid monopolies 
by separating breweries, distributors 
and retailers. Colorado law includes no 
such ban.

McWhinney to develop 
Van de Water retail space

McWhinney Real Estate Services Inc. 
will break ground in mid-September 
on 18,000 square feet of retail space 
within its Van de Water community in 
Loveland.

The development has signed ten-
ants Mattress Firm, 5 Star Nails & Spa 
and Domino’s Pizza, and has room for 
more, according to a prepared state-
ment. Construction is expected to be 
completed by spring.

The retail center, located off of 
Sculptor Drive near Lowe’s Home 
Improvement and Kohl’s, is minutes 
from McWhinney’s 3,000-acre master-
planned community Centerra. 
Van de Water is a 370-acre multiuse 
community combining residential 
homes, commercial retail and business 
uses.

Loveland, developer halt 
South Catalyst partnership

The South Catalyst Project, which 
aims to revitalize a chunk of downtown 
Loveland, has hit a snag, with the city 
and The Michaels Development Co. 
cutting ties.

The two sides were unable to reach 
an agreement on a second 90-day 
renewal of a pact that gave the devel-
opment firm the exclusive right to 
negotiate with the city on proposals for 
the site.

The South Catalyst Project includes 
the area bounded by First and Third 
streets on the north and south and 
Cleveland and Lincoln avenues on the 
east and west. The city has purchased 
most of the property in the area and 
had been working with Michaels for 
the past year and a half on plans for 
the site.

Desktop 3-D printers hit  
big time with little things

By Jeff Thomas
news@bizwestmedia.com

LOVELAND — With the evolution 
of 3-D printing accelerating in expo-
nential fashion, how could a small 
Loveland company distinguish itself 
in a world in which the industry is 
launching into prosthetics, edibles 
and perhaps even custom pharma-
ceuticals?

The apparent answer in the mind 
of the founder, chief executive and 
president of Aleph Objects, Inc. was to 
go as open as possible – open hardware 
specifications and open software code.

“Our president, Jeff Moe, he was 
a successful entrepreneur in vari-
ous free software and open-source 
hardware over the years,” said Harris 
Kenny, communications manager 
for the firm. “When there was a lot 
of experimentation happening as it 
related to 3-D printing, his idea was 
basically to build a company that has 
shared build files and source code for 
the hardware – anything you need to 
make the printers work.”

The proof of that concept is prob-
ably well expressed in the pudding. 
Sales of the LulzBot TAZ 5 3-D and 
the LuzBot Mini 3-D desktop printers 
and their parts have been building at 
an incredible rate. Kenny said sales in 
2011 were at $71,940, before jumping 
to $523,659  the next year, $1,656,501 
in 2013 and $4,762,314 in 2014.

Estimated sales by Aleph this year 
are expected to reach $10 million, 
Kenny said. Currently the company 
has 89 employees, and is expected to 
rapidly expand both its workforce and 
network of resellers.

“It’s really been an exciting time for 
the company,” said Kenny.

That’s pretty heady stuff, even 
though Moe has a fairly extensive 
entrepreneurial background. He 
founded Verinet Communications, an 
Internet service provider acquired by 
Front Range Internet Inc. in 2002, and 
also co-founded Andenken Gallery, 
now known as the Andenken/Battal-
ion gallery. Kenny said his president 
has extensive experience in numerous 
free software and open-source hard-
ware projects.

Aleph’s open-source software, 
Cura LulzBot, has been recognized 
by the Free Software Foundation, and 
is supported by the Debian, Ubuntu 

and Fedora Linux 
distros, as well as 
Windows and Mac 
platforms. Aleph 
s u pp or t s  b ot h 
software and hard-
ware open-source 
communities, but 
it is in the latter 
that outside inno-
vation is most easily demarcated.

“The folks over at NASA really like 
(the LulzBot printers) because it’s a 
platform design,” said sales manager 
Josh Bryant. “But the trouble was they 
were printing so hot they kept melt-
ing the platform. So they just took the 
build specifications and built another 
platform that wouldn’t melt.

“We make all those files available 
to you when you buy the machine,” 
he said.

People often ask about the reli-
ability of the printers and their abil-
ity to master complex and exacting 
specifications, Bryant said. The easi-
est explanation on hand, he said, is to 
show them a clustered network of 145 
Lulzbot printers making parts for new 
printers and replacement.

“It’s absolutely fascinating,’ said 
Bryant about the self-replicating bots. 
About 43 of the parts used by the larger 
desktop printer can be replicated by 
itself, as well as about 30 of the parts 
for the smaller printers. Interested 
locals can drop by the company, at 626 
W 66th St. in Loveland, at 2 p.m. every 
Friday for a tour.

The printers themselves are open 
to the very core. Both the Lulz Mini, 
which retails at $1,350, and the Lulz 
Taz ($2,200) are accessible right down 

to the silicon microcontrollers.
Both printers are powered by 

Arduino-compatible RAMBo boards 
-- all-in-one 3-D printer motherboard, 
featuring 8-bit microcontrollers (or 
processors). RAMbo stands for (R)
epRap (A)rduino-(M)ega-compatible 
(M)other(Bo)ard.

Bryant said that both the software 
and hardware communities have 
contributed a great deal to the firm’s 
success, by suggesting or implement-
ing improvements to the system. 
While that’s also an open invitation 
for a company to come in and copy 
everything from ground zero, he said 
that has not been a concern at Aleph 
Objects.

“We have contributors who have 
made a lot of modifications that we 
have adopted,” he said. “We really 
do have a hugely devoted fan base, 
because our printers are so usable and 
everything down to the motherboards 
can be modified.”

“It is theoretically possible for 
someone to come and copy every-
thing,” Bryant said, but they wouldn’t 
have the open-source community to 
help them chart new developments.

Bryant said his own background is 
in sales and corporate leadership, but 
he’s impressed by how little it takes 
to motivate the technological experts 
working at Aleph.

“It’s been a super happy experience 
for me,” Bryant said, noting that while 
not a technologist, he has long been 
interested in 3-D printing.

“When you walk around here, 
everyone has a smile on their face,” he 
said. “We’re very proud to make the 
best 3-D printer out there.”
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The LulzBot Mini desktop 3D printer prints a final test before being shipped. 
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Aleph Objects 
printing its own 
replacement parts
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ThoughtLeaders
BUSINESS ANSWERS TO PRESSING B2B MATTERS

ACCOUNTING

Incentivized Tip Reporting
The IRS knows employers and employees are highly 

motivated to not report tips received 
in restaurants and bars as wages so 
as to avoid paying payroll taxes on 
those tips. 

To combat this under-reporting of 
wage income, the IRS introduced the 
FICA Tip Credit. This Credit, which is 
available to employers,  is equal to the 
FICA taxes paid by the employer on 
reported tips exceeding the federal 
minimum wage. 

The IRS estimates that this incentive has increased the 
tip wage reporting compliance by 25%, while providing 
additional refunds to the business owners. 

This credit reduces the business owners’ tax liability dollar-
for-dollar and is non-refundable, but may be carried back one 
year or forward up to 20 years.

If you have food and beverage employees that receive 
tips on the job, make sure to consult with your qualified tax 
professional to ensure you are taking full advantage of this 
credit.

Cody Carter, CPA 
Anton Collins Mitchell LLP

Cody Carter, CPA
ccarter@acmllp.com

303.440.0399

Whether your business involves real estate or not, the Otis, Bedingfield 
& Peters, LLC team of transaction lawyers is here to help.  We have 
extensive experience in the formation, organization, and operation of 
all types of entities. Our attorneys routinely advise clients on matters 
involving corporate governance and responsibilities of owners, managers, 
officers and directors. As well as the reorganization, capitalization, and 
dissolution of all types of businesses.   

• Real Estate and Business Law
• Environmental Law
• Oil and Gas Law
• Estate Planning

Our Practice areas include:

Greeley Office |  The Doyle Building  |  1812 56th Avenue  |  Greeley, CO 80634  |  970-330-6700
Loveland Office |  2725 Rocky Mountain Ave, Suite 320  |  Loveland, CO 80538  |  970-663-7300

www.nocoattorneys.com

• Probate
• Trust and Commercial Litigation
• Appeals
• Tax Law

AN ADVERTISING FEATURE OF BIZWEST

Title to Bank Accounts and Estate Plans
Title to bank accounts dictates ownership when the 

account owner dies: (1) distributed 
pursuant to an estate plan, or (2) 
automatically transferred.  You 
should speak with an estate planning 
attorney to determine which option is 
best for you and your accounts.

If you prefer the first option, your 
accounts must be owned by you 
alone or with others as tenants in 
common. Tenants in common is 
one form of joint ownership where 
each owner’s part of the account is distributed pursuant to 
their estate plan. If you prefer the second option, you may 
name a “transfer on death” or “payable on death” beneficiary 
whereby the beneficiary automatically becomes the account 
owner upon your death. If you own your accounts with 
others, ownership should be by joint tenancy. Joint tenancy 
is a form of joint ownership where each owner’s part of the 
account automatically transfers to the other owners upon 
each owner’s death. 

Lee Morehead
Otis, Bedingfield  

& Peters, LLC

LAW

Lee Morehead 
Otis, Bedingfield & Peters, LLC

1812 56th Ave
Greeley, CO 80634

970-330-6700
lmorehead@nocoattorneys.com

www.nocoattorneys.com

HEALTH CARE

What is BLOOM at Home?
Columbine Health Systems developed BLOOM at Home 

Non-Medical Home Care.  Non-Medical Home Care is staffed 
by Personal Care Providers who can assist with bathing, 
dressing, bathroom assistance, 
repositioning, and medication 
reminders.  

In addition, BLOOM also provides 
Companionship Services; which 
consists of light housekeeping, 
laundry, meal planning and 
preparation, running errands, pet care, 
plant care, and much more. 

We understand the desire to 
stay in the comfort of your home. This can be a physical 
and emotional challenge for the primary caregiver, who is 
often times a spouse or family member.  One of the greatest 
benefits of BLOOM is the provision of caregiver relief, which 
allows the primary caregiver time for a well-deserved break.  

Many Long Term Care insurance plans may cover part or 
all of the costs of Non-Medical Home Care.  Consult your 
insurance provider for details. 

Please contact us and we will help you to BLOOM at Home!

Torrey McCoy 
Director

Torrey McCoy
Director

BLOOM at Home Non-Medical Home Care
970-482-5096/Fort Collins

970-460-9200/Windsor
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Robot gives leg up on competition in knee surgery

By Luanne Kadlub
news@bizwest.com

Robots in the surgical suite are 
nothing new, but robots assisting 
orthopedic surgeons on total knee 
replacements is groundbreaking. And 
Boulder Community Health’s Foot-
hills Hospital is the first in Colorado 
and the only hospital in the Rocky 
Mountain region to offer Mako robot-
assisted TKR. 

“Boulder Community Health’s mis-
sion is to provide our community with 
the highest-quality health care in an 
innovative, patient-centered envi-
ronment, and our addition of Mako 
technology is a great example of how 
we do that,” said Dr. Robert Vissers, 
BCH president and CEO. “Orthope-
dics is an area where innovative tech-
nologies and procedures have really 
expanded the number of treatment 
options available. We work closely 
with our physicians to review those 
options and make sure our patients 
have access to a full range of up-to-
date treatments.”

BCH’s own robo doc couldn’t agree 
more. “For Boulder to be one of the 
first dozen sites performing this sur-
gery is a pretty big deal. We’re on the 
cutting edge of technology,” said Dr. C. 
Brian Blackwood, an orthopedic sur-
geon with BoulderCentre for Ortho-
pedics and the only surgeon doing 
robot-assisted TKR in Colorado and, 
in fact, in the Rocky Mountain region. 
The next-closest hospitals capable of 
the robotic-assisted procedure are in 
Phoenix and Minnesota, he added.

It’s not by coincidence that the 
arrival of the million-dollar robot at 
Foothills aligns with the arrival of 
Blackwood 3½ years ago. Blackwood 

is a fellowship-trained hip- and knee-
replacement specialist who, as part 
of his fellowship, spent time at Mako 
Surgical Corp.’s Fort Lauderdale, Fla., 
plant learning how to use the robot. 
Stryker took over the medical device 
company in 2013. 

BCH first used the Mako robot-
assisted technology for hip and partial 

knee replacements. The first robotic-
assisted TKR took place Nov. 2, and 
Blackwood said the patient is well on 
the way to recovery. Typical patients 
are up and walking the same day and 
are discharged home the next. Sixty 
percent are recovered at six weeks and 
90 percent in 90 or so days.

The minimally invasive procedure 

works like this: The patient first has a 
CT scan of the joint to generate a 3-D 
virtual model that is then loaded into 
the Mako System software, creating 
a personalized pre-operative plan. 
When the surgeon prepares the bone 
for the implant, the robotic arm guides 
the surgeon within the predefined 

COURTESY BOULDER COMMUNITY HEALTH

Dr. C. Brian Blackwood, an orthopedic surgeon with BoulderCentre for Orthopedics and 
the only surgeon doing robot-assisted TKR in Colorado

Celebrate the grand opening at Fort Collins Foothills Fashion 
Mall and enjoy 10 free days of classes Nov. 24 through Dec. 4. 

 3300 S. College Ave #140 
      fortcollins.cyclebar.com

Robot-assisted 
knee replacement a 
first in state, region

Please see Robot, page 47

http://www.fortcollins.cyclebar.com
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By Elizabeth Gold
news@bizwest.com

LOVELAND—The terrain of Colo-
rado can take its toll on outdoor lovers.

From hiking, biking and skiing to 
soccer, baseball and basketball — the 
opportunities to break a bone or sprain 
an ankle are plentiful.

To keep up with the orthopedic 
demands, Banner Medical Group just 
expanded the reach of its services in 
Loveland by moving into the Banner 
Skyline Medical Pavilion.

The 12,600-square-foot clinic 
includes two imaging rooms, a two-bay 
cast room, a lobby with seating and a 
children’s play area.  The main lobby of 
the health center includes a retail phar-
macy, which offers one-on-one educa-
tion, personal-therapy consultation and 
over-the counter medications.

The site also contains urgent care, 
a surgery center, pediatrics, medical 
imaging and Horizon Laboratory.

Originally, the Banner Health Clin-
ic, which specializes in orthopedics, 
opened in Loveland in 2014. Physicians 
and other medical practitioners saw 
patients at the Banner Health Clinic in 
southwest Loveland prior to the move 
to the new location in Skyline Medical 
Pavilion in November.

Orthopedic health care in general 
treats injuries or conditions the spine, 
bones, joints or muscles. The new clinic 
is set up to provide services that include 
and treat fractures, arthroscopy, elbow 
and shoulder surgery, joint replace-
ment, ligament tears, lower extremity 
and foot procedures, sports medicine 
and trauma surgery.

In addition to having 18 orthopedic 
providers, the clinic has access to equip-
ment and services that will make a visit 
more convenient for patients, said Gar-
rett Snyder, a surgeon.  “We have 15 exam 
rooms and access to a lot of other services 
onsite like MRIs, ultrasound and the sur-
gery center, which is connected.”

The former location at 1230 14th St. 
S.W. offered family practice, OB/Gyn 
and podiatry services, in addition to 
orthopedics, according to Sara Quale, 
Banner Health public relations director. 
The new clinic in the Banner Skyline 
Medical Pavilion will be a dedicated 
space for orthopedic services.

Quale describes the biggest change 
for patients as convenience. With so 
many services in the same building, 
orthopedic patients can get the majority 
of their care under one roof.

Before moving to the new location, 
the capacity for patients was held at 
three to five rooms, so the option of 
having more than one provider working 
with patients was slim.

“Being here will make it easier for 
people from the E.R. to get to us because 
we’re closer to Banner Hospital [McKee 
Medical Center],” said Snyder who in 
addition to his specialty as an ortho-
pedic surgeon completed a fellowship 
in sports medicine.  “Patients used to 
have to go elsewhere for MRIs and ultra-
sounds.”

Other benefits of the new space 
include proximity to other medical pro-
fessionals in the complex, which will 
make it easier for them to send patients 
directly over to be seen by an orthopedic 
specialist.

Having proximity to the surgery cen-
ter makes it more convenient for both 
patients and surgeons as well.

Ambulatory or outpatient surgery 
centers provide more than convenience, 
according to the Ambulatory Surgery 
Center Association.  Patients who walk 
in and walk out rather than spending 
nights in a hospital tend to recover faster 

and get back to their lives sooner.
They also sidestep the risk of infec-

tion from hospital stays.
 “Sometimes small procedures at 

surgery centers save costs for both 
insurance companies and patients,” 
Snyder said.  “They aren’t as busy as 
regular hospitals, so they can be more 
efficient in getting the day moving — 
plus, the severity of illnesses is less than 
in hospitals.”

On the non-surgical side of care 
offered at the new orthopedic center 
are doctors such as Colleen Dupuis, 
who trained in family medicine and 
did a fellowship in non-surgical sports 
medicine as well.

“I work with concussions — espe-

Boulder Heart
Anderson Medical Center 
4743 Arapahoe Ave., Suite 200 in Boulder 
Medicare accepted

WE MENDED A FAILING

HEART
AND KEPT THEIR ROMANCE

ALIVE
When you have that newlywed glow, 
everything seems rosy. So when Jean Richter 
started feeling short of breath, she wasn’t 
initially concerned. But then her symptoms 
worsened and her beloved husband, Dave, 
had to rush her to the Foothills Hospital 
Emergency Department. 

Jean was diagnosed with heart failure, a chronic 
condition that has a 50% survival rate within 
five years of  diagnosis if not treated correctly. 
Luckily for Jean, Boulder Community Health 
recently opened the first specialized Heart 

Failure Clinic in Boulder County. Dr. Scott 

Blois’s expertise with the latest treatment 

options set Jean on a remarkable journey back 

to a full active life. 

“I have a wonderful husband, five incredible 

daughters and 13 grandkids I adore,” says Jean. 

“I’m so happy we can hike, travel and have fun 

together again.”

Read Jean’s story at bch.org/healinghearts  
or call 303-442-2395 for information about 
Boulder County’s first Heart Failure Clinic.

Banner expands Loveland Orthopedics

Please see Orthopedics, page 47

“Sometimes small 
procedures at surgery 
centers save costs 
for both insurance 
companies and patients.”
Garrett Snyder
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In addition to a 4% discount, BBB Accredited Businesses that qualify 
for this safety group program enjoy the following benefits:

Availability of enhanced safety training

Annual dividend if group qualifies

BUSINESSES SAVE 4%
ON YOUR WORKERS’ 
COMPENSATION PREMIUM

Learn More: Contact Alicia Davis, BBB Safety Group Program Manager
at adavis@wynco.bbb.org or 970-488-2045

Insurance Brokerages
Ranked by number of licensed agents.

Rank Company
Number of licensed agents
Number of employees Number of offices

Phone/Fax
Website

First name
Title
Year founded

1
Flood and Peterson
4687 W. 18th St.
Greeley, CO 80634

75
118 3 970-356-0123/970-506-6836

www.floodpeterson.com

Royal Lovell; Brett Kemp
Chairman & CEO; President
1939

2
New York Life Insurance Co.
3003 E Harmony Rd Suite 110
Fort Collins, CO 80528

52
50 2 970-371-1915/970-266-1085

www.newyorklife.com 1845

3
PFS Insurance Group LLC
4848 Thompson Parkway, Suite 200
Johnstown, CO 80534

30
31 1 970-635-9400/970-635-9401

www.mypfsinsurance.com

Dave Janssen
President
1999

4
Northwestern Mutual Financial Network
3665 JFK Parkway, Building 1, Suite 100
Fort Collins, CO 80525

27
38 4 970-225-3440/970-226-5036

www.fortcollins.nm.com

Krista Dunlap
director of operations
1857

5
Taggart Insurance
1600 Canyon Blvd.
Boulder, CO 80302

25
33 1 303-442-1484/303-442-8822

www.taggartinsurance.com

Mike Taggart
President
1933

6
TrueNorth Insurance and Financial Strategies
275 S. Main St. #100
Longmont, CO 80501

21
23 1 303-776-5122/303-776-5495

www.truenorthcompanies.com

Bryan Taylor
Managing Director
1905

7
Brown and Brown Insurance
4532 Boardwalk Drive, Suite 200
Fort Collins, CO 80525

14
16 1 970-482-7747/970-484-4165

www.bbcolorado.com

Greg Soden
executive vice president
1939

8
Shirazi Benefits
8205 W. 20th St.
Greeley, CO 80634

12
11 2 970-356-5151/970-356-5154

www.shirazibenefits.com

Ty Miller
principal
1976

9
VolkBell
2040 Terry St., Suite 101
Longmont, CO 80501

11
38 3 303-776-3105/303-776-1875

www.volkbell.com

Clair Volk; John Bell; Lowell Volk
managers
1987

10
CBIZ
777 29th St.
Boulder, CO 80303

8
8 1 303-443-1586/303-443-7601

www.cbiz.com

Gary Meyers
business unit president
1991

11
Weedin Agency Inc.
1601 E. Eisenhower Blvd.
Loveland, CO 80537-3929

7
7 1 970-667-2145/970-669-9295

www.weedinagency.com 1956

12
Goodwin Financial Service Inc.
2038 Vermont Drive
Fort Collins, CO 80525

6
4 1 970-223-2377/970-223-7040

www.gfs01.com

Harry Goodwin
president/CEO
2000

Region surveyed includes Boulder, Broomfield, Larimer and Weld counties. Researched by Chad Collins
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ThoughtLeaders
BUSINESS ANSWERS TO PRESSING B2B MATTERS

MARKETING

1550 E. Harmony Road, 2nd floor
Fort Collins, CO 80527

970-232-3144 
spowell@bizwestmedia.com

1790 30th St., Suite 300
Boulder, CO 80301
303-440-4950

Showcase your industry expertise with 
Thought Leaders monthly feature
Here’s How It Works
• You choose a question that is 
pertinent to BizWest readers
• You answer the question in the form 
of a column
• Your photo, logo and contact 
information appears in the ad
• Limit of six advertisers (two pages 
running in different issues each 
month)
Over 72% of our readers are in top 
management positions and make corporate decisions 
using BizWest special supplements and directories to make 
those decisions. Your advertising message will be seen by 
hundreds of potential customers, all of whom have the 
influence to use your products or services.
Your investment with an annual agreement also gets you 
TWO FREE Half-page ads with color that will appear on the 
bottom half of the page. In addition your message will be 
featured in a text box ad twice in a two week period in a 
Business Report Daily e-newsletter. Over 10,000 readers 
subscribe to the Business Report Daily. Users will click on the 
headline and go to a landing page that shows the entire full 

page ad. Then they can click 
on your website address and 
it links them to your web site.

Sandy Powell
BizWest 

TECHNOLOGY

Ken Salazar
President and CEO, SilverEdge

4065 Saint Cloud Drive, Loveland
970-685-3175

ksalazar@gosilveredge.com
www.GoSilverEdge.com 

Now is the Time to Prepare Your 
Business for the Holidays.

The busiest time of year is right 
around the corner. Alleviate holiday 
work stress by knocking out these 3 
items now.

1. Hire and train extra help. Don’t 
wait till things get hectic. Hire now so 
you have plenty of time to train new 
team members. Communicate the 
holiday schedule as soon as possible 
so your staff can make their holiday 
plans. Nobody likes to wonder what days they have off.

2. Create a marketing calendar. Map out all of your 
promotions, campaigns, and action items week-by-week 
through the first week of January. Assign yourself or staff 
members to each item to make sure things get completed.

3. Review your POS system. If your point of sale system 
doesn’t have an efficient way to track inventory, report sales, 
and integrate a loyalty program it’s time to upgrade your 
system.

Ken Salazar
President & CEO

SilverEdge

INSURANCE

Condo Unit Owner’s Insurance –  
More Complicated Than You Think

When you purchase insurance for 
your condominium unit, it initially 
appears that little to no coverage is 
needed.  In truth, there are several 
important aspects that you need to 
safeguard against, including:

Dwelling – Your bylaws will 
determine the extent that you are 
responsible for the structure.  

Liability – You need to have 
liability coverage to protect your 
assets.

Loss Assessment – If the HOA’s master insurance 
policy is not adequate, each owner may have to pay 
their share.  
 • Inadequate limits - If the master policy limits are 

inadequate, all of the owners will be responsible.
 • Deductible Shortage - Many policies have a 

$1,000 limitation, if the assessment is due to a 
high deductible.  

Contents – The limit should be high enough to 
replace all of your furniture, clothing, and movable 
appliances.  

Coverage for your condo unit can be complicated. 
We are here to guide you through all the aspects of the 
policy.  

Lynda Mitch
Personal Insurance 
Account Executive

Lynda Mitch
Personal Insurance  
Account Executive

(970) 356-0123
LMitch@floodpeterson.com

PAPERLESS
ONBOARDING

TIME
CLOCK

H.R. &
SCREENING

BENEFIT
PORTAL

WALLET
ELITE CLUB

ACA
MONITOR

$

401K
SSO ACCESS

ONLINE
PAYROLL

(970) 568-8613  •  (303) 351-5771  •  Info@myTLCteam.com  •  www.myTLCteam.com

While others are leaving you to do
ACA work yourself, let TLC do the
work for you and take the stress away.

ARE  YOU
CONFIDENT

IN  YOUR
ACA Requirements?

http://www.bizwest.com
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http://www.GoSilverEdge.com
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There are many reasons Aims Community College is 
Your First Choice for higher education, and one of 
those reasons is that You are Not a Number! 

We support and value student success with 

programs at the most affordable tuition 
in northern Colorado. With four 
campuses, day and evening classes, 
extensive online course offerings and 
top-rated faculty, it’s easy to see why 
Aims is your First Choice!  

G R E E L E Y   |   W I N D S O R   |   L O V E L A N D   |   F O R T  L U P T O N   |   O N L I N E

Aims Community College is an EEO Employer and an equal opportunity educational institution.  

W W W. A I M S . E D U

ENROLL 
TODAY!

Continuing-Education Programs
Ranked by 2016 fall enrollment.

Rank Institution Fall enrollment 2016
Financial-aid
Scholarships Programs available

Phone
Website

Person in charge
Title
Year founded

1
CU-Boulder Division of
Continuing Education and
Professional Studies
1505 University Ave., UCB 178
Boulder, CO 80309

7,575 Yes
Yes

Evening and online credit courses, post-baccalaureate health
professions, science education outreach, university outreach and
engagement, and English-as-a-second-language training.

303-492-5148
ce.colorado.edu

Sara Thompson
dean
1911

2
Colorado State University Online
2545 Research Blvd. - Drake Hall
Fort Collins, CO 80526

4,836 Yes
Yes

CSU Online offers variety of online undergraduate completion,
masters, and Ph.D. degrees. Graduate certificates and non-credit
programs are also available.

970-491-5288
www.online.colostate.edu

Mike Palmquist
Associate Provost for
Instructional Innovation
1969

3
Aims Community College
5401 W. 20th St.
Greeley, CO 80632

1,300 No
Yes

Leader in providing solutions to community, businesses and
individuals. Outreach programs in early college academies, high
school concurrent enrollment, professional development,
personal enrichment.

970-330-8008/970-339-6202
www.aims.edu

Leah Bornstein
president
1967

4
Colorado Free University
7653 E. First Place
Denver, CO 80230

1,200 No
No

Foreign language, Spanish center, computer training, arts and
crafts, communication, home and garden, cooking, performing
arts, wellness and beauty, business and career, retirement,
music and more.

303-399-0093
www.freeu.com

Helen Hand
president
1986

5
University of Northern Colorado
Office of Extended Campus
Campus Box 21
Greeley, CO 80639

812 Yes
Yes

Professional development courses/workshops, independent
study, faculty-led study abroad and high school dual enrollment
courses.

970-351-2944
www.unco.edu

Aimee Rogers
director of professional
development
1890

6
Front Range Community College
4616 S. Shields St.
Fort Collins, CO 80526

388 No
No

Career development and personal enrichment, from real estate to
arts & crafts, astronomy to welding, money management to
music, health & wellness to travel, computer applications to Web
design.

970-226-2500
www.frontrange.edu

Andrew Dorsey
president
1968

7
Boulder Digital Arts
1600 Range St., Suite 100
Boulder, CO 80301

343 No
Yes

One-day and one-week a la carte workshops and certificate
classes in web design, UI/UX, mobile app development, video
production, JavaScript, digital marketing, video editing,
WordPress and more.

303-800-4647
www.boulderdigitalarts.com

Bruce Borowsky
co-founder
2004

8
IBMC College
3842 S. Mason St.
Fort Collins, CO 80525

200 Yes
Yes

IBMC offers 6-19 month career training in beauty, dental
assisting, dental office administration, medical assisting, medical
billing and coding and massage therapy at the Fort Collins
campus.

970-223-2669
www.ibmc.edu

Diana Gunderson
Vice President of
Education
1987

Researched by BizWest
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Shift thinking to boost job satisfaction

A re you ready for some 
good news? Job satisfac-
tion is the highest it has 

been in more than 
a decade!  

Earlier this 
year, the Society of 
Human Resource 
Management 
(SHRM) reported 
that a whopping 
88 percent of 
employees are 
satisfied at work. 
While overall job satisfaction spiked, 
employees also reported a slight 
increase in engagement. 

SHRM’s extensive research 
measures 43 aspects of job satisfac-
tion and 37 factors associated with 
employee engagement. The key 
issues related to satisfaction in the 
2016 survey included respectful 
treatment of employees at all levels 
of the organization, compensation, 
benefits, and security. 

For years, surveys have reported 
dismal levels of job satisfaction in the 
workforce. So, what has changed? 
And, why bother sharing the good 
news? SHRM’s 2016 survey is note-
worthy, and the information it pro-

vides can help organizations as well 
as employees increase satisfaction 
and engagement.

In terms of what has changed, 
there are subtle and powerful shifts 
happening in how people think 
about work and life. We are gradually 
moving away from the belief that we 
need to find one true passion in order 
to be happy and fulfilled. Despite 
well-meaning advice from talk-show 
hosts and self-help gurus over the 
past two decades, finding one’s pas-
sion isn’t all that easy.

And, the pressure to do so often 
causes stress and anxiety. Letting 
go of the need to find a singular 
purpose for being on the planet 
and linking that to a specific career 
path allows us to reconsider what it 
means to be satisfied and fulfilled. 
Rather than feeling like failures for 
not having found a passion, many 
of my clients feel a sense of relief 
to learn that they could be equally 
happy working in a variety of posi-
tions or industries. 

The quest to find one’s passion 
has been replaced with a more 
realistic goal of exploring different 
ways to put our key skills to use. 
We have known for years that job 

satisfaction increases when people 
use their strengths or unique super 
powers for 70 percent to 80 percent 
of the work day. Most people are 
satisfied to be paid a competitive 
wage to do work that they enjoy. 
That is meaningful and fulfilling in 
and of itself.

Another shift I see occurring is 
that people are no longer expecting 
any job to fulfill all of their needs. 
Work is an important part of who we 
are, but it is not everything. Employ-
ees who are most happy and fulfilled 
at work are also committed to tak-
ing care of their personal needs and 

desires. This can include volunteer-
ing in your child’s classroom, pursu-
ing creative hobbies, unplugging 
from email after hours or getting to 
the gym five days a week.  

One reason people are making 
more-conscious decisions about 
work/life integration is because the 
job market is less tight. Rather than 
feeling stuck, people feel empowered 
to seek out opportunities that are 
a better fit not only in terms of the 
skills they want to use but also in 
terms of value alignment and cul-
ture.

Let’s give credit to the organiza-
tions that are committed to creating 
positive work environments in an 
effort to retain talent. It is also impor-
tant to recognize that job satisfaction 
is closely related to how content we 
are in other parts of our lives. Career 
is just one slice of a much bigger pie. 
No matter how you cut it, the goal is 
for work and all the rest of your life to 
be equally delicious.  

Carrie Pinsky is a freelance writer, 
job-search coach and training special-
ist. Reach her at Pink Sky Counseling 
and Career Services, 970-225-0772 
or www.pink-sky.net.

CAREERS
CARRIE PINSKY

“Rather than feeling 
stuck, people feel 
empowered to seek out 
opportunities that are 
a better fit not only in 
terms of the skills they 
want to use but also in 
terms of value alignment 
and culture.”

WEALTH
IS NOT ABOUT

POLO AND CAVIAR
ANYMORE.  

Learn more.  |  myfw.com/wealthisabout

Denver  –  Boulder  –  Northern Colorado

Member FDIC

http://www.pink-sky.net/
http://www.bizwest.com
http://www.myfw.com/wealthisabout
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N O N P R O F I T  N E T W O R K

T I M E  O U T

COURTESY GREELEY CHAMBER OF COMMERCE

Ally Oswandel of Aims Community College learns about a method paramedics use to 
rapidly infuse fluids into a patient during a visit to the Greeley Fire Department. She 
is part of the current Leadership Weld County class, which spent Oct. 6 focused on 
public safety.

COURTESY GREELEY CHAMBER OF COMMERCE

Ally Oswandel of Aims Community College learns about a method paramedics use to 
rapidly infuse fluids into a patient during a visit to the Greeley Fire Department. She 
is part of the current Leadership Weld County class, which spent Oct. 6 focused on 
public safety.

COURTESY FYN PUBLIC RELATIONS

Realities For Children board members and affiliate organizations attend Fort Collins 
and Loveland City Council meetings on Nov. 1 to accept the proclamation of Nov. 10 
as “Path to Healing for At-Risk Children Day.” The proclamation signifies the orga-
nization’s efforts to help reach the $900,000 it needs to build a new centrally located 
Homebase and Youth Campus facility. Attending the Fort Collins meeting are, from 
left, council members Ray Martinez and Gino Campana; Chelsey Mandell of Homeless 
Gear; Mayor Wade Troxell; Silke Becker and Hearts and Horses board member Wolf-
gang Becker; Serena Robb, Realities For Children Charities affiliate agency manager; 
former mayor Karen Weitkunat, Realities For Children board member; and Realities 
For Children member manager Molly Secher.

BRIEFS
Thirteen local collaborative groups were recognized 
as Live United Collaboratives by Foothills United 
Way.  Each of these groups is made up of nonprofits, 
government agencies, school districts, faith com-
munities, businesses and other leaders in Boulder 
and Broomfield counties that have illustrated their 
dedication to collaborating with each other to solve 
some of the area’s most pressing issues. The part-
nerships include Boulder County ABCD Partner-
ship, Boulder Homeless Service Collaborative, 
BVSD Arapahoe Ridge School-based Heath Cen-
ter Collaborative, Dream Big Initiative, DV/CPS 
Collaboration and Consultation Team, Human 
Services Alliance, Human Services Transporta-
tion Collaborative, Mountain Human Services 
Collaborative, No Student Hungry Partnership, 
SMILES Virtual Dental Home Collaborative, The 
Early Childhood Council of Boulder County, Tru-
ancy Improvement Project (TIP) and Westlake 
Middle School Collaborative.

V3 media marketing joined Pathways, a Fort Col-
lins-based nonprofit specializing in expert hospice 
care, palliative care and grief and loss support, as a 
corporate partner at the silver level, valued at $3,000. 
The corporate partner program provides an outlet for 
community-minded businesses in Northern Colo-
rado to support Pathways’ programs and services.

GOOD DEEDS
The Community Foundation of Northern Colorado 
is partnering with multiple local businesses on a “Cel-
ebrating Gratitude” letter-writing campaign. Commu-
nity members are encouraged to write letters of grati-
tude to military veterans they know and deliver them 
around Veterans Day, Nov. 11. Community members 
also can write general letters to veterans and send 
them to Veterans Compass at P.O. Box 1, Fort Collins, 
CO 80522. Veterans Compass will then collect those 
letters and distribute them to veterans. The commu-
nity also is invited to honor veterans at an event at 
Veteran’s Plaza at 11 a.m. Saturday, Nov. 12. Air Force 
ROTC Detachment 90 will host a Veterans Day cer-
emony, with retired U.S. Air Force Col. Rhip Worrell, a 
Vietnam veteran, delivering the keynote address.

The Northern Colorado gardening community 
stepped up during this growing season to help those 
in need, delivering more than 46,411 pounds of fresh 
produce through the Plant it Forward program, 
which benefits the Food Bank for Larimer Coun-
ty. As a joint partnership between the Gardens on 
Spring Creek and the food bank, Plant it Forward is 
a community-activation campaign that encourages 
gardeners to plant, grow and share some of their 
fresh produce with community members in need. 
Two highlights of the year include the contribution 
from local gardener Dr. Tom Jamart, who has dedi-

cated his backyard garden to the Plant It Forward 
program for the past five years. This year, he cultivat-
ed and harvested 3,121 pounds of produce.  Another 
highlight includes Redeemer Lutheran Church do-
nating nearly 10,000 pounds from its on-site garden.

GRANTS
Colorado Creative Industries, a division of the 
Colorado Office of Economic Development and 
International Trade, awarded $1.3 million in grants 
to 180 arts organizations in Colorado. The grants 
went to groups in 47 counties and represented an 
increase from the 162 grants awarded in 2015. CCI 
was established to boost the creative sector’s ability 
to enhance economic growth. Forty-seven percent 
of grant funds went to organizations located outside 
of the Denver metropolitan area. Grants are awarded 
annually on a competitive basis. Recipients in Boul-
der County included Ars Nova Chambers Sing-
ers Inc., Art as Action, Boulder Chorale, Boulder 
County Arts Alliance, Boulder Museum of Con-
temporary Art, Boulder Philharmonic Orchestra, 
CenterStage Theatre Co., Chamber Music Soci-
ety of Boulder, City of Lafayette Community De-
velopment Department, Colorado Film Society, 
Colorado Music Festival and Rocky Mountain 
Center for Musical Arts, eTown, Frequent Flyers 
Productions Inc., Imagination Makers Unlimited, 
Longmont Council for the Arts, Longmont Sym-

phony Society Inc., Motus Theater, Parlando Inc., 
Rocky Mountain Revels Inc., Stories on Stage, 
Studio Arts Boulder, Boulder Symphony, The 
Catamounts NFP and Third Law Dance/Theater 
Inc. Broomfield County recipients included Broom-
field Dance Inc., Colorado Conservatory of 
Dance, Control Group Productions, The Broom-
field Council on the Arts and Humanities and the 
Schiff Dance Collective. Larimer County recipients 
included Bas Bleu Theatre Co., Canyon Concert 
Ballet, City of Fort Collins’ Lincoln Center, City of 
Loveland’s Loveland Museum/Gallery, College of 
Liberal Arts at Fort Collins Art Museum, Dance 
Express, Fort Collins Museum of Art, Fort Col-
lins Symphony Association, IMPACT Dance Co., 
International Keyboard Odyssiad and Festival, 
Northern Colorado Intertribal Pow-wow Associa-
tion Inc., OpenStage Theatre and Company Inc., 
the Center for Fine Art Photography and Larimer 
Choral Society. Weld County recipients included 
Colorado Dance Theatre Inc., Greeley Philhar-
monic Orchestra Association Inc. and The Gree-
ley Chorale.

The Women’s Fund of Weld County Inc., a Gree-
ley-based component fund of the Community 
Foundation, announced a $55,000 donation to its 
endowment from West Valley Community Church. 
The church is closing, and the donation came from 
its last remaining board member, Dolores Willis.

http://www.bizwest.com
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TorchAwards
Ethicsfor2017

BBB INSTITUTE FOR MARKETPLACE TRUST SPONSORS

EVENT SPONSORS

PLATINUM

GOLD

SILVER

Blue Federal Credit Union
Dohn Construction
Gallegos Sanitation
Markley Motors

Otis, Bedingfield & Peters
Poudre Valley REA 
VolkBell

UNIVERSITY SPONSORS

Colorado State University College of Business
University of Northern Colorado Monfort College of Business
University of Wyoming College of Business

MEDIA SPONSORS

First National Bank
Western Union

ABC Child Development Centers, Greeley, CO
Align Consulting, Cheyenne, WY
Aspen Dental Care, Fort Collins, CO
Aspen Grove Veterinary Care, Fort Collins, CO
CK Mechanical Inc., Casper, WY
Colorado Blinds and Design, Loveland, CO
Community Auto, Fort Collins, CO
Community Insulation Drywall LLC,  Johnstown, CO
Davidson-Gebhardt Chevrolet/Subaru, Loveland, CO
Flood and Peterson, Greeley, CO
Hall-Irwin Corporation, Milliken, CO
Keeton Industries Inc., Wellington, CO
M & E Painting, Loveland, CO
Merchant Processing Advisors, Aspen, CO
Neuworks Mechanical Inc., Fort Collins, CO
Northern Colorado Tra�c Control Inc., Greeley, CO
Origins Catering Company, Berthoud, CO
Serenity Painting and Decorating LLC, Johnstown, CO
Style Media and Design Inc., Fort Collins, CO
Swan Heating and Air, Loveland, CO
Twin Owls Steakhouse, Estes Park, CO
Verns To�ee House Inc., Fort Collins, CO

BUSINESS NOMINEES:
Boys and Girls Club of Central Wyoming, Casper, WY
Boys and Girls Club Larimer County, Fort Collins, CO
Center for Family Outreach, Fort Collins, CO
Ensight Skills Center Inc., Fort Collins, CO
Respite Care Inc., Fort Collins, CO
Weld Food Bank, Greeley, CO

NONPROFIT NOMINEES:

APRIL 26, 2017
Celebration Luncheon
Embassy Suites Loveland

http://www.bizwest.com
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B R I E F C A S E

CLOSINGS
Another Fort Collins restaurant space is getting a 
makeover, with Hot Corner Concepts deciding its 
Enzio’s Italian Kitchen concept has run its course. 
Enzio’s, 126 W. Mountain Ave., closed in late Octo-
ber, with HCC planning a new restaurant at the site 
that will be different from the pasta and pizza con-
cept Enzio’s used for 12 years.

California-based Wahoo’s Fish Taco has closed 
its Fort Collins location at 2310 E. Harmony Road 
in Fort Collins. Locations in Boulder and Longmont 
remain open, along with seven others elsewhere in 
Colorado.

CONTRACTS
I2B Capital, a Fort Collins-based investment firm, 
completed an agreement with New York-based Are-
na Investors LP that will enable i2B Capital to make 
larger investments in young companies. I2B Capital, 
founded in 2015 by Larry Curran II, has been making 
investments in the $5 million to $15 million range; this 
agreement will allow i2B to invest up to $20 million.

MAPR/LINKS WorldGroup, a Boulder-based tech-
nology public relations and digital marketing agency, 
added Krimston, DAVINCI, Phunware, FlowMo-
tion, CryptoTestament and Lumyer to its client 
portfolio.

Greenwood Village-based Xanterra Parks and Re-
sorts Inc. was awarded a 10-year contract from the 
National Park Service to provide concessions at 
Rocky Mountain National Park. The contract begins 
in January and allows Xanterra to provide retail, food 
and beverage services at Trail Ridge Store, located 
next to the Alpine Visitor Center on Trail Ridge Road.

The Bohemian Foundation, a nonprofit based in 
Fort Collins, and Colorado Creative Industries 
announced a public-private partnership to advance 
music in Colorado through the Colorado Music Strat-
egy, a plan to support music as a key creative indus-
try in the state. The strategy provides resources and 
leadership for music projects, grants to nonprofits to 
present music, and opportunities for networking and 
thought-sharing at an annual music conference. The 
foundation, founded in 2001 by philanthropist Pat 
Stryker, has committed $75,000 in matching funds 
to support the first year of the strategy. Colorado’s 
music industry currently contributes 16,300 music-
based jobs to the state’s economy and generates 
$1.8 billion in annual revenue.

Boulder-based Core Learning Exchange and NuS-
kool teamed up to bring academically rich and cul-
turally relevant digital lessons to all bored students 
looking for courses to which they can relate. NuS-
kool will distribute its standards-aligned educational 
materials via the Core Learning Exchange Mastery 
Learning Platform. Teachers can build these lessons 
into personal learning plans, group activities and 
digital badges documenting academic achievement.

Louisville-based environmental and industrial-mea-
surement company Vaisala was awarded a three-
year contract by American Airlines to supply lightning 
alerts using its Vaisala AviCast Lightning Alert Sys-
tem. The technology will be deployed at 26 mainte-
nance locations and 25 regional airport locations at 
which American Airlines conducts flight operations.

McGuckin Hardware, a 61-year-old iconic indepen-
dent hardware store in Boulder known for its eclectic 
and massive inventory, will discontinue its member-
ship with the True Value co-op at the end of the year 
and start buying from the Ace Hardware co-op, 
Jan. 1. Co-ops are vendors that provide indepen-
dent stores with the opportunity to pool their buying 
power to purchase bulk merchandise, saving money 
in order to compete with larger-scale big-box retail-
ers. McGuckin’s was a member of the Ace co-op in 
the mid-1960s. It joined True Value in 1986, and was 
part of that co-op for 30 years.

EARNINGS
Advanced Energy Industries Inc. (Nasdaq: AEIS) 
reported a profit of $29 million for its third quarter 
that ended Sept. 30. The profit, which equated to 73 
cents per share, improved on a profit of $23.3 mil-
lion, or 57 cents per share, for the same quarter a 
year ago. The Fort Collins-based maker of power 
and control products used in semiconductors, flat-
panel displays and other electronics, reported sales 
of $126.6 million for the quarter, up from $109.8 mil-
lion for the same quarter a year ago. The company is 
expecting to generate revenue between $124 million 

and $134 million for its fourth quarter that will end 
Dec. 31.

Array BioPharma Inc. (Nasdaq: ARRY), a Boulder-
based biopharmaceutical company, reported a loss 
of $28.6 million, or 20 cents per share, for the first 
quarter of its 2017 fiscal year that ended Sept. 30, 
an increase compared with a loss of $21 million, or 
15 cents per share, for the same period a year ago. 
Array generated revenue of $39.3 million during the 
quarter, down from the $43.2 million it generated 
in the prior quarter, driven mainly by reduced reim-
bursements from Novartis, which is partnering on 
two cancer drugs — binimetinib and encorafenib 
— intended to treat melanoma. Research and devel-
opment expense increased $25.6 million, compared 
with the first quarter of fiscal 2016. The increase was 
due to binimetinib and encorafenib expenses as 
Array transitioned activity from the Novartis agree-
ments. During the quarter, Array completed an un-
derwritten public offering of 21,160,000 shares of its 
common stock at a price of $6.25 per share, generat-
ing proceeds of $132.25 million, before underwriting 
discounts and commissions and offering expenses.

Ball Corp. (NYSE: BLL) announced, along with its 
third-quarter earnings, that the company will close a 
regional support center in Charlotte, N.C., in 2017. 
The facility was acquired in the Broomfield-based 
metal-can maker’s acquisition of rival Rexam. Ball 
officials said the merger figures to deliver $150 mil-
lion of cost savings next year, with the planned $300 
million in annual savings expected by 2019. Filing its 
first earnings report reflecting results of the combined 
company, Ball posted breakeven earnings for the 
third quarter, compared with a profit of $45 million, or 
32 cents per share, one year earlier. Revenue came 
in at $2.8 billion, up from $2.1 billion a year earlier. 
The company’s Boulder-based aerospace segment 
contributed $204 million in revenue, the same as one 
year earlier, but the segment’s contracted backlog 
grew to more than $1.4 billion, indicating more jobs 
and more revenue for the segment going forward.

Bill Barrett Corp. (NYSE: BBG) shrunk its third-
quarter net loss from $410.3 million a year ago to 
$26.3 million this year. The Denver-based company, 
a major oil and gas producer in Northern Colorado, 
posted its quarterly earnings report this week. The 
company’s net loss amounted to 44 cents per share 
versus $8.49 per share last year. Revenue for the 
quarter was $50.5 million, up from $49.7 million. 
The company reported an 8 percent decrease year-
over-year in production volumes due primarily to the 
sale of some assets in Colorado and Utah. Capital 
expenditures were $8.1 million for the quarter, with 
company officials noting that bill Barrett did not oper-
ate a drilling rig for much of the quarter.

Biopharmaceutical company Clovis Oncology Inc. 
reported a loss of $65.6 million, or $1.70 per share 
for its third quarter that ended Sept. 30, and a loss 
of $278.4 million, or $7.24 per share, for the first nine 
months of the year. Boulder-based Clovis (Nasdaq: 
CLVS) continues to work on is main drug candidate 
– rucaparib for the treatment of ovarian cancer. Re-
search and development expenses totaled $54.3 
million for the third quarter and $196.7 million for 
the first nine months of 2016, compared with $76.1 
million and $193.3 million, respectively, for the com-
parable periods in 2015. Clovis had $318.8 million 
in cash, cash equivalents and available-for-sale se-
curities as of Sept. 30, and expects that amount to 
continue to fund operations into 2018.

Dynamic Materials Corp. (Nasdaq: BOOM) 
trimmed its third-quarter losses by roughly one-
fourth versus the same period a year earlier, although 
sales declined 7 percent over the same period. The 
Boulder-based company posted a third-quarter net 
loss of $3.1 million, or 22 cents per diluted share, 
compared with a net loss of $4.2 million, or 30 cents 
per share last year. 

Encision Inc., a medical-device company based in 
Boulder, reported a loss of $240,000, or 2 cents per 
share, for the second quarter of its fiscal 2017 that 
ended Sept. 30. Encision (OTC: ECIA) designs and 
markets surgical instruments that prevent stray ener-
gy burns in minimally invasive surgery. The company 
posted quarterly revenue of $2.15 million, compared 
with revenue of $2.3 million and a loss of $184,000 
for the same period a year ago. For the first six 
months of its fiscal year, Encision posted revenue 
of $4.43 million and a loss of $338,000, or 3 cents 
per share.

FirstBank reported a net income of $139.8 million in 
its third quarter that ended Sept. 30.

The $139.8 million was a 7 percent increase com-
pared with the same period a year ago. Total assets 
grew to $16.6 billion, an increase of 10.4 percent, 
and total deposits increased to $14.9 billion, up 10.3 
percent. Net loans totaled $9.3 billion, an increase 
of 9.1 percent compared with the same period last 
year. FirstBank operates more than 120 locations in 
Colorado, Arizona and California, including branches 
in Boulder, Fort Collins, Greeley, Broomfield, Long-
mont, Louisville, Loveland and Windsor.

Gaia Inc. (Nasdaq: GAIA), a video streaming service 
and online community geared toward lifestyle con-
tent, saw revenue climb 27 percent in the third quar-
ter thanks to a huge boost in paid subscribers. Lou-
isville-based Gaia in its third-quarter earnings report 
posted third-quarter revenue of $4.5 million, up from 
$3.5 million for the quarter a year earlier. That was 
due largely to 35 percent growth in streaming rev-
enue and a 46 percent uptick in paid subscriptions. 
Gaia posted GAAP net income of $100.4 million, 
but that figure included income from discontinued 
operations. Gaia during the third quarter completed 
the sale of its branded consumer-products business. 
The company posted a net loss from continuing op-
erations of $151,000, or 1 cent per share, compared 
with a loss from continuing operations of $660,000, 
or 3 cents per share, in last year’s third quarter.

Heska Corp. (Nasdaq: HSKA) reported a profit 
of $13.7 million, or 45 cents per share, for its third 
quarter that ended Sept. 30, an 18 percent increase 
compared with $11.6 million during the same period 
a year ago. The Loveland-based seller of veterinary 
diagnostic and specialty products, mainly for dogs 
and cats, posted revenue of $33.4 million for the 
quarter, a 19 percent increase compared with $28 
million in the third quarter of 2015. For the first nine 
months of 2016, revenue was $90.5 million, up 21 
percent compared with $74.8 million for the first nine 
months of 2015, and profit is at $37.8 million. As of 
Sept. 30, Heska had $9.2 million in cash and $30.6 
million of working capital. Stockholders’ equity in-
creased to $79.8 million, up from $63.5 million as of 
Dec. 31, 2015.

Nivalis Therapeutics Inc., a clinical-stage phar-
maceutical company based in Boulder, reported 
a loss of $7.4 million, or 48 cents per share, for its 
third quarter that ended Sept. 30. Nivalis (Nasdaq: 
NVLS) has yet to generate revenue as its drug, cavo-
sonstat, intended to treat people with cystic fibrosis, 
continues its way through clinical trials. The quarterly 
loss compared to a loss of $6.1 million, or 39 cents 
per share, during the same quarter a year ago. Cash 
used for operations was $7.5 million during the third 
quarter and $21.1 million for the nine months year-
to-date. As of Sept. 30, Nivalis had $66.2 million in 
cash and marketable securities. Nivalis has no out-
standing debt, and there are 15.5 million shares of 
common stock issued and outstanding.

Noodles & Co., a fast-casual restaurant chain based 
in Broomfield, reported a loss of $9.8 million, or 35 
cents per share, for its third quarter that ended Sept. 
27, the same amount lost during the third quarter 
of last year. Noodles (Nasdaq: NDLS) posted a 4.6 
percent increase in revenue of $122.7 million for the 
quarter, up from $117.3 million for the same quarter 
a year ago. For the first three quarters, revenue in-
creased $19.8 million, or 5.8 percent, to $358.1 mil-
lion, compared with $338.3 million in the first three 
quarters of 2015. The company reported a loss of 
$26.3 million in the first three quarters, compared 
with a loss of $9.5 million in the first three quarters 
of 2015.

PDC Energy Inc. (Nasdaq: PDCE) trimmed its third-
quarter net loss from $41.5 million a year ago to 
$23.3 million this year. Net loss for the Denver-based 
company, which produces oil and natural gas mostly 
in Northern Colorado, came out to 48 cents per di-
luted share, down from a loss of $1.04 per share last 
year. But while production was up 39 percent versus 
a year earlier, third-quarter revenue was only $163.9 
million, down from $231.1 million for the same pe-
riod last year. Capital expenditures in the third quar-
ter were $118 million, down from $130.9 million last 
year. Production hit 6 million barrels of oil equivalent, 
or 65,263 barrels per day.

Chicken processing giant Pilgrim’s Pride Corp. 
(Nasdaq: PPC) saw third-quarter earnings per share 
slide 26.4 percent versus the same period a year 
ago. Greeley-based Pilgrim’s Pride reported third-
quarter net income of $98.7 million, or 39 cents per 
diluted share, but that was down from $137.1 million, 
or 53 cents per share for the third quarter of last year. 
Revenue, meanwhile, dipped 3.8 percent, from $2.11 

billion last year to $2.03 billion this year.

Oil and natural gas producer Synergy Resources 
Corp. (NYSE: SYRG) reported a decrease in revenue 
but also a narrowed net loss for the third quarter end-
ing Sept. 30. Denver-based Synergy, which focuses its 
drilling efforts on the Wattenberg Field in Northern Colo-
rado, posted a net loss of $19.2 million, or 10 cents per 
diluted share. That’s down from a loss of $77.9 million, 
or 74 cents per share, for the same period a year earlier. 
Revenue came in at $26.2 million for the quarter, down 
from $33.4 million a year ago. The decrease in sales, 
company officials said, was due to decreased produc-
tion volumes and lower crude oil prices. 

KUDOS
Military Times ranked Colorado State University 
sixth nationally among four-year colleges and univer-
sities on its “Best for Vets: Colleges 2017” rankings. 
The ranking is seven spots higher than CSU landed 
last year, and CSU is the only school in Colorado to 
make the top 50.

Mike DePriest, president and owner of Longs Peak 
Landscape in Longmont, and Jason Hevelone, 
owner of CopperMuse Distillery in Fort Collins, are 
among 19 small-business executives in Colorado 
who recently graduated from the Small Business 
Administration’s Emerging Leaders Program. Gradu-
ates spent seven months and more than 100 hours 
of work and evening class time in the MBA-style 
boot camp run by the SBA’s Colorado District Office.

FCI Constructors Inc. in Frederick and Greeley-
based construction firms Roche Constructors and 
Hensel Phelps received 2016 Excellence in Con-
struction Awards from the Rocky Mountain Chap-
ter of Associated Builders and Contractors Inc. FCI 
received first place in the $10 million to $20 million 
commercial category for the TIC Training Center and 
Offices project. Roche Constructors Inc. took first 
place in the $5 million to $10 million institutional cat-
egory for its work on the Emily Griffith Technical Col-
lege Shops. Hensel Phelps took second place in the 
$10 million to $25 million health-care category with 
the Federico F. Peña Southwest Family Health Cen-
ter and Urgent Care project. In all, 24 awards were 
presented Oct. 21 in Denver.

Western Disposal Services, a Boulder-based com-
pany offering residential and commercial trash, recy-
cling and composting services, received two safety 
achievement awards by insurer The Hartford Finan-
cial Services: a Distinguished Fleet Safety Award and 
a Safety Milestone Award.

Lightning Hybrids, a designer and manufacturer 
of the hydraulic hybrid Energy Recovery System for 
medium- and heavy-duty fleet vehicles, was named 
2016 Cleantech Breakout Company by the Colorado 
Cleantech Industries Association. The Loveland-
based company was recognized for expanding 
adoption of clean-vehicle technologies. Lightning 
Hybrids also was honored for its leadership in ad-
vancing cleantech job creation, successful fundrais-
ing efforts, company growth, innovation, and ability 
to scale technology. Agribotix was named Company 
of the Year, Xcel Energy was named High-Impact 
Cleantech Company of the Year, Adrian Tuck was 
named Cleantech Innovator of the Year, and state 
Sen. Owen Hill, R-Colorado Springs, was named 
Legislator of the Year.

Dr. Robin Downing received the Dr. Erwin Small 
Distinguished Alumni Award from the Veterinary 
Medical Alumni Association and the College of 
Veterinary Medicine of the University of Illinois at 
Urbana-Champaign. Downing has been owner and 
medical director of Windsor Veterinary Clinic for 25 
years, founded The Downing Center for Animal Pain 
Management and has served as the center director/
veterinarian for 10 years.

High Country Beverage, a family-owned and com-
munity-focused beer distributor based in Loveland, 
was honored by Heineken USA with the 1864 Award 
for Responsibility and Sustainability on Oct. 20 at 
the HUSA annual National Distributor Conference in 
Chicago.

Boulder’s sandstone “totems” or columns de-
marcating intersections along West Pearl Street are 
receiving national recognition, including a “Best in 
Show” and a first-place award from the 2016 World 
Sign Association Design Competition at the national 
conference in Memphis in October. They also re-
ceived an award from the Art Directors Club of Den-
ver Annual Show in the 3-D environmental category. 
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Architecture
Paula Claridge | Promotion
Josie Varga | Promotion
Sopher Sparn Architects
Sopher Sparn Architects LLC is pleased to announce 
the promotions of Paula Claridge and Josie Varga to 
Senior Associate in recognition of their ongoing con-
tributions to the Boulder-based firm. “We are excited 
to announce this step in Paula’s and Josie’s careers 
because of the leadership and commitment they have 
shown while serving our clients and community. We 
look forward to continuing to work with these talented 
and dedicated professionals at Sopher Sparn, as they 
take their new roles,” says Stephen Sparn, Principal.
Sopher Sparn Architects is an award-winning full ser-
vice planning and architecture firm. The firm creates 
inspiring projects that enrich lives and enhance the en-
vironment through sustainable building practices. The 
firm provides creativity, ingenuity and technical compe-
tence to ensure successful projects for their clients. The 
firm’s diverse portfolio includes custom homes, multi-
family housing, mixed-used, urban-fill and affordable 
housing projects, institutional, commercial and retail 
projects. Other disciplines include master planning, en-
titlement and interior design. 

Investments
Monica M. Baldwin | Award Received
Main Street Investments, Inc.
Monica m. Baldwin achieves membership in raymond 
james financial services 2017 executive council.

LONGMONT, CO -- Monica M. Baldwin, Raymond 
James Financial Advisor and President of Main Street 
Investments, Inc., an independent wealth services 
firm, located at 401 Main Street, was recently named 
a member of the 2017 Executive Council. Executive 
Council honors are presented only to those financial 
advisors who have demonstrated an extremely high 
level of commitment to clients through personal service 
and professional integrity.* This marks the 13th consec-
utive year that Baldwin has qualified for this important 
recognition. Securities are offered through Raymond 
James Financial Services, Inc., member FINRA/SIPC.
Baldwin who joined Raymond James in 2003, has 
more than 30 years of experience in the financial servic-
es industry. As an independent financial advisor, Bald-
win offers personalized financial strategies, wherein 
individual portfolios are based upon her client’s unique 
situation, attitudes, preferences and goals. Portfolios 
are designed to account for change so that it works for 
the client at every stage of their life. Baldwin’s approach 
to investing is straightforward. She enjoys helping her 
clients achieve financial independence through profes-
sional advice, sound risk management, quality invest-
ment products, and personal, efficient service.
About Raymond James Financial Services, Inc.
Raymond James Financial, Inc. (NYSE: RJF) is a lead-
ing diversified financial services company providing pri-

vate client group, capital markets, asset management, 
banking and other services to individuals, corporations 
and municipalities. The company has approximately 
6,900 financial advisors serving in excess of 2.8 million 
client accounts in more than 2,800 locations through-
out the United States, Canada and overseas. Total cli-
ent assets are approximately $556 billion. Public since 
1983, the firm has been listed on the New York Stock 
Exchange since 1986 under the symbol RJF. Additional 
information is available at www.raymondjames.com.
*Membership is based on prior fiscal year production. 
Re-qualification is required annually.

Law
Emily N. Benight | New Hire
Metier Law Firm
Metier Law Firm has added associate attorney Emily 
N. Benight to its practice. Benight focuses on motor-
cycle and motor vehicle accidents and insurance bad 
faith cases. Benight graduated from the University of 
Wyoming with a juris doctorate degree and a master’s 
degree in Public Administration. While student direc-
tor of the Prosecution Assistance Clinic in law school, 
Benight received the Outstanding Clinical Student 
Excellence Award. Prior to receiving her joint degrees, 
Benight made multiple court appearances and argued 
in front of the Wyoming Supreme Court.

A member of the Colorado Trial Lawyers Association, 
Benight works in Metier’s Fort Collins office. She is li-
censed to practice in Colorado and Wyoming. 
About Metier Tom Metier and Metier Law Firm have 
successfully represented seriously injured adults and 
children throughout the U.S. for over 30 years. With 
offices in Fort Collins, Denver, Cheyenne, Gillette and 
Colorado Springs, the firm has earned a national repu-
tation for innovative trial techniques. Tom Metier has 
been recognized in Super Lawyers and named to the 
Best Lawyers in America, and has received the highest 
peer review rating possible in Martindale-Hubbell Bar 
Register of Preeminent Lawyers. He is a board certified 
civil trial advocate by the National Board of Trial Advo-
cacy, a frequent speaker at legal seminars, a faculty 
member of the Trial Lawyer College, and he teaches 
trial skills to attorneys across the country. For more in-
formation visit: http://www.metierlaw.com/ 

Drew Lyman | New hire
Lyons Gaddis
Drew Lyman has joined the Longmont law firm of Ly-
ons Gaddis as an Associate Attorney. His practice will 
emphasize business, real estate and litigation. He re-
ceived his Bachelor of Arts, Political Science, from the 
University of California, Davis, and his J.D. from the 
California Western School of Law.
Drew was appointed as a Deputy City Attorney for the 
City of San Diego before being admitted to the Colo-
rado Bar in 2013. 
He was also elected Student Bar Association Board 
Member; Associate Editor of the Commentary; and 
Law School Liaison to the San Diego County Bar As-
sociation. He interned with the Office of U.S. Repre-
sentative Duncan Hunter (CA-52) El Cajon, California, 
Summer 1995; and interned with the California Gover-
nor’s Office, Pete Wilson Sacramento, California, in the 
Spring 1998.
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cially with kids who’ve hit their heads 
playing football or fell off the monkey 
bars,” she said.  “I also see a lot of overuse 
and acute injuries that aren’t necessar-
ily from playing sports.”

Dupuis echoes Snyder’s words about 
the new clinic being a win-win for pro-
viders as well as for patients.

“The proximity to other offices like 
urgent care and pediatrics makes it 
so they can come directly to us when 
they have questions. The opportunity 
to have X-rays done right away onsite 
means that in most cases no one has to 
leave and come back another time.

“There are a lot of active people in the 
area with us being so close to the moun-
tains and hiking and skiing,” she added.  
“As Northern Colorado gets busier and 
busier driving down 34, being here gives 
patients easier access for care.”

Looking into the future, expanding 
the capacity of Banner Health Clinic 

will help meet the needs of Northern 
Colorado’s growing population and 
the increasing demands for orthopedic 
care.

According to the U.S. Centers for Dis-
ease Control, participation in organized 
sports is on the increase, with nearly 30 
million children and adolescents par-
ticipating in youth sports.  Children ages 
five to 14 account for almost 40 percent 
of all sports-related injuries treated in 
hospitals, and overuse injuries account 
for nearly half of all sports injuries to 
middle- and high-school students.

And for adults, musculoskeletal dis-
eases affect more than one out of every 
two persons in the United States who 
are 18 and older, and three out of four 
for those 65 and older, according to the 
American Academy of Orthopedic Sur-
geons.  Trauma, back pain and arthritis 
are the three most common musculo-
skeletal conditions reported for which 
health-care visits occur.

Orthopedics, from 39

area and helps prevent the surgeon 
from moving outside the planned 
boundaries. An implant is then 
secured over the prepared portion of 
the knee joint. The result? Bye-bye 
pain, hello natural knee movement. 

Ninety percent of patients needing 
total knee replacement are candi-
dates for the robot-assisted procedure, 
Blackwood said. And the numbers of 
people needing knee surgery — par-
tial and total — continue to increase. 
In 2010, more than 650,000 people 
underwent knee replacement, with 90 
percent of those requiring total knee 
replacement, according to National 
Center for Health Statistics.

Osteoarthritis is the primary rea-
son patients undergo partial or total 
knee replacement, but Blackwood said 
he’s seeing an increasing number of 
people who overload their joints as a 
result of excess weight.

Surgery, however, is not always the 
first plan of action. First steps toward 
pain relief usually include medica-
tions, joint-fluid rejuvenation, physi-
cal therapy and bracing.

However, Blackwood said 90 per-
cent of patients requiring TKR are 
candidates for the robotic-assisted 
procedure, with the potential for that 
going to 100 percent. “I just don’t know 
if more-complex patients would ben-
efit,” he said of the minimally invasive 
procedure.

To help get the word out about 
options to relieve knee pain, Black-
wood has been speaking at a num-
ber of BCH-sponsored informational 
meetings. “Some people may not even 
know what knee replacement is,” he 
said. “They think you cut in solid bone 
and throw in giant metal components. 
I also talk about what surgery looks 
like, pain management and ways to 
avoid knee injuries.”

Robot, from 38

Designed by Boulder-based Vermilion and fabricated 
by Windsor-based DaVinci Sign Systems, the six 
illuminated columns are part of the city’s recent 
streetscape renovation by Mundus Bishop along 
West Pearl, including wider sidewalks, new land-
scaping and stone street furniture.

The Home Builders Association of Northern Colo-
rado on Oct. 13 announced the winners of this year’s 
NOCO HBA Parade of Homes, which was held over 
two weekends in September, covering homes from 
Platteville to Wellington. PJL Schuman won for best 
overall home, best floor plan and best green home, 
and also received the Xfinity Smart Home award. 
Custom On-Site won for best architectural exterior 
and best craftsmanship, HighCraft Builders won 
for best kitchen, WestMark Homes was honored 
for best master suite, Toll Brothers was honored for 

best landscaping, and DR Horton Glendive took the 
prize for best outdoor space.

MERGERS AND ACQUISITIONS
CenturyLink (NYSE: CTL) plans to acquire Broom-
field-based Level 3 Communications Inc. (NYSE: 
LVLT) for roughly $25 billion in cash and stock, a 
move that means the loss of a major corporate 
headquarters for Colorado as well as the possibil-
ity of significant job cuts. While they said the merged 
firm will maintain a significant presence in Colorado, 
the combined headquarters will be in CenturyLink’s 
home of Monroe, La. CenturyLink plans to pay Level 
3 shareholders $26.50 per share in cash, plus 1.4286 
shares of CenturyLink stock for each share of Level 3 
they own. CenturyLink shareholders will own 51 per-
cent of the combined company, while Level 3 share-

holders will wind up owning 49 percent.

Mountainside Medical, a Boulder-based medical-
device company, was acquired by Tecomet Inc., 
based in Wilmington, Mass. Terms of the transac-
tion were not disclosed. Mountainside, which de-
velops precision machined components for the 
minimally invasive market, employs more than 100 
people in Boulder.

Boulder-based biopharmaceutical company Mira-
gen Therapeutics Inc. plans to become a publicly 
traded company through a sort of reverse merger 
with California-based Signal Genetics Inc. (Nasdaq: 
SGNL). The deal includes a $40 million concurrent fi-
nancing from existing and new Miragen investors that 
will help the company advance clinical trials for a pair 
of drug candidates. Signal is a molecular diagnostics 

company that sells a test for multiple myeloma. Under 
terms of the deal with Miragen, Signal plans to sell its 
technology. Signal will then, through the issuance of 
new shares of common stock, acquire Miragen in an 
all-stock transaction that results in Miragen sharehold-
ers becoming holders of 96 percent of Signal stock. 
But the merged company will subsequently change its 
name to Miragen  Therapeutics Inc. and its ticker sym-
bol on the Nasdaq exchange to MGEN. Signal direc-
tors and executives will resign from the merged com-
pany, which will move forward under Miragen’s current 
management team, with William Marshall serving as 
president and chief executive. All eight members of 
the board of directors will be appointed by Miragen, 
and the company will operate out of Miragen’s Boul-
der headquarters. The deal, which has been approved 
by both companies’ boards, is expected to close dur-
ing the first quarter of next year.

http://www.bizwest.com
http://www.raymondjames.com
http://www.metierlaw.com/


48   |   BizWest  |  November 2016  www.bizwest.com

Frau Fowler takes home 
top pitch-slam honors

Local startup Frau Fowler won the top 
prize at Naturally Boulder’s 12th annual 
Pitch Slam, with former Rudi’s Organic 
Bakery chief executive Jane Miller and 
Boulder-based grocery chain Lucky’s 
Market also taking home honors. Naturally 
Boulder, a trade group dedicated to pro-
moting natural and organic products busi-
nesses along the Front Range, hosts the 
event each year, with winners taking home 
some $60,000 in cash and prizes this year. 
Boulder-based Frau Fowler makes natural 
tooth powder and other dental-care prod-
ucts. First place in the Pitch Slam netted 
the company $5,000 cash, a suite of busi-
ness services, and a free exhibit booth at 
Natural Products Expo West, the world’s 
largest natural and organic products trade 
show. Littleton-based SaltiSweet Ice 
Cream Factory, which makes organic ice 
cream pretzel pops, and Boulder-based 
Evo Hemp, for its role in advancing health-
ful hemp foods nationally, took second 
and third places, respectively, at the Oct. 
27 Pitch Slam.

Mad Agriculture a winner 
at FoodBytes! competition

Mad Agriculture, a Boulder-based start-
up, won Rabobank’s FoodBytes! Boulder 
pitch competition’s Judges Choice award 
for its method of cultivating insects on 
food waste that can be used as food for 
animals, replacing ingredients such as soy 
and fishmeal. Mad Ag, co-founded by Phil 
Taylor, Xavier Rojas and Rob Walcott, beat 
nine other companies to win the award. 
It won an invitation to attend Rabobank’s 
Client Appreciation Events at Cipriani Wall 
Street in December to pitch to the audi-
ence of C-Suite executives from leading 
food and agriculture companies. It also 
will receive legal-consultation services 
from law firm Holland & Hart; branding 
consultation with the experts at Nucleus 
Maximus, focusing on how best to reach 
consumers through branding and packag-
ing; and consultation with Force Brands 
on how to recruit and build a team.

MakerBoulder, MergeLane 
partner on event for girls

A wave of startup accelerators in Boul-
der help budding entrepreneurs from near 
and far nurture their businesses. And the 
University of Colorado has gotten into the 
act with various programming for student 
entrepreneurs such as the CU New Ven-
ture Challenge. But Maker Boulder and 
the Mergelane accelerator next month are 
partnering on an effort to cultivate entre-
preneurship at an even earlier age. Maker 
Boulder, an organization aimed at inspiring 
the next generation of innovators through 
events such as Rocky Mountain STEAM 
Fest, on Nov. 5 hosted “Girls Explore 
Entrepreneurship.” The event was aimed 
at giving middle-school and high-school-
aged girls a peak at what entrepreneur-
ship is like and the different opportunities 
available in the startup world. Mergelane 
chief executive and cofounder Sue Heil-
bronner — an entrepreneur, investor and 
former federal prosecutor — headlined the 
event at the Boulder Jewish Community 
Center. Mergelane is a 2-year-old accel-
erator in Boulder geared toward women-
led startups.

CaliberMind unlocks buyers’ mindsets
By Joshua Lindenstein 
jlindenstein@bizwest.com 

 
BOULDER — How much can you 

tell about someone from 100 words 
of text written or spoken by that per-
son? How about 300 words? For one 
Boulder startup, the answer is a full 
psychographic profile aimed at help-
ing salespeople and marketers gain 
insight into their buyers and target 
communications specifically to each 
individual to increase conversions. 

And you thought you had people 
skills. 

CaliberMind, which launched its 
predictive marketing software last 
winter, announced recently that the 
company has raised a $1.1 million 
seed round of funding that will be 
used to expand its data-science and 
sales teams. 

Arlington, Va.-based CEB Ventures 
and Denver-based Meritage Funds 
were among the investors in the 
round. 

CEO and cofounder Raviv Turner 
said he expects his eight-person com-
pany, which is based out of cowork-
ing space at digital-marketing agency 
IMM, to double in size over the next 12 
to 18 months. 

Raviv cofounded CaliberMind 
with Oren Zamir, the company’s chief 
technology officer. Both are seasoned 
entrepreneurs with backgrounds that 
include working in intelligence in the 
Israeli Army. 

Their software-as-a-service plat-
form uses machine learning and 
human language analysis to build its 
buyer profiles. It does so by integrating 
with customer-relationship manage-
ment platforms such as Salesforce and 
pulling in voice and email conversa-

tions that have previously taken place 
during the sales cycle. The software 
also scours the Web for other data, 
including social-media accounts such 
as LinkedIn and Twitter and other 
content such as presentations that a 
buyer might have given. 

Turner is quick to note that the 
software doesn’t go after any per-
sonal information that a buyer has 
protected behind passwords or stored 
in private locations. 

“I think it’s important to make the 
point that everything we analyze is 
public data,” or previous conversa-
tions stored in the CRMs, Turner said. 

With a minimum of 100 words, 
CaliberMind’s software can profile a 
buyer’s decision-making style, placing 
that person on a scale between emo-
tional decision-maker and analytical 
decision-maker. With 300 words, the 
full psychographic profile is possible. 

The software then takes that infor-
mation and analyzes a company’s 
entire marketing content library and 
prescribes which content to send each 
buyer and when to send it based on 
that buyer’s persona. 

“Most predictive marketing tools 
are designed to generate leads,” Turn-
er said. “But our customers don’t have 
a leads problem. They have a conver-
sion problem.” 

CaliberMind graduated from the 
Boomtown Accelerator in April and 
already boasts a list of customers that 
includes Citrix and NetApp. Turner 
said the company began realizing 
revenue mid-year, but declined to dis-
close the amount of sales so far. 

“I just think it’s a fascinating sci-
ence,” Turner said. “It’s possible 
because machines are becoming 
better and better at understanding 
human language.”

STARTINGLINE

JOEL BLOCKER / FOR BIZWEST

Raviv Turner, left, and Oren Zamir are cofounders of the Boulder start-up company, Cali-
berMind, which launched its predictive marketing software last winter.

S T A R T U P S

By Joshua Lindenstein 
jlindenstein@bizwest.com 

 
BOULDER — NewCo Boulder, an 

annual peek inside some of the city’s 
most innovative startups, this year 
figures to shine a particular light on the 
way Boulder entrepreneurs are perking 
up people’s taste buds. 

The “non-ballroom” conference 
model started in 2012 in San Francisco 
by entrepreneurs John Battelle and 
Brian Monahan allows founders and 
entrepreneurs in individual cities to 
give attendees a glance inside their 
businesses and what makes them tick. 
One-day NewCo festivals are held in 
16 cities around the world, including 
places such as San Francisco, New 
York, London and Barcelona. This is the 
third year for NewCo Boulder. 

Tim O’Shea — cofounder of Engage 

Colorado, which produces NewCo 
Boulder — said recently that a major 
focus of the event the past two years 
has been to shine a light not just on 
Boulder’s tech scene but other indus-
tries where the entrepreneurial spirit 
is thriving in town. 

The roughly 50 companies opening 
their doors for hour-long sessions on 
Nov. 17 this year include everything 
from tech to outdoors to manufactur-
ing. And the food and beverage world 
will be strongly represented, with 
companies such as T/aco, Yellowbelly 
Chicken, Organic Sandwich Company, 
Rowdy Mermaid, Sanitas Brewing and 
Geek Spirits, among others, hosting 
events. 

“I think we’ve continued to explore 
beyond the boundaries of our tech 
startup scene and lean into other areas 
that define the Boulder startup scene,” 

O’Shea said. 
NewCo Boulder runs from 8:30 

a.m. to 5:30 p.m. on Nov. 17. The day 
is set up with six hour-long blocks — 
with a half hour in between each to 
account for travel and networking — 
so that attendees can visit multiple 
startups during the day. Sessions can 
range from behind-the-scenes tours 
to founders’ unique strategies and 
approaches to business and their com-
panies’ cultures. 

The day is bookended by a kickoff 
dinner on the evening of Nov. 16 and a 
happy hour session at Shine Restaurant 
on the evening of Nov. 17. 

Tickets can be purchased online. 
They range from free for admission to 
a single session to $35 passes that allow 
access to all sessions to a $125 VIP pass 
that allows access to all sessions as well 
as the kickoff and closing events. 

NewCo Boulder gets tasty flair in third year

mailto:jlindenstein@bizwest.com
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Brewing industry CEOs discussed 

industry challenges

Participants in October’s CEO Roundtable on the growing microbrew industry 

included: From left: Dave Query, chef/owner, Big Red F Restaurant Group; 

Eric Wallace, CEO, Left Hand Brewing Co.; Jason Pink, Berg Hill Greenleaf 

Ruscitti; Jeffrey Green, co-owner, Very Nice Brewing; Davin Helden, 

cofounder, Liquid Mechanics Brewing Co.; Tom Horst, owner, Crystal Springs 

Brewing Co.; George Berg, Berg Hill Greenleaf Ruscitti; Matt Cutter, 

co-founder, Upslope Brewing Co.; Jeff Brown, president, Boulder Beer Co.; 

Mike Lewinski, owner/founder, Fate Brewing Co.; Peter Schaub, Berg Hill 

Greenleaf Ruscitti; Michael Memsic, cofounder/CEO, Sanitas Brewing Co.; 

John DeVore, EKS&H. Not pictured: Chris Malanowski, cofounder, Skeye 

Brewing. 

For more information about the CEO Roundtable contact  
Sandy Powell at 303-630-1954 or spowell@bizwestmedia.com

Sponsored by accounting firm EKS&H LLLP and the law firm of 
Berg Hill Greenleaf & Ruscitti LLP.

Go to www.bizwest.com/ceo-roundtable for details.

BANKING WITHOUT
BOUNDARIES

PROUD SPONSOR OF THE
2016 REAL ESTATE CONFERENCE

becomepremier.com 

Thousands of bathroom walls 
read “Go placidly amid the 
noise and haste …” As you 

wash your hands and check your 
hair, it contin-
ues, “Remem-
ber what peace 
there may be in 
silence.” Hands 
dried and leav-
ing, you twist 
back for one 
more glance at, 
“Do not compare 
yourself to oth-
ers/Do not dis-
tress yourself with imaginings” and 
pulling the door closed you catch 
the ending line, “It is still a beauti-
ful world, strive to be happy.” 

Max Ehrmann’s 1927 “Desiderata” 
was not found in Old Saint Paul’s 
Church in 1692. The pastor had 
printed the church’s founding date 
near Ehrmann’s decades-old poem. 
The public latched on to the more-
intriguing version. Misinterpreta-
tions, assumptions, copyright battles 

and the poem’s discovery at Adlai 
Stevenson’s bedside after his death 
spun a haunting and compelling 
mystery that launched the beauti-
ful prose poem of “essential desired 
things” into the public domain.

Nearly 100 later, to the individu-
al, the startup and the steady on, I 
offer the Samsara of Life.

The Samsara distills what 
works in life and business down 
to selected essential truths. This 
prose poem serves as my summary 
of what I’ve seen over the past three 
decades of interpreting lives and 
businesses. 

If the advice is true, you may see 
this Samsara hanging in a bath-
room.  Who knows, there may be 
a line saying it was found in an old 
church centuries ago.

Rick Griggs is the inventor of 
the rolestorming creativity tool 
and founder of the Griggs Mastery 
Academy for professional develop-
ment. rick@griggsachieve.com 
970.690.7327

INNOVATION
RICK GRIGGS

Samsara of Life: circle of 
essential desired things

Samsara of Life

HONOR THE STILLNESS 
THAT PURIFIES YOUR LIFE; 
IT HAS BEEN THERE SINCE 
BEFORE YOUR BIRTH.  

Your private voyage began 
generations ago, and now, 
your actions will determine its 
destination.  § Respect other 
voyagers; you do not know 
their compass.   Control your 
access to the loud bellowers, 
they have nothing more to 
accomplish.  §   Build habits 
first, the results will follow.   
Stick to the confidence deep in 
your heart.   

Believe in a guiding star; great 
figures have believed the 
same.  §   Remember that work 
makes happy but don›t overdo 
it.  With power comes humility 
but never forget to take your 
bow and accept the esteem of 
your success.  § It is sublime to 
touch your bliss in music, lei-
sure, art or sport.   §   You can 
lower anxiety and pessimism 
by doing the hard thing first.  
Do not let the cynics and false 
experts shake your mastery; 
they choose to tear down rath-
er than build up.  Don›t worry, 
they will not last.  §   Focus on 
those who are proud to be a 
part of this world.   

Listen closely to people who 
show they can change their 

mind—they know courage.  
§   Seek achievement rather 
than publicity; if the world 
deserves you, it will recognize 
you.  Wait.  §   Eat an apple, 
banana, carrot and orange 
each day.  §   Enjoy long walks, 
and use your own hand to 
write cards and letters, this 
will clear your mind and 
bring joy to others.  Explore 
and travel—the world is mag-
nificent and perplexing.  See 
as much of it as you can.  § If 
it›s true, “Le travail, c’est la 
santé” then work hard and 
be healthy.  Relish your time 
to read, study and gather 
advice, but be clear—you are 
still responsible.  § As your 
life makes its full circle, look 
fear in the face and calm any 
guilt about taking time for 
yourself.  You deserve what 
you have built and you merit 
the legacy they will engrave in 
your memory.  

Like the etched lines in grand 
canyons, the true meaning of 
life is to find your place in his-
tory and to live it well.  § And 
when your day gently glides to 
its horizon with perfect bal-
ance and poise let them say 
you were a master who kept 
a regal bearing; did not com-
plain; and left a worthy mark. 
§  § 

Samsara- the eternal cycle of bal-
ance, meaning & mastery

http://www.becomepremier.com
mailto:rick@griggsachieve.com
http://www.bizwest.com
mailto:spowell@bizwestmedia.com
http://www.bizwest.com/ceo-roundtable


50   |   BizWest  |  November 2016  www.bizwest.com

By Doug Storum
dstorum@bizwestmedia.com

BOULDER — Denver-based Sage-
brush Cos. has revealed plans for 
two major projects in Boulder — an 
80,000-square-foot office complex and 
a 50-unit boutique hotel.

Don Caster, a partner at Sagebrush 
Cos., a real estate development and 
property-management firm, said the 
company in October bought the 2.5 
acres of vacant land at 5125 Pearl Park-
way for the office complex that will be 
called the Boulder Industry and Arts 
Center from Pollard Motors Co. for $4 
million.

The conceptual design for the 
futuristic looking $24 million three-
story center was created by Sanzpont 
Architectura, an architectural firm 
based in Barcelona, Spain, that has an 
office in Chicago.

Caster said Coburn Design in Boul-
der will take the conceptual design 
and see it through to completion, 
including ushering plans through the 
planning department. Caster said a 
basement component to the design 
is being vetted now, that if feasible, 
would add more space.

The boutique hotel likely will be 
called the Carmen Hotel — the same 
name Sagebrush has given a hotel it is 
building in Playa Del Carmen, Mexico.

The $12 million hotel will be built 
at 2691 30th St. The property currently 
is occupied by Robb’s Boulder Music, 
the Ringmaster and an Arthur Murray 
dance studio.

“We will give them plenty of 

notice before we raze the building,” 
said Caster, who expects to complete 
the planning process in six to eight 
months.

Boulder Junction Townhomes
Sagebrush is working on another 

project in the same area, the 32-unit 
Boulder Junction Townhomes apart-
ment complex at 2751 and 2875 30th 
St. Sagebrush is partnering with 
Greenius LLC on the project that is 
expected to get underway by the end 
of this year or January, Caster said.

The project would include large — 
about 2,700 square feet —  apartments 
spread among four buildings that 
surround a central park area, along 
with underground parking. The units 
would each be three stories tall and 
would feature full basements. They 
would include three bedrooms each 

and balconies overlooking the open 
space. Various green aspects would be 
included in the project, among them 
solar hot water and electricity, electric-
vehicle plug-ins and Nest thermostats.

Caster said Boulder is a great 
market for in-fill projects, and what 
makes these projects more appeal-
ing is Google’s expansion in Boulder 
— 300,000 square feet of office space 
— of which the first phase of 200,000 
square feet is under construction now 
at the southwest corner of Pearl and 
30th streets.

Caster said the office center could 
be used by companies that may enter 
the area to be near Google, but not 
solely, and the apartments would be 
ideal for Google employees. He said 
each apartment likely would rent for 
$5,000 per month, and will be large 
enough for roommates.

R E A L D E A L S

Brinkman planning mixed-use 
project in Old Town Fort Collins

FORT COLLINS — Brinkman Partners 
has submitted conceptual plans to the city 
of Fort Collins to construct a mixed-use 
project on vacant land that fronts Jerome 
Street in Old Town.

The property is east of North College 
Avenue and north of East Vine Drive.

Brinkman Partners proposes to develop 
the approximately six-acre site in two phas-
es, with the first consisting of a one-story 
23,000-square-foot commercial building on 
two and one-quarter acres, and the second 
phase consisting of multifamily housing on 
four acres. The architecture, according to 
documents, would be “a mix of differing 
materials to complement the eclectic nature 
of Old Town North.”

Documents submitted to the city indicate 
the frontage along Jerome Street is ideal for 
a retail space, and the area that sits toward 
the west part of the site may be flex office or 
warehouse space

The multifamily housing could be for rent-
al apartments and/or for-sale condominiums 
in either three- or four-story structures.

Solana 3100 Pearl apartment sale 
comes in at $426,332 per unit

BOULDER — The high-end Solana 3100 
Pearl apartments has been sold for $136 
million, or $426,332 per unit, according to 
Boulder County records.

The 3100 Pearl deal marks one of the 
most expensive general market per-unit 
apartment sales in Boulder.

A pair of student-oriented complexes that 
rent on a per-room bases sold last year for 
$581,000 and $617,000 per unit, respective-
ly. But for general market-rate apartments, 
the 3100 Pearl sale tops that of Two Nine 
North, which is just south of the new Google 
campus. Two Nine North sold in 2014 for 
$93.5 million, or $393,000 per unit.

Real Estate Investment firm Rockwood 
Capital — which has offices in New York, San 
Francisco and Los Angeles — used the entity 
3100 Pearl Owner LLC to buy the apartments 
from Greystar, an apartment investment and 
management giant based in South Carolina.

The apartments are now under manage-
ment of Greenwood Village-based Griffis 
Residential, and they have been renamed 
Griffis 3100 Pearl.

Safelite leases 42,000 square feet 
in spec-built industrial structure

LOVELAND — Safelite Group Inc., an 
automotive-glass and claims-management 
company, has signed a lease for nearly 
42,000 square feet of space at Centerra 
Industrial, a new development located at 
5195 E. 37th St. in Loveland developed by 
McWhinney Real Estate Services Inc.

Safelite, which has headquarters in 
Columbus, Ohio, is expected to occupy the 
space by spring.

Centerra Industrial, the first building in the 
Centerra Industrial Park, has approximately 
84,000 square feet of Class A industrial 
space. The site is located on 13 acres near 
the Northern Colorado Regional Airport.

McWhinney, with corporate offices in 
Loveland and Denver, developed the site 
speculatively to accommodate uses ranging 
from office to light assembly, research and 
development, light manufacturing, cold stor-
age and warehouse distribution.

The facility includes 22 dock-high doors, 
two drive-in doors, 24-foot clear heights, 
52-foot by 50-foot bay spacing and skylights.

Mike Eyer and Kyle Lundy of CBRE Fort 
Collins served as advisers on the project 
and are leasing the space on behalf of 
McWhinney.

PROPERTYLINEDenver firm plans projects in Boulder

COURTESY SANZPONT ARCHITECTURA.

An architectural rendering shows what the Boulder Industry and Arts Center might look like when completed at 5125 Pearl Parkway 
in Boulder. 

COURTESY SAGEBRUSH COS.

An architectural rendering shows the Boulder Junction Townhomes apartment com-
plex, a joint project of Sagebrush Cos. and Greenius LLC. 
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Listings decline, sales prices soar in 
Boulder County
10 Vital Statistics for Boulder County Single Family 2016, January through September.

Year 
2016

% Change
Year 2015

Total Active Residential Listings 825 -9% 907

Median Sales Price $535,000 +15.1% $464,900

Average Sales Price $653, 242 +14.5% $570,373

Sales Price to List Price Ratio 99.6% +.2% 99.4%

Average Market Time 61 -1.6% 62

Number of Sales YTD 2452 -10.7% 2745

Number of Expired Listings 45 -41.6% 77

Number of Months of Inventory 3 — 3

Percentage Under Contract 41% -2.4% 42%

30-year Fixed Rate Mortgage 3.46% -11% 3.89%

Source: IRES MLS 10/10/2016
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Strong housing market continues, 
but some indicators softening

T he strong housing market 
continued in the third quar-
ter, in Colorado in general 

and the Boulder Valley in particular.  
The latest statistics published by the 
Federal Housing Finance Agency 
rank Colorado as 
the third-fastest-
appreciating state 
in the nation over 
the last year at an 
impressive 10.21 
percent (com-
pared with the 
national average 
of 5.61 percent).  
Boulder County 
is even more 
impressive, leading the entire nation 
for appreciation in the past year 
(14.72 percent) and since 1991 (329 
percent).  According to Veros Real 
Estate Solutions, Boulder County is 
projected to appreciate another 10.5 
percent through Sept. 1, 2017, which 
places it as the No. 2 residential real 
estate market in the country.[i]

 
Single-family homes

For single-family homes in 
Boulder County, the strong seller’s 
market has persisted.  Looking 
at the key indicators, total list-
ings continue their downward 
trend (-9 percent), average sales 
prices are up about 14.5 percent to 
$635,242, the average market time 
is down slightly (61 days from list-
ing to closing), and the months of 
housing inventory has remained 
at three (with about six months 
indicating a balanced market). The 
biggest surprise on the single-fam-
ily side has been the appreciation 
of homes in suburban mountains, 
which have enjoyed a 40.2 percent 
price appreciation from Janu-
ary through September, up from 
$490,372 to $687,696.  It seems 
this price surge has not escaped 
current mountain-home owners, 

many of whom have decided that 
now may be the time to sell, result-
ing in a 21.6 percent jump in the 
total number of listing on the mar-
ket there.

 
Attached dwellings

For attached dwellings (condos 
and townhomes), the signals are 
more mixed. On one hand, the aver-
age and median sales prices are up 
a whopping 17.9 percent and 30.1 
percent, respectively, and the average 
sales-price-to-list-price ratio is 101.7 
percent (meaning, on average, that 
sellers are getting more than ask-
ing for their units).  This price jump 
has led to a 38 percent spike in the 
number of attached listings on the 
market, as sellers sense that now is a 
good time to sell. On the other hand, 
this reaction by sellers has resulted 
in a 40 percent increase in average 
market time and a nearly 5 percent 
drop in the percentage of units under 
contract.

 
What the number mean

While this is still a strong seller’s 
market, these numbers above indi-
cate that it is a great time for buyers 
looking for an attached unit in Boul-
der County, as there are more places 
for buyers to consider, and it is taking 
listings a bit longer to go under con-
tract. Louisville stands out as a par-
ticularly good places for buyers, with 
a 180 percent increase in the amount 
of total active listings and more than 
five months of inventory.

 On the single-family side, it is still 
more decidedly a seller’s market, but 
now is a better time to look compared 
with next spring, when there will be 
more buyers in the market and prices 
will likely appreciate more quickly 
once again as we see the return of 
multiple offer bidding wars.

 
Jay Kalinski is broker/owner of Re/

Max of Boulder.

RESIDENTIAL  
REAL ESTATE
JAY KALINSKI
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Greeley rethinking eco devo 
after department head leaves

The city of Greeley will take some time to 
reassess how its economic-development 
department will be structured after the 
resignation of Chadwick E. Howell, who 
served 15 months as the director of the 
department. Becky Safarik, one of Gree-
ley’s assistant city managers, said Howell’s 
departure “gives us a chance to step 
back and reassess our objectives for that 
department. … Economic development is 
very important to the city, but we are not in 
a rush.” She said the city will conduct inter-
nal reviews for the next couple of months 
to come up with a plan for how that depart-
ment will look. Until then, Safarik said 
she meets on a weekly basis with the two 
remaining city staffers in the department 
— project manager Jill Young and assistant 
project manager Audrey Herbison — about 
“maintaining services. … Right now, we 
don’t have a large project to deal with.”

SBA sets record for 
lending in Colorado

The U.S. Small Business Administration 
set a record for lending in Colorado for its 
fiscal year that ended Sept. 30, approving 
1,996 guaranteed loans worth $826.7 mil-
lion, surpassing the previous year’s record 
level by 242 loans and $126 million. For the 
second year in a row, Wells Fargo was the 
top SBA 7(a) loan lender in the state, and 
Colorado Lending Source was the top 504 
loan lender. In Boulder County, there were 
111 7(a) loans worth $47.5 million approved; 
Larimer County had 103 7(a) loans worth 
$39.9 million approved; Weld County had 
80 7(a) loans worth $29 million approved; 
and Broomfield County had 27 7(a) loans 
worth $7.8 million approved. A breakdown 
of 504 lending by county was not provided 
by the SBA.

Boulder, Larimer, Weld 
notch 16-year jobless lows

Preliminary monthly figures released by 
the state of Colorado indicate that Boulder, 
Larimer and Weld counties all hit 16-year 
lows for September unemployment last 
month, besting marks set last year. Boulder 
County’s non-seasonally adjusted jobless 
rate came in at 2.4 percent in September, 
with Larimer close behind at 2.5 percent 
and Weld at 3.0 percent. Broomfield Coun-
ty came in at 2.9 percent, just off its 2.8 
percent mark hit last year that at the time 
was a 15-year low. The numbers, released 
by the Colorado Department of Labor and 
Employment, are based on a survey of 
households. Boulder County’s rate was 
down from 2.9 percent in August and 2.5 
percent in September of last year. The 
September rate is Boulder’s lowest since 
hitting 2.3 percent in September 2000, and 
the county’s lowest for any month since 
hitting 2 percent in December 2000. In 
Larimer County, the September rate was 
down from 2.9 percent in August and 2.6 
percent a year earlier. Like Boulder, Larimer 
hadn’t had a lower September jobless rate 
since hitting 2.3 percent in 2000, and Sep-
tember of this year was the county’s lowest 
rate for any month since hitting 2.2 percent 
in December 2000. Weld County’s mark 
of 3 percent in September was its lowest 
for the month since 2000 when its jobless 
rate stood at 2.5 percent. The county’s 
rate hasn’t been lower for any month since 
hitting 2.8 percent in May 2001. The most 
recent month was down from 3.5 percent 
in August and 3.2 percent in September 
of last year. Broomfield County’s rate was 
down from 3.1 percent in August.

THE TICKER

E C O N O W A T C H

Boulder, Larimer, Weld counties notch 
16-year lows for unemployment
By Joshua Lindenstein
jlindenstein@bizwest.com

Preliminar y monthly f igures 
released by the state of Colorado last 
month indicate that Boulder, Larimer 
and Weld counties all hit 16-year lows 
for September unemployment, best-
ing marks set last year.

Boulder County’s non-seasonally 
adjusted jobless rate came in at 2.4 
percent in September, with Larimer 
close behind at 2.5 percent and Weld at 
3.0 percent. Broomfield County came 
in at 2.9 percent, just off its 2.8 percent 
mark hit last year that at the time was 
a 15-year low.

The numbers, released by the 
Colorado Department of Labor and 
Employment, are based on a survey of 
households.

Boulder County’s rate was down 
from 2.9 percent in August and 2.5 
percent in September of last year. The 
September rate is Boulder’s lowest 
since hitting 2.3 percent in Septem-
ber 2000, and the county’s lowest for 
any month since hitting 2 percent in 

December 2000. For the most recent 
month, Boulder County had 178,504 
people employed and 4,446 looking 
for work.

In Larimer County, the September 
rate was down from 2.9 percent in 
August and 2.6 percent a year earlier. 
Like Boulder, Larimer hadn’t had a 
lower September jobless rate since 
hitting 2.3 percent in 2000, and Sep-
tember of this year was the county’s 
lowest rate for any month since hit-
ting 2.2 percent in December 2000. 
Larimer had 183,225 people employed 
and 4,746 seeking jobs.

Weld County’s mark of 3 percent 
in September was its lowest for the 
month since 2000 when its jobless rate 
stood at 2.5 percent. The county’s rate 
hasn’t been lower for any month since 
hitting 2.8 percent in May 2001. The 
most recent month was down from 
3.5 percent in August and 3.2 percent 
in September of last year. Overall, the 
county had 147,936 people employed 
and 4,600 looking for work.

Broomfield County’s rate was down 
from 3.1 percent in August. The county 

had 35,053 people employed and 1,036 
looking for jobs.

The strong local numbers came as 
the state’s seasonally adjusted unem-
ployment rate dipped two-tenths of a 
percentage point from August to 3.6 
percent. That was unchanged from 
September of last year. The state lost 
300 nonfarm payroll jobs from August 
to September for a total of 2,621,400, 
but was still up 69,200 year over year.

Nationally, the unemployment rate 
in September was 5 percent, up from 
4.9 percent in August but down from 
5.1 percent a year earlier.

The numbers, released 
by the Colorado 
Department of Labor 
and Employment, are 
based on a survey of 
households.

“(Howell’s) departure 
gives us a chance to 
step back and reassess 
our objectives for that 
department.”
Becky Safarik, assistant city 
manager, city of Greeley

Doug Storum
dstorum@bizwest.com

GREELEY — The city of Greeley 
will take some time to reassess how its 
economic-development department 
will be structured after the resignation 
of Chadwick E. Howell, who served 15 
months as the director of the depart-
ment.

Becky Safarik, one of Greeley’s 
assistant city managers, said recently 
that Howell’s departure “gives us a 
chance to step back and reassess our 
objectives for that department. … Eco-
nomic development is very important 
to the city, but we are not in a rush.” 
She said the city will conduct internal 
reviews for a couple of months to come 
up with a plan for how that depart-
ment will look.

Until then, Safarik said she would 
meet on a weekly basis with the two 
remaining city staffers in the depart-
ment — project manager Jill Young 
and assistant project manager Audrey 
Herbison — about “maintaining ser-
vices. … Right now, we don’t have a 
large project to deal with.”

Howell, who resigned Sept. 21, 
did not respond to requests for com-
ment, but according to his LinkedIn 
page and documents filed with the 
Secretary of State, Howell launched 
CEH Services Inc. in October. The 
company consults on environmental 
and economic development, focusing 
on brownfield redevelopment, real 
estate development due diligence and 
securing entitlements for new devel-
opments.

Howell began his job with the city 

in July 2015, with an annual salary of 
$108,000, after serving as the direc-
tor of major projects for the St. Louis 
Development Corp., a nonprofit arm 
for the city of St. Louis. The corpora-
tion operated as a nonprofit with the 
executive leadership being appointed 
by the city. It works to stimulate the 
market for private investment in city 
real estate and business development.

Bruce Biggi, now the chief market-
ing officer of the privately operated 
economic development group, the 
Northern Colorado Economic Alli-
ance, had been the city’s economic-
development manager for seven years 
before resigning Dec. 31, 2014.

CHAD HOWELL

Greeley re-evaluating economic 
development after department head leaves
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Capital communities offer alternative
to address business funding gaps

I was first introduced to the 
concept of the “bell curve” 
in college.  A bell curve is 

described as a graph that depicts a 
normal distribution of a group as a 
bell-shaped line.  
The highest point 
on the curve, or 
the top of the bell, 
represents the 
most probable or 
common position 
in the group. If 
you are a member 
of a group, it is 
most likely that 
you are near the 
top of the curve.

The capital industry appears to 
work in reverse.  Businesses seeking 
capital are more likely to be success-
ful at both ends of the risk spectrum: 
low-risk and high-risk.  The problem 
of access to capital seems to fall on all 
the businesses in the middle of the 
curve.

Studies on the challenge of “access 
to capital” usually focus where it 
is easy to collect data.  This is data 
compiled by financial institutions 
and large organizations.  The studies 
seldom track small-dollar, early-stage 
capital that is provided by individu-

als, investment clubs and other capi-
tal sources within our communities.

There are many sources and 
types of capital that are simply “off 
the radar.”  A new term for money 
that you can find in your backyard is 
“community capital.”  Other names 
for this type of capital may be “alter-
native funding,” “integrated capital” 
and “local capital.”  These names 
may vary with the source of the capi-
tal, the price of the money, the type of 
capital, the industry, the application 
or the level of return on investment.  
Trying to discuss this topic is like 
traveling in a foreign country where a 
translator is needed.

As banking regulations strangle 
common lending and angel groups 
focus on “high growth/high prof-
itability,” there is a movement to 
make money available to the middle.  
Groups are forming to fill the capital 
gap.

These groups, or “capital com-
munities” act in concert to support 
capitalization of one or more busi-
nesses, social enterprises or commu-
nity projects.  A capital community 
acts like a volunteer fire brigade that 
comes together as needed, when 
needed, to support the capital cam-
paign of an organization within their 

community.  A capital community 
may be framed as a geographical 
area, an industry, a social cause or 
other topic in which the members of 
the capital community have com-
mon interests.

When these groups begin, they 
may be no more than a series of cof-
fee meetings to explore options.  With 
more thought and time, groups may 
take on more structure, leading to for-
mation of a new legal entity.  Within 
this structure, the group may invest in 
selected businesses as an investment 
club, an impact fund or an investment 
fund.  There are many options on how 
and when to put money to work.

If you have started a “capital com-
munity,” I would like to know about 
it.  We need more examples.  We need 
to share what we have learned.

A statewide conference on com-
munity capital and the creation of 
capital communities will be held on 
Feb. 1, 2017, at the University of Colo-
rado Denver South Campus: ComCap 
Colorado,  www.comcap.us/colorado.  
ComCap Colorado is a collaboration 
of Colorado Community Capital PBC 
(formerly Colorado Capital Congress), 
www.coloradocapitalcommunity.
com, the Jake Jabs Center for Entre-
preneurship at the University of Colo-

rado and Hatch Innovation http://
hatchthefuture.org/.  

This conference represents 
a grass-roots movement that is 
attempting to fix a capital industry 
that is bogged down and in chaos.  
It is working to overcome decades 
of culture and tradition that have 
centralized decision-making with 
people who simply do not care about 
the businesses in the middle — the 
average business — that are the heart 
and soul of our local communities.  

All businesses and all innovation, 
entrepreneur, economic-devel-
opment, social cause or commu-
nity organizations should consider 
expanding its activities to become a 
capital community.  Opportunities 
also exist for entrepreneurs and com-
munity leaders to launch a capital 
community as a new business or 
social venture.  

The problem of access to capital 
will not be solved without taking 
action.  Talking, and specifically 
complaining, won’t make a differ-
ence.  

Karl Dakin is a principal with Colo-
rado Community Capital PBC. He can 
be reached at karl@coloradocommu-
nitycapital.com.

ENTREPRENEURS
KARL DAKIN
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After brutal presidential 
race, let’s work to bring 
nation together

A daunting cyber challenge

t press time on the afternoon of Nov. 8, we 
don’t yet know the outcome of the presi-
dential election, or any of the many local, 

state and national contests between candidates 
and between ideas. Colorado ballot measures on a 
single-payer health-care system, changes to how the 
state constitution can be amended, the right to die, 
tobacco taxation and more face an unknown fate — 
at least for a few more brief hours.

Ditto for local measures on school-district fund-
ing measures, arts and cultural programs, soda taxes 
and on and on.

But we’re confident that local and statewide races 
— including the Senate battle between Michael Ben-
net and Darryl Glenn — will end with little acrimony 
on either side. Victors will rejoice, and losers will con-
cede, wonder where they went wrong and go about 
their business. Passage — or not — of state and local 
ballot measures will not produce riots in the streets.

We’re not so sure, however, about the outcome 
of the presidential election. Should Donald Trump 
prevail, will those who opposed him reconcile to his 
victory and work with him to ensure the most stable 
and best possible outcome for the next four years?

Should Hillary Clinton be elected, will Trump sup-
porters discard allegations of corruption and support 
the new administration, or will the next four years be 
filled with hearings on email scandals, et al?

Will both sides find room for compromise to actu-
ally accomplish legislation for the good of the nation, 
or will we face four years of obstruction by either 
Democrats or Republicans?

Will supports of the losing side riot in the streets? 
Will the loser even concede defeat?

This presidential contest arguably has been the 
most divisive in modern history — at least since the 
Vietnam War. It’s also been the nastiest, possibly 
since Andrew Jackson’s wife, Rachel, was accused 
during the contest with John Quincy Adams of being 
a bigamist. 

Our nation was supposed to have evolved beyond 
such personal attacks, but the tenor of the 2016 race 
instead will go down as one of the nastiest contests 
since the founding of the Republic.

It has done nothing to raise the esteem of the Unit-
ed States among friends, and it’s harmed our moral 
standing with adversaries.

Yet we can still show the world how to turn divi-
sion into unity, if Trump and Clinton — and their 
followers — show grace and humility in victory or 
defeat.

ecognizing the daunting 
cyber-security tasks faced 
by the nation’s small busi-

ness owners, the U.S. House Select 
Committee for Small Businesses 
advanced the Improving Small Busi-
ness Cyber Secu-
rity Act of 2016, just 
before October, 
which the Depart-
ment of Homeland 
Security designated 
National Cyber 
Security Awareness 
Month.

“American small 
businesses are under 
cyberattack like never before,” said 
House Small Business Committee 
Chairman Steve Chabot, R-Ohio. 
“Small businesses employ about half 
of the private sector workforce and 
generate 54 percent of annual sales in 
our economy.”

Smaller businesses are actu-
ally targeted as much as large com-
panies, and the results are often 
catastrophic, with average financial 
losses exceeding $3,600, and the sub-
sequent loss of customers and trust 
leading many to bankruptcy. Lack 
of technological expertise has long 
been a concern for these business 
people, but now they are also facing 
dramatic cost increases in hiring 
such experts.

“We need to be doing all we can to 
help protect these job creators and 
their customers against the great and 
growing array of cyber-threats they 

face on a daily basis,” said Chabot 
about the need for Congressional 
action. “This bipartisan, common 
sense legislation will help small busi-
nesses access the tools they need to 
protect themselves from cyberat-
tacks in this dangerous new digital 
landscape.”

Dramatic increases in cyber-crime 
have been documented during the 
last three years. Small-business own-
ers need to take action against the 
escalating threat, including increas-
ing their own understanding of the 
issues and their own exposure, as 
well as taking initial steps that are 
available without the need for expen-
sive security support.

For instance, small-business own-
ers and employees can minimize 
the chances of being a cybercrime 
target with policies and appropriate 
tools. Training on account pass-
words and email management can 
prevent many ransomware and 
malware attacks.  But many small 
businesses don’t have the expertise 
or the resources to extend beyond 
that. Business owners with limited 
time, training or budget for expert 
assistance require a new breed of 
simple, cost-effective tools that will 
enable sophisticated backup and 
disaster recovery, automation and 
strengthening of security protocols, 
isolation of key data from unsecured 
and outdated equipment  and help in 
planning an effective IT strategy.

While cyber security failures of 

Do you support Amendment 71, which would make  
it harder to amend the Colorado constitution?
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Prognostication pontification 
— 2016 election predictions

ust as a baseball enthusiast might 
want to tell you how they knew the 
Cubbies would come from behind 

to win the World Series, the political 
junkie in me can’t help but share my 
predictions for the 
2016 election.  So, 
from my couch on 
this beautiful first 
Monday in Novem-
ber, here’s my best 
guess …

I note that I wonder 
aloud, as so many of 
you, if The Donald’s 
brand of polemics 
will have sufficient appeal to carry him 
beyond the reliably red states.  Or will 
the albatross of Hillary’s personal emails 
drive away those who otherwise would 
support the first woman nominated as 
a presidential candidate from a major 
political party.  I have my suspicions, but 
this column is about local issues, and I 
will focus there.  And, to be clear, this is 
not a vote for or against a particular issue 
or candidate, and the perspective I offer 
does not represent endorsements of the 
Boulder Chamber.

First, let’s discuss the Boulder County 
Commissioner’s race between Paul 
Danish and Deb Gardner.  Paul prob-
ably presents the greatest known threat 
to the current Democratic domination 
amongst Boulder County Commission-
ers in recent times.  He has high name 
recognition with long-time voters.  He 
also likely has cross-over appeal to some 
traditional Democratic voters based 
on his historic ties to Boulder’s early 
growth-control measures, still referred 
to as the “Danish Plan,” and frustration 
over subdivision road maintenance.  
Deb’s voting record, though, typically 
aligns with traditional Boulder County 
Democratic values, and the heavy turn-
out of those who will vote a straight 
Democratic ticket should be enough to 
give her a comfortable victory.

I’m going to go out on a limb here — a 
pretty sturdy limb, though, knowing 
that Boulder County voters, and city 
of Boulder voters in particular, rarely 
decline the opportunity to tax them-
selves — and predict that almost every 
local tax initiative will pass.  That means 
we will be paying higher property taxes 
to keep our school system amongst the 
best.  We also will tax ourselves for more 
open space and to amplify Boulder 
County’s investment in sustainability 
programming.

Our residents have enjoyed the 
advantages of similar previous invest-
ments and don’t seem inclined to turn 
the spigot off yet.  The one area where 
I predict a disparity in this traditional 
tax-support ethos is with the county-
wide road maintenance tax, where even 
many folks who would most benefit 
from the funding oppose the initiative.  
Finally, in one new zone of taxation that 
I know is hard to swallow for many of 
my business community colleagues, 
I am pretty sure city of Boulder voters 
will approve a tax on sugary drinks.  The 
perception of health consciousness is 
the likely driver here, along with a likely 
overwhelming Democratic vote count 
that tends to favor the application of 
such “sin taxes.” 

My final prediction, and one where I 
admit a little less confidence, is the City 
Council Term Limits initiative.  Though 
I can’t find any specific evidence of it, I 
sense that many city of Boulder voters 
still tie a general distaste for term limits 
to its prominent place in the mid-1990’s 
Republican “Contract With America.”  
We’ve also voted numerous times to 
expand term limits for Boulder County 
office holders, and a few influential 
voices in the community have spoken out 
against the initiative.  Still, it feels to this 
observer that we are experiencing a peri-
od of voter discontent with the state of 
affairs in this community, which might 
suggest a “throw the bums out” instinct 
in line with term limits, and the initia-
tive’s chief proponent, Open Boulder, has 
spent large sums to make its case.  In a 
close vote, I predict Boulder voters will 
put a lid on City Council terms.  

So that’s my call.  As someone who 
follows the twists and turns of the local 
political environment closely, I am just 
as certain I could be all wrong in my 
predictions … and because you will 
be reading this a day or so after the 
elections, let the cat-calls begin.  Most 
important, as many have observed, the 
level of vitriol during this campaign sea-
son has been unprecedented for modern 
elections.  That is why, whether your 
candidate or initiative wins or loses, I 
ask you to keep in mind that we are for-
tunate to live in a county where we hash 
out our differences through free and fair 
elections.  In that, we are all winners.

John Tayer is president and CEO of the 
Boulder Chamber. He can be reached at 
303-442-1058 or via email at john.tayer@
boulderchamber.com.

BOULDER’S 
BUSINESS CENTER
JOHN TAYER

large companies and agencies dominate news 
cycles, including potential threats to the U.S. 
presidential election, most industrial hacks 
continue to be aimed at small- to mid-sized 
businesses. In fact, 71 percent of cyber-attacks 
are aimed at businesses with fewer than 100 
employees, according to a report by the Select 
Small Business Committee.

Adjusting to changing strategies in cyber-
attacks, and dealing with the overall increas-
ing cost of expertise, will remain a challenge, 
according to a number of IT sources.

According to DICE a leading IT job board, 
most of these jobs will command significant 
salaries, including projections for:
 • A lead software security engineer — 

$233,333.
 • A chief security officer – $225,000.
 • A global information security director — 

$200,000.
 • A chief information security officer — 

$192,500.
 • A director of security — $178,333.

Cybersecurity Ventures is estimating that 
$1 trillion will be spent globally on cyberse-
curity from 2017 to 2021, citing threats from 
cybercrime, the ransomware epidemic, the 
deployment of billions of under-protected 
Internet of Things (IoT) devices, the “legions 
of hackers-for-hire” and a growing sophistica-
tion of cyber-attacks launched at businesses, 
governments, educational institutions and 
consumers globally.

Many analysts put global 2015 losses from 
cybercrime at about $500 billion annually, but 
subsequent research from leading market ana-
lysts Juniper Research, suggests that the rapid 
digitization of consumers’ lives and enterprise 
records will increase the cost of data breaches 
to $2.1 trillion globally by 2019. The research, 
‘The Future of Cybercrime & Security: Finan-
cial and Corporate Threats & Mitigation,’ 
found that the majority of these breaches will 
occur in existing IT and network infrastruc-
ture.

So it should come as no surprise that cyber-
crime fueled a cybersecurity market explosion 
over the past five years, leading to one million 
cybersecurity job openings entering 2016, 
noted Cybersecurity Ventures.  “All signs point 
towards a prolonged cybersecurity workforce 
shortage through at least 2021” said Steve Mor-
gan, founder and CEO at Cybersecurity Ven-
tures.

“The demand for the (cybersecurity) work-
force is expected to rise to 6 million (globally) 
by 2019, with a projected shortfall of 1.5 mil-
lion,” said Michael Brown, the former CEO at 
Symantec, the world’s largest security software 
vendor. He said the most recent (ISC)² Global 
Information Security Workforce Study simi-
larly revealed a workforce gap in the informa-
tion security field of 1.5 million in the next five 
years.

Scott Hoot is the founder and CEO of ZFyre 
Inc., a Longmont-based cloud storage solution 
for small- to mid-sized businesses.

Cyber Challenge, from 54
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