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Austin Doll, western sales manager, owner and founder Brooke Eddy, and Kelly McCallister, national foodservice manager, hold a book about GITA Giving and Girl Forward, a
program “empowering refugee girls to be strong, confident and independent.”

On a mission

Bhakti Chai brews
social responsibility
along with its tea

By Tommy Wood
news@bizwestmedia.com

Bhakti Chai has grown astronomi-
cally in slightly less than a decade,
from one woman in her kitchen to a
national company that pulls in mil-
lions of dollars in profit annually.
Bhakti’s story is a case study in how to
merge business and charity, and it’s a
how-to guide in street-level market-
ing.

Brook Eddy founded Bhakti Chai
after she took a trip to India in 2002
and fell in love with drinking home-
made chai. When she got back, she
wanted to recreate that for herself.
Her background was in social policy,
not business, and she initially gave
her brews away as gifts, rather than
selling them.

She started brewing in 2005, and
her chai was so popular that her
friends would take it out of her fridge
and leave money on her counter. A
year later, she started to sell it, and it

COURTESY BHAKTI CHAI

Owner Brooke Eddy speaks about Bhakti Chai as if it’s a living being, and she sees her company as having a spiritual mission.

was hard going. She’d stay up all night
brewing a batch, thenload it up in her
car and sell it by the gallon to cafes,
coffee shops and farmers’ markets.
But this was more than a business for
her — Eddy speaks about Bhakti as
if it’s a living being, and she sees her
company as having a spiritual mis-
sion.

That’s how she settled on the name
“Bhakti,” which is a Sanskrit word
that roughly translates to “devotion
to, fondness for, homage or faith in” a

personal god. For Eddy, her personal
god is social action.

“It’s volunteerism and helping your
neighbors and your brothers and your
sisters on this planetis apartofadevo-
tion for me, so that’s really where a
spiritual path comes from,” she said
of the mission she wants to accom-
plish through her company. “Helping
people and trying to open your heart
to people very close to you in your
own backyard and people across the
world.”

Eddy wanted Bhakti to be about
volunteerism, giving and social justice
before she started selling it. The first
batches that she gave as gifts were part
of that devotion to her, and she sought
out nonprofits that she could fund
through her company.

“From the beginning, I wanted it
to have a social mission, so running it
like a company but having the soul of
anonprofit.”

Bhakti initially gave to local non-

Please see Bhakti, page 4
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High court to hear cities’ fracking-ban appeals

What follows is a compilation of
recent news reported online by Biz-
West.com. Find the full stories using
the search window at the top of the
homepage.

The Colorado Supreme Court
will hear the fracking-ban appeals
of both Longmont and Fort Col-
lins. The court set separate case
numbers for each appeal, although
no indication has been given yet as
to whether the two will be heard
separately or together.

Longmont’s case concernsa 2012
voter-imposed ban on the prac-
tice of hydraulic fracturing, while
Fort Collins’ case covers a five-year
moratorium placed on fracking by
that city’s voters in 2013. Both bans
were struck down last summer by
district court judges in Boulderand
Larimer counties, respectively, with
those courts concluding that the
resolutions were pre-empted by
state law. Those decisions prompted
the cities’ appeals.

Posted Sept. 21.

Real estate franchises
form new company

FORT COLLINS — The Sperry
Van Ness commercial real estate
franchises in Fort Collins, Denver
and Chicago are partnering to form
a new company called Sperry Van

NEWS DIGEST

Miss these stories?

BizWest works every day to bring you
the latest news as it happens. Sign up
for daily updates and the latest industry
e-newsletters at:

M bizwest.com/
subscribe-to-our-newsletters

Ness/Denver Commercial that will
expand the brokerage firm’s pres-
ence throughout Colorado.

The deal merges the Denver and
Fort Collins franchises and recapi-
talizes and restructures the owner-
ship of the two previously indepen-
dent entities.

Posted Sept. 29.

PVREA paying
consumers $6M

FORT COLLINS — Poudre Valley
Rural Electric Association, a not-for-
profit electric-distribution coop-
erative that serves more than 38,000
homes and businesses in Boulder,
Larimer and Weld counties, is pay-
ing out a total of $6 million to its
members - its largest-ever annual
retirement of capital credits and
double last year’s payment.

As a cooperative utility, PVREA
operates as a consumer-owned

organization, and any margins are
credited to cooperative members
each year based on how much elec-
tricity they purchased.

Posted Sept. 25.

Alternatives offered
for municipal utility

BOULDER — Responding to a
state findingin August thatits appli-
cation to form a municipal electric
utility was “incomplete,” the city of
Boulder offered a series of alterna-
tive ways it could carry out its voter-
approved mandate to take over the
service from Xcel Energy.

In an amended application
filed with the state Public Utilities
Commission, Boulder offered sev-
eral options for the transition other
than simply seizing Xcel’s assets.
It offered to build additional facili-
ties of its own if needed, negotiate
over who owns a line based on the
number of customers it serves, and
modify “thelocation and number of
points of separation” between the
city’s and Xcel’s systems.

Posted Sept. 24.

Health-care execs
decry current system

BOULDER — Dissatisfaction and
frustration with the health-care
system permeated theroomaslocal
health-care executives discussed

bankable
legal
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the future of relationships between
patients, doctors, insurers and hos-
pitals under the Affordable Care Act.
Topics at BizWest’s CEO Round-
table on Health Care included sky-
rocketing insurance premiums
and costs for health-care services,
patients’ inability to choose their
doctors, lack of pricing transparen-
cybeforeservices are rendered, and
alternatives for small businesses.
Nearlyall wereinagreement that
the status quo is not working, and
most were short on a solution.
Posted Sept. 22.

Group suing Weld over
OK of asphalt plant

GREELEY — A group of eight
homeowners and businesses are
suing the Weld County commission-
ers for approving Martin Marietta
Materials Inc.’s plan to convert agri-
culturalland near the intersection of
CountyRoad 13 and U.S. Highway 34
into an asphalt plant.

The lawsuit was filed in Weld
County DistrictCourt Sept.9and was
served to thecommissioners Sept. 15.

The lawsuit seeks reversal of the
commissioners’ approval made Aug.
12 and a declaration that Martin
Marietta Materials’ proposed use is
unlawful under the prevailing land-
use regulations.

Posted Sept. 16
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Boulder County resident R. Adam Engle co-founded the Mind and Life Institute in 1990.
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Keep calm and carry on

Dalai Lama’s mindfulness impact continues, visit or no visit

By Tom Locke
news@bizwestmedia.com

Stress.

You're bombarded by smartphone
calls, emails, texts and news head-
lines. Your mind is a bucking horse.
Deadlines, quotas and clients pop in
and out of your thoughts like pesky
flies. The kicker? You're at home. But
your mind isn’t.

What does this have to do with
Northern Colorado and the Dalai
Lama?Lots — ifyou connect the dots.

Tenzin Gyatso, the 14th Dalai Lama,
canceled his Oct. 20-21 visit to Boulder
because of health reasons, according
to the University of Colorado Boulder,
a co-sponsor of the visit. The Office of
Tibet will consider rescheduling the
visit, CU said on Sept. 25.

Regardless, his role and that of
Northern Colorado in the workplace
mindfulness movement are impor-
tant to note as mindfulness continues
to gain traction.

The dialogues
The Dalai Lama has been conduct-
ing formal dialogues with scientists

since 1987, thanks largely to efforts
by Boulder County resident R. Adam
Engle and the Mind and Life Institute,
which Engle co-founded in 1990. MLI
— which moved from Boulder to Had-
ley, Mass., with Engle’s retirement in
2012 — expanded its mission beyond
the dialogues and into research in
1998, anditand the Dalai Lama helped
sow the seeds for the outgrowth of
scientific articles about the benefits of
meditation. Theresearch has spawned
interest in using mindfulness pro-
gramsin the workplace, and those pro-
grams are used to address stress and
other issues plaguing organizations.
Google, General Mills, Aetna and
other large, well-recognized compa-
nies have offered mindfulness pro-
grams to help address problems such
as stress, burnout, disengagement,
turnover, lack of teamwork, lack of
creativity, low emotional IQ and more.
The Dalai Lama has had an
“immense role” in bringing the prac-
tice of mindfulness to “every aspect of
our lives, including (the) workplace,”
said an email from Tenzin Tashi,
media chiefofthe Tibetan Association
of Colorado, which had been the other

co-sponsor of the Oct. 20-21 visit.

Mac McGoldrick, a professor in the
philosophy department at Colorado
State University, said the Dalai Lama
has been at the forefront of bringing
mindfulness meditation to science
and business.

Ties nationally recognized

The connection has received
national attention. A November 2014
cover article in Scientific American
said that in 2000 the Dalai Lama
“launched the subdiscipline of ‘con-
templative neuroscience’ by inviting
scientists to study the brain activity of
expert Buddhist meditators —defined
as having more than 10,000 hours
of practice.” It noted that in 2005 he
spoke to the annual meeting of the
Society for Neuroscience and asked
what relation there might be between
Buddhism and modern science.

Engle emphasized the strong con-
nection between the Dalai Lama, MLI
and workplace mindfulness trends. In
aSept. 7 email, he wrote, “The growth
inmindfulness programsin the work-
place is a direct and planned result of
the strategy of MLI to consciously cre-

ate it, first by developing and support-
ing the research community which
produced the data, which then cre-
ated the demand for these practices
in education and business. So in this
sense we can definitely give HHDL
(His Holiness the Dalai Lama) and
MLI much of the credit for the explo-
sive growth of mindfulness in the
workplace.”

The flood of scientific articles,
increased national media exposure
and implementation of programs
by large, prestigious companies has
changed the climate of acceptability
for trying such programs.

Northern Colorado examples

Sovrn Holdings Inc., a Boulder-
based 118-employee online advertis-
ing technology firm, is among those
dipping its toes into mindfulness
training, which it offered as part of a
new monthly wellness program.

“In the workplace, what we're try-
ing to do is allow people to achieve
better focus,” said Sarah Innocenzi,
Sovrn’s vice president for people. The
idea, she said, is to “calm your mind
and clear your mind” so that employ-
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Area’s mindfulness ties go back decades

Northern Colorado hasstrongties to
meditation and mindfulness, thanks
in large part to two men: Chégyam
Trungpa Rinpoche, a teacher of Tibet-
an Buddhism who died in 1987, and R.
Adam Engle, aBoulder County resident
who co-founded the Mind and Life
Institute.

Chdgyam Trungpa Rinpoche

In the 1970s, Trungpa Rinpoche
founded what is now known as Naropa
University and what has become the
Halifax, Nova Scotia-based Shambhala
community. Shambhala is open to all
faiths, has a strong presence in north-
ern Colorado and has more than 200
meditation and arts centers and groups
in more than 50 countries. Engle has
spentroughly three decades, mostlyin
the Boulder area, arranging scientist-
Dalai Lama dialogues and promoting
brain-meditation research. He did so
mainly through MLI, fromits founding
in 1990 to his retirement in 2012.

In addition, the efforts of the Boul-
der-based Tibetan Association of Colo-
rado and the University of Colorado
Boulder — which were co-sponsors of
the Dalai Lama’s now-canceled visit to
Boulder on Oct. 20-21 — further spot-
light northern Colorado as a center of
mindfulness activity.

Jonathan Barbieri, a Fort-Collins-
based mindfulness trainer, said mind-
fulness is “definitely percolating” on
the Front Range, but added that he
doesn’t think the area is quite at the
level of other areas such as San Francis-
co or Boston as a mindfulness center.

Still, Julie Brewen, chief executive
of the Fort Collins Housing Authority,
said there is a “developing culture of
mindfulness in Fort Collins” that may
be related to the Shambhala Mountain
Center northwest of Fort Collins.

Michael Gayner, executive director
of the Shambhala Mountain Center, is
seeing that development.

“The Front Range area, and Boulder
inparticular, is certainly a hot spot” for
mindfulness, he said. He noted that
Naropa is one of the oldest contempla-
tive universities in North America.

The school was founded as Naropa
Institute in 1974 by Trungpa Rinpoche.
Followingthe Chinese invasion of Tibet
in 1959, he escaped by leading a group
of monks on horseback and foot over
the Himalayas to India. He studied
religion and philosophy and became
fluent in English at Oxford University
starting in 1963, according to Naropa,
and in 1970 he began teaching and
founding meditation centers through-
out North America and Europe. By
founding Naropa in 1974, according
to the Naropa website, he “realized
his vision of creating a university that
would combine contemplative studies
with traditional Western scholasticand
artistic disciplines.”

Naropa has had ties to the Dalai
Lama for more than three decades. “As
a Buddhist-inspired university, Naro-
pa’s connection with His Holiness and
hiswork goesbackto his first visit to the

COURTESY BARB COLOMBO

The 108-foot-tall Great Stupa of Dharmakaya at Shambhala Mountain Center, northwest of Fort Collins, was built as a memorial to the
center’s founder, Chégyam Trungpa Rinpoche.

United States more than 30 years ago,
when past and current Naropa staff
and faculty were involved as organiz-
ers,” said Naropa University President
Chuck Lief in a prepared statement in
January.

“The Dalai Lama’s participation
in Naropa’s conference on Spiritual-
ity and Education (in Boulder in 1997)
also catalyzed the global mindfulness
movement in education and the work-
place,” said Lief in the statement.

Susan Skjei, Authentic Leadership
Center director at Naropa, said the
Dalai Lama’s last visit to Boulder, for
the 1997 conference, was a seminal
event.

“The work that he did with scien-
tists over the last 20 years has really
allowed mindfulness and meditation
to be understood,” she said.

Naropa regularly hosts a consor-
tium for Front Range universities inter-
ested in mindfulness. The last one had
100 participants, including representa-
tives from the University of Colorado
and Colorado State University, which
has established a Center for Mindful-
ness.

“Because of Naropa’s influence on
the Front Range in several different
ways, it’s opened people’s minds to
mindfulness,’said Skjei.

Adam Engle

Engle began work in 1983 on the
idea of a meeting between the Dalai
Lama and scientists. He talked with
Tibetans who knew the Dalai Lama in
hopes of getting an OK from him to go
forward. After graduating from Har-
vard Law School in 1967 and spending
several years mixing law with travel
sabbaticals and investigation of spiri-
tuality, Engle enrolled at Stanford Uni-
versity’s business school in 1984. That

“The work that (the
Dalai Lama) did with
scientists over the last
20 years has really
allowed mindfulness
and meditation to be
understood.”

Susan Skjei, Authentic Leadership
Center director, Naropa University

autumn, he attended a teaching event
by the Dalai Lama in Los Angeles that
was to change his life.

While waiting for the doors to open,
Engle — who had worked in the free-
Tibet movement — was introduced
to the Dalai Lama’s youngest broth-
er, Tendzin Choegy. Engle took the
opportunity to ask Choegy whether his
brother would authorize Engle to set
up a meeting with scientists. Two days
later, Choegy informed him he had the
go-ahead.

Engle’s first idea was to arrange a
meeting with physicists, but in Febru-
ary 1985 he received a call from Fran-
cisco Varela, a Chilean neuroscientist
livingin Paris, who convinced him that
biology and neuroscience were the way
to go. The two, both Buddhists since
1974, decided to work together to create
the first meeting, and after a proposed
December 1986 meeting fell through,
they arranged a private meeting at
Dharamsala, India, in 1987.

That first meeting was to be a one-
time gift to the Dalai Lama, but when
hesaid he wasinterested in more meet-
ings, a series of dialogues ensued. A
dialogue that was to have been later
this month in Massachusetts would
have marked the 30th in the series.

Mind and Life Institute

In 1990, Engle and Varela co-found-
ed MLIwithalegal addressin Boulder,
where Engle was renting a house. He
had moved to Boulder from California
in 1989, leftin 1990 for two years to run
his Nutrisystem franchise in Australia
and New Zealand, and returned to
Boulder in 1992. MLI was incorpo-
rated in California, where the lawyers
were, but Engle ran it from the Boulder
area from 1992 until his retirement in
2012. For 17 years he was unpaid, but
in 2001 he started receiving a modest
salary, and when he left the nonprofit,
it had $6 million on its balance sheet
thanks to donations and revenue from
events and books, he said.

In 1998, Engle and the MLI board
of advisors, agreeing that MLI should
expand its impact on society, broad-
ened the MLI mission to include
the promotion of scientific research
on meditation. The Dalai Lama
“approved of this direction, but did
not initiate it,” said Engle in an email.
“However, for me, as a social activist,
the overriding purpose of the research
was to shift the public perception
of meditation from something that
fringe elements of society did to a
mental and emotional fitness prac-
tice that was critical for health and
wellbeing.

“The strategy was based on what
we saw happen with physical fit-
ness. Research created data showing
value; this stimulated demand and
demand spawned a multibillion-dol-
lar physical fitness industry such that
physical fitness is now ubiquitous in
modern society. Our intention was
to do the same with mental and emo-
tional fitness, which has been labeled
mindfulness.”

— Tom Locke
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Mindful, from 11

er Michelle Auerbach emphasized that
mindfulness is not just about tackling
stress.

“It’s stress, communication, know-
ing your strengths and weaknesses,
leadership, and emotional and intel-
lectual resilience, intuition,” she said.

It’s also about lowering costs of
turnover and disengagement. To
replace someone at the top costs four
times that person’s salary; to replace
a middle manager costs 150 percent
of yearly salary; and a disengaged
employee costs $3,400 for every
$10,000 in salary, Auerbach said.

Participation

But what if participation in a pro-
gram and follow-through after the pro-
gram are low? Is a program worth it?

At the FCHA, 19 employees par-
ticipated out of 70, for a 27 percent
participation rate.

At Sovrn, Innocenzi said she’s
learned that non-program variables
can affect participation, and intends
to offer a greater variety and conve-
nience of times and keep the offerings
— regardless of participation.

At New Belgium, Latendresse esti-
mated that 12 employees started the
mindfulness program and eight fin-
ished, making for a participation rate
of 6 percent. That might seem low, but
it was enough for her to schedule Bar-
bieri again, particularly since “people
reallyliked the way that he guided the
meditation.”

What’s high enough participa-
tion to make a difference in an orga-
nization? Auerbach cited research
from sociologist Everett Rogers, who
showed that adopters of a new inno-
vation or idea could be divided into
innovators (2.5 percent), early adopt-
ers (13.5 percent), early majority (34
percent), late majority (34 percent)

COURTESY KAREN O’HERN

The Shambhala Mountain Center in Red Feather Lakes includes a meditation hall.

On the Web

Is mindfulness a kind of meditation or is
meditation a form of mindfulness? Local
experts indicate that it depends on who's
using the terms and in what context.
www.BizWest.com

and laggards (16 percent). So, she
said, even with only 2.5 percent par-
ticipation, a company still gets the
innovators. If a company gets both
innovators and early adaptors, that’s
perfect, according to Auerbach, who
has partnered with Google’s Finney
to form Pause i/0, a Boulder-based
company that will offer a two-day
SIYLI program in Denver in January.

Long-term implementation

Still, initial participation is one
thing; long-term implementation is
another.

CSU’s McGoldrick guessed that
only 5 percent to 10 percent of the
students in his meditation classes are

still meditating.

At Sovrn, Innocenzi meditated 10
minutes a day for a short period, but
found it hard to do every day. She still
does some deep breathing and focus-
ing, she said, “to try to get myselfin a
better place.”

Sovrn’s Scofield said mindful-
ness training made her conscious of
microslicing, but she found it tough to
stop microslicing after discontinuing
meditation. “Once you're not going
to the guided sessions, it’s very diffi-
cult to discipline yourself to meditate
every day,” she said. Still, she has the
discipline to run every day, for a total
of nine to 10 hours a week.

What'’s the difference? Barbieri may
have part of the answer.

“We have a particular rhythm of
being busy all the time,” he said. To
sit down, meditate, and listen to your
mind is swimmingagainst the stream
in American culture, headded. “We're
going againsthow we're being trained
and what our culture is right now,”
Barbieri said. “We’re doers.”
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The Dalai Lamatalks about “howto
be,” not “how to do.”

Even so, tips can prove helpful.
Support is very important, and that
canmean establishingalearning sup-
port group, using mindfulness phone
apps or getting a mindfulness coach,
said Skjei.

Auerbach said one strategy is to
listen to a mindfulness audio book
while driving. Also, SIYLI offers dif-
ferent mindfulness practices besides
sitting meditation, including walking
meditation, journaling, and more.

Mindfulness also can be practiced
without taking time out of the day.
“Open-awareness meditation” can
be done while driving a car, Auerbach
said. Several of her clients meditate
while waiting at red lights.

Greater intensity of initial training
might also help long-term implemen-
tation. A study of the intense FCHA
program showed that seven months
after the program, seven out of 12
respondents had meditated within the
previous two weeks. That translates to
a 58 percent follow-up rate.

The FCHA was able to change its
collaborative culture with changes
such as silence to open meetings and
a new common language regarding
workflow interruptions, Brewen said.

National award

As it turned out, the FCHA’s pro-
gram won a national award of merit
for administrative innovation from
the 20,000-member National Associa-
tion of Housing and Redevelopment
Officials.

If McGraw’s results are any indica-
tion, the award was merited. Medita-
tion initially was much harder than
she had anticipated, she said, but the
program’s consistency and intensity
“definitely” had more of an impact
than a once-a-week program would.

Science and mindfulness: compatible?

Publications about mindfulness
in academic journals soared from
threein 1980to22in 2000, thenleaped
to 535 in 2014, according to a graph
from David S. Black and the American
Mindfulness Research Association.

The November 2014 Scientific
American cover story by Richard
Davidson and others noted that stud-
ies show mindfulness may reduce
anxiety and depression, decrease psy-
chological stress and physical reac-
tions to stress, improve sleep patterns,
reduce the impact of pain and even
slow processes of cellular aging. Stud-
ies also showmindfulness altering the
brain’s physical structure in a positive
way, fittinginto theidea of “neuroplas-
ticity” — the alteration of the adult
brain by experience.

A 2011 “Psychiatry Research Neu-
roimaging” article by B.K. Holzel and
others found that eight weeks of Jon
Kabat-Zinn’s Mindfulness-Based
Stress Reduction program were asso-
ciated with increased gray matter in
the left hippocampus and other brain
areas. The hippocampus “contributes

to the regulation of emotion,” said the
paper. In the study, 16 participants
spentan average of 27 minutes adayin
their homework of body scan, sitting
meditation or yoga.

In other words, the study showed a
positive structural changein the brain
after eight weeks of mindfulness atan
average of 27 minutes a day.

Reduced burnout also is a demon-
strated benefit.

“I have found a trend that these
(mindfulness-based) interventions
are having a significant effect on
reducing that burnout,” said Lauren
Menger, a Ph.D. candidate in occupa-
tional health psychology at Colorado
State University. Menger is reviewing
scientific papers on workplace mind-
fulness written since 2003.

Menger also cited one particular
study by Mario Virgili that looked at
19intervention studies with 1,139 par-
ticipants who used MBSR or similar
programes. Virgili concluded, “Overall,
these findings support the use of MBIs
(mindfulness-based interventions) in
organizational settings for the reduc-

tion of psychological distress.”

Virgili’s paper also stated that there
was “little evidence to suggest that
MBIs are more effective than other
types of occupational stress-manage-
mentinterventions, such asrelaxation
training and yoga, for reducing psy-
chological distress in working adults.”

That would seem to suggest that
mindfulness is just one of a number
of tools that are roughly the same in
addressing distress in working adults.

But Menger said in an email, “From
what I can tell, there have been very
few studies that pit mindfulness pro-
grams against other stress-manage-
ment interventions (in fact, I think
Virgili onlyincludes one in hisreview).
So, what he says is technically true,
but the fact of the matter is that this
really hasn’t been looked at enough to
be able to say.”

In response to Virgili’s statement,
Susan Skjei, director of the Authentic
Leadership Center at Boulder-based
Naropa University, said mindfulness
extends far beyond stress manage-
ment.

“Stress management is certainly
one benefit of meditation, and it makes
sense to me thatitwould compare with
yoga and relaxation training for that
purpose,” she said in an email. “How-
ever, one reason it (mindfulness)
is very helpful in the workplace is
because it also improves attention,
problem solving and creativity and
fosters self-awareness of cognitive and
emotional functioning in ways that go
beyond other methods.”

Skjei cited mindfulness studies in
various areas: increased immunity;
increased attention; less emotional
reactivity; improved visu-spatial pro-
cessing, working memory and execu-
tive function;increased longevity:less
emotional exhaustion and greater job
satisfaction.

Christina Congleton, owner and
coach at Boulder-based Axon Leader-
ship, also addressed the Virgili state-
ment.

“In my understanding, mindful-
ness is an element of many different
interventions,” she said in an email.
— Tom Locke
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Ranked by number of local employees

Clean-Tech Companies

No. of Employees -

Local Phone/Fax Person in Charge
No. of Employees - Email Title
Rank Company Worldwide Products/Services Website Year founded
Vestas Blades America Inc. 2400 970-674-6100/970-686-1103 Anders Runevad
1 11140 Eastman Park Drive N}A Wind turbines and blades. vestas@vestas.com CEO
Windsor, CO 80550 www.vestas.com 1979
Woodward Inc. - . 970-482-5811 Thomas Gendron
1000 E. Drake Road ;?88 l%evrgfgﬁgfi oinsdir?l/;e?isnzhitreigfgf ﬁ]rggy control, efficient operations and corpinfo@woodward.com CEO/chairman/president
Fort Collins, CO 80525 ' Y gines. www.woodward.com 1870
Advanced Energy Industries Inc. . - - : 970-221-4670/970-221-5583 Yuval Wasserman
1625 Sharp Point Drive ?05083 zgl\altei(r)ﬁsn digontre sohinolegles forligh=grawth, precision powencofiversion carol.anderson-reinhardt@aei.com CEO/president
Fort Collins, CO 80525 ' ' www.advanced-energy.com 1981
RES (Renewable Energy Systems Americas Inc.) 250 Development, engineering, construction, and operations services to the utility- 303-439-4200/303-439-4299
11101 W. 120th Ave., Suite 400 scale wind, solar, transmission, and energy storage markets across the info@res-americas.com 1982
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Broomfield, CO 80021
RGS Energy

833 W. South Boulder Road, Suite 200

Louisville, CO 80027

Specialty Products Co.
4045 Specialty Place
Longmont, CO 80504

Simple Energy
1215 Spruce St., Suite 301
Boulder, CO 80302

Spirae Inc.
243 N. College Ave.
Fort Collins, CO 80524

Lightning Hybrids
319 Cleveland Ave.
Loveland, CO 80537

AES Distributed Energy
4875 Pearl East Circle, Suite 200
Boulder, CO 80301

CLEAResult
1722 14th St., Suite 210
Boulder, CO 80302

Solix BioSystems
500 E. Vine Drive
Fort Collins, CO 80524

Siemens Energy Inc.
1050 Walnut St.
Boulder, CO 80302

Independent Power Systems Inc.
1501 Lee Hill Road, Suite 24
Boulder, CO 80304

Exponential Engineering Co.

2950 E. Harmony Road, Suite 265

Fort Collins, CO 80528

ICS SIPs
1901 E. Prospect Road
Fort Collins, CO 80525-1305

concept3D, Inc.
5603 Arapahoe Ave., Suite 1A
Boulder, CO 80305

HOMER Energy
1790 30th St., Suite 100
Boulder, CO 80301

Aerofire Windpower
P.0. Box 394
Lafayette, CO 80026

ION Engineering
3052 Sterling Circle, Suite 200
Boulder, CO 80301

Lumos Solar LLC
929 Pearl St., Suite 250
Boulder, CO 80302

Cool Energy
5541 Central Ave. Suite 172
Boulder, CO 80301

Tusaar Corp.
1376 Miners Drive, Suite 101
Lafayette, CO 80026

Automatic Company LLC/ Automatic Solar

1720 15th St.
Boulder, CO 80302

Peak Efficiency LLC
320 E. Vine Drive, Suite 223
Fort Collins, CO 80524

800

150
244

100
N/A

50
N/A

45
N/A

40
N/A

34
N/A

30
2,700

26
26

25
N/A

20

19
32

16
16

16

12
12

12
N/A

1
N/A

N/A

[o2e)]

[o2 o]

N/A

4
N/A

Regions surveyed include Boulder, Broomfield, Larimer and Weld counties.
Employee numbers for Woodward Inc., RGS Energy and Simple Energy are from 2014.

Americas. WWW.res-americas.com

A full-service solar electric company providing everything from the planning ~ 888-567-6527/303-222-8323
stages to the installation and deployment of solar-energy systems; fronts utility solar@rgsenergy.com
rebates. WWW.rgsenergy.com

303-772-2103/303-772-1918
info@specprod.com
www.specprod.com

Alignment and suspension parts and custom manufacturing.

Interactive data-driven software that informs people about their energy use and .303'953-4735

: ) : info@SimpleEnergy.com
makes saving energy social, fun and simple. www simpleenergy.com

970-484-8259/970-484-8206
sales@spirae.com
Www.spirae.com

Smart-grid controls for integration of renewable and distributed energy
resources on the distribution grid.

800-223-0740
info@lightninghybrids.com
www.lightninghybrids.com

Vehicle hybrid systems that reduce fuel use and emissions on fleet vehicles.
More powerful and efficient than electric hybrids.

303-444-3020/303-449-3058
drichards@mainstreetpower.com
www.mainstreetpower.com

Solar developer.

Demand-side management and energy efficiency program implementation for 303-325-7650/303-544-6050
utilities and communities. www.clearesult.com

970-692-5600
Integrated solutions and services that enable large-scale cultivation of algae.  info@solixbiosystems.com
www.solixbiosystems.com

Services a wide array of products: industry (transportation, building, water
treatment and lighting); energy (fossil fuel, renewable energy, power
transmission and distribution).

303-895-2100
WWW.USa.siemens.com

Solar electric systems for homes, businesses, government agencies. Complete 303-443-0115/303-443-2173
solar electric design and installation. Master electrician and professional info@solarips.com
engineer on staff. www.solarips.com

970-207-9648/970-207-9657
Electrical engineering - power systems.
www.exponentialengineering.com

Structural insulated panels; insulated attic access panels; Solargon Smart 970-282-7477/303-484-4892
Cabins (passive solar octagons); Nail-base roof and wall insulation for energy  info@ics-rm.com
upgrades. WWW.iCS-rm.com

720-239-2898
inquiries@concept3D.com
www.concept3d.com

Interactive, 3D map management software, energy audit tools and professional
media and web services, including digital renderings.

720-565-4046
info@homerenergy.com
www.homerenergy.com

Tools and services that identify least-cost options for power generation.

303-665-3991

Wind-powered applications. Welding services. aerofirewp@yahoo.com

303-997-7097
info@ion-engineering.com
www.ion-engineering.com

€02 capture technology capable of reducing CO2 emissions from large
industrial point sources.

303-449-2394/303-449-5540
info@lumossolar.com
www.lumossolar.com

LSX frameless solar panels/modules Solarscapes - total solution for solar
overhead application. Engineering and Design services ERP Project
Management for commercial and larger solar installation

303-442-2121/303-442-0820
spweaver@coolenergyinc.com
Wwww.coolenergyinc.com

Waste heat recovery to convert to electricity.

720-383-1761
gck@tusaar.com
www.tusaar.com

Chemical media for metal extraction, water treatment and nuclear waste
management.

Radiant heating and cooling specialists. Full-service design, installation and ~ 303-447-3723
service. State of the art boilers, geothermal and solar heating, solar hot water, Greg@AutomaticSolar.com
pool, spa and snow melt. www.automaticsolar.com

970-222-2987
sales@peakefficiency.com
www.peakefficiency.com

Web-enabled energy monitoring and control equipment and sensors.

support@exponentialengineering.com

Dennis Lacey
CEO
1978

Benjamin Cox; Mina Cox
CEO/president ; COO
1972

Yoav Lurie; Justin Segall
CEO/co-founder;
president/co-founder
2010

Sunil Cherian
founder/CEO
2002

Tim Reeser
president/co-founder
2008

Amory Host
president/CEQ
2009

Jim Stimmel; Glenn
Garland

CEO and Chairman of the
Board; CEO

2003

Austin Maguire
CEO/president
2006

Eric Spiegel
president/CEO
1847

Tony Boniface
founder/CEQ
1996

Thomas Ghidossi
president/principal
engineer

1993

Brian Propp
president/CEO
2004

Oliver Davis
CEO/co-founder
2006

Peter Lilienthal
CEO
2009

Victor Creazzi
owner
1977

Alfred Brown
Chairman/CEO
2008

Scott Franklin
President/CEO
2006

Sam Weaver
founder/CEQ
2006

Gautam Khanna
CEO
2009

Greg DeSantis
owner, president
2003

Greg Tropsa

CEO/President
2013

Researched by Chad Collins
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Why the buzz about social selling? Because it works

nomenon such as social media

take hold in a significant way,
it’s only natural: The marketplace
and particularly salespeople will use
it to advantage. Now, social networks
have become fundamental to the
success of sales organizations in the
United States. The ability to trans-
form a cold call into a warm intro-
duction is the big attraction.

Still, the term “social selling” is
fairly new, and while the practice has
been accelerating rapidly in just the
last two years, you may want to know
the precise definition of the term.

According to LinkedIn, the B2B
social network, “Social selling is
about leveraging your professional
social network to find the right pros-
pects, build trusted relationships
and, ultimately, achieve your sales
goals. This sales technique enables
better sales-lead generation and sales
prospecting process and eliminates
the need for cold calling. Building
and maintaining relationships is
easier within the network that you
and your customer trust.”

Wikipedia has this to add: “While
social selling is sometimes confused
with social marketing, there are two
key differences. First, social selling
is focused on sales professionals,
rather than marketing profession-
als. Second, social selling aims to
cultivate one-on-one relationships,
rather than broadcast one-to-many
messages.”

Companies now encourage sales-
people to be on the Internet, mine
for leads online and ramp up their

I tfigures. Once you have a phe-

“personal brand” by enhancing their

profiles on platforms such as Linke-
dIn. That’s a far cry from when the
Internet was locked down during the
workday!

Yes, but back then, in the Inter-
net’s early days, there was little
direct access to information and
buyers relied solely on salespeople
to make their buying decisions. Not
anymore. Today’s salesperson must
interact online and be a big part of
what’s come to be called “the buyer’s
journey.”

Indeed, companies now actively
work to widen the footprint of the
business in social media. They teach
their salespeople how to create
searchable and impressive personal
profiles, provide optimized boil-
erplates for the current employer
description, and provide a short
routine to follow to obtain business
leads in a whole new way — via social
selling.

That routine is not about selling
per se, however. It’s about building
relationships. Salespeople work to
find their business prospects online
(this is by and large a B2B play, not
B2C) and then forge a long-lasting
bond with them. They actively learn
about the prospect “in real life.”
They get alerts to discover when
they’ve won a promotion, published
an article, taken a vacation. Then

they ‘woo’ their
prospects in that
closed social envi-
ronment. They
might congratu-

late the prospect

on an impressive

accomplishment.  ARKETING
They might for- LAURIE MACOMBER

ward an article
that’s the perfect answer to the chal-
lenge he or she is facing this month.
They ingratiate themselves, gradu-
ally.

It’s also critical for the salesper-
son to provide value when he or she

is active on a social platform. The
salesperson shouldn’t be mercenary
here. Far from it! The ones who suc-
ceed big time in social selling are
content creators and sharers. They
go allin on providing practical solu-
tions for their customers’ problems,
demonstrating —right there in front
of the industry — expertise and a
positive personality. By sharing
useful how-tos or writing insightful
case studies, the savvy salesperson
is soon seen as a “go to” business
advisor.

From there, it’s not that far at
all to the request for proposal. The

salesperson has become a trusted
resource.

Clearly, it’s time to get going on
social selling. Carve out 20 minutes
aday, that’s all! See who is on Linke-
dIn at the companies you'd really
love to do business with. Then go to
their profiles and see what you have
in common. Say hello. Send them
a useful tip you learned last week.
And then watch the sales magic start
happening. Slowly, but surely.

Laurie Macomber, owner of Fort
Collins-based Blue Skies Marketing,
can be reached t 970-689-3000.


https://business.linkedin.com/sales-solutions/prospecting-tool/sales-lead-generation
https://business.linkedin.com/sales-solutions/prospecting-tool/cold-calling-tips
https://en.wikipedia.org/wiki/Social_marketing
http://www.cobnks.com/insight
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AN ADVERTISING FEATURE OF BIZWEST

i ThoughtLeaders

BUSINESS ANSWERS TO PRESSING B2B MATTERS

How can | make my race training
family-friendly?

When you have kids, physical activity can sometimes
become an afterthought. But don't
let that hold you back from training
for a race. Running is great for
cardio and endurance, and it can be
done with a younger entourage in
tow by being flexible and planning
ahead.

Sneak in shorter runs in early

JD Wideman, D.O.

morning or later in the evening to Family Medicine
avoid sacrificing family time - even Physician
ifit forfeiti | Associates in Family
if it means forfeiting some sleep. Medicine

Consider the weekends for longer

distances or cross-training days, and bring your kids,
too. Have them ride their bikes alongside you, do a
group trail run together, or hike or bike as a family.
Make your training fun and involve everybody; they'll
be more likely to participate.

Choose to sign up for races that require less training
dedication like a 5k or 10k. You can also sign up for
races that offer both youth and adult courses. That way,
you're more likely to involve your kids and spend time
with them during the training process — while you all
benefit from staying active.

www.afmfc.com
(970) 204-0300

3519 Richmond Drive
Fort Collins, CO 80526

ASSOCIATES IN FAMILY MEDICINE, P.C.
Be heard. Be well.

International

Insurance Services

UNDER CONSTRUCTION
New HUB International office
4065 St. Cloud Drive, Suite 201

Loveland Co 80538

Please contact:

Russ Henninger 970-267-2222

russ.henninger@hubinternational.com

Jim Sampson 970-420-1352

jim.sampson@hubinternational.com

www.hubinternational.com

Local resence with the Resources of an International Company

How much do I need to retire?

The most common question | am asked by pre-retirees
is”"How much do | need?"The answer is simple: it depends!
Below are some questions to help you and your advisor
determine how much money you will
need to retire comfortably.

1) How much income do you need
now?

2) What does retirement look like for
you? Do you want to travel? Are
you going to be debt free?

3) How are your assets invested?
How much are you adding to
them each year?

4) Do you have longevity in your family?

5) How important is leaving a legacy or estate for your
heirs?

6) How much will you receive in Social Security and
Pensions?

There are no hard and fast rules because everyone’s
income needs and asset allocation profile differ. Sitting
down with a trusted advisor can put you on the right track
to meeting YOUR needs!

L
Kari Boxleitner
Financial Advisor

Kari Boxleitner

Financial Advisor

CERTIFIED FINANCIAL PLANNER™
Ripsam-Boxleitner-Bates

Wealth Management Group of Wells Fargo Advisors
1073 N. Lincoln Ave.
Loveland, CO 80537
(970) 619-5528
(800) 758-1652

Ripsam-Boxleitner-Bates
WEALTH MANAGEMENT GROUP

of Wells Fargo Advisors

Investment and Insurance Products:

‘NOT FDIC-Insured NO Bank Guarantee MAY Lose Value

Wells Fargo Advisors, LLC, member SIPC, is a registered broker-dealer and separate nonbank affiliate of
Wells Fargo & Company.

Do You Understand the ‘Cadillac Tax”?

The Cadillac Tax could be onerous. It's important to
understand and prepare for it early to avoid unnecessary
expenses.

The tax applies to benefits
exceeding $10,200 for individuals
and $27,500 for families beginning
in 2018. It includes traditional health
insurance as well as other benefits,
including supplemental insurance

plans, flexible spending accounts -
and, potentially, on-site clinics. Jim Sampson
P Y REBC, RHU, ChFC, CLU

If triggered, the tax levies a 40%
penalty.

Say a company offers insurance worth $11,000 in 2018.
The share of that over the cap is subject to the tax, and
40% of the $800 difference is $320.

If, however, one employee contributed $2,700 to an FSA,
the company was already over the limit. Now, the entire
$2,700 is charged the 40% tax, which amounts to $1,080
— quadrupling what the company would otherwise
owe. The employer is charged the tax on its workers’
contributions.

HUB offers a Cadillac Tax analysis. Contact us to learn
more.

Jim Sampson, REBC, RHU, ChFC, CLU
HUB International Insurance Services
1001 E. Harmony Road, Ste. A-137
Fort Collins, CO 80525
Jim.Sampson@HUBInternational.com
(970) 420-1352

International

Insurance Services

Presence in
Northern Colorado

HUB International, the 9th largest global insurance broker, is exéifed to

announce our formal expansion into the Northern Colorado market. Our
unique consulting services are designed to provide clients with creative
solutions and superior risk management of their insurance programs.

We provide expertise for:

Employee Benefits
Voluntary Benefits

Individual Health
Medicare

Property & Casualty
Executive Liability
Construction/Roofing
Personal Lines
Contract/Surety



www.afmfc.com
www.hubinternational.com
www.hubinternational.com
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Greeley GDP growth ranks No. 4 in nation

Fort Collins’ output
increased by 5.9%
during same period

By Christopher Wood
cwood@bizwestmedia.com

GREELEY — Economic growth in
the Greeley Metropolitan Statistical
Area, encompassing Weld County,
grew by 9.9 percent last year, ranking
the area as the fourth fastest-growing
economy in the nation, according to
data released by the U.S. Bureau of
Economic Analysis.

Greeley was the only MSA in Colo-
rado to place in the top 10 for 2014,
whichisbased on growthin real gross
domestic product. Greeley record-
ed real GDP of $9.01 billion in 2014,
compared with $8.2 billion in 2013.
Estimates of GDP by metropolitan sta-
tistical areas are measured in chained
(2009) dollars, an inflation-adjusted
measure.

Greeley’s GDP growth was second
in the nation in 2013, with 10 percent
growth from the prior year.

Greeley’s 2014 growth was domi-
nated by the mining sector, which

Greeley dominates in GDP growth

Greeley's GDP ranked as the fourth-fastest growing in the nation. GDP numbers are in chained
2009 dollars. Denoted by metropolitan statistical area (MSA).

2013 economic output 2014 economic output %
Region (000s) (000s) growth
Boulder MSA 20,041 20,970 46
Denver/Aurora/ 162,437 170,497 5
Lakewood MSA
Fort Collins MSA 12,568 13310 5.9
Greeley MSA 8,202 9,011 9.9
Colorado 267,186 279,650 47

includes oil and gas extraction, grow-
ing by 24.6 percent from the previous
year. Construction also recorded solid
growth, at 14.4 percent; utilities grew
by 11.9 percent; and durable-goods
manufacturing, at 8.2 percent.
Greeley’s 2014 growth trailed only
Midland, Texas, No. 1 at 24.1 percent;
San Angelo, Texas, at 11.4 percent; and
Lake Charles, La., at 10.3 percent.
The Fort Collins MSA, comprised
of Larimer County, grew by 5.9 per-
cent, ranked 18th nationwide. The
Boulder MSA, comprised of Boulder

How specific industries fared
Mining, including oil and gas production, helped drive Greeley’s growth in 2014.

Source: U.S. Bureau of Economic Analysis

County, grew by 4.6 percent, 30th
overall. The Denver-Aurora-Lake-
wood MSA, which includes Broom-
field County, grew by 5 percent in
2014, 27th overall.

Colorado’s GDP grew by 4.7 per-
cent, ranking it fifth in the nation,
behind North Dakota at 6.3 percent,
Texas at 5.2 percent; and Wyoming
and West Virginia, 5.1 percent each.

Greeley’s growth rate for 2014
would not have reflected a slowdown
in the energy sector, which has seen
oil prices drop under $50 per barrel.

Chadwick Howell, economic-
development director for the city of
Greeley, said the construction sector
has helped mitigate any downturn
experienced in Greeley thus far from
low energy prices.

“Construction has definitely taken
off here,” he said, noting that Greeley
is on track to add 1,000 new homes
in 2015.

For several years, construction-
industry executives lamented the
loss of skilled workers to the energy
sector. Now, those job shifts have
reversed, with energy workers head-
ing back to construction sites along
the Front Range.

Additionally, Howell said, “I think
we're seeing an uptick in interest in
transportation and warehousing,”
leading to a shortage of warehouse
space.

“There’s definitely a lack of prod-
uct out there,” Howell said.

In the manufacturing sector, How-
ell noted increased activity from
small machine shops, those with
three to five employees. The BEA data
reveala3.5 percentincrease in output
in manufacturing for Weld County
from 2013 to 2014, with durable-goods
manufacturing up 8.2 percent.

Denvet/ Denver/
Aurora/ Auroral/
Greeley Boulder  Fort Collins Lakewood Greeley Boulder Fort Collins ~ Lakewood
MSA MSA MSA MSA Colorado
MSA MSA MSA MSA Colorado d 0 hoo hoo hoo ho o h
Industry % growth % growth % growth % growth % growth Industry % growt % growt % growt % growt % growt
Al 9.9 46 5.9 5 47 Management of.compa- 10.5 0 47.2 N/A 118
nies and enterprises
Private industries e . i . o= Administrative and 10 96 39 A 42
Agriculture, forestry, fish- 5.1 0 5.3 8.7 1.7 Wwaste-management
ing and hunting services
M'ning 246 343 238 284 234 Educational senlice,f., 5.7 47 49 5.4 46
health care and sodal
Utilities 19 0 279 N/A 72 assistance
Construction 144 55 7 9.1 6.9 Educational services 286 16.8 0 13 1.9
Manufacturing 35 5.7 8 5.8 5.9 Health care and social 48 35 5.2 6 49
Durable goods 82 5.6 85 N/A 46 assistance
manufacturing Arts, entertainment, 75 4.5 6.5 4.7 LY
recreation, accommoda-
Nondurable goods -1.2 5.8 6.9 N/A 8 tion and food services
manufacturing
Arts, entertainment 184 7.6 48 N/A 6.4
Wholesale trade 10.7 4.1 6.3 N/A 5.2 and recreation
Retail trade 6.8 2.6 46 4 32 Accommodation 49 35 6.7 NA 35
Transportation and 239 55 102 22 26 and food services
warehousing Other services, except 85 3.6 32 NA 24
B government
Information 5.1 238 2.1 3 23
- Government 1.2 1.1 1.1 0.9 0.8
Finance, insurance, real 79 9.4 71 0 23
estate, rental and leasing Natural resources 18.2 30.6 145 281 19.7
and mining
Finance and insurance -1.5 8.7 6.3 N/A 05
Trade 8.6 34 5.2 NA 4.2
Real estate and rental 149 9.6 73 N/A 3.1 Transportation 209 24 15.6 NA 42
and leasing and utilities
Professional and 9.2 438 7.9 5.9 5.5 Private goods-producing 12.7 6.5 82 15.1 1.1
business services industries
Professional, scientific 75 44 85 N/A 45 Private services-providing 9.2 4.7 6.5 34 3.7

and technical services

industries

Source: U.S. Bureau of Economic Analysis
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