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‘Economic Profile’ provides snapshot of region

What a place.

From the Flatirons of Boulder to scenic Horse-
tooth Rock above Fort Collins, from the agricultural
and energy fields of Weld County to the high-tech
corridors of Broomfield, from unexpected happen-
ings in Greeley to a burgeoning culture of innova-
tion in Longmont, the Boulder Valley and Northern
Colorado present something for everyone.

This region serves as the heart of entrepre-
neurship and innovation in Colorado. It’s a place of
software and mobile-app developers, bioscience
and aerospace, clean tech and traditional energy,
natural and organic products and the outdoor in-
dustry, health care and professional services, vet-
erinary sciences and federal labs.

Who could ask for anything more?

For BizWest, a multimedia company provid-
ing dozens of breaking-news stories via our web-
site and daily emails, a biweekly business journal
and many annual magazines and directories, the
Boulder Valley and Northern Colorado represent
the best that a region can offer.

With this Economic Profile and Market Facts

o i

publication, we seek to highlight — from a 30,000-
foot level — what makes this region so special. This
publication features profiles of communities in
Boulder, Broomfield, Larimer and Weld counties,
including write-ups on those with at least 20,000
residents, and other demographic data on those
with 5,000 to 20,000 residents.

We also highlight key industries that drive the
economy of our region, including economic statis-
tics and demographics of these sectors.

We hope that this publication proves valuable
for those in any profession who seek a deeper un-
derstanding of our economy. That applies to those
who currently live and work here, as well as those
companies or individuals contemplating a move to
the region.

As always, we welcome suggestions for addi-
tional features for this publication going forward.
And we hope you enjoy this snapshot of a very spe-
cial place indeed.

Jeff Nuttall and Christopher Wood are publish-
ers of Bizllfest. They can be reached at jnuttall@bi-
zwestmedia.com and cwood@bizwestmedia.com.

Christopher Wood
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CHAD COLLINS/BIZWEST

Innovation, entrepreneurship
drive the region

It’s a region of innovation, entrepre-
neurship and opportunity.

Add in breathtaking natural beauty
and quality of life, and the reasons for the
emergence of the Boulder Valley and North-
ern Colorado as an entrepreneurial center
become as clear as the region’s 300 days of
sunshine.

The area that encompasses Boulder,
Broomfield, Larimer and Weld counties
encompasses a vast 7,342 square miles
and includes one of the most dynamic
economies in the nation, with communities
consistently ranked among the most desir-
able places to live.

Snuggled against the majestic Rocky
Mountains to the west and the Great Plains
to the east, this region begins just north

of Denver, with close proximity to Denver

International Airport, and extends to the
Wyoming state line.

The four-county region now totals
977,263 people, up 8.2 percent from
902,898 in 2010, according to the U.S.
Census Bureau. That growth has been par-
ticularly apparent in Weld County, one of
the fastest-growing regions of the country.
What’s bringing all of these new residents?
Firstis a climate of innovation and entre-
preneurship, one that has sparked creation
of thousands of startup companies in high
tech, energy, bioscience, clean tech, natu-
ral and organics, aerospace, agribusiness
and the outdoor industry.

A solid base of Fortune 100 companies
fosters the region’s growth. Companies
operating in the region include IBM Corp.,

Oracle Corp., Ball Corp., Google Inc.,

Seagate Technology LLC, Hewlett-Packard
Co., JBS USA, Intel Corp., State Farm Insur-
ance Cos., Anheuser-Busch Cos. Inc., and
on and on.

The high state of innovation and
entrepreneurship brought on by these com-
panies and countless spinoffs prompted
creation of Innosphere, one of many incuba-
tors that operate in the region. Innovation
Center of the Rockies helps commercialize
technology developed at area universities
and federal laboratories. TechStars has
brought additional prominence to Boulder
as a startup accelerator.

And talk about quality of life.

Take larger communities such as
Boulder, Broomfield, Fort Collins, Greeley,
Longmont and Loveland. Place them where

the Great Plains, rich in agriculture and en-



ergy, meet the soaring Rocky Mountains. Throw
in dozens of smaller communities, including a
world-class resort destination at the gateway to
one of the planet’s most popular and spectacular
national parks. Add major universities, cutting-
edge federal science laboratories, a vibrant
technology-transfer climate and a populace that
loves its beer, bikes, bands and beef.

Its cities and towns frequently are touted
among the best places to live in the United States.
Its unparalleled quality of life attracts a talented
and educated workforce.

Itis an area with a ready work force that
is well-educated; an infrastructure that allows
convenient connections to the rest of the world,
both physically and electronically; and a diverse
economy as strongly rooted in agriculture and oil-
and-gas drilling as in alternative-energy develop-
ment and the promise of bioscience.

All of the main cities — and even some of the
smaller towns — have economic-development
groups willing to assist with information and
incentives for new businesses creating jobs. The
groups also focus on retention to help existing

businesses remain in the area.

CHAD COLLINS/BIZWEST
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Whether residents are at work, at school or
at home, they love to look west to the stunning
mountain backdrop. The average of 300 days of
sunshine per year attract young, active and tal-
ented workers who are happy to live here. Skiing
and snowboarding are close by at the small resort
of Eldora, west of Nederland, or an easy drive to
world-class resorts such as Vail and Breckenridge.
In summer, these mountains provide the perfect
spots for mountain biking and hiking.

The golf ball flies farther at this altitude,
and scores of local public golf courses make for
a good challenge — or a good place to enter-
tain a business client. Recreation centers and
leagues provide opportunities to play tennis,
soccer, lacrosse, softball, volleyball and even
adult kickball. Running and bicycling are hugely
popular, from weekend outings to world-class
competitions.

With all those outdoor activities within easy
reach, the region consistently boasts one of the
nation’s healthiest and fittest populations, one
supported by major hospitals, numerous medical
centers and some of the world’s top doctors, who

move here for the lifestyle.

Many local restaurants capitalize on home-
grown and organic foods to create fresh and
creative meals. Several restaurants are led by
award-winning, nationally known chefs. Meals
often can be enjoyed outdoors, accompanied by
beautiful mountain views.

With that meal, or after a long day’s work,
you can always sit down and relax with a locally
brewed beer. Colorado is known for its qual-
ity beer, and the Boulder Valley and Northern
Colorado contribute to the tradition with an
ever-growing number of original brewpubs and
microbreweries. Wineries and distillers of harder
liquors also are beginning to make their mark.

The area provides a wide range of living
options, including remote homes in the hills,
single-family neighborhoods in the suburbs,
senior-housing communities, mixed-use urban
lofts in the cities and sprawling mansions.

People love to live here, and that translates
to a positive attitude at work. The area provides a
quality of life similar to that of the West Coast, but
at half the cost. The mountains are in your back-
yard, but the big city is a short drive away. And at

the end of the day, the sunsets are spectacular.




Population Estimates
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July 2010 July 2011 July 2012 July 2013 July 2014

Boulder 295,967 300,650 305483 310,396 313,333
Broomfield 56,266 57,433 58,992 60,306 62,138
Larimer 300,484 305,241 310,835 316,494 324,122
Weld 254,173 258,737 264,189 270,560 277,670

Population — Age 18-64 by age and gender, 2013

Source: U.S. Census Bureau, Population Division

Male Female Total

Boulder 106,907 103,374 210,281
Broomfield 19,001 18,554 37,555
Larimer 104,611 103,750 208,361
Weld 84,753 82,949 167,702
Colorado 1,719,628 1,663,416 3,383,044

Source: U.S. Census Bureau American FactFinder

Population — Age 65 and over by age and gender, 2013

Male Female Total

Boulder 16,275 19,930 36,205
Broomfield 2,979 4,062 7,041
Larimer 19,239 23,289 42,528
Weld 13,598 15,690 29,288
Colorado 292,633 354,758 647,391

Population by Race and Hispanic Origin

Source: U.S. Census Bureau American FactFinder

Colorado Population, 2013

Age 65 and over

647,391

Population Population White Black/ American Asian/ Native Two or Hispanic
2010 Estimate African Indian/ Pacific Hawaiian and more origin (of
July 2014 American Alaska Islander other Pacific races any race)

Native alone Islander total
Boulder 294,567 310,048 282,154 3,345 2,666 13,754 265 7,864 42,473
Broomfield 55,889 59,471 52,901 908 524 3,516 68 1,554 7,511
Larimer 299,630 315,988 295,060 3,244 3,206 6,814 294 7,370 34,590
Weld 252,825 269,785 251,852 3,542 4,587 3,843 412 5,549 76,702
Colorado 5,029,196 5,268,367 4,634,609 230,875 83,576 160,547 9,622 149,138 1,108,428

Note: Population by race and Hispanic origin figures are as of July 1,2013.

Source: U.S. Census Bureau American FactFinder
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Area Civilian labor Employed Unemployed
force Level Rate
Boulder 177,676 170,251 7,425 4.2
Broomfield 33,935 32,509 1,426 4.2
Larimer 178,960 171,488 7,472 4.2
Weld 146,560 139,990 6,570 45
Colorado 4,177,426 2,699,250 115,864 4.1

Source: Bureau of Labor Statistics, Local Area Unemployment Statistics (LAUS)

Note: State numbers reflect revised population controls, model reestimation and new
seasonal adjustment. Numbers are as of July 1, 2014.

Personal income and employment summary

Boulder County
2008 2009 2010 2011 2012 2013
Personal income ($000) $15,250,745 $15,250,745 $14,505,786 $14,558,043 $15,487,044 $16,417,561
Per capita personal income $52,433 $52,433 $49,476 $49,130 $51,554 $53,772
Wage & salary disbursements  $9,172,240 $9,172,240 $8,617,451  $8,886,119 $9,313,734 $9,850,436
Total employment 238,079 238,079 232,349 230,479 236,573 243,033
Source: U.S. Department of Commerce, Bureau of Economic Analysis
Broomfield County
2008 2009 2010 2011 2012 2013
Personal income ($000)  $2,169,749 $2,229,220 $2,232,002 $2,494,373  $2,701,856 $2,906,192
Per capita personal income $40,799 $40,687 $39,785 $43,613 $46,346 $48,867
Wage & salary disbursements  $2,083,704 $2,036,395 $2,030,690 $2,146,966  $2,372,699 $2,567,394
Total employment 42,611 41,847 42,463 43,682 45,585 35,476
Source: U.S. Department of Commerce, Bureau of Economic Analysis
Larimer County
2008 2009 2010 2011 2012 2013
Personal income ($000) $11,403,488 $11,194,814 $11,428,613 $12,201,220 $12,826,581  $13,545,018
Per capita personal income $39,100 $37,732 $38,041 $39,992 $41,311 $42,866
Wage & salary disbursements  $5,712,337 $5,544,362 $5,653,806  $5,935,538  $6,220,280 $6,499,919
Total employment 192,425 188,993 188,509 192,153 196,978 149,003
Source: U.S. Department of Commerce, Bureau of Economic Analysis
Weld County
2008 2009 2010 2011 2012 2013
Personal income ($000) $7,181,735 $7,029,899 $7,270,441  $7,853,962 $8,347,637 $9,008,919
Per capita personal income $29,501 $28,324 $28,615 $30,400 $31,657 $33,393
Wage & salary disbursements  $3,534,668 $3,296,657 $3,363,728  $3,638,651  $3,916,170 $4,284,046
Total employment 120,777 117,117 116,194 120,451 124,743 97,347
Source: U.S. Department of Commerce, Bureau of Economic Analysis
Colorado
2008 2009 2010 2011 2012 2013
Personal income ($000) $212,243,112 $206,422,648 $210,607,673 $226,031,916 $237,461,494 $260,992,867
Per capita personal income $43,406 $41,515 $41,717 $44,179 $45,775 $48,730
Wage & salary disbursements  $116,682,302 $112,301,001 $113,789,997 $118,559,035 $125,135,249 $129,597,201
Total employment 3,255,776 2,378,317 2,349,153 2,387,218 2,444 227 2,514,654

Source: U.S. Department of Commerce, Bureau of Economic Analysis
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Births in Boulder County

Birth data 2009 2010 2011 2012 2013

No. of total live births 3,233 3,043 2,891 3,044 2,922

Fertility rate 50.1 475 44.8 46.7 44.5

No. of births to teens ages 15-17 67 68 34 48 41

Teen fertility rate (ages 15-17) 12.6 12.3 6.4 8.9 7.3

Percent low birth weight births 7.8 7.8 6.6 8.5 8.4
(<2,500 grams)

Percent preterm births (<37 weeks) 7.5 8.3 6.3 8.4 7.2

Percent births to women with 15.8 15.6 135 10.8 10.4
education <high school

Percent cesarean births 29.0 26.2 25.9 25.9 23.8

Percent births <24 months after 20.3 18.5 16.1 17.8 16.8
previous live birth

Percent births to foreign-born 26.1 26.3 24.9 23.9 25.4
women

Percent births to unmarried women 17.7 19.0 18.2 18.1 17.1

Source: Colorado Department of Public Health and Environment, Colorado Health Information Database

Births in Broomfield County

Birth data 2009 2010 2011 2012 2013

No. of total live births 676 667 679 700 666

Fertility rate 58.9 58.3 58.1 59.0 55.2

No. of births to teens ages 15-17 7 8 8 7 4

Teen fertility rate (ages 15-17) 6.0 7.0 6.8 5.6 3.2

Percent low birth weight births 5.8 7.0 7.1 8.4 6.8
(<2,500 grams)

Percent preterm births (<37 weeks) 5.6 7.5 8.0 9.3 6.5

Percent births to women with 7.2 7.4 5.0 6.9 7.7
education <high school

Percent cesarean births 27.5 27.7 27.0 24.0 26.4

Percent births <24 months after 23.5 18.8 17.2 20.7 20.7
previous live birth

Percent births to foreign-born 18.8 19.9 17.3 19.9 17.7
women

Percent births to unmarried women 12.7 13.0 12.4 13.9 14.6

Source: Colorado Department of Public Health and Environment, Colorado Health Information Database

Notes: Teen fertility rates are total live births to teens ages 15-17 per 1,000 female population
ages 15-17.

Percent births <24 months after previous live birth uses total repeat live births with known
interbirth interval as denominator.

Foreign-born women are those with birthplaces known to be outside the United States and
U.S. territories.

Percentages are calculated with total births in each category as denominator, excluding cases

with characteristics unknown.
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Births in Larimer County

Birth data 2009 2010 2011 2012 2013

No. of total live births 3,502 3,360 3,317 3,391 3,385

Fertility rate 54.2 52.1 50.8 51.2 50.5

No. of births to teens ages 15-17 72 66 53 47 49

Teen fertility rate (ages 15-17) 13.2 12.3 9.9 8.8 9.1

Percent low birth weight births 8.3 8.1 8.4 8.2 7.2
(<2,500 grams)

Percent preterm births (<37 weeks) 9.2 8.5 8.1 8.7 7.3

Percent births to women with 12.9 11.3 9.6 9.5 9.2
education <high school

Percent cesarean births 30.4 30.5 31.1 29.2 30.5

Percent births <24 months after 23.4 22.3 22.1 20.4 21.0
previous live birth

Percent births to foreign-born 13.8 13.8 12.1 13.7 11.8
women

Percent births to unmarried women 25.0 22.5 23.0 21.3 21.7

Source: Colorado Department of Public Health and Environment, Colorado Health Information Database

Births in Weld County

Birth data 2009 2010 2011 2012 2013

No. of total live births 3,932 3,798 3,731 3,845 3,901

Fertility rate 73.4 70.3 68.3 69.1 68.6

No. of births to teens ages 15-17 142 115 90 79 80

Teen fertility rate (ages 15-17) 26.9 21.8 17.3 14.9 14.6

Percent low birth weight births 7.5 7.0 8.3 8.5 7.6
(<2,500 grams)

Percent preterm births (<37 weeks) 9.0 7.8 8.4 9.3 8.5

Percent births to women with 23.0 22.7 19.7 17.6 17.8
education <high school

Percent cesarean births 27.7 30.0 29.1 28.8 29.3

Percent births <24 months after 24.3 21.2 21.2 20.1 21.5
previous live birth

Percent births to foreign-born 20.4 19.3 17.5 17.0 17.0
women

Percent births to unmarried women 22.9 24.9 23.8 23.4 23.6

Source: Colorado Department of Public Health and Environment, Colorado Health Information Database

Notes: Teen fertility rates are total live births to teens ages 15-17 per 1,000 female population
ages 15-17.

Percent births <24 months after previous live birth uses total repeat live births with known
interbirth interval as denominator.

Foreign-born women are those with birthplaces known to be outside the United States and
U.S. territories.

Percentages are calculated with total births in each category as denominator, excluding cases

with characteristics unknown.
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Deaths

Deaths in Boulder County, 2013

Rank Cause of death Number  Age-adjusted rate Lower limit Upper limit

All causes 1,708 588.7 561.2 616.2

1 Malignant 357 122.5 109.5 135.6
neoplasms

2 Heart disease 327 111.7 99.5 123.9

3 Unintentional 168 56.9 48.2 65.7
injuries

4 Chronic lower 94 33.1 26.3 39.9
respiratory diseases

5 Cerebrovascular 81 28.8 22.4 35.1
diseases

Alzheimer's disease 66 24.1 18.3 30.0

7 Suicide 56 16.6 12.1 21.0

Influenza and 34 12.1 8.0 16.2
pneumonia

9 Chronic liver 34 10.4 6.8 13.9
disease and
cirrhosis

10 Parkinson's disease 26 9.6 5.8 13.3

Source: Colorado Department of Public Health and Environment, Colorado Health Information Dataset

Deaths in Broomfield County, 2013

Rank Cause of death Number  Age-adjusted rate Lower limit Upper limit

All causes 341 657.3 589.3 725.2

1 Malignant 87 165.6 130.5 200.8
neoplasms

2 Heart disease 66 126.1 95.7 156.5

3 Chronic lower 31 60.1 38.7 81.4
respiratory diseases

4 Alzheimer's disease 19 39.2 21.6 56.9

5 Unintentional 18 343 18.3 50.4
injuries

6 Cerebrovascular 17 35.0 18.4 51.6
diseases

7 Other diseases of 11 22.9 9.3 36.5
respiratory system

8  Essential (primary) 7 13.3 3.4 23.2
hypertension and
hypertensive renal
disease

9 Influenza and 6 11.1 2.1 20.2
pneumonia

10 Suicide 6 10.3 2.0 18.5

Source: Colorado Department of Public Health and Environment, Colorado Health Information Dataset
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Deaths in Larimer County, 2013

Rank Cause of death Number  Age-adjusted rate Lower limit Upper limit

All causes 1,992 599.8 573.8 625.8

1 Heart disease 435 128.3 116.2 140.4

2 Malignant 430 128.6 116.2 141.0
neoplasms

3 Unintentional 133 40.7 33.6 477
injuries

4 Cerebrovascular 106 31.4 25.4 37.5
diseases

5 Chronic lower 90 27.5 21.7 33.2
respiratory diseases

6 Alzheimer's disease 7 23.5 18.2 28.9

7 Suicide 56 17.5 12.9 22.2

8 Diabetes mellitus 43 13.3 9.2 17.3

9 Other diseases of 38 11.9 8.1 15.8
respiratory system

10 Influenza and 36 10.7 7.2 14.3
pneumonia

Source: Colorado Department of Public Health and Environment, Colorado Health Information Dataset

Deaths in Weld County, 2013

Rank Cause of death Number  Age-adjusted rate Lower limit Upper limit

All causes 1,539 666.7 633.7 699.6

1 Malignant 350 150.3 134.3 166.4
neoplasms

2 Heart disease 296 129.1 114.2 143.9

3 Chronic lower 112 51.0 41.5 60.6
respiratory diseases

4 Unintentional 82 31.6 24.7 38.5
injuries

5 Cerebrovascular 78 35.5 27.5 43.5
diseases

6 Alzheimer's disease 68 33.2 25.3 41.0

7 Suicide 48 18.8 13.4 24.1

8 Diabetes mellitus 38 16.3 11.0 21.6

9 Chronic liver 37 12.8 8.6 17.0
disease and
cirrhosis

10 Influenza and 32 13.7 8.9 18.6
pneumonia

Source: Colorado Department of Public Health and Environment, Colorado Health Information Dataset

Notes: Age-adjusted rates are adjusted to the areas or time periods.

2000 U.S. standard population using the direct Only leading causes of death with three or
method applied to 10-year age groups. more events in 2013 are included.
Age-adjusted rates provide a better basis for Rates based on small numbers are unstable

comparison among different geographical and should be interpreted with caution.
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Quick Facts on Four

FIVE RIVERS
DID YOU KNOW ... RUN THROUGH I'T
Eldorado Springs - _ ﬂ 2 :
State Park is &% ", |

one of the most
popular rock-
climbing meccas
in the nation. But
it was well-loved
long before rock-
climbing fever
seized the region.
The park was a
famous luxury
spa known for its
super-pure, restorative spring waters. It was visited frequently by the HOT

rich and famous, including a young Dwight Eisenhower.
WHEELS

The region is graced with five
scenic waterways:

Big Thompson River

Cache la Poudre River

Little Thompson River

South Platte River

St. Vrain River

Rocky Mountain National Car lovers know that there is a well-kept, low-profile
Park’s Trail Ridge Road iconic car museum in Boulder whose sole mission is

is the highest continuous to showcase the history of the Shelby. The museum
paved road in the nation, has some of the most famous, fastest Shelby American
reaching a high point cars ever built.

of 12,183 feet. The road
typically is cleared of

snow and opened around
Memorial Day and closes in
September or October, when
it becomes impassable.

The Overland Trail, one of the
great pioneer trails of the 19th
Century, wound through both
Larimer and Weld counties in
Northern Colorado.

Old Town Fort Collins helped inspire the design of Walt Disney’s Main LARGEST PRIVATE-
Street U.S.A. Former Fort Collins resident Harper Goff worked with
Disney on the design of Main Street U.S.A. and incorporated many gﬁgzgg EMPLOYERS
building designs from Fort Collins in the plan. IBM Corp.: 3,400 )

Broomfield County:

Level 3 Communications: 2,500

Larimer County:

University of Colorado Health in SQUARE

Northern Colorado: 5,522
Weld County: MILES

JBS Inc.: 4,200

Boulder: 726.29
Broomfield: 33.03
Larimer: 2,596

Weld: 3,987
Source: U.S. Census
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Counties We Love

ALL ROADS LEAD HERE AIRPORTS

Boulder Municipal Airport

Boulder, Broomfield, Larimer and Weld counties Broomfield Rocky Mountain Metropolitan Airport
have easy access to major arterials that will carry you Longmont Vance Brand Municipal Airport
into the wilds of metro Denver......or Wyoming..... Fort Collins-Loveland Municipal Airport
whichever you choose. Greeley-Weld County Airport
E-470 (Denver Beltway) Denver International Airport
Interstate 25
Interstate 76
U.S. Highway 85 |_|
PR © T UNIVERSITIES
U.S. Highway 287 FORT COLLINS
U.S. Highway 36 University of Colorado Boulder
Colorado State University
University of Northern Colorado
GREELEY :
34 Nearby:
ESTES PARK O 34 University of Wyoming
O LOVELAND

A y
BouLper () ROCKY MOUNTAIN

- \> % NATIONAL PARK
No. annual visitors: 3 million-plus
sroomrieLp (O
*DENVER '/\A

SPECTATOR SPORTS

ECHL: Colorado Eagles

—— GMPT IFC: Colorado Ice

Nearby:

: BREWS NHL: Colorado Avalanche (Denver)
B POREVER AFL: Colorado Crush (Denver)
MLS: Colorado Rapids (Denver)
f AN‘D AL‘WAYS MLB: Colorado Rockies (Denver)
NFL: Denver Broncos
The Boulder Valley and Northern NBA: Denver Nuggets
Colorado are known as the Napa MLL: Denver Outlaws
Valley of brewing, with beer
aficionados and beer makers
moving around in swarms. The
state consistently ranks in the top five nationwide for the
number of craft brewers who work their magic here. The
region, of course, is also home to traditional brewing giants
such as Anheuser-Busch Cos. Inc. in Fort Collins.
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Boulder

City achieves glohal acclaim
for entrepreneurship, lifestyle

Few communities of 105,000
residents could claim as much inter-
national notoriety as Boulder. This
scenic community along the Flatirons
has attained a global reputation for its
entrepreneurship, innovation, envi-
ronmental consciousness and, yes,
occasional wackiness. Check out www.
keepboulderweird.com to see some of
the city’s more, ahem, eclectic side.

All of these elements and many
more make Boulder a very special
place, with an amazing quality of life
that has fostered a dynamic and entre-
preneurial business community. Hous-
ing and other prices might be higher in
Boulder, but that hasn’t kept the city
from recording one of Colorado’s lowest
unemployment rates.

Boulder residents work and play
against a mountain backdrop that
includes the iconic Flatirons and the In-
dian Peaks Wilderness Area. More than
30,000 students attend the University
of Colorado Boulder, widely regarded
as having one of the most beautiful
campuses in the nation.

Boulder’s unique setting and its
lean, green, outdoorsy residents belie

the high concentration of companies in

the aerospace, bioscience, data-storage
and software industries. National cor-
porations such as IBM Corp., Ball Aero-
space & Technologies Inc., Lockheed
Martin Corp., Covidien Inc. and Google
Inc. are there. Google, in fact, recently
embarked on a major expansion of its
Boulder presences, with construction
beginning on a new, 300,000-square-
foot campus in central Boulder, allow-
ing the company to grow from 300 to
1,500 workers.

Boulder also hosts professional
and technical service companies and
considers itself a center for alternative-
and renewable-energy research and
manufacturers of natural and organic
products. Boulder also is regarded
as the center of the nation’s outdoor
industry, even serving as headquarters
to the Outdoor Industry Association.

Boulder’s natural attributes and
support from peer companies draw
many entrepreneurs to the city. Here,
they start and grow new businesses,
attracting one of the highest rates of
startup and venture-capital funding
in the nation. In fact, companies in
Boulder drew more venture capital, per

capita, than companies in any other

An architect’s rendering of Googlé’s
new Boulder campus.

COURTESY TRYBA ARCHITECTS

city in the nation, based on industry
statistics. Boulder-based TechStars, an
accelerator, has brought more acclaim
and recognition to the city.

These innovative companies reflect
the intellectual energy found in Boulder,
which is supported by the University
of Colorado, several major federally
funded science laboratories and one
of the nation’s highest percentage of
residents with college degrees.

CU-Boulder, the Rocky Mountain
region’s largest and most-compre-
hensive campus, offers 3,400 courses,
boasts several Nobel laureates and
works extensively with private busi-
nesses through its Technology Transfer
Office.

Boulder’s historic downtown


http://www.keepboulderweird.com
http://www.keepboulderweird.com

PROFILE

features the Pearl Street Mall, an award-

winning pedestrian shopping, dining and
entertainment destination. More retail
and restaurants can be found in the city’s
central corridor surrounding the Twenty
Ninth Street retail district. The city has
more than 400 restaurants, including
several that have received national ac-
claim.

With a resident symphony, four
museums, dozens of movie and stage
theaters, numerous festivals and more
than 30 art galleries, the city is a haven
for culture. Boulder also offers highly
ranked public and private schools, three
city recreation centers and one of the
region’s four hospitals, Boulder Commu-
nity Health, which recently completed its

move to a new campus along Foothills

Parkway.

Dynamic growth is occurring on
Boulder’s east side, where the Boulder
Valley Regional Center and Transit Village
Area Plan has drawn the blueprint for an
area teeming with hotels, restaurants, of-
fices, residential buildings and entertain-
ment venues — all looking forward to the
area becoming a hub for regional rapid
transit.

Just minutes away from all those
urban amenities is the natural outdoors.
The city owns more than 45,000 acres of
mountain and plains open space, with
more than 200 hiking and biking trails.

Boulder’s reputation far exceeds its
population, but it pales in comparison to
the spirit of entrepreneurship and inno-

vation that pervades the community.

SQUARE MILES: 24.66

POPULATION: 105,112

HOUSEHOLDS: 43,479

MEDIAN HOUSEHOLD INCOME: $56,312
PER CAPITA INCOME: $37,286

MEDIAN HOME SALES PRICE: $760,000
(July 2015)

SCHOOL DISTRICT: Boulder Valley
School District

CITY, COUNTY, STATE SALES TAXES:
8.845 percent

TOP PRIVATE EMPLOYER: [BM Corp.
(3,400)

*SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
BOULDER AREA ASSOCIATION OF REALTORS

ONLINE RESOURCES

City of Boulder
www.bouldercolorado.gov

Boulder Chamber
www.boulderchamber.com

Boulder Economic Council
www.bouldereconomiccouncil.org

ECONOMIC-DEVELOPMENT CONTACTS/
INCENTIVES

Clif Harald, executive director, Boulder
Economic Council, 303-786-7567,
clif.harald@boulderchamber.com

Liz Hanson, economic vitality
coordinator, city of Boulder, 303-441-
3287,
hansonl@bouldercolorado.gov


http://www.bouldercolorado.gov
http://www.boulderchamber.com
http://www.bouldereconomiccouncil.org
mailto:clif.harald@boulderchamber.com
mailto:hansonl@bouldercolorado.gov
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Brighton

Adams County seat bhuilds
diverse business base

Brighton’s proximity to Denver International Airport isn’t the only
thing the Adams County seat has going for it. The city — whose northern
edge sits firmly in Weld County — also is home to two manufacturing
plants for Danish wind-turbine maker Vestas Wind Systems A/S - the
company that unveiled the longest wind turbine blades ever produced in
the United States - and contracts to provide blades and nacelles for new
wind-energy keep coming. That means more jobs keep coming as well.

There’s even more to Brighton, however. Since its incorporation in
1887 with a population of 175, the city has hardly stopped expanding.
Brighton ranks as one of Colorado’s fastest-growing communities, and not
without reason.

Residents are close enough to enjoy many of the urban advantages
Denver has to offer, while still having a rural retreat with a panoramic
mountain view and easy access to Barr Lake State Park.

Despite its proximity to the state capital, Brighton has made an
effort to distance itself from the “suburb” label, focusing in recent years
on setting design standards, strengthening environmental initiatives and
channeling commercial growth to specific neighborhoods.

The opening of the Prairie Center - the entrance of which is marked
with a 3,000-pound bronze bald eagle with a wingspan of 20 feet - has
created opportunity for retailers and consumers alike. The 2-million-
square-foot center brought to town major retailers, restaurants and a
Candlewood Suites. The Pavilions Shopping Center brought more stores
downtown, as well as a 12-screen movieplex, the first theater built in the
city since the 1970s.

Brighton has not let commercial growth go unchecked, however. The
city’s “smart growth” plan was designed to protect its small town feel. It
included a revitalization of downtown and protection and improvement

for its quaint Main Street, an area complete with railroad tracks and old

SQUARE MILES: Approximately 20

POPULATION: 36,765

HOUSEHOLDS: 11,387

MEDIAN HOUSEHOLD INCOME: $62,097
PER CAPITA INCOME: $22,690

MEDIAN HOME SALES PRICE: $246,400

SCHOOL DISTRICT: Brighton School
District 27J

CITY, COUNTY, STATE SALES TAXES: 8.5
percent (Adams County), 6.65 percent
(Weld County)

TOP PRIVATE EMPLOYER: Kmart
Distribution Center

SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
ZILLOW.COM

ONLINE RESOURCES

Brighton Economic Development Corp.:
www.brightonedc.org

City of Brighton
www.brightonco.gov

Brighton Chamber of Commerce
www.brightonchamber.com

Upstate Colorado Economic Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT CONTACT

Robert Smith, president & CEO
303-665-2154, rsmith@brightonedc.org

store facades.

FMC Technologies Inc. recently opened a 50,000-square-foot service %

=|'.'.I.
ALl

and sales facility for equipment used in hydraulic fracturing. Leed Fabrica- ,'.B'mﬂ]m]ﬂ EENNENEENERREEENEENDYNENN
tion, a manufacturer of equipment for oil and gas development nation- .........]“Il EEEEEEREEENNENNEN NN

Health care also has enhanced the city’s economy. Brighton’s $138 h’..'..’.l'“lll.' RERIERERENN 'n“ﬂ“

million Platte Valley Medical Center has been cited as one of the nation’s '1“"“\‘1
top performers on key quality measures, and recently announced an affili- RS %
ation with SCL Health, based in Broomfield. '

wide, employs welders, assemblers, machine operators and others.



http://www.brightonedc.org
http://www.brightonco.gov
http://www.brightonchamber.com
http://www.upstatecolorado.org
mailto:rsmith@brightonedc.org

Broomfield

City, county hooms as link
between Boulder, Denver

Broomfield has it going. From the Interlocken business park and Arista
developments along the booming Denver-Boulder corridor to the fast-growing
area along Interstate 25 bordering Northern Colorado, this city and county
boasts some of Colorado’s hottest developments.

Much of the work is taking place at Arista, the transit-oriented mixed-use
development near U.S. Highway 36 and Wadsworth Parkway.

New luxury apartments, new Class A office buildings and new corporate
headquarters are sprouting up in Broomfield as well.

Ranked as the Boulder Valley’s third-largest city, which has the distinc-
tion of being its own county, Broomfield also houses some of the area’s largest
private-sector companies, with the majority of the region’s class A office space.
Its midway location along U.S. 36 allows it to easily attract a labor force from
both Boulder and Denver. The city also stretches east to access Interstate 25 and
the Northwest Parkway to Denver International Airport.

The Interlocken Advanced Technology Environment is the area’s primary
office park, with a variety of real estate on 900 acres. It’s home to the headquar-
ters of Level 3 Communications Inc., Vail Resorts Inc., and Webroot Software Inc.
Oracle Corp. and Staples Inc. have major facilities there. The business park also
includes two four-star hotels — the Omni Interlocken Resort and Renaissance
Boulder Suites at Flatiron — and the Omni, a 27-hole championship golf course.

Flatlron Crossing, Flatlron Marketplace and Main Street at Flatlron provide
Broomfield with more than 2 million square feet of mall shopping and big-box
stores, including Nordstrom, Dillard’s, Macy’s, Dick’s Sporting Goods, Best Buy
and Walmart Supercenter, and dining opportunities. Also nearby is the modern
150,000-square-foot Lakeshore Flatiron Athletic Club.

The Arista mixed-use and entertainment neighborhood features the
1stBank Center, which has a scalable capacity from 3,500 to 6,500 attendees.
The surrounding neighborhood is envisioned to include 1,500 residential units,
150,000 square feet of office space, 55,000 square feet of main street retail
space, 400,000 to 600,000 square feet of larger big-box retail space, a 1,500-stall
parking facility, a Regional Transportation District bus rapid-transit station and
numerous parks and pedestrian walkways.

On the northern edge of Broomfield, along I-25, Northern Colorado-based
developer McWhinney is developing North Park, 932 acres of land within the
Anthem neighborhood. The developer envisions a 20- to 40-year buildout of
commercial projects, including an applied research center. The residential por-
tion of Anthem is slated to include up to 3,100 homes.

Broomfield has next-door access to Rocky Mountain Metropolitan Airport
in Jefferson County, with corporate jet services. The city is served by Regional
Transportation District bus routes and is will benefit from the Regional Trans-

portation District’s bus-rapid-transit system to Boulder.

SQUARE MILES: 33

POPULATION: 62,138

HOUSEHOLDS: 22,646

MEDIAN HOUSEHOLD INCOME: $77.998
PER CAPITA INCOME: $37,442

MEDIAN HOME SALES PRICE: $367,500 (July
2015)

SCHOOL DISTRICTS: Adams 12 Five Star Schools,
Boulder Valley School District Re-2, Brighton
School District, Fort Lupton School District,
Jefferson County School District Re-1 and St.
Vrain Valley School District

CITY, COUNTY, STATE SALES TAXES: 8.35

TOP PRIVATE EMPLOYER: Level 3
Communications

SOURCE: CURRENT U.S. CENSUS BUREAU DATA, BOULDER AREA
ASSOCIATION OF REALTORS

ONLINE RESOURCES

City and County of Broomfield
www.broomfield.org

Broomfield Chamber of Commerce:
www.broomfieldchamber.com

Broomfield Economic Development
www.investbroomfield.com

ECONOMIC-DEVELOPMENT CONTACTS/
INCENTIVES

Bo Martinez, director of economic development,
City and County of Broomfield
303-464-5579, bmartinez@broomfield.org



http://www.broomfield.org
http://www.broomfieldchamber.com
http://www.investbroomfield.com
mailto:bmartinez@broomfield.org
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Two-county town grows with
environmental conscience

Erie stands with its feet in two worlds, part in Boulder County and part
in Weld County. That location positions the town at the forefront of battles
between environmentalists and energy producers. But it also makes it an
extremely attractive area for growth, with new retail and residential projects
abounding.

Erie is situated in the heart of Colorado’s major economic and popula-
tion hubs. This town — with its close proximity to world-class research and
academic institutions, and its well-educated residents (more than four in
10 hold college degrees) — is alive and thriving. Money Magazine recently
named the town the 13th best place to live in the country, ranking small com-
munities.

Located just west of Interstate 25, Erie hosts the Boulder Valley Velo-
drome, a facility attractive to athletes of all levels, including Olympic-level
cyclists. Erie, which likes to cultivate its community-centric, small-town feel,
also boasts an award-winning community center, 20,000-square-foot library,
new schools and scenic trails.

Energy plays an ever-increasing role in Erie’s economy and atmosphere.
Encana Corp., an energy producer with natural gas wells in Erie, has received
a lot of pushback from Erie residents over drilling in the area, most notably a
site called Canyon Creek, between two elementary schools. But the company
recently reached a memorandum of understanding with the town that gov-
erns Encana’s operations within the town.

According to the town, Erie also is committed to sustainability. Eco-
friendly civic development and environmentally “green” practices include a
town-wide interconnecting trail system, a water-saving irrigation system in
its public parks and a thermal solar system installation at the Erie Communi-
ty Center. Erie Community Park, a 41-acre “green” area, was opened in 2010.

Erie’s major employers include the Boulder Valley School District with
4,000 employees.

Regional Transportation District bus routes connect Erie with Boulder,
Broomfield, Lafayette, and Louisville. Erie Municipal Airport, a general-avi-
ation facility owned and operated by the town, is located three miles south
of the central business district. With its single, 4,800-foot paved runway, the
airport handles about 9,000 operations a year. The airport has 200 hangars,
which house 250 airplanes, the majority of which are single-engine piston
planes, as well as a dozen twin-engine planes, seven helicopters and a

medical-emergency helicopter.

SQUARE MILES: 17

POPULATION: 20,493

HOUSEHOLDS: 6,398

MEDIAN HOUSEHOLD INCOME: $103,796
PER CAPITA INCOME: $39,814

MEDIAN HOME SALES PRICE: $407,250 (July
2015)

SCHOOL DISTRICTS: Boulder Valley School
District, St. Vrain Valley School District

CITY, COUNTY, STATE SALES TAXES: 6.4 percent
TOP PRIVATE EMPLOYER: Magnum Plastics Inc.

SOURCE: CURRENT U.S. CENSUS BUREAU DATA, BOULDER AREA
ASSOCIATION OF REALTORS

ONLINE RESOURCES

Erie Chamber of Commerce
www.eriechamber.org

Town of Erie
WWW.Erieco.gov

Erie Economic Development Council
www.erieedc.org

Upstate Colorado Economic Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT CONTACTS/
INCENTIVES

Paula Mehle, economic-development
coordinator, Town of Erie
303-926-2769, pmehle@erieco.gov



http://www.eriechamber.org
http://www.erieco.gov
http://www.erieedc.org
http://www.upstatecolorado.org
mailto:pmehle@erieco.gov

Evans

City remembers status as
‘Queen City of the Platte’

SQUARE MILES: 10.2

Evans bears a proud name, a fascinating history and a bright future. s

Butting up against the southern edge of Greeley, Evans often is lumped in HOUSEHOLDS: 6,761
with its larger neighbor to the north as part of the “Greeley-Evans” metroplex. MEDIAN HOUSEHOLD INCOME: $46,847

But the city — named for the second territorial governor of Colorado, John
S ) i PER CAPITA INCOME: $18,048
Evans — maintains a fierce independence, and an intense drive for progress.

Evans was founded in 1867 and at one time — twice, actually — served as MEDIAN HOME PRICE: $225,000 (July 2015)

the county seat for Weld County. In fact, it was the county’s first town, incor- CITY, COUNTY, STATE SALES TAXES: 6.4
porated before Nathan Meeker helped establish Greeley. percent

“In 1871 the St. Louis-Western Colony brought 400 people to settle the SCHOOL DISTRICT: Greeley-Evans School
area,” according to the Evans Area Chamber of Commerce website. “Evans District 6
became a supply town and highway stop, known for its rowdy lifestyle in LARGEST PRIVATE-SECTOR EMPLOYER:
comparison to the temperance colony of Greeley. It was known as the ‘Queen Anadarko Petroleum Corp.
City of the Platte.’ It was briefly the county seat of Weld County until a party of LARGEST PUBLIC-SECTOR EMPLOVER:
raiders from Greeley stole the county records and burned the courthouse.” City of Evans

Today, Evans boasts 20,473 residents and a growing base of industry
SOURCE: CURRENT U.S. CENSUS BUREAU DATA,

within its 10.2 square miles. The city added 1,928 residents from April 2010 to INFORMATION AND REAL ESTATE SERVICES LLC

July 2014, according to the U.S. Census Bureau, a growth rate of 10.4 percent.
, , ) ) o . ONLINE RESOURCES
The city’s eastern edge includes a variety of industrial-oriented business-

Evans Area Chamber of Commerce

es. Along with other communities in Weld County, Evans has benefited from
www.evanschamber.org

the oil and gas boom, with many energy producers and affiliated companies
setting up shop in the city. City of Evans

One example is Twin Eagle Sand Logistics LLC, a subsidiary of Twin Eagle R
Resource Management LLC of Houston, which in April established a terminal Upstate Colorado Economic Development
in Evans for frac sand. www.upstatecolorado.org

Evans has been working on two major economic-development projects: ECONOMIC-DEVELOPMENT CONTACTS

one focused on the city’s historic old town, and one aimed at revitalizing and Sheryl Trent, economic development

beautifying the U.S. Highway 85 corridor leading into the city. director, City of Evans

Evans also has attracted many housing developments, including the 430- 970-475-1112, strent@evanscolorado.gov
acre Tuscany subdivision along 37th Street. Richard Werner, CEO, Upstate Colorado

In June, Montreal-based ROI Land Investments Ltd., a diversified real Economic Development
estate investment company, acquired 220 acres of land and water 970-356-4565, rwerner@upstatecolorado.org

rights in Evans, with plans to develop 1,200 lots for single-family
homes, town homes, duplexes, triplexes and condos.

Despite Evans’ independence, the city has fostered good rela-
tions with its larger neighbor to the north. Both cities consummated
a revenue-sharing agreement for a retail district in 1980 to resolve an
annexation dispute. Evans’ school district merged with Greeley’s in
1962, establishing Greeley-Evans School District 6. And the two cities

operate a joint bus system, Greeley-Evans Transit, known as GET.



http://www.evanschamber.org
http://www.evanscolorado.gov
http://www.upstatecolorado.org
mailto:strent@evanscolorado.gov
mailto:rwerner@upstatecolorado.org
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Fort Collins

Larimer COunty seat lives up to
‘Choice City’ nickname

It's called the Choice City, and it
lives up to its nickname. Fort Collins,
located just 60 miles north of Denver
along Interstate 25, offers choices in
education and employment, restaurants
and retail, health care and housing, arts
and entertainment.

These opportunities have helped
transform the city into one of the na-
tion’s entrepreneurial hotbeds, luring
high-tech companies, craft breweries
and many other startups.

Helping drive the city’s appeal
is Colorado State University, with
programs in engineering, energy
research, business, veterinary sciences,
bioscience and other disciplines. The
Veterinary Teaching Hospital is regarded
as one of the top such programs in the
country.

CSU works closely with federal lab-
oratories, several of which are located
in Fort Collins. The Centers for Disease
Control and Prevention’s Division of
Vector-Borne Infectious Diseases is lo-
cated in Fort Collins and offers research
into Dengue Fever, Lyme Disease, West
Nile Virus and other ailments.

CSU also operates the Rocky
Mountain Regional Biocontainment
Laboratory on the university’s Foothills
Research Campus.

CSU recently finalized plans for a
new $220 million on-campus football
stadium.

The federal government also main-

tains a significant presence in the area,
including the National Seed Storage Lab-
oratory, U.S. Forest Service Visitor Center
for the Arapaho-Roosevelt National
Forest, National Wildlife Research Center
and the National Institute of Standards
and Technology, to name a few.

Fueled by a highly educated
workforce, Fort Collins hosts operations
of some of the largest technology com-
panies in the United States, including
Hewlett-Packard Co., Avago Technolo-
gies Inc., Advanced Micro Devices Inc.,
Intel Corp. and many others.

Energy is another of the city’s
prominent sectors. Advanced Energy
Industries Inc. (a Fort Collins-birthed
company) and Woodward Co. are both
headquartered locally.

Otter Products LLC, one of Fort Col-
lins’ biggest success stories, is expand-
ing its footprint downtown. An innovator
of protective cases for handheld-device
manufacturers, wireless carriers and
distributors, it started as a small venture
in 1998 and now is one of the fastest-
growing privately owned companiesin
the nation.

Anew organization, the Northern
Colorado Economic Alliance, will work
to boost the region’s economic develop-
ment.

The Rocky Mountain Innosphere,
an engine for job creation, showcases
area startups, and acts as a catalyst for

entrepreneurship. Innosphere provides

programs and services to scientific and

technology based ventures, as well as
network opportunities for its clients.
Fort Collins’ craft beer culture
supports about 20 microbreweries and
brewpubs; the largest remains New
Belgium Brewing Co., with a growing
national distribution network. The city

is also home to the largest brewer in



the world, Anheuser-Busch. Each June,
Fort Collins hosts The Colorado Brewer’s
Festival, which averages around 30,000
attendees.

Along with the beer, Fort Collins’
social culture thrives on its local music
scene. Summers are filled with festivals,
many of which are hosted by the Down-

town Business Association. NewWestFest,

CHAD COLLINS/BIZWEST

the season’s main attraction, features
three days of live music, local cuisine, art
and merchant booths - and lots of people
watching. Lincoln Center is home to the
Fort Collins Symphony Orchestra and also
attracts national touring companies of
Broadway plays, comedians and speakers
and the annual Tri Media Film Festival.

The choice is yours!

PROFILE

SQUARE MILES: 54.28
POPULATION: 156,480

HOUSEHOLDS: 56,968

MEDIAN HOUSEHOLD INCOME: $53,780
PER CAPITA INCOME: $28,729

MEDIAN HOME SALES PRICE: $335,000

SCHOOL DISTRICT: Poudre School
District

CITY, COUNTY, STATE SALES TAXES: 7.4
percent

TOP PRIVATE EMPLOYER: Hewlett-
Packard Co.

SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
FORT COLLINS BOARD OF REALTORS

ONLINE RESOURCES

City of Fort Collins Economic Health
Office
www.fcgov.com/business

Colorado State University
www.colostate.edu

Fort Collins Area Chamber of Commerce
www. fortcollinschamber.com

Fort Collins Downtown Development
Authority
www.downtownfortcollins.org

Rocky Mountain Innosphere
www.rmi2.org

ECONOMIC-DEVELOPMENT CONTACTS

Josh Birks, economic-health director,
City of Fort Collins
970-221-6324, jbirks@fcgov.com

Bruce M. Biggi, chief marketing officer,
Northern Colorado Economic Alliance
970-224-5997, bruce.biggi@nocoea.org


http://www.fcgov.com/business
http://www.colostate.edu
http://www.fortcollinschamber.com
http://www.downtownfortcollins.org
http://www.rmi2.org
mailto:jbirks@fcgov.com
mailto:bruce.biggi@nocoea.org

SQUARE MILES: 46.55
POPULATION: 98,596
HOUSEHOLDS: 36,323

MEDIAN HOUSEHOLD INCOME:
$46,272

PER CAPITA INCOME: $21,845

MEDIAN HOME SALES PRICE:
$225,000

SCHOOL DISTRICT: Greeley-Evans
School District 6

CITY, COUNTY, STATE SALES TAX:
6.36 percent

TOP PRIVATE EMPLOYER: JBS USA

SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
FORT COLLINS BOARD OF REALTORS

RESOURCES

City of Greeley Economic
Development
http://greeleygov.com/business

Greeley Chamber of Commerce
www.greeleychamber.com

Upstate Colorado Economic
Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT
CONTACTS

Chadwick Howell, economic-
development director, City of Greeley
970-350-9384, Chadwick.howell@
greeleygov.com

Richard Werner, CEO, Upstate
Colorado Economic Development
970-356-4565, rwerner@
upstatecolorado.org

Greeley

CHRISTOPHER WOOD/BIZWEST

Weld County seat making
most of ‘unexpected’

Who knew that downtown Greeley
has one of the region’s most-vibrant live-
music scenes? Or that thousands of people
flock to the annual Greeley Blues Jam? Or
that the city is becoming a center of the
agricultural-technology industry?

These facts and many more reflect
the idea behind the “Greeley Unexpected”
initiative, whereby civic boosters seek
to inform the public about the city that
traditionally has been regarded with more
limited views.

But Greeley is not just about feedlots,
beef processing and oil, stereotypes that
are targeted in the initiative launched by
the city, the Greeley Chamber of Com-
merce, the University of Northern Colo-
rado, Aims Community College and other
groups. The campaign seeks to shatter
old stereotypes and highlight the people,
events and other factors that “make the
city an interesting place to live, work, play
and learn.”

Yes, growth in the oil and gas sector
has rippled throughout the larger economy
in Greeley, bringing in more workers and,
with them, more consumers.

Buoyed by oil and gas exploration

— along with construction and meatpack-
ing — Weld County scores high in rankings
of employment, population and wage
growth.

Agribusiness, however, is still the
city’s largest sector. With nearly one in
three local jobs related to agriculture
in one way or another, agribusiness
contributes more than $1 billion to the
local economy. Weld County ranks in the
nation’s top five for agricultural products
sold, and is firstin livestock, lamb and
poultry.

But wait. There’s more.

The Greeley Public Art Master Plan,
updated in January 2014, will help the city
fund, select, display and maintain public
art. Union Colony Civic Center, which
opened in 1988 and includes the 1,690-
seat Monfort Concert Hall, the 214-seat
Hensel Phelps Theater and the Tointon
Gallery, regularly brings Broadway musi-
cals, concerts, dance and comedy shows.
In its 11th year, the two-day Greeley Blues
Jam brings blues concerts to downtown
Greeley and Island Grove Regional Events
Center. The downtown concerts are in

many bars and restaurants.


http://greeleygov.com/business
http://www.greeleychamber.com
http://www.upstatecolorado.org

A number of community organiza-
tions, including the Downtown Develop-
ment Authority, Small Business Devel-
opment Center and Upstate Colorado
Economic Development, all play a role in
the health of Greeley’s business sector.

Upstate, a Greeley-based agency
that works to foster business growth in
Weld County, targets the industry clusters
that have largely led to the city’s growth
in recent years, including energy, food
processing, information technology/soft-
ware and manufacturing. Upstate’s ef-

forts are bolstered by the city of Greeley’s

ECONOMIC PROFILE & MARKET FACTS 2015

Economic Development program.

A new organization, the Northern
Colorado Economic Alliance, will also
seek to boost the regional economy.

The downtown area has undergone
many redevelopment efforts in the past
few years, with more plans in the works
by the Downtown Development Author-
ity to boost retail spending and encour-
age multi-family housing in the area.
Most recently, the city added the Go-Cup
district to its Ninth Street Plaza, the first

Common Consumption Area in Colorado.

The University of Northern Colo-

Dairy Famleﬁ of America 4

__ Partners in Progress

rado, with an enrollment of more than
10,000, is renowned for its programs
to train nurses and teachers, as well as
the Monfort College of Business. Aims
Community College works closely with
local employers to tailor courses for their
needs. The Institute of Business & Medi-
cal Careers, which expanded to Greeley in
2008, offers accelerated career training in
business and medicine.

But Greeley’s history with cowboys
still shapes its landscape. It is home to
one of the nation’s largest rodeos — the

Greeley Stampede.

nities
onomic growth from 2013 to 2020.

U.S. Conference of Mayors and
The Council on Metro Economies
and the New American City

Chad Howell
Economic Development Director
970-350-9384 | GreeleyGov.com
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Lafayette

Boulder County city keeps
small-town ambiance

Maintaining a small-town feel in the midst of rapid growth is not easy, but
the town of Lafayette in eastern Boulder County has done just that.

Lafayette boasts a variety of single-family neighborhoods surrounded by
parks, along with a Hale Irwin-designed public golf course. A farm stand grows
fresh produce on an open-space parcel. The town’s main street, South Public
Road, is lined with locally owned shops and restaurants, and plays host to
annual festivals including the Quaker Oatmeal Festival, the Summer Fun Fest,
Peach Fest, Celebrate Lafayette and Home for the Holidays.

Arevitalization effort is under way on downtown’s East Simpson Street,
one of the town’s historic hubs.

Located at the crossroads of Colorado Highway 7, U.S. Highway 287 and
the Northwest Parkway, the city continues to attract commercial growth. The
sprawling, full-service Good Samaritan Medical Center has generated more
development around it — including plans for hotels, retail, restaurants and
medical offices on the nearby SoLa tract.

Class A office space often sought after by companies is available
throughout the city, including at the Creekside Offices at Old Laramie Trail. The
distinctive 8,500- and 4,500-square-foot buildings feature natural stone, glass
and vaulted roofs in a Colorado ski-lodge style. On the east side of the city, Vista
Business Park has space for industrial and flex office buildings.

Lafayette’s Corporate Campus 119-acre office park is home to some of
its most well-known employers, from Kaiser Permanente to Thermo Fisher
Scientific Inc. Offices of Epsilon and Meretek Diagnostics Inc. also are located
there.

The 59-acre Lafayette Tech Center office and industrial park has more
regional heavy-hitter companies, from the U.S. office of Lafuma Corp. to Sporian
Microsystems Inc.

Lafayette looks forward to transit-oriented
development as well, encouraging the Regional
Transportation District to sharpen its focus on its

northwest corridor.

SQUARE MILES: 9.46

POPULATION: 27,081

HOUSEHOLDS: 9,997

MEDIAN HOUSEHOLD INCOME: $70,623
PER CAPITA INCOME: $37,274

MEDIAN HOME SALES PRICE: $420,000

SCHOOL DISTRICT: Boulder Valley School
District

City, county, state sales taxes: 8.485
percent

TOP PRIVATE EMPLOYER: Good
Samaritan Medical Center

SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
BOULDER AREA ASSOCIATION OF REALTORS

ONLINE RESOURCES

City of Lafayette:
www.cityoflafayette.com

Lafayette Chamber of Commerce
www.lafayettecolorado.com

ECONOMIC-DEVELOPMENT CONTACTS/
INCENTIVES

Phillip Patterson, community
development director
303-665-5588, ext. 3330, phillipp@
cityoflafayette.com

CHRISTOPHER WOOD/BIZWEST


http://www.cityoflafayette.com
http://www.lafayettecolorado.com

A New Economic Development
Organization is on the Horizon

NORTH

COLORADO
ECONOMIC
ALLIANCE

Dedicated to Marketing the
Northern Colorado Region

MARY ATCHISON BRUCE M. BIGGI
CHIEF OPERATING OFFICER CHIEF MARKETING OFFICER

(970) 217-9213 (970) 224-5997
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Longmont

Growing city bridges metro,
Northern Colorado regions

Longmont has the best of both
worlds: proximity to the entrepreneurial
hotbed of Boulder and the rest of the
Denver metropolitan area, but also
adjacency to the rapidly growing com-
munities of Northern Colorado. In short,
Longmont is close to everything, just 20
minutes from Boulder and 45 minutes
to Denver, Fort Collins, Greeley or Rocky
Mountain National Park.

Longmont’s economic-devel-
opment team focuses on attracting
primary jobs to the city — or companies
whose products and services are sold
outside the area. This brings outside
dollars to Longmont to help fuel pros-
perity.

One of the city’s economic-devel-
opment slogans has been, “Longmont is
where ideas become products.” The city
offers a variety of business incentives
for new and expanding companies.
Companies can recover 30 percentin
building permit fees, 50 percent of per-
sonal property taxes, avoid the first two
years of sales and use taxes on research
and development equipment, with
the option of an additional three-year
rebate on these taxes, enjoy a perma-

nent exemption on sales and use taxes

for manufacturing equipment, take
advantage of expedited permitting and
gain development-density bonuses.

The city has become one of the
main hubs for computer and data
storage in the United States. Hard-
drive makers Seagate Technology LLC
and Western Digital Corp. each have a
significant presence in Longmont, along
with more than 20 other IT hardware
companies, including Intel Corp.
Longmont also has several industry
clusters with employment exceeding
500, including software, biotechnology,
business services, semiconductors and
food processing.

Longmont also has realized a data-
center concentration in recent years
and hosts numerous national firms such
as STMicroelectronics and GE Energy.

Technology companies favor
Longmont for its educated workforce,
economic incentives, and lower real
estate prices and electric rates, while
breweries tap the city’s thirst for fun.
(Ever heard of Left Hand Brewing Co. or
Oskar Blues Brewery?)

Real estate prices — both commer-
cial and residential — can be less than

half of prices in nearby Boulder. This

allows businesses and families to live
and work affordably in Longmont.

Longmont provides its residents
with plenty of retail options, including
downtown Main Street shopping and
big-box stores such as Walmart, Target,
Best Buy, Home Depot and Lowe’s
spread throughout the city.

The former Twin Peaks Mall soon
will be replaced by Village at the Peaks.
The Longmont City Council voted to use
a financing tool that uses city property
as collateral to come up with its part of
the public-private partnership to help

develop the new retail area.



The city has its own recreation
center, live theaters, one private and
three public golf courses, and an out-
door sports complex at Sandstone.

Longmont United Hospital, one
of four hospitals in the Boulder Valley,
has a full range of top-ranked medical
care. LUH recently joined the Centura
Health family of hospitals. University
of Colorado Health also has entered
the Longmont market, purchasing
Longmont Clinic and announcing
plans for a new hospital of its own at
Colorado Highway 119 and County

Line Road.

~ C.NATHAN PULLEY PHOTOGRAPHY/CITY OF LONGMON
R R S S T e e

The St. Vrain Valley School
District provides kindergarten through
12th-grade public education through-
out the city, and Front Range Commu-
nity College’s Boulder County campus
is based there.

Longmont has Regional Trans-
portation District bus service, with
local routes as well as regional
connections to Boulder and Denver,
and eventually may be served by its
FasTracks commuter-rail service. FLEX
buses connect Longmont and RTD
commuters with Berthoud, Loveland

and Fort Collins.

PROFILE

SQUARE MILES: 26.19
POPULATION: 90,237
HOUSEHOLDS: 35,008

MEDIAN HOUSEHOLD INCOME: $58,698
PER CAPITA INCOME: $29,209

MEDIAN HOME SALES PRICE: $350,000
(July 2015)

SCHOOL DISTRICT: St. Vrain Valley
School District

City, county, state taxes: 8.26 percent

TOP PRIVATE EMPLOYERS: Longmont
United Hospital

SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
BOULDER AREA ASSOCIATION OF REALTORS

ONLINE RESOURCES

City of Longmont
www.ci.longmont.co.us

Longmont Area Chamber of Commerce
www.longmontchamber.org

Longmont Area Economic Council
www.longmont.org

ECONOMIC-DEVELOPMENT CONTACTS/
INCENTIVES

Jessica Erickson, president, Longmont
Area Economic Council
303-651-0128, Jessica@longmont.org



http://www.ci.longmont.co.us
http://www.longmontchamber.org
http://www.longmont.org
mailto:Jessica@longmont.org
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Louisville

SQUARE MILES: 7.9

= J POPULATION: 20,112
Southern Boulder County city’s
= = HOUSEHOLDS: 7,722
allure continues to impress
MEDIAN HOUSEHOLD INCOME: $84,560
Money Magazine loves Louisville, and so do a lot of other people. PER CAPITA INCOME: $42,586

Money’s annual ranking of the best places to live ranked Louisville No. 4

among small cities in 2014. The Boulder County community has ranked No. MERISNHOMES ALESERICES 420200

(July 2015)

1 on the list twice and No. 2 once.

Louisville’s allure has been built on a foundation of quality housing, SFHQOL DISTRICT: Boulder Valley School
proximity to Boulder or Denver via U.S. Highway 36 and Denver Interna- District
tional Airport via the Northwest Parkway. However, it’s also a great place to CITY, COUNTY, STATE SALES TAXES: 8.485
do business in its own right. percent

The city has two major business parks, with a range of buildings for TOP PRIVATE EMPLOYER: Avista Adventist
high-end corporate use to research and development industrial operations. Hospital

Both parks have room to grow. SOURCES: CURRENT U.S. CENSUS BUREAU DATA,

The Colorado Technology Center and Centennial Valley Business Park BOULDER AREA ASSOCIATION OF REALTORS

are home to a variety of small and large businesses, and developers contin-
i N ONLINE RESOURCES
ue to help build them out. The newest addition to the Colorado Technology

Center will be Packers Plus Energy Services Inc., a Canadian manufacturer City of Louisville

for the oil industry, which will occupy almost 60,000 square feet in a new www.louisvilleco.gov

building being developed by Etkin Johnson Group. Louisville Chamber of Commerce
Louisville also serves as headquarters for notable companies such as www.louisvillechamber.com

Gaiam Inc., RGS Energy, GHX and many others. Louisville Economic Development: =

Louisville has a historic downtown, with shops, unique restaurants and www.louisvillecolorado.biz

quality office space, and is seeing several redevelopment projects there. ECONOMIC-DEVELOPMENT CONTACTS)/

There are nearly 8,000 households in Louisville through a mix of mostly INCENTIVES
single-family neighborhoods.
Aaron DeJong, economic-development

director, City of Louisville
cally owned shops and restaurants on Main Street to big-box retailers such 303-335-4531, AaronD@LouisvilleCO.gov

Louisville offers its residents a variety of retail opportunities — from lo-

as Lowe’s and Kohl’s along the McCaslin and South Boulder Road corridors.

Louisville has its own recreation center, sports leagues, dog park and
the 18-hole Coal Creek Golf Course. The city also is home to one of four
hospitals in the Boulder Valley — Avista Adventist Hospital.

Last year saw the opening of Boulder-based Alfalfa’s Market’s second
grocery store, which specializes in natural and organic products. The store
in Louisville was built from the ground up and occupies the anchor position
in the Center Court Village shopping center at South Boulder Road and

Centennial Drive.

STEVE MILLER/BIZWEST


http://www.louisvilleco.gov
http://www.louisvillechamber.com
http://www.louisvillecolorado.biz
mailto:AaronD@LouisvilleCO.gov

Your business.
Your city.
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What's new? What's successful? What are the challenges? What's on the horizon?

BizWest's new city-specific coverage highlights the business and economic scene of
individual communities throughout Northern Colorado — in every issue.

The BizWest PrintPlus subscription delivers the print newspaper right to your
mailbox, access to our latest online content, a replica “Flyp” edition of BizWest, access
to our robust online offerings and every one of our annual industry directories,
including the Book of Lists — all for just $59.99.

M Visit BizWest.com
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THE BUSINESS JOURNAL OF THE BOULDER VALLEY AND NORTHERN COLORADO


http://www.bizwest.com
mailto:jlindenstein@bizwestmedia.com
http://www.bizwest.com
mailto:news@bizwestmedia.com
http://www.bizwest.com
mailto:news@bizwestmedia.com
http://www.bizwest.com
mailto:news@bizwestmedia.com
http://www.bizwest.com

30 | ECONOMIC PROFILE & MARKET FACTS 2015

Loveland

Sweetheart City courts
business, revitalization

Loveland and business enjoy a long-term romance.
The self-proclaimed “Sweetheart City” is experiencing a
boom, with new retail and office developments, residential
projects and a continuing commitment to the arts.

Known for a culture largely driven by the arts, Love-
land has poured money and time into renovating its down-
town, supporting local business and convincing Rocky
Mountain National Park tourists that this city “on the way
up” is worth more than a brief visit or a pass-through.

Loveland’s fastest-growing industry is health care,
with McKee Medical Center and the Medical Center of the
Rockies topping the city’s employment charts.

A remodeled library, expanded city center, posh new
apartment buildings, a museum renovation and the revital-
ization of several business facades are just a few examples
of the facelift the city is undertaking.

Completion of the Promenade Shops at Centerra and
the promise of more development along the Interstate 25
corridor have boosted Loveland’s economic momentum.

The city is also home to Madwire Media, one of North-
ern Colorado’s fastest-growing companies, and Meyer Natu-

ral Foods LLC, a natural-beef company planning to build a

new headquarters building in the Centerra development.
Loveland’s business community is diverse, including

Hach Co., developing water-testing equipment; Group Pub-

for rent and a community meeting room.

lishing Inc., a publisher of ministry resources for Christian o
) . ] . Numerous other downtown Loveland buildings have
churches; Agrium Inc., which provides fertilizer products . . L .

. . . undergone renovation, including the historic Arcadia Hotel at
for agriculture; Heska Corp., which develops veterinary
. T Fourth Street and Cleveland Avenue.
pharmaceuticals; and a large Wal-Mart Stores Inc. distribu- ) . .

. Loveland also is working with Cumberland and Western
tion center. .
. ) . Resources, owners of the 800,000-square-foot former Agilent
Loveland’s downtown is undergoing a revival. In an . .
] ] ) Technologies campus in southwest Loveland, to lure EWI, a
equal partnership between the city and a private devel- . . . . .
. . o . high-tech manufacturing consulting and training organiza-
oper, The Rialto Bridge Project included an expansion and . .
) ) T ) tion, to set up shop at the Rocky Mountain Center for Innova-
renovation of the city’s historic Rialto Theater. With the .
O tion and Technology.
purchase of two buildings to the west, the theater was . .
It helps that Loveland is near the epicenter of the state’s
expanded to a 20,000-square-foot, three-story, full-fledged ) . ) ) . .
] ] ) Higher-Education Triangle, with the University of Northern
performing arts center, complete with a restaurant, offices . .
Colorado to the east, Colorado State University to the north
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and the University of Colorado Boulder to the south, all less
than an hour’s drive away. According to the most recent fig-
ures, 32 percent of Loveland’s population ages 25 and older
holds a bachelor’s degree or higher level of education.
Loveland also is home to several professional sports
teams. The Colorado Eagles, an ECHL franchise, regularly
play to sellout crowds at the Budweiser Events Center. The
center also hosts the Colorado Crush indoor football team.
Art is still one of Loveland’s top draws. The annual Love-
land Sculpture Invitational brings hundreds of artists from
all over the world to show and sell their artwork, and the city
is home to numerous galleries, extensive public art displays

and local foundries.

SQUARE MILES: 33.59
POPULATION: 72,651
HOUSEHOLDS: 28,338

MEDIAN HOUSEHOLD INCOME: $54,977
PER CAPITA INCOME: $27,878

MEDIAN HOME SALES PRICE: $295,000
(July 2015)

SCHOOL DISTRICT: Thompson School
District

CITY, COUNTY, STATE SALES TAXES: 6.55
percent

TOP PRIVATE EMPLOYER: Hach Co.

SOURCES: CURRENT U.S. CENSUS BUREAU DATA,
FORT COLLINS BOARD OF REALTORS

ONLINE RESOURCES

City of Loveland Economic Development
Department
www.cityofloveland.org

Loveland Center for Business
Development
www.lovelandcenterforbiz.org

Loveland Chamber of Commerce
www.loveland.org

Loveland Economic Gardening Program
www.lovelandeconomicgardening.com

ECONOMIC-DEVELOPMENT CONTACTS

Betsey Hale, economic-development
director, City of Loveland
970-962-2304, Betsey.Hale@
cityofloveland.org

Bruce M. Biggi, chief marketing officer,
Northern Colorado Economic Alliance
970-224-5997, bruce.biggi@nocoea.org


http://www.cityofloveland.org
http://www.lovelandcenterforbiz.org
http://www.loveland.org
http://www.lovelandeconomicgardening.com
mailto:bruce.biggi@nocoea.org
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Windsor

Industry, residents
drive boomtown’s growth

Windsor has been the poster child for growth in Northern Colorado,
straddling the Larimer/Weld county line and embracing a diverse base of
industries. Combining small-town charm with consistent growth, this town
located about halfway between Fort Collins and Greeley has become the re-
gion’s boomtown, doubling its population in the past decade and projected
to double again in the next.

As with many Colorado com-
munities, recreation and culture
play a key role in Windsor. The Parks,
Recreation & Culture Department
maintains more than 200 acres of
parks, sports fields and open space,
40 miles of trails, a skate park, a
beach and boat launch on Windsor
Lake, summer concerts, a German
heritage celebration, a fine arts festi-
val and a public art program. Three golf courses are located in the town.

The leading industries in Windsor are diverse. Vestas Wind Systems, the
town’s largest employer, could add “hundreds” of jobs in Windsor and Brigh-
ton as contracts come in for wind-turbine projects. Vestas, along with Kodak
Alaris Inc., CareStream Health, Owens-lllinois Inc., Halliburton Co., Hexcel
Corp., Cargill, Front Range Energy LLC and other companies are located in
the Great Western Industrial Park, a 3,000-acre, rail-served park zoned for
heavy industry. The park is owned by The Great Western Development Co.,
an affiliate of The Broe Group of Denver.

Poudre Valley Health System and Banner Health also lend to Windsor’s
economic viability.

Windsor boasts one of the region’s largest residential developments, the
1,500-acre Water Valley master-planned community. Water Valley includes
the 27-home semi-private Pelican Lakes golf course, which features more
shoreline than any other golf course in the United States.

Windsor also is in the running for the 300-room PeliGrande Resort and
Windsor conference Center, a proposed four-star property under consider-
ation for a Regional Tourism Act grant through a state program. The project is
being proposed by Go NoCo, an organization formed by the city of Loveland,
the town of Windsor, Larimer County and private partners included Sylvan
Dale Guest Ranch, McWhinney, Water Valley Land Co. and others.

Windsor also stays true to its farming roots. Weld County has the
strongest dairy growth in the state, enough to incentivize Dairy Farmers of

America to open a Windsor office.

COURTESY VESTAS

SQUARE MILES: 24.44

POPULATION: 21,106

HOUSEHOLDS: 7,198

MEDIAN HOUSEHOLD INCOME: $83,602
PER CAPITA INCOME: $36,583

MEDIAN HOME SALES PRICE: $360,000
(July 2015)

SCHOOL DISTRICT: Weld RE-4 School
District

CITY, COUNTY, STATE SALES TAXES:
6.85 percent (Weld County), 7.5 percent
(Larimer County)

TOP PRIVATE EMPLOYER: Vestas Wind
Systems

SOURCES:CURRENT U.S. CENSUS BUREAU DATA,
FORT COLLINS BOARD OF REALTORS

RESOURCES

Town of Windsor
www.windsorgov.com

Windsor Chamber of Commerce
www.windsorchamber.net/

Upstate Colorado Economic
Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT CONTACTS

Stacy Johnson, director of economic
development, Town of Windsor

Bruce M. Biggi, chief marketing officer,
Northern Colorado Economic Alliance
970-224-5997, bruce.biggi@nocoea.org

Richard Werner, CEO, Upstate Colorado
Economic Development

970-356-4565, rwerner@
upstatecolorado.org


http://www.windsorgov.com
http://www.windsorchamber.net/
http://www.upstatecolorado.org
mailto:bruce.biggi@nocoea.org

Municipalities in the Boulder Valley
and Northern Colorado

BERTHOUD

SQUARE MILES: 11.43
POPULATION: 5,807
HOUSEHOLDS: 2084

MEDIAN HOUSEHOLD
INCOME: $64,025

PER CAPITA INCOME: $29,463

MEDIAN HOME SALES PRICE:
$325,000

CITY COUNTY, STATE SALES
TAXES: 6.55 percent

SCHOOL DISTRICT: Thompson
School District

NO. OF BUSINESSES: 1,062
ONLINE RESOURCES

Berthoud Area Chamber of
Commerce
www.berthoudcolorado.com

Town of Berthoud
www.berthoud.org

ECONOMIC-DEVELOPMENT
CONTACTS

Walt Elish, business
development manager, Town of
Berthoud

970-744-1026

Bruce M. Biggi, chief marketing
officer, Northern Colorado
Economic Alliance
970-224-5997, bruce.biggi@
nocoea.org

Richard Werner, CEO,
Upstate Colorado Economic
Development
970-356-4565, rwerner@
upstatecolorado.org

SQUARE MILES: 6.71
POPULATION: 6,165
HOUSEHOLDS: 4,107

MEDIAN HOUSEHOLD
INCOME: $59,826

PER CAPITA INCOME: $39,961

MEDIAN HOME SALES PRICE:
$335,000

CITY COUNTY, STATE SALES
TAXES: 8.55 percent

SCHOOL DISTRICT: Estes Park
School District

NO. OF BUSINESSES: 1,255
ONLINE RESOURCES

Estes Park Economic
Development Corp.
www.estesparkedc.com

Town of Estes Park
www.colorado.gov/
townofestespark

Visit Estes Park
www.visitestespark.com

ECONOMIC-DEVELOPMENT
CONTACTS

Bruce M. Biggi, chief marketing
officer, Northern Colorado
Economic Alliance
970-224-5997, bruce.biggi@
nocoea.org

Jon Nicholas, president, Estes
Park Economic Development
Corp.

970-577-1031, info@
estesparkedc.com

SQUARE MILES: 10.37
POPULATION: 11,537
HOUSEHOLDS: 3,499

MEDIAN HOUSEHOLD
INCOME: $79,091

PER CAPITA INCOME: $28,571

MEDIAN HOME SALES PRICE:
$315,000

CITY COUNTY, STATE SALES
TAXES: 5.9 percent

SCHOOL DISTRICT: St. Vrain
Valley School District

No. of businesses: 918

ONLINE RESOURCES

Carbon Valley Chamber of
Commerce
www.carbonvalleychamber.com

Town of Firestone
www.firestoneco.gov

Upstate Colorado Economic
Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT
CONTACTS

Richard Werner, CEO,
Upstate Colorado Economic
Development
970-356-4565, rwerner@
upstatecolorado.org

Berthoud
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SQUARE MILES: 13.44

POPULATION: 10,927
HOUSEHOLDS: 3,070

MEDIAN HOUSEHOLD
INCOME: $81,015

PER CAPITA INCOME: $28,996

MEDIAN HOME SALES PRICE:
$319,000

CITY COUNTY, STATE SALES
TAXES: 5.4 percent

SCHOOL DISTRICT: St. Vrain
Valley School District

NO. OF BUSINESSES: 1,022
ONLINE RESOURCES

Carbon Valley Chamber of
Commerce
www.carbonvalleychamber.com

Town of Frederick
www.frederickco.gov

ECONOMIC-DEVELOPMENT
CONTACTS

Richard Werner, CEO,
Upstate Colorado Economic
Development
970-356-4565, rwerner@
upstatecolorado.org

SQUARE MILES: 13.52
POPULATION: 13,306
HOUSEHOLDS: 3,554

MEDIAN HOUSEHOLD
INCOME: $74,752

PER CAPITA INCOME: $28,150

MEDIAN HOME SALES PRICE:
$280,000
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CITY COUNTY, STATE SALES
TAXES: 6.5 percent

SCHOOL DISTRICT: Weld
County School District RE-5J,
Thompson School District R2-J

NO. OF BUSINESSES: 913
ONLINE RESOURCES

Johnstown/Milliken Chamber
of Commerce
www.jmchamber.com

Town of Johnstown
www.townofjohnstown.com

Upstate Colorado Economic
Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT
CONTACTS

Bruce M. Biggi, chief marketing
officer, Northern Colorado
Economic Alliance
970-224-5997, bruce.biggi@
nocoea.org

Richard Werner, CEO,
Upstate Colorado Economic
Development
970-356-4565, rwerner@
upstatecolorado.org

SQUARE MILES: 11.73

POPULATION: 6,091
HOUSEHOLDS: 1,978

MEDIAN HOUSEHOLD
INCOME: $66,134

PER CAPITA INCOME: $24,435

MEDIAN HOME SALES PRICE:
$220,000

CITY COUNTY, STATE SALES
TAXES: 5.4 percent

SCHOOL DISTRICT: Weld
County School District RE5J

NO. OF BUSINESSES: 590

ONLINE RESOURCES

Johnstown/Milliken Chamber
of Commerce
www.jmchamber.com

Town of Milliken
www.millikenco.gov

Upstate Colorado Economic
Development
www.upstatecolorado.org

ECONOMIC-DEVELOPMENT
CONTACTS

Richard Werner, CEO,
Upstate Colorado Economic
Development
970-356-4565, rwerner@
upstatecolorado.org

SQUARE MILES: 3.96
POPULATION: 12,855
HOUSEHOLDS: 4,698

MEDIAN HOUSEHOLD
INCOME: $107,619

PER CAPITA INCOME: $48,219

MEDIAN HOME SALES PRICE:
$636,500

CITY COUNTY, STATE SALES
TAXES: 8.445 percent

SCHOOL DISTRICT: Boulder
Valley School District

NO. OF BUSINESSES: 1,191
ONLINE RESOURCES

Town of Superior
www.superiorcolorado.gov

Superior Chamber of
Commerce:
www.superiorchamber.com

ECONOMIC-DEVELOPMENT
CONTACTS/INCENTIVES

Martin Toth, assistant town
manager

303-49903675, ext. 120,
martint@superiorcolorado.gov

SQUARE MILES: 3.37
POPULATION: 7,185
HOUSEHOLDS: 2,278

MEDIAN HOUSEHOLD
INCOME: $72,621

PER CAPITA INCOME: $29,896

MEDIAN HOME SALES PRICE:
$283,054

CITY COUNTY, STATE SALES
TAXES: 6.55 percent

SCHOOL DISTRICT: Poudre
School District

NO. OF BUSINESSES:
ONLINE RESOURCES

Town of Wellington
www.wellingtoncolorado.gov

Wellington Area Chamber of
Commerce

WWW.
wellingtoncoloradochamber.net

ECONOMIC-DEVELOPMENT
CONTACTS

Bruce M. Biggi, chief marketing
officer, Northern Colorado
Economic Alliance
970-224-5997, bruce.biggi@
nocoea.org

SOURCES: CURRENT U.S. CENSUS
BUREAU DATA, FORT COLLINS AREA
ASSOCIATION OF REALTORS, BOULDER
ASSOCIATION OF REALTORS, TRULIA.
CcoMm
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Square miles of

Population 2015 Budgeted Expenditures 2015 municipality Phone Mayor/city manager
Rank Municipality Population 2014 Expenditures 2014 No. of city employees Website Year founded
e ‘fameoms 158,600 $556,500,000 6 970-221-6505 ‘[’T‘fg;j;m"e”
Fort Collins, CO 80522 155,400 $501,609,737 1,200 www.fcgov.com 1873
?%?f;g:my 103,840 $316,771,328 26 303-441-3090 gg?ﬂiﬁ:&gfm
Boulder, CO 80306 102,420 $269,496,000 1,300 www.bouldercolorado.gov 1871
$%8f1%r;e'§y 101,000 $326,892,908 47 970-350-9770 5.013 ;‘1 aont;‘; o
Greeley, CO 80631 98,527 $220,573,877 816 www.greeleygov.com April 6, 1886
g'f% %an%23?§th 90,000 $273,100,000 22 303-776-6050 :;'i?y”)r'r?aﬁgé“;”g“ez
Longmont, CO 80501 90,000 $282,300,000 854 longmontcolorado.gov 1873
City of Loveland LORD- Bill Cahill
S00E Thid S, Sue 330 711985 200004735 s it i b oty mariger
Loveland, CO 80537 d Sk d : 01 1877
City and County of Broomfield ARG Charles Ozaki
i o i e
Broomfield, CO 80020 ’ e i : 1961 (city); 2001 (county)
City of Brighton AR Manuel Esquibel
i A T
Brighton, CO 80601 ! e : : 1876
Sty of_ 2feyott 27,320 $50,212,140 9 303-661-1262 Christine Berg
0. Public Road 26,784 $49,227 587 250 www.cityoflafayette.com Mayor
Lafayette, CO 80026 ! B : vetie 1878
Roger Caruso
?21‘4/3 gfsltagi{)(itéeé(f:é)nomlc Development %ggg gigi 5\]3 gg 250 ‘?V?N?\)N if&ggfjm o E?]?ir::ir;lécB[:gelopmem Specialist;
Lafayette, CO 80026 g 2, : S Mayor
1889
Town of Windsor Kelly Arnold
Qo venutst 22000 9740006 o oot cam town maager
Windsor, CO 80550 ! e ! : 1890
Town of Erie Tina Harris
1S o R o S
Erie, CO 80516 ! e ! : 1874
Gy of s 19,851 $28,373,066 10 970-475-1170 #?;yw"”'s
Fvans, C0 80620 19,000 $18,935,376 175 www.evanscolorado.gov 1869
Siyoiatiile 18,969 $57,650,990 8 303-335-4533 e
DL 18960 $59535,570 218 www louisvilleco.gov Gl N
Louisville, CO 80027 ! s : : 1878
Lo L Jonnstown 13,008 $22,855,000 14 970-667-4664 mg%f(’ma”"ws"'
Johnstown, CO 80534 13,500 $15,040,600 36 www.townofjohnstown.com 1902
Town of Superior Andrew Muckle
124 Cul rook rve T2 43000000 4 - iy
Superior, CO 80027 d ol -Sup g 1896
Town of Firestone _gaa Wesley LaVanchy
1