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Randy Shortridge with [Space] Foundry in Fort Collins discusses design points of Confluence, a residential, office and retail project planned for the heart of the River District in
Fort Collins. Several developers are buying property within the district along the south bank of the Poudre River that was the center of the city when it was founded in the 1870s
on the site of Camp Collins.
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BizWest is an independent, locally owned business journal.

Upcoming BizWest Networking Events

Bravo! Entrepreneur . Bixpo B-to-B Tradeshow | 1Q Innovation
Awards and CEO Auction Awards
August 26, 2015 . September 24, 2015 October 6, 2015
Drake Center, Fort Collins The Ranch, Loveland . Boulder Theater, Boulder

For more information or to register, go to BizWest.com and click on Events
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“Could you please come back
and tell me whatever it is you're
saying on a day when
I'm listening?”
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Subscribe

Subscribe to BizWest, change
your subscription or ask
questions by calling 303-630-
1953 or 970-232-3143. Get the
award-winning BizWest print
edition and all of our annual
directories, including the Book
of Lists. Visit www.bizwest.com/
subscribe.
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directories

M Boulder Valley MD: Publishes
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Custom Publications

BizWest Media’s Custom-
Publication Division can deliver
turnkey publications to celebrate
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highlight new products or
services, or for any other
purpose. Contact Sandy Powell,
spowell@bizwestmedia.com.

Reprints

See an article in BizWest that
you want framed or mounted
on a plaque? Want to highlight
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one of our ranked lists? Call
Missy Moss 970-232-3143 or
303-630-1953 to place your
order.

Tips/press releases

Submit news tips or
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bizwestmedia.com.
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BizWest.com
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content from our print edition and digital replicas of
all our publications.

Boulderopolis.com

News, trends and insights from the startup
community in the Boulder Valley.

Social media

Twitter: Follow us at @bizwestmedia
Find BizWest and Boulderopolis on Facebook,
Instagram and LinkedIn.

E-newsletters

Follow breaking business news in the Boulder Valley,
Northem Colorado or statewide with BizWest's daily
e-newsletters. Or get weekly or biweekly recaps in
the region's key sectors with more than a dozen
industry newsletters. Sign up at www.bizwest.com.

B Morning Report: A daily email aggregation of the
top business-news headlines from around Colorado.
M Business Daily — Boulder Valley: The day's top

business news from Boulder and Broomfield counties,
delivered right to your inbox.

M Business Daily — Northern Colorado: The day's
top business-news headlines from Larimer and Weld
counties, delivered right to your inbox.

Register for these and a dozen industry newsletters
at http://bizwest.com/subscribe-to-our-newsletters

Digital Services

Need help with SEO, search-engine marketing,
content marketing or some other digital requirement?
Contact Sandy Powell in the BizWest Digital Services
Department at spowell@bizwestmedia.com.
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EVENTS &
NETWORKING

BizWest produces a variety of business
conferences, networking events and
award programs throughout the year,
both in the Boulder Valley and Northern
Colorado. Visit our website at www.
bizwest.com/events to submit award
nominations or to register.

M Bravo! Entrepreneur
Aug. 26 | Drake Center, Fort Collins
www.bravoentrepreneur.com

M Bixpo Tradeshow & Workforce
Symposium

Sept. 17 | The Ranch, Loveland
www.bixpo.com

M IQ Awards (Innovation Quotient)
Oct. 6 | Boulder Theater, Boulder
www.iqawards.com

QUOTABLE

“When you
walk around
here, everyone
has a smile on

their face.”

Josh Bryant, sales manager,
Aleph Objects
LovelandBiz, page 8
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Michael Stamps, left, and Rama Subyamaman Krishamoort work on one of MinuteKey’s devices.

Selt-service key
at key-copy kiosks

Boulder company
locks down a
profitable idea

By Beth Potter
news@bizwestmedia.com

If you have ever gotten a key cut
that doesn’t work in the lock that it's
supposed to, you're not alone.

Customers complain all the time
about how long it takes to get keys
made at retail stores and getting
them to work, said Randy Fagundo,
president and chief executive of Min-
ute Key Inc., a key-copy kiosk com-
pany in Boulder.

Minute Key Inc. is on a mission to
change that—one key at a time.

MinuteKey, asit’s called, has 3,080
instant key-copy kiosks in Walmart,
Lowe’sand otherretailers across the
county. The high-tech duplication
system is “very reliable, very accu-
rate and automated,” Fagundo said.
The machines take about 60 seconds
to cutakey once a customer makes a
payment to the automated system.

With an estimated 600 million
office, home and padlock keys made
every year, the company is on the
fast track for growth. An estimated
$1billion is spent on key duplication
annually. MinuteKey cut its 20 mil-
lionth key in 2014.

“Everybody’s got keys in their
pockets. It’s one of the few things we

MinuteKey president and CEO Randy Fagundo says the high-tech key-duplication
system is “very reliable, very accurate and automated.”

all have,” Fagundo said. “Even if we
capture 20 percent of that market, it
would be a big business.”

The companyhad 2014 revenue of
$23.3 million and about 150 employ-
ees around the country, including
about 35 in Boulder.

Inthe nextthreeyears, MinuteKey
officials want to add about 6,000
newlocations in drugstores, grocery
stores and other retailers, Fagundo
said.

With such rapid growth come
serious capital-investment needs.

Venture capital firms Serent Capi-
tal and Matrix Partners, both with
offices in San Francisco and around
the globe, and Main Street Capital

Corp. (NYSE: MAIN) and Commu-
nity Trust Bank, both in Texas, have
invested atotal of more than $80 mil-
lion so far in the company.

Fortunately, the automated key-
cutting business is “quite profit-
able,” and both Serent and Matrix
have ample reserves to support it,
said Kevin Frick, a Serent Capital
co-founder. While Frick declined to
discuss the cost per machine, he said
each key-cuttingkiosk hasa planned
payback period of three years, based
on previous performance.

As the automated self-ser-
vice industry continues to grow,
MinuteKey is expected to grow with

Please see Key, page 4
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TDA targets
Trump in
new video

Leave it to a Boulder ad agency to
advertising-agency trade press — for its
tongue-in-cheek support for Republi-
aire tycoon Donald Trump.

The Eye spotted a campaign video
Hispanic Democrats. Trump, of course,
gotin hot water for hiscomments about
panic Democrats for Trump,” the video

links to a dozen

THE EYE segments on TV

news and other

Hispanics encouraging The Donald

to keep talking so that he can win the
election.

The TDA website further states,
something even more objectionable:
We are an advertisingagency. An adver-
intentions, and wedon'tlike bullies. Mr.
Trump has indicated he is many things

“This video is our unified stand on
behalf of our co-workers, peers, friends
We're offended by Mr. Trump’s asser-
tions concerning Hispanic members of

View the video at http://www.
tdaboulder.com/2015/07/hispanic-

gain national attention — mostly via the
can presidential candidate and billion-
created by TDA Boulder on behalf of
immigrants from Mexico. Dubbed “His-
Trump-oriented
programs, and includes statements by
Republican primarybutlose the general
“We're not a political party; we are
tisingagency with some ethics and good
—mostofall abully.
and family members who are Hispanic.
our community.”
democrats-for-trump/

Boulder, Fort Collins among
tops for small business

There’s nothing cynical or snarky
about the results of a survey of small-
business owners that The Eye received
from San Francisco-based technol-
ogy marketplace Thumbtack.com. In
fact, the respondents from around the
country justconfirmed whatwealready
knew: The Boulder Valley and Northern
Colorado — specifically Fort Collins
and Boulder — have one of the best
business climates in the United States.
They ranked eighth and ninth in the
survey, respectively—trailing only Man-
chester, N.H.; Dallas; Richmond, Va.;
Austin, Texas; Knoxville and Nashville,
Tenn.;and Houston.

Nearly 18,000 U.S. small business
owners responded to this year’s survey,
including 555 in Colorado. The study
asked respondents to rate theirstateand
citygovernmentsacrossabroad range of
policy factors. Thumbtack then evaluat-
ed states and cities against one another
along more than a dozen metrics. Colo-
rado placed fifth overall, behind Texas,
New Hampshire, Utah and Louisiana.

BothFortCollinsand Boulderearned
As for overall friendliness. Boulder got
an A-plus and Fort Collins got an A for
ease of starting a business. Fort Collins’
top grade was anA-plusfor trainingand
networking programs. Both cities gotDs
for zoning regulations.
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it, Frick said. He compares current
automation in kiosk machinessuch as
MinuteKey with the automated teller
machinesused by banks.

“The dynamic is changing,” Frick
said. “People are looking for conve-
nience in a specific experience, and
they find that in kiosks.”

MinuteKey has been ahead of its
competition by a couple of years —
one of the reasons it has done so well,
Frick said.

“Randy and the team ... has built
a great consumer experience and a
value proposition,” Frick said. “We
continue to build around that. It’s
very successful.”

MinuteKey seems to fit into the
future of vending/kiosk machines
generally, with its focus on technol-
ogy, said Jo Bradshaw, a spokeswom-
an at the National
Automatic Mer-

www.bizwest.com

“We don’t want to give away our
secrets, but there are other things we
do every day that can be automated,”
Fagundo said

In the meantime, MinuteKey fol-
lows a revenue-share model in put-
ting its machines in new locations,
Fagundo said. Pilot machines are
placed at key retail locations during
try-out periods. If the retailers like
the amount of revenue the machine
offers, MinuteKey pays a percent of
its revenue generation to continue to
use the space, he said. Retailers pay
for the electricity, he said.

Fagundo is no newcomer to the
vending/kiosk machine industry. He
previously was president of Coinstar
Entertainment Services, which placed
about 27,000 skill-crane machines,
bulk vending machines and kiddie
ridesinretailchainsacrossthe country
atone point. Coin-
star Inc. became

(14
chandising Asso- Ra‘ndy a.nd the team Outer Wall Inc.
ciation. Automa- ... has built a great (Nasdaq: OUTR),
tion is growing, ~onsumer experience which contin-

as is the use of
preloaded money
cards, Bradshaw
said.

In the future,

and a value proposition.
We continue to build
around that. It’s very

ues to operate a
network of coin-
cashing machines
as well as movie-
and game-rental

MinuteKey also successful.” kiosks nationwide
may be able to from its Bellevue,
take advantage gevin Frick, Wash., headquar-
of the “micro- serentCapital co-founder ters.

market” areas Fagundo met

in office build-

ings that started

taking off in 2011, Bradshaw said.
“Micromarkets” aregeneral concierge
areas offering sophisticated vending
options thatdispense food and drinks
in the manner of a convenience store
without the attendant, Bradshaw
said. For example, a machine might
dispense bottles of milk and other
more traditional grab-and-go items,
she said.

Fagundo and Frickboth have ideas
for where the industry is headed,
although they declined to talk about
possible new concepts for competi-
tive reasons. Coin counting and elec-
tronics recycling machines continue
tohold their own in the market, while
Redbox and other movie services are
expected to shrink, to be replaced by
streaming Internet video, both men
said in separate interviews.

ENTITY FORMATION
EMPLOYMENT & LABOR !
TRANSACTIONS | COMPLIANCE
CONSTRUCTION | REAL ESTATE
HOA GOVERNANCE

MOUNTAIN WEST

M BUSINESS LAW, P.C.

1401 S.TAFT AVENUE « SUITE 102
'LOVELAND = COLORADO » 80537
970.577.0204 | WWWMTNWESTLEGAL.COM
OFFICES IN LOVELAND & ESTES PARK

V PLAKE, PLAKE, & BAILEY

MinuteKey com-

pany founders
and brothers Ari and Dani Freeman
in California in 2010. He convinced
them to allow him to grow the com-
pany from Boulder, where he lived,
rather than move to Los Angeles.

Employees in Boulder handle
administration and warehouse work;
other employees around the country
fix the machines and restock them
with blank keys. The machines are
“really smart” and they’re networked
— sending messages to a central
hub when they need to be fixed or
restocked, Fagundo said.

MinuteKey was No. 302 on the 2015
Inc. 5000's list of fastest-growing pri-
vate companies, one of 132 compa-
nies in Colorado to make the list this
year. It was No. 11 in 2014. Its three-
year growth curve is 1,520 percent,
according to Inc. magazine.
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Seagate to buy Longmont-based Dot Hill for $645M

What follows is a compilation of
recent news reported online by Biz-
West.com. Find the full stories using
the search window at the top of the
homepage.

LONGMONT — Seagate Tech-
nologies plc said Aug. 18 it plans to
acquire Longmont-based data-stor-
age firm Dot Hill Systems Corp.inan
all-cash deal valued at $645 million.

Seagate (Nasdaq: STX), based in
Cupertino, Calif., has a campus in
Longmont at 389 Disc Drive that
employs 1,380 people. Dot Hill’s
(Nasdaq: HILL) headquarters is at
1351 S. Sunset St. with approximately
250 employees.

Seagate, a provider of data-stor-
age solutions worldwide, said one of
its wholly owned indirect subsidiar-
ies will commence a tender offer
for all of the outstanding shares of
Dot Hill in an all-cash transaction
valued at $9.75 per share. Dot Hill’s
stock closed trading Aug. 18 at $5.18
per share.

Posted Aug. 18

Louisville, Erie make list
of best small cities

The city of Louisville, a regular
near the top of the list, has once
again made Money magazine’s list
of the top 50 American small cities

Awarded

NEWS DIGEST

Miss this news?

BizWest works every day to bring you
the latest news as it happens. Sign up
for daily updates and the latest industry
e-newsletters at:

o bizwest.com/
subscribe-to-our-newsletters

to live in, coming in at No. 4. Erie
also made the list at No. 13. Money
ranked cities with populations
between 10,000 and 50,000 people.
No other Colorado towns made
the list. Louisville was noted for its
strong schools, location along the
Denver-Boulder jobs corridor and
its expanding downtown district.
Erie, meanwhile, was noted for its
educated population, location and
expanding list of amenities.
Posted Aug. 18.

Study: Methane emissions
costing natural-gas producers

FORT COLLINS —Colorado State
University researchers released a
study in which they found that near-
ly half of one percent of the meth-
ane produced in the United States is
lost during gathering and process-
ing operations. Those emissions,

researchers said, are equivalent to
theamount of natural gas consumed
annually by 3.2 million U.S. homes.
They also represent a potential loss
of $390 million in revenue for pro-
ducers. In addition, the study found
that the emissions from gathering
systemsalone account for 30 percent
of the overall methane emissions in
the U.S., a much higher level than
previously thought.
Posted Aug. 18.

Fed officials to hold
forum in Loveland

LOVELAND —Senior economists
of the Federal Reserve Bank of Kan-
sas City will share their views on
the economy during an Economic
Forum on Monday, Sept. 21, in Love-
land. Alison Felix, vice president,
Denverbranchexecutive and econo-
mist of the Federal Reserve Bank of
Kansas City, will discuss the regional
economy for Colorado. Troy Davig,
senior vice president and director
of research of the Federal Reserve
Bank of Kansas City, will discuss the
national economic outlook and key
current issues of concern to mon-
etary policymakers. The forum will
begin at 5:30 p.m. at the Embassy
Suites Convention Center Hotel, 4705
Clydesdale Parkway.

Posted Aug. 18.

Estes Park studying
municipal broadband

ESTES PARK — Town staffers
are studying a plan for high-speed
municipal broadband service that
an economic-development official
called “a potential game-changer
for southwest Larimer County.” The
proposal for 1-gigabit Internet for
homes and businesses in the Estes
Valley and beyond was presented by
Glenwood Springs-based NEO Fiber
Consulting at a July 28 Town Board
of Trustees study session. “Now it’s
up to us to thoroughly research the
feasibility of the town establishing
a broadband service utility, consid-
ering our financial and operational
abilities and the bestinterests of the
community’s future,” said Mayor
Bill Pinkham.

Posted Aug. 17.

Boulder council tables
Discussion of head tax

BOULDER — The Boulder city
council voted unanimously to table
discussion of a proposed “head tax”
on employers and employees, nix-
ing any chance of the issue landing
on the city’s ballot for this year’s
November election. The move was a
victory for opponents of the tax.

Posted Aug. 4.

MEDICAL CENTER OF THE ROCKIES *BEST

best hospitals

REGIONAL HOSPITALS

In northern
Colorado

Our providers and staff are
focused on providing extraordinary care
to every patient, every day.

We are proud of the
U.S. News & World Report rankings
because they echo something
I've always known
—our hospitals and our teams
are among the very best.

— Kevin Unger, president and CEQ of
Medical Center of the Rockies and
Poudre Valley Hospital

UCHealth

uchealth.org/noco-numberone
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Serving up success

Co-working space
comes with a side
of mentoring

By Paula Aven Gladych
nens@bizwestmedia.com

BROOMFIELD — The Kitchen
Coop in Broomfield is not your aver-
age commercial kitchen co-op. It pro-
vides kitchens and production areas
for smallfood producers to make their
wares, but it adds a little something
extra: sound advice.

Jeff Greenberg, founder and presi-
dentof The Kitchen Coop LLC, wanted
hisventure to stand outfrom the com-
petition. Why keep renting commer-
cial kitchen space to companies that
had a high chance of failure when
he could share his knowledge and
expertise in management consulting
and manufacturingoperations to help
these businesses succeed instead.

Hedidn'tjustwanttobealandlord.

“In ordertoleverage the opportuni-
ty, you need to help these companies
grow,” he said. Otherwise, he added,
you just keep renting to one failing
company after another.

“The companies at that small scale
can't survive,” Greenberg said. “They
can’t develop long-standing clients
because they aren’t going to make it;
they aren’t going to make money and
they are going to quit.”

The idea for The Kitchen Coop was
born in 2011, but really got off the
ground 2 Y2 years ago. Greenberg was
aconsultant to many different manu-
facturing companies from 2004 until
he decided to venture out on his own.
One of his clients at the time was a $30
million food company out of Albu-
querque, N.M. After working with that
company for three years, Greenberg
decided he enjoyed the food industry
and wanted to work init.

He worked for six months at MM
Local, a start-up branded food busi-
ness that canslocal, organic fruits and
vegetables, to better learn the food
business. As partofhis work, he needed
to find it a facility in which to operate.

“That proved to be very difficult,”
hesaid. Hebegan to mull over theidea
ofopeninghis own commercial kitch-
en facility for upstart food producers.

While it might seem as though the
food industry is a major leap from
Greenberg’s previous work, he pointed
outthathe studied judgment decision
making as a graduate student at the
Universityof Colorado, earninga mas-
ter’s degree in cognitive psychology.
He wanted to be a management pro-
fessor, teaching managers and execu
tives how to encourage better deci-

JONATHAN CASTNER/FOR BIZWEST

Founder and owner Jeff Greenberg puts his background in psychology and business
to help small food producers launch and grow. “We even sometimes get involved with
product development, taking an existing recipe and refining it,” he said.

“We make sure that
they have a realistic
view of their product’s
profitability so they are
not wondering why they
aren’t making money.”

Jeff Greenberg, founder and
president, The Kitchen Coop LLC

sion making. He earned a bachelor’s
degree in psychology and another in
economics from the Wharton School
of Business at the University of Penn-
sylvania.

Itisthatbackground thatdrives his
company today.

To date, The Kitchen Coop has
helped two dozen companies and
continues towork with more than half
ofthose, Greenberg said.

The company has 23,000 square
feet of space, including six different
production areas, two packaging
areas and a large climate-controlled
warehouse and office space so people
can use the building as their entire
base of operations.

On top of that, the company owns
millions of dollars in equipment for
baking and liquid product processing.

“We help clients with everything
from finance, marketing, business
planning and business-level consult-
ing, where we make sure that they
have a realistic view of their product’s
profitability so they are not wonder-
ing why they aren’t making money.
They don'’t go into it with unrealis-
tic expectations,” he said. “We help
them source ingredients and packag-
ing material. We even sometimes get
involved with product development,

taking an existing recipe and refin-
ing it.”

When a company reaches a certain
level of success, Greenberg and his
staff help it scale up to real proper
food manufacturing. They help cli-
ents develop food-safety programs
and standard operating procedures
and train them on the use of the com-
pany’s equipment and how to work
with The Kitchen Coop’s labor force to
produce their products.

The Kitchen Coop employs 15 to 18
people who work in day and evening
crews.

Companies come to The Kitchen
Coop for two things. They either are
looking for a contract manufacturer,
someone to make their product for
them, or they arelooking torentspace.

“We fitin between those in that we
do want to offer co-manufacturing,
but most companies we are talking to,
they are so small that they don’t real-
ize itis not profitable for someone else
to getinvolved,” he said. “It is not prof-
itable for someone else to take it over.”

Thecompanyisworkingto bringin
more clients on the contract manufac-
turing side.

To that end, The Kitchen Coop has
added additional equipment and is
building out another production area
aswell. The goal is to work with small
companies thatwant to produce more
but don’t have a way of doing it cur-
rently.

“We provide a path to co-manu-
facturing that is proving itself quite
worthwhile that it works. We help cli-
ents who self-manufacture and coach
them and guide them through until
such a time as we can take over,” he
said. “The offering is unique in the
industry and is what has attracted
people to us.”

www.bizwest.com
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Oxlo inks deal
with Ford Motors

Ford Motor Co. has selected
Broomfield-based Oxlo Systems
Inc.’s software-as-a-service to
enable auto dealers across the
globe to register extended-warranty
service plans. Financial terms of the
deal were not disclosed.

Oxlo Systems is the owner/oper-
ator of ODIN, the Open Dealer Inte-
gration Network for the automotive
industry. Oxlo provides auto dealer
software, auto manufacturer and
auto lender dealer data exchange
solutions and services that transact
automated business processes

The project, a collaboration
between Ford IT and Oxlo Systems,
leverages Oxlo’s software to opti-
mize an existing integrated data
feed and position Ford to expand to
countries that currently are not able
to register the plans. The software
accepts third-party warranty data
feeds and performs pre-processing
and data transformation prior to
submission to Ford. The business
process includes warranty status
responses provided by Ford and
converted by ODIN.

Additionally, the Ford EMS sup-
port team will use Oxlo’s ODIN for
Ford EMS, a secure online web
portal connected to the Oxlo Open
Dealer Integration Network to view
data feeds, registration process
status and manage registration
exceptions.

Mortgage-services firm
to lay off 265 in state

Broomfield-based Urban Fulfill-
ment Services has disclosed to the
state of Colorado that it plans to lay
off 265 employees in the state.

The company is a subsidiary of
Pittsburgh-based Urban Lending
Solutions. The layoffs will occur at
offices in Westminster and High-
lands Ranch as Urban Fulfillment
Services shutters three divisions.

The company had boomed
during the foreclosure crisis that
came with the burst of the housing
bubble, but a company official told
the Denver Post that demand for its
services has declined as the num-
ber of delinquent mortgages and
foreclosures have decreased.

Broomfield contributing
to landlord recruitment

Broomfield and Boulder are
among 14 cities in the Denver metro
area that are raising funds to help
entice landlords to accept rental
assistance vouchers for the home-
less.

The cities ~which also include
Aurora, Denver, Arvada, Brighton,
Centennial, Englewood, Golden,
Greenwood Village, Northglenn,
Lakewood, Parker and Westminster
- have so far contributed $52,000.
The fund promises up to $1,600 to
landlords to help “cover damages
from tenants in the program and the
cost of short-term vacancies.”
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Manufacturing drives
Broomtfield’s economy

anufacturing has been
and continues to be the
backbone of economic

productivity in the United States.
According to the Bureau of Economic
Analysis, manufacturing has alarger
multiplier effect than any other major
economic activity. One dollar spent
in manufacturing generates $1.35in
additional eco-
nomic activity.
Also, jobs in man-
ufacturing actu-
ally translate into
additional jobs in
other parts of the

economy. e
\ KIS

On average, one  ppooMFIELD VOICE
new manufactur-  JENNIFER KERR

ing job produces

1.6 additional jobs

inlocal service businesses, according
to the Research Institute of Industrial
Economics. They also stated that jobs
in high-tech manufacturing indus-
tries create five local service jobs.

Broomfield is home to nearly 125
manufacturing businesses. Many
are in Broomfield’s original Research
and Industrial District. Dating back
to the 1950s, this is one of the original
research and development districts in
thearea.

According to the City and County
of Broomfield, the size of the area is
more than 350 acres and a portion
is available for new development.

It exemplifies creating jobs in close
proximity to a major intersection (U.S.
Highways 36 and 287) and uses the
surrounding landscape to separate
employment development from resi-
dential development.

Although thisis considered an
industrial area, 84 percent of the jobs
belong to office and professional
workers who are highly educated
with more than 36 percent having a
bachelor’s degree or above. Another
interesting fact is that the majority of
the employees live within 30 minutes
of their workplace.

Some of the larger manufactur-
ing firms in Broomfield include Ball
Corp., Hunter Douglas, Sandoz, Allen
Co. and Checkers Industrial Safety
Products.

One of the fastest growing manu-
facturers is the craft-beer industry.
Currently Broomfield is home to four
breweries. Big Choice Brewing was
the first, opening in 2012, and now
is joined by 4 Noses Brewing, Night-
hawk Brewery and Wonderland Brew-
ing Co. Broomfield is not just about
brews. Turquoise Mesa Winery has
been offering awide variety of red and
white wines using the finest Colorado
grapes from the Western Slope since
2005.

The status of manufacturing
continues to be tough and strong,
thanks to the hard work and innova-
tion of those in the industry. They are
problem solvers who use inventive

solutions to fix or improve a multi-
tude of challenges; sometimes they
address challenges that we may never
have thought of in our daily lives. For
example, if you tour Checkers, you
will see Cable Protectors. These prove
to be very important for safety to pro-
tect your favorite band during a rock
concert or to record your time during
amarathon race. Each of their prod-
ucts is produced in the United States,
and they have been providing their
products and services worldwide for
more than 25 years.

There are many unique manufac-
turing firms in Broomfield. The Allen
Co., founded in 1970, is a leading sup-
plier of hunting, shooting, archery
and outdoor products. It also supports
conservation efforts. Main Street
Pedicabs has been designing human-
powered pedal vehicles since 1992.
The Kitchen Coop provides a safe,
flexible and structured manufactur-
ing environment to supportwholesale
food and beverage brands.

Commercial printing, search
detection and navigation instru-
ments, miscellaneous textile product
mills, machine shops, semiconduc-
tors and sign production are just some
of the many other sectors of manufac-
turing in Broomfield.

Recent statistics from Reference
USA show that nearly 40 percent of
these Broomfield manufacturers have
sales volumes ranging from $1 million
to $5million, and more than 40 per-
cent have sales volumes ranging from
$5million to $50 million.

Manufacturers are facing some
challenges such as finding and retain-
ing theright talent, providing a safe
work environment and employing
lean manufacturing principles to
eliminate waste throughout the orga-
nization and instilling a culture of
excellence through processes that are
repeatable and sustainable.

The North Metro Denver Small
Business Development Center is
working together with the Broom-
field Chamber to offer process center
consulting to cultivate growth and
strengthen the Broomfield manufac-
turing community. A forum has been
created for manufacturing profession-
als to share best practices, exchange
knowledge and discuss those issues
common to their industry. The City
and County of Broomfield’s Economic
Development Department also is
working closely with all Broomfield
manufacturers to help them thrive.

Since manufacturing is the back-
bone of economic productivity, cre-
ates jobs and invigorates the econ-
omy, it is important that we address
their needs and support their innova-
tive and creative problem solving.

Jennifer Kerr is president and chief
executive of the Broomfield Chamber
of Commerce and Broomfield Business
Resource Center.
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Extraordinary Happens Here

Theaters g Canyon West Ballrooam Rooftopﬁ Deck

“The Lincoln Center'’s beautiful, versatile spaces make our events
feel customized and unique. Responsive and knowledgeable staff
helped guide us in easy and worry-free planning. If is always a
pleasure to host our events at the Lincoln Center.”

Bohemian Foundation and Bohemian Companies

970-221-6369 | www.LCtix.com

Maximize LinkedIn
Workshop

Thurs. September 3, 8 am-10 am
Sandler Training Center, Broomfield, CO

Are you using Linkediln as an effective research and social media tool,
but asking yourself, “How do | use it as a PROACTIVE (NOT PASSIVE)
prospecting tool, to actually set appointments with my target prospects?”

Here’s what past participants have to say about
this workshop:

» | now go to my existing LinkedIn network to
make connections with my target prospects
and am amazed by how often | can get an
introduction or appointment by following
the process.

+ My people hate cold calling for new business.
This workshop showed our team ways to
prospect efficiently with Linkedin.

« Our people are too often prospecting passively,
just waiting for referrals. With what we learned at
this session — we've started using LinkedIn as a
proactive prospecting effort to generate more
referrals and appointments.

Workshop will include a copy of our new
Linkedin the Sandler Way book!

Date/Time: Thur, September 3, 2015 from 8 am-10 am

Presenter:  Phil Pelto - Sandler Training in NW Denver
Location: 1990 10th Avenue (Inside the Vectra Bank Building)
Broomfield CO

RSVP: Phil.Pelto@sandler.com or call [303] 376-6165
Investment: $99 per person

Phil Pelto Seating is limited; attendees must pre-register / pre-qualify.

‘4 Sandler Training. g
Finding Power In Reinforcement www.salespoint.sandler.com
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Desktop 3-D printers hit
big time with little things

Aleph Objects
printing its own
replacement parts

By Jeff Thomas
news@bizwestmedia.com

LOVELAND — With the evolution
of 3-D printing accelerating in expo-
nential fashion, how could a small
Loveland company distinguish itself
in a world in which the industry is
launching into prosthetics, edibles
and perhaps even custom pharma-
ceuticals?

The apparent answer in the mind
of the founder, chief executive and
president of Aleph Objects, Inc. was to
go asopenas possible—open hardware
specifications and open software code.

“Our president, Jeff Moe, he was
a successful entrepreneur in vari-
ous free software and open-source
hardware over the years,” said Harris
Kenny, communications manager
for the firm. “When there was a lot
of experimentation happening as it
related to 3-D printing, his idea was
basically to build a company that has
shared build files and source code for
the hardware — anything you need to
make the printers work.”

The proof of that concept is prob-
ably well expressed in the pudding.
Sales of the LulzBot TAZ 5 3-D and
the LuzBot Mini 3-D desktop printers
and their parts have been building at
anincredible rate. Kenny said sales in
2011 were at $71,940, before jumping
to $523,659 the next year, $1,656,501
in 2013 and $4,762,314 in 2014.

Estimated sales by Aleph this year
are expected to reach $10 million,
Kenny said. Currently the company
has 89 employees, and is expected to
rapidlyexpand both its workforce and
network of resellers.

“It’'sreallybeen an exciting time for
the company,” said Kenny.

That’s pretty heady stuff, even
though Moe has a fairly extensive
entrepreneurial background. He
founded Verinet Communications, an
Internet service provider acquired by
Front Range Internet Inc. in 2002, and
also co-founded Andenken Gallery,
now known as the Andenken/Battal-
ion gallery. Kenny said his president
has extensive experience in numerous
free software and open-source hard-
ware projects.

Aleph’s open-source software,
Cura LulzBot, has been recognized
by the Free Software Foundation, and
is supported by the Debian, Ubuntu

JOEL BLOCKER/FOR BIZWEST

The LulzBot Mini desktop 3D printer prints a final test before being shipped.

and Fedora Linux
distros, as well as
Windows and Mac
platforms. Aleph
supports both
softwareandhard-
ware open-source
communities, but y,or

it is in the latter

that outside inno-

vation is most easily demarcated.

“The folks over at NASA really like
(the LulzBot printers) because it’s a
platform design,” said sales manager
Josh Bryant. “But the trouble was they
were printing so hot they kept melt-
ing the platform. So they just took the
build specifications and built another
platform that wouldn’t melt.

“We make all those files available
to you when you buy the machine,”
he said.

People often ask about the reli-
ability of the printers and their abil-
ity to master complex and exacting
specifications, Bryant said. The easi-
est explanation on hand, he said, is to
show them a clustered network of 145
Lulzbot printers making parts for new
printers and replacement.

“It's absolutely fascinating,” said
Bryant about the self-replicating bots.
About43 ofthe partsused by the larger
desktop printer can be replicated by
itself, as well as about 30 of the parts
for the smaller printers. Interested
localscandrop bythecompany, at626
W66th St.in Loveland, at 2 p.m. every
Friday for a tour.

The printers themselves are open
to the very core. Both the Lulz Mini,
which retails at $1,350, and the Lulz
Taz ($2,200) are accessible right down

to the silicon microcontrollers.

Both printers are powered by
Arduino-compatible RAMBo boards
--all-in-one 3-D printer motherboard,
featuring 8-bit microcontrollers (or
processors). RAMbo stands for (R)
epRap (A)rduino-(M)ega-compatible
(M)other(Bo)ard.

Bryant said that both the software
and hardware communities have
contributed a great deal to the firm’s
success, by suggesting or implement-
ing improvements to the system.
While that’s also an open invitation
for a company to come in and copy
everything from ground zero, he said
that has not been a concern at Aleph
Objects.

“We have contributors who have
made a lot of modifications that we
have adopted,” he said. “We really
do have a hugely devoted fan base,
because our printersareso usableand
everythingdown to the motherboards
can be modified.”

“It is theoretically possible for
someone to come and copy every-
thing,” Bryant said, but they wouldn't
have the open-source community to
help them chart new developments.

Bryant said his own background is
in sales and corporate leadership, but
he’s impressed by how little it takes
to motivate the technological experts
working at Aleph.

“It’s been a super happy experience
forme,” Bryant said, noting that while
not a technologist, he has long been
interested in 3-D printing.

“When you walk around here,
everyone has asmile on their face,” he
said. “We're very proud to make the
best 3-D printer out there.”

NEWS&NOTES

A-B buys American
Eagle Distributing

Anheuser-Busch has purchased
American Eagle Distributing as part
of a transaction spurred by a new law
passed by the Kentucky Legislature.

The purchase of the Loveland-
based beer distributor comes as A-B
also transferred ownership of the two
distributorships it owned in Kentucky
- in Louisville and Owensboro -to
Odessa, Texas-based Standard Sales
Co. In exchange, Standard transferred
distributorships it owned in Littleton,
Colorado Springs and Pueblo to Ameri-
can Eagle.

According to a media release from
Belgium-based Anheuser-Busch InBey,
which has its North American head-
quarters in St. Louis and a brewery in
Larimer County, the American Eagle
deal is expected to close in September
and the Standard Sales transaction is
to be finalized in October. Terms of the
transactions were not disclosed.

A-B’s Kentucky distributing license
expires Oct. 31 and cannot be renewed
because Kentucky lawmakers passed
House Bill 168, which bans beer
producers from owning distributor-
ships. The ban had been sought by
the Kentucky Department of Alcoholic
Beverage Control to avoid monopolies
by separating breweries, distributors
and retailers. Colorado law includes no
such ban.

McWhinney to develop
Van de Water retail space

McWhinney Real Estate Services Inc.
will break ground in mid-September
on 18,000 square feet of retail space
within its Van de Water community in
Loveland.

The development has signed ten-
ants Mattress Firm, 5 Star Nails & Spa
and Domino’s Pizza, and has room for
more, according to a prepared state-
ment. Construction is expected to be
completed by spring.

The retail center, located off of
Sculptor Drive near Lowe’s Home
Improvement and Kohl’s, is minutes
from McWhinney’s 3,000-acre master-
planned community Centerra.

Van de Water is a 370-acre multiuse
community combining residential
homes, commercial retail and business
uses.

Loveland, developer halt
South Catalyst partnership

The South Catalyst Project, which
aims to revitalize a chunk of downtown
Loveland, has hit a snag, with the city
and The Michaels Development Co.
cutting ties.

The two sides were unable to reach
an agreement on a second 90-day
renewal of a pact that gave the devel-
opment firm the exclusive right to
negotiate with the city on proposals for
the site.

The South Catalyst Project includes
the area bounded by First and Third
streets on the north and south and
Cleveland and Lincoln avenues on the
east and west. The city has purchased
most of the property in the area and
had been working with Michaels for
the past year and a half on plans for
the site.
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Statewide partnerships
help lure innovation center

artners statewide are work-
P ing to bring EW], the leading

engineering and technology
organization in North America dedi-
cated to advanced materials joining
and allied manufacturing tech-
nologies, to Colorado and the Rocky
Mountain Center of Innovation and
Technology (RMCIT) located in Love-
land.

The former site of both Hewlett-
Packard, the first HP facility outside
of California, and
subsequently
Agilent, RMCIT
intends to be
home toan EWI
expansion, EWI
Colorado. Cur-
rently, EWThas
manufacturing LOVELAND VOICE
operationsin both MARCIE ERION
Columbus, Ohio,
and Buffalo, N.Y.

The former HP facility had a tre-
mendous impact on not only the
Loveland community but also the
state as the first high-tech company
to put downroots in the region. Dur-
ingits tenure, it employed thousands

One of these prospects is EWI. The
city of Loveland’s relationship with
EWIgoes back three years when city
staffvisited their facility while on a
business trip to NASA Glenn in Cleve-
land. We were impressed with their
capabilities and innovative approach
to manufacturing technologies.
Their business model includes creat-
ing partnerships between universi-
ties and the private sector, providing
educational resources to all sizes
of manufacturers and developing
cutting-edge manufacturing solu-
tions. These services reach across
a broad set of industries including
aerospace, automotive, medical, food
packaging, rail and more. We knew
their services could be game chang-
ingin Colorado, and there was a gap
in the Rocky Mountain region that
they could fill through a Colorado
location.

Our association with EWI took a
more serious step in 2014 when the
Loveland City Council approved a
partnership with EWIto create a
statewide manufacturing assess-
ment and business plan intending
to support a physical presence for

of people and EWTI in Colorado,
established a cul- : and potentially
ture of innovation Since ] anu.ary, EWI atthe RMCIT
andcreativityin ~ Nas met with over 90 campus. Since
its products and compam’es throughout January, EWT has
its workforce. It 2 met with over 90
is our goal at the Colorado and is curr enﬂy companies and
city of Loveland doing an analysis of organizations
and of Cumber- : throughout Colo-
land and Western teChnOIOgY ap tions that rado, completed
toseeitreturnto ~ Would be the focus of a focus groups
this capacity. Colorado operation. and is currently
The facility doing an analysis
transitioned from of technology
HP to Agilentin options and ser-
2000, with Agilent vices that would

operating in the space until 2004.
That year, Agilent moved out of four
of the five buildings at the Loveland
campus. The property remained
vacant until 2011 when the city of
Loveland purchased it. Soon after,
private company Cumberland and
Western purchased the property
from the city. The initial work was
to bring all the systems back on line.
CW has redeveloped several high-
tech campuses across the country,
and it continues to be its goal with
the Loveland facility. While it could
have been filled with storage com-
panies and outbound call centers
already, CW has remained true to its
mission of bringing in technology
companies and primary jobs.
Tenants in the property are Epic
River (software development) and
Data Traks (rail-based software/
technology). We continue, as a team,
to provide tours and to market the
property across the country since
primary jobs are key to thelocal,
regional and state economy. We are
currently working with some exciting
prospects.

be the focus of a Colorado operation.

At this stage, we are exploring
funding opportunities since EWlisa
nonprofit organization. While EWI
feels strongly thata Colorado opera-
tion is sustainable, it will need sub-
stantial capital investment to get the
organization up and running. Part-
ners are working to put together the
funding required through a variety of
sources. Itis our goal to build a criti-
calmass of “best in class” technical
capabilities that will serve existing
companies and attract new custom-
ersacross industry sectors.

The RMCIT redevelopment, with
EWI Colorado as an anchor, is away
to build upon the legacy of innova-
tion and to support the next genera-
tionin the region as HP did when the
company moved to Loveland more
than 50 years ago.

Marcie Erion is a business-
development specialist for the city
of Loveland. For more information
about the property or the EWI
project, contact her at marcie.erion@
cityofloveland.org
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Estes Park
Light and Power

Fort Collins
Utilities

Longmaont
Power &

Loveland

Platte River
Power Authority

Did you know
that Efficiency
Works™ reduces

energy use,

while lowering
your monthly
utility bills?

877-981-1888

Communications

Water and Power

info@efficiencyworks.co  efficiencyworks.co

It’s on US!
We help pay for lighting upgrades

Improving the lighting quality in your business
benefits you, your staff, your customers, and the
environment:

« We can help pay for lighting projects that will save
you energy and money

« We have increased rebates for LED fixtures,
controls, and T8 retrofits

+ Businesses report increases in productivity
and sales due to improved lighting quality after
retrofitting

Get a list of vendors and contractors who have
experience with Efficiency Works' lighting rebates at
www.EfficiencyWorks.CO/Find-A-Provider

Copiers & IT Services

www.acpitsolutions.com

for your business

www.allcopyproducts.com

"« Copiers, Printers, Wide Format Printers
« Low Volume to High Volume

' '« Toner and Printer Supply Service and Sales
« Print management programs

« IT Services ranging from on-site installation
and repair to monitoring and maintenance
BseScanning and storage services

- Document;manag
software
» Fax server software

authorized dealer for

ement and work flow

@ = Muratec K.p

ecd

Colorado Owned and operated

KONICA MINOLTA

Canon SHARP

Fort Collins (970) 203-3735

Fort Collins  Cheyenne Boulder
Denver Colorado Phoenix
Springs

* Mention code NCBR to receive $25 off of your first order of $100 or
more of printer supplies.
** Requires consultation with ACP Business Technology Consultant.
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COURTESY [SPACE]-[AU WORKSHOP] / FOR BIZWEST
An architectural rendering shows the various buildings and heights of Confluence, a
mixed-use project planned for the northwest corner of Linden and Willow streets on the
site of the former parade grounds of Camp Collins.

JOEL BLOCKER/FOR BIZWEST
Randy Shortridge, left, and Jason Kersley, co-owners of [au] workshop and [Space Found-
ry], stand on the Linden Street bridge with Block One in the background. Block One is a
new four-story, mixed-use building that has space for a restaurant that could offer riverside
dining. Shortridge and Kersley designed Block One for Encompass Technologies.

From left, Alex
Schuman, Connie
Dohn and Jon Prouty
are building Mill
House, above, a 54-
unit high-end apart-
ment complex at 311
Willow St. Prouty also
has built and is build-
ing other projects in
the River District.
DOUG STORUM/BIZWEST

New life

www.bizwest.com

tlowing

Into River
District

From the banks that bore a city,
developers reimagine Old Town

By Doug Storum
dstorum@bizwestmedia.com

FORT COLLINS — A flurry of new
urban development in Fort Collins’
River District is generating momen-
tum to rehabilitate the area that once
was Camp Collins, a military outpost
established along the Poudre River in
1864, and by the 1870s had become the
city’s center.

In ensuing years, the 17-acre area
has been home to industrial and agri-
culture companies scattered through-
out, anchored at the east end by the
Ranch-Way Feed Mill, the oldest con-
tinuously running business in Fort
Collins.

Butnow afewdevelopers are acting
on their passion to create a vibrant
work/live/play neighborhood that is
pedestrian-friendly on theland where
the city’s founders lived, connecting
the river with the bustling Old Town
Square.

TheRiver District, now at the north-
eastern tip of Fort Collins, includes
the area just northeast of Old Town
Square, including Jefferson, Linden
and Willow streets, bordered by the
river to the north, North College Ave-
nue to the west and Lincoln Avenue to
the east.

Development companies Laguni-
tas Cos., [Space] Foundry, Blue Ocean
Enterprises Inc. and small-business
owners have been acquiring small
parcels of land in the district from
longtime landowners and putting
their own stamp on them.

Prouty filling ‘blank slate’
Calling these properties a “blank
slate,” developer Jon Prouty, owner
of Lagunitas Cos. in Fort Collins, has
completed a couple of projects in the
district—a condo/office project called

Roofs-On-The-River and the interior
renovation of the Bas Bleu Theatre.

Prouty, The Shuman Cos. and
Dohn Construction Inc., both Fort
Collins firms, have the 70,393-square-
foot, 54-unit Mill House high-end
apartments under construction, and
Prouty is working through the plan-
ning process to convert the historic
Feeder Supply building built in 1911
into arestaurant and bar.

“The district is unique because
developers have a better chance to
definewhat theywantand whatis best
for the city,” Prouty said.

The city recently redefined a set of
design guidelines for the district that
respects its rich agricultural heritage,
which Prouty calls challenging, but
important.

“They are just that, guidelines. ...
There is room for discussion, it just
prolongs the process. ... Some devel-
opers don’t have a stomach for that,”
he said.

Randy Shortridge and Jason Kersley
of Fort Collins-based [Space] Foundry
are planning Confluence, a $9 mil-
lion project at the northwest corner of
Linden and Willow streets, land that
once was used as the parade grounds
for the old fort. Confluence will com-
bine office, retail and residential units.
Some of the buildings will be five sto-
ries tall. Shortridge expects construc-
tion to begin during the first quarter
of 2016 and open in the first quarter
of 2017.

“Redeveloping the district will
reconnect the river with the rest of
the city,” said Shortridge, an archi-
tect whose [au]workshop recently
designed the 37,000-square-foot Block
One, a mix of offices and a restau-
rant space that when leased will offer
riverside dining and 12 apartments
nestled up against the Poudre River
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A plan down by the river

More than a dozen projects have either recently been built, are under
construction, or in the planning stages that are revitalizing Fort Collins' River
District along the south bank of the Poudre River.

--------------

Powerhouse Energy Bas Bleu Theatre Confluence
Campus ¢ 401 Pine St. * 401, 405, 409 Linden St.
© 430 N. College Ave. » Community theater o Office/residential/retail
* 100,000 square feet building ® Jason Kersley and Randy
* Colorado State University * Jon Prouty — Lagunitas Shortridge - [Space]
e Completed Cos. Foundry LLC
Northside Aztlan ® Interior completed/ * In planning process
Community Center exterior pending Mill House
* 112 Willow St. Rydraising * 311 Willow St.
¢ 50,000 square feet Wolverine Farm: Letter * Apartments
e City of Fort Collins Press and Publick * Jon Prouty — Lagunitas
o Completed House Cos.; Alex Schuman —

ni * 220 Willow St. Schuman Companies Inc.;
I}g?‘fltvt\)’m:‘fv) ;The Hver e Publish community Doug and Connie Dohn —
o Condoriniiretigd. newspaper/books; event Dohn Construction Inc.

use

and workshop venue
e Todd Simmons

 Under construction

* Jon Prouty — Lagunitas . Feeder Supply

Céi. e Under construction Réstauirant

e Completed The Legacy Senior * 359 Linden St.
Residences * Restaurant and bar

@ 413 N. Linden St.

o Affordable-housing units
for seniors

* Comnerstone Associates/
Fort Collins Housing
Authority

e Completed

* Jon Prouty - Lagunitas
Cos.
¢ In planning process

/I\:QW
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“I've been keeping my eye on the River
District for seven or eight years. I like the
industrial eclectic mix and the energy some
of these new projects are creating. I also like
that the area is tied to the city’s history and
has a sense of craft and place.”

Todd Simmons
Owner, Wolverine Farm Publishing

at 418 Linden St. Block One is owned
by Encompass Technologies and was
constructed by Brinkman Partners
of Fort Collins. The site previously

Belgium housed a cement batch plant.

Brewin
2 Blue Ocean’s big plans

Blue Ocean Enterprises in Fort
Collins has submitted plans for the
roughly 71,000-square-foot Old Elk
Distillery at 360 Linden St. on a long
and narrow 1.2-acre parcel of land at
the southeast corner of Linden and
Willow streets next to Mawson Lum-
ber, the site of an old train depot. Blue
Ocean acquired the land from Kiefer

mmmm=  River District
= = Old Town Historic District
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Old Town Athletic Club
* 351 Linden St.

@ Health club

o CTL{Thompson Inc.

¢ Completed

Block One

* 418 Linden St.

o Office/restaurant/
apartments

¢ Encompass Technologies

e Completed

Old Elk Distillery

360 Linden St.

¢ Distillery/tasting room;
restaurant/pub; music
venue; offices/meeting
space

¢ Blue Ocean Enterprises
Inc.

¢ In planning process

Whitewater Park

¢ Put-in and take-out
points

* Bridge overlooks

* Bank improvements

Concrete Inc.

About half of the building will be
devoted to the distillery, where a vari-
ety of bourbons will be made, and the
rest will be used for a pub, fine din-
ing, music/event venue, community
meetingfacilities and office and retail
space. The main building will be 52.5
feet tall, with a tower elementreaching
to 80 feet that will rival grain silos at
Ranch-Way.

Blue Ocean Enterprises, found-
ed by Curt and Nancy Richardson,
invests in revitalizing and preserv-
ing the Old Town area, said Bridget
Richards, Blue Ocean’s director of
marketingand communications. Curt
Richardson is founder and chairman
of Fort Collins-based Otter Products
LLC, makers of OtterBox cases for
personal devices.

“We're committed to playing a
role in the redevelopment of the River
District and are excited to bring a
new destination to Fort Collins that
will enhance regional tourism and
encourage economic growth,” Rich-
ards said in an email.

‘Sense of craft and place’
Across the street from the proposed
Old Elk Distillery, Mobb Mountain
Distillers, on a much smaller scale,
plans to produce products that
include a single-malt whiskey. Noah
Kroencke, Pat Moriearty and Dave
Grant are constructing the interior
of the small distillery in 1,000 square
feet at 400 Linden St. that they leased
from the Godinez family, owners of
ElBurrito Restaurant nextdoor at 404
Linden St. The family-owned restau-
rant has been in operation since 1960.
Todd Simmons, owner of Wolver-
ine Farm Publishing, is constructing a
two-story, 2,400-square-foot building
directly west of the Confluence site to
house Wolverine Farm: Letter Press

Please see River, page 12
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COURTESY RANDY SHORTRIDGE

A view of Fort Collins’ River District looking south shows the city’s original street grid
that follows the contour of the Poudre River, and the rest of the city’s street grid that
runs north and south that was implemented when the city began to grow.

River, from 11

and Publick House. It will be a combi-
nation ofa printshop and community
event venue that will serve food.

“I've been keeping my eye on the
River District for seven or eight years,”
Simmons said. “I like the industrial
eclectic mix and the energy some of
these new projects are creating. [ also
like that the area is tied to the city’s
history and has a sense of craft and
place.”

Simmons, who said he won’t be
closing his bookshop located in Bean
Cycle at 144 N. College Ave., expects
to open the new building by late Sep-
tember. He had hoped for an earlier
opening, but delays occurred during
the planning process.

“The city was reworking its guide-
lines for the district while we were
going through the planning process,”
he said. “and that set us back a little
bit.”

The cityis workingwith developers
to help cover the cost of some of the
infrastructure and is using the new
guidelines to dictate specifications

for roads, curbs, sidewalks and util-
ity improvements, as well as design
elements and materials for buildings.

Government involved

The city of Fort Collins and the
Downtown Development Author-
ity are partnering to help transform
the River District, starting with the
necessities, such
as utility improve-
ments, sidewalks
and crosswalks,
parking and
improved inter-
sections.

Matt Robenalt,
executive direc-
tor of the DDA,
said the city’s and DDA’s efforts are
designed to eliminate deficiencies
in infrastructure and make the area
more attractive to developers.

The DDA uses tax-increment
financing to stimulate redevelop-
ment in the central business district
and focus on projects that have ben-
efit for the community.

ROBENALT
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Todd Simmons, owner of Wolverine Farm Publishing, is constructing the Wolverine
Farm: Letter Press and Publick House at 220 Willow St. It will combine a print shop
and community event venue that will serve food.

Typically, the DDA will partner
with a developer, business owner
or property owner in a manner that
“induces” a private investmentin real
estate improvements.

The DDA has invested in several of
the River District projects, including
Block One, $629,369; Prouty’s Feed-
ers Supply and Mill House projects,
$302,644, and his Roofs-On-The-Riv-
er project, $260,443; and Wolverine
Farm, $23,197.

Robenalt believes the catalyst for
thisrecent round of developmentswas
Lawrence Mazzotta of Cornerstone
Partners, who constructed the Legacy
Senior Residences at 413 N. Linden St.
next to the river a couple of years ago.

Mazzotta could not be reached for
comment, but Robenaltsaid Mazzot-
ta saw how Colorado State University
turned an old power plant into the
Powerhouse Energy Campus at the
northwest corner of the River Dis-
trict, and the city built the Northside
Aztlan Community Center within
thedistrictand believed the area had
great potential for development.

41

“Thatopened up the gates forlocal
investors to see true opportunities,”
Robenalt said.

One investor that saw the appeal
early on was Howard Perko, division
manager of the Fort Collins office
of Denver-based CTL/Thompson.
He recommended that the company
purchase the former home of Sears
Trostel Lumber and Hardwoods Inc.
at 351 Linden St. from Bill Sears,
grandson of founder Carl Trostel,
and redevelop the building. The Old
Town Athletic Club currently leases
space in the building.

The building was home to Sears
Trostel for 75 years, until the lumber
company relocated in late 2005 to
new quarters on Riverside Avenue.

The Linden Street building origi-
nally was constructed in 1928, on the
site of the headquarters of Lt. Col.
William Collins, for whom the town
isnamed.

Doug Storum can be reached
at 303-630-1959, 970-416-7369 or
dstorum@bizwestmedia.com.

Whitewater
Park

Conceptual plans are being drawn
up and the city has earmarked
funding to help develop a
whitewater park on the Poudre
River where it flows alongside

the River District. It includes
upgrading bridges at Linden and
Lincoln streets with overlooks,
several put-in and take-out points,
riverbank improvements and
nearby parking. The rendering
shows the view looking southwest
from the Linden Street bridge. The
primary objective of the park is to
provide recreational opportunities
to kayak, float, wade and play in
the Poudre River.

COURTESY RANDY SHORTRIDGE/FOR BZWEST
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Saturday, August 29 | 6:00 pm

Live entertainment, Hawaiian fare,

Live & Silent Auction
All proceeds stay locally in Colorado, benefiting the UCHealth Cancer Center

and non-smoking lung cancer research at the University of Colorado Cancer Center.

Non-Members welcome!
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$25 per person
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Red-hot SolidFire to Pearl West

By Joshua Lindenstein
jlindenstein@bizwestmedia.com

BOULDER — One of the Boulder
startup scene’s rising stars soon will
become an anchor for one of the city’s
most prominent development projects.

SolidFire, which makes all-flash
storage systems for data centers, has
leased 62,000 square feetat Pearl West,
the $80 million redevelopment of the
former Daily Camera newspaper site at
11th and Pearl Streets downtown that
sits just west of the Pearl Street Mall.

The plan is for SolidFire to con-
solidate its four offices east of the mall
into a new headquarters at Pearl West,
where the booming company will
be able to accommodate up to 400
employees.

SolidFire vice president of market-
ing, Jay Prassl, said in a phone inter-
view that the company explored other
sites inand around Boulder but always
had a focus on remaining downtown if
it could find a space large enough.

“We have a longstanding commit-
ment to being downtown here in Boul-
der,” Prassl said.

SolidFire — founded in Atlanta in
2010 by Dave Wright before the com-
pany moved to Boulder with just five
employees in early 2011 — employs
more than 400 people worldwide,
including about 250 in Boulder. The
company'’s Boulder operations are
spread out among 21,000 square feet
at 1600 Pearl St., 5,000 square feet at
1601 Pearl and 4,000 square feet at
1637 Pearl. The company also will
move into a 13,800-square-foot spot
at 18th and Pearl toward the end of the
summer, Prassl said, with plans to add
close to 100 people over the coming
year “if not more.”

The new space at 18th and Pearl will
buy SolidFire time until it can move
into Pearl West, where the company
will occupy space on the second and
third floors. Developers of Pearl West
anticipate handing over core and shell

spaces to tenants by mid-February so
they can complete interior build-outs,
and SolidFire officials said they intend
tobe moved in by fall 2016.

“We're pretty packed,” Prassl said of
SolidFire’scurrentspace. “This isgoing
to be a nice opportunity to bring us all
together under one roof.”

Not that SolidFire won’t be back
to the east end at some point, as the
company anticipates eventually hav-
ing more than 500 employees in Boul-
der. Prassl said he couldn’t comment
on SolidFire’s current lease arrange-
ments, but noted that the company
plansto maintain those four properties
for future expansion as needed, possi-
bly subleasing them in the meantime.
With those four sites and Pearl West,
Prassl said SolidFire could support
more than 700 people.

SolidFire’s ascension has been
quick. The company, whichdoubled its
employee base in 2014, has raised $150
million in venture capital, including
an $82 million round last fall. The firm
is widely considered one of the state’s
next big candidates foran initial public
offering, although company officials
aren’t joining that discussion yet.

COURTESY SHEARS ADKINS & ROCKMORE ARCHITECTS
SolidFire Inc., which makes all-flash storage systems for data centers, has leased
62,000 square feet at Pearl West, the $80 million redevelopment under construction at
11th and Pearl streets in downtown Boulder, the former site of the Daily Camera news-
paper that sits just west of the Pearl Street Mall. SolidFire will occupy offices on the
second and third floors, which include the private Flatiron Deck, seen here.

“We're excited that people are talk-
ing about it,” Prassl said. “We’ll just
have to let people know when those
next moves happen.”

As for Pearl West, SolidFire’s lease
accounts for roughly half of the office
space available. The project is set to
include about 127,000 square feet of
office space, roughly 30,000 square
feet for retail and restaurants, arobotic
parking garage, and a movie theater.

Crestone Capital Advisors and Gal-
vanize have leased 28,000 and 27,000
square feet, respectively. Gibbons-
White Inc. president Lynda Gibbons,
the leasing agent for Pearl West, said
one more lease is out for signature that
will complete the office space in the
building. Gibbons said the project, as a
whole, is more than 80 percent leased.

Eureka, anupscale California-based
burger chain, is the only restaurant or
retail tenant that has been announced
so far, though Gibbons said more ten-
ants are in final lease negotiations.
Gibbons said the most prime retail
locations on Pearl Street, of which she
expects Pearl West will be one, lease for
between $45 and $70 per square foot,
plus operating expenses.

Weld County commissioners
OK asphalt/concrete plant

GREELEY — The Weld County com-
missioners voted 5-0 to approve a permit
for a controversial asphalt and concrete
plant proposed in unincorporated Weld
County that will be built by Martin Marietta
Materials Inc.

The approval came after opposition by
residents of the nearby 125-home Indian-
head Estates neighborhood and a recom-
mendation by the county’s planning com-
mission to deny the project. Opponents
cited concerns over noise, dust, odor,
traffic and health.

Martin Marietta plans to invest an esti-
mated $20 million in developing the 133-
acre site at 27486 Weld County Road 13,
near the Larimer/Weld border, that would
produce asphalt and ready-mix concrete,
have an aggregates sale and storage yard
and a rail-spur unloading facility to bring in
raw materials.

Caruthers bioscience building
to get ‘E-Wing’ expansion

BOULDER — The University of Colora-
do has plans to expand the Jennie Smoly
Caruthers Biotechnology Building, a
330,000-square-foot research and teach-
ing facility on CU’s East Campus.

The building’s “E-Wing” expansion is
expected to add 57,000 square feet to
the northwest corner of the building. The
smaller, interactive classrooms and addi-
tional scientific laboratory space will allow
more undergraduates to gain scientific
experience from leading researchers in
this state-of-the-art building.

Manufacturing plant to be
converted to office space

FORT COLLINS — A Fort Collins-based
investor has acquired the former Value
Plastics building at 3325 S. Timberline
Road in southeast Fort Collins for $3.7 mil-
lion and plans to convert it from manufac-
turing to office space, according to CBRE,
the real estate group that will handle leas-
ing space in the building.

The 40,062-square-foot manufacturing
property will be converted to a multitenant
office building by the new owner, RPM
Timberline TNC LLC, which purchased the
property from a group of investors in Den-
ver using the entity 3325 Timberline Road
LLC. The name of the owner behind RPM
Timberline was not disclosed

Proudly serving the Northern Colorado Region by
providing creative solutions to challenging infrastructure,
land development and oil & gas projects.
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More than beer brewing
in Northern Colorado

elove our beer in North-
ern Colorado, butitis not
the only thing brewing

right now.

[tis hard to drive around Northern
Colorado without seeing the effects
of what many are calling a real estate
“boom.” The real estate downturn
of 2008-11 seems a distant memory
as the development activity in our
market has taken off at a frantic pace.
One may wonder, why all the sudden
activity? Here are
five reasons...to
name afew:

Low interest
rates are offsetting
high construc-
tion costs to make
new development
feasible. Inter-
est rates for real
estate loans are
athistorically low levels, with debt
for some property types still below 4
percent. These low rates are playing
a major role in the feasibility of new
projects, and helping to counter rela-
tively high construction costs and
still-recovering lease rates.

Pent-up demand. Our local
economy is healthy, and people and
businesses are increasingly looking
to locate here. The Larimer County
unemploymentrate is hovering
around 3.5 percnet, compared with
the Colorado rate of 4.2 percent. Lar-
imer County has added more than
6,200 new residents in the 12-month
period leading up to July 2014. In 2011
and 2012 combined, there were only
24 new construction permits pulled
in the city of Fort Collins, for a total
associated value of less than $50
million. In 2014 alone, there were 31
permits pulled for a total associated
value of $250 million. Strong demand,
driven by employment and popula-
tion growth, paired with an already
limited supply of existing product
have contributed to the boom in new
development we are seeing today.

Public projects are serving as a
catalyst for private projects. Private
investment is following in the path of
recently made public improvements.
The Mason Street Corridor has
spurred multi-family development
such as Max Flats, Mason Street Flats
and Old Town Flats. These projects
represent 209 high-end apartments
that would not have been developed
if not for the Mason Street Corridor,
which provides convenient transpor-
tation to many nearby amenities. [n
addition to the corridor, public proj-
ects such as the renovation of Old
Town Square, plans to add additional
parking to the downtown area, and
numerous Downtown Development
Authority-funded improvements
have played a major role in attracting
private projects such as Galvanize
on Linden Street, anew Fort Collins
downtown hotel to be developed in

REAL ESTATE
GREG ROEDER

a joint venture by Bohemian Cos.,
McWhinney and Sage Hospitality,
and Encompass Technologies’ new
headquarters.

Public/private partnerships are
serving as another catalyst. Urban-
renewal authorities, the DDA and
Public Improvement Districts have
undeniably been a phenomenal
catalyst for new development. The
redevelopment of Foothills Mall has
been the most widely publicized and
has sparked renewed interest in the
mid-town Fort Collins Corridor. The
Square, a Midtown shopping center
adjacent to the mall, has been revital-
ized with the additions of Trader Joe’s
and Sierra Trading Post, and Palmer
Properties’ recent acquisition and
plans to renovate the office buildings

at 2900, 3000, and 3030 S. College Ave.

are great examples of renewed inter-
est in properties surrounding public/
private partnerships. Other great
examples of recent public-private
partnerships are the Woodward Gov-
ernor campus development and the
new King Soopers center on North
College Avenue. Woodward has
played a major role in bringing plans
for adowntown hotel to life. The 162-
room hotel at 354 Walnut St. is slated
to open in early 2017.

Colorado State University is
investing. A massive wave of new
projects by CSU continues to posi-
tively impact Northern Colorado.
The new football stadiumis a $220
million project. Additionally, CSU
recently secured $171 million in
bond financing for projects that will
include a 152,000-square-foot biol-
ogy building on West Pitkin Street
and East Drive, a 105,000-square-
foot medical center at the corner
of Prospect and College, and an
85,000-square-foot buildout of aca-
demic space at the new stadium.
CSU’s push to increase student
enrollment has been the driving fac-
tor behind our recent surge in stu-
dent housing inventory, with approx-
imately 2,100 more student housing
beds already scheduled to hit the
market over the next few years.

There is no question as to whether
there is a real estate boom taking
place. However, in stark contrast to
the unbridled speculative develop-
ment widely seen in 2006-'07, this
boom seems to be deeply rooted in
good employment fundamentals,
the public and private sector work-
ing in concert with one another, and
large-scale capital infusion by large
institutions.

So maybe the thing to do now is
grab a brew and celebrate what is
now a vibrantand robust real estate
market in Northern Colorado.

Greg Roeder is a broker with Brink-
man Partners. Contact him at greg.
roeder@brinkmanpartners.com or
970-213-2095.
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Pickings still slim for Greeley-Evans industrial space

By Jeff Thomas
news@bizwestmedia.com

GREELEY—While conditions could
hardly be described as the worst of
times for industrial real estate in the
Greeley-Evans area, things are getting
amazingly tight.

Weld County, as a whole, has only a
1.7 percent vacancy rate for industrial
properties, compared with a 5.2 per-
cent vacancy rate for all of Northern
Colorado. While vacancy rates of near
10 percentare considered to be healthy
by most real-estate agents, there are
a set of complex forces at work, said
Travis Ackerman, a vice president for
commercial properties at DTZ’s Gree-

ley office.

“Before oil took off on its down-
ward rollercoaster ride, Weld County
was demanding some of the highest
(industrial) lease rates in the state —
ever,” Ackerman said. “My guess is it
hasn’t changed all that much. Demand
is down, but demand is still outpacing
supply.”

Although the oil and gas industry is
downbecause ofglobal oil and natural-
gas prices, the Greeley-Evans area is
not hurting, sporting only a 6.6 percent
unemployment rate at the end of the
second quarter. While O&G employ-
ment is down, it certainly has not shut
down, said Ackerman, who specializes
in that business sector.
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If you're like most people, a home might be the
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“It's not that the bigger players have
shut down; they've just slowed down,”
he said. “ButIf this (the low oil and gas
price) lasts another six or 12 months,
you'll see people moving out.”

Some major projects could alleviate
thesituation, but atleast two appear to
be somewhere down theline.

The Grainery, former home to
Monfort grain elevators, has a 102-
acre mixed commercial/industrial
lot between AA Street and O Street to
the west of U.S. Highway 85 that went
through a preliminary plat this spring,
said Paul Whalen, a planner for the city
of Greeley. Realtec Greeley and CBRE
are marketing that property, owned
by the Greeley Land Fund of Colorado
Springs, but a final subdivision plan
has not been submitted to the city.

Whalen said about 75 percent of the
Grainery preliminary plat was com-
mitted to industrial property, with the
remainder showing commercial use.
Final commitments to water, sewer
and storm drainage still are pending,
asare the final subdivision plats.

Similarly, a 27-acre industrial lot

> g

purchased last November, Ironside
Business Park, is undergoing city
review, although not apparently on
any fast track. California-based real
estate Cress Capital LLC purchased
thesite, located at the southwest corner
of East 16th Street and First Avenue,
for about $5 million last November,
quickly announcing that it would add
another six buildings to the current
75,000 square feet of industrial space
that already housed 22 tenants.
Whalen said Cress is still work-
ing through a preliminary plat to add
another six buildings, between 10,000
and 20,000 square feet each. Neither
Cress nor the Greeley Land Fund
answered requests for comments.
Ackerman said the biggest hole in
the inventory is industrial space with
outlots, a necessity for both oil and gas
companies and agricultural compa-
nies. However, even with pricesrunning
in the high teens to $20 per square foot,
triple-net, the price still is not reaching
the cost of building new buildings.
“That’s true everywhere, including
Larimer and Boulder counties.”

2015
IQ Awards

Call for

Nominations

Innovation drives the Boulder Valley economy, and the 1Q Awards
celebrates the Innovation Quotient among Boulder Valley businesses,
honoring the region’s most-innovative companies, individuals, products
and services. Nominees must be based in Boulder and Broomfield
counties, Denver/Boulder corridor, and local divisions of national or
international companies that were instrumental in the innovation.

Nominations are being accepted for

¢ |Q Awards for Innovative Products or Services — |Q honors
products and services that have demonstrated a high degree of

And, if you are planning on building a home or office and need a lender who is
ready to listen, creative and flexible with your loan needs, and has the decision
making authority to get a commitment to you quickly, our real estate lenders are
just a phone call away.
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innovation, with strong market potential. Up to seven honorees will
be named for innovative products or services, broken down into
categories.

New This Year

* Innovator(s) of the Year — Honors an individual entrepreneur or
researcher.

¢ Innovative Company of the Year — Recognizes a Boulder Valley
company for promoting a culture of innovation in the region.

¢ Incubator/Accelerator of the Year — Honors a Boulder Valley
incubator or accelerator that has had a major impact promoting
innovation in the Boulder Valley.

To Nominate

Visit www.bizwest.com/events/10/boulder-valley-ig-awards

Nominations close on September 4, 2015

Event Details

October 6, 2015—5:30 pm | Boulder Theatre, Boulder, CO

For sponsorship opportunities, please contact Sandy Powell

at 303-630-1954 or 970-232-3144 or spowell@bizwestmedia.com
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BUSINESS PARKS

(Ranked by number of square feet developed)

BizWest | Aug. 21-Sept. 3,2015 B 17

Developed space in
square feet Leasing agent
Developed space at Principal tenants/ Phone
Rank Business Park 100% build out Amenities Website
Interlocken Advanced A :
Technology Environment 6.900.000 Vail Resorts, Aircell E;nnkic}i(: S Ak R
1 U.S. Highway 36 and Flatiron 16 506 000 Located on U.S. 36, minutes from Rocky Mountain Metropolitan Airport, restaurants, 303-628-1700
Circle e shopping, goff.
Broomfield, CO 80021 Ve cOreico
2 o oo W 48867000 Crispin Porter + Bogusky, Barclay Capital, Fastenal, Concertos in Chocolate. st ol Sl
5,567,000 Apartments, restaurants, community events. :
Boulder, CO 80301 www.freemanproperty.com
I University of Colorado Health, Crop Production Services, Heska, Agrium, numerous
3 5725 oy Mouriain Ave, 3700000 T fas e 070.413.4562
- ovaiand go 80538 ; 13,750,000 Regional location at I-25 and U.S. 36. Health club, restaurants, shopping, hotels, www.mewhinney.com
4 banking and entertainment. ; g
Pearl lzumi, Fresca Foods, Vaisala, Safe Systems, Design Mechanical, Core Electric, .
4 gm?nr;?a;:nc;mg?;ﬁ?gugg:m " 2,982,000 KBM Group, Serria Nevada, lzzio Artesian Bakery, Citron WorkSpaces, Optica 332?533?2271
Louisville, CO 80027 NA Techinology, McCoy Sales; Setvero, GCommunily Food Share. www.coloradotechcenter.com
: Close to hotels, research facilities, shopping, golf and many outdoor activities. ’ ’
gz:t Woslom indusirist 2,370,000 Range Energy, Halliburton, Vestas, Hexcel, Kodak, Musket. Rich Montgomery
5 2005 Howard Smith Ave. East 1'2 006 000 Service from the Great Western Railway of Colorado with access to BNSF and Union 303-398-0500
Windsor. CO 80550 ’ B Pacific railroads. www.greatwesternindustrialpark.com
Flatiron Park Real D Active Interest Media IMM Upslope ChocoLove Sea to Summit Flatirons Scott ‘Garel; Becky Gamble; Hunter
; 1,785,000 3 Barto; Dryden Dunsmore
5500 Flatiron Parkway 1785000 Solutions 303-442-6995
Boulder, CO 80301 NI www.flatironpark.com
7 ;'1'81(:23";:1;:3'\/“&“9,\%1 1,393,134 Front Range Community College, Micron, nSpire Health, Hampton Inn, Lowes gggt_tﬁ(ia?r_e‘l‘;oﬁicky Garble
Longmont, CO 80501 N/A Historic downtown, shopping, dining, trails and outdoor recreation www.thecampusationgmont.com
Centennial Valley Business
Park . Aaron DeJong
| . 1,300,000 GHX, Envysion, Zayo, Plexus, Globelmmune, Bestop
8 U.S. Highway 36 and McCaslin g > 303-300-8850
Boulevard 2,900,000 Hotels, restaurants, services, grocery, retail. koathelco.cam
Louisville, CO 80027
Corporate Center at -
Q  Contonnial Valloy 1,277,127 idol Minds, NITA, GHX, TransFirst et i
363 Centennial Parkway N/A Centrally located between Boulder and Denver. Wiog cbrd e
Louisville, CO 80027 D
Fistiron Property Kory Cash
1 0 Management LLC 1,246,220 Front Range Community College, Seagate, BioMed. 303'»6 47-4011
2101 Ken Pratt Bivd., No. 101 1,246,220 Historic downtown, unique shops, dining, breweries, monthly festivals and events. R A B ARG ORE RGR
Longmont, CO 80501 ’ P amont.
g;?:“w Interstats Businoss 650.000 United Power, Staples, Western United Electric supply, Transwest Trucking, Pony ~ Mike Camp
1 1 Interstate 76 and Bromley Lane 3,300,000 Express Storage. 720:520-6313
Y el Interstate visibility, BNSF ralil, excess utility capacity, 15 minutes to DIA. www.cbre.com

Brighton, CO 80601

Regions surveyed include Boulder, Broomfield, Larimer and Weld counties.
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here to help.

By the
numbers

Some of the region’s largest
business parks still have ample
room to grow. Numbers represent
millions of square feet.
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practices for over
60 years.
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to private banking solutions, we're

Call one of our healthcare banking
experts today:

Jamie Hardy | 970.266.2019
i Mark Chatterley | 303.675.1183

GuarantyBankCO.com

GUARANTY BANK
AND TRUST COMPANY*

Member FDIC
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m L I S I Ranked by total dollar volume brokered
Multi-family/
Total dollar apartment square
volume Total sq. ft. Land sq. ft. sq. fi. sold Office sq. ft. Retail sq.ft. Warehouse sq.
brokered 2014 sold 2014  sold Multi-family/ sold sold ft. sold Phone
Total sq.ft.  Totalsq.fi. Landsq.ft. apartmentsq.ft. Office sq.fi. Retailsq.ft. Warehouse sq. Website Person in charge
Rank Company brokered 2014 leased 2014 leased leased leased leased ft. leased Year founded Title
Realtec Commercial Real Estate ——
{ sevices . $200,037302 2858724 29,899,894 13695 48,456 83,057 2,713,516 il Steve Stansfield
400 E. Horsetooth Road, Suite 200 3,160,758 302,034 0 0 190,242 20,656 91,136 s president
Fort Collins, CO 80525
9 L A— wsie20  $01496130 1228635 78396020 131,140 220,005 531,447 346,043 el Greg Morrs
Fort Collins, O 80525 2,092,296 863,661 0 0 375,111 201,106 287,444 2011 managing principal
3 Ushpaspirhonies $188645670 467,763 3920060 148,293 187,874 30,000 101,599 ﬁﬁ%ﬂmmcom Soott Reichenberg
N Oty 1,898,887 1431124 0 0 796,24 40,737 504,145 s president
CBRE Group Inc. 970-223-4357 Ray Pittman
4 3500 JFK Parkway, Suite 310 ?1379%6(?216769 1138061 365654 8 879'354 }g: 581 ;280;(;4 %gggg www.cbre.com senior managing
Fort Collins, CO 80525 399, ' ' ' ' 1906 director
Gibbons-White Inc. 303-442-1040 Lynda Gibbons
: 136,970,000 246,440 1838780 83,690 106,340 11,110 45,300 : : . :
5 2305 Canyon Bivd., Suite 200 351 715 605.275 0 0 341 540 61.075 202660 www.gibbonswhite.com president/managing
Boulder, CO 80302 2 ! ! : & 1986 broker
6 s ggg‘g_&sﬁ‘i}; s $94876100 675358 0 0 418,428 43,275 213,655 L iinetbec L Becky Gamble
st 1,036,049 360,691 0 0 195190 17.491 148,010 o president
7 oys Commercial Real Estate  §75,000000 85,000 0 0 65,000 0 20,000 m“gggg ervalcom | Geoffey Keys
il s 566,000 481,000 0 0 375,000 25,000 81,000 ;s principal
Kevin McCabe
8 :‘gg‘(')“‘L:::ng:“s';b é‘;’i‘t‘g‘;'?g{)"“" $47,415174 263,451 764740 0 102,836 29,750 130,865 m %‘%ifg:; executive vice
2 500,652 237,201 0 0 71,031 59,213 106,957 SR president/regional
Denver, CO 80202 1888 managing director
Sullivantisyes Brokerege $38433221 537283 954708 0 0 53,083 0 S5-I Michael DePalrma
9 1301 Canyon Bivd., Suite 228 RS t 4 : www.sullivanhayes.com i :
e 156,345 103,062 0 0 0 103,062 0 e vice president
Joshua Guemnsey;
Srinioman Brokerage LLG $36,305847 162137 172933 0 82,316 51,731 18,090 970-267:094 Paul Brinkman
1 3528 Precision Drive, Suite 100 WPk g ; : : : www.brinkmanpartners.com 4 -
0 Fort Collins, CO 80528 249,644 97,507 0 0 41,215 18,836 37,456 2005 Ensgagmg broker;
11 mg’;:g,m’e"mm UC  gaq4s635 290,004 13713808 0 49,938 219,085 21,071 0. et | BG Fibe
g 0 349,192 50,008 0 0 25,926 18,167 15,005 il e managing broker
KW Commercial Real Estate 303-494-4900 Mark Van Ark: Noah
1 Continental View gioi?go'sm 5%?36 250 906 g 3682336 g 8 www.vanark.com Van Ark, CCIM
Boulder, CO 80303 i k ! X 1980 director; broker

Region surveyed includes Boulder, Broomfield, Larimer and Weld counties and the city of Brighton.
Total square footage brokered does not include land.

Providing Integrity, Value &
Outstanding Service Since 1986.

GREGORY

ELECTRIC INC.

Loveland (970) 669-7609
Fort Collins (970) 224-3242
Granby (970) 531-0960

3317 North Lincoln Avenue
Loveland, CO 80538

www.gregoryelectricinc.com

Researched by Chad Collins

CDARS® - As Safe
As You Can Get

Access multi-million-dollar
FDIC insurance through

Adams Bank & Trust

CDARS?® is a safe and simple way to access multi-million-
dollar FDIC insurance through just one bank relationship.

Peace of mind made simple! With CDARS®, you can access
multi-million-dollar FDIC insurance through us, the bank you know
and trust. Plus, you can earn CD-level interest.

You sign one CDARS Deposit Placement
Agreement with us, earn one interest
rate per maturity, and receive one regular
statement.

For more information, call 970-667-4308 or ' DA R S
visit abtbank.com. @

ADAMS BANK & TRUST

‘.' Leading the way with better banking
Adams Bank & Trust, Member FDIC. Limits apply. Funds may be submitted for p: only after a depositor enters into a CDARS Deposit
P A with us. The ag i P inf garding the allocation of funds by us, CDARS is a registered

service mark.ol Promontory Interfinancial Network, LLC.
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Commercial Real Estate Brokerages

Ranked by total square footage brokered
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Multi-family/
Total sq. ft. apartment sq. ft.
brokered 2014  Totalsq. ft. Land sq. ft. leased Office sq. ft. Retail sq. ft. Warehouse
Total dollar leased 2014 leased Multi-family/ leased leased sq. ft. leased Phone
volume brokered Total sq.ft. Landsq.ft. apartmentsq.ft. Office sq.ft. Retail sq. ft. Warehouse Website Person in charge,
Rank Company 2014 sold 2014 sold sold sold sold sq. ft. sold  Year founded Title
Realtec Commercial Real
Estate Services Inc. 970-229-9900 .
. 3,160,758 302,034 0 0 190,242 20,656 91,136 Steve Stansfield,
1 JO0E Horsclooth Foad, Sute 500,007,302 288724 20899894 13695 48,456 83057 27t AR president
Fort Collins, CO 80525
2 ;’g —— 863,661 0 0 375,111 201,106 287,444 mgfzigg? Greg Morris,
Fort Colins, CO 80525 $201,496,130 1,228,635 78,396,020 131,140 220,005 531,447 346,043 2011 managing principal
3 T fsma 1431124 0 0 796,242 40,737 504,145 m‘g"’ﬁ&m o Scott Reichenteg,
Boulder, CO 80301 $188,645,670 467,763 3,920,060 148,293 187,871 30,000 101,599 1984 president
4 s J(;‘I'(“,‘,':my suteaio  1:399.020 386,466 0 0 168,801 55,003 162,572 i Ray Pittman, senior
Fort Collins, CO 80525 $170,661,769 1,012,554 0 679,354 10,626 108,704 213,870 1906 managing director
5 DOuN Daan & Sou s 1,036,049 360,691 0 0 195,190 17,401 g0 A Becky Gambe,
Boulder, CO 80303 $94,876,100 675,358 0 0 418,428 43,275 213,655 1963 president
Gibbons-White Inc. 303-442-1040 Lynda Gibbons
; 851,715 605,275 0 0 341,540 61,075 202,660 ? ; .
6 2305 Canyon Blvd., Suite 200 . ! ! ) : www.gibbonswhite.com president/managing
Boulder, CO 80302 $136,970,000 246,440 1,838,780 83,690 106,340 11,110 45,300 1986 broker
7 L o T B cesnn 481,000 0 0 375,000 25,000 81,000 o ercaloom ey Keys,
Boulder, CO 80302 $75,000,000 85,000 0 0 65,000 0 20,000 1983 principal
Kevin McCabe,
8 m;mgpg{“ gg:g';%‘g’“" 500,652 237,201 0 0 71,031 59,213 106,957 mﬁiﬂc‘o‘r; executive vice
Denver. CO 80202 $47,415,174 263,451 764,740 0 102,836 29,750 130,865 1888 president/regional
enver, managing director
9 o 0“4‘3'223,:“52;';‘"“"' UC 349100 59,098 0 0 25,926 18,167 15,005 e mercilcom Bleine Rappe
Loveland, CO 80537 $32,948,635 290,094 13,713,808 0 49,938 219,085 21,07 1996 managing broker
Brinkman Brokerage LLC 970-267-0954 Joshua Guernsey,
1 0 3528 Precision Drive, Suite 100 éggg 847 ?225?;7 ?72 933 8 g;g}g ;?gg? ?;ggg www.brinkmanpartners.com managing broker;
Fort Collins, CO 80528 o ' ' ' ’ ; 2005 Paul Brinkman, CEQ
11 ?gg:"cgmw"'d g s 156345 103,062 0 0 0 103,062 0 miﬁi’:ﬁ?‘gy% - Michael DePaima,
Boulder. CO 80302 $38,433,221 53,283 954,708 0 0 53,283 0 1978 vice president
KW Commercial Real Estate 303-494-4900 Mark Van Ark,
1 2 1 Continental View 2307;20 5654 ;682386 (2)50'906 8 268 ;gs g g www.vanark.com director; Noah Van
Boulder, CO 80303 Saed) : . 1980 Ark, CCIM, broker

Region surveyed includes Boulder, Broomfield, Larimer and Weld counties and the city of Brighton.
Total square footage brokered does not include land.

Join the Rocky Mountain LMA and Mile High Chapter ALA

Researched by Chad Collins

for a very special combined monthly luncheon program

Finding Bliss in the Future of
Legal Service & Practice
Presented by Debbie Epstein Henry

Thursday, September 17, 2015 11:30 a.m. - 1:30 p.m.
Rialto/Marriott Courtyard 16th & Curtis, Denver, CO 80202

Cost: LMA & ALA Members $30 - Non-Members $55 « Students & Career In Transition $40
Important: This program will replace the reqular LMA second Tuesday September Program
Attorneys are welcome and highly encouraged to attend this insightful program

Change has come to the legal profession, as never before. Once hallowed law firms face
unprecedented financial pressures, with corporate clients demanding more predictability in pricing,
increased flexibility in staffing and added value from all legal service providers. Lawyers themselves,
overworked and worried about job security, are more stressed and anxiety-ridden than ever. At this
event, ABA best-selling author, consultant and legal industry expert Deborah Epstein Henry will
share creative and disruptive solutions to improve the delivery of legal services and the daily lives of
lawyers. Her remarks will be based on the findings of her new co-authored ABA best-selling Flagship
book, Finding Bliss: Innovative Legal Models for Happy Clients & Happy Lawyers. Debbie will
explore the book’s seven themes to improve legal practice and client service, including: innovation;
value; predictability and trust; flexibility; talent development; diversity and inclusion; and, relationship
building Attendees will leave the program armed with wisdom and inspiration of how to successfully
navigate this critical moment of upheaval and opportunity facing the legal profession.

= Key Takeaways:
B Applicable knowledge of the seven themes to improve the future of
legal practice and client service.

B Learn what your law firm and lawyers can do to thrive and survive in
the changing volatile and competitive marketplace.

B Concrete steps to improve the daily lives of lawyers, and the legal
model in which lawyers work, to increase happiness for them and provide
superior service.

B Registered guests will receive a signed copy of Finding Bliss.

Speaker

Deborah Epstein Henry is an internationally recognized expert, consultant, and public speaker on the
future of the legal profession, careers, and the workplace, women and worky/life balance. Read more
about Ms. Henry at www.lextimelawyers.com/found.asp

40 Years of Excellence! " "'JI LEGALMARKETINGASSOCIATION

To register, email ALA

atrapp@swlaw.com

MILE HIGH CHAPTER

ROCKY MOUNTAIN CHAPTER

Foster Homes

Case Workers

A4
4
1

CASA
YOU CAN BE THE DIFFERENCE

The CASA mission is to provide spedially trained community volunteers, called CASAS,
to advocate for abused and neglected children in the pursuit of safe and permanent homes.

P

\CASA

Court Appointed Special Advocates
FOR CHILDREN

To become a CASA call:
303-440-7059

For MoRrE INFORMATION, ViSIT 36FORKIDS.ORG

) BizWest
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m LI S I Ranked by number of licensed engineers
No. of licensed Phone
engineers Website Person in charge
Rank Firm No. of employees Services provided Year founded Title
Ayres Associates : s v ; st ; 970-223-5556
= : 20 Full-service engineering firm providing consulting services in a variety of ; James Schall
3665 JFK Parkway, Building 2, Suite 200 A " A www.ayresassociates.com g 5
Fort Collins, CO 80525 33 disciplines, including water resources engineering. 1967 vice president
Hyde Enginsering -+ (:pnsulﬂng e, 20 Engineering, commissioning and qualification of equipment and clean utility 30:530-4520 John Hyde
6260 Lookout Road, Suite 120 0 S www.hyde-ec.com e
Boulder, CO 80301 Systems. 1993
3 ESC Engineering Inc. 16 Electrical power, planning, controls, automation and integration, GIS for 970'22.4'9100 Kevin Hartig
3540 JFK Parkway 61 il e www.thinkesc.com ident
Fort Collins, CO 80525 ilities, municipals, and industry. 1978 presiden
Tetra Tech 15 Planning, design, construction management, and operations. An integrated ~ 303-772-5282 Dan Batrack
4 1900 S. Sunset St., Suite 1-E 95 approach to deliver innovative solutions in the water, natural resources, www.tetratech.com resident/CEQ
Longmont, CO 80501 environment, infrastructure and energy sectors. 1966 P
Anderson Consulting Engineers Inc. 12 970-226-0120 Rl ATBRGR
5 375 E. Horsetooth Road, Building 5 21 Civil engineering, water resources and environmental consulting. www.acewater.com fesi dz at
Fort Collins, CO 80525 1998 P
Farnsworth Group Water and wastewater engineering, civil engineering, survey, GIS, energy 970-484-7477 TR S
6 1612 Specht Point Road, Suite 105 ;l services, MEP engineering, commissioning, sustainability consulting, www.f-w.com Brrilsgi Z;?:' Richard Saxton
Fort Collins, CO 80525 architecture. 1891 PR
Terracon Consultants Inc. 7 970-484-0359 John Graves
7 1901 Sharp Point Drive, Suite C 34 Geotechnical, environmental, materials and facilities. www.terracon.com rincioal
Fort Collins, CO 80525 1965 prncE
Interwest Consulting Group 7 970-674-3300 Terry Rodrigue
8 1218 W. Ash St., Unit C 20 Civil engineering and entitiement processing; project management. www.interwestgrp.com : er;yi dent g
Windsor, CO 80550 2002 P
KL&A Inc. 970-667-2426 ;
9 421 E. Fourth St. ;0 Consulting structural engineers. www.klaa.com grEeOg/ ‘?233'31
Loveland, CO 80537 1994 P
Triad Systems Engineering Inc. 7 970-493-7586 Fred Nittmann
1 0 2637 Midpoint Drive, Suite E 10 Design and build of instrumentation and control systems. www.triadsyseng.com CEO
Fort Collins, CO 80525 2001
Geomega Inc. 6 Regulatory compliance, permitting, groundwater modeling, infiltration analysis, 303-443-9117 ArdvDavs
1 1 2525 28th St., Suite 200 5 geochemical characterization, impact assessment, exit strategies, feasibility ~ www.geomega.com : es)ild RN
Boulder, CO 80301 studies, forensics, litigation support. 1995 P
Northern Engineering Services 6 970-221-4158 Georae Schock
1 2 301 N. Howes St., Suite 100 97 Civil engineering and land surveying services. www.northernengineering.com resigent
Fort Collins, CO 80521 1987 P
1 3 ?gg})t’sgm(sat' Associates Inc. 6 Land surveying, civil engineering, geotechnical engineering, construction \?v?/?wlisi‘(‘)tt?:?)io = R/onald Ash: M. Glassgow
Boulder, CO 80303 20 materials testing and special inspections. 1959 principals

Researched by Kiley Gant

CTLI THOMPSON

Region surveyed includes Boulder, Broomfield, Larimer and Weld counties and the city of Brighton.

SURVEYING PLANNING

Leaving a Legacy of
Enduring Improvements to

Our Community Since 1959.

400 NORTH LINK LANE
FORT COLLINS, CO
PH: 970.206.9455

GEOTECHNICAL
MATERIALS TESTING
STRUCTURAL
ENVIRONMENTAL
EARTH RETENTION

4715 Innovation Drive
Fort Collins, CO 80525

P | 970.226.0342
www.LRA-Inc.com

www.ctlt.com
fc@ctlthompson.com

LAMP RYNEARSON
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Average selling price in Boulder nearing $1 million

fter several months of
double-digit increases in
monthly residential sales,

things slowed a bitin July with a
total of 2,064 homes sold in Boul-
der, Broomfield,
Larimer and
Weld counties.
Thisrepresented
a 3.6 percent
drop in sales ‘
comparedwith | 3

"}

ayear earlier
and is the first REAL ESTATE
decrease this DAVE PETTIGREW

year. The median

selling price is another story, as it
reached $302,675 in July, the high-
est monthly figure everand a 12.6
percent increase from a year ago.
We also recorded the first month
when the median selling price
actually was more than the median
asking price for all the homes sold.

For the year to date, sales total
11,843 homes, up 6.8 percent from
last year, and the median price is
$299,900, up 14.9 percent from the
$261,000 last year. The total vol-
ume of home sales is now at $4.273
billion, a substantial 18.9 percent
increase over the record pace of last
year.

By areas, Boulder County leads
the way with a median price of
$390,000, Larimer County has the
highest price increase of 17.6 per-
cent, and Weld County has the larg-
estincrease in sales of 11.8 percent
for the year to date.

The average selling price in
Boulder County is now close to a
half million —at $494,200 for the
year to date. If we look at just the
city of Boulder, the average sell-
ing price is $665,1151, but if we just
include single-family detached
homes, the average selling price is
now at $958,915. This is an 18.4 per-
centincrease from last year and a
45.6 percent increase from just four
years ago.

The average selling price for
single-family detached homes in
other areas are $553,014 in Louis-
ville, $476,691 in Lafayette, $333,936
in Longmont, $310,870 in Loveland,
$373,242 in Fort Collins, $234,071 in
Greeley and $333,862 in Windsor.

The biggest reason for the
unprecedented increase in selling
prices remains the low inventory
of homes for sale. At the end of July,
there were 3,183 net active listings,
and with a demand over the next
five months of 8,500 homes we
have less than a two-month supply,
when six months of inventory is
considered a balanced market for
supply and demand.

Typically sales in the first seven
months of the year account for
almost 60 percent of the year’s
volume. This puts us on a pace for
more than 20,000 home sales and
$7.4 billion of sales volume with a
median price of $305,000. These
all will be record-breaking figures

with the total volume representing
an 18.5 percent increase over 2014.
The only items than might hold it
back are the continuing increase
in selling prices, low inventory and
an expected increase in mortgage
interest rates, all of which could
cause a drop in demand. Stay
tuned!

Dave Pettigrew is a real estate
broker at Ascent Real Estate
Professionals, 2700 S. College Ave.,
Fort Collins. Contact him at
FCRealtor@msn.com or 970-282-
9305.

Local home sales

Year-to-date (Jan.- July)

2014

2015

% Increase | % Increase

Sales  Med. Price | Sales Med. Price Sales Price
Boulder County 3,062 $355,737 3,242 $390,000 5.9% 9.6%
Broomfieid 726  $320000 | 72 $340000 | -06% 63%
County
Larimer County 3,887 $255,000 4,064 $300,000 4.6% 17.6%
Weld County 3413 $222,500 3,815 $251,000 11.8% 12.8%
Total 11,088 $261,000 11,843 $299,900 6.8% 14.9%

Source: Dave Pettigrew

“Mark is helping us
raise the curtainona
brand new performing
arts center.”

- Jody Goff, Director of Financial Operations, Valor Christian High School

Community Banks
"ol Coloragg

Are you banking with Commercial Insight?

When Community Banks of Colorado Relationship Manager, Mark Heldt, looked at Valor Christian, he didn’t just see students. He saw

potential artists. As a result, he and the school are working together every step of the way, to build a brand new performing arts center.

Because Commercial Insight isn't just about the numbers. It's about doing more. A lot more. If that makes sense for you and your business,

visit a banking center or go to cobnks.com/insight. Community Banks of Colorado. VW hi@re common sense lives.

©2015 NBH Bank, N.A. All rights reserved.

» cobnks.com/insight
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InvitedHome works to solve
vacation-rental guesswork

Hotel-like consistency
is the goal for hot
Boulder company

By Joshua Lindenstein
jlindenstein@bizwestmedia.com

BOULDER — The rise of websites
such as AirBNB and VRBO has made
the vacation rental market boom
in recent years, making it easier for
vacationers to pick private accommo-
dations rather than hotels in almost
anylocation. The flexibility and often
the price — especially when it comes
to finding a place for large groups —
have been major selling points.

Perhaps the only downside of
bookingvacationrentals is thatvaca-
tioners don’t truly know what any
particular rental experience is going
to be like until they open the front
door to the home.

That’s where the co-founders of
Boulder startup Invited Home believe
they've found their niche, with the
aim of creating a national brand-like
standard of accommodations and
service forall of the high-end vacation
homes that the company manages.

“We looked at the whole industry
and really saw a gap without there
being a national company that had
the reputation of a hotel brand where
you get the same results time and
again,” co-founder Henry Parry-
Okeden said in a recent interview.
“We like to think of ourselves as the
Four Seasons of vacation rentals.”

If early growth is any indication,
the company seems to be onto some-
thing. InvitedHome recently landed
at No. 28 in Inc. magazine’s list of the
5,000 fastest-growing privately held
companies in the nation, with three-
year revenue growth of8,001 percent,
fromroughly $141,000in2011to$11.4
million in 2014.

The company manages about 200
homesfor private ownersin nine high-
end destination markets, including
Steamboat Springs, Lake Tahoe, Maui,
Telluride, Vail and Florida's Emerald
Coast. The number ofhomes and mar-
kets continues to grow.

InvitedHome officials don’t view
themselvesas competition to AirBNB
or VRBO. Infact, InvitedHomelists its
inventory on those sites, which pro-
vide a platform for vacation home-
owners to market their properties to
the masses. Parry-Okeden likens the
relationship tosites such as Traveloc-
ity for air travel and hotels, which
merely provide a platform for all
of the accommodations or airlines

available, with InvitedHome being
just one brand in the mix as Hilton or
another would be on Travelocity.

The difference between Invit-
edHome’s rentals and others that
might appear on AirBNB or VRBO is
that once a booking is made, those
websites’ job is essentially complete.
Private homeowners listing on such
sites generally areresponsible for the
rest of the experience, from care and
maintenance oftherental property to
overseeing cleaning to dealing with
guest issues. Some of those owners
might provide amazing experiences
while others might be more aloof.

InvitedHome takes over all of
those duties, overseeingrental trans-
actions and management of the prop-
erties from start to finish with itsown
full-time employees in each market
where the company launches. For
homeowners, who pay InvitedHome
a commission on rental income, the
service means added simplicity. For
vacationers, it means that when they
stay at an InvitedHome property in
Steamboat Springs, they can reason-
ably expect the same level of accom-
modations, from linens and towels to
upkeep ofthe property, as they would
in, say, Maui.

InvitedHome also screens vaca-
tion rentals to meet a certain quality
standard, with fewer than half of the
homes that apply accepted into the
company'’s stable of offerings. Parry-
Okeden said most of the homes are
typically valued between $1 million
and $10 million.

“The vacation rental industry is
absolutely booming because of peo-
ple like AirBNB and VRBO,” Parry-

‘ JONATHAN CASTNER/FOR BIZWEST
Cofounders Tom Feldhusen, Michael Joseph and Henry Parry-Okeden in their Boulder
office. The company grew 8,001 percent from 2011 to 2014, earning them the 28th spot
in Inc. magazine’s list of the 5,000 fastest-growing privately held companies

Okeden said. “But the inconsistency
is just rampant. ... That’s really the
opportunity we saw.”

InvitedHome - co-founded by
Parry-Okeden, CEO Michael Joseph
and Tom Feldhusen - is in sort of
its second iteration as a company.
Joseph founded the company in 2008
as Vacation Partner, originally focus-
ing on the management and reserva-
tion aspects of vacation rentals and
not the management side. [n 2013,
the company made the shift in focus
and changed names to InvitedHome.

The company employs nearly 80
people, including 15 at its downtown
Boulder headquarters. Almost entirely
self-funded to date by the founders,
Parry-Okeden said the company is
starting to explore funding options as
away toaccelerate growth even faster.

Other locales Parry-Okeden said
are on InvitedHome’s list include
placeslike Nantucket, the Hamptons,
South Florida, Jackson Hole and other
Hawaiian islands.

The recognition from Inc., Parry-
Okeden said, has been a “huge boost,”
with the days following the Inc. 5000
release being the best ever for Invited-
Home’s web traffic. But he declined to
disclose revenue projections for 2015.

“We've got a lot of things we're
working on,” Parry-Okeden said,
“and if they happen to go the right
way itwill beanother extremely great
year for us.”

Joshua Lindenstein can be reached
at 303-630-1943, 970-416-7343 or
Jlindenstein@bizwestmedia.com.
Follow him on Twitter at
@joshlindenstein

NEWS&NOTES

Boomtown raises 2nd
$1M VC round of year

BOULDER — The founders of accel-
erator and co-working space Boomtown
have raised their second $1 million
venture-capital fund this year, according
to a document filed with the Securities
and Exchange Commission.

A total of 19 investors contributed
to the fund, called Boomtown Fund Il
LLC. Boomtown cofounders Toby Krout
and Jose Vieitez are listed as managing
directors of the fund.

Boomtown raised a separate $1 mil-
lion fund, Boomtown 2014 LLC, in April.

Boomtown launched last year as an
accelerator geared toward tech startups
focused on media design, marketing and
advertising technology. It was founded
by former Crispin Porter + Bogusky
principal Alex Bogusky and other media
and technology veterans, including Toby
Krout, Jose Veitez and Stephen Groth.

3 startup accelerators
win $50K SBA grants

Three startup accelerators from the
region are among 80 nationwide that
have been granted $50,000 awards as
part of the U.S. Small Business Admin-
istration’s Growth Accelerator Fund
competition.

The Warehouse Business Accelerator
in Loveland, MergelLane in Boulder and
the Unreasonable Institute in Boulder
were the local winners.

As a condition of accepting the funds,
the accelerators must commit to quar-
terly reporting for one year, reporting
metrics such as jobs created, funds
raised, startups launched and corporate
sponsors obtained.

Polis takes part
in Startup Day

Rep. Jared Polis led elected offi-
cials across the country in celebrating
Startup Day Across America, with stops
across the Boulder Valley and Northern
Colorado.

Started by Polis, D-Colo., and Rep.
Darrell Issa, R-Calif., in 2013, Startup
Day Across America aims to connect
lawmakers with startups in their commu-
nities and highlight both the innovation
those companies produce and the chal-
lenges they face. It officially was

Startup Day Across America officially
was Aug. 19, although Polis had three
days of stops lined up.

On Aug. 18, he was to host a round-
table of female executives at his Boulder
office to discuss ways to support more
women in startups and technology. He
also was to visit Return Path in Broom-
field to discuss the company’s Return-
Ship program that aims to hire women
who have been out of the workforce for
more than three years.

On Aug. 19, Polis was to visit four
startups in the area: VanDyne Super
Turbo in Loveland, UAS Professionals
in Broomfield, Grasshaven Outdoor in
Boulder and Soul Squared Brewing in
Fort Collins.

On Aug. 20, Polis’ itinerary included
visiting the STEM (Science, Technology,
Engineering, Math) programs at Preston
Middle School and the Boys and Girls
Club in Fort Collins, as well as Poudre
High School’s Alpine Robotics Team.
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Who are you? Why are you an entrepreneur?

hisismyfirst columnina
Tseries of columns on entre-

preneurship that I will be
writing for BizWest. [ intend to share
some of what [ have learned as an
entrepreneur, mixed with alittle
humor. Ialso will present issues for
reflection. I may use this column
asasoapbox to
encourage public
action. [ encour-
age you to hitme
with your ques-
tions and issues
and start adia-
logue that makes
this column both
entertaining and
educational.

[ have been an entrepreneur for 36
years —that’s chronological years, not
entrepreneur years which are three
to seven years for each year of the
average person. Entrepreneurs live a
richer life —not always better —but we
see more, do more and engage more
in a shorter period of time.

I consider myselfa “parallel entre-
preneur.” I do product, business and
economic development. I wear man-
agement hats in several businesses.
mentor a number of businesses and
charities. I teach people how to raise
capital.

ON THE JOB

ENTREPRENEURS
KARL DAKIN

[ grew up in an entrepreneurial
family and started my first business
atage 7. My familyran acar and farm
equipment dealership in Missouri
and operated a farm in Kansas. I
learned ata young age the meaning
of “24/7,” “project management” and
“high risk” — which in farming often
is matched by alow reward, which is
why [ left the farm.

Prior to the recession, I consid-
ered claiming to be an entrepreneur
arisky venture. Too many people
assumed that entrepreneurs were
just people who couldn’t get a job,
couldn’t work with others and were a
little odd. Fortunately, a massive col-
lapse of our economy forced recogni-
tion of our need for innovation, new-
job creation and small businesses.
Entrepreneurs are now cool.

Colorado has become a hub for
entrepreneurship. There now are
almost as many meetups, incuba-
tors, accelerators, makerspaces and
co-working spaces as there are Star-
bucks stores. However, we still have a
long way to go to make starting anew
business a straightforward proposi-
tion. Our economy and culture is
biased towards large business and
9-to-5 work days. There is always
a shortage of capital. This is one of
the reasons I started the Colorado

Colorado has

become a hub for
entrepreneurship.
There now are almost

as many meetups,
incubators, accelerators,
makerspaces and
co-working spaces as
there are Starbucks
stores.

Capital Congress with my friend
and associate, Dan Taylor. We and
our members are working to make it
quicker, easier and less expensive to
obtain needed resources in Colorado.
Answering the question of why
you are an entrepreneur is impor-
tant. You need to know what problem
you are solving, not just what product
or service you are selling. You need
to know who benefits from your suc-
cess; they are depending on you.
You need to be able to measure your
accomplishments and how others
measure you. Knowing this explains
what gets you up in the morning, and
it explains why you get up again after
you get knocked down.

[tis not justabout you! You recog-
nize that you can make a difference.
You can make the world a better place,
and thatis why you do what you do.

Areally good book by GaryG.
Schoeniger and Clifton L. Taulbert,
“Who Owns the Ice House? Eight Life
Lessons from an Unlikely Entrepre-
neur,” discusses the mindset of the
entrepreneur —a person who does
not acceptlife “asis” but who takes
the risk of doing new and different
things. Colorado Lending Source
soon will be presenting an educa-
tional program developed by the
Kauffman Foundation that is based
on this book. In this program you can
determine if you want to be in charge
of your own life —or delegate control
of your life to others.

[ believe that entrepreneurs make
the world a better place by convert-
ing innovation into new products
and services that raise the quality
of life. Being an entrepreneur is not
for everyone. Itis hard. There is no
shifting responsibility. You own your
failures. However, that is better than
the alternative — not being an entre-
preneur.

Contact Karl Dakin of Dakin
Capital Services LLC at 720-296-0372
or kdakin@dakincapital.com.

ADVERTISING, COMMUNICATIONS

David Burbridge was e
named director of ac- £

count and production i
services at Fort Collins- s

based A-Train Marketing ‘l
Communications Inc. He
spent the past 17 years
providing national and
multinational  organiza- ]
tions with marketing strat-  BURBIDGE

egy and communications

expertiss with an emphasis on franchise marketing.
Copywriter Erik Schmidt and project managers

SCHMIDT

Meghan Hammitt and
Trey Evans joined Burns
Marketing’s Fort Collins
office. Schmidt brings
experience in muiltichan-
nel marketing and crafting
copy across many media
and platforms, as well as
a background managing
various publication pro-
cesses. Hammitt has a
knack for creating new efficiencies in complex oper-
ations, streamlining processes for all partners. Evans
strives to anchor projects with solid relationships.

ARTS

Tom Scharf, former chief executive of Denver non-
profit Swallow Hill Music from 2007 to 2014, was
selected to lead the Fort Collins-based Bohemian
Foundation’s music programs. He will start Aug. 31,
succeeding Kristen Karabensh. She has served Bo-

HAMMITT

EVANS

hemian Foundation for the
past four years and will re-
main with the foundation
through September, then
will relocate out of state
with her family.

Jalyn Courtenay Webb
was named managing
director of the Midtown
Arts Center in Fort Collins.
A University of Northern
Colorado graduate, Webb has been a performer
and vocal coach in the area for more than 20 years.
She most recently was a sales consultant for Vera
Bradley, managing retailers in six states. Before that,
she spent six years as district manager for Brighton
Collectibles.

BANKING, FINANCE

Ron Secrist, who retired in March as Boulder Com-
munity Health Foundation president, was named
chairman of Louisville-based private investment firm
Trailhead Wealth Management’s advisory board. Se-
crist, who also is a former Boulder city manager, will
initially be charged with filling out the membership of
the advisory board, which is being formed to provide
the company with strategic guidance.

EDUCATION

Jenna Dunn was hired by IBMC College to instruct
in the medical-assisting degree program at its Long-
mont campus. Dunn had been a certified medical
assistant since 2011 at University Health Clinic in
Longmont, and previously was a medical reception-
istat Longmont United Hospital. She received an as-
sociate’s degree in medical assisting from National
College in Lynchburg, Va.

FOOD AND BEVERAGE

Christine Perich, president and chief operations
officer at Fort Collins-based New Belgium Brew-
ing, will take over as chief executive on Oct. 9. Co-
founder and current CEO Kim Jordan will transition
exclusively into the executive chair of the brewery’s
board of directors. The COO role likely will be added
to the duties of the brewery’s production director.

SCHARF

Perich was hired as New
Belgium’s controller in
2000, took on the role of
COOQ in 2008 and most re-
cently has been handling
the roles of both COO and
president. She was instru-
mental in transitioning the
brewery into 100 percent
employee ownership in
2013.

GOVERNMENT

Gene Stille was named by Weld County commis-
sioners to replace Jason Maxey as an at-large rep-
resentative for the county Planning Commission.
The board also reappointed Terry Cross as District
3 representative and Jordan Jemiola as District 5
representative. Each member will be in office for
three years with their terms expiring on July 31, 2018.
Maxey served two full consecutive terms, the term
fimit.

HEALTH CARE

Dr. Fred Michel will become chief medical officer
at Boulder-based Mental Health Partners on Sept.
14. He previously served 20 years at AspenPointe
in Colorado Springs, where he was chief medical
officer and medical director since 2001. He earned
his medical degree at the University of Washington’s
School of Medicine in Seattle, with residency at the
University of Colorado Health Science Center in
Denver, where he completed both adult psychiatry
and child/adolescent psychiatry residencies.

PERICH

HIGH TECH

Yancey Spruill, former chief financial officer at Digi-
talGlobe, was hired as both CFO and chief operat-
ing officer at Boulder-based email delivery services
provider SendGrid Inc. Spruill replaces Chad Varra
as CFO.

LAW

Jamie Baker Roskie joined the law office of Coan,
Payton & Payne LLC in Fort Collins. Her practice fo-

cuses on all areas of real
estate, land-use develop-
ment planning, zoning,
local government and
environmental law. She
earned a bachelor of arts
in international affairs from
Lewis and Clark College
and attended law school
at the University of Geor-
gia, where she graduated
magna cum laude. After law school, Baker Roskie
practiced as an associate attorney in the law firm of
Shaw Pittman in Washington, D.C., then returned to
the University of Georgia as managing attorney for
the UGA Land Use Clinic.

MANUFACTURING

John McCarvel, former chief executive of Niwot-
based shoemaker Crocs Inc., was named chairman
of the board and lead investor of Broomfield-based
Feel the World Inc., which does business as Xero
Shoes. With the move, McCarvel reconnects with
Xero chief product officer Dennis Driscoll, whom Mc-
Carvel brought to Colorado as Crocs’ head of global
design.

OTHER

Pete Reicks, an executive with Boulder-based El-
evations Credit Union, was appointed to the board
of examiners for the 2015 Malcolm Baldrige National
Quality Award, given for organizational innovation
and performance excellence. Reicks leads Eleva-
tions’ Enterprise Performance Excellence depart-
ment, which is responsible for business-process
management, business analysis and project-man-
agement functions. Prior to joining Elevations in
2008, Reicks held a variety of roles at the Federal
Reserve Bank of Kansas City.

ROSKIE

Deadline to submit items for On the Job is three
weeks prior to publication of each biweekly
issue. Mail to Editor, BizWest Media LLC, 1790
30th St., Suite 300,Boulder, CO 80301; or email
to news@bizwestmedia.com with On the Job in
the subject line.
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TIME OUT

COURTESY GREELEY CHAMBER OF COMMERCE

Paula Miller, owner of Crepes N Creams, celebrates the one-year anniversary of her
store on June 29 with a ribbon cutting attended by customers and Greeley Chamber

of Commerce ambassadors, staff and board.

www.bizwest.com

Email your event
photos to:
Dallas Heltzell,
dheltzell@bizwest-
media.com.
Include complete
identification of
individuals.

Members of the Wel-
lington Chamber of
Commerce welcome
Cameron Oil to the
town during a July 17
ribbon-cutting. Cam-
eron is a Texas-based
oil and gas mainte-
nance company.

COURTESY WELLINGTON
CHAMBER OF COMMERCE

a e .

COURTESY DOWLING PUBLIC RELATIONS

Green Ride Colorado Shuttle co-founders Robert Flynn and Ray Schofield and Ann
Schofield of Community Lynx cut the ribbon Aug. 11 for the transportation service’s
new Loveland-Fort Collins Airport headquarters and customer lounge. Looking on are
members of the Loveland Chamber of Commerce.

COURTESY REGIONAL TRANSPORTATION DISTRICT
Officials of the Regional Transportation District, the city of Boulder and Pedersen Devel-
opment cut the ribbon Aug. 13 to open RTD’s Boulder Junction at Depot Square Station.
The 160-acre Boulder Junction area is being redeveloped into a mixed-use, pedestrian-
oriented neighborhood with regional transit connections and public spaces.

COURTESY GREELEY CHAMBER OF COMMERCE
Cobblestone Inn & Suites in Kersey celebrates its ribbon cutting during Kersey Days
on Aug. 1, along with investors and general manager Secorra Brown, at far right.

NONPROFIT NETWORK

GRANTS

The Community Foundation Serving Gree-
ley and Weld County announced grants total-
ing more than $21,600 to area teachers who
encourage and support experiential learning,
enhance student understanding and increase
student achievement. These grants were part of
the Littler Youth Fund Teacher Mini-Grant pro-
gram and supported teachers throughout Weld
County. The teachers and projects funded in this
distribution were: Kristen Baker, Imagine Char-
ter School, recycling program; Amy Belcastro,
Rangeview Elementary School, Student Council
Leaders program; Roxanna Butkus, Rangeview
Elementary, digital microscopes; Kim Campbell,
Imagine Charter, Young AmeriTowne field trip;

Jessica Cooney, Greeley West High School, El
Teatro program; Stacy Copeland, Eaton Middle
School, science backpacks; Teresa Douglas,
Harold S. Winograd K-8 School, Wild Animal
Sanctuary field trip; Jessica Evans, Thunder
Valley K-8, Charlotte’s Web field trip; Jennifer
Flummerfelt, Platte Valley High School, busi-
ness curriculum; Sherri Gentz, Madison El-
ementary School, sensory equipment; Therese
Gilbert, Heath Middle School, Junior Scholas-
tic readers; Margarete Jones, Windsor Middle
School, LittleBits kits; Carrie Jordan, Prairie
Public School, Daily Five & CAFE program; Dan-
iel Lee, Highland Elementary School, counseling
project; Yanesia Long, Prairie Public, Daily Five
workshop; Lindy Matthews, West Ridge Acad-
emy, iPad; Wendy Niccoli, Rangeview Elemen-

COURTESY GREELEY CHAMBER OF COMMERCE

Residents of Greeley Place hold a July 30 ribbon cutting to welcome new managers
Randy and Demoine Whitworth and a return to the Greeley Chamber of Commerce.

tary, Makerspaces project; Paul Ramirez, Brent-
wood Middle School, robotics design project;
Christina Smith, Frederick High School, literacy
project and field trip; Amy Zulauf, Greeley West
High, IB science field trip.

Community Food Share, which serves Boulder
and Broomfield counties, received a $60,000 grant
through Denver Post Charities, a McCormick
Foundation Fund. Funds were raised through the
annual Season to Share giving campaign.

Boulder-based Via Mobility Services received a
$240,000 grant from the Federal Transit Adminis-
tration to expand and improve coordination initia-
tives in the Denver region. The grant will allow Via to
expand its Longmont coordination program to oth-

er communities including Broomfield, Northglenn,
Federal Heights and Thornton. Partnering with the
Denver Regional Mobility and Access Council and
Seniors’ Resource Center, this planning grant will
allow agencies in the region to use a coordinated
system to easily book rides and transfers for cus-
tomers across service areas, improving the cus-
tomer experience and minimizing duplication.

The Adolph Coors Foundation awarded Fort
Collins-based Pathways Hospice a $15,000
grant. The hospice, a community nonprofit provid-
ing expert medical and comfort care for individuals
navigating the last months of life, will use the funds
toward grief counseling for all eligible individuals in
Northern Colorado and the cost for providing those
services and programs.
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BRIEFGASE

CONTRACTS

Loveland-based Information and Real Estate Ser-
vices LLC, which covers Northern Colorado, is the
new public listing display provider for the Colorado
Real Estate Network, which serves Southwest
Colorado. The partnership merges the listing infor-
mation from both services at ColoProperty.com. Fi-
nancial terms of the deal were not disclosed.

Denver-based Galvanize, an education company
focused on data science, web development and
entrepreneurship whose locations include Boulder
and Fort Collins, announced a collaboration with
IBM Corp. to help support diversity in data sci-
ence and engineering. As part of the pact, IBM will
commit to provide support to female participants
in Galvanize programs, from tuition assistance and
mentorship to internships and employment oppor-
tunities.

Client companies of Fort Collins-based science and
technology incubator Innosphere will get help in
connecting with larger companies looking for merg-
ers and acquisitions, thanks to a new partnership
with San Francisco-based Exitround, a private,
anonymous marketplace for buyers and sellers
of technology companies from the small to mid-
sized market. Its stable of buyers can confidentially
browse opportunities and connect with those that fit
their target match.

Left Hand Brewing Co. partnered with Wirtz Bev-
erage that will bring the Longmont-based craft
brewery’s portfolio of beers to Nevada in Septem-
ber. Wirtz has offices in Las Viegas and Reno, Nev.

EARNINGS

Louisville-based biopharma Globelmmune Inc.
(Nasdag: GBIM) reported a net loss of $1.3 million
for the quarter that ended June 30. The company
is down to six employees from 22, according to
documents filed with the Securities and Exchange
Commission, as it restructures operations to pre-
serve cash after negative trial results of its hepatitis
B drug candidate announced during the quarter. For
the quarter, Globelmmune posted revenue of $1.3
million from collaboration license and manufactur-
ing services compared with $1.7 million in revenue
generated during the same quarter a year ago. As of
June 30, Globelmmune had cash and cash equiva-
lents of $12.4 million. The quarterly loss of $1.3 mil-
lion is less than the loss of $9.2 million for the same
period in 2014. Net cash used in operating activities
for the first six months of this year was $4.4 million,
compared with $5.9 million for the same period in
2014. Total research and development expenses for
the three months were $1.3 million, compared with
$2.1 million for the same period in 2014. General
and administrative expenses were $1.2 million, com-
pared with $300,000 for the same period in 2014.

Clovis Oncology Inc. (Nasdag: CLVS) reported
a loss of $71.5 million for its second quarter that
ended June 30 as it continues to move forward to
commercialize its first cancer-fighting drug. Boul-
der-based Clovis had $377.6 million in cash, cash
equivalents and available-for-sale securities and
approximately 34.1 million outstanding shares of
common stock as of June 30. In July, Clovis raised
net proceeds of $298 million through an offering of
4.1 million shares of common stock. The company
reported no revenue for the second quarter and first
half of 2015, compared with $13.6 million for the first

quarter and first half of 2014. Research and develop-
ment expenses totaled $60.4 million for the second
quarter and $117.1 million for the first half of 2015,
compared with $28.4 million and $52.6 million for the
comparable periods in 2014.

Buoyed by strong sales of its yoga, fitness and well-
ness products at such retailers as Kohl’'s and Target,
Louisville-based Gaiam Inc. (Nasdag: GAIA) report-
ed net revenue up 27 percent from the same quarter
a year ago. Net revenue in the second quarter of
2015 increased 27 percent to $41.1 million com-
pared with $32.5 million in the same quarter a year
ago. Gross profit in the second quarter increased 18
percent to $18.2 million compared with $15.5 million
in the second quarter of 2014. Meanwhile, operat-
ing expenses decreased 2 percent to $18.2 million,
and second-quarter income from operations was
$23,000 compared with a loss from operations of
$3.2 million a year ago. Net loss for the second quar-
ter was $1.1 million or 5 cents per share, compared
with a net loss of $2.4 million or 10 cents per share in
the same period a year ago. The second quarter this
year included approximately $1.1 million in costs as-
sociated with litigation from the sale of GVE Newco
to Cinedigm in 2013. As of June 30, cash totaled
$18.4 million compared with $15.8 million on Dec.
31. The company continues to carry no debt.

Fast-casual restaurant chain Noodles & Co. (Nas-
dag: NDLS) reported a profit of $3.1 million, or 10
cents per share, for its second quarter that ended
June 30, compared with $3.5 million in profit for
the same quarter a year ago. Broomfield-based
Noodles generated revenue of $115.2 million for the
quarter, an increase of 15.9 percent compared with
$99.5 million for the same quarter a year ago.

Dot Hill Systems Corp. (Nasdag: HILL) posted prof-
it of $685,000, or 1 cent per share, improving from a
loss of $78,000 for the same quarter last year. The
figure was down, however, from profit of $3.9 million,
or 6 cents per share in the first quarter of this year.
Revenue for the second quarter was $61.5 million,
up from $48.2 million a year ago and from $61.1 mil-
lion for the first quarter. The Longmont-based com-
pany increased its cash and cash equivalents during
the quarter to $49.1 million from $46.3 million at the
end of the previous quarter.

Clinical-stage pharmaceutical company Nivalis
Therepeutics Inc. (Nasdag: NVLS) released its first
quarterly earnings report since becoming a publicly
traded company, reporting a net loss of $5.9 million.
The Boulder-based company, which is pre-revenue,
is developing drug candidates for the treatment of
cystic fibrosis, including lead candidate N91115,
which is slated to begin Phase 2 trials later this year.
The company’s net loss for the period ending June
30 amounted to $1.41 per share and compared
to a $4.2 million net loss for the same quarter last
year. For the year so far, Nivalis has posted a loss
of $10.2 million, or $3.19 per share, compared with
$8.5 million last year. The company finished the
second quarter with $101 million in cash and cash
equivalents.

Advanced Energy Industries Inc. (Nasdaq: AEIS)
reported a loss of $232.5 million for its second quar-
ter that ended June 30. The Fort Collins-based com-
pany makes power and control products for things
such as flat-panel displays. It has been designing
and manufacturing solar inverters, until late in the
last quarter when the company decided to wind
down that segment, accounting for much of the loss.

Business Marketplace

Field Service Engineer
(FSE-CO) in Fort Collins, CO.

Installing and repairing items within
the Woodward control systems and
power converters (hardware and
software) for customers. Supports
the Woodward renewable power
systems products which usually
consist of control systems and
converters for the wind generation
industry. Master’s +2 yrs rltd exp.
Send resume to Woodward, Attn:
Shari Ehlers, 3800 N Wilson Ave.,
Loveland, CO 80538.

Must ref job title & code.

1 million residents.
28,000 businesses.
29,700 readers.

1 amazing advertising
opportunity.

BOULDER VALLEY ¢ NORTHERN COLORADO

To advertise, call 970-232-3144

During the quarter, the company incurred $201.1
million in charges related to the wind down that was
announced June 29. It also incurred restructuring
charges of $168.4 million consisting of $154.6 mil-
lion for impairment of goodwill and intangibles, $12.3
million to write down fixed assets and $1.5 million
for contract settlement costs. The quarterly loss of
$5.68 per share compares with a profit of $21.3 mil-
lion or 52 cents per share in the first quarter, and
$10.6 million or 26 cents per share in second quarter
2014. The company reported second-quarter rev-
enue of $136.8 million compared with $141.1 million
in the first quarter of 2015 and $146.3 million in the
second quarter of 2014. It ended the quarter with
$183.2 milion in cash and marketable securities.
Excluding the inverter business, sales were $104.6
million in the second quarter, slightly below the first
quarter’s sales of $105.8 million and up 28 percent
from $81.8 million in the second quarter of 2014.

Arnold J. “Arnie” Drennen of Drennen Custom
Contracting in Fort Collins was named the National
Association of Home Builders Remodelers August
Remodeler of the Month. Drennen founded DCC
40 years ago.

MERGERS & ACQUISITIONS

Longmont United Hospital and Centura Health
completed their affiliation agreement originally an-
nounced in November. LUH will become the 15th
hospital in Colorado to join the Centura system. Un-
der the agreement, the hospital will be operated and
managed by Centura in exchange for a long-term
commitment of capital and resources. Hospital offi-
cials stressed that the agreement between LUH and
Centura Health is neither a sale of the hospital nor an
acquisition by Centura.

The clinical-trials division of Longmont-based nSpire
Health Inc. was acquired by iCardiac Technologies,
based in Rochester, N.Y. iCardiac, a provider of cardi-
ac safety assessment services to the pharmaceutical
industry, opened an office in Longmont to accommo-
date the project-management, data-management,
customer-support, information-technology, technol-
ogy-development and business-development teams
that are joining iCardiac from nSpire Health. Financial
terms of the deal were not disclosed, and the acquisi-
tion is effective immediately.

Chicago-based Hub International Ltd. bought the
Colorado Nonprofit Insurance Agency, a wholly
owned subsidiary of the Colorado Nonprofit Asso-
ciation. Earlier in the same week, Hub acquired Bank
of the West Insurance Agency, including an office
in Fort Collins. Hub’s Northern Colorado office will be
at 3003 E. Harmony Road in Fort Collins.

Longmont-based manufacturer and distributor of
fashion jewelry Left Hand Studios LLC, a subsid-
iary of La Jolla, Calif.-based Succession Capital
Inc. and doing business as Sienna Sky Jewelry,
acquired Longmont-based Lemon Tree Jewelry,
which makes and wholesales more than 300 earring
and necklace designs. Lemon Tree will be integrated
into the operations of Sienna Sky while staying as
a unique product line, with ongoing design support
from Lisa Boyd, a Colorado native who started mak-
ing jewelry to pay her way through Colorado State
University and then founded Lemon Tree in 2003.

Wolf Robotics, a Fort Collins-based manufacturer of
integrated robotic welding and cutting systems, has
a new parent company. Euclid, Ohio-based welding
equipment maker Lincoln Electric Holdings Inc.
(Nasdag: LECO) acquired privately held Rimrock
Holdings Corp., based in Columbus, Ohio. Wolf
Robotics is one of Rimrock Holdings’ two divisions.
Terms of the agreement were not disclosed.

New York private-equity firm Kinderhook Industries
LLC purchased a stake in Bestop Inc., with the aim of
helping the Louisville-based company expand its of-
ferings within the Jeep and 4x4 accessories market.
Specific terms of the deal were not disclosed. Be-
stop, which employs roughly 150 people in Louisville,
will stay in town, with added hiring likely over the next
couple of years. Bestop, a six-decade-old company
with roots in the Longmont area, has been owned by
Toronto-based automotive supplier Magna Interna-
tional since 1996. With the new deal, Kinderhook and
Magna have equal stakes in a new joint venture that
has purchased Bestop from Magna.

The office of Fort Collins-based charter-bus rental
company Express Charters Inc. soon will reopen
under a new name, in the wake of its Aug. 1 acqui-
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siton by Omaha, Neb.-based Arrow Stage Lines.
The former Express Charters office at 521 Link Lane
closed temporarily until the transition was completed.

MOVES

Agribotix, which provides data analytics and
makes drones for precision agriculture, is moving
its headquarters to a larger Boulder location to ac-
commodate rapid growth that is due in part to a
new deal to feature the company’s technology at
1,600 Agco Corp. dealerships in North America.
The company is in the process of moving into a
roughly 3,500-square-foot space at Boulder Mu-
nicipal Airport that is about triple the size of the
company’s spot at 2983 Sterling Court.

Tenants of a building at 619 S. College Ave. in cen-
tral Fort Collins have been scrambling to find new
space - either temporary or permanent — as the
Bohemian Foundation ramps up construction and
renovation for its “Music District” project. Commu-
nity radio station KRFC-FM 88.9 will move its staff,
studios, music collection and equipment by the
end of August to 330 S. College Ave., next to the
former Perkins restaurant. The station expects to
return to its renovated home in about nine months.
Directly above KRFC, the offices of the Alliance for
Suicide Prevention of Larimer County moved in
June to space within the Center for Family Out-
reach, 1100 Poudre River Drive, just south of East
Mulberry Street — and is likely to stay there

OPENINGS

Fort Collins-based startup Skirt in the Dirt Co-op
LLC is opening a franchise location of Pennsylva-
nia-based Rent the Chicken that supplies cus-
tomers with everything they need — from the hens
to phone and web support - to produce their own
fresh eggs in their back yards.

Local Editions Books and Coffee, a small book-
store featuring only Colorado authors, held its
grand opening Aug. 15 at 2919 17th Ave., Suite
110, in northwest Longmont. The store is the brain-
child of Ron Vejrostek, who has run a tax-prepara-
tion and financial-planning business in Longmont
since 1980 and came up with the idea for the book-
store earlier this year when he discovered how hard
it was to market his own book.

Freshii - the health-casual, fresh food concept -
opened a location at 1335 Broadway on The Hill in
Boulder. The chain offers a menu of healthy options
in more than 70 cities and 13 countries.

Cozad, Neb.-based First Bank and Trust Co.
received approval from the Colorado Division of
Banking to open a loan-production office in Long-
mont. Longtime community banker Tom Beckett
will manage the office at 1155 S. Main St. Docu-
ments posted by the division said the bank, doing
business as Mountain View Bank, will use the
name Waypoint Bank.

The Garden Juicery opened in the at 2601 S.
Lemay Ave., Unit 9, in the Scotch Pines Village
shopping center at Lemay Avenue and Drake Road
in Fort Collins. The city’s first raw-food and cold-
pressed juice bar opened in a space remodeled by
Dohn Construction.

PRODUCT UPDATE

Boulder-based MobileDay, creator of the one-
tap conference-call dialing app, released Push, a
new feature for MobileDay Business that enables
individuals, teams and organizations to dial into
a conference call with one touch via their mobile
phones and then redirect the call to the device of
their choice, including conference room Polycoms,
Cisco conference phones and traditional desk
phones. New app updates also enable MobileDay
Business users to place calls over WiFi networks
when available for better connectivity.

SERVICES

Louisville-based natural and organic online gro-
cer Door to Door Organics expanded into Des
Moines, lowa, and Columbus, Ohio, as well as ad-
ditional areas of Colorado Springs and Pueblo.

Four Paws Pet Hotel & Resort, a pet boarding,
grooming and doggie daycare facility in Fort Col-
lins, started construction on an indoor swimming
pool. Scheduled to open in October, it will be the
largest indoor dog pool in Northern Colorado.
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Larimer County Workforce Center

Workforce
Symposium

larimerworkforce.org/business

B2B E XP O R FIRSTNATIONAL BANK EXHIBITION HALL
THE RANCH - LARIMER COUNTY FAIR GROUNDS

SEPT. 17, 2015 ¥ 9 AM.TO 6 PM.
PEOPLE, PRODUCTIVITY & PROFITS

How to build an incredible culture in your
company — it's all about hiring the right Workfo!'ce
people and keeping them! Symposium Agenda

What do Northern Colorado business leaders say they need most? Talented, motivated
employees working at peak productivity. That formula is hard to achieve in today’s
marketplace, as employers must attract candidates, not the other way around.

This year’s Workforce Symposium focuses on the most effective ways to find and keep
top talent. Leading workforce experts share smart workforce solutions that translate to
profitability and economic prosperity.

If your organization offers solutions for companies who are looking for answers to
workforce issues, this is an event you do not want to miss....... YOU need to be part
of this regional workforce conversation.

B ?xTaIks and (cecauctlon\

Bixpo B2B

LA & Honor Book Reception
tra € Show 4:30 to 6:00 PM
9 AM. TO 6 PM. Silent and live auction of influential CEO's
et acision 0 he eton | Snd Tty leader s auction o
hall featuring area businesses, :
plus more than 40 BixTalks To Benefit the United Ways of Northern
presentations from business Colorado:
experts! Hear specific tactics and ¥ United Way of Larimer County
pragtlces t 9 help |r?crealse YO I United Way of Weld County
business including: social media
and digital marketing, revenue Last year this event raised over $19,000
generating ideas, tools to boost for the United Ways. It was hugely
productivity, and how to build a popular and well received by attendees. Keynote Speaker
strong sales culture for excellent Honor Book
customer and employee retention. Salute the annual award winners named

; by Fort Collins, Loveland and Greeley
Larimer Coun '[y chambers; community foundations of

Fort Collins and Greeley; Better Business

Wo rkfo rce Bureau; and BizWest listed in this book.
Symposium
10 A.M. TO 4 PM. Registration 9-10 A.M.
This separate ticketed event showcases riveting keynote speakers, panelists and table . ;
discussions focused on today’s most important workforce issues. Collaborate and For booth information or sponsor
learn with others how to develop innovative models, talent and future leaders through opportunities, call or email Sandy Powell:
presentalipns covering! 970-232-3144 | 303-630-1954

i Filling Skills Gaps through Strategic Partnerships
I Supporting your Workforce to meet Business Goals
REGISTER NOW for the Workforce Symposium at www.bixpo.com

®
$49 advance registration; $59 at the door, includes lunch WWW. b pr Oo.COM

spowell@bizwestmedia.com

Host

LARIMER
- Sponsor COUNTY \LARIMEI COUNTY p
BizWest “oix M= Quin (MM Eovee &

BANK
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AN ADVERTISING FEATURE OF BIZWEST

i ThoughtLeaders

BUSINESS ANSWERS TO PRESSING B2B MATTERS

Health and Wellness in Fort Collins Beware of tax penalties The High-End Shows Life

In a unique partnership, the City of Fort Collins, Can a no-tax-due return result in a failure-to-file After many years of being virtually dormant, the luxury
Columbine Health Systems, and University of Colorado penalty of over $100,000? Unfortunately for the plaintiff market is showing some vigor. This is welcome news for
Health have combined resources to provide accessible in Estate of Liftin v. United States, the answer is a many high-end sellers who have been waiting years for
and affordable Health & Wellness resounding yes. arebound in demand for their

programming to our community. property.

Sales of $1,000,000-plus
properties across Northern
Colorado are up 32% over last year.
The Fort Collins area specifically is

The estate’s executor filed an
extension request prior to the
original due date but did not
make a tax payment until six
weeks after the original due date.

Based at the Fort Collins Senior
Center, a variety of wellness
opportunities have been offered
over the past year including:

evidence-based programming, B eaE This tax payment significantly ’ seeing robust sales in the high end
stress relief, weight management,  ppramManager overestimated the estate’s tax Tyler Adams with sales up 77% over last year.
chronic condition support, pain liability. At the time, the executor | Anten Collins Mitchell Yes, we've come along way from
relief, nutrition, and hearing and assumed that a failure-to-pay 2010 when there was many, many
eye health. On going services penalty would only be assessed years-worth of luxury inventory on
such as massage, balance assessments, acupuncture, for the six week late payment. However, IRC Section the market.
and reflexology are also available. 6651(a)(1) adds an additional 5% penalty of the original To keep thingsin perspective, the bulk of buyers in our
We have recently been chosen by the National tax due per month, for a maximum of 5 months or market today are a long ways from buying a $1,000,000.
Council on Aging to offer the Aging Mastery Program 25%, for taxpayers who file their tax returns late. Thus, Close to 90% of all sales in Northern Colorado are under
(AMP). This 10 week program was only offered to the failure-to-file penalty was fully assessed without $500,000. Yet, the fact that luxury sellers are having
seven other centers nationwide. Please call 970-221- regard to when the tax payment was actually made. increased success is a good sign for our market. So, a
6785 for more information. This failure-to-file penalty also applies to income, gift, Champagne toast to the return of the luxury market!
L employment, and certain excise tax returns.
See the Health and Wellness section in the Co i Windermere Real Estate is your Luxury Home Source.
Fall Recreator for a complete list of activities and Navigating through the complexities of tax law We recently completed an extensive report on the
registration information. can be overwhelming. It is important to find a tax Northern Colorado luxury market called “The Northern

professional who can guide you. Colorado Luxury Home Report.” To receive your free copy

call 970-460-3033 or email fortcollins@windermere.com.

Diane Horak
Program Manager
1200 Raintree Drive (Senior Center) Tiler Ad:fms Eric Thompson, President
Fort Collins, CO 80526 Tphesocis g s
976 ki 303.440.0399 VVin dermere Windermere Services Colorado
-305- - - 970-232-4364
diane.horak@columbinehealth.com ekl sird Tcamsasemlipoom REAL ESTATE www.windermere.com

Waterfront Premier
Living in Water Valley

4 1839 GALAPAGOS COURT, WINDSOR, CO 80550
4 51,350,000
€ 6 BEDROOMS, 6 BATHROOMS, 6,127 SQUARE FEET

Welcome home to Galapagos Court. This waterfront, former
Parade home features 6 bedrooms, 6 bathrooms, gourmet
kitchen with Subzero and Wolf appliances. Open design
with rich detail and custom craftsmanship throughout this
premier property. Also features a 1,000 square-foot deck,
walk-out basement, wet bar and 750- bottle wine cellar.
Spacious rooms make this a home perfect for entertaining
family and friends. Main floor master suite, luxurious master
bath, and private master garage entry. Bring the toys to fill
the 4-car 1,448 square-foot garage. Enjoy your own sandy
beach and private dock.

Chris Guillan

970-310-9357
chrisg@windermere.com

PROPERTIES

S
Windermere

REAL ESTATE

970-232-4364
WWW.WINDERMERE.COM




www.bizwest.com

BU ECONOWATCH

Enterprise Zone status.

. Adams County |
~ s Denver County

North-East-Central

COLORADO OFFICE OF ECONCMIC DEVELOPMENT & INTERNATIONAL TRADE
This map shows highlighted areas that have been proposed for Enterprise Zone status. Cross-hatch indicates recently added areas;
gray indicates areas that have not been proposed for Enterprise Zone status; and red indicates areas that have graduated out of

Large chunks of region added
to state’s list of ‘Enterprise Zones'

By Joshua Lindenstein
jlindenstein@bizwestmedia.com

Large areas in Larimer and Weld
counties — as well as significant por-
tions of Longmont, Broomfield and
Lafayette — were added by the state
to its designated list of “Enterprise
Zones” thatenable businesseslocated
there to qualify for awide range of tax
credits.

The Colorado Economic Develop-
ment Commission approved chang-
es to the Enterprise Zones Aug. 13,
the first major revisions to the map
since 1998, although some areas have
been added piece by piece during that
time. The latest changes take effect
Jan. 1.

The idea of creating the zones is to
help spur economic activity in areas
that are economically distressed but
also have strong commercial and
industrial development potential. To
qualify, areas must meet one of three
criteria: have unemployment rates
that are 25 percent above the state
average, have per capita income that
is 25 percent below the state average,
or have slow population growth rates
compared with the rest of the state.

Existingand newbusinessesindes-
ignated Enterprise Zones can applyfor
tax credits on things such as invest-
ing in new equipment, providing job
training, adding employees, providing
health insurance and rehabilitating
old buildings.

The North Metro zone, of which
Longmont, Broomfield and Lafayette

are part, is a newly created zone.

In Longmont, areas in the zone
include the urban-renewal area
around the former Twin Peaks Mall
site, the First and Main redevelop-
ment area that includes the former
Butterball Turkey Plant site, the
Southeast urban renewal area and
the St. Vrain River corridor through
much of the city.

“Anything we can do to encourage
reinvestment we think will be a ben-
efit to improving conditions in those
areas,” said Longmont Area Economic
Council president Jessica Erickson,
who spearheaded the application
Longmont submitted in conjunction
with Lafayette and Broomfield.

In Lafayette, much of the
city eastof U.S. Highway 287 and Pub-
lic Road was added. A broad swath of
the city west 0f287 and south of South
Boulder Road also was included.

In Broomfield, meanwhile, the
Enterprise Zone includes several of
the older portions of the city, roughly
including a large chunk west of 287 as
well as everything in the city limits
thatisbotheastof U.S. Highway36 and
south of 120th Avenue. Mike Van Den
Bosch, senior economic development
specialist for the city, said Broomfield
has seen some manufacturing resur-
gence in those areas already.

“Wejust have notseen thelevel that
we would have hoped,” Van Den Bosch
said. “A lot of the buildings are a little
tired and rundown. So we're really
looking at this as an opportunity (for
facility upgrades).”

Larimer and Weld counties already
had significant Enterprise Zones but
have added to them with the latest
approved maps.

Larimer’s zone, which previous-
ly had included a sizable chunk of
northeast Fort Collins, has added
some other areas of town, as well as a
significant area south of Wellington,
much of the town of Berthoud, parts
of Loveland and much of the area sur-
rounding Estes Park and the canyons
leading up to it.

Weld County’s zone added a large
portion in the northwest part of the
county north of Colorado Highway
14. While several areas in and around
Greeley already were included,
more there were added, as well as
areas along U.S. Highway 85 near the
communities of Gilchrest, LaSalle
and Platteville; large areas on both
the east and west sides of Fort Lupton;
and significant areas near Hudson
and Keenesburg.

Because the zones are based off of
census-tractblocks, Weld Countyalso
had a few areas removed as some of
those blocks changed. That includes
a strip along U.S. Highway 34 extend-
ing east from Kersey. Some of the for-
merly included areas, though, also
were removed from the zone because
theyno longer qualified as distressed.
Those included some portions of the
zone around Dacono and Severance.

Joshua Lindenstein can be reached
at 303-630-1943, 970-416-7343 or
Jjlindenstein@bizwestmedia.com.
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THE TICKER

Colorado docs earn less,
nurses more than average

Physicians and physician assistants
earn far less than the national average,
while nurses and health-care informa-
tion-technology professionals earn far
more, according to a national study of
28,000 health-care professionals by
Denver-based Health eCareers.

The study also revealed that many
are dissatisfied with their salaries, and
most would leave their current posi-
tions for one that pays better. Also, 55
percent haven’t received a raise in the
past year, which study authors said
could be attributed, at least in part, to
budgets being reallocated to fill more
positions in response to the Affordable
Care Act.

The national average salary for phy-
sicians is $249,000 a year, the survey
found, compared with $202,000 a
year in Colorado. Nurses, meanwhile,
earn an average of $83,000 a year,
compared with the national average of
$64,000.

Most health-care workers who
received pay raises in Colorado attrib-
uted the salary hikes to merit, whereas
a job change was the most common
national answer. About 40 percent said
they were dissatisfied with their pay,
mostly because it’s below average
compared with similar jobs in the rea-
son, and about a third said they’ll likely
change jobs in the next year.

The study of more than 28,000
health-care professionals nationally,
including nurses, nurse practitioners,
physicians, surgeons and administra-
tive personnel, also found that employ-
ees of nonprofit health-care facilities
tend to earn more than their for-profit
counterparts in both hourly and sala-
ried positions.

Luxury-home sales up,
median sale price dips

DENVER — The number of luxury-
home sales in the Denver metro area
climbed more than 20 percent, while
the median sale price dipped 7 percent
during July compared with the same
month a year ago, according to a report
released Monday by Coldwell Banker
Residential Brokerage.

In all, 163 luxury homes in the metro
area sold in July, up 20.7 percent from
135 high-end sales in July of last year.
Luxury sales in July fell short of June’s
177 transactions, although a seasonal
decline from June to July isn’t unusual,
according to the report.

The median sale price of a luxury
home in July dipped to $1,292,000,
down 6.7 percent from last July’s
median of $1,385,000. The median sale
price in July was fractionally lower than
June’s $1.3 million level.

Homes sold in an average of 73.7
days on the market, down from 74.7
days a year ago but up from 68.6 days
the previous month.

Sellers received an average of 97
percent of their asking price, down
from 98 percent year ago and the same
as last month.

The figures are based on multiple-
listing service data of all homes sold for
more than $1 million.
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Eliminate retention vote
for Greeley city manager

Talk about a relic of the past.

Greeley ranks as perhaps the only city in the
country to require a public vote on retention of the
city manager, a vote that must occur every six years.
Requirement for the vote was put in place in 1969
because of dissatisfaction with the then city man-
ager’s performance. That city manager, Ben Cruce,
was subsequently voted out in 1971, with 47 percent
in favor of retention and 53 percent against.

Since then, voters have opted to retain every city
manager by overwhelming margins, with positive
retention votes of 60 percent or more. (Other votes
ranged from 73 percent to 80 percent for retention.)
The current city manager, Roy Otto, was retained
with 74 percent of the vote in 2007 and 81 percent in

2013.

Over the years, voters have swatted down repeated
attempts to repeal the requirement, but a vote sched-
uled for Nov. 3 will attempt repeal once again, a pro-

posal we support.

Greeley Chamber of Commerce president Sarah
MacQuiddy summed it up nicely in a recent guest
opinion in BizZWest, headlining her piece, “City man-
ager a CEQO, not a politician.” MacQuiddy related the
history of the vote requirement but pointed out cor-
rectly that the city-manager position should be free

of politics.

“We need our city manager to focus on doing his
or her administrative job, rather than makingita
political position because of the retention vote,” she

wrote.

Well said. We also believe that the requirement
subverts the very nature of representative govern-
ment. Greeley residents elect a city council; itis that
city council that retains the power to hire — or fire -

the Boulder Valley for decades. From

the launch of numerous federal labs
in Boulder beginning in the 1950s to IBM
Corp.s arrival in 1965, to TechStars burst-
ing on the scenein 2006, Boulder and
surrounding areas have witnessed an
increasing wave of entrepreneurship and
innovation.

IBM spawned numer-
ous spinoffs, which
themselves spawned spi-
noffs. Celestial Season-
ings launched in 1969,

I nnovation has been a hallmark of

helping brew a new natu-
ral and organic sector.

Today, avastand PUBLISHER'S
diverse ecosystem — NOTEBOOK
including the University CHRISTOPHER WOOD
of Colorado Boulder —

fosters innovation in many industries,
including software, hardware, application
development, natural and organic foods,
the outdoor industry, aerospace, bioscience
—you nameit. It’s that culture of innovation
that prompted us years ago to launch the IQ
Awards, honoring the Innovation Quotient
among Boulder Valley companies.

For most of its history, IQ has focused
onawards for specific innovations, such as
products and services developed locally,
focusing on true innovations that also have
sound market potential. The innovations
must have come from locally based com-
panies, or from local divisions of national
companies.

This year’s IQ Awards will continue
to honor those innovative products and
services, but with some notable additions,
including awards for an Innovator of the
Year, Innovative Company of the Year and
Incubator/Accelerator of the Year. Here's a
summary of the awards categories:

Innovator(s) of the Year — Honors an

www.bizwest.com

I() Awards honor innovation

individual entrepreneur or researcher.

An entrepreneur will be considered for
fostering a culture of innovation within
their company, while a researcher or team
will be considered for a major discovery or
innovation.

Innovative Company of the Year — Rec-
ognizes a Boulder Valley company for
promoting a culture of innovation in the
region.

Incubator/Accelerator of the Year —Hon-
ors a Boulder Valley incubator or accelera-
tor that has had a major impact promoting
innovation in the Boulder Valley.

IQ Awards for Innovative Products or
Services —1Q honors products and services
that have demonstrated a high degree of
innovation, with strong market potential.
Up to seven honorees will be named for
innovative products or services, broken
down into categories.

IQ submissions will be judged by an
independent panel, with finalists named in
all categories. For the IQ Awards for Inno-
vative Products and Services, finalists will
perform mini “pitch-slam” sessions for a
panel of local experts on innovation and
entrepreneurship.

Judges will seek out innovations that
stand out from the crowd, that are very
creative and perhaps even unique. Entries
will be accepted both from startups and
established companies, but the idea must
demonstrate that it can lead to a successful
business.

Nominations for [Q will be accepted
through Sept. 4 and can be submit-
ted online at www.bizwest.com. The IQ
Awards program will take place at 5:30
p.m., Oct. 6 at the Boulder Theater.

Christopher Wood can be reached at 303-
630-1942 or 970-232-3133 or via email at
cwood@bizwestmedia.com.

any city manager, at any time. City council members
work with the city manager on a daily basis. They see
the work product that comes from the city manager’s
office. They review that person’s performance.

Voters don’t have the luxury of day-to-day contact
with the city manager. The retention-vote require-
ment politicizes a position that should remain apo-
litical.

If voters experience dissatisfaction with their city
government - including perceived dissatisfaction
with the city manager - it is the city council that
should be held accountable.

After almost 50 years, Greeley voters should get
over dissatisfaction with a city manager long gone,
and let the city council do its job.

BW POLL

Which team will have the most wins this football season?

CSU 56%

CU 13%

Wyoming 18%
Next Question:

Would you support a tax increase to widen 1-25 to six lanes from Colorado Highway 66 north to Colorado Highway 15?
Visit www.BizWest.com to express your opinion.
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Vote against chaos in Boulder’s city planning

t's municipal election season
I in Boulder, typically a time for
thoughtful reflection on mea-

sured decisions about the direction of
our city and its leadership. This year
is different, though, as itappears two
initiatives will be on the November bal-
lot that would pre-
empt our commu-
nity’s tradition of a
balanced approach
to planning and
work against our
economic, envi-
ronmental and
social sustainabil-
ity goals. In short,
they will wreak
chaos on our community and must be
stopped.

The first initiative proposes to give
individual neighborhoods the right
to veto changes in land use regula-
tions that entail, “but are not limited
to, those that increase the maximum
allowable building heights, floor areas,
or occupancy limits, and changes
in allowable uses within residential
neighborhoods.” The second initia-
tive mandates that “the City shall not
approve new development that does
not fully pay for or otherwise provide
all the additional facilities and ser-
vices required to fully offset the bur-
dens that otherwise would have been
imposed by such new development on
City facilities and services.”

GUEST OPINION
JOHN TAYER

Howwill these initiatives impact
our community? In the case of the
firstinitiative, let’s take affordable
workforce housing as an example.
City of Boulder staff will tell you that
successful projects of this nature
typically demand some regulatory
adjustment, be it anything from a
density bonus to a reduction in park-
ing minimums. Such adjustments
will be hostage to the whims of indi-
vidual neighborhoods under the pro-
posed neighborhood vote initiative.
The costs, logistics and uncertainty
associated with administering mul-
tiple independent neighborhood elec-
tions also will have its own chilling
effect on advancing any such project
of communitywide interest.

With respect to the second initia-
tive, it is important to remember
that we are enjoying a period of
particularly strong economicvital-
ity which provides a robust tax base
for municipal services. [t wasn’t so
long ago that we were cutting library
hours, forgoing flowers in the park
and struggling to replace outdated
fire safety equipment. This initiative
would lock us into a fee structure that
will act as a drag on our economy,
tying our hands when we most need
the flexibility to recover from the
periodicdown periods we know will
come. Further, it is likely that the pro-
visions of this initiative will subject
every future development project to

persistent scrutiny and probable legal
wrangling over their true “impacts”
and appropriate assessments.

Some will dispute these conse-
quences, but that’s yet another rea-
son toreject proposals that attempt
to resolve such highly charged and
complex community issues through
changes to our municipal charter,
which is Boulder’s constitution. Both
initiatives have been subject to a swirl
of debate around their true intentand
impact. If they pass, our community
will be frozen in a state of paralysis
as theundoubted legal disputes and
unproductive contention over their
true meaning carry on for many years
to come. Thisis aside from the frag-
mented decision making and cost
uncertainties they will engrain in our
communitywide planning efforts.

[t doesn’t have to be that way. The
Boulder Chamber is engaged con-
structively in dialogue on a number
of fronts regarding the direction our
community is taking. This includes
support for investments that benefit
our community and economic vital-
ity, the proper speed and scope of
development, and environmental
sustainability initiatives with a direct
impact on business operations. If
one questions whether businesses
are pulling their weightin this town,
consider that commercial properties
are taxed at more than three times
the rate of residential properties and

that commercial activity accounts for
most, if not all, of the city’s $115 mil-
lion in sales and use tax.

Then there are the recent exam-
ples of increased business expenses
and additional regulations local com-
panies have incurred, including new
tax increases for school funding and
arts and cultural programming, recy-
cling mandates, and development
height restriction. In many instances,
the Boulder Chamber supported
these actions. In other situations,
we opposed them vigorously. But
although we strongly represent busi-
ness interests, we always are sensitive
to our community’s environmental
and social sustainability priorities
and have greatrespect for the orderly
process of community debate and
discussion, even when we don’t pre-
vail in our positions.

Quite in contrast, the two pro-
posed ballot initiatives are a recipe
for chaos in Boulder’s future plan-
ning and investment decision mak-
ing. This is far from the open and,
although sometimes contentious,
thoughtful public dialogue that
drives our current planning decisions
and more reasoned ballot proposals.
Thatis why the Boulder Chamber
urges you to vote “No” on these two
ballot initiatives in November.

John Tayer is president and chief
executive of the Boulder Chamber.

FROM THE WEB

Below is a sampling of comments on
recent online content at BizWest.com. To see
the original comments and add your own,
search for the headlines on our website.

Story: “GoLite founders raising up
to $1.4M to revive product line with
My Trail Co.,” Aug. 5

Commenter: Anonymous

“In our country we have many laws and
resources to protect individuals and busi-
nesses from paying debts when they file
bankruptcy; much fewer that protect the per-
son/business owed.

“These laws let businesses walk away from
6 million in debt and start again with a new
name and no responsibility for the past dev-
astation. WOW! What a great deal. Homes,
cars and all possessions kept. Plenty enough
to invest $120,000 of your own money into a
new venture. What a deal.

“Like watching a phoenix rise from the
ashes we tend to get excited about seeing
companies come back to life. But what about
the small and large companies state wide that
absorbed the 6 MILLION in debt that GoLite
left in its wake? Did they have to file bankrupt-
cy? Did they have to let people go? How did
this affect our local community? State wide?
Nationally? Internationally? What did they do
to keep the doors open? How did they man-
age the loss?

“Maybe these are the business owners we
should be applauding, cheering and support-

ing? The ones who survived working for and
with GoLite in the first place; the “long list of
suppliers and landlords” who ate this huge
loss and have struggled to stay in business
without filing for bankruptcy.”

Commenter: Fred

“Agreed. These people should not be
allowed to do this again until all $6 million is
repaid, or let them truly lose everything before
starting again. They should not have $120,000
to invest in this. Bogus.”

Story: “Editorial: New overtime rule
will hurt employees,” Aug. 7

Commenter: Luana

“When people work over 40 hours they
deserve to be paid for those hours. Period.
Any employer who says otherwise is just
being greedy, and shame on them.
sincerely,
A Boulder County Business Owner”

Commenter: Chaz

“I disagree. Every company | have worked
for has required all employees to track hours,
including salaried employees. This is partially
for human resource allocation/billing, but it
is also used to see if employees are work-
ing more or less than 40 hours aweek. Itis a
common theme in my social network and in
articles that I've read. Employers have long
expected white-collar employees to work
in excess of 40+ hours per week, with the
implicit expectation that they do so to keep
in good standing with their managers and
the company. Working 50-60 hours per week
with no additional compensation is an energy

and morale drain. There are even studies that
show that working that many hours results in
diminished work-week productivity.

“This measure will force companies to
decide whether it’s worth continuing to pro-
mote excessive work schedules.”

Commenter: Mike

“I disagree. Nice work on this one Barack.
The separation between rich and poor in this
country is a huge problem and paying the
lower end more is the easiest and smartest
way to make a dent in the gap.

- Plumbing Contractor and employer of
three employees”

Commenter: David Bishton

“I disagree also. | was co-owner of a small
business with employees. All but the own-
ers received overtime pay, even those who
received over 50K in pay. It was fair com-
pensation to those who did not have a say in
policy and rightfully required ownership to be
more involved with project efficiency and time
spent by their employees.”

Story: “Fix north I-25 or hurt qual-
ity of life, economy,” Aug. 7

Commenter: Matt Schubert

“It always begins and ends with leadership.
The discussion must first start before shovels
hit the dirt.

“Three lanes by 2025 would only put us in
the same situation when that’s completed!
Four lanes in each direction with an additional
HOV lane in each direction needs to be the
discussion.

“l am a Constitutional Conservative politi-

cally. | would support in a heartbeat a tax to
fund this. This only needs to be communi-
cated with passion, conviction and direction.
Anyone who drives I-25 and hears stories
about 1-25 knows what David May is saying
is true.”

Commenter: George Newman

“Having lived in Florida, | know firsthand
that widening a road to clear congestion only
invites more development. If I-25 had three
lanes today, development would wipe out any
gains within ten years. Without widening the
feeder roads (CR 14, US 34, etc.) the trip to
Denver will still be a nightmare. No one is talk-
ing about the need to alleviate the bottlenecks
on Prospect, Timberline, Trilby and others
that are now becoming real problems.

“The solution to our future crowding issue
must include:

* Rapid transit.

* Smart controls on growth.

* Transferring the real cost of development
onto those who profit the most from it.”

Story: “Weather delays reduce
list of tenants to open in Foothills
mall’s first wave,” Aug. 17

Commenter: Disappointed

“So what are all these high end stores - not
restaurants - that we were promised? Most
of what has been announced are already
in the area or more discount retailers. Then
there is the sell off of yet another apt. complex
instead of new retail? Taxpayers were prom-
ised quality retail options. When will the real
stores open? We lose tax benefits by having
to shop in other cities.”
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Behind Every Great Building,
Is A Great Story.

] Prosci
e X '. Fort Collins, CO

Forthe past 20years, Northern Coloradobased Proscihasbeen providing leadingbenchmarking
research and change management tools. To accommodate the growing company, Prosci has
moved their headquarters to a 20,350 SF location in Harmony Technology Park.

Brinkman Partners worked on behalf of MAVDevelopment to secure the lease and completed
the interior finish of the space at 5042 Technology Parkway. Brinkman’s construction
department completed the shell of the building in 2014.

At Brinkman Partners, we are proud to be a part of bringing our clients’ stories to life.

Commercial Brokerage Development
Construction Real Estate Management

Brinkman Partners | 3528 Precision Drive, Suite 100 | Fort Collins, CO 80528
970.267.0954 | www.brinkmanpartners.com




