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The statistics are sad and alarming: in 2015, 80 people 
in Larimer County died by suicide. Weld County lost 
46. These numbers are just a fraction of the adults and 
adolescents who find themselves in crisis each year.

Throughout Northern Colorado there are just not enough 
facilities to fulfill the need. Mental health professionals 
state that for every 100,000 residents, there should be 
50 beds dedicated to treating psychiatric health. A 2008 
survey showed that Colorado was woefully lagging behind 
the national average of 30 beds per 100,000 people with 
only 12 beds for that many residents. Combined, Larimer 
and Weld counties 2015 estimated populations (U.S. 
Census Bureau) total 618,751.

Last year, Johnstown-based Clear View Behavioral 
Health became the newest crisis intervention facility in 
the region. With 92 beds, the acute behavioral health 
hospital is also one of the largest. The closest large facility 
is Centennial Peaks Hospital in Louisville with 100 beds. 
Clear View provides essential services to the community, 
whose residents often had to travel outside of the area, 
away from family and established support systems, when 
seeking crisis treatment.

Now, Clear View makes it easier to stay closer to home.
With specific areas designed to serve distinct populations, 

Clear View provides inpatient and outpatient services and 
programs to adults (ages 18 and older), seniors (ages 55 
and up) and will soon offer services to adolescents.

“Clear View’s parent company, Strategic Behavioral 
Health, recognized the need in Northern Colorado for more 
mental and behavioral health services and programs,” said 
Ethan Dexter, Clear View’s community liaison. He explained 
that patients from this region were being sent to a sister 
facility, Peak View Behavioral Health, in Colorado Springs. 
“It was clear that Northern Colorado is very underserved.”

Situated in the 25/34 corridor, Clear View is 

conveniently located for easy access from both Weld and 
Larimer counties. Many patients come to the hospital 
from emergency rooms in Loveland, Fort Collins and 
Greeley, as those facilities are not equipped for long term 
psychiatric treatment.

Transfer from a local hospital is not the only way to be 
admitted to Clear View. With 24-hour, no-cost assessments, 
patients in crisis can simply walk through the front door, 
often accompanied by a family member or friend, and 
request help. Patients are also referred by their physicians. 

Once admitted, programs ranging from one-on-one and 
group therapy including animal therapy,

aromatherapy, music therapy, art therapy and Tai Chi, as 
well as chemical detox are available.

“The goal is to immediately stabilize the crisis situation. 
Follow up treatment helps the patient recognize stressors 
and negative behavior patterns and develop mechanisms 
and responses that will enable them to function on their 
own,” said Dexter.

Adolescent services and programs are expected to 
commence in September. Clear View plans to work closely 
with area school districts to ensure inpatient students don’t 
fall behind on classwork in an effort to not add to existing 
anxieties. The adolescent wing has two classrooms, and 
Clear View will have tutors in place to work with patients.

Privately owned Clear View works with all insurance 
companies as well as Medicare and Medicaid. “We don’t 
turn anyone away if they are unable to pay,” Dexter said, 
noting that the homeless population, many of whom are 
covered by Medicaid due to the Affordable Care Act’s 
expansion of that benefit, is welcome at Clear View.

“We’re here to serve all the people in our community,” 
stated Dexter, “because anyone can be impacted by mental 
health issues. These are brain chemistry illnesses. They 
don’t pick and choose demographic profiles.”

Clear View Behavioral Health Increases Regional Capacity

Contact Information 
4770 Larimer Pkwy, 
Johnstown, CO 80534 
970-491-5061 
www.ClearViewBH.com

Year founded 
2015

No. of employees 
125

Management team 
Lana Currance, CEO 

 

Primary service 
 In Patient Psychiatric 
Care: Adults and Seniors, 
(Adolescent services coming 
Fall 2016), Medical  Detox, 
Out Patient Psychiatric Care 
(coming fall 2016)

At first, Kaiser Permanente’s mission 
statement may seem simple. But when you 
really start looking at what the words mean, 
the implications are profound.

We exist to provide high-quality, afford-
able health care services and to improve 
the health of our members …

We are comprised of the Kaiser Founda-
tion Health Plan of Colorado and the Colo-
rado Permanente Medical Group—one of 
the state’s largest medical groups with more 
than 1,100 physicians who are all connected 
through our electronic medical records sys-
tem. We provide comprehensive care for 
our 623,000 Colorado members through 30 
medical offices across the state—from Pueb-
lo to Greeley and now in the mountains in 
Summit and Eagle counties. 

At Kaiser Permanente we are committed 
to meeting our members where they are. 
This means understanding our members, 
and offering service that best meets their 
needs. 

Where: Within our northern Colorado 
medical offices members have access to pri-
mary care providers, laboratory services, 
medical imaging services, and pharmacy 
services – saving them the time and expense 
of driving to multiple locations around town 
for tests and filling prescriptions after meet-
ing with their physician. 

In addition to the physicians practicing at 
our Northern Colorado medical offices, Kai-
ser Permanente builds care teams through a 
network of more than 400 primary and spe-
cialty care providers. This includes Banner 
Health and affiliated physicians throughout 
Larimer and Weld counties. 

Kaiser Permanente also uses technology 
to meet our members where they are by of-
fering translation services in hundreds of 
languages, telemedicine, and virtual visits in 
order to make care delivery as comfortable 
and convenient as possible.

How: Kaiser Permanente regularly assess-
es how technology, evidence-based research 
and collaborative care teams can be lever-
aged to provide streamlined, coordinated 
patient care. Through our free personal 
health record, members are able to connect 
with their physician using secure email, re-
fill prescriptions (and have them mailed di-
rectly to their home, if they want), and make 
or change appointments online. 

To truly be innovative, health care provid-
ers must incorporate technology to deliver 
coordinated patient care. An excellent ex-
ample of Kaiser Permanente’s work in this 
area is our success in improving member 
hypertension (high blood pressure) control 
rates. Since 2008, we have increased their 
control rates from 61 to 82.6 percent by 

leveraging our robust system of electronic 
medical records to develop collaborative 
and actionable treatment plans. This success 
translates into real benefits for our mem-
bers: 

• they are less likely to suffer a heart attack 
or stroke,

• coordinated care results in lower insur-
ance rates for our members by making the 
process more efficient,  reducing redundant 
and unnecessary tests, focusing on preven-
tion.

And the communities we serve… Kai-
ser Permanente Colorado is the state’s 
largest nonprofit health plan, working to 
improve the lives and health of all Colora-
dans for more than 45 years. We are also 
committed to our social mission and in 
2015, proudly directed more than $124 
million to community benefit programs to 
improve the health of all Coloradans. In 
Northern Colorado we have directed over 
$2,500,000 to local charities and organiza-
tions that work to improve our communi-
ties.

The future of health care requires innova-
tion, efficiency and collaboration to be suc-
cessful. Kaiser Permanente is proud to serve 
as an industry leader as we make Colorado a 
healthier place to live, work and play. 

Learn more at www.kp.org.

Kaiser Permanente exists to provide high-quality, affordable health care services 
and to improve the health of our members and the communities we serve

“Just when the Caterpillar thought that life was over, 
she became a butterfly.” (anonymous) 

We all look forward to retirement; living the life 
we dreamed.  Unfortunately, our bodies often do not 
keep pace with our desires.  Aging is inevitable; yet 
we do not plan for what may or could happen when 
we are in our eighties and nineties – or even sooner. 
When the unexpected does happen, it is reassuring 
that Seniors Helping Seniors (SHS) can assist with 
knowledgeable, well-trained, peer care providers to 
assist families and individuals with most any task.

The Seniors Helping Seniors franchise has grown 
to over 275 agencies throughout the U.S. and in 
England, Australia and India.  And it continues to 
grow.  The concept of using “seasoned” employees 
who understand the challenges of aging, matching 
the care provider with the client’s background and 
insuring the delivery of quality services all lead to 
this rapid growth.

The Larimer County agency has been in business 
for more than 6 years and continues to develop the 
experience and knowledge to insure quality servic-
es.  Owner, Linda Gabel, has grown the franchise 
from a small home-based business to a profession-
ally managed operation.  The agency insures that all 
providers are well-trained on assisting with clients’ 
needs, including additional training on demen-
tia care and communication, and use of assistive 
devices.  SHS and its employees are fully licensed, 
bonded and insured.

Currently offering services as a Class B non-
medical licensed agency of the State of Colorado, 
the agency is in process of being certified for home 
health care and Medicaid (scheduled for August 4, 
2016).  Seniors Helping Seniors also offers care co-
ordination and assists many of its clients’ with plan-
ning for all care needs of their loved one.  The overall 
goal of the agency is to provide “one-stop shopping” 
for families and individuals who are suddenly over-
whelmed with caring for a loved one.  Office staff is 
trained and continues to train in many aspects of 
senior care.   Additionally, SHS has RNs on staff to 
assess potential or necessary needs of the individual 
and, with new certifications, will also provide any 
health care services.

Just as the quote above, SHS helps to give loved 
ones the quality life of a “butterfly” for their entire 
time here on earth, living as independently as pos-
sible for as long as possible.

In addition to overseeing the business, Linda 
is active in the Fort Collins community.  She has 
served on many boards including: Fort Collins 
Senior Advisory Board, currently President of the 
Poudre River Library Board of Trustees, is a Cer-
tified Senior Advisor, volunteers with Elder Care 
Network’s Senior Law Day, served as a community 
member for Budgeting for Outcomes team with 
the City of Fort Collins.  The business is recognized 
as a “Leader in Dementia Care” agency by the Al-
zheimer’s Association and is a member of the Better 
Business Bureau.

Seniors Helping Seniors: a Unique, Flexible 
Agency Providing a Variety of Services to Clients

Contact Information 
2290 E. Prospect Rd. Suite 4; 
Fort Collins, CO 80525 
970-631-8251 (24/7) 
www.seniorcarefortcollins.com

Year founded 
2009

No. of employees 
85

Management team 
Linda Gabel, Tina Saldanha

Primary services 
Licensed in-home care ser-
vices including personal care, 
household tasks, companion-
ship, dementia and hospice 
care support and 24/7 care.  
Currently in process for in-
home medical care.

Linda Gabel, CSA
“Leaders in Dementia Care”

License #04N661

Celebrating 30 years of business, Vaught Frye Larson 
Architects (VFLA) has grown its award winning 
reputation along with its architectural services.  

A full capacity architecture firm, VFLA has offices 
in Fort Collins, Colorado and Cheyenne, Wyoming, 
offering an array of services including architectural 
design, interior design, land planning, zoning process 
assistance and construction phase services. 

“We are a generalist practice which means we offer 
everything under the sun,” says principal architect and 
partner Frank Vaught.  

VFLA’s services have garnered notable awards for its 
projects including the Governor’s Award for Downtown 
Excellence, the American Institute of Architects (AIA) 
Colorado North Honor Award, and an Urban Design 
Award from the City of Fort Collins among numerous 
others. 

Principal architect and CEO, Justin Larson 
attributes the success to the company’s basic 
philosophy that architecture is the art of construction. 
“There are two types of architectural approaches. 
There’s the construction of art where the idea of the 
design is put ahead of construction,” he says. “We 
strive for the art of construction where we can create 
a beautiful design that is thoughtful in how it drives 
the construction.”  

VFLA’s history began when Frank Vaught and Joe 
Frye met while freshmen at the University of Houston’s 
School of Architecture. They moved to Fort Collins in 
1971 and, in 1973, they founded Design Associates, 
working primarily on design/build house plans. Later, 
with two other partners, they formed ZVFK in 1975.  
In 1986, the two left ZVFK and opened Vaught Frye 
Architects. 

“We were sustainable before sustainable was cool,” 
says Robin Pelkey, VFLA partner and CFO.  “We 
have a commitment to sustainability and were the first 

professional office to join ClimateWise (VFLA is now at 
the Platinum level).”

 That commitment to sustainability brought another 
opportunity.  “There was this young tenacious architect 
we would run into at AIA conferences,” Vaught recalls, 
saying there was an immediate connection with Larson 
who owned JCL Architecture. “We found a lot of 
similarities between our businesses especially in a 
sustainability philosophy,” Vaught says.  “It was a good 
mix.  We had seasoned senior veteran employees and 
Justin was young and energetic.” 

In 2011, Vaught Frye merged with JCL Architecture 
and formed Vaught Frye Larson Architects (VFLA).  
Architect Chris Aronson joined the team just after the 
merger and, in 2014, he became a partner.  

VFLA promotes a team effort.  For example, VFLA’s 
office building also houses landscape architecture firm 
Ripley Design, Inc.  “We have an advantage over other 
architectural firms because of our relationship with 
Ripley.  We’re teammates,” Vaught says.  

 The open design of the office area fosters that 
exchange, says Pelkey.  “We deliberately put people of 
different disciplines together and it gives us so many 
resources for diverse perspectives.”

“We meet as a group and discuss our ideas and design 
solutions,” says Aronson.  “It’s energizing and beneficial 
for our clients.”

The result has been signature projects throughout 
Northern Colorado, southern Wyoming and into Denver 
and Colorado Springs.  

VFLA’s efforts extend beyond the workday with 
volunteer activities such as Crossroads Safehouse, 
Animal House, and the Boys and Girls Club.  VFLA is 
a founding member of United Way of Larimer County 
Business Cares. 

“It gives us a chance to work with each other on 
another plane,” says Pelkey. 

VFLA Celebrates longevity

Contact Information 
Address: 419 Canyon Avenue, 
Suite 200; Fort Collins, CO  
80521 
Phone: (970) 224-1191 
Fax: (970) 224-1662 
Website: www.vfla.com

Year founded 
1986

No. of employees 
20

Management team 
Justin Larson, CEO 
Robin Pelkey CFO 
Frank Vaught, President 
Chris Aronson, Vice President

Primary service 
Vaught Frye Larson Architects is 
a full capacity architectural  firm 
offering comprehensive in house 
services including architectural 
design, interior design, land 
planning, graphic design, 
construction phase services and 
LEED certification services.

Many things make the Good Samaritan Society 
retirement community unique: its 43 year history in Fort 
Collins, its not-for-profit and faith-based approach to 
senior care, and its outstanding reputation for employing 
compassionate and competent staff.  However, the newest 
asset worth talking about is its NASA-inspired anti-gravity 
therapy treadmill called the Alter G.

Located in the Weiss Therapy Center (at the Fort 
Collins Village on Trilby Road), this Alter G is the only 
one available in all of Larimer County.  When used as part 
of a comprehensive rehabilitation therapy plan, the anti-
gravity technology allows users to exercise in a pain-free 
environment by “unweighting them” to 20% of their body 
weight. The machine is also engineered to be “fall-proof,” 
providing a safe and secure structure that completely 
surrounds the patient, even when he/she can’t bear much 
weight.

The Alter G can benefit a great variety of patients, 
including those recovering from stroke, orthopedic surgery 
or cardiac incidents; people with illnesses that affect lower-
body strength, stability and mobility; those seeking to lose 
weight; and athletes striving to improve stamina and form. 
Around the country, therapists and doctors estimate that 
patients can significantly reduce their rehab time by using 
the anti-gravity environment to work back from injuries 
or illness.  Locally, Good Sam is seeing such successes 
weekly.

Arvin Lovaas lives in Fort Collins; he used the Alter 
G while recuperating at the Hoeger House (short-term) 
Rehabilitation Center at the Good Samaritan Society Fort 
Collins Village.  Arvin had sustained a serious head injury 
when he fell at home in autumn of 2015, but after a lengthy 
hospital stay and subsequent therapy, he was still unable to 
walk independently.  Arvin was admitted as an impatient 
to the Hoeger House to focus on regaining strength, 

mobility and stamina.  
“I never thought he’d walk again,” said Judy Lovaas, 

Arvin’s wife. “I wasn’t even sure he’d live.  But by the 
time he left [Good Sam], he had regained the confidence 
he needed to walk. His muscles were stronger, his stability 
and balance were good, and he was strong enough that he 
only needed to use a walker to get around.”

Judy went on to say that the cameras incorporated 
in the Alter G feedback system were critical in giving 
Arvin the visual cues he needed when his therapists 
were explaining his literal next steps. “Reuben [Jackson, 
Director of Therapy] would say, ‘Arvin, I need you to take 
longer strides,’ and Arvin could see what he needed to do. 
This helped him feel a sense of accomplishment, and that 
propelled him to keep pushing himself to do more.  I truly 
believe using the Alter G – and having such a great therapy 
team – helped to speed up Arvin’s recovery.”  

When asked why the Fort Collins Village decided 
to purchase the Alter G, Administrator Fred Pitzl 
said, “When we learned how versatile this piece of 
equipment is, it just made sense.  We are more focused 
on people than machines, but this is a very unique piece 
of equipment.  Many collegiate and professional sports 
team use this equipment to get their athletes back in 
action.”  Pitzl added, “The Good Samaritan Society is 
the largest not-for-profit provider of senior housing and 
services in the country. Offering an exclusive rehab 
opportunity to our residents and members of the greater 
Fort Collins community helps us continue that effort to 
reach people in need.”

With doctor’s orders, the Weiss Therapy Center can 
bill a variety of insurances, including Medicare, AARP 
Medicare Complete, Humana, United Healthcare, and 
Kaiser Permanente. For a personal introduction to the 
Alter G anti-gravity treadmill, call 970-226-4909 today.

NASA-Inspired Rehab Equipment Exclusively Available 
at Good Samaritan Society Fort Collins Village

Contact Information 
Address: 508 W Trilby Rd. 
Fort Collins, CO 80525 
Phone: 970-226-4909 
Website: www.good-sam.com/
fortcollinsvillage

Year founded 
Fort Collins Village – 1973 
Good Samaritan Society, nationally – 
1923

No. of employees 
120

Management team 
Administrator: Fred Pitzl, MA, NHA 
Director of Therapy: Reuben Jackson, 
PTA/PD 
Director of Nursing:Therrell Carr, RN 
Senior Living Director: Julie Rich, RN 
Marketing Director: Mimi Wahlfeldt 
Director of Resource Development: Teri 
Oberleitner

Primary services 
Senior Living with Services; Assisted 
Living; Skilled Nursing; Short-term 
Rehab; In & Out Patient Therapy

Larimer County’s  
only Alter G 

anti-gravity treadmill. 

Larimer County’s
Alter G

gravity treadmill.

Founded in 1986, Gibbons White continues to 
SHINE as the preeminent provider of commercial 
and investment real estate services in Boulder and 
beyond.  Our team is inspired, informed and invest-
ed in amazing outcomes for our local, regional and 
institutional clients.

 Our services include commercial property and 
asset management, commercial owner association 
management, tenant representation, landlord rep-
resentation in the lease-up of properties, acquisi-
tions, dispositions, investment analysis, 1031 tax 
deferred exchanges, and opportunities to participate 
in investment groups for those interested in owning 
commercial real estate without the hassle of man-
agement. 

Our clients tell us that we are master market-
ers, good negotiators, and empathetic yet effective 
property managers. We perform lease enforcement 
with a human touch and produce top notch finan-
cial accounting and reporting beyond comparison. 
Our team blends a set of talents and passions for the 
industry that allows us to grow together and learn 
from one another. Our clients are the beneficiaries 
of this knowledge and of our commitment for con-
tinual improvement in every area of the industry.  

NOT YOUR ORDINARY ANYTHING. We 
know that we need to re-invent solutions to new 
challenges every day and the very graceful ‘art of 
the deal’ is what lights us up! 

‘Listening First’ is one of our strengths -  we value 
and appreciate our client’s goals and directions that 
lead to the development of a customized strategy 
for each real estate project, whether it be finding the 
right space, or managing their real estate asset with 
an eye to future value. 

Calm, Direct and Unflappable – Our team brings 
results! 

30 years and going strong

Contact Information 
2305 Canyon Blvd, Suite 
200, Boulder, CO 80302 
(303) 442-1040

www.gibbonswhite.com

Year founded 
1986

No. of employees 
20

Management team 
Lynda Gibbons, President and 
Managing Broker

Primary service 
Commercial Real Estate 
Leasing, Investment Sales 
and Property and Asset 
Management

With extensive academic training and years of 
practical experience, Ripley Design Inc. helps clients 
accomplish goals and achieve their vision. Specializing 
in landscape architecture, land planning, urban design 
and entitlement services, Ripley’s staff searches for 
optimal design solutions while taking a project from 
schematic design through construction, says company 
founder Linda Ripley. 

“Landscape design is just one component of our 
business. Site planning is more descriptive of what we 
do,” she says. “In the initial planning phase, we provide 
a site analysis looking at physical constraints such as 
topography, sun exposure, wind direction, vegetation, 
natural resources, etc. We also consider man-made 
constraints such as zoning, street access, required 
setbacks and historic resources. All of these factors will 
influence the design of the project.” 

“Getting a project through a city’s development review 
process can seem daunting but Ripley Design’s expertise 
in this area is well known”, says Russell Lee, Ripley 
partner and landscape architect. “To get development 
approvals from public agencies, you have to understand 
the nuances of land use codes and development 
regulations. Ripley is recognized as an entitlement firm 
meaning that we not only produce quality designs, we 
have the knowledge and expertise to help move difficult 
projects through the process. The proof is in the projects.”

Ripley Design has a number of signature projects 
attesting to the firm’s abilities. Notable community 
development projects include Water Valley South, 
Kechter Farm, Indian Hills Village and most recently 

Harmony Cottages, a Habitat for Humanity housing 
development. Multi-family developments are 
represented by The Overlook, The Grove, The District 
and Capstone Cottages student housing projects. The 
company also does public sector work and has been 
involved in the design of several streetscapes and 
parks including Fort Collins Library Park, Southeast 
Community Park, Lyons Meadow Park, and North 
College Streetscape Improvements. Ripley Design 
assisted the City of Fort Collins in developing its 
Streetscape Standards and has done several municipal 
rain garden demonstration projects. The firm has won 
several awards including the City of Fort Collins 
Urban Design Award for the District Streetscape in 
Campus West in 2015 and the Urban Design award for 
The Veteran’s Plaza in 2013. 

The path for Ripley Design began when Ripley left her 
position of Urban Designer for the City of Fort Collins 
to establish her own practice in 1991. Lee worked for 
Ripley before moving to Iowa to start his own business. 
Through a series of events, Ripley was able to convince 
him to return and he became a partner in 2013. 

Ripley Design now employs eight landscape architects 
and planners. They share office space with other talented 
designers. “We have a great team of people who excel in 
what they do,” Lee says. “One of the great things about 
our business model is that we can bring a project in, 
build a relationship with the client and work as a team to 
develop the design. It’s a place with limitless potential. 
We’ll let an employee grow as much as they want to 
grow.”

25 years of experience, moving the industry forward 

Contact Information 
Address: 419 Canyon Avenue, 
Suite 200; Fort Collins, CO  
80521 
Phone: (970) 224-5828 
Fax: (970) 224-1662 
Website: www.ripleydesigninc.

Year founded 
1991

No. of employees 
9

Management team 
Linda Ripley, President 
Russ Lee, Vice President 
Robin Pelkey Secretary/
Treasurer

Primary service 
Landscape Architecture, Site 
Planning, Urban Design, Master 
Planning, Graphic Design, and  
Entitlement Services

COMING TOGETHER FORYou

Centennial Bank and Summit Bank & Trust have joined 
together. Expect the same great faces and service combined 

with additional locations to better serve you! Speak with a 
banker today and together let's make Great Things Happen!™ 

SummitBT.com/centennial 
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CHRIS WOODJEFF NUTTALL

What’s the story of your business? 
Entrepreneurs and other business owners 
could write books on their experiences. 
Whether the story relates to an idea for 
formation of a business, content highlighting 
intellectual property, content conveying 
thought leadership, challenges overcoming 
obstacles, weathering economic storms 
or developing a market niche, stories 
highlighting success stories can inform, 
educate and inspire. In fact, “sponsored 
content,” the purpose of Insights, is to relate 
stories about key businesses in the Boulder 
Valley and in Northern Colorado.

 Once again, we are pleased to present 
many interesting stories of local companies, 
told in their own words. As you read through 
these pages, you will encounter many 
stories that should both inform you as a 
consumer and business customer, and 
inspire you as you plan your own business’ 
growth.

Business owners and managers know 
their stories better than anyone, and 
Insights enables them to tell their stories in 
their own words, in their own way. Some 
of these “insights” include videos and we 
encourage you to watch and learn.

 We would like to thank those many 
companies that took advantage of the 
opportunity that Insights provides. This 
edition not only is inserted in our newspaper 
but will also be featured for a year on our 
website.

 We’ve enjoyed being able to present 
these stories. Perhaps as you drive by 
businesses in your own community, you will 
encounter one whose story you’ve read in 
these pages. And think about crafting your 
own story, for publication in Insights 2017.

Enjoy!

Je�  Nuttall and Christopher Wood 
are managers of BizWest Media LLC, 
publishers of BizWest, the Business 
Journal of the Boulder Valley and 
Northern Colorado.

To feature your company in 
Insights 2017, please contact:

Sandy Powell - VP of Strategic Partnerships
303.630.1954 | 970.232.3144

spowell@bizwestmedia.com
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The statistics are sad and alarming: in 2015, 80 people 
in Larimer County died by suicide. Weld County lost 
46. These numbers are just a fraction of the adults and 
adolescents who find themselves in crisis each year.

Throughout Northern Colorado there are just not enough 
facilities to fulfill the need. Mental health professionals 
state that for every 100,000 residents, there should be 
50 beds dedicated to treating psychiatric health. A 2008 
survey showed that Colorado was woefully lagging behind 
the national average of 30 beds per 100,000 people with 
only 12 beds for that many residents. Combined, Larimer 
and Weld counties 2015 estimated populations (U.S. 
Census Bureau) total 618,751.

Last year, Johnstown-based Clear View Behavioral 
Health became the newest crisis intervention facility in 
the region. With 92 beds, the acute behavioral health 
hospital is also one of the largest. The closest large facility 
is Centennial Peaks Hospital in Louisville with 100 beds. 
Clear View provides essential services to the community, 
whose residents often had to travel outside of the area, 
away from family and established support systems, when 
seeking crisis treatment.

Now, Clear View makes it easier to stay closer to home.
With specific areas designed to serve distinct populations, 

Clear View provides inpatient and outpatient services and 
programs to adults (ages 18 and older), seniors (ages 55 
and up) and will soon offer services to adolescents.

“Clear View’s parent company, Strategic Behavioral 
Health, recognized the need in Northern Colorado for more 
mental and behavioral health services and programs,” said 
Ethan Dexter, Clear View’s community liaison. He explained 
that patients from this region were being sent to a sister 
facility, Peak View Behavioral Health, in Colorado Springs. 
“It was clear that Northern Colorado is very underserved.”

Situated in the 25/34 corridor, Clear View is 

conveniently located for easy access from both Weld and 
Larimer counties. Many patients come to the hospital 
from emergency rooms in Loveland, Fort Collins and 
Greeley, as those facilities are not equipped for long term 
psychiatric treatment.

Transfer from a local hospital is not the only way to be 
admitted to Clear View. With 24-hour, no-cost assessments, 
patients in crisis can simply walk through the front door, 
often accompanied by a family member or friend, and 
request help. Patients are also referred by their physicians. 

Once admitted, programs ranging from one-on-one and 
group therapy including animal therapy,

aromatherapy, music therapy, art therapy and Tai Chi, as 
well as chemical detox are available.

“The goal is to immediately stabilize the crisis situation. 
Follow up treatment helps the patient recognize stressors 
and negative behavior patterns and develop mechanisms 
and responses that will enable them to function on their 
own,” said Dexter.

Adolescent services and programs are expected to 
commence in September. Clear View plans to work closely 
with area school districts to ensure inpatient students don’t 
fall behind on classwork in an effort to not add to existing 
anxieties. The adolescent wing has two classrooms, and 
Clear View will have tutors in place to work with patients.

Privately owned Clear View works with all insurance 
companies as well as Medicare and Medicaid. “We don’t 
turn anyone away if they are unable to pay,” Dexter said, 
noting that the homeless population, many of whom are 
covered by Medicaid due to the Affordable Care Act’s 
expansion of that benefit, is welcome at Clear View.

“We’re here to serve all the people in our community,” 
stated Dexter, “because anyone can be impacted by mental 
health issues. These are brain chemistry illnesses. They 
don’t pick and choose demographic profiles.”

Clear View Behavioral Health Increases Regional Capacity

Contact Information 
4770 Larimer Pkwy, 
Johnstown, CO 80534 
970-491-5061 
www.ClearViewBH.com

Year founded 
2015

No. of employees 
125

Management team 
Lana Currance, CEO 

 

Primary service 
 In Patient Psychiatric 
Care: Adults and Seniors, 
(Adolescent services coming 
Fall 2016), Medical  Detox, 
Out Patient Psychiatric Care 
(coming fall 2016)

http://www.ClearViewBH.com
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30 YEARS and going STRONG
FOUNDED in 1986, Gibbons White continues to 
SHINE as the preeminent provider of commercial 
and investment real estate services in Boulder and 
beyond.  Our team is inspired, informed and invested 
in amazing outcomes for our local, regional and 
institutional clients.

CALM, DIRECT AND 
UNFLAPPABLE – Our team brings 
results! 

‘LISTENING FIRST’ IS ONE OF OUR 
STRENGTHS -  we value and appreciate our 
client’s goals and directions that lead to the 
development of a customized strategy for each real 
estate project, whether it be finding the right space, 
or managing their real estate asset with an eye to 
future value. 

NOT YOUR ORDINARY 
ANYTHING. We know that we need 
to re-invent solutions to new challenges 
every day and the very graceful ‘art of 
the deal’ is what lights us up!

OUR CLIENTS tell us that we are 
master marketers, good negotiators, 
and empathetic yet effective property 
managers. We perform lease 
enforcement with a human touch and 
produce top notch financial accounting 
and reporting beyond comparison. 
Our team blends a set of talents and 
passions for the industry that allows 
us to grow together and learn from 
one another. Our clients are the 
beneficiaries of this knowledge and 
of our commitment for continual 
improvement in every area of the 
industry.  

 OUR SERVICES include commercial property 
and asset management, commercial owner 
association management, tenant representation, 
landlord representation in the lease-up of properties, 
acquisitions, dispositions, investment analysis, 
1031 tax deferred exchanges, and opportunities to 
participate in investment groups for those interested 
in owning commercial real estate without the hassle 
of management.

Contact Information 
2305 Canyon Blvd, Suite 200 
 Boulder, CO 80302 
(303) 442-1040 
www.gibbonswhite.com

Year founded: 1986

No. of employees: 20

Management team 
Lynda Gibbons,  
President and Managing Broker

Primary service 
Commercial Real Estate Leasing, 
Investment Sales and Property 
and Asset Management

http://www.gibbonswhite.com
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Many things make the Good Samaritan Society 
retirement community unique: its 43 year history in Fort 
Collins, its not-for-profit and faith-based approach to 
senior care, and its outstanding reputation for employing 
compassionate and competent staff.  However, the newest 
asset worth talking about is its NASA-inspired anti-gravity 
therapy treadmill called the Alter G.

Located in the Weiss Therapy Center (at the Fort 
Collins Village on Trilby Road), this Alter G is the only 
one available in all of Larimer County.  When used as part 
of a comprehensive rehabilitation therapy plan, the anti-
gravity technology allows users to exercise in a pain-free 
environment by “unweighting them” to 20% of their body 
weight. The machine is also engineered to be “fall-proof,” 
providing a safe and secure structure that completely 
surrounds the patient, even when he/she can’t bear much 
weight.

The Alter G can benefit a great variety of patients, 
including those recovering from stroke, orthopedic surgery 
or cardiac incidents; people with illnesses that affect lower-
body strength, stability and mobility; those seeking to lose 
weight; and athletes striving to improve stamina and form. 
Around the country, therapists and doctors estimate that 
patients can significantly reduce their rehab time by using 
the anti-gravity environment to work back from injuries 
or illness.  Locally, Good Sam is seeing such successes 
weekly.

Arvin Lovaas lives in Fort Collins; he used the Alter 
G while recuperating at the Hoeger House (short-term) 
Rehabilitation Center at the Good Samaritan Society Fort 
Collins Village.  Arvin had sustained a serious head injury 
when he fell at home in autumn of 2015, but after a lengthy 
hospital stay and subsequent therapy, he was still unable to 
walk independently.  Arvin was admitted as an impatient 
to the Hoeger House to focus on regaining strength, 

mobility and stamina.  
“I never thought he’d walk again,” said Judy Lovaas, 

Arvin’s wife. “I wasn’t even sure he’d live.  But by the 
time he left [Good Sam], he had regained the confidence 
he needed to walk. His muscles were stronger, his stability 
and balance were good, and he was strong enough that he 
only needed to use a walker to get around.”

Judy went on to say that the cameras incorporated 
in the Alter G feedback system were critical in giving 
Arvin the visual cues he needed when his therapists 
were explaining his literal next steps. “Reuben [Jackson, 
Director of Therapy] would say, ‘Arvin, I need you to take 
longer strides,’ and Arvin could see what he needed to do. 
This helped him feel a sense of accomplishment, and that 
propelled him to keep pushing himself to do more.  I truly 
believe using the Alter G – and having such a great therapy 
team – helped to speed up Arvin’s recovery.”  

When asked why the Fort Collins Village decided 
to purchase the Alter G, Administrator Fred Pitzl 
said, “When we learned how versatile this piece of 
equipment is, it just made sense.  We are more focused 
on people than machines, but this is a very unique piece 
of equipment.  Many collegiate and professional sports 
team use this equipment to get their athletes back in 
action.”  Pitzl added, “The Good Samaritan Society is 
the largest not-for-profit provider of senior housing and 
services in the country. Offering an exclusive rehab 
opportunity to our residents and members of the greater 
Fort Collins community helps us continue that effort to 
reach people in need.”

With doctor’s orders, the Weiss Therapy Center can 
bill a variety of insurances, including Medicare, AARP 
Medicare Complete, Humana, United Healthcare, and 
Kaiser Permanente. For a personal introduction to the 
Alter G anti-gravity treadmill, call 970-226-4909 today.

NASA-Inspired Rehab Equipment Exclusively Available 
at Good Samaritan Society Fort Collins Village

Contact Information 
Address: 508 W Trilby Rd. 
Fort Collins, CO 80525 
Phone: 970-226-4909 
Website: www.good-sam.com/
fortcollinsvillage

Year founded 
Fort Collins Village – 1973 
Good Samaritan Society, nationally – 
1923

No. of employees 
120

Management team 
Administrator: Fred Pitzl, MA, NHA 
Director of Therapy: Reuben Jackson, 
PTA/PD 
Director of Nursing:Therrell Carr, RN 
Senior Living Director: Julie Rich, RN 
Marketing Director: Mimi Wahlfeldt 
Director of Resource Development: Teri 
Oberleitner

Primary services 
Senior Living with Services; Assisted 
Living; Skilled Nursing; Short-term 
Rehab; In & Out Patient Therapy

Larimer County’s  
only Alter G 

anti-gravity treadmill. 

http://www.good-sam.com/fortcollinsvillage
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At first, Kaiser Permanente’s mission 
statement may seem simple. But when you 
really start looking at what the words mean, 
the implications are profound.

We exist to provide high-quality, afford-
able health care services and to improve 
the health of our members …

We are comprised of the Kaiser Founda-
tion Health Plan of Colorado and the Colo-
rado Permanente Medical Group—one of 
the state’s largest medical groups with more 
than 1,100 physicians who are all connected 
through our electronic medical records sys-
tem. We provide comprehensive care for 
our 623,000 Colorado members through 30 
medical offices across the state—from Pueb-
lo to Greeley and now in the mountains in 
Summit and Eagle counties. 

At Kaiser Permanente we are committed 
to meeting our members where they are. 
This means understanding our members, 
and offering service that best meets their 
needs. 

Where: Within our northern Colorado 
medical offices members have access to pri-
mary care providers, laboratory services, 
medical imaging services, and pharmacy 
services – saving them the time and expense 
of driving to multiple locations around town 
for tests and filling prescriptions after meet-
ing with their physician. 

In addition to the physicians practicing at 
our Northern Colorado medical offices, Kai-
ser Permanente builds care teams through a 
network of more than 400 primary and spe-
cialty care providers. This includes Banner 
Health and affiliated physicians throughout 
Larimer and Weld counties. 

Kaiser Permanente also uses technology 
to meet our members where they are by of-
fering translation services in hundreds of 
languages, telemedicine, and virtual visits in 
order to make care delivery as comfortable 
and convenient as possible.

How: Kaiser Permanente regularly assess-
es how technology, evidence-based research 
and collaborative care teams can be lever-
aged to provide streamlined, coordinated 
patient care. Through our free personal 
health record, members are able to connect 
with their physician using secure email, re-
fill prescriptions (and have them mailed di-
rectly to their home, if they want), and make 
or change appointments online. 

To truly be innovative, health care provid-
ers must incorporate technology to deliver 
coordinated patient care. An excellent ex-
ample of Kaiser Permanente’s work in this 
area is our success in improving member 
hypertension (high blood pressure) control 
rates. Since 2008, we have increased their 
control rates from 61 to 82.6 percent by 

leveraging our robust system of electronic 
medical records to develop collaborative 
and actionable treatment plans. This success 
translates into real benefits for our mem-
bers: 

• they are less likely to suffer a heart attack 
or stroke,

• coordinated care results in lower insur-
ance rates for our members by making the 
process more efficient,  reducing redundant 
and unnecessary tests, focusing on preven-
tion.

And the communities we serve… Kai-
ser Permanente Colorado is the state’s 
largest nonprofit health plan, working to 
improve the lives and health of all Colora-
dans for more than 45 years. We are also 
committed to our social mission and in 
2015, proudly directed more than $124 
million to community benefit programs to 
improve the health of all Coloradans. In 
Northern Colorado we have directed over 
$2,500,000 to local charities and organiza-
tions that work to improve our communi-
ties.

The future of health care requires innova-
tion, efficiency and collaboration to be suc-
cessful. Kaiser Permanente is proud to serve 
as an industry leader as we make Colorado a 
healthier place to live, work and play. 

Learn more at www.kp.org.

Kaiser Permanente exists to provide high-quality, affordable health care services 
and to improve the health of our members and the communities we serve

http://www.kp.org


6 Advertising Supplement  |  2016 Insights

With extensive academic training and years of 
practical experience, Ripley Design Inc. helps clients 
accomplish goals and achieve their vision. Specializing 
in landscape architecture, land planning, urban design 
and entitlement services, Ripley’s staff searches for 
optimal design solutions while taking a project from 
schematic design through construction, says company 
founder Linda Ripley. 

“Landscape design is just one component of our 
business. Site planning is more descriptive of what we 
do,” she says. “In the initial planning phase, we provide 
a site analysis looking at physical constraints such as 
topography, sun exposure, wind direction, vegetation, 
natural resources, etc. We also consider man-made 
constraints such as zoning, street access, required 
setbacks and historic resources. All of these factors will 
influence the design of the project.” 

“Getting a project through a city’s development review 
process can seem daunting but Ripley Design’s expertise 
in this area is well known”, says Russell Lee, Ripley 
partner and landscape architect. “To get development 
approvals from public agencies, you have to understand 
the nuances of land use codes and development 
regulations. Ripley is recognized as an entitlement firm 
meaning that we not only produce quality designs, we 
have the knowledge and expertise to help move difficult 
projects through the process. The proof is in the projects.”

Ripley Design has a number of signature projects 
attesting to the firm’s abilities. Notable community 
development projects include Water Valley South, 
Kechter Farm, Indian Hills Village and most recently 

Harmony Cottages, a Habitat for Humanity housing 
development. Multi-family developments are 
represented by The Overlook, The Grove, The District 
and Capstone Cottages student housing projects. The 
company also does public sector work and has been 
involved in the design of several streetscapes and 
parks including Fort Collins Library Park, Southeast 
Community Park, Lyons Meadow Park, and North 
College Streetscape Improvements. Ripley Design 
assisted the City of Fort Collins in developing its 
Streetscape Standards and has done several municipal 
rain garden demonstration projects. The firm has won 
several awards including the City of Fort Collins 
Urban Design Award for the District Streetscape in 
Campus West in 2015 and the Urban Design award for 
The Veteran’s Plaza in 2013. 

The path for Ripley Design began when Ripley left her 
position of Urban Designer for the City of Fort Collins 
to establish her own practice in 1991. Lee worked for 
Ripley before moving to Iowa to start his own business. 
Through a series of events, Ripley was able to convince 
him to return and he became a partner in 2013. 

Ripley Design now employs eight landscape architects 
and planners. They share office space with other talented 
designers. “We have a great team of people who excel in 
what they do,” Lee says. “One of the great things about 
our business model is that we can bring a project in, 
build a relationship with the client and work as a team to 
develop the design. It’s a place with limitless potential. 
We’ll let an employee grow as much as they want to 
grow.”

25 years of experience, moving the industry forward 

Contact Information 
Address: 419 Canyon Avenue, 
Suite 200; Fort Collins, CO  
80521 
Phone: (970) 224-5828 
Fax: (970) 224-1662 
Website: www.ripleydesigninc.

Year founded 
1991

No. of employees 
9

Management team 
Linda Ripley, President 
Russ Lee, Vice President 
Robin Pelkey Secretary/
Treasurer

Primary service 
Landscape Architecture, Site 
Planning, Urban Design, Master 
Planning, Graphic Design, and  
Entitlement Services

“Just when the Caterpillar thought that life was over, 
she became a butterfly.” (anonymous) 

We all look forward to retirement; living the life 
we dreamed.  Unfortunately, our bodies often do not 
keep pace with our desires.  Aging is inevitable; yet 
we do not plan for what may or could happen when 
we are in our eighties and nineties – or even sooner. 
When the unexpected does happen, it is reassuring 
that Seniors Helping Seniors (SHS) can assist with 
knowledgeable, well-trained, peer care providers to 
assist families and individuals with most any task.

The Seniors Helping Seniors franchise has grown 
to over 275 agencies throughout the U.S. and in 
England, Australia and India.  And it continues to 
grow.  The concept of using “seasoned” employees 
who understand the challenges of aging, matching 
the care provider with the client’s background and 
insuring the delivery of quality services all lead to 
this rapid growth.

The Larimer County agency has been in business 
for more than 6 years and continues to develop the 
experience and knowledge to insure quality servic-
es.  Owner, Linda Gabel, has grown the franchise 
from a small home-based business to a profession-
ally managed operation.  The agency insures that all 
providers are well-trained on assisting with clients’ 
needs, including additional training on demen-
tia care and communication, and use of assistive 
devices.  SHS and its employees are fully licensed, 
bonded and insured.

Currently offering services as a Class B non-
medical licensed agency of the State of Colorado, 
the agency is in process of being certified for home 
health care and Medicaid (scheduled for August 4, 
2016).  Seniors Helping Seniors also offers care co-
ordination and assists many of its clients’ with plan-
ning for all care needs of their loved one.  The overall 
goal of the agency is to provide “one-stop shopping” 
for families and individuals who are suddenly over-
whelmed with caring for a loved one.  Office staff is 
trained and continues to train in many aspects of 
senior care.   Additionally, SHS has RNs on staff to 
assess potential or necessary needs of the individual 
and, with new certifications, will also provide any 
health care services.

Just as the quote above, SHS helps to give loved 
ones the quality life of a “butterfly” for their entire 
time here on earth, living as independently as pos-
sible for as long as possible.

In addition to overseeing the business, Linda 
is active in the Fort Collins community.  She has 
served on many boards including: Fort Collins 
Senior Advisory Board, currently President of the 
Poudre River Library Board of Trustees, is a Cer-
tified Senior Advisor, volunteers with Elder Care 
Network’s Senior Law Day, served as a community 
member for Budgeting for Outcomes team with 
the City of Fort Collins.  The business is recognized 
as a “Leader in Dementia Care” agency by the Al-
zheimer’s Association and is a member of the Better 
Business Bureau.

Seniors Helping Seniors: a Unique, Flexible 
Agency Providing a Variety of Services to Clients

Contact Information 
2290 E. Prospect Rd. Suite 4; 
Fort Collins, CO 80525 
970-631-8251 (24/7) 
www.seniorcarefortcollins.com

Year founded 
2009

No. of employees 
85

Management team 
Linda Gabel, Tina Saldanha

Primary services 
Licensed in-home care ser-
vices including personal care, 
household tasks, companion-
ship, dementia and hospice 
care support and 24/7 care.  
Currently in process for in-
home medical care.

Linda Gabel, CSA
“Leaders in Dementia Care”

License #04N661

http://www.ripleydesigninc.com
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“Just when the Caterpillar thought that life was over, 
she became a butterfly.” (anonymous) 

We all look forward to retirement; living the life 
we dreamed.  Unfortunately, our bodies often do not 
keep pace with our desires.  Aging is inevitable; yet 
we do not plan for what may or could happen when 
we are in our eighties and nineties – or even sooner. 
When the unexpected does happen, it is reassuring 
that Seniors Helping Seniors (SHS) can assist with 
knowledgeable, well-trained, peer care providers to 
assist families and individuals with most any task.

The Seniors Helping Seniors franchise has grown 
to over 275 agencies throughout the U.S. and in 
England, Australia and India.  And it continues to 
grow.  The concept of using “seasoned” employees 
who understand the challenges of aging, matching 
the care provider with the client’s background and 
insuring the delivery of quality services all lead to 
this rapid growth.

The Larimer County agency has been in business 
for more than 6 years and continues to develop the 
experience and knowledge to insure quality servic-
es.  Owner, Linda Gabel, has grown the franchise 
from a small home-based business to a profession-
ally managed operation.  The agency insures that all 
providers are well-trained on assisting with clients’ 
needs, including additional training on demen-
tia care and communication, and use of assistive 
devices.  SHS and its employees are fully licensed, 
bonded and insured.

Currently offering services as a Class B non-
medical licensed agency of the State of Colorado, 
the agency is in process of being certified for home 
health care and Medicaid (scheduled for August 4, 
2016).  Seniors Helping Seniors also offers care co-
ordination and assists many of its clients’ with plan-
ning for all care needs of their loved one.  The overall 
goal of the agency is to provide “one-stop shopping” 
for families and individuals who are suddenly over-
whelmed with caring for a loved one.  Office staff is 
trained and continues to train in many aspects of 
senior care.   Additionally, SHS has RNs on staff to 
assess potential or necessary needs of the individual 
and, with new certifications, will also provide any 
health care services.

Just as the quote above, SHS helps to give loved 
ones the quality life of a “butterfly” for their entire 
time here on earth, living as independently as pos-
sible for as long as possible.

In addition to overseeing the business, Linda 
is active in the Fort Collins community.  She has 
served on many boards including: Fort Collins 
Senior Advisory Board, currently President of the 
Poudre River Library Board of Trustees, is a Cer-
tified Senior Advisor, volunteers with Elder Care 
Network’s Senior Law Day, served as a community 
member for Budgeting for Outcomes team with 
the City of Fort Collins.  The business is recognized 
as a “Leader in Dementia Care” agency by the Al-
zheimer’s Association and is a member of the Better 
Business Bureau.

Seniors Helping Seniors: a Unique, Flexible 
Agency Providing a Variety of Services to Clients

Contact Information 
2290 E. Prospect Rd. Suite 4; 
Fort Collins, CO 80525 
970-631-8251 (24/7) 
www.seniorcarefortcollins.com

Year founded 
2009

No. of employees 
85

Management team 
Linda Gabel, Tina Saldanha

Primary services 
Licensed in-home care ser-
vices including personal care, 
household tasks, companion-
ship, dementia and hospice 
care support and 24/7 care.  
Currently in process for in-
home medical care.

Linda Gabel, CSA
“Leaders in Dementia Care”

License #04N661

http://www.seniorcarefortcollins.com
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Celebrating 30 years of business, Vaught Frye Larson 
Architects (VFLA) has grown its award winning 
reputation along with its architectural services.  

A full capacity architecture firm, VFLA has offices 
in Fort Collins, Colorado and Cheyenne, Wyoming, 
offering an array of services including architectural 
design, interior design, land planning, zoning process 
assistance and construction phase services. 

“We are a generalist practice which means we offer 
everything under the sun,” says principal architect and 
partner Frank Vaught.  

VFLA’s services have garnered notable awards for its 
projects including the Governor’s Award for Downtown 
Excellence, the American Institute of Architects (AIA) 
Colorado North Honor Award, and an Urban Design 
Award from the City of Fort Collins among numerous 
others. 

Principal architect and CEO, Justin Larson 
attributes the success to the company’s basic 
philosophy that architecture is the art of construction. 
“There are two types of architectural approaches. 
There’s the construction of art where the idea of the 
design is put ahead of construction,” he says. “We 
strive for the art of construction where we can create 
a beautiful design that is thoughtful in how it drives 
the construction.”  

VFLA’s history began when Frank Vaught and Joe 
Frye met while freshmen at the University of Houston’s 
School of Architecture. They moved to Fort Collins in 
1971 and, in 1973, they founded Design Associates, 
working primarily on design/build house plans. Later, 
with two other partners, they formed ZVFK in 1975.  
In 1986, the two left ZVFK and opened Vaught Frye 
Architects. 

“We were sustainable before sustainable was cool,” 
says Robin Pelkey, VFLA partner and CFO.  “We 
have a commitment to sustainability and were the first 

professional office to join ClimateWise (VFLA is now at 
the Platinum level).”

 That commitment to sustainability brought another 
opportunity.  “There was this young tenacious architect 
we would run into at AIA conferences,” Vaught recalls, 
saying there was an immediate connection with Larson 
who owned JCL Architecture. “We found a lot of 
similarities between our businesses especially in a 
sustainability philosophy,” Vaught says.  “It was a good 
mix.  We had seasoned senior veteran employees and 
Justin was young and energetic.” 

In 2011, Vaught Frye merged with JCL Architecture 
and formed Vaught Frye Larson Architects (VFLA).  
Architect Chris Aronson joined the team just after the 
merger and, in 2014, he became a partner.  

VFLA promotes a team effort.  For example, VFLA’s 
office building also houses landscape architecture firm 
Ripley Design, Inc.  “We have an advantage over other 
architectural firms because of our relationship with 
Ripley.  We’re teammates,” Vaught says.  

 The open design of the office area fosters that 
exchange, says Pelkey.  “We deliberately put people of 
different disciplines together and it gives us so many 
resources for diverse perspectives.”

“We meet as a group and discuss our ideas and design 
solutions,” says Aronson.  “It’s energizing and beneficial 
for our clients.”

The result has been signature projects throughout 
Northern Colorado, southern Wyoming and into Denver 
and Colorado Springs.  

VFLA’s efforts extend beyond the workday with 
volunteer activities such as Crossroads Safehouse, 
Animal House, and the Boys and Girls Club.  VFLA is 
a founding member of United Way of Larimer County 
Business Cares. 

“It gives us a chance to work with each other on 
another plane,” says Pelkey. 

VFLA Celebrates longevity

Contact Information 
Address: 419 Canyon Avenue, 
Suite 200; Fort Collins, CO  
80521 
Phone: (970) 224-1191 
Fax: (970) 224-1662 
Website: www.vfla.com

Year founded 
1986

No. of employees 
20

Management team 
Justin Larson, CEO 
Robin Pelkey CFO 
Frank Vaught, President 
Chris Aronson, Vice President

Primary service 
Vaught Frye Larson Architects is 
a full capacity architectural  firm 
offering comprehensive in house 
services including architectural 
design, interior design, land 
planning, graphic design, 
construction phase services and 
LEED certification services.

http://www.vfla.com
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FRAC FOR FREEDOM
Liberty Oilfi eld Services, the only Denver headquartered, 
Rocky Mountain centric hydraulic fracturing service 
provider wants you to know some important facts about 
why fracing is necessary: 

• US energy production has soared decreasing 
energy prices, saving the average US household 
$1500/year.

• Greater than 2x energy cost advantage over 
industrialized nations

• Dominant driver of reduction of US per capita 
CO2 emissions to 1964 levels by displacing coal!

PHONE: (303) 515 - 2800  |  FAX: (720) 583 - 6685
WWW.LIBERTYFRAC.COM

Tim Veldhuizen is cookin’ with gas

By Joshua Lindenstein
jlindenstein@bizwestmedia.com

GREELEY — Entrenched in Love-
land at the time as owner of three 
restaurants, Tim Veldhuizen passed 
several years back when a customer 
proposed taking the 4th Street Chop-
house concept and opening another 
location in Greeley. The idea stuck 
with Veldhuizen, however.

Veldhuizen sold his stakes in his 
Loveland restaurants in 2008 to move 
to his wife’s native Argentina. But 
when he returned to Colorado four 
years later looking for opportunity, he 
took a drive through Greeley and was 
hooked. 

“The fact is, it’s a really nice town 
and has a lot of opportunity,” Veldhui-
zen said in a recent interview.

Veldhuizen quickly seized on 
that opportunity, opening the Gree-
ley Chophouse in early 2013, buying 
Moody’s American Grill later that year, 
and then opening the 1908 speakeasy 
last summer. But he’s far from done. 
Veldhuizen said he’s got more con-
cepts he’s looking to open — both in 
Greeley and beyond. He said that in 
his “fantasy world” he’d have as many 
as 20 restaurants along the northern 
Front Range.

“I’d like to develop a real strong, 
diverse Colorado company,” said Veld-
huizen, who lives in Loveland again 
following the return from Argentina. 
“So hopefully we can get there.

“I think there’s still a few good 
opportunities in the Fort Collins mar-
ket. I think there’s some opportuni-
ties in Loveland, Windsor, Estes Park, 
Longmont. I think there are still some 

.open markets in all of those towns. 
So really the question is to find what 
would be the next best move.”

For Veldhuizen, a variety of styles 
is the name of the game, with Italian, 

breakfast, pizza and others high on 
his list. He’s also been looking lately 
for a place to open a craft brewery in 
Greeley.

While he doesn’t have a name for 
his overarching family of restaurants 
yet, he envisions the brewery provid-
ing a common theme.

“One of the things we’d like to do 
is get in on the brewing craze,” Veld-
huizen said. “I think when we do that, 
we’ll kind of use the name of the brew-
ery to thread everything together.”

Veldhuizen, a chef by trade, had 
co-owned the 4th Street Chophouse, 
McGraff’s American Grill and Cip-

poletti, an Italian restaurant that has 
since rebranded to Pourhouse Bar and 
Grill. While in Argentina, he opened 
the American-food-themed Colorado 
Grill before selling that to his chef 
there when he left.

Since his return, he’s worked with 
chef David Malthaner on shaping his 
current Greeley establishments. Veld-
huizen said he’s not a “franchise guy,” 
and is eyeing everything from hotdogs 
to steaks and “anything in between” 
for his next ventures.

“That’s what makes it fun for me is 
to have the opportunity to do a variety 
of different things,” Veldhuizen said.

“That’s what makes it 
fun for me is to have 
the opportunity to do 
a variety of different 
things”
Tim Veldhuizen
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Tim Veldhuizen, owner of Greeley Chophouse, Moody’s American Grill and 1908 Speakeasy, stands behind the bar at 1908 Speakeasy 
in historic downtown Greeley on July 11. The speakeasy opened in June 2014. 
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Mental Health Partners 
buys Lafayette building

Boulder-based Mental Health Part-
ners paid $5.9 million to buy the office 
building at 1455 Dixon Ave. in Lafay-
ette, where the organization plans to 
move its executive and administrative 
offices over the coming years.

Mental Health Partners, which 
has more than a dozen facilities in 
Boulder and Broomfield counties, is 
a nonprofit organization that provides 
mental-health and wellness services, 
as well as substance-abuse services, 
to people regardless of their ability 
to pay.

Communications manager Barbara 
Darling said the organization antici-
pates a mixed-use for the facility that 
includes some services. The transition 
will likely take a few years as Mental 
Health Partners waits for the leases of 
existing tenants of the 37,000-square-
foot building to expire. Mental Health 
Partners’ executive and administrative 
offices are currently at 1333 Iris Ave. 
in Boulder.

Boulder-based Zayo Group 
assumes oversight of EAGLE-
Net

BOULDER —  Zayo Group Holdings 
Inc. (NYSE: ZAYO) a Boulder-based 
provider of bandwidth infrastructure, 
has assumed network oversight and 
support responsibility for EAGLE-Net 
Alliance, an intergovernmental entity 
that provides broadband connectivity 
to schools, libraries and health-care 
facilities across Colorado.

Zayo and EAGLE-Net have entered 
an interim agreement as they work 
to establish an expanded, long-term 
partnership. Zayo takes over those 
duties from Texas-based TX Com-
munications Inc., doing business as 
Affiniti, which became affiliated with 
EAGLE-Net in 2013.

EAGLE-Net has faced harsh criti-
cism from lawmakers and others in 
recent years who accused it of using 
taxpayer dollars to compete with 
private-sector Internet service provid-
ers and laying fiber optics in areas 
already served by other companies. 
The organization also was accused of 
spending most of its money without 
fulfilling its core mission of connecting 
school districts.

Isonas expands HQ, assembly 
plant to accommodate growth

BOULDER — Isonas Inc., a design-
er and manufacturer of security-con-
trol systems, has moved its corporate 
headquarters and assembly plant to a 
larger space within Boulder.

Isonas, headed by chief executive 
Rob Mossman, moved from 2,000 
square feet at 4720 Walnut St. to 
5,000 square feet at 4750 Walnut St. 
earlier this month.

The company is growing and has 
28 employees. Isonas’ annual revenue 
increased 51 percent from $2.5 million 
in 2012 to $3.8 million in 2014. 

Isonas makes a door-access con-
trol product called the PowerNet IP 
Reader-Controller that can lock and 
unlock an unlimited number of doors 
within a network without having to 
wire panels or hubs. 

By Jeff Thomas
news@bizwestmedia.com

BOULDER — Boulder’s MakeMu-
sic Inc., interactive music –training 
technologists, picked off what could 
have become a major competitor for 
an undisclosed amount last week, 
along with the Web-based technol-
ogy needed to launch its own market-
leading product into the cloud.

“We have been the dominating 
player, but there are some new com-
petitors,” said MakeMusic CEO Gear 
Fisher. “Weezic would have definitely 
been a competitor.”

Paris-based Weezic, like MakeMu-
sic, produces an interactive method 
for music teachers to evaluate their 
students’ home practice. The technol-
ogy also allows the students to record 
their music while listening to interac-
tive scores, which can actually skip 
measures along with the student’s 
mistakes.

MakeMusic was based on tradi-
tional Windows and Mac desktop 
applications, however, meaning an 
application had to be downloaded and 
launched from the hard drive. What 
Weezic had was a new HTML 5-based 
application where the application was 
in the cloud, and the interaction with 

the student and teacher is browser-
based.

“Weezic was acquired due to its 
core strengths of Web-based music 
learning and assessment technolo-
gies,” Fisher said. “Additionally, the 
Weezic team is comprised of excep-
tionally talented researchers and 
developers.

“We are committed to growing 
SmartMusic and providing world-
class practice tools to musicians, 
teachers and composers. With this 
acquisition, SmartMusic will become 
available on the Web, and in par-
ticular, it will become accessible on 
Chromebook.”

Creating an app that works on 
Chromebooks, which have extremely 
small hard drives, is important for edu-
cational tools, Fisher said. Chrome-
books are based on cloud applications 
and are also rapidly becoming the No. 
1 computer in school settings because 
of their low cost and useful free appli-
cations.

Both teams will now work on 
releasing a Web-based SmartMu-
sic, compatible with Chromebooks, 
in time for this fall’s school session. 
Fisher said the Weezic team would 
largely be focused on that effort, as 
their product is gradually diminished 
over the next several months.

Fisher described most of his team 
as “musicians with a passion for tech-
nology,” but the entire Peaksware 
team can also be described as cloud-
based training technologists. Under 

the MakeMusic brand, there are sev-
eral other music technology products, 
most notably Finale, leading digital 
notation software for the last 25 years.

But there’s a lot more under the 
Peaksware umbrella that Fisher 
oversees, including TrainingPeaks, 
Best Bike Split and TrainHeroic — all 
of them cloud-based training apps. 
Bringing them all under one roof, 
Fisher said, was the idea of investor 
Andy Stephens of LaunchEquity Part-
ners of Boulder, which owns Peak-
sware.

LaunchEquity owned about a 
third of MakeMusic when it bought 
out the remaining shareholders in 
2013 for about $17 million.  MakeMu-
sic was one of Minnesota’s 100 largest 
firms, employing about 100 people 
there and reaching revenues as high 
as $17 million annually.

However, in its last years as a pub-
lic firm, MakeMusic was losing about 
$1 million a year.

“Andy saw how fast we were grow-
ing, so he thought we’d all be better off 
under one roof,” Fischer explained.

About 30 people came to Boulder 
from the Minnesota firm, but Fischer 
said Peaksware is constantly hiring 
software technologists.

Though MakeMusic is already 
marketed around the globe, Fisch-
er said that Paris would become an 
important hub of operations. Weez-
ic’s director of technology, Greg 
Dell’Era, is moving to Boulder to help 
coordinate technological resources.

COURTESY MAKEMUSIC

The Weezic and MakeMusic teams gathered at MakeMusic’s Boulder headquarters in June.
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after purchase of Paris’ Weezic

28 employees. Isonas’ annual revenue 
increased 51 percent from $2.5 million 
in 2012 to $3.8 million in 2014. 

Isonas makes a door-access con

the MakeMusic brand, there are sev
eral other music technology products, 
most notably Finale, leading digital 
notation software for the last 25 years.

But there’s a lot more under the 
Peaksware umbrella that Fisher 
oversees, including TrainingPeaks, 
Best Bike Split and TrainHeroic — all 
of them cloud-based training apps. 
Bringing them all under one roof, 
Fisher said, was the idea of investor 
Andy Stephens of LaunchEquity Part
ners of Boulder, which owns Peak

LaunchEquity owned about a 
third of MakeMusic when it bought 
out the remaining shareholders in 
2013 for about $17 million.  MakeMu
sic was one of Minnesota’s 100 largest 
firms, employing about 100 people 
there and reaching revenues as high 
as $17 million annually.

However, in its last years as a pub
lic firm, MakeMusic was losing about 

“Andy saw how fast we were grow
ing, so he thought we’d all be better off 
under one roof,” Fischer explained.

About 30 people came to Boulder 
from the Minnesota firm, but Fischer 
said Peaksware is constantly hiring 

COURTESY MAKEMUSIC

MakeMusic singing new tune
after purchase of Paris’ Weezic

6   |   BizWest  |  Aug. 21-Sept. 3, 2015  www.bizwest.com

Oxlo inks deal 
with Ford Motors

Ford Motor Co. has selected 
Broomfield-based Oxlo Systems 
Inc.’s software-as-a-service to 
enable auto dealers across the 
globe to register extended-warranty 
service plans. Financial terms of the 
deal were not disclosed.

Oxlo Systems is the owner/oper-
ator of ODIN, the Open Dealer Inte-
gration Network for the automotive 
industry. Oxlo provides auto dealer 
software, auto manufacturer and 
auto lender dealer data exchange 
solutions and services that transact 
automated business processes

The project, a collaboration 
between Ford IT and Oxlo Systems, 
leverages Oxlo’s software to opti-
mize an existing integrated data 
feed and position Ford to expand to 
countries that currently are not able 
to register the plans. The software 
accepts third-party warranty data 
feeds and performs pre-processing 
and data transformation prior to 
submission to Ford. The business 
process includes warranty status 
responses provided by Ford and 
converted by ODIN.

Additionally, the Ford EMS sup-
port team will use Oxlo’s ODIN for 
Ford EMS, a secure online web 
portal connected to the Oxlo Open 
Dealer Integration Network to view 
data feeds, registration process 
status and manage registration 
exceptions.

Mortgage-services firm 
to lay off 265 in state

Broomfield-based Urban Fulfill-
ment Services has disclosed to the 
state of Colorado that it plans to lay 
off 265 employees in the state.

The company is a subsidiary of 
Pittsburgh-based Urban Lending 
Solutions. The layoffs will occur at 
offices in Westminster and High-
lands Ranch as Urban Fulfillment 
Services shutters three divisions.

The company had boomed 
during the foreclosure crisis that 
came with the burst of the housing 
bubble, but a company official told 
the Denver Post that demand for its 
services has declined as the num-
ber of delinquent mortgages and 
foreclosures have decreased.

Broomfield contributing 
to landlord recruitment

Broomfield and Boulder are 
among 14 cities in the Denver metro 
area that are raising funds to help 
entice landlords to accept rental 
assistance vouchers for the home-
less.

The cities – which also include 
Aurora, Denver, Arvada, Brighton, 
Centennial, Englewood, Golden, 
Greenwood Village, Northglenn, 
Lakewood, Parker and Westminster 
– have so far contributed $52,000. 
The fund promises up to $1,600 to 
landlords to help “cover damages 
from tenants in the program and the 
cost of short-term vacancies.”

Serving up success

By Paula Aven Gladych
news@bizwestmedia.com

BROOMFIELD — The Kitchen 
Coop in Broomfield is not your aver-
age commercial kitchen co-op. It pro-
vides kitchens and production areas 
for small food producers to make their 
wares, but it adds a little something 
extra: sound advice.

Jeff Greenberg, founder and presi-
dent of The Kitchen Coop LLC, wanted 
his venture to stand out from the com-
petition. Why keep renting commer-
cial kitchen space to companies that 
had a high chance of failure when 
he could share his knowledge and 
expertise in management consulting 
and manufacturing operations to help 
these businesses succeed instead.

He didn’t just want to be a landlord.
“In order to leverage the opportuni-

ty, you need to help these companies 
grow,” he said. Otherwise, he added, 
you just keep renting to one failing 
company after another.

“The companies at that small scale 
can’t survive,” Greenberg said. “They 
can’t develop long-standing clients 
because they aren’t going to make it; 
they aren’t going to make money and 
they are going to quit.”

The idea for The Kitchen Coop was 
born in 2011, but really got off the 
ground 2 ½ years ago. Greenberg was 
a consultant to many different manu-
facturing companies from 2004 until 
he decided to venture out on his own. 
One of his clients at the time was a $30 
million food company out of Albu-
querque, N.M. After working with that 
company for three years, Greenberg 
decided he enjoyed the food industry 
and wanted to work in it.

He worked for six months at MM 
Local, a start-up branded food busi-
ness that cans local, organic fruits and 
vegetables, to better learn the food 
business. As part of his work, he needed 
to find it a facility in which to operate.

“That proved to be very difficult,” 
he said. He began to mull over the idea 
of opening his own commercial kitch-
en facility for upstart food producers.

While it might seem as though the 
food industry is a major leap from 
Greenberg’s previous work, he pointed 
out that he studied judgment decision 
making as a graduate student at the 
University of Colorado, earning a mas-
ter’s degree in cognitive psychology. 
He wanted to be a management pro-
fessor, teaching managers and execu 
tives how to encourage better deci-

sion making. He earned a bachelor’s 
degree in psychology and another in 
economics from the Wharton School 
of Business at the University of Penn-
sylvania.

It is that background that drives his 
company today.

To date, The Kitchen Coop has 
helped two dozen companies and 
continues to work with more than half 
of those, Greenberg said.

The company has 23,000 square 
feet of space, including six different 
production areas, two packaging 
areas and a large climate-controlled 
warehouse and office space so people 
can use the building as their entire 
base of operations.

On top of that, the company owns 
millions of dollars in equipment for 
baking and liquid product processing.

“We help clients with everything 
from finance, marketing, business 
planning and business-level consult-
ing, where we make sure that they 
have a realistic view of their product’s 
profitability so they are not wonder-
ing why they aren’t making money. 
They don’t go into it with unrealis-
tic expectations,” he said. “We help 
them source ingredients and packag-
ing material. We even sometimes get  
involved with product development, 

taking an existing recipe and refin-
ing it.”

When a company reaches a certain 
level of success, Greenberg and his 
staff help it scale up to real proper 
food manufacturing. They help cli-
ents develop food-safety programs 
and standard operating procedures 
and train them on the use of the com-
pany’s equipment and how to work 
with The Kitchen Coop’s labor force to 
produce their products.

The Kitchen Coop employs 15 to 18 
people who work in day and evening 
crews.

Companies come to The Kitchen 
Coop for two things. They either are 
looking for a contract manufacturer, 
someone to make their product for 
them, or they are looking to rent space.

“We fit in between those in that we 
do want to offer co-manufacturing, 
but most companies we are talking to, 
they are so small that they don’t real-
ize it is not profitable for someone else 
to get involved,” he said. “It is not prof-
itable for someone else to take it over.”

The company is working to bring in 
more clients on the contract manufac-
turing side.

To that end, The Kitchen Coop has 
added additional equipment and is 
building out another production area 
as well. The goal is to work with small 
companies that want to produce more 
but don’t have a way of doing it cur-
rently.

“We provide a path to co-manu-
facturing that is proving itself quite 
worthwhile that it works. We help cli-
ents who self-manufacture and coach 
them and guide them through until 
such a time as we can take over,” he 
said. “The offering is unique in the 
industry and is what has attracted 
people to us.”
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“We make sure that 
they have a realistic 
view of their product’s 
profitability so they are 
not wondering why they 
aren’t making money.”
Jeff Greenberg, founder and 
president, The Kitchen Coop LLC
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Founder and owner Jeff Greenberg puts his background in psychology and business 
to help small food producers launch and grow.  “We even sometimes get involved with 
product development, taking an existing recipe and refining it,” he said.
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to help small food producers launch and grow.  “We even sometimes get involved with 
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A-B buys American 
Eagle Distributing

Anheuser-Busch has purchased 
American Eagle Distributing as part 
of a transaction spurred by a new law 
passed by the Kentucky Legislature.

The purchase of the Loveland-
based beer distributor comes as A-B 
also transferred ownership of the two 
distributorships it owned in Kentucky 
– in Louisville and Owensboro – to 
Odessa, Texas-based Standard Sales 
Co. In exchange, Standard transferred 
distributorships it owned in Littleton, 
Colorado Springs and Pueblo to Ameri-
can Eagle.

According to a media release from 
Belgium-based Anheuser-Busch InBev, 
which has its North American head-
quarters in St. Louis and a brewery in 
Larimer County, the American Eagle 
deal is expected to close in September 
and the Standard Sales transaction is 
to be finalized in October. Terms of the 
transactions were not disclosed.

A-B’s Kentucky distributing license 
expires Oct. 31 and cannot be renewed 
because Kentucky lawmakers passed 
House Bill 168, which bans beer 
producers from owning distributor-
ships. The ban had been sought by 
the Kentucky Department of Alcoholic 
Beverage Control to avoid monopolies 
by separating breweries, distributors 
and retailers. Colorado law includes no 
such ban.

McWhinney to develop 
Van de Water retail space

McWhinney Real Estate Services Inc. 
will break ground in mid-September 
on 18,000 square feet of retail space 
within its Van de Water community in 
Loveland.

The development has signed ten-
ants Mattress Firm, 5 Star Nails & Spa 
and Domino’s Pizza, and has room for 
more, according to a prepared state-
ment. Construction is expected to be 
completed by spring.

The retail center, located off of 
Sculptor Drive near Lowe’s Home 
Improvement and Kohl’s, is minutes 
from McWhinney’s 3,000-acre master-
planned community Centerra. 
Van de Water is a 370-acre multiuse 
community combining residential 
homes, commercial retail and business 
uses.

Loveland, developer halt 
South Catalyst partnership

The South Catalyst Project, which 
aims to revitalize a chunk of downtown 
Loveland, has hit a snag, with the city 
and The Michaels Development Co. 
cutting ties.

The two sides were unable to reach 
an agreement on a second 90-day 
renewal of a pact that gave the devel-
opment firm the exclusive right to 
negotiate with the city on proposals for 
the site.

The South Catalyst Project includes 
the area bounded by First and Third 
streets on the north and south and 
Cleveland and Lincoln avenues on the 
east and west. The city has purchased 
most of the property in the area and 
had been working with Michaels for 
the past year and a half on plans for 
the site.

Desktop 3-D printers hit  
big time with little things

By Jeff Thomas
news@bizwestmedia.com

LOVELAND — With the evolution 
of 3-D printing accelerating in expo-
nential fashion, how could a small 
Loveland company distinguish itself 
in a world in which the industry is 
launching into prosthetics, edibles 
and perhaps even custom pharma-
ceuticals?

The apparent answer in the mind 
of the founder, chief executive and 
president of Aleph Objects, Inc. was to 
go as open as possible – open hardware 
specifications and open software code.

“Our president, Jeff Moe, he was 
a successful entrepreneur in vari-
ous free software and open-source 
hardware over the years,” said Harris 
Kenny, communications manager 
for the firm. “When there was a lot 
of experimentation happening as it 
related to 3-D printing, his idea was 
basically to build a company that has 
shared build files and source code for 
the hardware – anything you need to 
make the printers work.”

The proof of that concept is prob-
ably well expressed in the pudding. 
Sales of the LulzBot TAZ 5 3-D and 
the LuzBot Mini 3-D desktop printers 
and their parts have been building at 
an incredible rate. Kenny said sales in 
2011 were at $71,940, before jumping 
to $523,659  the next year, $1,656,501 
in 2013 and $4,762,314 in 2014.

Estimated sales by Aleph this year 
are expected to reach $10 million, 
Kenny said. Currently the company 
has 89 employees, and is expected to 
rapidly expand both its workforce and 
network of resellers.

“It’s really been an exciting time for 
the company,” said Kenny.

That’s pretty heady stuff, even 
though Moe has a fairly extensive 
entrepreneurial background. He 
founded Verinet Communications, an 
Internet service provider acquired by 
Front Range Internet Inc. in 2002, and 
also co-founded Andenken Gallery, 
now known as the Andenken/Battal-
ion gallery. Kenny said his president 
has extensive experience in numerous 
free software and open-source hard-
ware projects.

Aleph’s open-source software, 
Cura LulzBot, has been recognized 
by the Free Software Foundation, and 
is supported by the Debian, Ubuntu 

and Fedora Linux 
distros, as well as 
Windows and Mac 
platforms. Aleph 
s u pp or t s  b ot h 
software and hard-
ware open-source 
communities, but 
it is in the latter 
that outside inno-
vation is most easily demarcated.

“The folks over at NASA really like 
(the LulzBot printers) because it’s a 
platform design,” said sales manager 
Josh Bryant. “But the trouble was they 
were printing so hot they kept melt-
ing the platform. So they just took the 
build specifications and built another 
platform that wouldn’t melt.

“We make all those files available 
to you when you buy the machine,” 
he said.

People often ask about the reli-
ability of the printers and their abil-
ity to master complex and exacting 
specifications, Bryant said. The easi-
est explanation on hand, he said, is to 
show them a clustered network of 145 
Lulzbot printers making parts for new 
printers and replacement.

“It’s absolutely fascinating,’ said 
Bryant about the self-replicating bots. 
About 43 of the parts used by the larger 
desktop printer can be replicated by 
itself, as well as about 30 of the parts 
for the smaller printers. Interested 
locals can drop by the company, at 626 
W 66th St. in Loveland, at 2 p.m. every 
Friday for a tour.

The printers themselves are open 
to the very core. Both the Lulz Mini, 
which retails at $1,350, and the Lulz 
Taz ($2,200) are accessible right down 

to the silicon microcontrollers.
Both printers are powered by 

Arduino-compatible RAMBo boards 
-- all-in-one 3-D printer motherboard, 
featuring 8-bit microcontrollers (or 
processors). RAMbo stands for (R)
epRap (A)rduino-(M)ega-compatible 
(M)other(Bo)ard.

Bryant said that both the software 
and hardware communities have 
contributed a great deal to the firm’s 
success, by suggesting or implement-
ing improvements to the system. 
While that’s also an open invitation 
for a company to come in and copy 
everything from ground zero, he said 
that has not been a concern at Aleph 
Objects.

“We have contributors who have 
made a lot of modifications that we 
have adopted,” he said. “We really 
do have a hugely devoted fan base, 
because our printers are so usable and 
everything down to the motherboards 
can be modified.”

“It is theoretically possible for 
someone to come and copy every-
thing,” Bryant said, but they wouldn’t 
have the open-source community to 
help them chart new developments.

Bryant said his own background is 
in sales and corporate leadership, but 
he’s impressed by how little it takes 
to motivate the technological experts 
working at Aleph.

“It’s been a super happy experience 
for me,” Bryant said, noting that while 
not a technologist, he has long been 
interested in 3-D printing.

“When you walk around here, 
everyone has a smile on their face,” he 
said. “We’re very proud to make the 
best 3-D printer out there.”

NEWSNEWSNEWS&&&NOTESNOTESNOTES

JOEL BLOCKER/FOR BIZWEST 

The LulzBot Mini desktop 3D printer prints a final test before being shipped. 

L O V E L A N D B I Z

Aleph Objects 
printing its own 
replacement parts

MOE
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